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MDigest
Consolidated operating income increased 14% YOY due to Retailing segment income stabilization and a fact that

FinTech segment income continued to rise. Operating income excluding extraordinary factors increased 5% YOY.
Operating income and net income increased for 5th consecutive year.

(MConsolidated performance (—p.4) (@Factors affecting operating income
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MARUI GROUP

(®Summary of consolidated balance sheets (—p.11)

6 months ended 6 months ended

Increase in operating income Mar.31, 2019 Sep.30, 2019
Sep.30,2018  Sep.30,2019 vov Change excluding extraordinsry factars Extraordinary factors . e Change
EPS (yen) 56.9 64.4 113 +7.5 +¥1.0billion (+5% YoY) +¥1.8billion EiNons.olyen Reeisneciyen|  Hilions of yen
Operating receivables 565.7 570.1 +4.5
- Bllionsofyen  Billlonsofyen % Billonsafyen N . ¥226 Eg&ﬂ:é‘:ﬁ;‘&f‘:&“’@”i"”me (119.3) (167.8) (+48.5)
ol Grot Hniactions 1,206.5 1,414.1 117 +207.6 i *Amortization —---------- billior N (17.4] [22.7] [+5.3]
¥18.8 = [ N . [— of liquidated  Provision W qt s o
Revenue 1233 1255 102 +2.2 billion Eliniinations/ % Gainon  accounts for logs nstaliment sales accounts 4282 430.1 +19
I';I';g FinTech Corporate '{IBRSJE{ 4 mzﬂlz:hlﬂ on interest receivable
Gross profit 94.2 100.6 107 +6.4 :.ﬁ?:. Sas ‘;ﬁm i a':z';'u;::l: E"EEP;" fepsyment Operating loans outstanding 137.5 140.0 +2.5
o receivable illion i s
SG&A expenses 74.4 78.0 105 +36 ;:;_13 mltton Fixed assets 249.8 254.5 +4.7
1hon e
Operating income 198 226 114 128 Interest-bearing debt 486.6 484.8 18
[Ratio to operating receivables (%) 8] [86.0] [85.0] [—1.0]
il iad (48%) {306) Shareholder’s equity 2848 201.3 +66
Net income 125 140 112 +15 sep30, o [Equity ratio(%)] [32.0] [32.4] [+0.4]
Total assets 890.2 898.3 +8.1
% For more details, please refer to page 25.
@cCash flows (®Segment income (—p.10) ®Factors affecting Retailing segment income
6 months ended 6 months ended Operating income ROIE. e e il
Sep.30, 2018 Sep.30, 2019 Change 6months ended 6months ended & months ended ¥MT 0 S TR e bilii‘on
Billians of yen Billions of yen__Billions of yen Sep.30,2018 $ep30,201%  vov  chamge $ep.30,2019 Change bil'li.OTI E-Cominerce oo T _____
Core operating cash flow %9 16.1 21.0 +49 Billions af yen Billions of yan % Billonsofyen % % ———meoeee C_c-m_s-ig-r;_;_t- ________ *lyloj Pla;fﬂor;n
; © i e billion —%0.
Net cash provided by (used in) Retailing 4.7 4.8 102 +0.1 1.7 +01 les fl i R HR
operating activities 0.4 144  +14.0 : ;ﬂnssm‘:;’r': ﬂ|,,auwe ~ Income billion
Increase in operating receivables —15.7 —6.6 +9.1 FinTech 1r.8 A — ko g +03 ¥0.0 i o fl;:ﬂ-nrl:\r'::s];?;;
Net cash provided by (used in) 1By —10.2 —45 Eliminations/ —27 —34 = —07 = = billion I;l):?oﬁ to fixed-term
investing activities 5 ' i Corporate - : : rental contracts
. = +¥0.7
Net cash provided by (used in) o _ 5 i Fare
financing activities il i fi4 consolidated 19.8 26 114 428 20 +02 hillion
Net increase/decrease _ o
in cash and cash equivalents 111 10.0 11 Sep.30, Sep.30,
2018 2019
Cash and equivalents at the end of period 343 36.8 +2.4
(®Forecasts for the fiscal year ending (@<Reference>Segment income forecasts
6 months ended 6 months ended FY2020 FY2020
Sep.30,2018  Sep.30,2019 s “Changs Y2019 (jitial forecasts) (Revised forecasts) : FY2019 FY2020 T s
10 thousand 10 thousand 10 thousand orecasts hange
New cardholders 40 41 104 +2 EPS (yen) 116.0 127.2 127.3 +0.1 110 Billons of yen Billons of yen %  Billonsof yen
(Qutside of Marui Group stores) (19) (22) (119) (+4) ROE (%) 9.1 9.5 9.5 _ _ Retailing 11.4 13.0 114 416
Number of cardholders 669 708 106 +38 ROIC (%) 3.7 3.9 319 = =
Platinum Card, Gold Card 199 230 115 +30 Cashdhidends pershare (yer) 49.0 57.0 57.0 — 116 FinTech 35.0 39.0 111 +4.0
__ Billions of yen __ Bilionsofyen % __Billions of yen - ! |
FinTech transactions 1,096.9 3015 119 +2046 Payout ratio (%) 422 44.8 44.8 - - Eliminations/ i W - 4%
Card shopping 889.0 1,057.9 119  +168.9 Total return ratio (%) 69.9 70.2 70.2 — — Corporate ! : ’
(Outside of Marul Group) (837.4) (1,007.7)  (120) (+170.4)
. <Reference>
Service 132.4 165.8 125 +33.4 Billons of yen Billons of yen Billons of yen _ Billons of yen % Conisolidated 412 45.5 110 +43
Cash advance 71.2 734 103 +2.1 Total Group transactions 2,539.6 2,990.0 2,990.0 — 18 ’ ) '
Operating receivables outstanding
(including liquicated accounts receivable) 654.4 737.9 2lals +83.5 Revenue 2514 259.0 262.0 +3.0 104 Note: Items *7_10 are Non-GAAP indicators.
Haual o e, Pyt ) e’ 3184 3511 110 +3238 Gross profit 190.5 201.0 2040  +30 107 For calculation methods, please refer to
Operating loans 1490 g 105 A SG&Aexpenses 149.3 155.5 1585 430 106 “(Reference) About Non-GAAP Indicators” on page 22.
Ratoftad defityitte ot () K10 081 0ad 02 Operatingincome 412 45.5 45.5 — 110 %9 The calculation method for 6 months ended Sep.30,2018
Net income 253 275 W5 — 109 has changed from the previous year.
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1. ¥EDBEE Financial summary

2018/9/30 2019/9/30 2019/3/31
618 BIFLE 614 BILFLE 1218 BILFLE
(F./Yen) 6 months YOY(%) 6 months YOY(%) FY2019 YOY(%)

1 #REZ DIUSEERREFIZE (EPS) Earnings per share 56.86 138.5 64.45 113.3 115.99 124.5

B EARZEFIZEE (ROE) Return on equity - - - - 9.1% +1.5%

KTFEARMZEE (ROIC) Return on invested capital *1 1.8% +0.3% 2.0% +0.2% 3.7% +0.4%

HREEAIR b Capital costs *2 - - - - 6.8% N1.2%

BAIXR ~ (WACC) Weighted average cost of capital *3 - - - - 2.8% N0.3%

(B Millions of Yen)

DIV —THEURS Total Group transactions 1,206,466 115.2 1,414,084 117.2 2,539,631 116.0
N5 Retailing 161,214 103.8 162,807 101.0 337,006 102.6
JTa2F7v0 FinTech 1,096,909 116.1 1,301,466 118.6 2,310,635 117.1
HE Eliminations A 51,657 - A 50,190 - A 108,010 -

S5 L URZS Revenue 123,255 106.8 125,489 101.8 251,415 104.6
[UB—U>HLAR=Z1—] [Reccuring revenue] *1%4 [66,629] [114.1] [72,198] [108.4] [136,994] [112.7]
N5 Retailing 60,964 97.1 54,920 90.1 125,410 94.8
Ta2F7vo FinTech 62,290 118.5 70,569 113.3 126,005 116.4

Fo LHFIER Gross profit 94,205 110.7 100,593 106.8 190,502 108.3
[Uh—U>PTLRZa—] [Reccuring gross profit] *1k4 [59,510] [115.0] [65,385] [109.9] [122,660] [113.5]

Pl v | Gross profit margin 76.4% +2.6% 80.2% +3.8% 75.8% +2.7%
JE&H - Web Store - Web 66.0% +1.6% 70.2% +4.2% 66.1% +2.0%

RGEERU— SRS Selling, general and administrative expenses 74,424 107.5 78,022 104.8 149,317 107.0

BRI Operating income 19,781 124.8 *2 22,570 114.1 41,184 113.2
/NGB Retailing 4,716 171.4 4,820 102.2 11,421 129.4
JA427vY0 FinTech 17,767 117.3 21,163 119.1 35,018 111.4
HEX(FEH Eliminations/Corporate A 2,702 - A 3,413 - A 5,255 -

R Ordinary income 19,227 124.4 21,930 114.1 39,786 113.2

B E(CIRE I DMUEHAMFIZ Net income attributable to owners of parent 12,477 134.0 13,981 112.1 25,341 121.2

(#./Share)
Hh TR (B ZBR<)  Average number of shares (excluding treasury stock) *3 219,454,207 96.8 216,936,534 98.9 218,488,374 97.4
2019\335&5 2029&35&51—3\% 2019438 i
1BHA BRHDTE A HRIEUN 2R
FY2019 Contracted future recurring gross profit Ratio to recurring gross profit
({&F.7100 Millions of Yen) to be posted in FY2020 and beyond in FY2019
IP=IILR=a - Recurring gross profit 1,227 *5 3,277 267%

(F5 L#FIZENR—X)

* FRE RR—D(CRBLTHDEFT.
The notes are on the next page.
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*2

*3

HilEp.23 7= BRB S0,

For more details, please refer to page 23.

EEANROBEBRCOETELTCE. p.2 mF1Z TR N QEEFSENDORRZEZEL 2S00,

For information on factors affecting operating income, please refer to “@ Factors affecting operating income” in the digest section on page 3.
BRI RE DB (CH VT, FITERAEN SR I DESHRAEC(E. HERMBIPEFERUKATSESOPEENMRE I 2E KA ZEEHTHEDFT.
(20204F3HH 2E2MU¥Hl 414,456, 201943HH8 502,300, 201943888 52MU4HA 502,300)

Treasury stock excluded from average number of shares includes Board Incentive Plan and Employees Stock Ownership Plan.

(FY2020 2Q 414,456 FY2019 502,300 FY2019 2Q 502,300)

LB OIL—TT(E. 2021FE 3 APERICEE ET D5 A FEOHPRESEIICHNT. EPS. ROE. RO I CEREEBZCES. tEMER_LICHITT

FITEAR BRI FOERICERDFEFA. RO I CHAWA CCERENICLOB@EEDHS L TNET,

Marui Group’s 5-Year Mid-Term Plan to fiscal year ending March 31, 2021 has set EPS, ROE and ROIC as KPIs (Key Performance Indicators); to improve corporate value
we aim to expand earnings and reduce capital costs to achieve a structure where ROIC consistently exceeds WACC.

* 1~5(F Non-GAAPIEIRT Y., FHER(E. p.22<EE> Non-GAAPIEIRIC DWW TZS SR IZEL),
Items % 1-5 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.



2. I —T#HERE Total Group transactions

2018/9/30 2019/9/30 2019/3/31

61 H AL 618 AIEELE 121A8 AL

(B M./ Millions of Yen) 6 months YOY(%) 6 months YOY(%) FY2019 YOY(%)
INGE Retailing 161,214 103.8 162,807 101.0 337,006 102.6
ERMERT > hNE Tenant sales and others 94,990 133.4 112,513 118.4 208,659 130.5
S Product sales 25,299 87.6 18,739 74.1 49,618 84.3
JHABAEA Consignment sales 30,003 66.8 20,859 69.5 54,133 63.2
B EEES Related business 10,921 105.8 10,695 97.9 24,594 102.2
JA427Y0 FinTech 1,096,909 116.1 1,301,466 118.6 2,310,635 117.1
2aveEsJdoLSy b Card shopping 889,015 116.1 1,057,932 119.0 1,876,951 117.2
SMEBHNERSE Outside of Marui Group 837,358 117.5 1,007,741 120.3 1,768,940 118.8
(U7R - DZIEURS) (Total transactions for revolving and installment payments) *1 (114,024) (119.4) (135,496) (118.8) (245,171) (123.4)
H—EX Service 132,398 125.0 165,826 125.2 281,173 124.9
H—RFrv>y Cash advance 71,244 103.8 73,362 103.0 143,312 103.8
IT B IT, etc. 4,251 101.2 4,346 102.2 9,198 108.2
HE Eliminations A 51,657 - A 50,190 - A 108,010 -
&ait Total 1,206,466 115.2 1,414,084 117.2 2,539,631 116.0

1 23VESDIL DY NEEERGEHFIL DY RTHRLE TUR - HEIEURS ] OS5 TY.
Total transactions for revolving and installment payments are the total of Card shopping and Driver's license Credits.
* EEMERT > hE EEMERZNZEHEL TLBTF hOBIRESE T,
BmE. ECBESMEDTLEETY .
SHIBEA L. BROIRSE & ERFICEEIEL DBREEANDEEEEOZNETOIIRETY.
INFEIE, ERMEFREZNICE D S CRUEFHINDERIZ XS EHTVDTH. B - HILEAFRD U, ERERT > hMEFRESHBRLTEDEY.
Tenant sales and others are the sales of tenants which made the fixed-term rental contracts.
Product sales are mainly the sales of specialty stores, which primarily deal in private brand products.
Consignment sales are the sales by the department store type of contract which products are procured from suppliers at the same time they are sold to customers.
In the Retailing segment, the strong progress in the shift toward shopping centers utilizing fixed-term rental contracts resulted in a decline in Product sales and Consignment sales
and a large increase in Tenant sales and others.
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ElN#E Revenue

2018/9/30 2019/9/30 2019/3/31

61 AR BIELE 614 BILELE 1218 BIELE

(B7M./Millions of Yen) 6 months YOY(%) 6 months YOY(%) FY2019 YOY(%)
IN\TE Retailing 60,964 97.1 54,920 90.1 125,410 94.8
EBINAE Rent revenue and others 19,614 125.6 21,653 110.4 41,601 121.7
[ELEb =) Product sales 25,299 87.6 18,739 74.1 49,618 84.3
SHALE AT LR (Fh4E) Consignment revenue 5,129 64.3 3,831 74.7 9,595 63.5
BEESSZEUNA Related business revenue 10,921 105.8 10,695 97.9 24,594 102.2
Ja>Twv0 FinTech 62,290 118.5 70,569 113.3 126,005 116.4
SavEIILSY ~ Card shopping revenue 35,404 113.5 40,330 113.9 73,472 113.7
7R - DEIFER Finance charges on revolving and installment payments 21,233 112.0 23,469 110.5 43,548 111.6
DNERIEFFER Affiliate commissions 14,171 115.9 16,860 119.0 29,924 117.0
HEEDO—FIBUA Interest income on consumer loans 12,204 102.7 12,451 102.0 24,501 102.7
BErEREME (18.9~) Liquidated accounts receivable (Sep. 2018-) 4,230 - 6,448 152.4 5,607 -
TREMCEEEER Gain on transfer of liquidated accounts receivable *1 4,234 - 7,110 167.9 6,060 -
SEERMERD h Amortization of liquidated accounts receivable and others *1 N4 - A 661 - A 453 -
H—ERA Service revenue 6,199 117.2 6,992 112.8 13,225 117.2
IT 1B IT, etc. 4,251 101.2 4,346 102.2 9,198 108.2
&t Total 123,255 106.8 125,489 101.8 251,415 104.6
[UA—U>2TLRZ1—] [Reccuring revenue] *2%4 [66,629] [114.1] [72,198] [108.4] [136,994] [112.7]
UB—US DRI 1—Hxk Ratio of reccuring revenue *6 53.2% +3.3% 56.3% +3.1% 53.5% +3.7%

*1 FHfll(dp. 25 TSR IEE,
For more details, please refer to page 25.
*2 FMldp.23ECSRZE0.
For more details, please refer to page 23.
*  %4,6(% Non-GAAPIBIZTY . stER(E. p.22 <EE> Non-GAAPEBIR(C DLW TAEZSBIIZE.
Items % 4,6 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.
* BEINAEE, EEMERZNCEDSKRERAZDOIRETY .
mmRELeE ECBEEMEDTESTY.
SHILEASE LR (1E38) (3. BSRORT EEIFCEEISS DERZEAANDEEEROZNHEETOFR LA T, ASEHEDHZTT Lt L9 2R RE L THDET,
INFE(E, EHMERZHCE D S CRUSSHADIGIERE HEHTD . BEaRELR - HILAAT LR ((28) (FHP L. EERAZFIREHRLTSEDET,
Rent revenues and others are the revenues of rental income and others which generates from the fixed-term rental contracts.
Product sales are mainly the sales of specialty stores, which primarily deal in private brand products.
Consignment revenues are the sales by the department store type of contract which products are procured from suppliers at the same time they are sold to customers, and the Company shows it at net value,
the portion that represents profit to the Company.
In the Retailing segment, the strong progress in the shift toward shopping centers utilizing fixed-term rental contracts resulted in a decline in Product sales and Consignment revenue and a large increase in Rent revenue and others.



4. 55 L#EFIEE Gross profit

2018/9/30 2019/9/30 2019/3/31

61 AR BIELE 614 BILELE 1218 BIELE

(B7M./Millions of Yen) 6 months YOY(%) 6 months YOY(%) FY2019 YOY(%)
IN\TE Retailing 35,282 98.3 33,274 94.3 71,669 96.4
EHMERT > & Rent revenue and others 18,145 126.5 20,311 111.9 38,429 122.7
(=] Product sales 9,751 85.1 6,895 70.7 18,614 81.3
SHABEA Consignment revenue 5,129 64.3 3,831 74.7 9,595 63.5
EEEES Related business revenue 2,255 106.1 2,235 99.1 5,029 99.9
Ja>Twv0 FinTech 58,923 119.7 67,319 114.2 118,832 117.1
SavEIILSY ~ Card shopping revenue 35,404 113.5 40,330 113.9 73,472 113.7
7R - DEIFER Finance charges on revolving and installment payments 21,233 112.0 23,469 110.5 43,548 111.6
DNERIEFFER Affiliate commissions 14,171 115.9 16,860 119.0 29,924 117.0
H—RFvrwvs > Interest income on consumer loans 12,204 102.7 12,451 102.0 24,501 102.7
BErEREME (18.9~) Liquidated accounts receivable (Sep. 2018-) 4,230 - 6,448 152.4 5,607 -
TREMCEEEER Gain on transfer of liquidated accounts receivable *1 4,234 - 7,110 167.9 6,060 -
SEERMERD h Amortization of liquidated accounts receivable and others *1 A4 - A 661 - A 453 -
H—EX Service revenue 6,199 117.2 6,992 112.8 13,225 117.2
IT 4t IT, etc. 883 103.7 1,096 124.1 2,025 113.5
a5t Total 94,205 110.7 100,593 106.8 190,502 108.3
[UA—U>2TLRZ1—] [Reccuring gross profit] *2%4 [59,510] [115.0] [65,385] [109.9] [122,660] [113.5]
UB—US DRI 1—Hxk Ratio of reccuring gross profit *6 61.8% +2.1% 63.2% +1.4% 62.9% +2.7%

*1 FMlidp. 257 SRIZE0.

For more details, please refer to pa
*2 FHMll(Ip.23E TSR IEE,

For more details, please refer to pa

ge 25.

ge 23.

*  %4,6(F, Non-GAAPIEIRTY . stER(E. p.22<EE> Non-GAAPEERR(C DLW TEZSRIIZE,
Items % 4,6 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.



5. IREEENRU—IRERE Selling, general and administrative expenses

2018/9/30 2019/9/30 2019/3/31

61 A AL 61 H BIEELE 1251A8 AL

(87 H./Millions of Yen) 6 months YOY (%) 6 months YOY (%) FY2019 YOY (%)
ARFEIREE Sales promotion expenses 12,732 108.3 14,434 113.4 27,229 112.5
R1> NER Card rewards 9,443 118.3 11,104 117.6 19,848 121.4
ARFEBIFE Sales administration costs 12,435 105.8 13,340 107.3 25,322 105.3
A& Personnel costs 20,857 98.0 19,939 95.6 40,964 97.6
RARE Equipment costs 11,946 *1 96.9 12,140 101.6 23,915 *1 98.4
IRMEEENE Depreciation and amortization 4,250 96.2 4,186 98.5 8,614 96.6
BRIER Provision for bad debts 6,959 119.2 8,124 116.7 14,364 116.4
FISRIEE R HEEA Provision for loss on interest repayment 2,520 - 2,900 115.1 3,364 -
FERAR (BEHK) Taxes and dues (business taxes) 654 *1%2  824.9 708 108.2 1,330 *1%2 -
Z oAt Others 2,067 x1  114.0 2,248 108.8 4,212 x1  118.0
ast Total 74,424 *x3  107.5 78,022 104.8 149,317 *x3  107.0

*1 2019E3AHKD. [BEE] (CRRUTVWEEBRAR (BEKR) (& MARAR (BEH) | | HEREQ [Zoft] (CRRULTEDFET,
From the fiscal year ended March 31, 2019, Taxes and dues (business taxes) previously displayed under “Equipment costs” are now displayed as “Taxes and dues (business taxes)”, and consumption tax dues previously

displayed under “Equipment costs” are now displayed under “Others.”

*2 2019F3AML D WIRIH— RICHBNT. EABERDINEARE

BNETERRLTEDFET,

From the fiscal year ended March 31, 2019, Epos Card Co., Ltd., adopted Size-based business tax.
In conjunction with this change, business taxes paid by Epos Card Co., Ltd., are displayed together with other companies (MARUI GROUP CO., LTD., M&C SYSTEMS CO., LTD., MRI Co., Ltd.) applying Size-based business tax.
*3 2019F3AHIKD. (EIMEERIUNE (CBIT D55 L5t FEEDZEB(IC LB, IRFEEAV—REREDSEE (CEIMEERINERZST ELTEDET,

FMNERAENTEDEY . MmOIMARE

FBBAST (WAHIIL—T . WIAT> RI—SRFT A WILT—ILT7EERIR) OB E

From the fiscal year ended March 31, 2019, in conjunction with the change in the method of recording Gain on bad debts recovered, expenses on bad debts recovered will be recorded under each item of Selling,

general and administrative expenses.



6. EIACMNBEEHR Segment information

2018/9/30 2019/9/30 2019/3/31

618 HILELL 61 H BI4FLE 1218 BIELL

/N8 Retailing (B7 M. Millions of Yen) 6 months YOY(%) 6 months YOY (%) FY2019 YOY(%)
S bUNZS Revenue 64,168 97.6 57,804 90.1 131,681 95.4
B Operating income 4,716 171.4 4,820 102.2 11,421 129.4
SRR Operating income to revenue 7.3% +3.1% 8.3% +1.0% 8.7% +2.3%
wIOA NEE Segment assets 290,779 100.6 284,827 98.0 301,520 101.9
ITFEARFEE (ROIC) Return on invested capital *1 1.6% +0.7% 1.7% +0.1% 3.8% +1.0%

J+«>Fw% FinTech (BAM./Millions of Yen)

SE bUNZS Revenue 63,406 118.3 72,026 113.6 128,301 116.2
B Operating income 17,767 117.3 21,163 119.1 35,018 111.4
SRR Operating income to revenue 28.0% AN0.2% 29.4% +1.4% 27.3% A1.2%
wIOA NEE Segment assets 613,411 109.4 632,170 103.1 622,712 104.5
TFEARFEE (ROIC) Return on invested capital *1 2.2% +0.2% 2.5% +0.3% 4.2% +0.3%

* % 1(F. Non-GAAPIEIRTY .

SHER(E. p.22 <BE> Non-GAAPIEZIC DWW TEI BB EE L,

Items % 1 is Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.
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7. EFEEWIRROME

Summary of consolidated balance sheet

2018/9/30 2019/9/30 2019/3/31

BILFLE BI4FLE BI4FLE

(B M./ Millions of Yen) YOY(%) YOY(%) YOY(%)
EXEE Operating receivables 558,246 109.1 570,109 102.1 565,654 103.2
e e Installment sales accounts receivable 409,228 111.2 430,102 105.1 428,180 106.5
[EES=0hEA Operating loans 149,017 103.9 140,006 94.0 137,473 94.2
(EHETRENLEE) (Liquidated accounts receivable) (96,123) (127.0) (167,752) (174.5) (119,264) (163.9)
EEEE Fixed assets 245,891 97.7 254,546 103.5 249,817 102.7
Brrai Interest-bearing debt 491,330 106.3 484,832 98.7 486,632 100.3
S[SI=%N Shareholder's equity 278,168 101.3 291,327 104.7 284,752 103.8
R Total assets 874,201 104.7 898,292 102.8 890,196 102.8
mEMELER Ratio of liquidated accounts receivable *7 14.7% +1.8% 22.7% +8.0% 17.4% +5.7%
BRI TaE SXEEL Ratio of interest-bearing debt to operating receivables *8 88.0% N2.4% 85.0% A3.0% 86.0% N2.6%
Bo &AL Equity ratio 31.8% A1.1% 32.4% +0.6% 32.0% +0.3%

* P IIL-T TR 202146 3 AERIER & T3 5 A EQOPEIRESBEICH T, EPS. ROE.

RO I CHWACCELRENICLEIZBEZHSLTHDET.

T4 2TV ICBNTUERZRIT D EEBEOEEFECE. IR MOEVELFETHIGL. BHFEEDBRZEEHD ZETIIN-TLEDEARIR MESIETFIF35HTY .

L. BHFaE0RSRRENEEER U CEREBEDIFEEZBARLLTHNET.
B2EKRICDVWTE, ESRIEFILOZEEICHODETERZREL. BEEALEI0%EEZBRC [HDEINE/SORSI— K] ZBELTVEET,
Marui Group’s 5-Year Mid-Term Plan to the fiscal year ending March 31, 2021, has set EPS, ROE and ROIC as KPIs (Key Performance Indicators); to improve corporate value we aim to expand earnings
and reduce capital costs to achieve a structure where ROIC consistently exceeds WACC.
In FinTech Business, continued growth for operating receivable funding needs will be met with low cost interest-bearing debts, as increased debt-gearing lowers the Group’s overall cost of capital.
At the same time, we will seek to maintain a level of interest-bearing debt that is equivalent to around 90% of operating receivables to ensure financial safety.
Shareholder’s equity ratios will be adjusted in conjunction with our changing business model structure, and we aim to build “ideal balance sheet” with an equity ratio of about 30%.
* %7,8(F Non-GAAPIBIET I, HEIIE. p.22 [ <EE> Non-GAAPIEIR(ICDWT] ZZERIZE,

Items % 7,8 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.

-11-

RO I CZEREEBRCESD. BEMEm L (Cmi TREIEA BRI hOERKICE DI



8. VI —TJ#HEURE HIfLL#EE YOY change in monthly of total Group transactions

4A 5H 6A 7R 8H 9A 10A 11A 12A 1H 2H 3H 25t

(%) APR. MAY JUN. JUL. AUG. SEP. OCT. NOV. DEC. JAN. FEB. MAR. TOTAL

DI —THEURS Total Group transactions 1159 117.1 116.9 1129 116.4 123.7 - - - - - - 117.2
IN5E Retailing 99.3 101.8 99.8 94.2 103.4 107.2 - - - - - - 101.0
J5&# - Web Store - Web *1 99.6 102.5 100.6 94.0 103.0 107.6 - - - - - - 101.2
JA2F7v0 FinTech 117.3 118.5 118.4 114.5 117.6 125.3 - - - - - - 118.6
SavESTILSY Card shopping 117.7 118.5 118.8 113.9 117.8 127.0 - - - - - - 119.0
H—EX Service *2 125.2 125.3 124.7 125.1 124.7 126.4 - - - - - - 125.2
H—RFrwz >y Cash advance 98.4 108.0 102.2 101.9 102.0 104.4 - - - - - - 103.0

*1  [/E&H - Web] (&, /NEOEBMERTF> bE. B, HELEADSEEETT,
Store - Web is a total of Tenant sales and others, Product sales, Consignment sales.

*2 T4 2TVOEHITD [H—EX] (. KREIBIAVE. BERRFILSY b - RIREOTHIBHREATY.

“Service” under FinTech represents the amounts of rent advances, driver’s license credit, insurance sales, etc.
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9. /s

EBIERE Transactions of Retailing by store

2018/9/30

2019/9/30

2019/3/31

65 A8 BUEFLE 618 BIEELE 1258 BUEFLE FeiGmEE (1)
(B M. Millions of Yen) 6 months YOY (%) 6 months YOY(%) FY2019 YOY (%) Sales floor area
EFETILA Kitasenju Marui BIRED Tokyo 18,554 106.1 19,953 107.5 38,799 103.8 35,300
HESILA Shinjuku Marui *1  BRIRHD Tokyo 14,538 125.6 14,422 99.2 30,020 122.1 30,590
NI DJ7=U—EO Marui Family Mizonokuchi #H=)E  Kanagawa 10,527 104.9 10,663 101.3 *3 22,154 105.0 32,260
We biBER EC 2 11,213 106.8 10,467 93.3 24,159 104.8 -
BEETILA Yurakucho Marui BIRED Tokyo 10,233 98.3 10,000 97.7 21,403 99.0 18,500
BTESE Machida *1  BRIRHD Tokyo 7,651 103.1 7,697 100.6 15,528 101.5 21,270
EEILA Ueno Marui HRED Tokyo 6,214 105.3 6,361 102.4 12,983 102.0 16,390
HFHER RS Marui Kinshicho HR#  Tokyo 6,370 112.3 6,061 95.2 13,131 106.9 22,990
RAEILA Namba Marui KBRAF Osaka 5,148 102.3 5,935 115.3 11,027 104.5 17,000
HAE Shibuya *1  BRIRHD Tokyo 6,045 106.0 5,702 94.3 12,473 108.2 14,090
NAT7IU—& Marui Family Shiki BEE  Saitama 5,180 95.5 5,601 108.1 10,968 100.1 18,900
ERFILA Kokubunji Marui BIRED Tokyo 5,539 96.2 5,239 94.6 11,486 94.5 14,300
PIRET Totsuka Modi )2 Kanagawa 4,498 98.3 4,651 103.4 9,198 99.0 16,580
RIS TR Marui City Yokohama HMR)IIB  Kanagawa 3,506 88.1 *3 4,395 125.4 *3 8,062 98.2 *3 16,770
BLIL1 Hakata Marui 1EE Fukuoka 4,136 111.4 4,174 100.9 8,545 112.2 15,000
s Kashiwa 1 FER Chiba 3,481 108.1 3,928 112.8 *3 7,228 107.5 18,810
R T 7 =ZU—BE% Marui Family Ebina )2 Kanagawa 4,033 93.5 3,790 94.0 8,302 93.7 19,500
REIILA Omiya Marui BEER Saitama 3,263 103.1 *3 3,172 97.2 6,800 100.9 *3 13,970
FEFILA Nakano Marui HRED Tokyo 3,032 114.3 3,097 102.1 6,262 112.9 4,950
BRIV Ikebukuro Marui BIRED Tokyo 2,813 101.6 2,978 105.9 5,879 103.5 12,170
HFHEEEE Marui Kichijoji HR#  Tokyo 2,498 96.3 2,652 106.2 5,265 99.1 11,950
HMEIILA Kobe Marui aER Hyogo 2,091 101.6 *3 2,469 118.1 4,548 105.6 *3 6,940
=))igled Soka Marui BEE  Saitama 2,245 100.5 2,451 109.1 4,582 100.5 *3 16,530
REILA Kyoto Marui REBRT Kyoto 2,504 114.6 2,405 96.0 4,859 107.1 8,760
BoEE Shizuoka *1  EMEIE  Shizuoka 1,399 94.4 *3 1,232 88.1 *3 2,836 89.3 *3 13,460
NEEEFT Kawagoe Modi BEE  Saitama 860 95.3 *3 874 101.6 *3 1,701 97.1 *3 7,850
AFHKFIE Marui Mito IR Ibaraki 1,197 122.0 = — *4 1,196 61.9 *4 —
[S1EBEEFIE] [Specialty stores] 570 81.4 248 43.5 1,068 78.1 -

* SFRE RR—Z(ICERHBLUTHEDFET,
The notes are on the next page.
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*1 FENILAE [RE] [PRYOR] [A>] O3, HHIE - %855 - 15 - BREE. TheEn [RL1] (€51 O28Z2RMALTEDET,
Shinjuku Marui includes "Main Building", "Annex" and "Men". Machida, Shibuya, Kashiwa and Shizuoka include "Marui" and "Modi."
*2 We bBERICIE. AR NFOEREZEHTET ELTHENEFI,  Transactions of Try-on stores are included in EC.
*3 N TEREMERIZNICE D S CRUEHNDEIIERE <HEH TR, EFICEBRIXBHAENRERH THRELTEDET.
SIHEAHEENBVERERHIUTOESDTY.
(20204E3HH 26 2 MUHA)
JNBET« (18%) . EMIE (8%) . WIL1TJ7ZU—EO (7%) . IIL1STaER (6%) . #HE (5%)
(20194E3HH8 56 2 MUHA)
JNEET« (15%) . JILASFT R (10%) . BEE (9%) « BRI (7%) « KEIILA (6%)
(201943888 &HA)
NBET« (16%) . KETIL (10%) . BEE (10%) . IILASTA8E (9%) . #EIL1 (9%) . EMILA (8%)
In the Retailing segment, the strong progress in the shift toward shopping centers utilizing fixed-term rental contracts resulted in
an increase in the amount of floor space closed for renovation at stores.
Stores that have high closing rate of sales floor area are as follows.
[FY2020 Q2]
Kawagoe Modi (18%) , Shizuoka (8%) , Marui Family Mizonokuchi (7%) , Marui City Yokohama (6%) , Kashiwa (5%)
[FY2019 Q2]
Kawagoe Modi (15%) , Marui City Yokohama (10%) , Shizuoka (9%) , Kobe Marui (7%) , Omiya Marui (6%)
[FY2019]

Kawagoe Modi (16%) , Omiya Marui (10%) , Shizuoka (10%) , Marui City Yokohama (9%) , Kobe Marui (9%) , Soka Marui (8%)

x4 AFKFIEE. 2018F9H17HICEHELVZLELZ.  Marui Mito closed on September 17, 2018.
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10. AlE - ELEHRUEHMOMER YOY change in number of customers, sales per purchase

2018/9/30 2019/9/30 2019/3/31

61 R 6518 1218

(%) 6 months 6 months FY2019

AEEE Number of customers coming to stores 101.3 103.4 101.7

B LEH Number of purchase 104.3 105.4 105.3

ZE Sales per purchase 97.9 95.9 96.5
11. h—RL{E# Number of credit card members
2018/9/30 2019/9/30 2019/3/31
HiIFEZ= AIEE IS
(7 A/10 thousands) Change Change Change

H— REEHEET Total 669 +25 708 +38 688 +31
JIS5F+ Platinum cardholders 6 +2 8 +2 7 +2
J—-JLR Gold cardholders 194 +27 222 +29 209 +29
T =T LH— REEERK Ratio of premium cardholders * 29.8% +3.4% 32.5% +2.7% 31.3% +3.2%
B New cardholders 40 +3 41 +2 81 +6
HHII—TEFHNAAS Outside of Marui Group stores 19 +3 22 +4 41 +9
FIFAZE# (ETHEARD) Active cardholders (fiscal year) 382 +18 408 +25 453 +20
FIFA=E Ratio of active cardholders (fiscal year) 57.1% +0.5% 57.6% +0.5% 65.9% 0.0%
@R (1F/[RFA) Active cardholders (for a year) 443 +20 465 +22 453 +20
@R Ratio of active cardholders (for a year) 66.2% +0.6% 65.8% A0.4% 65.9% 0.0%

* [FLETLHN—REE] (&0 TSFFREET-ILREBOEFTY,
Premium cardholders is the total number of Platinum cardholders and Gold cardholders.
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12, E#EHE Operating receivables

2018/9/30 2019/9/30 2019/3/31
HiIFELL AIFELL HiIFELL
(&75M./ Millions of Yen) YOY(%) YOY(%) YOY(%)
TR RS Installment sales accounts receivable 409,228 111.2 430,102 105.1 428,180 106.5
mEMbEEZS0) (Including liquidated accounts receivable) (505,351) (113.9) (584,490) (115.7) (534,266) (112.5)
UR - SEIFAL Revolving and installment payments 292,214 105.2 291,681 99.8 310,041 103.3
(mEnbEEZS0) (Including liquidated accounts receivable) (318,367) (112.3) (351,143) (110.3) (336,206) (111.0)
1 2Bl R R LA e e ere 117,013 129.4 138,421 118.3 118,139 115.9
(mEnbEEZS0) (Including liquidated accounts receivable) (186,984) (116.6) (233,347) (124.8) (198,059) (115.2)
BEXEEMEES Operating loans outstanding 149,017 103.9 140,006 94.0 137,473 94.2
(mEnbEEZS0) (Including liquidated accounts receivable) (149,017) (103.9) (153,371) (102.9) (150,652) (103.2)
=L Total 558,246 109.1 570,109 102.1 565,654 103.2
mEMbEEZS0) (Including liquidated accounts receivable) (654,369) (111.4) (737,862) (112.8) (684,918) (110.3)
(&7 M./ Millions of Yen)
FIRIREIBR S| HEEE Allowance of loss on interest repayment balance 6,429 78.0 5,617 87.4 4,957 81.5
(%)
Bz Ratio of bad debt write-offs *10 0.91 +0.11 0.93 +0.02 1.80 +0.20
2018/9/30 2019/9/30 2019/3/31
HiIEEE AiIEZE HiIEEE
(73M./10 thousands of Yen) Change Change Change

1ASEZOUNR - DEBAVGER (Bt55#H€) Balance of revolving and installment payments per customer *11 36.5 +0.5 37.1 +0.6 36.6 0.0
1 AEEDEBEEMRKS Balance of operating loans outstanding per customer *12 24.6 +0.1 24.3 A0.3 24.6 A0.1

* % 10~12(3. Non-GAAPIEIET 9, FTERIE. p.22 [ <E&E> Non-GAAPIBIRIC DT ZZ BB ZE,
Items % 10-12 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.
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13. ¥EHEEEHE Investments

(1) %HBEHEEAMENE Investments and Depreciation and amortization

2019/3/31 2019/9/30 2020/3/31 2021/3/31
1218 61 AH 1218 1218
(B M./ Millions of Yen) FY2019 6 months FY2020 Fy2021
Eica—c:tl Total investments 15,166 9,762 21,000 19,000
MmIRE Capital investments 6,606 3,762 8,000 10,000
IT%& System investments 2,550 1,561 5,000 4,000
P E=ES New businesses 6,009 4,438 8,000 5,000
BN E Depreciation and amortization 9,911 4,811 10,000 10,000
(2) BEEDIRR  Renovations
2018/9/30 2019/9/30 2019/3/31
BV ERS ] Major store renovations TILA T 7 =)D Marui Family Mizonokuchi | XL+ I7 =U—&0 Marui Family Mizonokuchi  <JL-f 77 <'J—i&E Marui Family Mizonokuchi
EFEILA Kitasenju Marui EFETILA Kitasenju Marui EEFILA Ueno Marui
HMEIILA Kobe Marui BEEIL Yurakucho Marui EFETILA Kitasenju Marui
BEEILA Yurakucho Marui HEYILT Kobe Marui
(3) IESHMLFIBEBEDIRR  Number of stores and sales floor space
(Fm_/Thousand mi) 2018/9/30 2019/9/30 2019/3/31
ARRIEEHER Number of stores at the end of period 25/54H 25/5EH 25/5EH
HBASKSEIZETR Sales floor space at the end of period * 426.5 425.5 425.6

* [HIRFEISEME] X)L GMBEMIESD) « B« OAETERETY.

Sales floor space at the end of period is total of Marui includes Specialty stores and Modi.
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14. EFIFA&{E Interest-bearing debt
(1) 5RFEBEDMER - ZILFIR  Breakdown of interest-bearing debt and interest expense

2018/9/30 2019/9/30 2019/3/31

BIHEARE BIHARE BIHARE

(B M./ Millions of Yen) Change Change Change
S EPNG Short-term loans 46,330 +1,999 35,832 +6,199 29,632 A14,698
aOR—>v)L - R—=)(— Commercial paper 8,000 +8,000 27,000 +27,000 - -
& Straight bonds 95,000 10,000 90,000 A 25,000 115,000 +10,000
REBAR Long-term loans 342,000 +6,000 332,000 A 10,000 342,000 +6,000
&ait Total 491,330 +5,999 484,832 A 1,800 486,632 +1,301
BHFaE EXEEL Ratio of interest-bearing debt to operating receivables *8 88.0% N0.6% 85.0% A1.0% 86.0% N2.6%
D/EL> Debt/Equity ratio 1.8f5 - 1.7f5 - 1.7f3 A0.11Z

*  *8(F. Non-GAAPIEIRTY.

STENE. p.22 [ <EE> Non-GAAPHEIRICDWT] Z2BRIIZE,

Items %8 is Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.

2018/9/30 2019/9/30 2019/3/31
61 A BIfELE 61 A BISELE 1218 BISELE
(B M./ Millions of Yen) 6 months YOY(%) 6 months YOY(%) FY2019 YOY(%)
XIFIR Interest expense 738 100.2 684 92.7 1,465 98.2
(2) #{588¥ Breakdown of bonds
2019/9/30 FZR FIR RITER {EIZHARR
EZ20i0] Issues (57 Millions of Yen) Interest rates Years Date of issuance  Due date
%2 2 BlEEHE #22 Straight bond 5,000 0.850% 7% 2012/11 2019/11
%2 6 EIEEHE #26 Straight bond 10,000 0.562% 7% 2014/6 2021/6
%2 7 BEEHE #27 Straight bond 15,000 0.337% 5% 2015/6 2020/6
% 2 8 EIEEMHE #28 Straight bond 10,000 0.543% 7% 2015/6 2022/6
% 3 0 EEEHE #30 Straight bond 10,000 0.130% 5% 2016/8 2021/8
% 3 1 EEEHE #31 Straight bond 10,000 0.190% 5% 2017/5 2022/5
% 3 2 ElEEHE #32 Straight bond 10,000 0.300% 7% 2017/5 2024/5
% 3 3 EEEHE #33 Straight bond 10,000 0.040% 3% 2018/10 2021/10
53 4EEEHE (JU—>2/R> R) #34 Straight bond (Green bond) 10,000 0.190% 5% 2018/10 2023/10
=l Total 90,000 - - - -
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15. &% Number of employees

2018/9/30 2019/9/30 2019/3/31
HIEFEE HIEEE A=

(A/Number) Change Tnge Tnge

T Retailing 3,717 AN404 3,316 A401 3,479 N427
(880) (A118) (798) (A82) (860) (A92)

JA4>2F7v0 FinTech 1,469 +165 1,596 +127 1,525 +160
(644) (A17) (641) (A3) (639) (A28)

R EIREBPT Head office, corporate management departments 316 +44 347 +31 322 +45
(21) (A3) (21) = (21) (A2)

Aast Total 5,502 A195 5,259 AN243 5,326 N222
(1,545) (A138) (1,460) (A85) (1,520) (A122)

* HEHREMEAETY. () NEREFHEOMNTIIERAERTHD. MEABICEEATEDEEA.

The number in brackets ( ) in the lower row is the average number of part-time employees which is not included in each of the numbers in the upper row.
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16. 202 043 AT Forecasts for the fiscal year ending March 31, 2020
(1) E#ELEFIE  Consolidated financial results forecasts

FAHE {EIESTE
2019/3/31 2019/9/30 Initial forecasts Revised forecasts
2020/3/31 2020/3/31
ES AIfELE S AIfELE 18 AIfELE 18 FERFTEE
(M./Yen) Actual  YOY(%) Actual YOY(%) Forecast  YOY(%) Forecast vs-initial
forecasts

1 ARE 2D AR (EPS) Earnings per share 116.0 124.5 64.4 113.3 127.2 109.7 127.3 +0.1

BHoEARHERFIZEE (ROE) Return on equity 9.1% +1.5% - - 9.5% +0.4% 9.5% -

KTFEAFIEEE (ROIC) Return on invested capital *1 3.7% +0.4% 2.0% +0.2% 3.9% +0.2% 3.9% -

(&AM, Millions of yen)

DI —THEERS Total Group transactions 2,539,631 116.0 1,414,084 117.2 2,990,000 117.7 2,990,000 -
IN5T Retailing 337,006 102.6 162,807 101.0 340,000 100.9 340,000 -
JA4>27v0 FinTech 2,310,635 117.1 1,301,466 118.6 2,750,000 119.0 2,750,000 -
SHE Eliminations A 108,010 - 50,190 - A 100,000 - A 100,000 -

Fo bUNZS Revenue 251,415 104.6 125,489 101.8 259,000 103.0 262,000 +3,000
IN5T Retailing 125,410 94.8 54,920 90.1 122,000 97.3 122,000 -
JA4>27v0 FinTech 126,005 116.4 70,569 113.3 137,000 108.7 140,000 +3,000

Fo L HeFE Gross profit 190,502 108.3 100,593 106.8 201,000 105.5 204,000 +3,000

RFGEERV—IREIRE Selling, general and administrative expenses 149,317 107.0 78,022 104.8 155,500 104.1 158,500  +3,000

=g IES Operating income 41,184 113.2 22,570 114.1 45,500 110.5 45,500 -
INEE Retailing 11,421 1294 4,820 102.2 13,000 113.8 13,000 -
JA427Vv0 FinTech 35,018 111.4 21,163 119.1 39,000 111.4 39,000 -
HEX(F2HT Eliminations/Corporate A 5,255 - AN3,413 - A 6,500 - A 6,500 -

BRENE Ordinary income 39,786 113.2 21,930 114.1 43,500 109.3 43,500 -

EANTRE Income taxes 12,072 110.2 7,059 115.9 13,800 114.3 13,800 -

HEtkE (CIRE T 2 HEAMFIRE Net income attributable to owners of parent 25,341 121.2 13,981 112.1 27,500 108.5 27,500 -

(F3./Yen)

1HREEDEREEE Cash dividends per share 49.00 +11.0 28.00 +5.0 57.00 +8.0 57.00 -

Ao Zt4m Payout ratio 42.2% +1.4% - - 44.8% +2.6% 44.8% -

HEFTEm Total return ratio 69.9% A42.4% - - 70.2% +0.3% 70.2% -

*  x1(F. Non-GAAPIBIETT . stER(E. p.22 [ <EE> Non-GAAPIBIR(CDWT] ZIEBIIZE0N,
Items % 1 is Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.
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(2) miR%M Forecasts assumptions
@® SELIR#ESDFH  Forecasts of revenue

FEYEtE {EIEETE
2019/3/31 2019/9/30 Initial forecasts Revised forecasts
2020/3/31 2020/3/31
ES HIEELE ES HIEELE 18 HIEELE 18 FEYFHEZE
(B Millions of yen) Actual YOY(%) Actual YOY(%) Forecast  YOY(%) Forecast ;:)::Iatlsils
FE LURZS Revenue 251,415 104.6 125,489 101.8 259,000 103.0 262,000 +3,000
IN5E Retailing 125,410 94.8 54,920 90.1 122,000 97.3 122,000 -
EBINAE Rent revenue and others 41,601 121.7 21,653 110.4 45,100 108.4 45,100 -
[EERE = Product sales 49,618 84.3 18,739 74.1 43,100 86.9 43,100 -
EEEAGE LS (FHEE) Consignment revenue 9,595 63.5 3,831 74.7 7,800 81.3 7,800 -
ESEEES'PN Related business revenue 24,594 102.2 10,695 97.9 26,000 105.7 26,000 -
Ja4>2Fv0 FinTech 126,005 116.4 70,569 113.3 137,000 108.7 140,000 +3,000
SavESIULSY Card shopping revenue 73,472 113.7 40,330 113.9 84,100 114.5 84,100 -
UR - EIFEHR Finance charges on revolving and installment payments 43,548 111.6 23,469 110.5 48,700 111.8 48,700 -
NERSEFH Affiliate commissions 29,924 117.0 16,860 119.0 35,400 118.3 35,400 -
SHEZEO—FRIRA Interest income on consumer loans 24,501 102.7 12,451 102.0 25,500 104.1 25,500 -
BEiEREMt (18.9~) Liquidated accounts receivable (Sep. 2018-) 5,607 - 6,448 152.4 2,100 37.5 5,100  +3,000
H—EXURA Service revenue 13,225 117.2 6,992 112.8 16,400 124.0 16,400 -
IT 4t IT, etc. 9,198  108.2 4,346 102.2 8,900 9.8 8,900 -

@ HURESDFHE Forecasts of transactions

FEYEHE {EIESHE
2019/3/31 2019/9/30 Initial forecasts Revised forecasts
2020/3/31 2020/3/31
ES | BIEELE ES BILFLE Fi8 BILFLE Fi8 FHETEZE
. vs.initial
(B Millions of yen) Actual YOY(%) Actual YOY(%) Forecast  YOY(%) Forecast
forecasts
TA42FTYD FinTech 2,310,635 117.1 1,301,466 118.6 2,750,000 119.0 2,750,000 -
>avEJdoLSy b Card shopping 1,876,951 117.2 1,057,932 119.0 2,227,600 118.7 2,227,600 -
H—EX Service 281,173 124.9 165,826 125.2 361,800 128.7 361,800 -
H—RFrvs>o Cash advance 143,312 103.8 73,362 103.0 151,700 105.9 151,700 -
IT i IT, etc. 9,198 108.2 4,346 102.2 8,900 96.8 8,900 -

B EZEBEDTFHE Forecasts of operating receivables

FEYEHE {EIESHE
2019/3/31 2019/9/30 Initial forecasts Revised forecasts
2020/3/31 2020/3/31
ES BIFLE ES BILFLE T8 BILFLE T8 FHETEZE
.initial
(B Millions of yen) Actual YOY(%) Actual YOY(%) Forecast  YOY(%) Forecast fvs ! Ii
orecasts

Revolving and installment payments
UM - 2EBAVES (REMUEEZSO) . 9 o pay . 336,206 111.0 351,143 110.3 380,000 113.0 380,000 -
(Including liquidated accounts receivable)

= s TN Operating loans outstandin
HEENSRE RBMLEEEED) perafing foan o 150,652  103.2 153,371  102.9 158,000 1049 158,000 -
(Including liquidated accounts receivable)
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<8&>Non-GAAPIBIEICDWT (Reference) About Non-GAAP indicators
*1 WTEAFIRE (ROIC) = FSISHEENR /BTER (FHELEHE - SHe + BESME + B + B - BRETEE + EAERILE - BRS)

ROIC = After tax operating income / Invested capital (Installment sales accounts receivable - Accounts receivable + Operating loans + Products +
Tangible and intangible fixed assets + Guarantee deposits - Accounts payable)

*2 HEEAIZAL = URTGITU—L—h + BlE x URTTFLZT L
Capital costs =Risk free rate + B x Risk premium

*3 WACC (MEFHEARIXL) = HEERIXALS[UROITU—L—b + Bl x UROTLZFA] x EHEi#EEE / (BFFEE + BHEREE) + SAL— b x
(1-8iR) x BRITFEE / (BRTFEE + BleEE)  ~HleiEd. SEyEROLUTHRTEEERICHEY T 3HHOTIEEERL THENET.
WACC = Capital costs [Risk free rate + B x Risk premium]x Market capitalization / (Interest-bearing debt + Market capitalization) + Borrowing rate x

(1-tax rate) x Interest-bearing debt / (Interest-bearing debt + Market capitalization)
* Market capitalization is calculated using the average number of years that shares are held by institutional investors.

*4 UB—USTLARII— = BESEFCZEBEBIHTHEEOZHICED EHIIRIIA
Recurring revenue [or Recurring gross profit] is revenue [or gross profit] that is generated on a recurring basis through contracts with customers and business partners
*5 FRHIBRMMEBENG = SHAZIF TR REALE BB CTEZVTIZVW TV BB ETHFPEEEI ST FENS,. I TICHRENZNGEZ|ELTZED
Contracted future recurring revenue [or Contracted future recurring gross profit] is an indicator of the earnings promised by contracts with customers and business
partners in the given fiscal year and in subsequent fiscal years
*6 UA—USTLARIa—tER = UH—-UZTLARIa— /  (FELUS [FEFB BRI + REERD [BEEISESENSVZERE])

Ratio of recurring revenue [or Ratio of recurring gross profit] = Recurring revenue [or Recurring gross profit] / (Consolidated revenue [or Consolidated gross profit]
+ Selling, general and administrative expenses paid by business partners)

*x7 REMELEER = BEREEE /  (EXREE+EEREIEER)

Ratio of liquidated accounts receivable = Liquidated accounts receivable / (Operating receivables + Liquidated accounts receivable)

*8 BiFaE EXGEEL = AflFaE / EXEE
Ratio of interest-bearing debt to operating receivables = Interest-bearing debt / Operating receivables
*9 EREXEFvwvIa.-TJ0- = EFEFvrwvIa-JO-— - EXEEFOER
Core operating cash flow = Net cash provided by (used in) operating activities — Change in operating receivables
*x10 Bl = SfEIE / HREZXRGEERS (RELEESD)
Ratio of bad debt write-offs = Bad debt write-offs / Operating receivables at the end of period (including liquidated accounts receivable)
*x11 1 AHEEDUNR - DERALVES EMSEEE) = UMR- DERAVVES (REMLEIESD) / AHPEH
Balance of revolving and installment payments per customer = Revolving and installment payments
(including liquidated accounts receivable) / Number of customers making payments

*12 1 AHEDEREENMERAS = EXEMEES (REMUEESD) / ZFLAPEH
Balance of operating loans outstanding per customer = Operating loans outstanding (including liquidated accounts receivable) /
Number of customers making payments

*  Non-GAAP#5#Z (Non-Generally Accepted Acounting Principles) : Htt 0L —TDEEDOEEERIBIZE U THERLTHDET,
Non-GAAP (non-generally accepted accounting principles) indicators are indicators used to better illustrate the state of MARUI GROUP'’s business.
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<8E>L T VREDEEICDWT (Reference) About Lifetime Value Management indicators

[Uh—U>DLRZa—<&(E]  Recurring Revenue / Recurring Gross Profit

PESHEFFHIMBEIEEHEDZNCED S EHIIRNADZ ET, NETIEHODABESEINA. T+ >F Y ITRINRIAD— RHBICEIDRETDUR - DEIFHEL H— RFrvI D IFHERL

RERIVPFSEREZELXY.

Recurring revenue (gross profit) is revenue (gross profit) that is generated on a recurring basis through contracts with customers and business partners. Examples of recurring revenue (gross profit)
include rent revenues in the Retailling segment and finance charges on revolving and installment payments and cash advances, rent guarantee revenues, and annual enroliment fees from the EPOS

card use in the FinTech segment.

mUAO—U>ILARIa— (FEL#FIZENR—X) Recurring Gross Profit

({8M /100 millions of yen)
20184F3AMLHRE 20144F3AMLLHRE

201443R%1 2018%3RK 201943 A HBRRLL

FY2014 FY2018 FY2019 % of total vs. FY2018 vs. FY2014
INGG Bt Retailing (total) 59 340 411
BEILASE Rent revenues, etc. 20 271 336 54% 121% 695%
Z oAt Other 39 68 75
T4 279 5t FinTech (total) 470 741 815
UIR - S EIFER
Finance charges on revolving and 207 390 435
installment payments
IEEFHR(U - >D5)
Affiliate commissions 8 17 19 69% 110% 173%
(Of which, recurring)
H— RFv v S OFER
Finance charges on cash advances 211 239 245
H—EXRULA  Service revenues 36 84 103
EDAth Other 9 12 13
BEUD—USILAZ1— 520 1,080 1,227  63% 114% 232%
Total recurring gross profit

(BRHYF AHHERIELINES & (]

5 BRI (CEHDUN—U TR 1 — DRk (FFRIHER)
Ratio of Recurring Gross Profit to Total Gross Profit (Annual Trends)

1,042

529
(33.7%)

14.3
FY2014

Contracted Future Recurring Revenue / Contructed Future Recurring Gross Profit

FY2015

({&M /100 millions of yen)

Tt (FEREST)
723 716— Non-recurring

_ UB—-U>ILARZa1—

Recurring gross profit

N AR
| (s21%) (02%)  (62.9%) (65:2%)
(38.0%) (41.9%)
15.3 16.3 17.3 18.3 19.3 20.3 (F18)
FY2016 FY2017 FY2018 FY2019 FY2020(Forecast)

SR TR REIMEBMERI CTEZAVEREVW TV BB ST OSEEIXTENS. I TICHRESNEMBZHRELIZEDOT, NEOKERZRD ETHEALTVET, FBESEIACSNTE
BENFHN S RIATNDFRIRGZEH U, UK - DEIFEENOD— REFv v SO IOFERICDOWTIRIRERRE. MBEFHN (VH—-U2T5) ([CDWCEHh— REEE. REFRIECEALUTE

BEAFHZELICERUET.

Contracted future recurring revenue (gross profit) is an indicator of the earnings promised by contracts with customers and business partners in the given fiscal year and in subsequent fiscal years and
is used to measure the stability of earnings. For rent revenues, for example, contracted future recurring revenue (gross profit) is calculated by assessing the future earnings projected based on the
remaining number of years in rental contracts. Meanwhile, repayment periods are used for finance charges on revolving and installment payments and cash advances, expiration dates are used for
(recurring) affiliate commissions, and the number of remaining years of residency is used for rent guarantees.

B ARFIE AN (5 E#8FIZE~X—2)  Contracted Future Recurring Gross Profit

({&M 100 millions of yen)
20204E3AKALEE

20194381
Un—u>y

201943/

RRAYE IR 2 Un—u>o

W IEARIENBDERTT (A A—2)

Concept of Contracted Future Recurring Revenue

BN SAE
Future recurring
---. revenue 5th year

ARHEUN S

bAZa1— Contracted future recurring LARZa—H AR Mo 45 H 2~5&8
Recurring gross gross profit to be posted Vvs. recurring RN ;‘f:;j;ji‘;’;‘ggr SatiE
profit FY2019 in FY2020 and beyond gross profit FY2019 Contracted future el
recurring revenue RIS 358 Future
=1 ili 0, IRZEEE Future recurring recurring revenue
/N5 Retailing 411 760 185% o reignized | revenue 3rd year e
_ BHEIGS Z%E 2nd-5th years
J+>F w72 FinTech 815 2,517 309% S
revenue 2nd year
= i L 16 E e S e A e
aE 0, CNFTCOREECERA CTROMKIEAHZHENG
&5t Total 1,227 3’277 267% Remrld:tdyr:a‘:_enue Contracted recurring revenue not recognized under conventional accounting standards
KRENRD (BEBIKTHENBVEREN) 280 —
Including selling, general and administrative expenses paid by business partners 18 2F8 3FH 455 5EH 2~5FEBA5T
1st year 2nd year 3rd year 4th year Sth year Total for 2nd-5th years
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<BE>SEHORRICDOVNT (Reference) About Store Trends

BRI Renovations

2014/3/31 2015/3/31 2016/3/31 2017/3/31 2018/3/31 2019/3/31
HIE Store openings — — — BLILA — —
- - - Hakata Marui - -
FIRERIER Major store renovations FENILA H] /& BEAE pi=les FENILA I TJ7=U—ENO
Shinjuku Marui Machida Shibuya Kashiwa Shinjuku Marui Marui Family Mizonokuchi
BT ERJE RIS« 1R BT ERJE EFESILA EFESILA FEFILA
Machida Marui City Yokohama  Machida Kitasenju Marui Kitasenju Marui Ueno Marui
BRI NHEFFIE NHEFFIE FRRE S A HERRETE EFEILA
Yurakucho Marui Marui Kichijoji Marui Kichijoji Shizuoka Marui Kinshicho Kitasenju Marui
EFESILA HFENILA EFESILA FEFILA RKETILA HEILA
Kitasenju Marui Shinjuku Marui Kitasenju Marui Ueno Marui Omiya Marui Kobe Marui
A HERRETE A HERRETE RANERILA EEILA
Marui Kinshicho Marui Kinshicho Namba Marui Ueno Marui

mERE - FIRSREDFTE SESIR

Plan for and Increases in Ratio of Fixed-Term Rental Contracts and Income Improvements

- 2015F3RHNS5FMT. 6.6 HIFDEMENTT
Total of 218,500 m?2 converted to fixed-term rental contracts over five years beginning
with the fiscal year ended March 31, 2015

TEASCETE
(EfEE=E)
Fixed-term rental
contracts floor space
(Ratio of fixed-term
rental contracts)

FIESeNELR
(A1)
Income improvement
amounts (YOY)

FEteiER
Income
improvements

*EEEE = EELEE YY0OEMERXEEE (6.251F)

15.3
FY2015

9fEM
¥0.9 billion

16.3
FY2016

LAEE

Initial Plan

3.851F
125,500 mi

(62%)

208M
¥2.0 billion

17.3
FY2017

5.4
178,500 m

(87%)

328
¥3.2 billion

60{2F]
¥6.0 billion

70{2M
¥7.0 billion

18.3
FY2018

6.651F
218,500 m

(106%)

23{8M

¥2.3 billion

19.3
FY2019

SEHEHE (5 )
Additional Plan(16,500 )

: 6.9 i o1

6.7 M=l 7158
PEze 28,000
221,000 NI
m F

108 (&)
¥1.0 billion
(Forecast)

20.3
FY2020

21.3
FY2021

235,000m

Ratio of fixed-term rental contracts = Fixed-term rental contracted floor space + Total floor space capable of being contracted as fixed-term rental (200,000 )
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LHIREE - 7TV —

Contract Type and Category
- EfRLIC L DIEHOBEEENEH. RE - H—EIXHFTTYU—-HMEKX

Progress in transformation of stores in conjunction with transition to
fixed-term rental contracts, expansion of food and service categories

(hFTJVU—

(Z2#AZRE  Contract Type)
9.6731¢ 9.6 511 9.6 511
330,000 ni 330,000 ni 330,000 ni
12% . TG
\ Fixed-term
Au \ rental 44%
\
76%
BEBFIE
\ Directly
68% Y operated 38%
\
\
P SHIEEA
19% Consignment 18%
14.3 19.3 14.3
FY2014 FY2019 FY2014

* 9.6 AtFEIRILA - ET « DEPEETY .

Category)
9.67511

330,000 M

29%
42%
29%

193
FY2019

7L
Apparel

HE
Sundries
RE
H—EX
Food/
Services

The area of 330,000 mi is the amount of usable floor space in Marui and Modi.



<8&>URIVE >V EIEREMEICDWVWT  (Reference) About Liquidation of Revolving Receivables

(B®J] Purpose
- PERRESTE [HIAREB/S ] ERCATIz. HREE - BEOEIHNE Limiting of growth in total assets and liabilities to achieve balance sheet targeted in

the medium-term management plan
Fund procurement geared toward safety and diversification of procurement methods

- TEREOERILEREUZER UCERE
Diversification of procurement methods through sale to market investors

- TIEIRERADIRGTEBE LT, FEFXDESHKIL

(20184 9 AREMLZHI & UTE5Es L5t £ X —="] Process of Generating Revenues through Liquidation in the case of September 2018
mREMEEITIORN D ITiHE Without Liquidation

MWREENS. 543 HATAREOIIRMFHBEITL
Finance charges earned on installment sales of ¥4.2 billion recorded over period of 5 years and 3 months

from applicable receivables

U7NEHE
258(3 43 8@ 8@ 8@ 8@ 61
Revolving ¥0.4 billion ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.6 billion
¥25.8 billion | | | | |
—— —
2018/9/30 2019/3/31 2020/3/31 2021/3/31 2022/3/31 2023/3/31 2024/3/31
(618) (918)
(6 months) (9 months)
nREMEEIT O I2IES With Liquidation
A2{BDEIRFHR Z19FE3AMIC—IET L
Batch recording of finance charges earned on installment sales of ¥4.2 billion in FY2019
FAiERR U7NEHE RS
300/& 2581& 4213
Procurement Revolving Gain on the . Y
amount receivables transfer ; : i . ; . i : [
¥30.0 billion ¥25.8 billion .| ¥4.2billion prmm————————— ' ! ' ! ! ' ! ' ! i
2018/9/30 2018/9/30 2019/3/31 2020/3/31 2021/3/31 2022/3/31 2023/3/31 2024/3/31
(URILE D DEIEREMEIC K DHE]  Procurement through Liquidation of Revolving Receivables
FEH SEHAR TISRAEIE FiEREE SEEEERR MEMLEIEREER SRR R AN
. . . Amount of Gain on transfer of Amotization of gain on transfer
Procurement date Procurement period Applicable receivables Procurement amount receivable transfer liquidated receivables and others for the 6 months
2018%9A 5€3 1A Ellnibnts 3001= 25818 4218 M=
September 2018 5 years 3 months nstallment sales 30.0 billion 25.8 billion 4.2 billion 0.4 billion
2019434 5 E¥ade 15012 13218 1818 212
March 2019 5 years Operating loans 15.0 billion 13.2 billion 1.8 billion 0.2 billion
20194 9A° 5%81A Ellmibnts: 40018 329(% 7R of2
September 2019 5 years 8 months Jnstaliment sales 40.0 billion 32.9 billion 7.1 billion 0.0 billion
=i 85018 7188 13218 7=
Total 85.0 billion 71.8billion 13.2 billion 0.7 billion
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<BE>HRIEBTDERBELSEDHEHICDOVT (Reference) About Shareholder Returns and Policies

(#%F=TwDAMME]  Shareholder Returns and Policies

- BREETZE B SR DEUEN SHFR AL ([CAREHEAS T ~ BRFERETIBIED - X —=" Shareholder Returns and Indicators
MARUI GROUP will be gradually shifting the focus of shareholder returns

from share buybacks to dividends fRsTiER

Total return ratio
70%7Z2E  Around 70%

- EFEAC MM ($ 202443 A 55%EEZBEFEE L. BENICEHD
We will aim for a consolidated payout ratio of around 55% in the fiscal year Ho T 44.8% 55%7%2E Around 55%
Consolidated payout ratio
ending March 31, 2024 and move toward this ratio in phased manner

- BREETTMERE70%IEEZERZ LU, HEEKRILE(ISEREI0%ZHEF

Our target for the total return ratio will be around 70%, and maintain an equity Btk R
i ; =1 = =
ratio of 30% going forward Share e R
buybacks "
B Lo
Dividengs ¥10.7 billion
17:3 18.3 19.3 20.3 S 24.3 ~s
FY2017 FY2018 FY2019 FY2020 FY2024

[ &Rkl & [E&Ex] dmaz]  High Growth Coupled with High Returns
201943 HAM 1 HRHEZDEHE(F11MEER. BERE ERD4IHERDFE U, 2020F38HADEPS(FFIME EEARBER(ICK D, BERFERD
127.3M%ZHEUFET, BHBICDWVWTIE. LEEORERTOAEICEDE. SHEFKDIBAE /D 57MZFE. BEHRROEUSICDWLTIE.

708zt L TLET,

For the fiscal year ended March 31, 2019, we raised dividend payments by ¥11 per share, to the record high of ¥49 per share. In the fiscal year ending March 31, 2020,

MARUI GROUP will target record-breaking EPS of ¥127.3 through income growth and capital measures. In addition, we plan to issue higher dividends for the eighth consecutive
year with dividends of ¥57 based on our shareholder return policies. The Company will also acquire ¥7.0 billion worth of treasury stock in this year.

(EPS - ft44e{HEX] EPS and Dividends Growths
- BEMIREEARBERICKD . REIFIMGENREKRE EEETEMIL

BSEDBEY-1 A—= Shareholder Return Forecasts

High growth and high returns sustained over long term through (F3 /Yen)
. . . FEPIIMRE
business strategies and capital measures 200 #10%
Average annual growth
15.3 16.3 17.3 18.3 19.3  SEmEEy S EPS
FY2015 FY2016 FY2017 FY2018 FY2019 5-year average 150
EPSREZE +4.6%  +20.1% +13.5% +16.1% +24.5% +15.6% 100 =
EPS Growth PgIERR 14D
#115% LSt
Average annual dividend increase Cash dividends
50 Approx.15% per share

RUEHESE +5.6%  +15.8% +50.0% +15.2% +28.9%  +22.2%
Dividend Growth

15.3 16.3 17.8 18.3 193 20.3 21.3 22.3 23.3 24.3
FY2015 FY2016 FY2017 FY2018 FY2019 FY2020 FY2021 FY2022 FY2023 FY2024
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<2E> [HAERELR—b 2019] (CDWT (Reference) About Co-Creation Management Report 2019

AHITI—TTlE. IRTORAT—IRILY —DESK(CHETTEHREREE [HAREL/R— b~ 2019] ZFTUVVEULELR,
THAKEEL/R— 2019 TlE. TTORE—FN! | BAAAYVE—J(TEBIF. AFT—0RILY —DESH(CHEEOHAEFUNNFITNET ., HAICHED THHD T EE LD TIBEE

WL DI, SESFRAENSHHOEZ A BMDEAZTHBELTNET,

MARUI GROUP CO., LTD., announces that it has published Co-Creation Management Report 2019, its latest integrated report for all stakeholders.

In Co-Creation Management Report 2019, we are encouraging our stakeholders to co-create with our company with "Let's Join Hands" as the main message.
In order to understand more about our company’s approach to co-creation, this report explains our company's philosophy and initiatives from various angles.

( AHIII—TOeESME ) MARUI GROUP’s Corporate Value A
RERESHEIRNTDRT—IRILG—DFE (LdbhtE) RERDEDEDOILAN. HttDPEMEDIEATHDEVWDIEZIDE S,
BETEEHLC TUBDE] TSV hIA—LEBID TOEEVEVWSIEVWESBNLTVET,

Based on the belief that expansion of intersection between of stakeholder's interests (happiness) including the future generations are expansion of our company’s
corporate value, this section introduces our desire to create a platform for happiness together with our stakeholders.

. bﬂﬁ&i;ﬁ;

( LTV (£EFEFR) Z2ERUERBASTORE ) Long-Term Prospective Management Focused on LTV (Lifetime Value)
ESRIAETIVOEIRIC KD, HHOUNSEENEEEDTE LGNS, EHAES|CED < i RUidis (C 2 L.
L T VEHEORECRZT > TWBR T EETHELTWVET,

This section explains our company’s earnings structure has changed from one-time revenue to recurring revenue based on contracted recurring payments
as a result of the transformation of its business model and we are shifting our focus to LTV management.

(T CFDIREICBRILIV—> - ESRAZHE) Green Business Based on TCFD Recommendations
RO UBNDERIRKRZTRIEHIC, JU—> - ESHRIZHETZIH T, 2050FEFTD 3 DD FUADHEEE(C,
SURZBIDY X EHS (DWW TN RHERSHTTBNUTNET,

In promoting green businesses to protect the happier future for future generations, this report introduces the climate change-related risks and H#EBBLA—F 2019
opportunities including the financial impact, based on analyze three potential scenarios leading up to 2050.

LREHEHE S

(HBIDRXFFEUFT A DIRTIA>BN) Co-Creation Sustainability Management
BRFFEUF BEHSECATZ, BATFEUFT « EEROFFEEHRMBIZEDSEREICDNTED LIFTWET,
Fie, HIMEEESURREOSHREE I - —J(CTRNMULTVET,

This section discusses the establishment of the Sustainability Committee and the revision to officer compensation system to promote sustainability management.
We also provide a unique introduction to the diversity of all directors, including external directors.

X RAIEELR—b 20191 (3. ZBE5SHSTELSEEUY  Co-Creation Management Report 2019 is available through the following links.
— (BAFEIR) https://www.0101maruigroup.co.jp/ir/lib/i-report.html  (English) https://www.0101maruigroup.co.jp/en/ir/lib/i-report.html
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<&%> [VISION BOOK 2050] [CDWT (Reference) About VISION BOOK 2050

{ HIIL—F E=3>2050 -MARUI GROUP's 2050 Vision- )
[ ESRRAZBEUTHSWBR-IENIIZRDMEX 31457 %Z81D -Harnessing the power of business to build a world that transcends dichotomies- |

HHATIL—TTE. IRTDRAFT—IMRIVY —DESHCHIFTEHAITRFTFEUF  LR— & LT IVISION BOOK 20501 ZFiTWLWzLEL.
[VISION BOOK 20501 Tl&. MHIIL-T EZ3>2050] & EZ3EkiCaiic HAIZERBEUZ3DDESRX] [YRFFEUF 1 H/IF2X] AD

YDA CDNWTITHIAT D EHIC, HHITIL—THHET [FARTOAD [UbbE] ZRUSNDA >II—TTEMRER] OFRABASEO-RIvITZ/BELTLET,
MARUI GROUP CO., LTD., announces that it has published VISION BOOK 2050, its latest co-creation sustainability report for all stakeholders.

VISION BOOK 2050 provides explanations on MARUI GROUP’s 2050 Vision and the initiatives in three businesses founded on co-creation and in sustainability
governance for accomplishing this vision. This report also includes a roadmap for MARUI GROUP’s quest to help build a flourishing and inclusive society that offers happiness to all.

{ FHII—TF ES3>2050 -MARUI GROUP's 2050 Vision- )
[ERIAZE U THSWRI IBHIIZRDBMZ IR EEID] LLWDSESI>OERCDNT, [A>0IL—>3> ] OEZHE.

HHIIL—-THEZXD [2050FDHER ] ZHHETITHBELTLET,

VISION BOOK 2050 contains information on the concept of inclusion and the vision for the world of 2050 that formed the basis for MARUI GROUP's
2050 Vision of “harnessing the power of business to build a world that transcends dichotomies.”

( HelzBLE U 3DDESRX -Three Businesses Founded on Co-Creation- )
Ea> LTI TIEMIZEDHX B £HC. HRBZDRCESRRA] HAIEZSXRX] [J7AF>2vIL-A4>0)L—>3>]
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MARUI GROUP has identified three businesses that will aid it in accomplishing its vision of transcending dichotomies: "Inter-generational businesses", am:% 7/0-44.
"Co-creative businesses" and "Financial inclusion". VISION BOOK 2050 details the long-term targets of each business and its initiatives for realizing its vision.
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MARUI GROUP realizes that co-creation with future generations is vital in its quest to help build a sustainable society and global environment through its business.
For this reason, future generations have been included alongside the five groups of stakeholders the Company has previously emphasized. VISION BOOK 2050
explains the new value creation initiatives being advanced to promote harmony and expand the intersections between the interests (happiness) of now six groups of stakeholders.

% [VISION BOOK 2050] (. =55 S5TELEELY  VISION BOOK 2050 is available through the following links.
— (BAFEHR) https://www.0101maruigroup.co.jp/sustainability/lib/s-report.html  (English) https://www.0101maruigroup.co.jp/en/sustainability/lib/s-report.html
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Forward-looking statements contained in this presentation are based on information available at the time of preparation and
on assumptions that have been deemed to be rational. Actual performance may differ greatly due to a variety of factors.
Any inquiries may be directed to the IR Department (Tel: +81 3 5343 0075).



