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1. REBE

(Financial Highlights)

(B4 BHAM; % (Millions of Yen; %) ]

2017/2 2018/2 2019/2 2020/2
BTEALE AIHALE BIEALE (Forecast) BTHALE
Amount YoY Amount YoY Amount YoY Amount YoY
L 184, 511 108. 3 186, 696 101. 2 185, 796 99. 5 188, 400 101. 4
Net Sales
ey
TOHDERIA 18, 663 104. 4 18, 603 99. 7 18, 437 99. 1 18, 700 101. 4
Other Revenues
o,
Eilm_ﬁ 203, 174 108.0 205, 300 101.0 204, 233 99.5 207, 100 101. 4
Operating Revenue
pevy
Eiﬂ.ﬁ 8, 258 104. 1 8, 596 104. 1 8, 225 95. 8, 400 102. 1
Operating Income
ey
'ﬁﬁ.’ﬂﬁ 8, 267 103. 3 8, 597 104.0 8, 144 94. 8, 200 100. 7
Ordinary Income
\IH
= LR 4 4,183 100. 0 6, 483 155. 0 3, 979 61. 4 4, 600 115. 6
Net Income
NPT
T#R 7= Y AR (D) 39. 65 99. 3 61. 43 154. 9 37. 68 61. 43. 54 115.5
EPS(yen)
2017/2 2018/2 2019/2
R R - Apda
Amount Amount Amount
Share Share Share
wHE 98,529 | 100.0 94, 807 100. 0 101, 140 100.0
Total Assets
pe 2
ENR EE 25, 465 25.8 24,579 25.9 24, 508 24,
Current Assets
BREEEE
Property, 59, 094 60. 0 57, 488 60. 6 63, 743 63.
Plant and Equipment
EBREEEE
1 1 1. 1,4 1. 1 1.
Intangible Fixed Assets o8 © 498 © 1 588
BEZTOMDOERE
Investment and Other Assets 12, 387 12. 6 11, 241 11.9 11, 299 11.
[—P
EEﬁE 73, 064 74. 2 70, 228 74. 1 76, 631 75.
Fixed Assets
2= ==
RIRE 40,963 | 41.6 36, 204 38. 2 43, 634 43.
Current Liabilities
[—] ==
e S I 20, 177 20.5 15, 810 16. 7 12, 528 12.
Long-term Liabilities
R E 37, 387 37.9 42,792 45. 1 44,976 44,
Net Assets
TR RT-URRE (F) 353. 19 - 404. 15 — 424. 55
BPS(yen)
==
ﬁﬂ;ﬁt&. 20, 248 20. 6 12,127 12.8 14, 189 14.
Interest-bearing Debt
2. BEWM (Selling, General and Administrative Expenses)
(B4 BAH; % (Millions of Yen; %) ]
2017/2 2018/2 2019/2
&35 BTHALE sELtt &% BTHALE 5L &% BTHALE sEEL
Amount YoY % of Sales Amount YoY % of Sales Amount YoY % of Sales
AR 25, 580 110. 9 13. 9 25,714 100. 5 13.8 25, 861 100. 6 13. 9
Personnel Costs
RiRE
" 4, 076 120. 1 2.2 4, 095 100. 5 2.2 4,027 98. 4 2.2
Advertising Costs
REE
- 4, 794 111. 6 2.6 4,726 98. 6 2.5 4,619 97.7 2.5
Selling Costs
=
”xﬁﬁ 22, 155 106. 0 12. 0 22, 280 100. 6 11.9 22, 505 101.0 12. 1
Facilities Costs
—
fixE 4, 490 104. 9 2.4 4, 628 103. 1 2.5 4, 744 102. 5 2.6
General Costs
P
%;‘:I 61, 096 109. 2 33. 1 61, 445 100. 6 32.9 61, 758 100. 5 33.2




3. KEBEDIK

(Number of Employees)

2017/2 2018/2 2019/2
A ATHALER A ATHAIER A ATHALER
Number Change Number Change Number Change
#HEe
Full-Time Employees 1, 343 A9 1, 338 A5 1, 382 44
N—h-TYF7HE
Part-Timers and Contracted Employees 6. 706 A120 6,533 A173 6. 374 A159
TERR M 8, 049 A129 7,871 A178 7, 756 A115
Number of Employees
X REEBBUIHARN—R N—F247—FAB160H BE, t BTt ~DHAEEZRE FAHRAEBZELHHFETT .
2017/2 2018/2 2019/2
BTEAE R GIEGREE BTHALEIR
Change Change Change
IN—RLEEE (%)
Ratio of Part-timers to Total 76.6 0.2 76.2 A0.4 7.7 A0.5
FE S EE (%)
[ABEE/IEERFE] 36. 9 0.8 36.7 AO. 2 37.0 0.2
Labor Share
—A&HfYRLES(FA)
(55 L&/ FheR 8] 22,611 36 23, 395 783 23, 647 251
Sales per Employee
(Thousands of Yen)
— A& YSEIEERE (m)
eSS EI=E ] 48. 1 A4 5 49. 2 1.0 50.0 0.8
Retail Space per Employee
4. ERINZORR (Financial Position)
[E4L: &AM ; % (Millions of Yen; %) ]
2017/2 2018/2 2019/2
&% CUE N4 *%8 AIEALE =% ATEALE
Amount YoY Amount YoY Amount YoY
AR, 12 39. 3 5 45. 2 0 14.0
Interest Income
SRS & 12 126. 2 12 97. 6 11 89. 3
Dividend Income
/at (A) 25 60. 3 18 71.7 11 65. 8
Financial Income
SHLFLS 274 84. 5 219 80. 0 180 82. 3
Interest Expenses
/&t (B) 274 84.5 219 80. 0 180 82. 3
Financial Expense
£RUNZ (A) —(B) _ _ _
Net Financial Charges £249 £201 A169
ALV DALY D LY 30.97  f&(Times) 43.12  f&(Times) 55. 64 £ (Times)

Interest Coverage Ratio

5. ¥R - AR L

(Extraordinary Profit and Loss)
(&1 : &5 M (Millions of Yen) ]

&%

Amount
ZMERS 1 074
Insurance Income
RIS
Total Extraordinary Profit 1. 074
$E(CLDEE
Loss on Disaster 1,558
;Jﬁ#ﬂfﬁ?& 1. 407
Impairment Losses
B2 & E R iR 51
Loss on Retirement of Fixed Assets
WREREE
Total Extraordinary Loss 3, 017




6. RBET/REDIKR (Capital Expenditures)  ¢xn)
[ B4 : & 75 (Millions of Yen) ]
2017/2 2018/2 2019/2
HIERE
For New Store 77 92 83
EE??TE?Q:%_ 1, 784 593 608
For Renovation
IT#HE
For IT 36 64 108
Z Dt
For Others 1, 883 2,721 (%2) 11,571
B
Total Capital Expenditure 3,782 3, 471 12,371
BAEE
Depreciation and Amortization 3, 097 3,334 3, 423
X1 RFEREERT. ERANTHRVEREZORER I EETHRIXERETY,
%2 EFREOEAZHERG - ILIRTEEOLHIRENEFNATEYET,
7. EAFEBEOWRR (Interest-bearing Debt)
(B4 B ;% (Millions of Yen;%)]
2017/2 2018/2 2019/2
&% ATHALL g} CIEL]4 &% ATHEALE
Amount YoY Amount YoY Amount YoY
RMEAS O FUNEFFESD) 14, 550 70. 6 9, 637 66. 2 5, 625 57.3
Long-term Debt
EHBAR
Short-term Debt 5. 500 94.8 2, 380 43.3 8, 600 361.3
) —REH
L ease Debt 198 73.0 110 55.5 64 58. 8
ARF AR 20, 248 75.9 12,127 59.9 14, 189 117.0
Total
8. EMAIFE LEMDIRR (Sales by Product Category)
(B4 BA ;% (Millions of Yen; %) ]
2017/2 2018/2 2019/2
D= Bk | AiEtE | BEfELE D= R | ATEILE | BRFEEE Pl = Rt | ATHERLE | BRFFLL
Per Per Per
Sales Share YoY Comp. Sales Share YoY Comp. Sales Share YoY Comp.
Stores Stores Stores
?K*Jf 36, 129 19.6 | 104.3 97.9 34,912 18. 7 96. 6 96. 6 33, 336 17.9 95. 5 95. 5
Clothing
Fﬁbi 111, 565 60.5 | 112.1 | 102. 3 114, 076 61.1 | 102.3 | 102. 1 115, 060 61.9 | 100.9 | 100.6
EERE
Home, Digital 35, 408 19.2 | 103.8 96. 9 36, 380 19.5 | 102.7 | 102.7 36, 174 19.5 99. 4 99. 4
and H&BC
Ot 1, 407 0.8 68. 8 60. 6 1, 327 0.7 94. 3 94. 3 , 225 0.7 92. 3 92. 3
Others
f‘f:l 184,511 | 100.0 | 108.3 99. 8 186,696 | 100.0 [ 101.2 | 101.1 185, 796 | 100.0 99. 5 99. 4
(BRI AMER]
SRKE - LTARRER, FVX AV AV
B J0YYY— XON TA)— RE.KE.BE. TVH. S
EERER--REBE.XE. YAV EFEE. A—LT7y3v H&BC
-Z DMt - - REERTE. BER. ¥ I TOH
o. ERFRISE L FIEEE (Gross Margin Ratio by Product Category)
[Bif5L: %)
2017/2 2018/2 2019/2
St LRI BiE SE LR I SE LT I
Gross Margin Ratio Change Gross Margin Ratio Change Gross Margin Ratio Change
EcE s
Clothing 38. 1 0.6 38. 2 0.1 38. 3 0.1
R 24. 3 0.5 24.7 0.3 25. 0 0.3
Food
EERER
Home, Digital and H&BC 27.1 0.6 26. 9 AO. 2 27. 4 0.5
Z Dt
Others 12. 1 0.1 12. 4 0.3 12. 8 0.4
ast 27.5 0.5 27.6 (0} 27.7 0.2
Total ) ) ) : : ’




10. REMNBRFET LEBUR

(Comparable Store Sales Growth by Month )

[Bif5I: %)

18/ 3 18/ 4 18/ 5 18/ 6 18/ 7 18/ 8 18/ 9 18/10 | 18/11 | 18/12 [ 19/ 1 19/ 2 REt
ZQ’H A1.8 A3. 6 A8. 9 AO. 8 A7. 2 A3B.9 | A12.7 A9. 6 A2, 1 2.2 A4, 3 A2, 2 A4 5
Clothing
E}f‘:’j 3.7 AO. 0 AO. 8 2.0 2.0 0.8 5 2 Al 4 AO. 7 AO. 9 A1.3 AO. 5 0.6
EERR
Home, Digital, 0.8 AO. 3 0.1 3.0 A2.9 A1.9 A1 A2.5 A1.8 1.0 A1 A1.6 AO. 6
Sports and H&BC
O
_'Fé)::l 1.6 AO. 8 A2.3 1.6 AO. 6 AO. 5 0.3 A3. 4 A1 AO. 1 A1.9 A1.0 AO. 6
o AEABEER L BHUE
%
'"18/3 '"18/4 '"18/5 '18/6 "18/17 '18/8 '"18/9 "18/10 "18/11 "18/12 "19/1 '"19/2

&K - AR

o EERE —— At

11, BIFEEOEH - TEM - RE[/AOAALLHR

(Comparable Stores: Number of Customers, Average Spending per Customer, Number of Product Sales)

2017/2 2018/2 2019/2
BTEALE(YoY) BTHEALE(YoY) AL (YoY)

=
Number of Customers 98.3 % 99.6 % 98. 4 %
ZEE(f
Average Spending per Customer 101.4 % 101.4 % 101.0 %
BR5E M3k
Number of Product Sales 99.4 % 99.8 % 100.0 %
12. by 7N aEEESE (Sales Result of TOPVALU)

(B4 BA ;% (Millions of Yen; %) ]

2017/2 2018/2 2019/2
bl = ATHEALE Rkt bt ATHEALE ERt b= BTHALE L
Sales YoY Share Sales YoY Share Sales YoY Share
:‘&*4 3, 848 79. 5 10. 7 2, 667 69. 3 7.6 2,573 96. 5 7.7
Clothing
=]

Fﬁbcn)l:i 12, 666 104. 8 11. 4 12, 511 98. 8 11.0 12, 917 103. 3 11. 2
ERRER
Home, Digital and H&BC 3. 341 98. 4 9.4 3, 305 98. 9 9. 1 3,350 | 101.4 9.3
P
T'z'ot; 19,856 | 97.7 10. 8 18,484 |  93.1 9.9 18,842 | 101.9 10. 1




13. ZEERE

(Retail Space)

2018/2 2019/2
EERBEEAS s BE 1IRR EERBEmEAE
(EEE0 (FE&E%0)
Directly Operated Space New Stores Closed Stores Net Floor Expansion Directly Operated Space
(Number of Stores) (Number of Stores)
(A) (B) (© (D) (A)+(B)-(C)+(D)
392, 400 m 492 m 0] 0] 392, 892 m
(74) (3) (0) (0) (77)
2017/2 2018/2 2019/2
BTEALL (%) ATHEALL (%) ATHEALL (%)
YoY YoY YoY
HRFEHEERE (M)
Term-End Retail Space 392, 732 98. 9 392, 400 99. 9 392, 892 100. 1
1méUEJ2:'%(Fq) 469, 814 109. 6 475, 782 101. 3 472, 894 99. 4
Sales per m(yen)
14. BRAAKEOWRE  (New Store and Closed Store Details)
FE B 5% F7EHs SEIEERE (M)
Open Date Store Name Location Retail Space
wIE .
New Stores 2018%#4/13R FNETHoLoEH2THE ALIRAT X 167
20184%4H20H FWNET oL 3T BERATE LIRTRAER 170
201844R27H FWNMET FoLdt25TE14THIE LI P RE 155
FEE 5% F7EHs S ERE (M)
Close Date Store Name Location Retail Space
FAE o
Closed Stores ¢
15. EEMRIEEELEOXRE  (Inventory Turnover and Loss Ratio )
2017/2 2018/2 2019/2
EESEHUE (%)
Inventory Growth Ratio (%) 108. 8 102.6 100.1
=~ EEEERE (E)
Clothing Inventory Turnover (Times) s.8 3.6 3.4
AR (%)
Loss Ratio (%) 0.79 0.76 0. 60
EESHEUE (%)
Inventory Growth Ratio (%) .7 108. 3 100.2
B FEEEEE ([E)
Food Inventory Turnover (Times) 39.0 8.6 38. 8
AR (%)
Loss Ratio (%) 0. 00 0. 05 AO. 04
EESHEUE (%)
+ - Inventory Growth Ratio (%) 105.9 100.1 99. 5
FEERE EE@EE (@)
Home, Digital Inventory Turnover (Times) 4.2 4.3 4.3
and H&BC sz(;)
4= (+]
Loss Ratio (%) 0. 49 0.49 0.29
EESHUE (%)
Inventory Growth Ratio (%) 107.9 101.6 99. 9
= HEEEERE (E)
Total Inventory Turnover (Times) 8.9 8.8 8.8
ARE (%)
Loss Ratio (%) 0. 25 0. 27 0. 14




16. FEREEIE

(Major Financial Indicators)

2017/2 2018/2 2019/2
WEERENZR %
Ordinary Income to Total Assets Ratio 8.2 8.9 8.3
MEELIMAER %
Net Income to Total Assets Ratio 41 6.7 41
B &AL HMFI AR (ROE) % 11. 7 16. 2 0 1
Return on Equity ' ' '
WEERERE =]
Total Assets Turnover times 1.87 1.97 1.84
EETT e % 4 1 42 40
Ordinary Income to Revenues ' ' '
ELEEERNERE %
Ordinary Income to Net Sales 4.5 4.6 4. 4
BENIEE N BER % 4.1 4.2 4.0
Operating Income to Revenues ’ ’ ’
FELEEEMER %
Operating Income to Net Sales 4.5 4.6 4. 4
1LY MEE M
Net Assets per Share Yen 353. 19 404.15 424.55
BOERLR %
Shareholder's Equity Ratio 37.8 45.0 44.3
17. %A DKHR (Stocks Position)

2017/2 2018/2 2019/2
o=
;ﬂi(ﬂ;’j’)ﬁ(m 620 869 859
H [ =Nl
'imfeﬁ;ﬁ(m 500 580 706
HAth T kAl (FD) 543 662 708
Average(yen)
BRRIE(FD) 600 789 774
Term-end closing price(yen)
BRI 48 (B 75 F) 63, 307 83, 303 81, 775

Market Capitalization(Millions of Yen)




