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HAFEM T Consolidated Forecast
2019/2 (F4H : First half Forecast) 2019/8 (F#8 : Second half Forecast) 2019/8 (‘P48 : Forecast)
4 A ERE N4 ik & ERE N4 itk & ERE N4 Btk
Amount Share YOY Amount Share YOY Amount Share YOY

Mil. ¥ % % Mil. ¥ % % Mil. ¥ % %
L&
Net Sales 41, 000 100. 0 103.0 39, 000 100. 0 105. 4 80, 000 100. 0 104. 2
7¢ L i 20, 300 49. 5 97.9 18, 900 48.5 100. 5 39, 200 49.0 99. 2
Cost of Sales
78 _ERFZ
7e LA 20, 700 50.5 108. 6 20, 100 51.5 110. 4 40, 800 51.0 109. 5
Gross Income

= NI
g st R O e AR s 19, 700 48.0 108. 7 19, 100 49.0 106. 4 38, 800 48.5 107.6
SGA expenses
ST
ifjtjfg Income 1, 000 2.4 106. 5 1, 000 2.6 379.0 2,000 2.5 166. 3
RREFIZ
Rﬁ%ﬂ.ﬁ 1, 000 2.4 108. 4 1, 000 2.6 880. 9 2,000 2.5 193.0
ecurring Income
o4 5 AR A
DU =17 R 4% 900 2.2 110. 6 A 100 - - 800 1.0 94. 4
Income before Income Taxes
Bt EImET 5
R i U 1 E A 500 1.2 120. 1 A 150 - - 350 0.4 76.5
Net Income
N2z : \// \// ,(\ I > .

LIRE72 0 D007 A A 18. 16 A 5.45 12. 71
Earnings per share (¥)

" HiE 4] HJE 3| HJE 7
SR BE 4] BJE 13| BNE 17
Number of Stores = - = - = -

IR E Sl 498  HIRJE &%k 488|  HIARE IS 488

X PSP L W B Calculated by average number of shares




AR BT Consolidated Three—Year Summar

y and Forecast

2016/8 ({&#RH1]) 2017/8 (&) 2018/8 2019/8 (F#4E : Forecast)
& B laak|mikk)] & B |H5 ok WM & % | & » k| a0 N IR AR
Amount Share YOY Amount Share YOY Amount Share Amount Share YOY
Mil.¥ % % Mil.¥ % % Mil.¥ % Mil.¥ % %
e b 86, 462 100. 0 110. 5 80, 028 100. 0 92. 6 76, 798 100. 0 80, 000 100. 0 104. 2
Net Sales
ge LIl 45, 349 52. 4 111.1 44, 151 55.2 97. 4 39, 528 51.5 39, 200 49.0 99. 2
Cost of Sales
52 _ERF)Z
ge_LAEFIAE 41,112 47.6 109. 9 35, 877 44. 8 87. 3 37, 269 48. 5 40, 800 51.0 109. 5
Gross Income
= N
Wioese e Ui i s 37,379 43.2 106. 5 38, 727 48. 4 103. 6 36, 066 47.0 38, 800 48.5 107. 6
SGA expenses
JORSE
£3§%*J£E 3,733 4.3 161. 3] A 2,849 - - 1, 202 1.6 2,000 2.5 166. 3
Operating Income
\’\ 2Lz, I 3
ﬁiﬁaﬁjiﬁ 3,677 4.3 161.0)] A 2,888 - - 1, 036 1.3 2,000 2.5 193.0
Recurring Income
P alEaY 2,997 3.5 175. 1| A 3,888 - - 847 1.1 800 1.0 94. 4
Income before Income Taxes
Btk EITIRET 5
P alEaY 1, 754 2.0 236. 4 A 4,421 - - 457 0.6 350 0.4 76.5
Net Income
N7z : N7z ,(\ I > .
LPRE 720 SR 4 3 64. 35 A 161. 40 16. 63 12. 71
Farnings per share (¥)
- HiE 24 HJE 48] S HE 7
WK ) &t - - ; -
Number of Stores IRT5 26 BN 49 IBJE IB)E 17
WA &%k 514f  HIARIE &% 513 WAL &% R SET 488

¢ HWTPERRIC L W BIHH  Calculated by average number of shares




ESPHBN5E Eris Sales Breakdown by Merchandise Category

2016/8 (fiEl%!]) 2017/8 (%)) 2018/8 2019/8 (144 : Forecast)
4 B (k||| & B | Bkt |ai || & @ | #Hakkt e & % | # k| el # b
Amount Share YOY Amount Share YOY Amount Share YOY Amount Share YOY
Mil.¥ % % Mil. ¥ % % Mil. ¥ % % Mil. ¥ % %
NN NWAS~S
27,739 32.1 106. 2 26, 362 32.9 95. 0 26, 184 34.1 99. 3 26, 915 33.7 102. 8
Bottoms
By kY ?:ty ) 25, 402 29. 4 114.0 23,773 29.7 93. 6 23, 555 30.7 99.1 25, 302 31.6 107. 4
Cut & sew,Knit wear
>/f”/' TS 15, 142 17.5 109.1 13, 271 16.6 87. 6 12, 890 16. 8 97. 1 13, 363 16. 7 103. 7
Shirts, Outer wear
T Ol 18, 177 21.0 114.0 16, 621 20.8 91.4 14, 168 18. 4 85.2 14, 420 18.0 101. 8
Others
=T
Total 86, 462 100. 0 110. 5 80, 028 100. 0 92. 6 76, 798 100. 0 96. 0 80, 000 100. 0 104. 2




ot B e O —fix e BB DGR

Selling, General and Administrative Expenses

2016/8 (f&51]) 2017/8 (f&51]) 2018/8 2019/8 (748 : Forecast)
& B | eaok|aiikl| & B8 [0k & 88 (o] & % | & 2 k|80
Amount Share YOY Amount Share YOY Amount Share YOY Amount Share YOY
Mil. ¥ % % Mil. ¥ % % Mil. ¥ % % Mil. ¥ % %
e b
86, 462 100. 0 110.5 80, 028 100. 0 92.6 76, 798 100. 0 96.0 80, 000 100. 0 104. 2
Net Sales
NG .
P 12, 287 14.2 106. 3 12,676 15. 8 103. 2 12, 025 15.7 94.9 12, 460 15.6 103. 6
Personnel expenses
B Fefe e
Advertising and 4, 408 5.1 135.6 4, 630 5.8 105. 0 3,501 4.6 75.6 4, 290 5.4 122.5
promotional expenditure
?{ﬂﬁ{aﬁﬂﬁ’ 1, 635 1.9 98. 4 1, 763 2.2 107. 8 1,714 2.2 97.2 1, 550 1.9 90. 4
epreclation
EEE
Rent 11, 230 13.0 102. 6 10, 873 13.6 96. 8 10, 970 14.3 100. 9 10, 900 13.6 99. 4
gc@f’ﬂ 7,817 9.0 102. 0 8, 784 11.0 112. 4 7, 854 10. 2 89. 4 9, 600 12.0 122.2
thers
A
Total 37,379 43.2 106. 5 38, 727 48. 4 103.6 36, 066 47.0 93.1 38, 800 48.5 107. 6
¥OANEREII, RETUROEL, BRAHBGRE., HEE. 28 H. B4R, ERMNE (TANAL byEte) . BEBINEMRAKE, IBEGHEH,. RESMOAHTHY 9,




IR e mEOHER

Sales Floor Space

2016/8 ({#5!]) 2017/8 (&A1) 2018/8 2019/8 ("F#H : Forecast)
gk b ok b gk b ok b
Share Share Share Share
nt % m % m % m %
S o L —FH)
<= 7 AN 229, 421. 4 86.8 230, 126. 1 87.1 222,103.1 87.3 217,190. 8 87.2
Shopping Center Stores
— K i)
S ‘.H-4 R 34, 096. 4 12.9 32,790. 4 12. 4 29, 590. 4 11.6 29, 186. 5 11.7
Road Side Stores
i)
S 1 786. 4 0.3 1,415.7 0.5 1,415.7 0.6 1,415.7 0.6
Downtown Stores
E3 INZ
HR e 264, 304. 3 100. 0 264, 332. 3 100. 0 253,109. 3 99. 5 247, 793. 2 99. 5
Sub Total
HESH - - - - 1,239.5 0.5 1,239.5 0.5
Overseas Stores
it
Total 264, 304. 3 100. 0 264, 332. 3 100. 0 254, 348. 8 100. 0 249, 032. 8 100. 0
HETZRER IR &% Number of Stores
2016/8 ({&R5!]) 2017/8 (&A1) 2018/8 2019/8 (“F#H : Forecast)
gk b ok b gk b ok b
Share Share Share Share
% % % %
N TGN S TN ]
vaybe sy 466 90. 7 466 90. 8 450 90. 4 443 90. 8
Shopping Center Stores
n— Ry A R
Road Side Stores 46 8.9 44 8.6 42 8.4 39 8.0
i)
kT 2 0.4 3 0.6 3 0.6 3 0.6
Downtown Stores
Ea INZ
HR e 514 100. 0 513 100. 0 495 99. 4 485 99. 4
Sub Total
s ~ i B |
Overseas Stores 3 0.6 3 0.6
it
514 100. 0 513 100. 0 498 100. 0 488 100. 0
Total




SEHERHASRIE 2L Number of

Stores

2016/8 (f&l51)

ok

2017/8 (fE51)

ok

2018/8

ok

Share

2019/8 (44 -

Forecast)

WOk M
Share

T4 hA v
Right—-on

476

Share
%

92.6

Share
%

AT7 93.0

459

%
92.2

452

%
92.6

=T 4 =K
Naughty Dog

28 5.4

30

29

PN I F N
BACK NUMBER

Ny JFonN—Fy X
BACK NUMBER KIDS

77 v va)R—Fh
FLASH REPORT

15

T ¥ AL
CHIME

13

A
Sub Total

514

100. 0

513 100. 0

495

99. 4

485

99. 4

sk

Overseas Stores

At
Total

514

100. 0

513 100. 0

498

100. 0

488

100. 0




1 JEE S 72 V) A 58 5 AR DO HER

Average Sales Floor Space per Store

2016/8 (fE51) 2017/8 ({&E51) 2018/8 2019/8 (‘74 : Forecast)
VER AV e Ay > 2 2 2
S/hoapp/ing Ceynter S&tor:; 492.3 m 493.8 m 493.5 m 494.7 m
H i VB 2 2 2 2
Road}é;Z;rgljies 741.2 m 745.2 m 704.5 mi 678.7 m
panl]
%ﬁgﬁ?ﬁ;ﬁ Stores 393.2 nf 471.9 nd 471.9 nd 471.9 ot
E| A=
E‘“Tigil 514.2 m 515.2 mi 511.3 i 510.9 ni
?ﬁ% _ 2 _ 2 2 2
Overseas Stores m m 413.1 m 413.1 m
&t s , ] ]
Total 514.2 m 515.2 m 510.7 m 510.3 mi
HIEIRIL  New Stores
2016/8 ({E%RI]) 2017/8 (({ARI) 2018/8 2019/8 (V48 : Forecast)
s m Bl M OE K|S A B IE RS mE|] B | m A HOEF K
N v B — 7]
ggglégng“gj;EZ;/giorgg 8,545. 1 24 13, 711. 1 47 4,983.3 11 3,159.5
o— K41 RHY B B B _ _ _ _
Road Side Stores
& T )5 A
Downtown Stores 642. 3 1
E| A=
!!Eﬂ{zzzl 8,545. 1 24 14, 353. 4 48 4,983.3 11 3,159.5
o B _ _ _ _
Overseas Stores 386. 8 1
&t
Total 8,545. 1 24 14, 353. 4 48 5,370. 1 12 3,159.5
AN A
;;gi;iéptﬁ 356. 0 299. 0 447.5 451. 3




BN 7052 B Sales per 1 m & Sales per employee
2016/8 ({iE}5!]) 2017/8 (&%) 2018/8 2019/8 (P48 : Forecast)
EIE A EIE A EIE A EE A
YOY YOY YOY YOY
U ] EDis! % Epis! % "M % Epils %
Net Sales
Mil.¥ 86, 462 110.5 80, 028 92.6 76, 798 96. 0 80, 000 104. 2
m m m m
FesnifE (%))
Sales Floor space(Average)
i e e 269, 821 98.6 274,616 101. 8 262, 286 95.5 254,934 97.2
1m%7-0 5% L5
Sales per 1nf L , , ,
1 m %720 #IfE5E E& TH TH TH THM
Average sales a year per 1lm
Thousands¥ 320 112. 1 291 90.9 292 100. 5 313 107. 2
s = . A A A A
EEBE (F¥) P
Number of employees (Average) 3,932 104.9 3, 987 101. 4 3,672 92.1 3, 884 105. 8
1 AN47=05E kL& J . , . , . , .
Sales per employee . ] ) ) )
1 A47=05E 5 TH TH TH THM
Average sales a year per employee
Thousands¥ 21, 989 105. 3 20,072 91.3 20,914 104. 2 20, 597 98.5

¥ = RN F AL 8 KRR

The total number of part-time employees is converted to regular working hours per day

(The regular working hours per day is 8 hours)




WE¥EEH Number of Employees

2016/8 (f&E31]) 2017/8 ({E31]) 2018/8 2019/8 (748 : Forecast)
A s ol W1 R A s ol BT R A s ol BT R A s ol W1 R
Share YOY Share YOY Share YOY Share YOY
% % % % % % % %
ﬂz%tEi.(qZﬁS) 954 24.3 101.4 984 24.7 103.1 1,021 27.8 103. 8 1, 000 25.7 97.9
Full-time employees (Average)
ESARAS = NIR LS
SAVEE (F5) 471 12.0 102. 8 470 11.8 99. 8 423 11.5 90.0 400 10. 3 94. 6
One-year contracted employees (Average)
N bfy/{<?h— (1) 2,507 63.7 106. 8 2,533 63.5 101.0 2,228 60. 7 88.0 2,484 64.0 111.5
Part—time employees (Average)
aEt
Total 3,932 100.0 104.9 3, 987 100.0 101.4 3,672 100.0 92.1 3, 884 100.0 105. 8
HWIRIEAHB
Full—time employees at fiscal year end 954 101.5 998 104.6 1,010 101. 2 1, 023 101. 3
AR B
One—year contracted employees at 471 104. 9 453 96. 2 405 89.4 400 98.8
fiscal year end

X N— N A v —(F 8 KR

The total number of part—-time employees is converted to regular working hours per day

(The regular working hours per day is 8 hours)




H G #E B ) EEH4%  Number of Stores Breakdown by Area

2016/8 (fE31]) 2017/8 (fE31]) 2018/8 2019/8 (48 : Forecast)
Akt Hokkaido 26 23 22 22
HARE Aomor i 8 6 5 5
=T Iwate 4 3 3 3
I Miyagi 8 8 8 8
K B Akita 3 3 3 3
MEpIAN Yamagata 3 3 3 3
1 B Fukushima 8 7 7 7
R IR Tbaraki 15 17 15 15
A I Tochigi 11 11 11 11
piy==yI=N Gunma 8 8 8 8
By R IE Saitama 30 30 28 28
TR Chiba 35 33 33 33
HURUER Tokyo 26 29 31 31
ibaglljI=A Kanagawa 28 28 24 24
B Niigata 9 6 6 6
=L Toyama 4 4 3 3
)1 Ishikawa 3 5 5 5
& I Fukui 3 2 2 2
LI IR Yamanashi 3 3 4 4
By I Nagano 8 8 9 9
IR E3. L Gifu 13 13 13 13
e ] IR Shizuoka 13 13 13 13
T L Aichi 40 38 36 36
=HE Mie 10 11 8 8




2016/8 ({& %)) 2017/8 (&%) 2018/8 2019/8 (748 : Forecast)
g Shiga 9 11 11 11
BT Kyoto 11 10 9 9
NS Osaka 25 22 22 22
L IR Hyogo 21 22 23 23
KRR Nara 6 9 8 8
FraR L IR Wakayama 5 6 6 6
J=%: )y =8 Tottori 2 2 2 2
AR IR Shimane 3 3 3 3
[ie] Ly I Okayama 7 7 7 7
T 455 Ve Hiroshima 13 13 13 13
REgmpy= Yamaguchi 8 8 8 8
Zrsy=11=N Tokushima 1 3 3 3
I Kagawa 5 6 6 6
Tl I Ehime 9 10 9 9
15 e I Kouchi 2 2 2 2
i o] Fukuoka 31 29 27 27
o7 1 Saga 4 4 3 3
P IRy 5L Nagasaki 4 4 4 4
REA IR Kumamoto 5 5 5 5
KAy 5 Oita 8 8 7 7
= IR I Miyazaki 4 4 4 4
R I Kagoshima 4 4 4 4
T Okinawa 8 9 9 9
YN Overseas - - 3 3
Bk Opening Store / / / 7
BJE Closing Store / / / 17
Al Total 514 513 498 488




WA Major Financial Highlight

2016/8 (fi#51)) 2017/8 (fE A1) 2018/8 2019/8 (T4 : Forecast)
Total Assets 01,202 17 59,908 i 7y 57,990 iy 52,919 17y
ﬁi%iffigfﬁiétal assets 5.8 % A4.6 % 2.1% 3.6 %
ﬁgfgfésets 34, 535 ;if?iq 29, 532 ;if?iq 29, 360 ;if?iq 29, 175 ;if?iq
Eig%%ijigifé 53.7 % 49.2 % 50.5 % 53.9 %
5 B S 5.2 % A 13.8 % 1.6 % 1.2 %

Return on equity

FATH ARG I

Number of shares of common stock

29, 631, 500 ££

29, 631, 500 ££

29, 631, 500 ££

29, 631, 500 ££

Bloff{%ﬁfjﬁf’%hare 1, 260. 09 Q 1,074. 23 Q 1,063. 22 Q 1, 055. 93 Q
Elafii?s @piﬂ;girgfgﬁ % 64. 35 @ A 161. 40 @ 16. 63 @ 12.71 @
Dliffiﬁf Eifﬁare 30. 00 Q 20. 00 Q 20. 00 Q 20. 00 Q
AL =4 k1) 46.6 % - % 120.3 % 157. 4 %

Payout ratio

X WIS RSz L W B Calculated by average number of shares




IR E ORI Capital Expenditure

T 2016/8 ({E311) 2017/8 ({31 2018/8 2019/8 (48 : Forecast)
Hi G2
Number of Stores Opened 24 48 12 7
1RJEE
Number of Stores Closed 26 49 29 17
S
LA A2 Al A 17 A 10
Net Stores
2016/8 (fi#5!)) 2017/8 (fiE5!)) 2018/8 2019/8 (48 : Forecast)
G G G G
YOY YOY YOY YOY
afif e A Mil.¥ % Mil. ¥ % Mil.¥ % Mil. ¥ %
(M RFELE G T0) -
Capital Expenditure :
(Included Rent guarantees) 2,648 107. 8 4, 666 176. 2 1, 643 35.2 2,000 121.7
Xy ya s TH— %2 2,709 135. 7 A 3,341 - 1,622 - 1, 349 83.1
Cash Flows
B A i
ﬁﬁﬁﬁﬁa?ﬂ%% 1,635 98. 4 1, 763 107. 8 1,714 97.2 1, 550 90. 4
Depreciation Expenses

K1 RIGERIL, FEEEEDFHEINE TR v v o » 7 —atREORME L 138700 £,
K2 Fyyia e To— B EICIRIE T 2 Y HINIRIGE R E R — (RTIREL Y 4+ P RIE )




i N4 DR

Interest—bearing Debts

2016,/8 ({& %) 2017/8 (&%) 2018/8 2019/8 (F4H : Forecast)
U= U= Al kb U=
YOY YOY YOY YOY
Mil. ¥ % Mil. ¥ % Mil. ¥ % Mil. ¥ %
N N P IHe I\
1Eﬁkipqﬁzégi;ﬂia>f%§£{a)\ﬂi 2,765 48. 4 4, 255 153.9 3, 840 90. 2 3, 290 85.7
Current Portion of Long—term Debts
Eily AN
f%gﬂfﬁj\ji 7,425 202.9 9, 870 132.9 8, 630 87.4 5, 340 61.9
Long—term Debts
&t
T 10, 190 108.8 14, 125 138.6 12, 470 88.3 8, 630 69. 2
otal




{E BB EE Non—consolidated Four—Year Summary

2015/8 2016/8 2017/8 2018/8
G o laaokklanBk|| & 8 |aokk|en8k] & 8 (&8 0k |an8k) & % &5 % k|ar#ik
Amount Share YOY Amount Share YOY Amount Share YOY Amount Share YOY
Mil. ¥ % % Mil.¥ % % Mil.¥ % % Mil.¥ % %
oe L 78, 228 100. 0 103.1 86, 462 100. 0 110. 5 80, 028 100. 0 92.6 76,623 100. 0 95.7
Net Sales
7e LA 40, 829 52. 2 104. 3 45, 349 52. 4 111.1 44, 151 55. 2 97.4 39,471 51.5 89. 4
Cost of Sales
7e_EREAI S 37, 399 47.8 101.9 41, 112 47.6 109.9 35, 877 44.8 87.3 37,152 48.5 103. 6
Gross Income
= NI
W7 R O PR A 35, 084 44.8 100. 3 37, 379 43.2 106. 5 38, 727 48. 4 103. 6 35, 781 46. 7 92.4
SGA expenses
et 2
E'%ﬂ.ﬁ 2,314 3.0 132.8 3,733 4.3 161. 3f| A 2,849 A 3.6 - 1, 370 1.8 -
Operating Income
b S=w S|P
ﬁ:'%ﬂﬁ 2, 284 2.9 138.3 3,677 4.3 161.0l| A 2,888 A 3.6 - 968 1.3 -
Recurring Income
| 12
B 51 AlT =4 S0 4 1,711 2.2 156. 3 2,997 3.5 175. 1f| A 3,888 A 4.9 - 679 0.9 -
Income before Income Taxes
4R
= AR 4 742 0.9 176. 1 1, 754 2.0 236. 4| A 4,421 A 5.5 - 298 0.4 -
Net Income
N2/ : A // ,(\ I 7‘ﬁ .
LR 720 S0 4 ¢ 27.30 64. 35 A 161.40 10. 85
Earnings per share (¥)
- s 46| HE 24 HIJE 48| HE 11
HWIRE &% - - - -
Number of Stores iR 20 B 26 IRJE 49 IBJE 29
A g 516  HIRIE &% 514  HIERIE &% 513 HIRIE &% 495

X P EBBRASEIc LY B Calculated by average number of shares

—15 (a5 —




E%7e EEfhE=  Growth of Net Sales

2017/8 (%)

Second Full
half —term

First

17/3 17/4 17/5 17/6 17/7 17/8
half

16/9 16/10 16/11 16/12 17/1 17/2

(6]

Total Stores A 11.2] A 14.6 13.4] A 12.8] A 9.5 A 13. AN T A 103 A 9.9 A 2.8 A12.9] A 6.9 A 03 AT A T4

e
i

BETF/E  Existing Stores | A 11.2[ A 14.7 12.0] A 13.8[ A 10.2[ A 12.0 A 8.2] A 10.3] A 12.1] A 8.0 A 16.3] A 11.4] A 2.3] A 10.2] A 9.1

2018/8 (%)
179 | 10 | |z | oasan | oasz | FIESE L usys | assa | s | asse | o1s/r | oasys | Seoond | Full
half half —term
4 JE Total Stores A 8.6 A 10.5| A 16.7 L6l A a1l Adael AT A L2 59 Asel A2s3l Azl A2l Aol A4
BETFIE  Existing Stores | A 11.0[ A 13.7] A 18.9 0.0] A6l AT6 A94l A 43 5.4 A 19l A 1ol A19 L1 Ao02 AB52
2019/8 (%)
First Second Full
18/9 | 18/10 | 18/11 | 18/12 | 19/1 19/2 . 19/3 19/4 19/5 19/6 19/7 19/8 T B
4 JE Total Stores 7.0
BEfE)E  Existing Stores 7.1

—16 (@B —



FER5E _E A E-3  Growth of Total Units of Sales

2017/8 (%)
First Second Full
16/9 | 16/10 | 1611 | 1612 | a1 | gz | NSU L ags | owg | oaas | owae | oar | oaass | Seoond | Tull
4 JE Total Stores ALsl A6ol 115l A 183 A 125 A 23l A a3l A asl A s 0.3 A 130l A 143 A 16| A4l AT
BEF70E  Existing Stores | A L1| A 7.2 9.3 A 19.8] A 13.5] A 25.0] A 10.0] A 54l Assl A a4l A58l A 18] A4 A90 A9s
2018/8 (%)
/9 | 1r0 | o |z | owsa | sz | ISl qgss | assa | owsss | 1sse | 1sy7 | 1sys | Second | Full
half half —term
4 JE Total Stores A 10.6] A 19.6] A 2290 A sl A 10l A7 A a1 A 2aal A sl A7l A 12,1 A 10.0] A 307 A 16.8] A 15.5
BEA7IE  Existing Stores | A 13.1] A 22.1] A 24.6] A 470 A 15.9] A 13.7] A 16.1] A 26.1] A 7.9l A 12.2] A 1101 A 86l A 282 A 15.6] A 158
2019/8 (%)

Second Full
half —term

First

19/3 19/4 19/5 19/6 19/7 19/8
half

18/9 18/10 18/11 18/12 19/1 19/2

e
i

Total Stores AN 13.7

BEfE)E  Existing Stores | A 12.4

—17 (@B —



R EEHE2R  Growth of Number of Customers

2017/8 (%)
First Second Full
16/9 | 16/10 | 16/11 | 16/12 | 17/1 17/2 T 17/3 17/4 17/5 17/6 17/7 17/8 T B
4 JE Total Stores A 0.8] A 10.5 18.1] A 12,3 A 7.8l A 231 A6 1|l A5l A4l 1.6] A 13.0] A 11.0 0.9] A 47l A 5.4
BEFEIE  Existing Stores | A 2.1 A 11.9 14.5| A 145 A 1000 A 23.0] Asol AeTl AT2l A4a2 A6l A15.9] A 0.9 A 86l A 83
2018/8 (%)
17/9 | 1710 | v | wrae | owsa | oassz | TSt usys | s | 1sss | 1sse | 1s/7 | 1sss | Second | Full
half half —term
4 JE Total Stores A 8.4l A 14.4] A 22.2 2.3 A6l A T4 A 96l A 135 4.3 A a2l Aoel Asel A1l A6l AT9
BEFESE  Existing Stores | A 11.0| A 17.3] A 24.3 0.6| A 10.0] A 97 A 12.0] A 16.4 3.3 A29 Ao A29 A3 ATl A8
2019/8 (%)
First Second Full
18/9 | 18/10 | 18/11 | 18/12 | 19/1 19/2 T 19/3 19/4 19/5 19/6 19/7 19/8 T B
4 JE Total Stores A 4.5
BEfE)E  Existing Stores A 4.0
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ER5E E&BEAMHEZ Growth of Purchase amount per Customer

2017/8 (%)
First Second Full
16/9 | 16/10 | 16/11 | 16/12 | 17/1 17/2 T 17/3 17/4 17/5 17/6 17/7 17/8 T B
4 JE Total Stores A 10.5] A 46l A a0l Ao0sl A L9 1251 A 17 As1l A6l A 4.3 0.1 471 A 12l A 2.6l A 21
BEFEJE  Existing Stores | A 9.3 A 3.2] A 2.2 0.8 A 0.2 14.2] A o2 A38 A54 A4o 0.5 5.4 A 1.4 A LT A 09
2018/8 (%)
17/9 | 1710 | v | wrae | owsa | oassz | TSt usys | s | 1sss | 1sse | 1s/7 | 1sss | Second | Full
half half —term
4 JE Total Stores A 0. 4.5 7.1 A 0.7 3.8 3.0 2.8 14.3 1.6 6.0l A 1.7 0.5 18.7 5.4 3.9
BEFEE  Existing Stores 0. 4.3 7.2 A 0.6 4.3 2.4 2.9 14. 4 2.1 L1 A 1.0 1.1 19. 4 5.0 4.1
2019/8 (%)
First Second Full
18/9 | 18/10 | 18/11 | 18/12 | 19/1 19/2 T 19/3 19/4 19/5 19/6 19/7 19/8 T B
4 JE Total Stores 12.
BEfE)E  Existing Stores 11.
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