HwAeOdV R LOCONDO, Inc Fiscal Year: 2020 (2021/2) Fiscal Year: 2021 (2022/2) Fiscal Year: 2022 (2023/2)
BAM Milllion JPY 1Q | 2 | 30 | 4Q 1Q | 20 | 30 | 4Q 1Q | 2 | 32 | 4Q
E#E (consolidated)
1 EERER Growth Rate(%); consolidated basis -16% 24% 19% 27% 26% -8% 0% 0% 10%
2| B E ¥R Consolidated EBIT 145 485 504 303 319 87 303 173 350
¥ {& (non-consolidated)

3|BURE (Rm=580) GMV (before return) 4,828 6,155 6,771 6,637 6,075 5,686 6,810 6,731 6,654

4|BRE (RmESIE) GMV (after return) 4,012 5,236 5,694 5,620 5,048 4,811 5,719 5,637 5,571

S5[REX Growth Rate(%) -3% 33% 26% 35% 26% -8% 0% 0% 10%

6|55 L F == Gross Profit 1,531 2,084 2,142 1,948 1,946 1,780 2,167 1,976 2,002

7|55 BT 2R Percentage of GMV (after return) 38% 40% 38% 35% 39% 37% 38% 35% 36%

S|ZEEM Ft Variable costs 812 1,107 1,130 1,114 1,056 1,104 1,235 1,165 1,026

o|ZEER Percentage of GMV (after return) 20% 21% 20% 20% 21% 23% 22% 21% 18%
10[ - RBEEZBHER - Logistics 494 608 645 620 641 647 689 663 668
11| - - BIRSHE (%) - - Percentage of GMV (after return) 12% 12% 11% 1% 13% 13% 12% 12% 12%
12| - REBEXRESHER - Promotion 184 318 288 309 243 292 362 327 189
13| - - RIS HE (%) - - Percentage of GMV (after return) 5% 6% 5% 6% 5% 6% 6% 6% 3%
14| - TOMEEE R - Other variable costs 133 180 196 184 171 164 183 173 167
15| - - BURE LR (%) - - Percentage of GMV (after return) 3% 3% 3% 3% 3% 3% 3% 3% 3%
16| PR R Fl &% Marginal Profit 719 977 1,012 833 890 675 932 811 975
17|BRA Rz R - Percentage of GMV (after return) 18% 19% 18% 15% 18% 14% 16% 14% 18%
18|EEER &t Fixed costs 573 492 507 530 570 588 628 638 625
19|EEER Percentage of GMV (after return) 14% 9% 9% 9% 1% 12% 1% 1% 1%
20| - &8 - Rent 209 145 156 165 195 240 247 249 242
21| - - REMEE - - Warehouse (m2) 52,543 52,543 52543 52,543| 71,283 71,283 71,283 71,405| 71,283
22| - A& - Salaries 154 159 160 151 184 170 179 172 203
23| -- E#ER __ # of employees (full-time) 123 123 129 123 124 124 131 135 138
24| - TVCM - TVCM costs 15 27 33 38 32 35 34 27 15
25| - ¥ M hEEE A - Other fixed costs 195 161 158 176 159 143 168 190 165
26| 2 EF = EBIT 145 485 504 303 319 87 303 173 350
27| E ¥Rz R - Percentage of GMV (after return) 4% 9% 9% 5% 6% 2% 5% 3% 6%
28(1. ECE—IJLE# 1. EC mall
29|BuikE ORmE5SI#) GMV (after return) 3,057 4,326 4,646 4,657 4,006 3,850 4,490 4,547 4,334
30| - BRmE*E - Return rate (%) 20% 17% 18% 17% 19% 18% 19% 18% 19%
31| - REX - Growth Rate(%) -4% 33% 28% 37% 31% -11% -3% -2% 8%
32|BEHLL®E Purchase ratio 15% 23% 21% 21% 13% 16% 16% 16% 11%
33|55 L F 2 Gross Profit 1,262 1,780 1,779 1,638 1,567 1,382 1,736 1,593 1,623
34| - ST LRIz R - Gross Profit Ratio(%) 41% 41% 38% 35% 39% 36% 39% 35% 37%
3B|2B8 (FA) # of membership(K) 3,972 4,165 5,232 5,411 5,591 5,767 5,963 6,812 7,156
WB|7OT1TLER(TFAN) # of active users(K) 921 974 1,027 1,079 1,155 1,140 1,137 1,165 1,188
37| F A Bl GR&AB) Average basket size (before return) 9,648 8,991 9,967 10,217 9,157 8,406 9,557 9,871 9,356
38| AR mE (R AT # of average items (before return) 1.7 1.7 1.7 1.7 1.8 1.8 1.8 1.8 1.8
39| Figrs MM CRGE) average sold item price 5,597 5,220 5,796 5,850 5,075 4,545 5,339 5,399 5,068
40|BRT 5 R# # of brands 2,546 2,648 2,972 3,426 3,676 3,838 3,969 4,182 3,506
4111-1. BRE—) 1-1. Our own E-malls
42|BkE (RMmE5IR) GMV (after return) 2,636 3,792 4,036 4,150 3,380 3,271 3,911 3,966 3,673
43| - IR@E - Return rate 22% 18% 20% 18% 22% 19% 20% 20% 21%
44| - FE=X - Growth Rate(%) 2% 39% 32% 47% 28% -14% -3% -4% 9%
45| 2B¥ (TA) # of membership(K) 2,999 3,125 4,121 4,234 4,333 4,427 4,552 5,490 5,594
467071 TRBE (FA) # of active users(K) 624 691 740 783 833 792 788 809 829
A7| I HEIEE (R ED) Average basket size (before return) 10,151 9,395 10,496 10,853 9,797 9,026 10,074 10,614 9,955
48[ B AE M (R A # of average items 1.8 1.8 1.8 1.8 1.9 2.0 1.9 1.9 2.0
49|19 R A& GR&ED) average sold item price 5,640 5,223 5,796 5,896 5,053 4,538 5,330 5,487 5,051
50[1-2. s E—)L 1-2. Stores in other E-malls(LOCOMALL)
51[BkE (RmESI#) GMV (after return) 421 534 610 507 626 578 578 580 661
52| - IR@m=E - Return rate 6% 6% 6% 6% 6% 5% 6% 6% 5%
53| - KREX - Growth Rate(%) -28% -1% 6% -10% 49% 8% -5% 14% 6%
54| 2B¥ (TA) # of membership(K) 973 1,040 1,111 1,177 1,258 1,340 1,411 1,482 1,562
55| PO T 17288 (FAN) # of active users(K) 297 283 287 296 322 348 349 356 359
56(FH R R (R maET) Average basket size (before return) 6,477 6,653 7,182 6,589 6,440 5,770 6,791 6,327 6,684
57 (AR R (R AT # of average items 1.2 1.3 1.2 1.2 1.2 1.3 1.3 1.3 1.3
58| E mIME (RmaET) average sold item price 5,205 5,194 5,799 5,445 5,223 4,593 5,406 4,790 5,189
59|2. PlatformE % 2. Platform
60|EikE (RmE5I#) GMV (after return) 755 818 896 847 922 875 1,151 1,014 1,201
61|BEEIRA MRR (three months total) 42 49 49 27 46 60 70 62 54
62| - REX - Growth Rate(%) -20% 19% 4% 8% 22% 7% 29% 20% 30%
63|78 LRIz Gross Profit 269 304 363 310 379 398 431 383 379
64| - FE LR - Gross Profit Ratio(%) 36% 37% 41% 37% 41% 46% 37% 38% 32%
65|2-1. BHECKEEH 2-1. BOEM (Brand's Official EC Management)
66BN S (R MmE5|&) GMV (after return) 612 690 719 759 780 746 869 842 883
67| - REX - Growth Rate(%) 76% 85% 89% 66% 28% 8% 21% 11% 13%
68|2-2. IRZFAEXE 2-2. e-3PL
69| HAE (E—A%) # of shipped volume 442 540 562,899 592,291 454,688| 638,447 639,305 851,579 665,898 916,820
70| - REZX - Growth Rate(%) -38% 56% 15% 24% 44% 14% 44% 47% 44%
71|2-3. LOCOCHOC 2-3. LOCOCHOC
72|BRE (RRESIR) EMAR—R |GMV (after return) 142 128 177 88 142 128 282 172 318
73| - RE® - Growth Rate(%) -76% -59% -63% -73% 0% 0% 59% 96% 124%
7413. TOMER (JEH- HE ) |[3. Others
75(BFE (RmE5I#) GMV (after return) 199 91 151 115 118 86 77 74 35
76| - RE®E - Growth Rate(%) - - - - -41% -6% -49% -36% -70%
TT(E8E)YT 7 RE#% (Reference).Brands
78|HURE (RMESIR) EMMAR—R |GMV (after return) 41 777 285 379 111 274 210 171 103
79| - REX - Growth Rate(%) 37%  1843% 367% 336% 171% -65% -26% -55% -7%




