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AEON Hokkaido Corporation Financial Results for the 1° Quarter Ending Feb.28, 2018

1. REHSE

(Financial Highlights)

2017%7A5H

(B4 B A % (Millions of Yen; %) ]
2015/5 2016/5 2017/5 2018/2
BTHALE BTHALL RT#ALE (Forecast) BTHALE
Amount YoY Amount YoY Amount YoY Amount YoY
L& 39, 663 99. 1 45, 854 115. 6 46, 474 101. 4 186, 700 101. 2
Net Sales
24
TOHOERIA 4,145 100. 3 4,788 115. 5 4, 694 98. 0 19, 000 101. 8
Other Revenues
o,
E%Hiﬁ& 43, 809 99. 2 50, 643 115. 6 51, 169 101. 0 205, 700 101. 2
Operating Revenue
vy
E%ﬂ.ﬁ 1, 980 87.0 1, 833 92. 6 2, 031 110. 8 8, 400 101. 7
Operating Income
iy
ﬁﬁ.’ﬂﬁ 1, 996 89.7 1, 786 89. 4 2, 040 114. 2 8, 100 98. 0
Ordinary Income
O - H
PG4 BRI 28 845 64. 2 800 94.7 1, 446 180. 6 4, 200 100. 4
Net Income
e |, O ”H
THR 7Y I A AR 2 () 8. 14 64. 2 7. 59 93. 2 13. 71 180. 6 39. 81 100. 4
EPS(yen)
2015/5 2016/5 2017/5
¥ERLLE MR MR
Amount Amount Amount
Share Share Share
wRE 94,329 | 100.0 101, 231 100. 0 98, 021 100.0
Total Assets
pe P!
MEEE 23, 282 24.7 25, 449 25. 1 24, 929 25. 4
Current Assets
BRETEEE
Property, 59, 020 62. 6 60, 548 59. 8 59, 200 60. 4
Plant and Equipment
EBRETEE
. . 1, 051 1.1 1, 641 1.6 1, 1.6
Intangible Fixed Assets ° °88
L 2 2
BRTOMORE 10, 975 11. 6 13, 592 13. 4 12, 302 12. 6
Investment and Other Assets
Iﬁ_lmﬁﬁi 71, 046 75. 3 75, 782 74.9 73, 092 74. 6
Fixed Assets
pe ==
”"Ej]ﬁﬁ_ . 45, 311 48. 0 44, 493 44.0 42, 136 43.0
Current Liabilities
=) ==
e 2% o 18, 895 20.0 22,817 22.5 18, 124 18.5
Long-term Liabilities
fEE 30, 122 31.9 33, 920 33.5 37, 761 38.5
Net Assets
e |, p?
THR AU R E (F) 288. 64 — 320. 33 - 356. 46 -
BPS(yen)
==
ﬁﬂ?ﬁ{ﬁ_ 22, 481 23.8 24, 869 24. 6 18, 797 19. 2
Interest-bearing Debt
2. ¥EBEM (Selling, General and Administrative Expenses)
[BifI:- BAM; % (Millions of Yen; %) ]
2015/5 2016/5 2017/5
&5 AITHEALE 5ELLt &% AITHEALE 5E Lt &% HIHALE bl ain g
Amount YoY % of Sales Amount YoY % of Sales Amount YoY % of Sales
AbrE 5,213 102. 6 13. 1 6, 305 120. 9 13. 8 6, 408 101. 6 13. 8
Personnel Costs
B
'Jiﬁﬁ . 797 105. 7 2.0 1, 006 126. 1 2.2 1, 046 104. 0 2.3
Advertising Costs
By ==
'Ji"."% 893 100. 7 2.3 1, 075 120. 4 2.3 1, 038 96. 6 2.2
Selling Costs
Eﬂﬁﬁ 4, 837 98. 8 12. 2 5, 808 120. 1 12. 7 5,6 616 96. 7 12. 1
Facilities Costs
p— 17
st 1, 037 106. 0 2.6 1, 200 115. 8 2.6 1, 198 99. 9 2.6
General Costs
ANE
'Ilf(l):ejl 12,778 101. 4 32. 2 15, 396 120. 5 33. 6 15, 308 99. 4 32.9




3. BMAFELEEDORR (Sales by Product Category)
(B4 BAM; % (Millions of Yen; %) ]

2015/5 2016/5 2017/5
TLte HRLE | ATEAtE | BRFFLE b= MR | ATEAtE | BRfELE b= MR | ATEitE | BiFLE
Per Per Per
Sales Share YoY Comp. Sales Share YoY Comp. Sales Share YoY Comp.
Stores Stores Stores
Z‘ZH 8, 522 21.5 95. 5 95. 4 9, 363 20.4 | 109.9 97.3 9,110 19. 6 97. 3 97.3
Clothing
0
FE;C“)Z 21, 702 54.7 | 101.9 98. 3 26, 355 57.5 [ 121.4 | 101.1 27,149 58.4 | 103.0| 102.7
FERER
Home, Digital 8, 419 21.2 96. 8 95. 7 9, 305 20.3 | 110.5 98. 4 9, 374 20.2 | 100.7 | 100.7
and H&BC
Ot 1,019 2.6 94. 3 94. 3 829 1.8 81. 4 69. 5 839 1.8 | 101.2 | 101.2
Others
O
-E)::l 39,663 | 100.0 99. 1 97.0 45,854 | 100.0 | 115.6 98.9 46,474 | 100.0 [ 101.4 | 101.2
[(ERF D MER]

CKE LT AR RE VR AF— AVK

BRI 0Y— TA— BE.KE.BE. TUH. EE
EERRER---RE. XA ML EFEE. R—LT7yar H&BC
“Z D - RERSE. FER. XS, T

4. AERBEEFEEFRLES®UE (Comparable Store Sales Growth by Month )
[BfI: %]

17/3 17/4 17/5 Bt
. A2, 2 AO. 4 A5. 5 A2.7
Clothing
B
Food 1.4 3.8 3.0 2.7
FEERER
Home, Digital and H&BC 1.4 1.1 AO. 5 0.7
=X o - ) 4 o < —
Total . . . .

5. BMFEDOEH - FHIN - R /AROAHLLHR

(Comparable Stores: Number of Customers, Average Spending per Customer, Number of Product Sales)

2015/5 2016/5 2017/5
ATEALE(YoY) BTHEALE(YoY) BT (YoY)
'—N%Hu%ber of Customers 97.6 % 98.3 % 99.4 %
i/ige Spending per Customer 99.3 % 100.6 % 101.8 %
ﬂiuﬁifﬁf Product Sales 96.6 % 98.9 % 98.8 %

6. BAFAIE DK (New Store and Closed Store Details)

FMER 54 FRE SeimmEE (m)
Open Date Store Name Location Retail Space
S s :
New Stores 2017%3A10R FWNET & 11EFmATHIE FLIRTTIL X 192
20174%4A78 FWNEFT & 18KER1THIE FLIRTT R 146
FAIE B [E4 FRE SEiEEE (m)
Close Date Store Name Location Retail Space
P AL
Closed Stores




