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1. REMWME (Financial Highlights)

(B4 B AH: % (Millions of Yen: %) ]

2013/8 2014/8 2015/8 2016/2
BIHALE ATEALE BIEALE (Forecast) ATEALE
Amount YoY Amount YoY Amount YoY Amount YoY
L& 77, 072 103. 0 77, 804 100. 9 78, 194 100. 5 171, 100 109. 6
Net Sales
—
TOHOERRA 8, 123 101. 4 8, 081 99. 5 8,178 101. 2 18, 100 110. 6
Other Revenues
s
E'%”X.H 85, 195 102. 8 85, 885 100. 8 86, 373 100. 6 189, 200 109. 6
Operating Revenue
ey
E'%*”.H 3, 966 113. 3 3, 603 90. 8 3, 405 94. 5 7, 700 95. 3
Operating Income
rth
ﬁ*ﬁ*”ﬁ 3,818 116. 7 3, 353 87.8 3, 431 102. 3 7, 500 96. 6
Ordinary Income
PO SRR 2 2, 297 126. 4 1, 865 81. 2 1, 711 91.7 3, 500 84. 5
Net Income
RTSRryr——r
TR 7= 8 = A0 2 (F9) 22. 11 126. 3 17. 95 81. 2 16. 46 91.7 33. 43 83. 9
EPS(yen)
2013/8 2014/8 2015/8
AL R L 4574
Amount Amount Amount
Share Share Share
WEE 88,125 | 100.0 88, 143 | 100.0 93, 416 100. 0
Total Assets
pe 2
MEE E 20, 865 23.7 22, 182 25. 2 23, 482 25. 1
Current Assets
AREEEE
Property, 54, 378 61.7 52, 811 59. 9 58, 959 63. 1
Plant and Equipment
m ’ [— 7
"“H’E’EQE 1, 295 1.5 1, 133 1.3 1, 024 1.1
Intangible Fixed Assets
L 2 2
BRZOMORE 11, 585 13. 1 12,016 13.6 9, 949 10. 7
Investment and Other Assets
[=F
Iﬁlmﬁ)‘é 67, 259 76. 3 65, 960 74.8 69, 933 74.9
Fixed Assets
pe =
"'@Jﬁ{ﬁ_ - 42, 628 48. 4 43, 030 48.8 43,776 46. 9
Current Liabilities
= ==
B AfE L 21, 106 24.0 17, 103 19. 4 18, 671 20.0
Long-term Liabilities
R E 24, 390 27.7 28, 009 31.8 30, 968 33.2
Net Assets
TR AT-Y R E (F) 234. 09 - 268. 63 - 296. 83 —
BPS(yen)
==
ﬁﬂ%ﬁ{ﬁ_ 22, 007 25.0 18, 449 20.9 25, 495 27.3
Interest-bearing Debt
2. #EBWAM (Selling, General and Administrative Expenses)
[B47: B ; % (Millions of Yen; %) ]
2013/8 2014/8 2015/8
%8 ATHALE SEEEE +%8 ATHALE SELH &% ATHALE 5ELLt
Amount YoY % of Sales Amount YoY % of Sales Amount YoY % of Sales
AHE 10, 167 102. 4 13. 2 10, 255 100. 9 13. 2 10, 529 102. 7 13. 5
Personnel Costs
]
’ﬁﬁﬁ . 1, 395 96. 0 1.8 1,479 106. 1 1.9 1, 527 103. 2 2.0
Advertising Costs
R E
- 1, 738 101. 7 2.3 1, 876 107. 9 2.4 1, 929 102. 8 2.5
Selling Costs
=
“xﬁﬁ 9, 580 99. 7 12. 4 9, 614 100. 4 12. 4 9, 554 99. 4 12. 2
Facilities Costs
17
ks 1, 973 100. 2 2.6 1, 877 95. 1 2. 4 1, 993 106. 2 2.5
General Costs
O
'Ilf(l);;-l 24, 854 100. 7 32. 2 25, 103 101. 0 32. 3 25, 534 101. 7 32. 7




3. KEXBDIK;

(Number of Employees)

2013/8 2014/8 2015/8
A# ATEAE R A# ATHEALER A# AITEA LR
Number Change Number Change Number Change
ag=|
Full-Time Employees 1.194 A34 1,198 4 1,203 5
N—k-TUYTFH#E
Part-Timers and Contracted Employees S, 779 A48 5, 780 ! 5, 860 80
TERA M 6, 973 A80 6, 978 5 7, 063 85
Number of Employees
X EXEBBFTPRR—Z N—MAT—[LARM160H 1, LB ~DEHAEZRE FALABZECHHEETT .
2013/8 2014/8 2015/8
ATHALER HTHAER ATEAIER
Change Change Change
IN—RLEEE (%)
Ratio of Part-timers to Total 76.0 0.4 76.1 0.1 76.5 0. 4
FE5ERE (%)
[ANHEIEEBRE] 35. 3 0.0 35.7 0.4 36. 4 0.7
Labor Share
— AN&fFYR LS (FA)
(55 L&/ R ] 11, 064 416 11, 222 158 11, 138 A83
Sales per Employee
(Thousands of Yen)
— A&f=-YFEIGEE (m)
(BRI FYREREH] 48. 4 0.5 49.0 0.6 49. 3 0.2
Retail Space per Employee
4. FBRZDIRR (Financial Position)
[ : BB ; % (Millions of Yen; %) ]
2013/8 2014/8 2015/8
®%8 AIEALL ®%8 OE )4 ®%8 IR
Amount YoY Amount YoY Amount YoY
= B
SEFS 22 81. 1 17 77. 3 12 70. 8
Interest Income
S HEC 8 4 100. 1 5 122.5 5 101. 6
Dividend Income
/Nt (A) 26 83. 6 22 84. 5 17 77. 9
Financial Income
SRR, 227 79. 0 184 81.0 160 87.0
Interest Expenses
/&t (B) 227 79.0 184 81.0 160 87.0
Financial Expense
ERIUNZ (A) — (B) _ _ _
Net Financial Charges £200 A161 Al42
AZGLRR DALY D LA 37.61  f&(Times) 31. 01 £ (Times) 1.52 £ (Times)

Interest Coverage Ratio

5. FAIFIZE - FrAliRL

(Extraordinary Profit and Loss)

[ 4z : & A F (Millions of Yen) ]

Eof]
Amount

HRIFI S S
Total Extraordinary Profit

bRk B S

Impairment Losses 38

& %€ & FEFRANR

Loss on Retirement of Fixed Assets

FABL AR

Total Extraordinary Loss 39




6. RE/EFEDRKR (Capital Expenditures)
(B4 : &5 M (Millions of Yen) ]
2013/8 2014/8 2015/8
HIERE
For New Store 145 237 657
EE#EE:& 959 334 259
For Renovation
ITHRE
For IT 55 S 28
Z Dt
For Others 1,017 1, 260 %8, 141
BRimix&EREE
Total Capital Expenditure 2,176 1,836 9, 085
A AN &
Depreciation and Amortization 1. 582 1.811 1.549
MALIRTFREE - JIBREHEO L HEYIREIEENTEYET,
7. BEFIFAEDOKHR (Interest-bearing Debt)
[BAI:JHAM ;% (Millions of Yen;%) ]
2013/8 2014/8 2015/8
o] ATHALE +%8 RIHALE Eat] RIHALE
Amount YoY Amount YoY Amount YoY
RAEAS (1 EDRBRFEFEED) 16, 607 84. 3 12, 949 78.0 14, 295 110. 4
Long-term Dept
AAEAE 5, 400 45. 4 5, 500 101. 9 11, 200 203. 6
Short-term Dept
B A &t 22, 007 69. 6 18, 449 83. 8 25, 495 138. 2
Total
8. HMAIFELEDIRK (Sales by Product Category)
(B 4L /A ;% (Millions of Yen; %) ]
2013/8 2014/8 2015/8
ELtE B | BTHALE | BEfFLE TLtE Btk | ATEitE | BRFFEE bl = Bk | #TEike | BRifFRE
Per Per Per
Sales Share YoY Comp. Sales Share YoY Comp. Sales Share YoY Comp.
Stores Stores Stores
Z‘ZH 17, 064 22.1 99. 7 99. 7 16, 601 21.3 97.3 97.3 15, 957 20. 4 96. 1 96. 1
Clothing
ﬁfﬂ 41, 840 54.3 | 105.0| 103.9 43, 325 55.7 [ 108.5| 101.9 44, 581 57.0 | 102.9 99. 3
EERER
Home, Digital 16, 482 21.4 | 102.3 | 102.0 16, 198 20. 8 98. 3 98. 1 16, 1183 20. 6 99.5 98. 1
and H&BC
Tt 1, 684 2.2 95. 8 95. 2 1,679 2.2 99. 7 99. 7 1, 542 2.0 91.8 91.8
Others
fotgzjl 77,072 | 100.0 | 103.0 | 102. 4 77,804 | 100.0 | 100.9 | 100.0 78,194 | 100.0 | 100.5 98. 2
[EBFIDAER]
SRKE LT AR RER, FVX AU F— AKX
B J0YY— FON TA)— RE.KE.BE. TVH. S
ERRER - REXE AL EHERE. A—LT7var H&BC
- Z DM - - FEERTE FER. ¥ OMF T4
9. EMAEIELEF®EE (Gross Margin Ratio by Product Category)
[BfI:%]
2013/8 2014/8 2015/8
bllat v ks 1R PRl e lE A S 1R Fo LA R 1R
Gross Margin Ratio Change Gross Margin Ratio Change Gross Margin Ratio Change
ZKH 37.1 AO. 2 36. 5 AO. 6 37.0 0.5
Clothing
B 23. 4 AO. 0 23. 2 AO. 3 23. 2 0.0
Food
EERER
Home, Digital and H&BC 26.4 0.3 26.7 0.3 26.9 0.2
Ot 12.1 AO. 5 12.1 0.0 12. 2 0.0
Others
At
5 26. 9 AO. 1 26.5 AO. 3 26. 6 0.0
Total




10. AERBREFEETLHHUVE

(Comparable Store Sales Growth by Month )

[BifI:9%)
15/ 3 15/ 4 15/ 5 15/ 6 15/ 7 15/ 8 REt
flf?hing A16. 4 3.8 3.5 A6. 9 0.6 A2. 4 A3.9
B AS8. 4 1.8 2.9 1.8 AO. 8 AO. 3 AO. 7
Food
Eoﬁflf%gital and H&BC A23. 1 12. 8 9.4 1.1 1.7 AO. 2 A1.9
'I%th:l A13. 9 4.5 4.3 AO. 6 AO. 2 AO. 8 A1.8
5 BERBFER LEHBUE
%
10
5 L
0
_5 o
_10 L
_15 o
_20 L K
25 4
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—-KH = BhE -+ EERR —— G5

11. BIFEDOEY - FHIf - RTER/BOMNHLER

(Comparable Stores: Number of Customers, Average Spending per Customer, Number of Product Sales)

2013/8 2014/8 2015/8
ATHALE(YOY) ATHEALE(YoY) ATHEALE(YoY)
B
Number of Customers 101.4 % 98.9 % 97.0 %
EHIM
Average Spending per Customer 100.9 % 101. 2 % 101.2 %
BR5E m 3k
Number of Product Sales 102.9 % 99.2 % 97.2 %
12. byF/\1)25FEE#E (Sales Result of TOPVALU)
[BHL: BHM; % (Millions of Yen:; %) ]
2013/8 2014/8 2015/8

sELte AITHALE W Prll=1 AIHEALE ¥R GELE AIHEALE R

Sales YoY Share Sales YoY Share Sales YoY Share
Z‘ZH 2, 604 116. 6 15. 2 2, 465 94. 7 14. 8 2,448 95. 15. 5
Clothing
ﬁf& 5,510 105. 6 13. 2 5, 598 101. 6 12. 9 5, 475 98. 12. 4
FEERE
Home, Digital and H&BC 1, 365 99. 8 8.2 1, 478 108. 3 9.1 1, 458 97. 9.2
Técj; 9, 480 107. 5 12. 3 9, 542 100. 7 12. 2 9, 382 97. 12. 1




13. ZHEE

(Retail Space)

2015/2 2015/8
EERBEmEAE s RS HEIRER EEFTEEES
(FE&H%0 (FE&E%0
Directly Operated Space New Stores Closed Stores Net Floor Expansion Directly Operated Space
(Number of Stores) (Number of Stores)
(A) (B) (&) (D) (A)+(B)-(C)+(D)
341,093 m 4,644 m 0] 0 345, 737 m
(64) (5) (0) (0) (69)
2013/8 2014/8 2015/8
ATHEALL (%) ATEALL (%) ATEALL (%)
YoY YoY YoY
,ﬁﬁﬁiﬁ%ﬁiﬁgm) 337, 041 100. 1 339, 861 100. 8 345, 737 101. 7
Term-End Retail Space
1méUEJ§'§’(H) 228, 674 102. 8 228, 930 100. 1 226, 169 98. 8
Sales per m(yen)
14. BAFAKEOWKR (New Store and Closed Store Details)
BHIE B [E& FRTE SEIZE A (m)
Open Date Store Name Location Retail Space
s . -~
New Stores 2015%3/27H A7 1B IERATE el 4,026
2015%4A17H FWNEFTFo&14&F14THIE FLIRTRE 166
201547HA3H FWNETF-ENE1EBEITHIE IR AR 141
2015%7H24H FWNETHOEAERSFI16THIE AT ELEX 145
2015%7A31H FWETFoLm75&TEISTHIE HLIRT P RE 166
FAIE B [E& FRTE SEIZERE (m)
Close Date Store Name Location Retail Space
BE -
Closed Stores L
15. EERIEGERLOXFE (Inventory Turnover and Loss Ratio )
2013/8 2014/8 2015/8
EESHEUE (%)
Inventory Growth Ratio (%) 102.0 97. 4 96.6
& HFEEREEE ([E)
Clothing Inventory Turnover (Times) 2.1 2.1 2.1
AR (%)
Loss Ratio (%) 0. 92 0. 76 0.73
EESHEUE (%)
Inventory Growth Ratio (%) 108. 9 107.9 110.3
B& HFEEREEE ([E)
Food Inventory Turnover (Times) 21.9 21.0 19.6
AR (%)
Loss Ratio (%) 0.10 0.10 0. 04
EESHEUE (%)
+ - Inventory Growth Ratio (%) 104.7 101. 8 105.7
BRI EREGE (5)
Home, Digital Inventory Turnover (Times) 2. 4 2.3 2.2
and H&BC sz(;)
5 (9%
Loss Ratio (%) 0. 60 0. 47 0. 47
EESHEUE (%)
Inventory Growth Ratio (%) 1031 100.3 102.0
=5 EEEERE (E)
Total Inventory Turnover (Times) 4.5 4.5 4.5
OAZE (%) 0. 39 0. 32 0. 27

Loss Ratio (%)




16. FEFERIE

(Major Financial Indicators)

2013/8 2014/8 2015/8
HREERENEE %
Ordinary Income to Total Assets Ratio 4.3 S. 8 S. 8
B E LR dr R %
Net Income to Total Assets Ratio 2.6 2.1 1.9
HEEARLHMFIZEE (ROE) % 9 8 6 8 5 6
Return on Equity ' ' '
HWEERSRE B
Total Assets Turnover times 0. 87 0. 88 0. 84
EE T e JE S % 4.5 3.9 4.0
Ordinary Income to Revenues ' ’ ’
STLERENEE %
Ordinary Income to Net Sales 5.0 4.3 4. 4
EETTETETE R % 4 7 4 2 3 0
Operating Income to Revenues ) ) )
1HRE-YMEE M
Net Assets per Share Yen 234. 09 268. 63 296. 83
HEEARLE %
Shareholder's Equity Ratio 27.6 S1.7 33.0
17. %KXDRKHR (Stocks Position)

2014/2 2015/2 2015/8
ﬁﬁi;(ﬁ;’f’)ﬁ(ﬂ) 714 770 680
ﬁ’ij@ﬁ?‘g(m) 458 554 491
5 T BRI () 564 630 649
Average(yen)
HIRARAE (D) 685 673 539
Term-end closing price(yen)
BRREHIEREEE (B F) 33, 161 66, 920 56, 034

Market Capitalization(Millions of Yen)




