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AEON Hokkaido Corporation Financial Results for the 3rd Quarter Ending Feb.29, 2016

1. REMWME  (Financial Highlights)

20164 1A8H

[Bi7: B ; % (Millions of Yen; %) ]
2013/11 2014/11 2015/11 2016/2
ATHALL BTHALE ATHALL (Forecast) BTHALL
Amount YoY Amount YoY Amount YoY Amount YoY
L& 113, 840 102. 7 114, 558 100. 6 120, 514 105. 2 171, 100 109. 6
Net Sales
ey
TOHOERIA 12, 143 101. 3 12, 079 99. 5 12, 848 106. 4 18, 100 110. 6
Other Revenues
e
E'¥M.H 125, 984 102. 6 126, 638 100. 5 133, 362 105. 3 189, 200 109. 6
Operating Revenue
—
E'*ﬂﬁ 5, 820 110. 9 5, 440 93. 5 4,421 81.3 7, 700 95. 3
Operating Income
ain
ﬂ‘é%*ﬂﬁ 5,612 113. 5 5, 189 92. 5 4, 679 90. 2 7, 500 96. 6
Ordinary Income
P54 SR 28 3,414 123. 3 2, 981 87.3 2,610 87.5 3, 500 84.5
Net Income
RTSyE=—
TR 7Y PR AR A (F) 32. 86 123. 3 28. 69 87.3 24. 99 87. 1 33. 43 83. 9
EPS(yen)
2013/11 2014/11 2015/11
¥ERLLE R R
Amount Amount Amount
Share Share Share
wRE 90, 753 | 100.0 90, 940 100. 0 108, 039 100. 0
Total Assets
pe 2
MENA B 23, 881 26. 3 25, 318 27.8 29, 936 27.7
Current Assets
BREEEE
Property, 54, 397 59.9 52, 855 58. 1 63, 419 58. 7
Plant and Equipment
BRETEEE
1, 251 1.4 1 4 1.2 1,7 1.
Intangible Fixed Assets 25 09 799 ©
BEZOMDERE
Investment and Other Assets 11, 222 12. 4 11, 671 12.8 12, 924 12.0
lﬁ_lmﬁfi 66, 871 73.7 65, 621 72. 2 78, 103 72. 3
Fixed Assets
pe ==
"'LEJJE1E_ - 44, 453 49.0 46, 496 51.1 49, 481 45. 8
Current Liabilities
= E
EE A% o 20, 782 22.9 15, 290 16. 8 25, 885 24.0
Long-term Liabilities
EE 25,516 28. 1 29, 153 32. 1 32,672 30.2
Net Assets
4| b
TH#RRT-Y R E (F) 244. 93 — 279. 64 — 308. 70 -
BPS(yen)
==
ﬁﬂ%ﬁ{ﬂ. 22,819 25. 1 18, 057 19.9 29, 188 27.0
Interest-bearing Debt
2. #EBHEM (Selling, General and Administrative Expenses)
[B47 - B M ; % (Millions of Yen; %) ]
2013/11 2014/11 2015/11
&% BIEALE SELL &% ATHALE 5E Lt &% BTHALE 5ELL
Amount YoY % of Sales Amount YoY % of Sales Amount YoY % of Sales
AfF5E 15, 219 102. 2 13. 4 15, 405 101. 2 13. 4 16, 773 108. 13. 9
Personnel Costs
]
’Jiﬁﬁ . 2,218 99. 2 1.9 2, 280 102. 8 2.0 2, 547 111. 2.1
Advertising Costs
Rt
- 2, 553 103. 8 2.2 2,713 106. 3 2. 4 2, 940 108. 2. 4
Selling Costs
=
“xﬁg 14, 315 99. 8 12. 6 14, 245 99. 5 12. 4 15, 366 107. 12. 8
Facilities Costs
J— 17
st 2, 955 100. 4 2.6 2, 800 94. 8 2. 4 3,178 113. 2.6
General Costs
A
'Ilfcl)tnrjl 37, 263 101. 1 32. 7 37, 444 100. 5 32. 7 40, 807 109. 33. 9




3. EHMAIFELEDIRR (Sales by Product Category)
(B & A ;% (Millions of Yen; %) ]

2013/11 2014/11 2015/11
bl WAkt | BT | BEfELEE b= Rt | ATl | BEfELEE D= WAk | BTEILE | BEfELE
Per Per Per
Sales Share YoY Comp. Sales Share YoY Comp. Sales Share YoY Comp.
Stores Stores Stores
Kﬂ. 25, 935 22.8 99.0 99. 1 25, 204 22.0 97.2 97.2 25, 241 20.9 | 100.1 96. 1
Clothing
=]
ﬁg‘; 61, 621 54.1| 104.9 | 103.7 63, 464 55.4| 103.0 | 101.3 69, 108 57.3| 108.9 99. 1
FERER
Home, Digital 23, 996 21.1| 102.1 | 102.0 23, 635 20.6 98.5 98. 4 24, 493 20.3 | 103.6 98.5
and H&BC
ot 2, 287 2.0 95. 9 95.0 2, 253 2.0 98.5 98.5 1,670 1.4 74. 1 73.5
Others
OE
'II%;:I 113,840 | 100.0 | 102.7 | 102. 1 114,558 | 100.0 | 100. 6 99.7] 120,514 | 100.0| 105.2 97.8
(&P DMER]

CRKE LT AR RER TR AF— AR

CBR V0V — TAU— BE.KE.BE. TUH. EE
ERRER---RE.XE. ML EFEE. h—LT7yiar H&BC
s Z DM - R FER. XS, Foith

4. AERNBEESRLE®UE (Comparable Store Sales Growth by Month )
[E: %]

15/ 3 15/ 4 |15/ 5| 15/ 6 | 15/ 7 | 15/ 8 15/9 15/10 | 15/11 REt
ﬁff’hing A16. 4 3.8 3.5| A6.9 0.6 A2.4| A1.1| At1.5| a8 1 A3.9
E)(”?g A8. 4 1.8 2.9 1.8| A0.8| A0.3 0.6 3.1 A7.0 AO0. 9
Eﬁfﬁgim and H&BC A23. 1 12. 8 9.4 1.1 1.7| Ao0.2 1.4 04| A3.6 A1.5
fot_:l A13.9 4.5 4.3| A0.6| AO0.2| A0.8| A0.9 02| A7.7 A2 2

MU DT LS EREECONTIE, FERGIERSERLE RBERRIHTEELEFRALTEYEIT A, 2015 £ 11 ARKYRIEREATREL G =F I
GEICODVWTHRIZAZZEALTRYET . 4H. AHEOEETHHELRLEBED 11 AEOBREETRLSHBURE, KEIZATN, BRIZA18%, EFER
BRIZA33%, EEHFA46%, 11 BERE T, KEHFA3TY, BRITA03%, (EFERIRIFA15%, TEITIA18%ELHYET,

5. BIFEOEH - THIN - RE[RBOAIALLHRS

(Comparable Stores: Number of Customers, Average Spending per Customer, Number of Product Sales)

2013/11 2014/11 2015/11
AIEALE(YoY) BIT#ALL(YoY) BITHALE(YoY)
ﬁ%ber of Customers 100.5 % 98.8 % 97.0 %
f\./ige Spending per Customer 101.6 % 100.9 % 101.4 %
?\lﬁﬁiif Product Sales 101.7 % 99.2 % 97.5 %




6. BABAIEDIK:

(New Store and Closed Store Details)

BIE R [E4 AR 7E #h SEISmEE (m)
Open Date Store Name Location Retail Space
s . o
New Stores 2015%3H27H A7 B BRI E HBJIT 4, 026
2015%4H17H FWMEFT oL 14KEH14THIE FLIRTRE 166
2015%7H3H FWETFo&/\EF1EABB1THIE FLIgHAER 141
2015%7H24H FWEFTIT-EAEESE16THIE FLIRTEFER 145
201547H31H FWNETH-LE7E&FEISTHIE FLIRT PR 166
A#MA 54 FrfEHh SEiGmEiE ()
Date of Succession Store Name Location Retail Space
HARHT1I— <A R =
UL B 2015%9A1H AAHIRZLUE FLIRETEE X 5,567
Stores Succeeded to . =
From The Daiei Inc. 2015%69H1H A FESHITAE FLIRTE I X 8, 161
2015%9A1H AF U FIRFRE S FLIgHALRX 6, 482
2015%9A1H AF 2 RALIRIE LRFTEER 7, 228
2015%9A1H AF o hTTIEHESHIEAE FLIRTERIX 4, 644
2015%9A1H AF 2 FLIR KT IE FLIRTHERRX 2, 386
20155 9H1H 1F2ENIE N 5, 803
20154 9H1H 1F2EZNE BREETH 4, 465
20155 9H1H A7+ LHEE ek 7,048
FAIE R 54 AR 7E Hh SeimmEiE (m)
Close Date Store Name Location Retail Space
£33 S 8
Closed Stores 2015411848 EFWNMEFHH-EE13%FE22THIE LR R RX 145
2015118118 FWEF 2D E253THIE IR EFERX 195




