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25.0 Education Agriculture

/—[ Generic Business ]—\

CY2013 - CY2020
CAGR 35.2%

i S =
Ener: Safet
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/—[ Consumer ]—\

£—
Home
\_ Automation Information Y,

(—[ Automotive ]—\

2013 2014E 2015E 2016E 2017E 2018E 2019E 2020E \_ Automotive )
u Automotive = Consumer = Generic Business Vertical Business
i Generic business refers to applications that can be used in multiple industries
E: Vertical Business refers to applications developed for specific industries, such as retail, manufacturing and transportation

HiFT:  Gartner “Forecast: Internet of Things, Endpoints and Associated Services, Worldwide” October 2014
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