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1. REBE

(Financial Highlights)

(B4 BHAM; % (Millions of Yen; %) ]

2014/8 2015/8 2016/8 2017/2
BTEALE AIHALE BIEALE (Forecast) BTHALE
Amount YoY Amount YoY Amount YoY Amount YoY
L 77, 804 100. 9 78, 194 100. 5 90, 238 115. 4 185, 000 108. 6
Net Sales
ey
TOHDERIA 8, 081 99.5 8,178 101. 2 9, 279 113. 5 19, 200 107. 4
Other Revenues
o,
Eilm_ﬁ 85, 885 100. 8 86, 373 100. 6 99, 518 115. 2 204, 200 108. 5
Operating Revenue
pevy
Eiﬂ.ﬁ 3, 603 90. 8 3, 405 94.5 2, 950 86. 6 8, 000 100. 9
Operating Income
ey
'ﬁﬁ.’ﬂﬁ 3, 353 87.8 3, 431 102. 3 3, 000 87.5 7, 600 95. 0
Ordinary Income
O "ﬁ
PO SRR 2 1, 865 81. 2 1, 711 91.7 1, 576 92. 1 3, 700 88. 5
Net Income
NPT
TERS 7Y A R R 4 () 17. 95 81. 2 16. 46 91.7 14. 95 90. 8 35. 07 87.8
EPS(yen)
2014/8 2015/8 2016/8
R R - Apda
Amount Amount Amount
Share Share Share
wHE 88, 143 | 100.0 93, 416 100. 0 99, 218 100.0
Total Assets
pe 2
ENR EE 22, 182 25. 2 23, 482 25. 1 23, 528 23.7
Current Assets
BREEEE
Property, 52, 811 59. 9 58, 959 63. 1 60, 385 60. 9
Plant and Equipment
m A [—P?
,.“ﬁxlﬁ_lmﬁ_fé 1,133 1.3 1, 024 1.1 1, 634 1.6
Intangible Fixed Assets
BEZTOMDOERE
Investment and Other Assets 12,016 13.6 9, 949 10. 7 13, 670 13.8
[—P
EEQE 65, 960 74.8 69, 933 74.9 75, 690 76. 3
Fixed Assets
2= ==
”'LEJ]QE. _ 43, 030 48.8 43,776 46. 9 41, 798 42,1
Current Liabilities
[—] ==
e S I 17, 103 19. 4 18, 671 20.0 22, 705 22.9
Long-term Liabilities
R E 28, 009 31.8 30, 968 33.2 34, 714 35.0
Net Assets
TR RT-URRE (F) 268. 63 - 296. 83 — 327. 86 —
BPS(yen)
==
ﬁﬂ%ﬁ{ﬁ. 18, 449 20.9 25, 495 27.3 23, 162 23.3
Interest-bearing Debt
2. BEWM (Selling, General and Administrative Expenses)
(B4 BAH; % (Millions of Yen; %) ]
2014/8 2015/8 2016/8
&35 BTHALE sELtt &% BTHALE 5L &% BTHALE sEEL
Amount YoY % of Sales Amount YoY % of Sales Amount YoY % of Sales
AR 10, 255 100. 9 13. 2 10, 529 102. 7 13. 5 12, 713 120. 7 14. 1
Personnel Costs
g
’Jﬂ’%ﬁ. 1,479 106. 1 1.9 1, 527 103. 2 2.0 1, 991 130. 4 2.2
Advertising Costs
REE
- 1, 876 107. 9 2.4 1, 929 102. 8 2.5 2, 357 122. 2 2.6
Selling Costs
=
”xﬁﬁ 9, 614 100. 4 12. 4 9, 554 99. 4 12. 2 11, 245 117.7 12. 5
Facilities Costs
—
fixE 1, 877 95. 1 2.4 1, 993 106. 2 2.5 2, 370 118. 9 2.6
General Costs
P
'E)?:I 25, 103 101.0 32. 3 25, 534 101. 7 32.7 30, 677 120. 1 34.0




3. KEXBDIK

(Number of Employees)

2014/8 2015/8 2016/8
A# ATEAE R A¥ ATEAER A# ATEAE R
Number Change Number Change Number Change
e
Full-Time Employees 1, 198 4 1, 208 5 1, 8362 159
IN—k-TYTHE
Part-Timers and Contracted Employees S, 780 ! S, 860 80 6,874 1,014
TERR 6, 978 5 7, 063 85 8, 236 1, 178
Number of Employees
¥ EEXREBTHRR—X N— (7 —[LAM160H #E, Bt~ DEAELRE. SALAEZECHHEETT,
2014/8 2015/8 2016/8
ATEAE R ATHALER ATEAE R
Change Change Change
IN—RLEEE (%)
Ratio of Part-timers to Total 761 0.1 76.5 0. 4 76.6 0.1
FESELE (%)
[ANGBIEFEFIAE] 35.7 0.4 36. 4 0.7 37.8 1.4
Labor Share
—AN&YFLEE(FA)
(55 L&/ Ttk Q] 11, 222 158 11, 138 A83 10, 987 A151
Sales per Employee
(Thousands of Yen)
— A& Y FEIEEE (n)
[(ERE/FHRRER 49.0 0.6 49. 3 0.2 47.8 A1.5
Retail Space per Employee
4. £RLINREZDOWKR (Financial Position)
(B4 B ;% (Millions of Yen; %) ]
2014/8 2015/8 2016/8
&% ATHALE g} ATHALE €% ATHEALL
Amount YoY Amount YoY Amount YoY
SEEURS 17 77. 3 12 70. 8 7 60. 8
Interest Income
'E' M
X.H.Xﬁaéﬁ 5 122. 5 5 101. 6 7 150. 9
Dividend Income
/NEF(A) 22 84. 5 17 77. 9 15 87. 8
Financial Income
B
LIS 184 81.0 160 87.0 145 90. 7
Interest Expenses
/1&t (B) 184 81.0 160 87.0 145 90. 7
Financial Expense
£RIZ (A) —(B) _ _ _
Net Financial Charges A161 A142 A130
AVBALRARHINLY D LT Ty S -
Interest Coverage Ratio 31. 01 f&(Times) 1.52 f&(Times) 25. 33 & (Times)

5. FAFIR - FAlRR

(Extraordinary Profit and Loss)
[ &4z : &5 M (Millions of Yen) ]

&5

Amount

FRIFI R & &
Total Extraordinary Profit

BB K

Impairment Losses

150

Z DAth4F A8 K

Other Extraordinary Losses

42

AL AR

Total Extraordinary Loss

193




6. REHZEDRKRR (Capital Expenditures)
[ B4 - BA M (Millions of Yen) ]
2014/8 2015/8 2016/8
HIERE
For New Store 216 601 21
B E A 1, 404 X8, 256 1, 841
For Renovation
B
Total Capital Expenditure 1,620 8, 857 1.862
XALIE T [E S - SRR B AEO L HEYIRENEFENTEYET.
7. BAFEEBEORR (nterest-bearing Debt)
(B4 BHAM; % Millions of Yen;%)]
2014/8 2015/8 2016/8
ox] AI#ALE Eat] HIHALE ox] AI#ALE
Amount YoY Amount YoY Amount YoY
RMEASE (1 FURNBFFEST) 12, 949 78.0 14, 295 110. 4 17, 034 119. 2
Long-term Dept
REEAS
Short-term Dept 5, 500 101. 9 11, 200 203. 6 5, 900 52.7
J—RBEHFNFELRBFFEESD) _ _ _ _ 008 _
Lease Dept
_ﬁzjfﬁﬁﬁ 18, 449 83.8 25, 495 138. 2 23, 162 90. 8
8. EMAIGTELEMDKHR (Sales by Product Category)
(B4 B A ;% (Millions of Yen; %) ]
2014/8 2015/8 2016/8
bl ) WAL | ATHALE | BifFLt bl ) WAL | BTHALE | BRfELE e WAL | BTHLE | BRifFtt
Per Per Per
Sales Share YoY Comp. Sales Share YoY Comp. Sales Share YoY Comp.
Stores Stores Stores
Z‘ZH 16, 601 21.3 97. 3 97.3 15, 957 20. 4 96. 1 96. 1 17, 485 19.4 | 109.6 96. 8
Clothing
ﬁf& 43, 325 55.7 | 108.5 | 101.9 44, 581 57.0 | 102. 9 99. 3 54, 076 59.9 | 121.3 | 101.5
EERER
Home, Digital 16, 198 20. 8 98. 3 98. 1 16, 113 20. 6 99.5 98. 1 17,726 19.6 | 110.0 97.6
and H&BC
Ot 1, 679 2.2 99.7 99. 7 1, 542 2.0 91.8 91.8 950 1.1 61.6 52.8
Others
fotgajl 77,804 | 100.0 | 100.9 | 100.0 78,194 | 100.0 | 100.5 98. 2 90,238 | 100.0 | 115. 4 98. 7
[EBFIDMER]
SR LTARRER, FOX AVF— AKX
CB& - JOYYY— XTN TA)— BE.KE.BE. TVH. S
EERER--REBE.XE. YAV EFEE. A—LT7y3v H&BC
- DM - - RERTE . FER. FOME T
o. EPPRISE L FZEFE (Gross Margin Ratio by Product Category)
[Ei{i: %)
2014/8 2015/8 2016/8
bllnt Y ER Y b5 Fo b #aF R 1R Fo b #aF AR 1R
Gross Margin Ratio Change Gross Margin Ratio Change Gross Margin Ratio Change
KH 36.5 AO. 6 37.0 0.5 37.2 0.3
Clothing
Ré 23. 2 AO. 3 23. 2 0.0 23.8 0.6
Food
EERER
Home, Digital and H&BC 26.7 0.3 26.9 0.2 27.3 0.4
Z Dt
Others 12.1 0.0 12. 2 0.0 12. 6 0.4
&t
: 26.5 AO. 3 26. 6 0.0 27.0 0.4
Total




10. AERNBREESTLE®UEE (Comparable Store Sales Growth by Month )
(B44%: %]

16/ 3 16/ 4 16/ 5 16/ 6 16/ 7 16/ 8 25t

1‘2#4 A5. 4 0.8 A3.0 A4, 2 5.6 XA13.0 A3. 2
Clothing

B 0.2 2.8 0.4 AO. 5 4.2 1.8 1.5
Food

FEERE

Home. Digital and H&BC AB6. 1 2.6 AO. 7 A4 1 0.4 A5. 6 A2. 4
Py

il A2.7 1.2 A1, 7 A3 1 2.6 ¥A3. 7 A1.3
Total

KLU DFTE LS EREE(L, [FHERGEEASIBEREEZREALTEYETI N, SUREIIESHLYZFEEICO TN =6, BRD5|E
LN THALTH(CG =282 kY . B LDt LB AL TRIICERIZAYEL -, COEEXRC2016F8ANHEEFEFRLESHY
(I, KEHAS. 6%, FETHNAT. 9%IZHYET,

AERBRFET LRHBUE

10
%
AN
. \\\‘~
\ A
\\
_10 B \
N
-15
'16/3 '16/4 "16/5 '"16/6 "16/7 '16/8

| —e-RH = RR - EERE —— At

11. BIFEOTH - THEIM - REFAOMALLHR

(Comparable Stores: Number of Customers, Average Spending per Customer, Number of Product Sales)

2014/8 2015/8 2016/8
ATHALL(YOY) AT Lk (YY) BRI LE(YOY)
rNguﬁber of Customers 98.9 % 97.0 % 98.4 %
i/ige Spending per Customer 101.2 % 101.2 % 100. 4 %
AR A
I\ﬁjﬁberﬁi{)f Product Sales 99.2 % 97.2 % 98.9 %

12. by /NY 155 LEEHE (Sales Result of TOPVALU)
(B4 BHAM; % (Millions of Yen; %) ]

2014/8 2015/8 2016/8

EEE AITHEALE R EEE AITHEALE R sEEE HIHALE R

Sales YoY Share Sales YoY Share Sales YoY Share
?Kﬂ 2, 465 94. 7 14. 8 2,448 95. 2 15. 5 2, 137 87. 3 12. 2
Clothing

=]

FE;C”); 5, 598 101. 6 12.9 5, 475 98. 3 12. 4 6, 331 115. 6 11.7
FEERE
Home,Digital and H&BC 1,478 108. 3 9.1 1, 458 97. 8 9.2 1, 569 107. 6 8.9
O
T':'ot;rl 9,542 | 100.7 12.2 9, 382 97. 4 12. 1 10, 039 107.0 11. 1




13. ZiEERE

(Retail Space)

2016/2 2016/8
EEGSEESE s FAJE 1EIRER EEFTISEES
(FEEH%E0 (ESHE0
Directly Operated Space New Stores Closed Stores Net Floor Expansion Directly Operated Space
(Number of Stores) (Number of Stores)
(A) (B) (C) (D) (A)+(B)-(C)+(D)
397,177 m 155 m 4, 963 m 0] 392, 369 m
(76) (1) (3) (0) (74)
2014/8 2015/8 2016/8
ATEALL (%) ATHEALL (%) ATHEALL (%)
YoY YoY YoY
'ﬁﬁ;ﬁ%‘%ﬁ*ﬁgm) 339, 861 100. 8 345, 737 101. 7 392, 369 113.5
Term-End Retail Space
1méUE{:'§'(H) 228, 930 100. 1 226, 169 98. 8 229, 984 101. 7
Sales per m(yen)
1 4. BARIEDIKS (New Store and Closed Store Details)
FE B [E# F7EHs SEIHEE (m)
Open Date Store Name Location Retail Space
s : 5
New Stores 2016F4A1H FWET oL 7ETE17TEIE AR R X 155
FE B =E F7E s T ERE (M)
Close Date Store Name Location Retail Space
FlE : o B8
Closed Stores 2016448 13H FWET oL FF3%8THIE RS FER 152
20164%4H20H FWNEFT L1 ERITEHIE IR P RE 167
20164%4A30H AF AT TIHEEBIE IR EAIX 4, 644
15. #EEREELOXFE (Inventory Turnover and Loss Ratio )
2014/8 2015/8 2016/8
EESBUE (%)
Inventory Growth Ratio (%) 97. 4 96.6 116.5
= HEEREE ([E)
Clothing Inventory Turnover (Times) 2.1 2.1 1.9
ARE (%)
Loss Ratio (%) 0.76 0.73 0. 80
EESBUE (%)
Inventory Growth Ratio (%) 107.9 110.3 121.7
B HEEREE ([E)
Food Inventory Turnover (Times) 21.0 19.6 19.6
ARE (%)
Loss Ratio (%) 0. 10 0. 04 0. 05
HEESBUE (%)
+ - Inventory Growth Ratio (%) 101. 8 105.7 113.9
EERE EREEE (@)
Home, Digital Inventory Turnover (Times) 2.3 2.2 2.1
and H&BC sz(g;)
(9%
Loss Ratio (%) 0. 47 0. 47 0. 56
HEESBUE (%)
Inventory Growth Ratio (%) 100.°3 102.0 116.0
=E HEEREEE ([E)
Total Inventory Turnover (Times) 4.5 4.5 4.5
RAZE (%) 0. 32 0. 27 0. 30

Loss Ratio (%)




16. FEREEIE

(Major Financial Indicators)

2014/8 2015/8 2016/8
WEERENZR %
Ordinary Income to Total Assets Ratio S8 S8 3.0
MEELIMAER %
Net Income to Total Assets Ratio 2.1 1.9 1.6
B &AL HMFI 2R (ROE) % 6 8 5 6 46
Return on Equity ' ' '
& EmERE =]
Total Assets Turnover times 0. 88 0. 84 0. 91
BEINSEE R HE % 3.9 4.0 3.0
Ordinary Income to Revenues ) ) )
T LEREREE %
Ordinary Income to Net Sales 4.3 4. 4 S 3
BN E N BR % 4.2 3.9 3.0
Operating Income to Revenues ) ) )
THREYMEE &
Net Assets per Share Yen 268. 63 296. 83 327.86
BOERLR %
Shareholder's Equity Ratio 817 83.0 34. 9
17. BRXDKHR (Stocks Position)

2015/2 2016/2 2016/8
ﬁﬂi;iﬁ;ﬁ(ﬂ) 770 680 550
ﬁﬁiﬁ;ﬁﬂ) 554 491 500
HAth T kAl (FD) 639 591 517
Average(yen)
MARRIE(FD) 673 505 524
Term-end closing price(yen)
B 4588 (B 75 F) 66, 920 53, 273 55, 288

Market Capitalization(Millions of Yen)




