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1. REMWME (Financial Highlights)

(B4 B AH: % (Millions of Yen: %) ]

2014/2 2015/2 2016/2 2017/2
BIHALE ATEALE BIEALE (Forecast) ATEALE
Amount YoY Amount YoY Amount YoY Amount YoY
L& 156, 159 102. 7 156, 182 100. 0 170, 305 109. 0 185, 000 108. 6
Net Sales
—
TOHOERRA 16, 479 101. 3 16, 371 99. 3 17, 874 109. 2 19, 200 107. 4
Other Revenues
e
E'%”X(.E 172, 639 102. 6 172, 553 100. 0 188, 179 109. 1 204, 200 108. 5
Operating Revenue
—
E'%*”.E 8, 491 105. 5 8, 080 95. 2 7, 929 98. 1 8, 000 100. 9
Operating Income
rth
ﬁé#.’*”ﬁ 8, 257 107. 5 7, 765 94. 0 8, 002 103. 1 7, 600 95. 0
Ordinary Income
\IE
= FAALR 4 5, 036 165. 7 4, 141 82. 2 4,183 101. 0 3, 700 88. 5
Net Income
sl | ] A2 H
THR2T-Y SRR A () 48. 47 165. 7 39. 85 82. 2 39. 95 100. 3 35. 07 87.8
EPS(yen)
2014/2 2015/2 2016/2
AL R L 4574
Amount Amount Amount
Share Share Share
WEE 86, 790 | 100.0 87,183 | 100.0 103, 885 100. 0
Total Assets
= 2
MEE E 20, 302 23. 4 23, 157 26. 6 26, 957 25.9
Current Assets
AREEEE
Property, 52,710 60. 7 51,613 59. 2 61, 241 59.0
Plant and Equipment
m ’ [— 7
"“H’EEQE 1, 209 1.4 1, 058 1.2 1, 669 1.6
Intangible Fixed Assets
L 2 2
BRZOMORE 12, 569 14. 5 11, 353 13.0 14, 016 13.5
Investment and Other Assets
[=F
e # &= 66,488 | 76.6 64, 025 73. 4 76, 927 74. 1
Fixed Assets
pe =
"'Liﬁﬁﬁ_ - 39, 542 45. 6 41, 742 47.9 44, 229 42. 6
Current Liabilities
= ==
B E SR o 20, 117 23. 2 15, 119 17.3 25, 510 24.6
Long-term Liabilities
R E 27,130 31.3 30, 321 34.8 34, 144 32.9
Net Assets
A4 | p?
TR AT-Y R E (F) 260. 46 — 290. 89 — 322. 67 -
BPS(yen)
==
HAFHE 20, 465 23. 6 15, 994 18. 3 26, 674 25. 7
Interest-bearing Debt
2. #EBWAM (Selling, General and Administrative Expenses)
[B47: B ; % (Millions of Yen; %) ]
2014/2 2015/2 2016/2
%8 ATHALE SEEEE +%8 ATHALE SELH &% ATHALE 5ELLt
Amount YoY % of Sales Amount YoY % of Sales Amount YoY % of Sales
AHE 20, 229 101. 9 13.0 20, 516 101. 4 13. 1 23, 059 112. 4 13. 5
Personnel Costs
e &
- 3, 006 101. 9 1.9 3, 048 101. 4 2.0 3, 393 111. 3 2.0
Advertising Costs
R E
- 3, 653 102. 9 2.3 3, 851 105. 4 2.5 4, 294 111. 5 2.5
Selling Costs
=
“x{fiﬁﬁ 19, 474 101. 6 12. 5 19, 095 98. 1 12. 2 20, 900 109. 5 12. 3
Facilities Costs
17
ks 3, 886 99. 6 2.5 3, 687 94. 9 2. 4 4, 279 116. 1 2.5
General Costs
P
'Ilf(l);;-l 50, 250 101. 7 32. 2 50, 198 99. 9 32. 1 55, 926 111. 4 32. 8




3. KEXBDIK;

(Number of Employees)

2014/2 2015/2 2016/2
A# ATEAE R A# ATHEALER A# AITEA LR
Number Change Number Change Number Change
ag=|
Full-Time Employees 1,172 A15 1, 185 13 1, 352 167
N—k-TUYTFH#E
Part-Timers and Contracted Employees S, 730 £40 5. 727 A3 6, 826 1,099
TERA M 6, 902 A55 6, 912 10 8,178 1, 266
Number of Employees
X EXEBBFTPRR—Z N—MAT—[LARM160H 1, LB ~DEHAEZRE FALABZECHHEETT .
2014/2 2015/2 2016/2
ATHALER HTHAER ATEAIER
Change Change Change
IN—RLEEE (%)
Ratio of Part-timers to Total 76.0 0.2 /6.2 0.1 76. 4 0.2
FE D ECE (%)
[ABE/EEF2E] 34.4 AO. 1 35.2 0.8 36. 1 0.9
Labor Share
— AN&fFYR LS (FA)
[5E L&/ F iR Q2] 22, 514 798 22,572 58 22, 574 1
Sales per Employee
(Thousands of Yen)
— AEf-YFIEETE (M)
(BRI FYREREH] 48. 8 0.8 49. 3 0.5 52. 6 3.4
Retail Space per Employee
4. FBRZDIRR (Financial Position)
[ : BB ; % (Millions of Yen; %) ]
2014/2 2015/2 2016/2
®%8 AIEALL ®%8 OE )4 ®%8 IR
Amount YoY Amount YoY Amount YoY
SERURIS 41 80. 2 31 76. 1 31 99. 6
Interest Income
%HXEE%% 7 102. 8 8 121. 8 10 112. 0
Dividend Income
/Nt (A) 49 82. 9 40 83. 0 41 102. 3
Financial Income
XALFIS 430 79. 6 343 79.7 325 94.7
Interest Expenses
/1t (B) 430 79. 6 343 79. 7 325 94. 7
Financial Expense
ERIUNZ (A) — (B) _ _ _
Net Financial Charges A381 A302 A283
AZGLRR DALY D LA 25.89  f&(Times) 23.77 f(Times) 21. 60 f(Times)

Interest Coverage Ratio

5. FAIFIZE - FrAliRL

(Extraordinary Profit and Loss)

[ 4z : & A F (Millions of Yen) ]

Eof]
Amount

HRIFI S S
Total Extraordinary Profit

bRk B S

Impairment Losses

2, 364

& %€ & FE R AR

Loss on Retirement of Fixed Assets

ZTOHMAFRIEL
Other Extraordinary Losses

24

HABEEE
Total Extraordinary Loss

2,392




6. RiFREDIK

(Capital Expenditures)

[ B4z : &AM (Millions of Yen) ]

2014/2 2015/2 2016/2
HIERE
For New Store 445 515 682
EET?E?Q:& 1, 245 744 1, 090
For Renovation
ITHRE
For IT 68 S 39
Z Dt
For Others 2,044 2, 043 %10, 899
BRimix&EREE
Total Capital Expenditure 3. 804 8. 307 12,710
A AN &
Depreciation and Amortization 3. 089 8 012 2, 989
MALRTERED L EENEENTEYET,
7. BEFIFAEDOKHR (Interest-bearing Debt)
[BAI:JHAM ;% (Millions of Yen;%) ]
2014/2 2015/2 2016/2
+%8 ATHALE +%8 RIHALE Eat] RIHALE
Amount YoY Amount YoY Amount YoY
RAEAS (1 EDRBRFEFEED) 15, 865 77.9 10, 194 64. 3 20, 602 202. 1
Long-term Dept
AAEAE 4, 600 56. 1 5, 800 126. 1 5, 800 100. 0
Short-term Dept
)—REH _ _ _ _ _
Lease Dept 272
_ﬁzﬂ%ﬁ%ﬁ 20, 465 71.7 15, 994 78. 2 26, 674 166. 8
8. EFBIFELE DR (Sales by Product Category)
(B 47 : B A ;% (Millions of Yen; %) ]
2014/2 2015/2 2016/2
bl =) TR | AIHALL | BRfFLE bl ) WAL | BTHALE | BRfFLE bl =) R | ATHALE | BRfELE
Per Per Per
Sales Share YoY Comp. Sales Share YoY Comp. Sales Share YoY Comp.
Stores Stores Stores
Rﬂ 34, 981 22. 4 99.0 99. 1 33, 767 21.6 96. 5 96. 5 34, 630 20.3 | 102.6 96. 6
Clothing
E)i:j 85, 330 54.6 | 104.8 | 103.5 87, 367 55.9 [ 102. 4 | 100.7 99, 508 58.4 | 118.9 | 100.6
EERER
Home, Digital 32, 569 20.9 | 102.0| 101.8 31, 827 20. 4 97.7 97.6 34, 121 20.0 | 107.2 99.8
and H&BC
Tkt 3,277 2.1 97.6 96. 9 3,219 2.1 98. 2 98. 2 2, 044 1.2 63.5 60. 9
Others
ﬁ)tE:I 156, 159 | 100.0 | 102.7 | 102.0 156, 182 | 100.0 | 100. 0 99. 1 170,305 | 100.0 | 109.0 98. 7
[(ERFIDAER]
SR LT AR RER, FURX A= AV
CB&-TOY)— XFON TAY— RE.KE,.BE. TN S
ERERER - RE.XE. ML EHERE. R—LT7yar H&BC
- Z DM - RERTE FER. XOME, T 04
9. EMAEIELELF®EE (Gross Margin Ratio by Product Category)
[BfI:%]
2014/2 2015/2 2016/2
bllat v ks 1R PRl e lE A S 1R Fo LA R 1R
Gross Margin Ratio Change Gross Margin Ratio Change Gross Margin Ratio Change
Z‘E:H 37. 4 AO. 2 37.0 AO. 3 37.5 0.5
Clothing
R 23. 8 0.0 23. 6 AO. 2 23. 8 0.2
Food
EERER
Home, Digital and H&BC 26. 1 0.5 26. 2 0.2 26. 6 0.3
Ot 12. 2 AO. 3 12.1 AO. 1 12.1 AO. O
Others
At
5 27.1 AO. O 26. 8 AO. 2 27.0 0.2
Total




10. AERBREFEETLHHUVE

(Comparable Store Sales Growth by Month )

[BfI:9%]
15/3 15/4 15/5 15/6 15/7 15/8 15/9 15/10 | 15/11 | 15/12 16/1 16/2 REt
K*Jf A16. 4 3.8 3.5 AB. 9 0.6 A2 4 A1 A1.5 A8. 1 AO. 5 2.3 A9. 6 ASB. 4
Clothing
B A8. 4 1.8 2.9 1.8 AO. 8 AO. 3 0.6 3.1 A7.0 7.7 2.6 1.7 0.6
Food
FERER
Home, Digital, A23. 1 12. 8 9.4 1.1 1.7 AO. 2 1.4 0.4 A3. 6 2.5 10. 7 A2.9 AO. 2
Sports and H&BC
_ﬁf:l A13.9 4.5 4.3 AO. 6 AO. 2 AO. 8 AO. 9 0.2 AT7. 7 3.2 3.0 A3. 6 A1.8
15
%
10 |
5 F
0
_5 n
_10 L
_15 L '.
-20
A
=25
'"15/3  '15/4  '158/5 "15/6  '15/7 '15/8 '15/9 '15/10 ’'15/11 ’'15/12  '16/1 "16/2

KB - B&

+ BRERE —— A

11. BIFEDOEY - FHIf - RER/BOANHLER

(Comparable Stores: Number of Customers, Average Spending per Customer, Number of Product Sales)

2014/2 2015/2 2016/2
ATHALE(YoY) ATEALE(YoY) ATHEALE(YoY)

B
Number of Customers 100.4 % 98.5 % 97.5 %
EHIM
Average Spending per Customer 101.6 9% 100.6 % 101.3 %
BR5E m 3k
Number of Product Sales 101.4 % 98.9 % 97.9 %
12. by 7/N\1) 2158 LEE (Sales Result of TOPVALU)

[BH: BHAH; % (Millions of Yen: %) ]

2014/2 2015/2 2016/2
sELte ATHEALE W Prll=1 AIHEALE ¥R GELE AIHEALE R
Sales YoY Share Sales YoY Share Sales YoY Share

K 5 226 | 102. 3 14. 9 5, 059 96. 8 15. 0 4, 839 95. 7 13.9
Clothing
Fﬁ;)ii 11, 129 104. 6 13.0 11, 093 99. 7 12. 8 12, 081 108. 9 12. 0
EERE
Home, Digital and H&BC 2,979 105. 4 9.1 3, 206 107. 6 10. 0 3, 396 105. 9 10. 1
e
_l'f('):; 19, 334 104. 1 12. 4 19, 359 100. 1 12. 4 20, 317 104. 9 11.9




13. ZHEE

(Retail Space)

2015/2 2016/2
BEEGSmESE s FAIE BiEKR BEESTISmESE
([E&%0 (JE&%0)
Directly Operated Space New Stores Closed Stores Net Floor Expansion Directly Operated Space
(Number of Stores) (Number of Stores)
(A) (B) (© (D) (A)+(B)-(C)+(D)
341,093 m 4,794 m 494 51, 784 397,177 m
(64) (6) (3) (9) (76)
2014/2 2015/2 2016/2
BIHALE (%) BTHALE (%) ATHALE (%)
YoY YoY YoY
ﬁﬁﬁi%i&ﬁ#ﬁgm) 338, 550 100. 7 341, 093 100. 8 397, 177 116. 4
Term-End Retail Space
1mé")u—.:J2:|%(F:l) 461, 259 102. 0 457, 887 99. 3 428, 789 93. 6
Sales per m(yen)
14. BRABAKBOWR  (New Store and Closed Store Details)
BIE R [E4 Fr7E# SEiG AR (m)
Open Date Store Name Location Retail Space
#iE . o
New Stores 2015%3/27H A7 1B IERATE el 4,026
2015%4/817H FWETFoLIL14KH14THIE FLIRTRE 166
2015%7H3H FWET LN 1ETBITEIE AIRHERX 141
20155%7H24H FOET T oL AERSE16THIE IR ETX 145
2015%7H31H FWNEFFoLFE7E&BISTHE FLIRT AR REX 166
20165%2H12H FWNMETFoLAL23&FTITHIE AR RX 150
A#A [E4 Fr7E# SEiG AR (m)
Date of Succession Store Name Location Retail Space
BASHF1— N a3=/p 5
e 2015%9A1H 1A HIRZLUE FLIRTEE R 5,567
Stores Succeeded to . 8= =
From The Daiei Inc. 2015%9A1H AF U EFEoIEAE FLIRTHERNX 8, 161
201549A1H AFA 2V HIRFRE TR LRI 6, 482
2015%9H1H AF 2V RFLIRIE IR EAR 7,228
2015%9A1H AA DT TIFHESOIEXAIE LR ERIX 4, 644
2015%9A1H A4 ALIRKETIE IR RE 2, 386
2015%9H1H AFEINE Em 5, 803
2015%9A1H A4 HZNIE AR 4, 465
2015%9A1H 174> LR db sk 7, 048
FAIE B [E4 FrTE#h SEiHEE (m)
Close Date Store Name Location Retail Space
BAIE N
Closed Stores 2015%11A4H FWNEFT oL 13522 THIE LR R R 145
2015%11A11H FWNEF(FohDE25%3THIE HRTEFR 195
2016428 17H FWET oL FEFIELOTHIE IR ETX 154




15. HERERELORE

(Inventory Turnover and Loss Ratio )

2014/2 2015/2 2016/2

EES®BUE (%)

Inventory Growth Ratio (%) 100.6 98.9 101.9
~H HEEEERE (E)
Clothing Inventory Turnover (Times) 4.1 4.0 4.0

ARE (%)

Loss Ratio (%) 0.87 0. 83 0.78

EES®BUE (%)

Inventory Growth Ratio (%) 104.0 107.9 119.0
B HEEEERE (E)
Food Inventory Turnover (Times) 42. 8 40.5 38.8

ARE (%)

Loss Ratio (%) 0. 07 0. 11 0. 09

EES®BUE (%)
LR A Inventory Growth Ratio (%) 104. 6 102. 3 110. 4
ERRE EREEEE ()
Home, Digital Inventory Turnover (Times) 4.6 4.4 4.3
and H&BC nzi(z;)

= (%

Loss Ratio (%) 0.57 0. 47 0. 39

EESHEUE (%)

Inventory Growth Ratio (%) 1024 101. 3 107. 4
=5 HEEEERE (E)
Total Inventory Turnover (Times) 8.8 8.7 8.9

AXE (%)

Loss Ratio (%) 0.35 0. 34 0. 29
16. FELEIE (Major Financial Indicators)

2014/2 2015/2 2016/2
MEERENREE %
Ordinary Income to Total Assets Ratio 9.4 8.9 8.4
A ELHMAEER %
Net Income to Total Assets Ratio 5.7 4.8 4.4
B EALHAMFI 23 (ROE) % 20 2 145 30
Return on Equity : . .
REERERE El
Total Assets Turnover times 1.80 1.79 1.64
EERRERENEE % 48 e Y
Ordinary Income to Revenues ' ' '
TLEEEMNEE %
Ordinary Income to Net Sales 5.3 5.0 4.7
BEERRBEEREE % 40 - .
Operating Income to Revenues ’ ’ ’
LS EEANEE %
Operating Income to Net Sales 5.4 5. 2 4.7
1B UMEE M
Net Assets per Share Yen 260. 46 290. 89 322. 67
HO&EARLE %
Shareholder's Equity Ratio 31.2 34.7 32.8
17. HXDIKR (Stocks Position)
2014/2 2015/2 2016/2

Hhes
;ﬂ:;(ﬁje':’)ﬁ(ﬂ) 714 770 680
Hi =
ﬂfyﬁﬁ(ﬂ) 458 554 491
HAth F g pRAEE (F) 564 639 cor
Average(yen)
HRHEE(FD 685 N cos
Term-end closing price(yen)
A BFl#%8 (B M) 33, 161 56 920 o3 275

Market Capitalization(Millions of Yen)




