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1. REBE

(Financial Highlights)

(B4 BHAM; % (Millions of Yen; %) ]

2016/8 2017/8 2018/8 2019/2
BTEALE AIHALE BIEALE (Forecast) BTHALE
Amount YoY Amount YoY Amount YoY Amount YoY
L 90, 238 115. 4 91, 682 101. 6 91, 647 100. 0 190, 200 101. 9
Net Sales
ey
TOMDERIA 9, 279 113. 5 9, 252 99. 7 9, 194 99. 4 19, 100 102. 7
Other Revenues
o,
Eilm_ﬁ 99, 518 115. 2 100, 934 101. 4 100, 842 99. 9 209, 300 101.9
Operating Revenue
pevy
Eiﬂ.ﬁ 2, 950 86. 6 3, 463 117. 4 3, 111 89.8 8, 700 101. 2
Operating Income
ey
'ﬁﬁ.’ﬂﬁ 3, 000 87.5 3,473 115. 8 3, 059 88. 1 8, 500 98. 9
Ordinary Income
O "ﬁ
PO SRR 2 1, 576 92. 1 1, 943 123. 3 1, 902 97.9 4, 800 74. 0
Net Income
NPT
TR 7= PR R0 F 2 () 14. 95 90. 8 18. 42 123. 2 18. 02 97. 8 45. 46 74. 0
EPS(yen)
2017/8 2018/2 2018/8
R R - Apda
Amount Amount Amount
Share Share Share
wHE 95,499 | 100.0 94, 807 100. 0 96, 749 100.0
Total Assets
pe 2
ENR EE 23, 109 24. 2 24,579 25.9 22, 959 23.7
Current Assets
BREEEE
Property, 58, 457 61.2 57, 488 60. 6 60, 901 62. 9
Plant and Equipment
m A [—P?
,.“ﬁxlﬁ_lmﬁ_fé 1, 561 1.6 1, 498 1.6 1, 628 1.7
Intangible Fixed Assets
BEZTOMDOERE
Investment and Other Assets 12, 369 13.0 11, 241 11.9 11, 259 11.6
[—P
EEQE 72, 389 75. 8 70, 228 74.1 73, 789 76. 3
Fixed Assets
2= ==
”'LEJ]QE. _ 39, 312 41. 2 36, 204 38. 2 39, 635 41.0
Current Liabilities
[—] ==
e S I 17, 950 18.8 15, 810 16. 7 14,174 14. 7
Long-term Liabilities
R E 38, 236 40.0 42,792 45.1 42,938 44. 4
Net Assets
TR RT-URRE (F) 360. 99 - 404. 15 — 405. 18 —
BPS(yen)
BRFHIE
. 15, 931 16. 7 12,127 12. 12, 147 12. 6
Interest-bearing Debt 5 93 8
2. BEWM (Selling, General and Administrative Expenses)
(B4 BAH; % (Millions of Yen; %) ]
2016/8 2017/8 2018/8
&35 BTHALE sELtt &% BTHALE 5L &% BTHALE sEEL
Amount YoY % of Sales Amount YoY % of Sales Amount YoY % of Sales
AR 12, 713 120. 7 14. 1 12, 882 101. 3 14. 1 12, 922 100. 3 14. 1
Personnel Costs
g
’Jﬂ’%ﬁ . 1, 991 130. 4 2.2 1, 989 99. 9 2.2 2,014 101. 3 2.2
Advertising Costs
REE
- 2, 357 122. 2 2.6 2, 286 97.0 2.5 2, 337 102. 2 2.6
Selling Costs
=
”xﬁﬁ 11, 245 117.7 12. 5 11, 148 99. 1 12. 2 11, 442 102. 6 12. 5
Facilities Costs
—
fixE 2, 370 118. 9 2.6 2, 421 102. 2 2.6 2, 436 100. 6 2.7
General Costs
P
%;‘:I 30, 677 120. 1 34.0 30, 728 100. 2 33.5 31, 153 101. 4 34.0




3. KXBDOKKR (Number of Employees)

2016/8 2017/8 2018/8
A# ATEAE R A¥ ATEAER A# ATEAE R
Number Change Number Change Number Change

#Ha . 1, 362 159 1, 361 A1 1, 398 37
Full-Time Employees

IN—k-TYTHE

Part-Timers and Contracted Employees 6,874 1.014 6,677 A197 6, 522 A155
TERR 8, 236 1,173 8, 038 A198 7, 920 A118
Number of Employees

X REEBBITHIRA—R N—r2/T—ITAM160H 8 E, 1 BTt~ DHAZEZRE FAHRAZEZESCHHETY .

2016/8 2017/8 2018/8

ATHALER ATHAIERE ATHALER

Change Change Change
IX—hEEEE (%)
Ratio of Part-timers to Total 76.6 0.1 761 £0.5 75.8 A0.4
FE S ERE (%)
[ANHE/EEHBFIZE] 37.8 1.4 37.7 AO. 1 37.7 0.0
Labor Share
—A&fYFES (FA)
(5t L&/ FioteR 5] 10, 987 A151 11, 440 453 11, 592 151
Sales per Employee
(Thousands of Yen)
— ANEf-YFI5EE (m)
[(ERE/FHRRER 47.8 A1.5 48. 9 1.2 49. 7 0.7
Retail Space per Employee

4. ERIEORR (Financial Position)

(B4 B M % (Millions of Yen: %) ]

2016/8 2017/8 2018/8
+%8 AIEALE ot ] ATHALE &% AIEALE
Amount YoY Amount YoY Amount YoY

SEEURR 7 60. 8 3 53. 7 0 10. 8
Interest Income
'E' M
X.H.yﬁaélﬁ 7 150. 9 6 87.8 6 90. 4
Dividend Income
IEF (A) 15 87. 8 10 71.3 6 61. 3
Financial Income

=]
LIS 145 90. 7 117 80. 7 91 78. 1
Interest Expenses
/1af (B) 145 90. 7 117 80. 7 91 78. 1
Financial Expense
RN (A) — (B) _ _ _
Net Financial Charges A130 A106 A84
AVBALRARHINLY D LT Ty S -
Interest Coverage Ratio 25. 33 f&(Times) 45. 27 f&(Times) 60. 58 & (Times)

5. FAFIR - FAlRR

(Extraordinary Profit and Loss)
[ &4z : &5 M (Millions of Yen) ]

&5

Amount

FRIFI R & &
Total Extraordinary Profit

BB K

Impairment Losses

191

Z DAth4F A8 K

Other Extraordinary Losses

11

AL AR

Total Extraordinary Loss

203




6. RBEWREDKNR (Capital Expenditures) ox1)
[ Bz : &M (Millions of Yen) ]
2016/8 2017/8 2018/8
HIERE
For New Store 22 62 83
EE??E?E:&_ 1, 258 255 452
For Renovation
IT#HE
For IT 26 55 63
ZDith
For Others 961 1, 651 (%2) 5,296
Rimix & 4R
Total Capital Expenditure 2,269 2,024 5, 896
ATEEN
Depreciation and Amortization 1,485 1.626 1.716
X1 RBEREREL. EANIHRVEREFORENHEETHRIRERETY,
X2 LEEQEAIBENGELIEFNTEYET,
7. BEFIFABDOKHR (Interest-bearing Debt)
(Bif: &AM ; % (Millions of Yen; %) ]
2017/8 2018/2 2018/8
&% AIHARLEE *%8 BTHAXREE o] AIHARLEE
Amount YoY Amount YoY Amount YoY
RAEAS 1 RUNBFFESL) 12, 093 83. 1 9, 637 66. 2 7, 581 78.7
Long-term Dept
BHEAE
Short-term Dept 3, 700 67.3 2, 380 43. 3 4, 480 188. 2
U—ARB (1 FURRETESD) 137 69. 2 110 55.5 86 78.0
Lease Dept
ARF AR 15, 931 78.7 12,127 59. 9 12, 147 100. 2
Total
8. HMAIFELEMDIKR (Sales by Product Category)
(B &AM ; % (Millions of Yen; %) ]
2016/8 2017/8 2018/8
bl Hake | #iEite | BEifEtE bl ekt | ATEikE | BifFEE b= ek | ATEiE | BRFFLE
Per Per Per
Sales Share YoY Comp. Sales Share YoY Comp. Sales Share YoY Comp.
Stores Stores Stores
KH 17, 485 19.4 | 109.6 96. 8 17, 025 18. 6 97. 4 97. 4 16, 283 17.8 95. 6 95. 6
Clothing
i(‘i 54, 076 59.9 | 121.3 | 101.5 55, 662 60.7 | 102.9 | 102.7 56, 482 61.6 | 101.5| 101.3
BRI
Home, Digital 17,726 19. 6 110.0 97. 6 18, 041 19.7 [ 101.8 | 101.7 18, 004 19. 6 99. 8 99. 8
and H&BC
Ot 950 1.1 61.6 52. 8 952 1.0 | 100.2 | 100. 2 876 1.0 92. 1 92. 1
Others
f(')tg; 90,238 | 100.0 | 115. 4 98. 7 91,682 | 100.0 | 101.6 | 101.4 91,647 | 100.0 | 100.0 99. 8
[EBFIDMER]
SR LT ARIRER, FOR A= AV
B J0YY— FOMN TA)— RE.KE.BE. TVH. S
EERIR - RE.XE.HM0)L EHERE. R—LT7v3ar H&BC
T DM - - FEFERTE FER. ¥ O T4
o. ERMAISE E#FIZEE (Gross Margin Ratio by Product Category)
[B{: %]
2016/8 2017/8 2018/8
SE L faFIEE 1R Fo b #aF e 1R Eallat e lE SRS 1R
Gross Margin Ratio Change Gross Margin Ratio Change Gross Margin Ratio Change
=
Clothing 37. 2 0.3 37.6 0.4 37.6 0.0
R 23.8 0.6 24. 2 0.4 24. 5 0.2
Food
BRI
Home, Digital and H&BC 27.3 0.4 27. 4 0.1 27.9 0.4
ot 12. 6 0.4 12. 5 AO. 1 12.9 0.4
Others
&t
27.0 0.4 27. 2 0.2 27. 4 0.2
Total




10. AERBRFET LEHFUE

(Comparable Store Sales Growth by Month )

(Eif5: %]

18/ 3 18/ 4 18/ 5 18/ 6 18/ 7 18/ 8 25t
Z*Z#Jr A1.8 A3. 6 A8.9 AO. 8 A7.2 A3.9 A4 4
Clothing
B 3.7 AO. O AO. 8 2.0 2.0 0.8 1.3
Food
FEERE
Home. Digital and H&BC 0.8 AO. 3 0.1 3.0 A2.9 A1.9 AO. 2
ait 1.6 AO. 8 A2.3 1.6 AO. 6 AO. 5 AO. 2
Total
0 REANBFER LESHUE
%
5 -
0
_5 L
-10

18/3

18/4

18/6

| —e-RH = RR - EERE —— At

11. BIFEOTH - THEIM - REFAOMALLHR

(Comparable Stores: Number of Customers, Average Spending per Customer, Number of Product Sales)

18/8

2016/8 2017/8 2018/8
ATEALE(YoY) BTEALL(YOY) RTEALL(YoY)
B
Number of Customers 98.4 % 99.7 % 99.2 %
EHIH
Average Spending per Customer 100.4 % 101.8 % 100.6 %
BR5E M3k
Number of Product Sales 98.9 % 99.3 % 101.1 %
12. by F/N1) 255 LEHE  (Sales Result of TOPVALU)
(B : BHM; % (Millions of Yen; %) ]
2016/8 2017/8 2018/8
xreE RTHALE AL ke RTHALL R Gl = RTHALE R
Sales YoY Share Sales YoY Share Sales YoY Share
Z‘Z*"I' 2,137 87. 3 12. 2 1, 567 73. 3 9.2 1, 388 88. 6 8.5
Clothing
=]
FE;C”); 6, 331 115. 6 11.7 6, 389 100. 9 11.5 6, 886 107.8 12. 2
EERER
Home,Digital and H&BC 1, 569 107. 6 8.9 1, 586 101. 1 8.8 1, 590 100. 2 8.8
O
'Fé)::l 10, 039 107.0 11. 1 9, 542 95. 1 10. 4 9, 864 103. 4 10. 8




13. ZiEERE

(Retail Space)

2018/2 2018/8
EEGSEESE s FArE IR R EERBEEAE
(IE&H%0 (ESHE0
Directly Operated Space New Stores Closed Stores Net Floor Expansion Directly Operated Space
(Number of Stores) (Number of Stores)
(A) (B) (C) (D) (A)+(B)-(C)+(D)
392, 400 m m 0] 0] 392, 892 m
(74) (3) (0) (0) (77)
2016/8 2017/8 2018/8
ATEALL (%) ATHEALL (%) ATHEALL (%)
YoY YoY YoY
,ﬁﬁﬁiﬁiﬁﬁifﬁgm) 392, 369 113. 5 392, 249 100. O 392, 892 100. 2
Term-End Retail Space
1mé’|UEJ2:.§.(F':]) 229, 984 101. 7 233, 734 101. 6 233, 264 99. 8
Sales per m(yen)
1 4. FAKEDIK (New Store and Closed Store Details)
FE B [E# F7EHs SeiHEE (m)
Open Date Store Name Location Retail Space
s ¢ g
New Stores 20184%4R13H FWNET FoLIL9ER2THIE FLIRTER X 167
2018%4H20H FWET FoLFEM13T BERATE HLIETEAR 170
201844R27H FWOMET FoLdt25TE14THIE LI P RE 155
FEE 5% F7EHs SEIHERE (M)
Close Date Store Name Location Retail Space
FAE .
Closed Stores ¢
15. EEREZELOXFE (Inventory Turnover and Loss Ratio )
2016/8 2017/8 2018/8
EESHUE (%)
Inventory Growth Ratio (%) 116.5 102. 3 102.0
EcE s HEEREEE ([E) 1.9 19 17
Clothing Inventory Turnover (Times) ' ' ]
AR (%)
Loss Ratio (%) 0. 80 0. 80 0. 61
EESHEUE (%)
Inventory Growth Ratio (%) 121.7 104.7 99. 7
BEf HEEREE ([E)
Food Inventory Turnover (Times) 19.6 19.2 19.6
AR (%)
Loss Ratio (%) 0. 05 0. 05 0. 05
EESEHUE (%)
- Inventory Growth Ratio (%) 1138. 9 99. 2 99. 3
REERE EEEER (=)
Home,Digital Inventory Turnover (Times) 2.1 2.2 2.2
and H&BC nxiﬁ(é)
z (o]
Loss Ratio (%) 0.56 0. 47 0. 28
EESHUE (%)
Inventory Growth Ratio (%) 116.0 101. 4 100.5
A% EEEERE (E)
Total Inventory Turnover (Times) 4.5 4.5 4.4
AXE (%)
Loss Ratio (%) 0. 30 0. 28 0.19




16. FEREEIE

(Major Financial Indicators)

2016/8 2017/8 2018/8
WEERENZR %
Ordinary Income to Total Assets Ratio 3.0 3.6 S.2
MEELIMAER %
Net Income to Total Assets Ratio 1.6 2.0 2.0
B &AL HMFI 2R (ROE) % 46 5 o 45
Return on Equity ' ' '
& EmERE =]
Total Assets Turnover times 0. 91 0. 96 0. 95
ERNERENEE % 3.0 3.4 3.0
Ordinary Income to Revenues ) ) )
ELEEERMERE %
Ordinary Income to Net Sales 3.3 S8 S 3
EEDEEES IS % 3 0 3 4 3 1
Operating Income to Revenues ) ) )
THREYMEE M
Net Assets per Share Yen 327.86 360. 99 405. 18
HE&EARLE %
Shareholder's Equity Ratio 34. 9 9.9 44. 2
17. BRXDKHR (Stocks Position)

2017/2 2018/2 2018/8
ﬁﬁ;(ﬂi’ﬁ’)ﬁ(ﬂ) 620 869 819
ﬂﬁéﬁ;ﬁﬂ) 500 580 748
H o SRR AT (F) 543 662 796
Average(yen)
MARRIE(FD) 600 789 795
Term-end closing price(yen)
B 4588 (B 75 F) 63, 307 83, 303 83, 941

Market Capitalization(Millions of Yen)




