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1. REBE

(Financial Highlights)

[Bifsi: A M ;% (Millions of Yen; %) ]

2018/2 2019/2 2020/2
BTHALE ATEALL ATEALL
Amount YoY Amount YoY Amount YoY
LB 186, 696 101. 185, 796 99. 185, 921 100. 1
Net Sales
=
TOHDERRA 18, 603 99. 18, 437 99. 18, 590 100. 8
Other Revenues
s
E¥”¥H 205, 300 101. 204, 233 99. 204, 511 100. 1
Operating Revenue
ey
E¥*IJ.H 8, 596 104. 8, 225 95. 8, 106 98. 6
Operating Income
rith
ﬁ%ﬂﬁ 8, 597 104. 8, 144 94. 8, 035 98. 7
Ordinary Income
kY 'E
A 6, 483 155. 3, 979 61. 3, 873 97. 3
Net Income
sz —L kY 'E
T#R S 7= SRR (FD) 61. 43 154. 37. 68 61. 36. 66 97. 3
EPS(yen)
2018/2 2019/2 2020/2
R MR 407454
Amount Share Amount Share Amount Share
WwEE 94, 807 100. 101, 140 100. 106, 942 100. 0
Total Assets
= >
MENH 24, 077 25. 23, 920 23. 24, 921 23.3
Current Assets
’ [— P
AMEERE . 57, 488 60. 63, 743 63. 68, 413 64. 0
Property, Plant and Equipment
BRETEEE
. 1, 498 1. 1, 588 1. 1, 483 1.4
Intangible Fixed Assets
L > P
BATOMORE 11, 742 12. 11, 886 11. 12, 124 11. 3
Investment and Other Assets
@Eﬁﬁi 70, 729 74. 77, 219 76. 82, 020 76. 7
Fixed Assets
pe ==
ABEAR 36, 204 3s. 43, 634 43. 44, 301 41.4
Current Liabilities
= ==
S C g 15, 810 16. 12, 528 12. 14, 969 14. 0
Long-term Liabilities
MAE 42, 792 45, 44, 976 44. 47, 671 44.6
Net Assets
s |, &
1**éfh )ff@ﬁfi(ﬂ) 404. 15 424. 55 449. 83 -
BPS(yen)
==
ﬁﬂ;ﬁiﬁ 12,127 12. 14, 189 14. 14,174 13. 3
Interest-bearing Debt

2. REHRAM

(Selling, General and Administrative Expenses)

[BGI: BAH; % (Millions of Yen; %) ]

2018/2 2019/2 2020/2
ot} BTHALE bl e £%8 BTHALE bnlialnd +£%8 BTHALE stk
Amount YoY % of Sales Amount YoY % of Sales Amount YoY % of Sales
A5 25, 714 100. 5 13. 8 25, 861 100. 6 13. 9 26, 031 100. 7 14. 0
Personnel Costs
RiIRE
. 4, 095 100. 5 2.2 4,027 98. 4 2.2 4, 020 99. 8 2.2
Advertising Costs
BR5EE
. 4,726 98. 6 2.5 4,619 97.7 2.5 4,570 99. 0 2.5
Selling Costs
n
"xﬁﬁ 22, 280 100. 6 11.9 22, 505 101. 0 12. 1 22, 322 99. 2 12. 0
Facilities Costs
J— 117
=1 4,628 108. 1 2.5 4,744 102. 5 2.6 5, 066 106. 8 2.7
General Costs
e
”l?otn:l 61, 445 100. 6 32.9 61, 758 100. 5 33. 2 62, 013 100. 4 33. 4




3. EEDIK;

(Number of Employees)

2018/2 2019/2 2020/2
A# ATHALE R A8 BITHAEE AE ATHALE R
Number Change Number Change Number Change
e
Full-Time Employees 1, 338 A5 1, 382 44 1, 844 462
N—hk-TYTFH#E
Part-Timers and Contracted Employees 6, 533 A173 6. 374 A159 6,150 A224
ieRA M 7, 871 A178 7, 756 A115 7, 994 238
Number of Employees
X REEBBUIHARAR—X /-1 ETAM160H #E, #H B (FMH~ADEMEZRE. ZALRABTEETCHHEETI .
2018/2 2019/2 2020/2
ATEAIE R AITEA LR ATEAIE R
Change Change Change
APAR Y 76. 2 AO. 4 75. 7 AO. 5 75. 5 AO. 2
Ratio of Part-timers to Total
FEDBEE (%)
[ B a2 F 25 ] 36. 7 AO. 2 37.0 0.2 37.1 0.2
Labor Share
—A&EYFLES(FA)
(e L=/ PR Q] 23, 395 783 23, 647 251 24, 043 394
Sales per Employee
(Thousands of Yen)
— A& Y FRIGERE ()
[miE/FElREEEH] 49, 2 1.0 50.0 0.8 50. 8 0.8
Retail Space per Employee
4. £EUNFZOWKR (Financial Position)
[Bifsr - 5 M ; % (Millions of Yen; %) ]
2018/2 2019/2 2020/2
ot} ATHEALL ot} ATEALL &% ATHEALL
Amount YoY Amount YoY Amount YoY
2 B
SLELFR. 5 45. 2 0 14.0 0 67. 1
Interest Income
ﬁﬂgﬁﬂéﬁ 12 97. 6 11 89. 3 11 100. 0
Dividend Income
M (A) 18 71.7 11 65. 8 11 97.8
Financial Income
SHLFE 219 80.0 180 82. 3 182 100. 7
Interest Expenses
/Nt (B) 219 80. 0 180 82. 3 182 100. 7
Financial Expense
£ (A) — (B) _ _ —
Net Financial Charges A201 A169 A170
AV FLAR DALY DL oF 43.12 f&(Times) 55. 64 #£(Times) 60. 57 f&(Times)

Interest Coverage Ratio

5. HAIFIZ - FFAlIRE

(Extraordinary Profit and Loss)

[ Bi{sz : 5 A M (Millions of Yen) ]

&%
Amount

AR R EE
Total Extraordinary Profit

g SEES

Impairment Losses

1, 865

% & EPRANIE

Loss on Retirement of Fixed Assets

71

X 2EEFEEPS

Other Extraordinary Losses

164

AR REE
Total Extraordinary Loss

2,102




6. REREDWKR (Capital Expenditures)  cx1)
[ B4 : & 3 (Millions of Yen) ]

2018/2 2019/2 2020/2
HERE
For New Store 92 83 100
EE#EE:&. 593 608 1, 155
For Renovation
ITRE
For IT 64 108 57
Z ot
For Others 2,721 (%2) 11, 571 (%3) 9, 576
RimixEREE
Total Capital Expenditure S, 471 12, 371 10, 890
;@Hﬂﬂﬁfﬂﬁ o 3, 334 3, 423 3,618
Depreciation and Amortization
X1 RERERET. ERAWIHRVERBEFORENDEELCHRIREETY,
%2 FHEEQERZHIERNG LIRTHEQLHMRENEFENTEYET,

¥3 HIRTHTEDERAZHERBRUVARITO LR 4— hDOEHED L HRBIEENTEYET,

7. BRFREOCK

(Interest-bearing Debt)

[Ef: BHAH; % (Millions of Yen; %))

2018/2 2019/2 2020/2
=58 ATHAEE =58 AIHALE G AIHALE
Amount YoY Amount YoY Amount YoY
RAGEAS I EURNBEFFRED) 9, 637 66. 2 5, 525 57.3 8, 245 149. 2
Long-term Debt
RRfEAE 2, 380 43. 3 8, 600 361. 3 5, 900 68. 6
Short-term Debt
) —REH
Lease Debt 110 56.5 64 58. 8 29 45. 8
ARFREE 12, 127 59. 9 14, 189 117.0 14,174 99. 9
Total
8. EMBIGELEMIKK (Sales by Product Category)
[Bifsr - 5 M ; % (Millions of Yen; %) ]
2018/2 2019/2 2020/2
bl =) HRtE | ATEIEE | BETFRE bl =) R | ATHALE | BRfELE bl AL | ATEtE | BiFLE
Per Per Per
Sales Share YoY Comp. Sales Share YoY Comp. Sales Share YoY Comp.
Stores Stores Stores
Z‘Eﬂ' 34,912 18. 7 96. 6 96. 6 33, 336 17.9 95. 5 95. 5 32, 938 17.7 98. 8 98. 8
Clothing
Fﬁ;)(u?:i 114, 076 61.1 102. 3 102. 1 115, 060 61.9 | 100.9 [ 100. 6 115, 310 62. 0 100. 2 100. 1
EERER
Home, Digital 36, 380 19.5 | 102. 7 102. 7 36, 174 19.5 99. 4 99. 4 36, 476 19. 6 100. 8 100. 8
and H&BC
Tt 1, 327 0.7 94. 3 94. 3 1,225 0.7 92. 3 92. 3 1, 196 0.6 97.7 97.7
Others
f‘(;f; 186, 696 100.0 | 101.2 101. 1 185, 796 | 100. O 99. 5 99. 4 185, 921 100. 0 100. 1 100. 0
(&M DMER]
SRKE - LTARRE, AR AU AVK
B 70Y)— XN TA)—  RE.KE.BE. TVH. EE
EERE-RE.XE. ML EREE. A—LT7v a3y H&BC
- Z DM - - FEERTE. FER. ¥OMF T
o. EBFAIST LA EE (Gross Margin Ratio by Product Category)
[BfI:%]
2018/2 2019/2 2020/2
bpiat e dlEs iR bpliat e dEs e iR Se L #aFI AR iR
Gross Margin Ratio Change Gross Margin Ratio Change Gross Margin Ratio Change
‘7&*4 38. 2 0.1 38.3 0.1 38. 1 AO. 2
Clothing
R 24.7 0.3 25.0 0.3 25. 1 0.1
Food ] ] ) ) ) ]
EERER
Home, Digital and H&BC 26. 9 AO. 2 27. 4 0.5 27. 3 AO. 1
T 12. 4 0.3 12. 8 0.4 12. 8 0.1
Others
aaf 27.6 0.1 27.7 0.2 27.7 AO0. 0
Total ] ' ) ) ) '




10. AERBFIET LSHEUE

(Comparable Store Sales Growth by Month )

[B{I:%)

19/ 3 19/ 4 19/ 5 19/ 6 19/ 7 19/ 8 19/ 9 19/10 19/11 19/12 | 20/ 1 20/ 2 REt
Z‘E*J' 1.7 A3.9 2.0 3.5 A8. 8 7.2 20.4 | A15.7 4.7 | A10.3 A1.2 | A10.0 A1, 2
Clothing
=]
Eﬁa AO. 2 1.6 AO. 9 1.5 A2.7 AO. 4 0.2 A3. 4 2.4 AO. 5 0.2 3.7 0.1
EERE
Home, Digital, 1.0 A1.8 0.6 1.2 A2.5 3.6 35.9 | A19.0 A3.9 A4. 6 0.0 1.6 0.8
Sports and H&BC
A
T'z(‘)'t’:l 0.2 AO. 3 AO. 1 1.8 A3. 7 1.5 10. 8 A8.9 1.7 A2.9 AO. 1 1.4 AO. 0
= L=
BEMNBFERLESHUVE
% S
30 F S0
20 F
10
0
_10 L
-20

'"19/3

'"19/4

"19/5

'"19/6

"19/7 '"19/8 "19/9

"19/10

"19/11

& - B&

- FERER —— &5

11. BIFEDOEH - FHIE - W /RROmH LLHER

(Comparable Stores: Number of Customers, Average Spending per Customer, Number of Product Sales)

"19/12

'20/1 '20/2

2018/2 2019/2 2020/2
ATEALE(YoY) ATHALE(YoY) ATHALE(YoY)
g;& 0, 0, [s)
Number of Customers 99.6 % 8. 4 % 99.5 %
& 5l . 101.4 % 101.0 % 100.5 %
Average Spending per Customer
AR B ; ) .
Number of Product Sales 99.8 % 100.0 & 99.6 %
N == =gk
12. byZ7/\1) 25 EEHE (Sales Result of TOPVALU)
[Bifsr - 5 M ; % (Millions of Yen; %) ]
2018/2 2019/2 2020/2

sEEE ATHEALE R kS ATHALL R kS ATHEALE R

Sales YoY Share Sales YoY Share Sales YoY Share
ZQ)H 2,667 69. 3 7.6 2,573 96. 5 7.7 2, 334 90. 7 7.1
Clothing

=]

1%)(”)?1 12, 511 98. 8 11.0 12, 917 103. 3 11. 2 13, 425 103. 9 11. 6
EERE
Home,Digital and H&BC 3, 305 98. 9 9.1 3, 350 101. 4 9.3 3, 384 101. 0 9.3
o
"llf(l)::-l 18, 484 93. 1 9.9 18, 842 101. 9 10. 1 19, 144 101. 6 10. 3




13. EEE

(Retail Space)

2019/2 2020/2
EERBHEAS s BAE 1R BEESEHEEAE
(FESHE0 (ESHE0
Directly Operated Space New Stores Closed Stores Net Floor Expansion Directly Operated Space
(Number of Stores) (Number of Stores)
(A) (B) (©) (D) (A)+(B)-(C)+(D)
392,892 m 445 m 162 m o 393, 175 m
(77) (3) (1) (0) (79)
2018/2 2019/2 2020/2
BTHEALL (%) ATHALE (%) BTHALE (%)
YoY YoY YoY
,ﬁﬁikﬁiﬁﬁégm) 392, 400 99.9 392, 892 100. 1 393, 175 100. 1
Term-End Retail Space
1méL}EJ§%(H) 475, 782 101. 3 472, 894 99. 4 472,873 100.0
Sales per m(yen)
14. BERAKEDORKR  (New Store and Closed Store Details)
FE B [E# FRTE FEIHERE (M)
Open Date Store Name Location Retail Space
flm‘h 20194%5A17H FWNETHoEE6EBTITHIE FLIRH R X 156
ew Stores
2019%8H23H FWNTT(HoLL3%TE24THIE FLiRH e RE 135
2020%2H21H FWOETF2LILDFIFITHIE FLIRT AR 154
FE B &£ FR7E SeIHmEHE (m)
Close Date Store Name Location Retail Space
P 201949 A4H FNET oL 2ERTTHIE IR PR 162
Closed Stores
15. EEMRIEGELEOXE  (Inventory Turnover and Loss Ratio )
2018/2 2019/2 2020/2
EESEHUE (%)
Inventory Growth Ratio (%) 102.6 100.1 108.7
&K EEEERE ([E)
Clothing Inventory Turnover (Times) -6 S 4 s.3
ARE (%)
Loss Ratio (%) 0.76 0. 60 0. 57
EESEHUE (%)
Inventory Growth Ratio (%) 1083 100. 2 108.2
B EEEERE ([E)
Food Inventory Turnover (Times) 38.6 38.8 87.7
ARE (%)
Loss Ratio (%) 0. 05 AO. 04 0. 03
EESEHUE (%)
ERSE Inventory Growth Ratio (%) 100.1 99. 5 102.9
AR EEEEE (@)
Home,Digital I tory T Times) 4.3 4.3 4.2
and H&BC l;:vxenX o(rz; )urnover( imes
% (9%
Loss Ratio (%) 0. 49 0. 29 0. 41
EESHEUE (%)
Inventory Growth Ratio (%) 101. 6 99. 9 103. 3
=H HEEMERE (H)
Total Inventory Turnover (Times) 8.8 8.8 8.5
AZE (%)
Loss Ratio (%) 0. 27 0. 14 0. 20




16. FEFERIE

(Major Financial Indicators)

2018/2 2019/2 2020/2
WEERENZER %
Ordinary Income to Total Assets Ratio 8.9 8.3 7.7
REELIMAEE %
Net Income to Total Assets Ratio 6.7 4.1 s 7
B &AL HHMAILEE (ROE) % 16. 2 9 1 8 4
Return on Equity ) ' '
A EERE 8 1. 97 1. 84 1. 74
Total Assets Turnover times ' ' '
EET PR % Y2 o s o
Ordinary Income to Revenues ' ' '
T LEERENRE %
Ordinary Income to Net Sales 4.6 4. 4 4.3
BRREEEFSE % . 2 A A
Operating Income to Revenues ' ' '
SLEEEMEE % 4.6 4.4 4.4
Operating Income to Net Sales ' ' '
THREYMEE M
Net Assets per Share Yen 404.15 424.55 449. 83
BoEARtE %
Shareholder's Equity Ratio 45. 0 44.3 44.5

17. %HADIKHK (Stocks Position)

2018/2 2019/2 2020/2
f71'1121:1(H;_Le'ij)ﬁ(Fq) 869 859 847
i?ﬁyﬁgﬁ(m) 580 706 700
FAeh IR () oz o8 o1
Average(yen)
HAR B (M) 789 774 766
Term-end closing price(yen)
A BFl#%E (EA M)
Market Capitalization(Millions of Yen) 83, 303 81,778 81, 001




