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1. EEOBIE Financial summary

2018/12/31 2019/12/31 2019/3/31
9n A HIEELL 91 A8 AIEELE 1258 AIELE
(M./Yen) 9 months YOY(%) 9 months YOY(%) FY2019 YOY(%)

1Rz DIUEERFEFIZS (EPS) Earnings per share 88.35 122.0 91.97 104.1 115.99 124.5

Bo EARZEFIEE (ROE) Return on equity - - - - 9.1% +1.5%

TEARFIEEE (ROIC) Return on invested capital *1 2.7% +0.3% 2.9% +0.2% 3.7% +0.4%

HEEARIR & Capital costs *2 - - - - 6.8% A1.2%

BARIOX ~ (WACC) Weighted average cost of capital *3 - - - — 2.8% A0.3%

(&7 M./ Millions of Yen)

D) —THEERS Total Group transactions 1,880,953 115.9 2,174,263 115.6 2,539,631 116.0
NFE Retailing 251,191 103.2 247,231 98.4 337,006 102.6
JT4>Fv FinTech 1,710,486 116.9 2,002,916 117.1 2,310,635 117.1
SHE Eliminations A 80,724 - A 75,885 = A 108,010 -

FE_bUNEE Revenue 186,532 105.3 186,430 99.9 251,415 104.6
[UA—U>PLRZa1—] [Reccuring revenue] *1%4 [101,645] [113.3] [108,617] [106.9] [136,994] [112.7]
IR Retailing 93,233 96.4 82,982 89.0 125,410 94.8
JT42F7vD FinTech 93,298 116.1 103,448 110.9 126,005 116.4

FE_LHFIZ Gross profit 141,647 108.4 149,000 105.2 190,502 108.3
[Uh—U>TLRZa1-] [Reccuring gross profit] *1%4 [90,914] [114.1] [98,445] [108.3] [122,660] [113.5]
Dol v i|E A Gross profit margin 75.9% +2.1% 79.9% +4.0% 75.8% +2.7%

& - Web Store - Web 66.3% +2.0% 70.2% +3.9% 66.1% +2.0%

IRFTERU—REIEE Selling, general and administrative expenses 111,130 106.5 116,119 104.5 149,317 107.0

[=E I Operating income 30,517 1159 % 32,881 107.7 41,184 113.2
NG5 Retailing 8,314 141.7 7,682 92.4 11,421 129.4
JT42F7vD FinTech 26,098 111.6 30,343 116.3 35,018 111.4
HEX(FRtT Eliminations/Corporate A 3,895 - A 5,144 = A 5,255 -

EEAZE Ordinary income 29,586 115.6 31,887 107.8 39,786 113.2

PR E (CIRE I DUFEREF =% Net income attributable to owners of parent 19,333 118.4 19,905 103.0 25,341 121.2

(#¥k/ Share)
BAPSEISHRRE (B zbR<) Average number of shares (excluding treasury stock) *3 218,835,901 97.0 216,445,417 98.9 218,488,374 97.4

* R RR—Z(CERHELTHBDFET,
The notes are on the next page.



*1 FHllEp.21ZBR<IZE0
For more details, please refer to page 21.

*2 BEFROBFBMCOETELTE. BIER 12020378 2 3 MHEEREME p.4 EEMREMOANER] £#TELIZE0N,
For information on factors affecting operating income, please refer to “Factors Affecting Operating Income” on page 4 of
“QOverview of Performance in Nine Months Ended December 31, 2019” as the attached material.

*3  HAREIIMIEBOER [CHE VT, FITERIVEN SR 2BSHIVERICIE. RERMBIPERRUMKITSESOPEENMRE T 2HHKAEEH THEDFET.
(20204F3 88 SE3MU4H 458,032, 201943AH 502,300. 201943AHA E3M4H  502,300)
Treasury stock excluded from average number of shares includes Board Incentive Plan and Employees Stock Ownership Plan.
(FY2020 3Q 458,032 FY2019 502,300 FY20193Q 502,300)

* HHDIL—-TTE 20215 3 ARERISEE ST D 5 HEORIRESEICHSLT, EPS, ROE., RO I CERERRICED. tEfMiEm LICmiTT
FIESHER EEARTX FOER(ICED#EA. RO I CHWA CCERZENIC LEIDEEZEHS L TVET,
Marui Group's 5-Year Mid-Term Plan to fiscal year ending March 31, 2021 has set EPS, ROE and ROIC as KPIs (Key Performance Indicators); to improve corporate value
we aim to expand earnings and reduce capital costs to achieve a structure where ROIC consistently exceeds WACC.

*  k1~4(F, Non-GAAPIEIRTY, 5TERIE. p.20<E&E> Non-GAAPIBIR(C DLW TEZ BRI IZE0,

Items % 1-4 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.



2. V) —T#H4RE Total Group transactions

2018/12/31 2019/12/31 2019/3/31

91 A HIEELL 918 AIELE 1258 AIELE

(&7 M./ Millions of Yen) 9 months YOY(%) 9 months YOY(%) FY2019 YOY(%)
N5 Retailing 251,191 103.2 247,231 98.4 337,006 102.6
EEMERT > hE Tenant sales and others 153,344 132.3 170,972 111.5 208,659 130.5
(=l Product sales 37,702 85.5 28,035 74.4 49,618 84.3
SEHABEA Consignment sales 42,770 63.4 31,574 73.8 54,133 63.2
ESpEE=ES Related business 17,374 109.4 16,648 95.8 24,594 102.2
42TV FinTech 1,710,486 116.9 2,002,916 117.1 2,310,635 117.1
SaveEJdoLSy b Card shopping 1,390,899 116.9 1,629,691 117.2 1,876,951 117.2
SMEBHNERIE Outside of Marui Group 1,310,174 118.4 1,553,805 118.6 1,768,940 118.8
(UK - DEIEURS) (Total transactions for revolving and instaliment payments) *1 (178,964) (121.6) (209,241) (116.9) (245,171) (123.4)
HP—EX Service 204,749 124.9 256,957 125.5 281,173 124.9
H—REFErws >y Cash advance 108,013 104.2 109,777 101.6 143,312 103.8
IT fib IT, etc. 6,824 108.6 6,490 95.1 9,198 108.2
HE Eliminations A 80,724 - A 75,885 = A 108,010 -
A Total 1,880,953 115.9 2,174,263 115.6 2,539,631 116.0

123y IULDy hEBREHFIL DY hTHALL TUR - HEIERES] Ot T,

Total transactions for revolving and installment payments are the total of Card shopping and Driver's license Credits.

* O EEMERT > bEE. ERERZNZMEL TVST TS hOBIREETY .

BmE. ECEEBMEDT LS T,

SHIEEA R BROIRTE B (CEBGIE K DERZELEANDBEEROIZIFETOERETY .
NFEd, ERERZNCE D S CRUEHADITRZED TSz, B - HILEAIRD U, ERMERTF > hMEBRULTEDET,

Tenant sales and others are the sales of tenants which made the fixed-term rental contracts.

Product sales are mainly the sales of specialty stores, which primarily deal in private brand products.

Consignment sales are the sales by the department store type of contract which products are procured from suppliers at the same time they are sold to customers.

In the Retailing segment, the progress in the shift toward shopping centers utilizing fixed-term rental contracts resulted in a decline in Product sales and Consignment sales

and a increase in Tenant sales and others.



3. 55LINEE Revenue

2018/12/31 2019/12/31 2019/3/31

91 A HIfFLL 91 A BIEELE 125A AIEELE

(&7 M./ Millions of Yen) 9 months YOY(%) 9 months YOY(%) FY2019 YOY(%)
IN5E Retailing 93,233 96.4 82,982 89.0 125,410 94.8
EBINAE Rent revenue and others 30,688 123.9 32,529 106.0 41,601 121.7
Emss s Product sales 37,702 85.5 28,035 74.4 49,618 84.3
SHIbEAT LS (F%8) Consignment revenue 7,468 62.6 5,767 77.2 9,595 63.5
BEEEZUNA Related business revenue 17,374 109.4 16,648 95.8 24,594 102.2
JA427Y0 FinTech 93,298 116.1 103,448 110.9 126,005 116.4
SaveEJdoLSy b Card shopping revenue 54,583 113.7 61,726 113.1 73,472 113.7
U - FEIFER Finance charges on revolving and installment payments 32,348 111.7 35,677 110.3 43,548 111.6
HNERIESF &R Affiliate commissions 22,234 116.7 26,048 117.2 29,924 117.0
HEEO—FIBINA Interest income on consumer loans 18,469 102.8 18,792 101.8 24,501 102.7
BrEREL (18.9~) Liquidated accounts receivable (Sep. 2018-) 4,008 - 5,782 144.3 5,607 -
BN EMEEIE Gain on transfer of liquidated accounts receivable *1 4,234 - 7,110 167.9 6,060 -
BEREA i Amortization of liquidated accounts receivable and others ~ *1 A 226 - A 1,328 = A 453 -
H—EXURA Service revenue 9,413 116.0 10,657 113.2 13,225 117.2
IT 4 IT, etc. 6,824 108.6 6,490 95.1 9,198 108.2
=H Total 186,532 105.3 186,430 99.9 251,415 104.6
[UAh—U>TLRZa1—] [Reccuring revenue] *2 k4 [101,645] [113.3] [108,617] [106.9] [136,994] [112.7]
Uh—UTLARZa—H=R Ratio of reccuring revenue *5 53.5% +3.6% 57.0% +3.5% 53.5% +3.7%

*1 FFHEp.237EBR<IZE0.
For more details, please refer to page 23.
*2 FHfllEp.21EBR<IZE0
For more details, please refer to page 21.
*  %4,5(F. Non-GAAPIEERT Y, stE(E. p.20 <EE> Non-GAAPIEIRICDWLWTZI SR IZE,
Items % 4,5 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.
* BERAEE. EHERZNCEDIKENAZFORE T,
mmktEEd. ECEEEMEDTLEETY.
SHILEATT LS (#28) (&, ERORTE EFERICEBGIRLDEREAANDEEEROZNETDOFT LB T, MSBELNEEDHZ5T L5t E I DMERTZELTHDET.
INTE(G. EEMEFREZHICE D S CERUSSHNDEGRZEED TV\D . Emk s - HEEATLES ([28) FRS L. SBIRAZFBERLTEDET,
Rent revenues and others are the revenues of rental income and others which generates from the fixed-term rental contracts.
Product sales are mainly the sales of specialty stores, which primarily deal in private brand products.
Consignment revenues are the sales by the department store type of contract which products are procured from suppliers at the same time they are sold to customers, and the Company shows it at net value,
the portion that represents profit to the Company.
In the Retailing segment, the progress in the shift toward shopping centers utilizing fixed-term rental contracts resulted in a decline in Product sales and Consignment revenue and a increase in Rent revenue and others.



4. T LEFZE Gross profit

2018/12/31 2019/12/31 2019/3/31

91 A AIEELE 91 A BIEELE 125 A AIEELE

(&7 M./ Millions of Yen) 9 months YOY(%) 9 months YOY(%) FY2019 YOY(%)
IN5E Retailing 53,848 97.4 50,668 94.1 71,669 96.4
EEMERT > hE Rent revenue and others 28,369 125.2 30,649 108.0 38,429 122.7
(=l Product sales 14,426 82.8 10,177 70.5 18,614 81.3
SEHABEA Consignment revenue 7,468 62.6 5,767 77.2 9,595 63.5
ESpEE=ES Related business revenue 3,584 109.3 4,074 113.7 5,029 99.9
JA2TV0 FinTech 87,798 116.5 98,332 112.0 118,832 117.1
SaveEJdoLSy b Card shopping revenue 54,583 113.7 61,726 113.1 73,472 113.7
U - FEIFER Finance charges on revolving and installment payments 32,348 111.7 35,677 110.3 43,548 111.6
HNERIESF &R Affiliate commissions 22,234 116.7 26,048 117.2 29,924 117.0
H—RFvrv>D Interest income on consumer loans 18,469 102.8 18,792 101.8 24,501 102.7
EtEREL (18.9~) Liquidated accounts receivable (Sep. 2018-) 4,008 - 5,782 144.3 5,607 -
TRENM BRI Gain on transfer of liquidated accounts receivable *1 4,234 - 7,110 167.9 6,060 -
BEREA i Amortization of liquidated accounts receivable and others ~ *1 A 226 - A 1,328 = A 453 -
PJ—EX Service revenue 9,413 116.0 10,657 113.2 13,225 117.2
IT 4 IT, etc. 1,325 102.2 1,373 103.7 2,025 113.5
A Total 141,647 108.4 149,000 105.2 190,502 108.3
[UAh—U>dLRZa1-] [Reccuring gross profit] *2% 4 [90,914] [114.1] [98,445] [108.3] [122,660] [113.5]
UBD—U>TLRZ1—t=R Ratio of reccuring gross profit *5 62.7% +2.9% 64.3% +1.6% 62.9% +2.7%

*1 FFHlllEp.237E B8R <IZE0.
For more details, please refer to page 23.
*2 FHHEp. 21 BR<IZE0.
For more details, please refer to page 21.
*  %4,5(F Non-GAAPISEET T, stE(E. p.20 <&E> Non-GAAPIER(ICDWTZEI SR IZE,
Items % 4,5 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.



5. BSEERU—IRERE

Selling, general and administrative expenses

2018/12/31 2019/12/31 2019/3/31

918 BI4FLE 91 A BIEELE 125AR BIEELE

(B7H./Millions of Yen) 9 months YOY(%) 9 months YOY(%) FY2019 YOY (%)
ARSEEEE Sales promotion expenses 19,956 110.4 22,173 111.1 27,229 112.5
R4 > NEA Card rewards 14,695 119.7 17,094 116.3 19,848 121.4
ARFEEHE Sales administration costs 18,644 105.1 20,061 107.6 25,322 105.3
ANFE Personnel costs 30,860 97.8 29,797 96.6 40,964 97.6
=inE Equipment costs 17,928 ¥ 97.1 18,234 101.7 23,915 x1  98.4
RATE R E Depreciation and amortization 6,424 96.7 6,364 99.1 8,614 96.6
BRIER Provision for bad debts 10,790 119.5 12,099 112.1 14,364 116.4
FIRREEREIHEEA Provision for loss on interest repayment 2,520 - 2,900 115.1 3,364 -
HABRNE (BEMK) Taxes and dues (business taxes) 978 x1x2 818.5 1,044 106.8 1,330 *1%D -
ZoAt Others 3,027 x1 112.7 3,442 113.7 4,212 x1 118.0
=5 Total 111,130 x3 106.5 116,119 104.5 149,317 x3 107.0

*1 2019 3RHILD. [BE| (CRRUTUVWHEMRA]R (BEMR) (& MMARAE (BER) | | BEHREZZ [Zoft] (CRRUTEDET,
From the fiscal year ended March 31, 2019, Taxes and dues (business taxes) previously displayed under “Equipment costs” are now displayed as “Taxes and dues (business taxes)”, and consumption tax dues previously

displayed under “Equipment costs” are now displayed under “Others.”

*2 201983AHLD. WIRIAH— RICHNT, FEASEBROIMARERHNERAEIN TS DEY . MOIMRERTERRT (WAHIIL-T. WILT> RS- XF A,

BDETERRLTEDEY.

From the fiscal year ended March 31, 2019, Epos Card Co., Ltd., adopted Size-based business tax.
In conjunction with this change, business taxes paid by Epos Card Co., Ltd., are displayed together with other companies (MARUI GROUP CO., LTD., M&C SYSTEMS CO., LTD., MRI Co., Ltd.) applying Size-based business tax.
*3 2019F38HIL D, BHMEERING(ICRIT 27 L5t LEEDEE(CE BV, REERVU—REREDRER (CEIMEELNERZST LU THEDET,
From the fiscal year ended March 31, 2019, in conjunction with the change in the method of recording Gain on bad debts recovered, expenses on bad debts recovered will be recorded under each item of Selling,

general and administrative expenses.

WIAP—IL7(EEEIR) DBEBRE



6. EBOA>MBEER Segment information

2018/12/31 2019/12/31 2019/3/31

91 A HIEELL 91H BIELE 1218 BIELE

N5E Retailing (&7 M./ Millions of Yen) 9 months YOY(%) 9 months YOY(%) FY2019 YOY(%)
FE_bUNEE Revenue 97,867 96.8 87,113 89.0 131,681 95.4
[=E T IE Operating income 8,314 141.7 7,682 92.4 11,421 129.4
EEFIEE Operating income to revenue 8.5% +2.7% 8.8% +0.3% 8.7% +2.3%
TIOA> NEE Segment assets 296,317 99.8 290,281 98.0 301,520 101.9
TEARFIEEE (ROIC) Return on invested capital *1 2.8% +0.8% 2.6% A0.2% 3.8% +1.0%

JTA42FTVY FinTech (B7AM.Millions of Yen)

75 LIRE Revenue 95,067 115.9 105,804 111.3 128,301 116.2
(=EEA Operating income 26,098 111.6 30,343 116.3 35,018 111.4
SRR Operating income to revenue 27.5% N1.0% 28.7% +1.2% 27.3% N1.2%
TR NEE Segment assets 652,730 110.0 659,723 101.1 622,712 104.5
RTEARFIEE (ROIC) Return on invested capital *1 3.1% +0.1% 3.5% +0.4% 4.2% +0.3%

*  w1(E. Non-GAAPIBEET T, stEINE. p.20 <EE> Non-GAAPHEIEICDWLWTZI SR IZE,
Item %1 is Non-GAAP indicator. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.



7. EEEERROME

Summary of consolidated balance sheet

2018/12/31 2019/12/31 2019/3/31

BIELE BIELE BIELEE

(B M./ Millions of Yen) YOY (%) YOY(%) YOY (%)
ExEE Operating receivables 592,706 109.8 590,867 99.7 565,654 103.2
ST HE Installment sales accounts receivable 443,798 112.0 452,581 102.0 428,180 106.5
ExEME Operating loans 148,908 103.9 138,285 92.9 137,473 94.2
(ErERENLER) (Liquidated accounts receivable) (95,936) (129.4) (168,353) (175.5) (119,264) (163.9)
BT & Fixed assets 245,429 98.5 255,554 104.1 249,817 102.7
BHF&E Interest-bearing debt 520,332 105.9 500,328 96.2 486,632 100.3
BEEA Shareholder's equity 277,856 101.4 289,779 104.3 284,752 103.8
warE Total assets 915,526 105.4 924,873 101.0 890,196 102.8
mEMELEER Ratio of liquidated accounts receivable *6 13.9% +1.8% 22.2% +8.3% 17.4% +5.7%
BHTaE EXEEL Ratio of interest-bearing debt to operating receivables *7 87.8% A3.3% 84.7% A3.1% 86.0% N2.6%
Bo&ARILEE Equity ratio 30.3% A1.2% 31.3% +1.0% 32.0% +0.3%

* WHT)IL—-TTE 2021 3 BEREEE SIS 5 FEOhRESEICHSLT. EPS. ROE. RO I CEREBEZECED. PEMER_L(ICEITTREILA EEAID R SOERKICE D 3.
RO I CAWA C CEREM(C LEZiB&EZHELTHDET,
T4 2TV IICHNWTHERZERIT D ELBIEOELFE(CF. IR NDEVERFETHIEL., BATFABOBRERDDZETIIN—T2AROEARTIZ MESIETIF3HHTY.
2L, BRFEBEORS IREMZER U CEXBEDIIEEEZBERLULTHEDET.
BHZERCDWTE. ESRIAEFILOZELICHEOE TExRZREL. BE2EARLEI0WNEEZERIC [HEINRSNSOIAS— N ZEBELCTVEFT.
Marui Group’s 5-Year Mid-Term Plan to the fiscal year ending March 31, 2021, has set EPS, ROE and ROIC as KPIs (Key Performance Indicators); to improve corporate value we aim to expand earnings

and reduce capital costs to achieve a structure where ROIC consistently exceeds WACC.

In FinTech Business, continued growth for operating receivable funding needs will be met with low cost interest-bearing debts, as increased debt-gearing lowers the Group’s overall cost of capital.

At the same time, we will seek to maintain a level of interest-bearing debt that is equivalent to around 90% of operating receivables to ensure financial safety.

Shareholder’s equity ratios will be adjusted in conjunction with our changing business model structure, and we aim to build “ideal balance sheet” with an equity ratio of about 30%.
*  %6,7(&. Non-GAAPIEIET I, 5TE(E. p.20 [ <EE> Non-GAAPIBIEIC DT ZITSBIZE,

Items % 6,7 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.



8. VI —THERE

AIEELLHERE  YOY change in monthly of total Group transactions

4H 58 6H 7H 8H 9H 10R 118 128 1A 2R 38 &t

(%) APR. MAY JUN. JUL. AUG. SEP. OCT. NOV. DEC. JAN. FEB. MAR. TOTAL

DIV —THEURS Total Group transactions 1159 117.1 116.9 1129 1164 123.7 109.5 115.0 1134 - - - 115.6
NS5 Retailing 99.3 101.8 99.8 94.2 103.4 107.2 91.6 95.9 93.7 - - - 98.4
JEE - Web Store - Web *1 99.6 102.5 100.6 94.0 103.0 107.6 91.5 95.0 94.9 - - - 98.6
T4V 0 FinTech 117.3 118.5 1184 1145 117.6 1253 111.0 116.2 1155 - - - 117.1
2aveErTdILTY Card shopping 117.7 118.5 118.8 1139 117.8 127.0 110.2 116.1 115.2 - - - 117.2
H—EX Service *2 125.2 125.3 124.7 125.1 124.7 126.4 1255 126.4 126.0 - - - 125.5
H—RFryz>gd Cash advance 98.4 108.0 102.2 101.9 102.0 104.4 98.5 100.0 98.5 - - - 101.6

*1 [15&H - Web) (3. /\GEOEMMERTF> bE. Bm. HILEA

Store - Web is a total of Tenant sales and others, Product sales and Consignment sales.

*2 JA2TVIEHITD [H—ER] (. KEUBIAVEE, BEREHFILSY b - RIREDSFIRMETT .
“Service” under FinTech represents the amounts of rent advances, driver’s license credit, insurance sales, etc.

-10-



9. /5%

IERIERE Transactions of Retailing by store

2018/12/31 2019/12/31 2019/3/31
91 A BIELE 91 A8 AL 1218 k=S soimEiE (nd)

(BAM./Millions of Yen) 9 months YOY(%) 9 months YOY(%) FY2019 YOY(%) Sales floor area
EFETIL Kitasenju Marui BRIRER Tokyo 29,008 104.7 30,261 104.3 38,799 103.8 35,300
FEILA Shinjuku Marui *1  BURED Tokyo 22,548 124.2 21,676 96.1 30,020 122.1 30,590
NIV D7 =ZU—EO Marui Family Mizonokuchi MR/E  Kanagawa 16,522 104.7 16,614 100.6 *3 22,154 105.0 32,260
W e biBix EC *2 17,819 106.7 16,401 92.0 24,159 104.8 -
BEE)LA Yurakucho Marui HIRED Tokyo 16,044 98.5 15,247 95.0 21,403 99.0 18,500
BT EHIE Machida *1  BURED Tokyo 11,693 102.5 11,455 98.0 15,528 101.5 21,270
EHILA Ueno Marui BHRIRER Tokyo 9,734 102.8 9,624 98.9 12,983 102.0 16,390
FLFHERRETE Marui Kinshicho RRED Tokyo 9,868 108.8 9,147 92.7 13,131 106.9 22,990
RAERILA Namba Marui KBRAF Osaka 8,208 103.3 9,008 109.8 11,027 104.5 17,000
EBIE Shibuya *1  BURED Tokyo 9,247 104.6 8,290 89.7 12,473 108.2 14,090
NIWAD7=ZU—& Marui Family Shiki BHEE Saitama 8,141 98.0 8,226 101.0 *3 10,968 100.1 18,900
ERFILA Kokubunji Marui RRED Tokyo 8,650 95.3 8,140 94.1 11,486 94.5 14,300
FIRES < Totsuka Modi H=)IE  Kanagawa 6,957 98.9 7,079 101.7 9,198 99.0 16,580
RIS TR Marui City Yokohama MWR/IE  Kanagawa 5,826 94.7 *3 6,746 115.8 *3 8,062 98.2 *3 16,770
BE<IL1 Hakata Marui &R R Fukuoka 6,320 110.6 6,326 100.1 8,545 112.2 15,000
HHIE Kashiwa *1 FER Chiba 5,487 107.9 6,078 110.8 7,228 107.5 18,810
NIV TJ7=ZU—iBE%  Marui Family Ebina MR/IE  Kanagawa 6,192 93.6 5,655 91.3 *3 8,302 93.7 19,500
AEIILA Omiya Marui BEE Saitama 5,092 102.1 *3 4,850 95.3 6,800 100.9 *3 13,970
EFILA Nakano Marui HRIRED Tokyo 4,681 114.1 4,731 101.1 6,262 112.9 4,950
M)A Ikebukuro Marui RRED Tokyo 4,434 103.6 4,365 98.4 5,879 103.5 12,170
NHEFFIE Marui Kichijoji BHRIRER Tokyo 3,937 98.3 3,982 101.2 5,265 99.1 11,950
LA Soka Marui BEE Saitama 3,498 101.3 *3 3,745 107.0 4,582 100.5 *3 16,530
BEXILA Kobe Marui aER Hyogo 3,336 102.7 *3 3,736 112.0 4,548 105.6 *3 6,940
REPILA Kyoto Marui REDAT Kyoto 3,710 109.9 3,493 94.1 4,859 107.1 8,760
B Shizuoka *1  ERREIR Shizuoka 2,120 91.4 *3 1,793 84.6 *3 2,836 89.3 *3 13,460
NEEF« Kawagoe Modi BEE Saitama 1,289 96.6 *3 1,332 103.3 *3 1,701 97.1 *3 7,850
AHKFEIE Marui Mito IR Ibaraki 1,196 81.6 — — *4 1,196 61.9 *4 -
[418REEPYIE] [Specialty stores outside of Marui Group stores] 857 81.9 368 43.0 1,068 78.1 -

* ERERE. RR—=Z(CEREBELTHDET,
The notes are on the next page.
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*1

*2

*3

*4

FEIL(E. [KREE] [PRYOR] [XA>] O3, HHE - %&)E - 8IS - FEEE. 2nen [RL1]) [E5+) O2EEMLTENET,
Shinjuku Marui includes "Main Building"”, "Annex" and "Men". Machida, Shibuya, Kashiwa and Shizuoka include "Marui" and "Modi."
We biBiRIC(E. ABRR b7 OEUREZEHTETELTEDEY,
Transactions of Try-on stores are included in EC.
INSETIFEREREZN(CE D < S CRUERHNDEGIREED TLDTTH. EFICEBROSXEMENZEH TRELTEDET.
FGEEEN SV ERNEHIUTOLESDTY .
(202043588 ZE3MHA]
JNNMET+ (18%) . BRIE (8%) . JILA1SFT AR (6%) . JILAIT7ZU—EO (6%) . IILA1T7IZU—EK (6%) . WILA1T7ZU—BEE (5%)
(201943888 25 3 FUHA]
JNMET« (15%) . WIL1SFT AR (10%) . &EE (9%) . AL (9%) . KETIL1 (8%) . BMVILA (5%)
(201943888 ®HA]
NMET 1 (16%) . KETILA (10%) . FEEE (10%) . IIL1SFTAHE (9%) . BRI (9%) . BEMILT (8%)
In the Retailing segment, the progress in the shift toward shopping centers utilizing fixed-term rental contracts resulted in an increase in the amount of floor space closed for renovation at stores.
Stores that have high closing rate of sales floor area are as follows.

[FY2020 Q3]

Kawagoe Modi (18%) , Shizuoka (8%) , Marui City Yokohama (6%) , Marui Family Mizonokuchi (6%) , Marui Family Shiki (6%) , Marui Family Ebina (5%)
[FY2019 Q3]

Kawagoe Modi (15%) , Marui City Yokohama (10%) , Shizuoka (9%) , Kobe Marui (9%) , Omiya Marui (8%) , Soka Marui (5%)

[FY2019]

Kawagoe Modi (16%) , Omiya Marui (10%) , Shizuoka (10%) , Marui City Yokohama (9%) , Kobe Marui (9%) , Soka Marui (8%)
NHKFEE. 2018F9IA17HICHIELWVZLE U,
Marui Mito closed on September 17, 2018.
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10. AfE - ELEHRUEHMOMEREE YOY change in number of customers, sales per purchase

2018/12/31 2019/12/31 2019/3/31
91A 91 A 1218
(%) 9 months 9 months FY2019
ANEEE Number of customers coming to stores 101.3 101.3 101.7
B LR Number of purchase 104.9 102.9 105.3
== <1l Sales per purchase 97.0 95.8 96.5

11. h—R&8% Number of credit card members

2018/12/31 2019/12/31 2019/3/31

AIFEE [FE =S AIFEE

(73 A/10 thousands) Change Change Change
H— RREHEF Total 676 +25 714 +38 688 +31
TIS5FF Platinum cardholders 6 +2 8 +2 7 +2
J—ILR Gold cardholders 202 +28 232 +30 209 +29
TL =7 LH— REEEBRK Ratio of premium cardholders * 30.7% +3.4% 33.6% +2.9% 31.3% +3.2%
FReB New cardholders 59 +4 60 +2 81 +6
AHI I —TEHHNAR Outside of Marui Group stores 29 +6 34 +5 41 +9
FIFAZEE (=EtHARD) Active cardholders (fiscal year) 420 +19 444 +24 453 +20
FIFAZE Ratio of active cardholders (fiscal year) 62.1% +0.5% 62.2% +0.1% 65.9% 0.0%
wEEL (1 5/RAME) Active cardholders (for a year) 447 +20 470 +22 453 +20
HriE=R Ratio of active cardholders (for a year) 66.2% +0.5% 65.8% A0.4% 65.9% 0.0%

* [TFLEFLAH—RKRE] @G TSFFRELT-ILRREDEHTT.
Premium cardholders is the total number of Platinum cardholders and Gold cardholders.
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12. E%(HIE Operating receivables

2018/12/31 2019/12/31 2019/3/31
BI4FLE BIEELE BI4FLE
(875, Millions of Yen) YOY(%) YOY(%) YOY(%)
EIfRTE R RIES Installment sales accounts receivable 443,798 112.0 452,581 102.0 428,180 106.5
(REMLEEZSD) (Including liquidated accounts receivable) (539,735) (114.7) (607,478) (112.6) (534,266) (112.5)
U7R - EAL Revolving and installment payments 301,268 104.0 298,562 99.1 310,041 103.3
mEMLEEESD) (Including liquidated accounts receivable) (327,235) (111.3) (358,536) (109.6) (336,206) (111.0)
1 - 2[E R—FRX1EBALE E%?iﬂ*égiﬂ:&ennfom?ir'%égt?ng?fds'omers 142,530 133.9 154,019 108.1 118,139 115.9
(REMbEEZST) (Including liquidated accounts receivable) (212,500) (120.4) (248,941) (117.1) (198,059) (115.2)
BEXENMEES Operating loans outstanding 148,908 103.9 138,285 92.9 137,473 94.2
mEMLEEESD) (Including liquidated accounts receivable) (148,908) (103.9) (151,743) (101.9) (150,652) (103.2)
&ast Total 592,706 109.8 590,867 99.7 565,654 103.2
mEMLEEESD) (Including liquidated accounts receivable) (688,643) (112.2) (759,221) (110.2) (684,918) (110.3)
(&7 M. Millions of Yen)
FISRIEERE | HERKS Allowance of loss on interest repayment balance 5,282 74.5 4,326 81.9 4,957 81.5
(%)
BEHI= Ratio of bad debt write-offs *8 1.33 +0.14 1.36 +0.03 1.80 +0.20
2018/12/31 2019/12/31 2019/3/31
BIfFZ= BIFZ= BIFZ=
(73M.710 thousands of Yen) Change Change Change

1AYZ0UR - HEALERS (BIEFSHIS) Balance of revolving and installment payments per customer *9 36.5 +0.2 37.0 +0.5 36.6 0.0
1 ABIZDEXEEMNEES Balance of operating loans outstanding per customer *10 24.5 N0.1 24.2 N0.3 24.6 A0.1

*  *8~10(F. Non-GAAPIEIETT ., TEIIZ. p.20 [ <BE> Non-GAAPIBIREICDWT ] ZZBRIZE,

Items *8-10 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.
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13. #&EFHEEREE Investments

(1) HEEELRMMELZIE Investments and depreciation and amortization

2019/3/31 2019/12/31 2020/3/31 2021/3/31
121R 91 H 125A8 121R
(B Millions of Yen) FY2019 9 months FY2020 FY2021
ERE Total investments 15,166 14,012 21,000 19,000
Bt Capital investments 6,606 5,284 8,000 10,000
ITIRE System investments 2,550 2,319 5,000 4,000
ARE New businesses 6,009 6,408 8,000 5,000
RMERNE Depreciation and amortization 9,911 7,318 10,000 10,000
(2) BE=DIRR Renovations
2018/12/31 2019/12/31 2019/3/31
AT Major store renovations I I 7 =U—#EO Marui Family Mizonokuchi  JL-f I 7 =U—&O Marui Family Mizonokuchi  <JL-f 77 ='J—&O Marui Family Mizonokuchi
LEFIL Ueno Marui FENILA Shinjuku Marui LEFIL Ueno Marui
EFETIL Kitasenju Marui EFETIL Kitasenju Marui EFETIL Kitasenju Marui
R Kobe Marui SILASF 1R Marui City Yokohama #FE <L Kobe Marui
(3) rE&iE L FIEMEOMRIR  Number of stores and sales floor space
(Fm./Thousand m) 2018/12/31 2019/12/31 2019/3/31
o Number of stores at the end of period 255 25/&5H 255
HARSEiImEE Sales floor space at the end of period 426.5 425.5 425.6

* [HIRSESEME] EXIL1 GHEBERIESD) « BT« OSTEETY.

Sales floor space at the end of period is total of Marui includes specialty stores and Modi.
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14. EFIF&{E Interest-bearing debt

(1) 5RFEBEDMER - ZILFIR  Breakdown of interest-bearing debt and interest expense

2018/12/31 2019/12/31 2019/3/31

BIHARE BIHARE BIHARE

(B M./ Millions of Yen) Change Change Change
GHRAEA S Short-term loans 44,332 +1 36,328 +6,695 29,632 A14,698
aOR—>v)L - R—=)(— Commercial paper 19,000 +19,000 17,000 +17,000 - -
& Straight bonds 115,000 +10,000 105,000 /10,000 115,000 +10,000
REIEAE Long-term loans 342,000 +6,000 342,000 = 342,000 +6,000
a5t Total 520,332 +35,001 500,328 +13,695 486,632 +1,301
BHTaE EXEEL Ratio of interest-bearing debt to operating receivables *7 87.8% A0.8% 84.7% A1.3% 86.0% N2.6%
D/EL-S A Debt/Equity ratio 1.9/5 +0.115 1.745 - 1.745 AN0.115

*  *7(& Non-GAAPIEETY,

STER(E p.20 [ <BE> Non-GAAPHIRICDWT] 228 IEE,

Item 7 is Non-GAAP indicator. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.

2018/12/31 2019/12/31 2019/3/31
91 A HIfFLL 91 A BIEELE 125A AIEELE
(B M./ Millions of Yen) 9 months YOY(%) 9 months YOY(%) FY2019 YOY(%)
ZIFIR Interest expense 1,107 99.3 1,009 91.2 1,465 98.2
(2) #tf5BA# Breakdown of bonds
N 2019/12/31 FR FIR %ﬁﬁﬁ {EIZHAR
EZ2000] Issues (B M./ Millions of Yen) Interest rates Years Date of issuance  Due date
%2 6 EEEE #26 Straight bond 10,000 0.562% 75 2014/6 2021/6
%2 7 EEEE #27 Straight bond 15,000 0.337% 55 2015/6 2020/6
%2 8 EEEE #28 Straight bond 10,000 0.543% 75 2015/6 2022/6
%3 0 EEEE #30 Straight bond 10,000 0.130% 55 2016/8 2021/8
%3 1 EEEE #31 Straight bond 10,000 0.190% 55 2017/5 2022/5
8% 3 2 EEEE #32 Straight bond 10,000 0.300% 75 2017/5 2024/5
%3 3EEEE #33 Straight bond 10,000 0.040% 3% 2018/10 2021/10
%3 4EE@EHE (DU—>7R>R) #34 Straight bond (Green bond) 10,000 0.190% 5% 2018/10 2023/10
% 3 5 EEEE #35 Straight bond 10,000 0.170% 55 2019/10 2024/10
%3 6 EEEE #36 Straight bond 10,000 0.250% 75 2019/10 2026/10
Aast Total 105,000 - - - -
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15. #8# Number of employees

2018/12/31 2019/12/31 2019/3/31

BIFZ=E RIFZ= BIFZ=E

(A Number) Change Change Change
IN5E Retailing 3,531 A409 3,176 A355 3,479 N427
(871) (A105) (792) (A79) (860) (A92)
a7 FinTech 1,527 +143 1,624 +97 1,525 +160
(643) (A26) (645) (+2) (639) (A28)
A EIREBPY Head office, corporate management departments 323 +41 375 +52 322 +45
(21) (A3) (22) (+1) (21) (A2)
&t Total 5,381 AN225 5,175 A206 5,326 N222
(1,535) (A134) (1,459) (A76) (1,520) (A122)

* HEHEMEARTY. () NEHENKTEOHPIERAENR THD. MEABLCEEATEDEEA.

The number in brackets ( ) in the lower row is the average number of part-time employees which is not included in each of the numbers in the upper row.
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16. 20204 3 AHAF4E Forecasts for the fiscal year ending March 31, 2020
(1) EREZEETFE  Consolidated financial results forecasts

BIEHEIESHE SEUEIESTE
2019/3/31 Previous forecasts Revised forecasts
2020/3/31 2020/3/31
ES AL T8 T8 BIEHEIESTEZ= BIELE
(M./Yen) Actual YOY(%) Forecast Forecast V?(‘)Egﬁ;i;gs YOY(%)

1 #RE2 D SEBHEFIZES (EPS) Earnings per share 116.0 124.5 127.3 122.7 N4.6 105.8

B EARSHMFIZRE (ROE) Return on equity 9.1% +1.5% 9.5% 9.2% A0.3% +0.1%

WTEARFIEE (ROIC) Return on invested capital *1 3.7% +0.4% 3.9% 3.8% A0.1% +0.1%

(&AM, Millions of yen)

DI —THERS Total Group transactions 2,539,631 116.0 2,990,000 2,980,000 A10,000 117.3
NS5 Retailing 337,006 102.6 340,000 330,000 A10,000 97.9
JTA2FYV0 FinTech 2,310,635 117.1 2,750,000 2,750,000 = 119.0
SHE Eliminations A 108,010 - A 100,000 A 100,000 = =

Fo LURZS Revenue 251,415 104.6 262,000 256,000 A6,000 101.8
NS5 Retailing 125,410 94.8 122,000 116,000 26,000 92.5
JTA2FYV0 FinTech 126,005 116.4 140,000 140,000 = 111.1

bl v 214 Gross profit 190,502 108.3 204,000 201,500 A2,500 105.8

IRFGEE RV —REERE Selling, general and administrative expenses 149,317 107.0 158,500 157,500 1,000 105.5

[=E T IE Operating income 41,184 113.2 45,500 44,000 1,500 106.8
N5 Retailing 11,421 129.4 13,000 11,500 A1,500 100.7
JTA425v0 FinTech 35,018 111.4 39,000 39,000 = 111.4
HEX(FRt Eliminations/Corporate A 5,255 - A 6,500 A 6,500 = =

BEMNE Ordinary income 39,786 113.2 43,500 42,000 1,500 105.6

EARE Income taxes 12,072 110.2 13,800 13,300 A500 110.2

Bt E (CIRE I 2 Bk & Net income attributable to owners of parent 25,341 121.2 27,500 26,500 1,000 104.6

o pas ZTE=
2019/3/31 Preﬁ\ljilflus forecl?sts Rezis@ekgruetz;@sts
ES AL T8 T8 BIEHEIESTEZ= RIFZ=
(M./Yen) Actual YOY(%) Forecast Forecast V?(‘)Egﬁ;i;gs Change
1BREZDEEHE Cash dividends per share 49.00 +11.0 57.00 57.00 - +8.0
Bo i Payout ratio 42.2% +1.4% 44.8% 46.5% +1.7% +4.3%
R TIEm Total return ratio 69.9% N42.4% 70.2% 72.8% +2.6% +2.9%

* % 1(E. Non-GAAPIBEETY ., stERI(E. p.20 [ <E&E> Non-GAAPIBIEICDU\T] ZITBRBIIZEN,
Item %1 is Non-GAAP indicator. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.
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(2) BilREMH Forecasts assumptions
@® FELIRZFADOTFH  Forecasts of revenue

BIEHETES SEEES
2019/3/31 Pr:\j E]u{ I:E(E:;Ffsts Re:i s@eg/ﬂ)IEri;@sts
ES | BIELE T8 T BIEHEIESTEZ= BIFELE
(875 Miliions of yen) Actual YOY (%) Forecast Forecast v?.Previous YOY(%)
orecasts

5o bINES Revenue 251,415 104.6 262,000 256,000 26,000 101.8
IG5 Retailing 125,410 94.8 122,000 116,000 26,000 92.5
BEINAE Rent revenue and others 41,601 121.7 45,100 45,100 — 108.4
[l = Product sales 49,618 84.3 43,100 38,100 A5,000 76.8
EEEAT LS (F%8) Consignment revenue 9,595 63.5 7,800 6,800 A1,000 70.9
BEEEZEINA Related business revenue 24,594 102.2 26,000 26,000 = 105.7
JA2TV0 FinTech 126,005 116.4 140,000 140,000 - 111.1
SaveESTULSY b Card shopping revenue 73,472 113.7 84,100 84,100 - 114.5
U - ZEIFER Finance charges on revolving and installment payments 43,548 111.6 48,700 48,700 — 111.8
DNERIESFER Affiliate commissions 29,924 117.0 35,400 35,400 = 118.3
SHEBEEO— > FIRIRA Interest income on consumer loans 24,501 102.7 25,500 25,500 = 104.1
BEREME (18.9~) Liquidated accounts receivable (Sep. 2018-) 5,607 - 5,100 5,100 — 91.0
H—EXURA Service revenue 13,225 117.2 16,400 16,400 = 124.0
IT fib IT, etc. 9,198 108.2 8,900 8,900 = 96.8

@ HURSODFHE Forecasts of transactions

HIEWE IS SEYEIES
2019/3/31 Pr:\j E]u{ I:E(E:;Ffsts Re:i s@eg/ﬂ)IEri;@sts
ES | BIEFLE Fi8 F18 BIEHEIESTEZ= BIEELE
(875 Miliions of yen) Actual YOY(%) Forecast Forecast v?.Previous YOY(%)
orecasts

JA427Y0 FinTech 2,310,635 117.1 2,750,000 2,750,000 = 119.0
2avESIILSy ~ Card shopping 1,876,951 117.2 2,227,600 2,227,600 = 118.7
HP—EX Service 281,173 124.9 361,800 361,800 = 128.7
H—RFvrv>D Cash advance 143,312 103.8 151,700 151,700 = 105.9
IT 1B IT, etc. 9,198 108.2 8,900 8,900 = 96.8

B EXEBEIEDTIE Forecasts of operating receivables

2019/3/31 Pr:\lj E]u{ Is%grggfsts Rej s@eggfoﬂzrget?ﬂsts
ETS BiELL 18 18 BiEHE EHEE BiELE
(B75F3/Millions of yen) Actual YOY (%) Forecast Forecast v;.)l:gigisc;:s YOY(%)
U - HEHAVES (REBMLEEESD) Ei%‘f&‘ﬁﬁ%?%ﬂ ig‘jgjgfggggu%igchrgiable) 336,206 111.0 380,000 380,000 - 113.0
EROMLRS (RHLEEESD) Operating loans outstanding 150,652 103.2 158,000 158,000 - 104.9

(Including liquidated accounts receivable)
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<8%E>Non-GAAPIBIEICDWT (Reference) About Non-GAAP indicators

*1

* 2

*3

*4

*5

*6

*7

*8

*9

KTEAFIIRE (ROIC) = FHiEISBREENLR /INTER FTHE - ©HE + EXEME + Bm + Bl - BCATEEE + EARILE - EilE)
ROIC = After tax operating income / Invested capital (Installment sales accounts receivable - Accounts receivable + Operating loans + Products +
Tangible and intangible fixed assets + Guarantee deposits - Accounts payable)

BEEARIAN = UROTU—L—h +BiE x URDTLZT L

Capital costs =Risk free rate + $ x Risk premium

WACC (MIEFHEEARIR L) = HEFEARIDRL [URITU—L—b + Bl x UROTLZT L] x BSMiEEE / (BATFEE + ISMHE%E) + SAL— b~ x
(1-FXK) x BRFEE / (BHTFEE + FMHEEE) Sladd. MEEROS TR TIREERIEYN T 3BHOTEEER LTS DET,

WACC = Capital costs [Risk free rate + B x Risk premium]x Market capitalization / (Interest-bearing debt + Market capitalization) + Borrowing rate x

(1-tax rate) x Interest-bearing debt / (Interest-bearing debt + Market capitalization)

* Market capitalization is calculated using the average number of years that shares are held by institutional investors.

UR—UIILARZa1— = BEIFFLEBEEIFZTEEDEZNICED < FEHRRIIA

Recurring revenue [or Recurring gross profit] is revenue [or gross profit] that is generated on a recurring basis through contracts with customers and business partners
UR—UTLARZ1—HER = UD-—UZITLARZa— / (GeLIEE [FES AR + REERD [BEBEISESENSUVEEEE])

Ratio of recurring revenue [or Ratio of recurring gross profit] = Recurring revenue [or Recurring gross profit] / (Consolidated revenue [or Consolidated gross profit]

+ Selling, general and administrative expenses paid by business partners)

TEMELER = BEREMEE / (EREE+EEREE)

Ratio of liquidated accounts receivable = Liquidated accounts receivable / (Operating receivables + Liquidated accounts receivable)

BHF&E EXEEL = BFFaE / EXEE

Ratio of interest-bearing debt to operating receivables = Interest-bearing debt / Operating receivables

B = BEUEIEE  HBREREEERS (REBUEESD)

Ratio of bad debt write-offs = Bad debt write-offs / Operating receivables at the end of period (including liquidated accounts receivable)
1L AZEREDUM - ERAWES BIESEHE) = UM - DERAVWES (REMLEESD) / XhHEE

Balance of revolving and installment payments per customer = Revolving and installment payments

(including liquidated accounts receivable) / Number of customers making payments

*10 1 AHRDEXENERS = EBEXREMEAS (REMLEESD) / SSAPREH

*

Balance of operating loans outstanding per customer = Operating loans outstanding (including liquidated accounts receivable) /
Number of customers making payments

Non-GAAP#51Z (Non-Generally Accepted Acounting Principles) : EHtt D)L —TFDBEEOEEERIIBIZE LU THERLTHDET,
Non-GAAP (non-generally accepted accounting principles) indicators are indicators used to better illustrate the state of MARUI GROUP’s business.

-20-



<BE>SLTVREDIBE[CDWLT (Reference) About Lifetime Value Management indicators

[Uh—U>DLRZa1—&Ild]  Recurring Revenue / Recurring Gross Profit

PESFFLEBEBIESTE EOZNCED ERNRIADZ ET. NETHEHOABMESENA. T« >FVITEIRIAN— RABICEIDRETDIUNR - FEIFHR. - RFvvSIFHR,
RERIIVPFERBEREZIRUFET.
Recurring revenue (gross profit) is revenue (gross profit) that is generated on a recurring basis through contracts with customers and business partners. Examples of recurring revenue (gross profit)

include rent revenues in the Retailling segment and finance charges on revolving and installment payments and cash advances, rent guarantee revenues, and annual enroliment fees from the EPOS
card use in the FinTech segment.

mUBH—U>JLRZ1— Recurring Revenue / Recurring Gross Profit
- ESRIAEFTIVOERRICELD. BBEE. BHBIK T E EOR(CHIZ DMEMRUZENLEK
Recurring revenue grows thanks to long-term relationships with customers and business
partners through the transformation of our business model

B BRI (C DD U — U ST LRI 1 — DRk (FERIHER)
Ratio of Recurring Gross Profit to Total Gross Profit (Annual Trends)

(&M /100 millions of yen)

JNE . - INEOFEERA B
E - ESOTHESSRA 2E Visualization of revenue
B rent revenue, etc. - —BEHIINES < HEERHINGS 716 %Q{E(Sﬁﬁﬁ)
ZHET 723 Non-recurring
I i | |
Rent guarantee
B —B89 ! _ Uh—-UILARZa1—
- BEE. KALREf R 1343 Recurring gross profit
TEHIAL \DAIEE T 2 Temporal | N AR
E;_p‘»entses of c&?mmun:atmns / utilities & | (52.1%) (60.2%) (62.9%) (65.20/0)
affiliate commissions by recurring payments ¢ 1] 529 (41.90/0) .
[t 27 (38.0%)
< UK - SEIFER e Recurring (33.7%) ‘ ‘ ‘
Finance charges on revolving and installment payments, etc. 14.3 153 16.3 17.3 18.3 19.3 20.3 (%fg)
FY2014 FY2015 FY2016 FY2017 FY2018 FY2019 FY2020(Forecast)

[RRHEHRIEINZ & (2] Contracted Future Recurring Revenue / Contructed Future Recurring Gross Profit

SHIZVT TR REALE BRI (CTE2ZRVEIZVW TV D BETEDOBEEIKTFENS. I TICHRESNZNEZMBELIZEDT, WROTFEEZ D ETERLTVEY ., ABESBIRACHVTE
BREWEHNSRAFNDFRINEZEH L. UK - DEIFEROC— RFv v S D OFERCDOWTIERRFRR-. MBEFEN (UH—U>05) ([DWTIEHh— REXER. REMEECEL TE
BREAFEHZEEE(CEHUET,
Contracted future recurring revenue (gross profit) is an indicator of the earnings promised by contracts with customers and business partners in the given fiscal year and in subsequent fiscal years and
is used to measure the stability of earnings. For rent revenues, for example, contracted future recurring revenue (gross profit) is calculated by assessing the future earnings projected based on the

remaining number of years in rental contracts. Meanwhile, repayment periods are used for finance charges on revolving and installment payments and cash advances, expiration dates are used for
(recurring) affiliate commissions, and the number of remaining years of residency is used for rent guarantees.

B ARHIEAH RN (5 L#FIZ~X—2)  Contracted Future Recurring Gross Profit m R HSEAHFENGSEDEZ T (A A—=)  Concept of Contracted Future Recurring Revenue

(f&F /100 millions of yen)
2020438 HLLE
BRAEHHREIR S

ARAEUNES SHEE
Future recurring
---. Fevenue 5th year

201943A1
Yh—u>o
LAZ1—

20194 3R

Uh—u>y FRIEUR S

Contracted future recurring LARZa1—i RIE S IR 4 E 2 ~5E8
Recurring gross gross profit to be posted Vvs. recurring AN ;‘f:r::erf‘ct:r”ggr a5ti
profit FY2019 in FY2020 and beyond gross profit FY2019 Contracted future . ¥
recurring revenue BRI 3478 Future
I st 0, IN2SEL Future recurring recurring revenue
NS Retailing 411 760 185% Lo | revenue 31d year g fes
@It 2 eE 2nd-5th years
J+ 25w FinTech 815 2,517 309% Future recurring
revenue 2nd year
£ I9asEt E 1458 - S AE ~ =TT 5
e o TNFTORET ETERI TTROBRFEHEBEIN G
&t Total 1’227 3’277 267% Rem‘;d;dy:‘f"“e Contracted recurring revenue not recognized under conventional accounting standards
KIREHRD (BWEIETENSVEE RN 230 -
Including selling, general and administrative expenses paid by business partners 158 268 3%H 48 5€H 2~5EEET
1st year 2nd year 3rd year 4th year 5th year Total for 2nd-5th years
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<BE>SEHDIRRICDOWVT (Reference) About Store Trends

mEEDIRE  Renovations

2014/3/31 2015/3/31 2016/3/31 2017/3/31 2018/3/31 2019/3/31
HE Store openings — - — B — -
- - - Hakata Marui - -
ESANwE S Major store renovations FE<ILA H] /& RIS bi=lrs FE<ILA NI TJ7=U—ENO
Shinjuku Marui Machida Shibuya Kashiwa Shinjuku Marui Marui Family Mizonokuchi
BTHR/S RIS« 1R BTHR/S EFEILA EFETILT FEFILA
Machida Marui City Yokohama Machida Kitasenju Marui Kitasenju Marui Ueno Marui
BEEILA NHEFEFIE NHEFFIE FRRE) S HHERRETE EFEILA
Yurakucho Marui Marui Kichijoji Marui Kichijoji Shizuoka Marui Kinshicho Kitasenju Marui
EFETILT FENILA EFETILT FEILA KETILA HWEILA
Kitasenju Marui Shinjuku Marui Kitasenju Marui Ueno Marui Omiya Marui Kobe Marui
HHERRETE AHERRETE IRAERILA EEFILA
Marui Kinshicho Marui Kinshicho Namba Marui Ueno Marui

mERAE - FIZSCRE DO HE S EIRTT
Plan for and Increases in Ratio of Fixed-Term Rental Contracts and Income Improvements
- 2015F3RMNS5FMET. 6.6 HEDFEMBENTT

Total of 218,500 m2 converted to fixed-term rental contracts over five years beginning
with the fiscal year ended March 31, 2015

RS - O —

- ERGICLDERHOBEZEENEH. RE - H—EXNFTTYU-—HHEKX
Progress in transformation of stores in conjunction with transition to
fixed-term rental contracts, expansion of food and service categories

Contract Type and Category

0 (E2#9AZ88  Contract Type) (HA7TJU— Category)
LWt BHstE (5 FEF)
Initial Plan Additional Plan(16,500 i)
EEmE | | LT 9.6 7311 9.6 7311 9.6733F 9.6 7311
(EfE{E=) 330,000 ni 330,000 330,000 ni 330,000
Fixedterm rental =
contracts floor space 12% X E -0
(ol convacs 54517 ik DR 5 Fixed'?erm 29% JA/ \:r;b
: o 5 ,000m £ 0,
3.851F 178,500 i hati H 20% v FarEl 44% i pp
125,500 (106%) X 76% -7
(87%) Y L~ e
(62%) Eﬁi’iﬁf 42% HE
FIZSeREmR — 68% » operated 38% Sundries
(BI4E) ofEm 20/8F 32(8M 238/ 10/8F (¥ \ A =
Income improvement ¥0.9 billion ¥2.0 billion ¥3.2 billion ¥2.3 billion ¥1.0 billion e S T BREL
amounts (YOY) (Forecast) z SHIEEA 3 29% H—EX
- 19% Consignment 18% Food/
#‘Jﬁggfgﬁ gg‘f“ﬁn Services
e Iy 14.3 19.3 14.3 19.3
¥7.0 billion FY2014 FY2019 FY2014 FY2019
15.3 16.3 172.3 18.3 19.3 20.3 21.3

FY2015

*TEMLFE = ESLERE UPOEM I RXERE (6.2751F)

Ratio of fixed-term rental contracts = Fixed-term rental contracted floor space + Total floor space capable of being contracted as fixed-term rental (200,000 m)

FY2016 FY2017 FY2018 FY2019 FY2020 FY2021

* 9.6 ETILA « BT« DEHEE T .
The area of 330,000 ni is the amount of usable floor space in Marui and Modi.
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(Reference) About Liquidation of Revolving Receivables

Limiting of growth in total assets and liabilities to achieve balance sheet targeted in

<B8E>URILE> I BIERENEICDNT

(E®9] Purpose
FERRESTE [HIINREB/S | HRICHEITZ. BE

REE - BEOENINH
the medium-term management plan
Fund procurement geared toward safety and diversification of procurement methods

Diversification of procurement methods through sale to market investors

RESEOSHREE TR EZER UICESIE

- TR ERANDIRFTEZE Uz, FREXDESHRIE
(20185 9 A& b=l & UTz55 £t £ X—=] Process of Generating Revenues through Liquidation in the case of September 2018

Without Liquidation
54 3 H ATA2EDEIRF N EH E
Finance charges earned on installment sales of ¥4.2 billion recorded over period of 5 years and 3 months

mREMEZEITOIRN D IS
HREED S,
from applicable receivables
UsREE
258(% a5 8iE 818 818 8= 618
Revolving ¥0.4 billion ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.6 billion
¥25.8 billion
1]
2018/9/30 2019/3/31 2020/3/31 2021/3/31 2022/3/31 2023/3/31 2024/3/31
(61 A) (91 A)
(6 months) (9 months)
nREMEZEIT O IS With Liquidation
4A2{BDOTNBMFERIE19FE3AMIC—IEET L
Batch recording of finance charges earned on installment sales of ¥4.2 billion in FY2019
ERE UsREE EER
300f& 258(8 4213
Procurement Revolving Gain on the .
amount receivables transfer i , ; . : . E A
¥30.0 billion ¥25.8 billion .| ¥4.2billion i i i H 1 ! i i i i
2018/9/30 2018/9/30 2019/3/31 2020/3/31 2021/3/31 2022/3/31 2023/3/31 2024/3/31
(URILE > DBIEREMEICKDHE]  Procurement through Liguidation of Revolving Receivables
FEE FERAR IERIEHE FERER RIEEERE B CEREEER BERENM (908)
Procurement date Procurement period Applicable receivables Procurement amount recg:g%f: sznsfer lzﬂ{&:{;gfé‘iﬂaﬁes A;"n‘ztiéf;g; ?;rg;i]z g”r;:)an:;fser
2018494 5318 EE ot e 30018 25812 4212 V=
September 2018 5 years 3 months a'c”c%fj'r']’t“ser’;tc:f’v'gf)les ¥30.0 billion ¥25.8 billion ¥4.2 billion ¥0.7 billion
201953 A 5 EXENE 150(8 13248 188 3
March 2019 5 years Operating loans ¥15.0 billion ¥13.2 billion ¥1.8 billion ¥0.3 billion
2019%9AH S5€8xA AR TS 4008 32912 742 a8
September 2019 5 years 8 months Instaliment sales ¥40.0 billion ¥32.9 billion ¥7.1 billion ¥0.4 billion
&t 85018 71812 1328 138
Total ¥85.0 billion ¥71.8billion ¥13.2 billion ¥1.3 billion
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<BE>SBRIEETORELSEDSEHICDWT (Reference) About Shareholder Returns and Policies

(B%FEZETDOAMEME]  Shareholder Returns and Policies

B AREIRTTIBIED - X —=> Shareholder Returns and Indicators

WissT IR
Total return ratio

- BREET 2 HOHRINOEEN SH A (CREANS T ~
MARUI GROUP will be gradually shifting the focus of shareholder returns
from share buybacks to dividends 70%2E

Around 70%

- SEEERRAMEE$20244F 3EH S5%RE R S L. BIENICEDS — — S
= i 2 B Around 55%
We will aim for a consolidated payout ratio of around 55% in the fiscal year Consolidated payout ratio Shdka
ending March 31, 2024 and move toward this ratio in phased manner
- ERRIETTMEM (I 70%EEZRRZ E L. HEERLEISERE30%THEFT e
i0 wi 9 intai i 708
Our target for the total return ratio will be around 70%, and maintain an equity ;ir;al;: 707 47,0 bllen
ratio of 30% going forward buybacks ¥7.0 billion
107@&A
Diﬁﬁds ¥10.7 billion
; 17.3 V 18.3 7 19.3 203 V e 24.3 TN
FY2017 FY2018 FY2019 FY2020 FY2024

(@Rl &1

= oo —

[SIRJT

1 oOmiz)

High Growth Coupled with High Returns

2019 3FHAD 1 HRETTDEHE(F11IFHER. BERS EED4IHERDFT U, 2020F3RHDEPSIFHBMER LERBERICK D, BERS LD
122.7MZ2HELET . BEER(CDVTIE LEEOKRERTOAHICEDE., SHERDIEAL/AD57MAZFE. BHRNOEIEICDNT(E.

70f8MZETE L CTULET,

For the fiscal year ended March 31, 2019, we raised dividend payments by ¥11 per share, to the record high of ¥49 per share. In the fiscal year ending March 31, 2020,
MARUI GROUP will target record-breaking EPS of ¥122.7 through income growth and capital measures. In addition, we plan to issue higher dividends for the eighth consecutive
year with dividends of ¥57 based on our shareholder return policies. The Company will also acquire ¥7.0 billion worth of treasury stock in this year.

[EPS - BtM&{HEZXK] EPS and Dividends Growths

Shareholder Return Forecasts

- FREIREEABERICKD . REFRHGNIASMRE ESET2miz
High growth and high returns sustained over long term through
business strategies and capital measures

B SEOEEHAA—>

(F3 /Yen)

200

FIMERER
#10%

Average annual growth

15.3 16.3 17.3 18.3 19.3  SHERHTY T EPS
FY2015 FY2016 FY2017 Fy2018 FY2019 5-year average 150
573 0 [¢) (s} o s 0 100 /
EPS{HESE +4.6% +20.1% +13.5% +16.1% +24.5% +15.6% 100 TR LS D
EPS Growth #15% RS
Average annual dividend increase Cash dividends
50 Approx.15% per share
Y& HEE +5.6% +15.8% +50.0% +15.2% +28.9% +22.2%

Dividend Growth
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15.3 16.3 17.3 18.3
FY2015 FY2016 FY2017 FY2018

19.3 20.3 21.3
FY2019 FY2020 FY2021

223
FY2022

23.3
FY2023

24.3
FY2024



<8E> [HAIEELR—P 2019] (CDWLWT (Reference) About Co-Creation Management Report 2019

HHII—=TTIE. INTORAT—IMIILS —DESHCHAIZRERES [HAKEEL/R— bk 2019] ZFTL\zLFELUR.
[HABEL/R— 20191 T [COEE—FN! | ZAA AV LT/, RF—URILY —DESHCHHL EOHBZTFUMNITVET ., HAICHZ> THHDZ L2 LD TEF

WL ZHIC, SESFERAENSHHOEZ A BMDEHZTHBALTNET,

MARUI GROUP CO., LTD., announces that it has published Co-Creation Management Report 2019, its latest integrated report for all stakeholders.

In Co-Creation Management Report 2019, we are encouraging our stakeholders to co-create with our company with "Let's Join Hands" as the main message.
In order to understand more about our company’s approach to co-creation, this report explains our company's philosophy and initiatives from various angles.

{ ARHAHII—TDr%(dME ) MARUI GROUP’s Corporate Value R e
THREEDEIRNTORFT—IRILT—DFIEE (LbhE) HERDESEDDILAN, HHOTEMBEDIEATSHDENDSEZDEE,
BEFEHC TUBDE] DTSy hIA—LRBID TOEEVWEWSIEWESBNMTULTWVET,

Based on the belief that expansion of intersection between of stakeholder's interests (happiness) including the future generations are expansion of our company’s
corporate value, this section introduces our desire to create a platform for happiness together with our stakeholders.

. T’.ﬁﬁtbi‘aﬁx

{ LTV (£EEFR) ZBRULERBASTOREE ) Long-Term Prospective Management Focused on LTV (Lifetime Value)
ESRIAETILOERIAIC KD, HtDIEESHEERE DT LIS S, FHIEEICE D <A s (2 L.
LTVERDORE(CRZ > TWB T EEITHIPEUTWLWET,

This section explains our company’s earnings structure has changed from one-time revenue to recurring revenue based on contracted recurring payments
as a result of the transformation of its business model and we are shifting our focus to LTV management.

(TCFDIREIICERULIV—> - ESRX%H#EE) Green Business Based on TCFD Recommendations
FRHARDUBDOERARRETIEHIC, JU—2 « ESHRIEHMET DT T, 2050EFTD I DD FUADHEE &I,

SURZEEIDY X T LR ICDVWTHBNLREEZSHTTBNMTLUTVET,
In promoting green businesses to protect the happier future for future generations, this report introduces the climate change-related risks and #EEH LR~ 2019
opportunities including the financial impact, based on analyze three potential scenarios leading up to 2050.

LEEHREE S ]

(HBRIDRXFFEUFADIYRIA>BR) Co-Creation Sustainability Management
BRAFFEUF BEHECATE. BRATFEUFT 1 ZEEROMREEHRMEIEDUER EICDNTED LIFTWET,
Fle. WIMEEZEVRRBOSHREE I —J(CTBNMULTVET,
This section discusses the establishment of the Sustainability Committee and the revision to officer compensation system to promote sustainability management.
We also provide a unique introduction to the diversity of all directors, including external directors.

X THAIEELR—b 20191 (3. ZBE5HSTELSEELY  Co-Creation Management Report 2019 is available through the following links.
— (BAEEIR) https://www.0101maruigroup.co.jp/ir/lib/i-report.html  (English) https://www.0101maruigroup.co.jp/en/ir/lib/i-report.html
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<8%> [VISION BOOK 2050] [CDW\WT (Reference) About VISION BOOK 2050

{ HFHIIL—TF E=3>2050 -MARUI GROUP's 2050 Vision- )

[ ESRAZBEUTHSWREMIZEDHEX 357 %&EISD -Harnessing the power of business to build a world that transcends dichotomies- |

AHTIL—TTlE. INRTDRFT—IRIS—DESFHICEFIEHAPVRFTFEUS ¢ LR— h&EULT TVISION BOOK 20501 #FITLWzUEU.

[VISION BOOK 2050 Tl&. [RHEIIL—T E=3>2050] & EZ3Emicaiiz THRIZEEREUE3DDOESRA] UHRFFEUFHINF2X] AD
EDHEHCDVWTITHATDEHIC, HETIL—THHET [TARTOAD [UbhHE] ZRUSNSA > —STTEMMEES] OFERAMIFZO0—- Ry ITZBEHE LU TVET,
MARUI GROUP CO., LTD., announces that it has published VISION BOOK 2050, its latest co-creation sustainability report for all stakeholders.

VISION BOOK 2050 provides explanations on MARUI GROUP’s 2050 Vision and the initiatives in three businesses founded on co-creation and in sustainability
governance for accomplishing this vision. This report also includes a roadmap for MARUI GROUP’s quest to help build a flourishing and inclusive society that offers happiness to all.

(AHIIN—T EZ3>2050 -MARUI GROUP’s 2050 Vision- ) e ———

[EZRRXZBE LU THOWDIIEMIIZRDBIDEREZAID] EVWSESIZOERICDNT, [A20)L—=>3> ] OERB L,

I —THEZXD [2050F0tER | ZHHETITHMALTVET,
VISION BOOK 2050 contains information on the concept of inclusion and the vision for the world of 2050 that formed the basis for MARUI GROUP’s
2050 Vision of “harnessing the power of business to build a world that transcends dichotomies.”

( HelzB&L U3 DDESRX -Three Businesses Founded on Co-Creation- )
Eg> U T IZTIEMIZRERDHEX D] . HRBEZDRACESRR] THEIEZSRX] [J7AF>>vIL-A4>0)L—=3>]
EVDE3DDESHRAZETE. FESRIAICHITZERABESL, EX g EmICalERDEFEBTLUTNED,

MARUI GROUP has identified three businesses that will aid it in accomplishing its vision of transcending dichotomies: "Inter-generational businesses", W% 7/044,
"Co-creative businesses" and "Financial inclusion". VISION BOOK 2050 details the long-term targets of each business and its initiatives for realizing its vision.

(HRFFEUF o HINF >R -Sustainability Governance- )
ESRAZEC TIFHENQTS, KRR ARIR I BeH(C(E. ERER] ERICEDBD T ENMNBIZEERX. CNETD 5 DDAT—IRILS—I(C
DR =B, [6 RF—URILF—] OFlER (Lbht) &5 - kTt FiefiiEzalt 3 38 DMBEHCDNTITHIALTLETD,

MARUI GROUP realizes that co-creation with future generations is vital in its quest to help build a sustainable society and global environment through its business.
For this reason, future generations have been included alongside the five groups of stakeholders the Company has previously emphasized. VISION BOOK 2050
explains the new value creation initiatives being advanced to promote harmony and expand the intersections between the interests (happiness) of now six groups of stakeholders.

% [VISION BOOK 2050] (&. =55 STELTEELY  VISION BOOK 2050 is available through the following links.
— (BASER) https://www.0101maruigroup.co.jp/sustainability/lib/s-report.html  (English) https://www.0101maruigroup.co.jp/en/sustainability/lib/s-report.html
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AERHTHBHE U TE DX IFEROFRICAT 3R, HHMREAFLUTVDBRNRUVSIENTH D EHETT 2 —EDFHRICEDNTED,
ERDEEE (IRARBRCID RS RRRDFEMNGDFT. BEVEDE(E. I REP 03-5343-0075(CT @ TEE 0N,

Forward-looking statements contained in this presentation are based on information available at the time of preparation and
on assumptions that have been deemed to be rational. Actual performance may differ greatly due to a variety of factors.
Any inquiries may be directed to the IR Department (Tel: +81 3 5343 0075).



