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1. EEOBIE Financial summary

2019/3/31 2020/3/31

1258 HIEELL 1218 AIEELE
(M./Yen) FY2019 YOY(%) FY2020 YOY(%)

1 BRSO HHAfEFIE (EPS) Earnings per share 115.99 124.5 117.58 101.4

Bo EARZEFIEE (ROE) Return on equity 9.1% +1.5% 8.8% A0.3%

T EAFIZER (ROIC) Return on invested capital *1 3.7% +0.4% 3.7% +0.0%

HEEARIR & Capital costs *2 6.8% N1.2% 6.9% +0.1%

BARIOX ~ (WACC) Weighted average cost of capital *3 2.8% AN0.3% 3.0% +0.2%

(&7 M./ Millions of Yen)

D) —THEERS Total Group transactions 2,539,631 116.0 2,903,713 114.3
5B Retailing 337,006 102.6 320,119 95.0
TA>FTVY FinTech 2,310,635 117.1 2,678,839 115.9
SHE Eliminations A 108,010 - A 95,245 —

Fo LURZS Revenue 251,415 104.6 247,582 98.5
[UA—U>PLRZa1—] [Reccuring revenue] *1%4 [136,994] [112.7] [144,723] [105.6]
IR Retailing 125,410 94.8 110,960 88.5
JT42F7vD FinTech 126,005 116.4 136,622 108.4

FE_LHFIZ Gross profit 190,502 108.3 195,666 102.7
[UA—U>PLRZa1—] [Reccuring gross profit] *1k4 [122,660] [113.5] [131,099] [106.9]
Dol v i|E A Gross profit margin 75.8% +2.7% 79.0% +3.2%

JE&# - Web Store - Web 66.1% +2.0% 70.2% +4.1%

IRFTENRU—REIRE Selling, general and administrative expenses 149,317 107.0 153,721 102.9

XN Operating income 41,184 113.21 *2 41,944 101.8
IN5E Retailing 11,421 129.4 10,027 87.8
14TV FinTech 35,018 111.4 38,399 109.7
HEX(FRtT Eliminations/Corporate A 5,255 - A 6,482 =

BEMNE Ordinary income 39,786 113.2 40,415 101.6

B E(CIRE I 2 SRR Net income attributable to owners of parent 25,341 121.2 25,396 100.2

(#¥k/ Share)
LR n Sy Sivs @ (STt 7 Savd : X)) Average number of shares (excluding treasury stock) *3 218,488,374 97.4 216,001,704 98.9

* R RR—Z(CERHELTHBDFET,
The notes are on the next page.



*1 FFHllEp.20Z SR <IZE 0.
For more details, please refer to page 20.

*2 EEFROBFBMCOETELTE. BIER (2020638 REME p.4 EXEMRENMORNER] £2TELIZE0,
For information on factors affecting operating income, please refer to “Factors Affecting Operating Income” on page 4 of
“QOverview of Performance for the Fiscal Year Ended March 31,2020" as the attached material.

*3  HAREIIMIEBOER [CHE VT, FITERIVEN SR 2BSHIVERICIE. RERMBIPERRUMKITSESOPEENMRE T 2HHKAEEH THEDFET.
(202043483 479,820. 20194%3HH8 502,300)
Treasury stock excluded from average number of shares includes Board Incentive Plan and Employees Stock Ownership Plan.
(FY2020 479,820 FY2019 502,300)

¥ HBHOIIL—TT(E 2021F 3 AERKER E IS 5 H FOTHRESHBEICS T, EPS. ROE. RO I CERERZCED. BEMERLICHITT
FIESHER EEARTX FOER(ICED#EA. RO I CHWA CCERZENIC LEIDEEZEHS L TVET,
Marui Group's 5-Year Mid-Term Plan to fiscal year ending March 31, 2021 has set EPS, ROE and ROIC as KPIs (Key Performance Indicators); to improve corporate value
we aim to expand earnings and reduce capital costs to achieve a structure where ROIC consistently exceeds WACC.

*  k1~4(F, Non-GAAPIEIRTY, 5TERIE. p.19<EE> Non-GAAPIEIR(C DLW TZEZ BRI IZE0,

Items % 1-4 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 19.



2. V) —T#H4RE Total Group transactions

2019/3/31 2020/3/31

1258 HIEELL 1258 AIELE
(&7, Millions of Yen) FY2019 YOY(%) FY2020 YOY(%)

N5 Retailing 337,006 102.6 320,119 95.0
EEMERT > hE Tenant sales and others 208,659 130.5 218,600 104.8
(=l Product sales 49,618 84.3 36,195 72.9
SEHABEA Consignment sales 54,133 63.2 40,411 74.7
ESpEE=ES Related business 24,594 102.2 24,912 101.3
42TV FinTech 2,310,635 117.1 2,678,839 115.9
SaveEsJdoLSy b Card shopping 1,876,951 117.2 2,171,018 115.7
SMEBHNERIE Outside of Marui Group 1,768,940 118.8 2,075,772 117.3
(UK - D EIEURE) (Total transactions for revolving and installment payments) *1 (245,171) (123.4) (284,656) (116.1)
H—E2 Service 281,173 124.9 353,863 125.9
H—RFrwv>J Cash advance 143,312 103.8 145,234 101.3
IT 1 IT, etc. 9,198 108.2 8,723 94.8
HE Eliminations A 108,010 - A 95,245 =

A Total 2,539,631 116.0 2,903,713 114.3

123y IULDy hEBREHFIL DY hTHALEZ TUR - HEIERES] Ot T,

Total transactions for revolving and installment payments are the total of Card shopping and Driver's license Credits.

* EEMERT > bEE. ERERZNZMEL VST hOBIREETY .

BmE. ECEEBMEDT LS T,

EIEEAR. EmOIRTS R (CEREISE L DERZEANDBEEEOZIE TORRETY .
NFEd, ERERZNCE D S CRUEHADITRZED TSz, B - HILEA RN U, ERMERTF > hMERBRULTEDET,

Tenant sales and others are the sales of tenants which made the fixed-term rental contracts.

Product sales are mainly the sales of specialty stores, which primarily deal in private brand products.

Consignment sales are the sales by the department store type of contract which products are procured from suppliers at the same time they are sold to customers.

In the Retailing segment, the progress in the shift toward shopping centers utilizing fixed-term rental contracts resulted in a decline in Product sales and Consignment sales

and a increase in Tenant sales and others.



3. 55LkINEE Revenue

2019/3/31 2020/3/31

121A BIELL 121A BIFELE
(&75M ./ Millions of Yen) FY2019 YOY(%) FY2020 YOY(%)

N5E Retailing 125,410 94.8 110,960 88.5
E8INAE Rent revenue and others 41,601 121.7 42,497 102.2
[l = Product sales 49,618 84.3 36,195 72.9
HEEASE LS (#ZE) Consignment revenue 9,595 63.5 7,355 76.7
BEESZEUNA Related business revenue 24,594 102.2 24,912 101.3

TA>FTVY FinTech 126,005 116.4 136,622 108.4
SavESTULSY b Card shopping revenue 73,472 113.7 82,659 112.5

U7R - DEIFEHN Finance charges on revolving and installment payments 43,548 111.6 47,912 110.0
DNERIESFER Affiliate commissions 29,924 117.0 34,746 116.1
HEBEBEO—FISIRA Interest income on consumer loans 24,501 102.7 24,916 101.7
ErEREt (18.9~) Liquidated accounts receivable (Sep. 2018-) 5,607 - 5,115 91.2
TREMGEIERELR Gain on transfer of liquidated accounts receivable *1 6,060 - 7,110 117.3
SEERMER Amortization of liquidated accounts receivable and others ~ *1 A 453 - A 1,994 =
H—EXUA Service revenue 13,225 117.2 15,207 115.0
IT fib IT, etc. 9,198 108.2 8,723 94.8

= Total 251,415 104.6 247,582 98.5

[UA—U>PLRZa1—] [Reccuring revenue] *2%4 [136,994] [112.7] [144,723] [105.6]
UBh—U> L RZa—tX Ratio of reccuring revenue *5 53.5% +3.7% 57.3% +3.8%

*1 FFHlllEp.227E SR <IZE0.
For more details, please refer to page 22.
*2 FHHEp.20Z BRI E0.
For more details, please refer to page 20.
*  %4,5(% Non-GAAPIEIZET Y, TEIIE. p.19 <EE> Non-GAAPIBEE(CDWTEIBIBIZELN,
Items % 4,5 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 19.
* BEINAZL. EEHERZNICEDIRENAZDRE T,
mmstLEE. ECEEEMEDTLESTY,
SHIBEATE LS (#%8) (3. ERORSE ERFICEEISEXDERETANDEEEEOZNETOR LS T, MREHBEOHZ57T L5t E 2R rae L THENET,
IINFEIE, ERMEREZNICE D S CEUEHNDIEIRZEH TU\DceH, Emst s - Bt AT LS (&) (FRd L. EBRAZFIMBRLTEDEY.
Rent revenues and others are the revenues of rental income and others which generates from the fixed-term rental contracts.
Product sales are mainly the sales of specialty stores, which primarily deal in private brand products.
Consignment revenues are the sales by the department store type of contract which products are procured from suppliers at the same time they are sold to customers, and the Company shows it at net value,
the portion that represents profit to the Company.
In the Retailing segment, the progress in the shift toward shopping centers utilizing fixed-term rental contracts resulted in a decline in Product sales and Consignment revenue and a increase in Rent revenue and others.



4. T LR Gross profit

2019/3/31 2020/3/31

1254 HIfFLL 1254 BIELEE
(&5, Millions of Yen) FY2019 YOY(%) FY2020 YOY(%)

N5 Retailing 71,669 96.4 65,877 91.9
EEMERT > hE Rent revenue and others 38,429 122.7 40,094 104.3
(=l Product sales 18,614 81.3 12,921 69.4
SEHABEA Consignment revenue 9,595 63.5 7,355 76.7
ESPEEES Related business revenue 5,029 99.9 5,505 109.5

JTA>FYY FinTech 118,832 117.1 129,788 109.2
SaveEzJdoLSy b Card shopping revenue 73,472 113.7 82,659 112.5

U - FEIFER Finance charges on revolving and installment payments 43,548 111.6 47,912 110.0
HNERIESF &R Affiliate commissions 29,924 117.0 34,746 116.1
H—RFrvs > Interest income on consumer loans 24,501 102.7 24,916 101.7
EtEREL (18.9~) Liquidated accounts receivable (Sep. 2018-) 5,607 - 5,115 91.2
BN EERER Gain on transfer of liquidated accounts receivable *1 6,060 - 7,110 117.3
EEREA i Amortization of liquidated accounts receivable and others ~ *1 A 453 - A 1,994 =
PJ—EX Service revenue 13,225 117.2 15,207 115.0
IT 4 IT, etc. 2,025 113.5 1,889 93.3

A Total 190,502 108.3 195,666 102.7

[Uh—U>TLRZ1—] [Reccuring gross profit] *2%4 [122,660] [113.5] [131,099] [106.9]
UBD—USTLRZa—t=R Ratio of reccuring gross profit *5 62.9% +2.7% 65.3% +2.4%

*1 FFHlllEp.227E B8R <IZE0.
For more details, please refer to page 22.
*2 FHHEp.20ZZBIR<IZE0.
For more details, please refer to page 20.
*  %4,5(F Non-GAAPIBEET T, stEI(E. p.19 <EE> Non-GAAPIER(IC DWW TZEI SR IZE,
Items % 4,5 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 19.



5. BRERU—REHEE Selling, general and administrative expenses

2019/3/31 2020/3/31

1218 HIEELL 1218 HIEELE

(575, Millions of Yen) FY2019 YOY(%) FY2020 YOY(%)
ERFE(EEE Sales promotion expenses 27,229 112.5 28,985 106.4
RA> NEA Card rewards 19,848 121.4 22,855 115.1
ARFESBHE Sales administration costs 25,322 105.3 27,343 108.0
A& Personnel costs 40,964 97.6 38,926 95.0
B Equipment costs 23,915 *1 98.4 23,962 100.2
IREEENE Depreciation and amortization 8,614 96.6 7,861 91.3
BfER Provision for bad debts 14,364 116.4 16,247 113.1
FISIRIEB RS HBRA Provision for loss on interest repayment 3,364 - 4,422 131.5
HARAR (BHEH) Taxes and dues (business taxes) 1,330 *1%2 - 1,440 108.3
oAt Others 4,212 *1 118.0 4,532 107.6
a5t Total 149,317 *3 107.0 153,721 102.9

*1 20194 3AHAKD. [|EE] (CRRUTCWZIARAE (BEH) (& MAHRAE (BEH) | . HEREE [Zoft] CERRUTBDET,
From the fiscal year ended March 31, 2019, Taxes and dues (business taxes) previously displayed under “Equipment costs” are now displayed as “Taxes and dues (business taxes)”, and consumption tax dues previously
displayed under “Equipment costs” are now displayed under “Others.”

*2 2019 3AMALD. BWIRRD— RICHBNT, EABEBOIMNAREEHMERSNTHEDFE T, MOIMARERTERSTE (WAHIIL—T. WILAT> RS- XFT A, WILT—)LT7-EEEIR) OFHERE
BOETRRIULTEDFET.
From the fiscal year ended March 31, 2019, Epos Card Co., Ltd., adopted Size-based business tax. In conjunction with this change,
business taxes paid by Epos Card Co., Ltd., are displayed together with other companies (MARUI GROUP CO., LTD., M&C SYSTEMS CO., LTD., MRI Co., Ltd.) applying Size-based business tax.

*3 2019F3AHK D, EEIMEERING(CRT DT LET EEEDEB(IC LB, IREERV—RERBEDOSEB (CEFMEELNERZEt LU THEDET,
From the fiscal year ended March 31, 2019, in conjunction with the change in the method of recording Gain on bad debts recovered, expenses on bad debts recovered will be recorded under each item of Selling,
general and administrative expenses.



6. EBOA>MBEER Segment information

2019/3/31 2020/3/31

1218 HIEELL 1258 AIELE

N5E Retailing (&7 M./Millions of Yen) FY2019 YOY(%) FY2020 YOY(%)
FE_bUNEE Revenue 131,681 95.4 116,271 88.3
[=E T IE Operating income 11,421 129.4 10,027 87.8
EEFIEE Operating income to revenue 8.7% +2.3% 8.6% A0.1%
TIOA NEE Segment assets 301,520 101.9 275,779 91.5
T EAFIZER (ROIC) Return on invested capital *1 3.8% +1.0% 3.4% A0.4%

JTA42FTVY FinTech (BAM.Millions of Yen)

5t EUINES Revenue 128,301 116.2 139,546 108.8
EF Operating income 35,018 111.4 38,399 109.7
SRR Operating income to revenue 27.3% N1.2% 27.5% +0.2%
TR NEE Segment assets 622,712 104.5 622,438 100.0
T EAFIZER (ROIC) Return on invested capital *1 4.2% +0.3% 4.6% +0.4%

*  w1(E. Non-GAAPIBEET T, stEINE. p.19 <EE> Non-GAAPEEICDWLWTZI SR IZE,
Item %1 is Non-GAAP indicator. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 19.



7. ERREWRROME

Summary of consolidated balance sheet

2019/3/31 2020/3/31

BIEELE BIEELE
(B7/M./Millions of Yen) YOY(%) YOY(%)
EEEE Operating receivables 565,654 103.2 555,563 98.2
ZIfRFTHE Installment sales accounts receivable 428,180 106.5 416,250 97.2
EXxeME Operating loans 137,473 94.2 139,313 101.3
(EtERENMEER) (Liquidated accounts receivable) (119,264) (163.9) (181,941) (152.6)
BEEERE Fixed assets 249,817 102.7 259,202 103.8
BHFaE Interest-bearing debt 486,632 100.3 479,835 98.6
Bo&A Shareholder's equity 284,752 103.8 289,792 101.8
waE Total assets 890,196 102.8 885,969 99.5
mENMbEE Ratio of liquidated accounts receivable *6 17.4% +5.7% 24.7% +7.3%
BHTEE EXEEL Ratio of interest-bearing debt to operating receivables *7 86.0% N2.6% 86.4% +0.4%
Be&RILLER Equity ratio 32.0% +0.3% 32.7% +0.7%

* HHIIIL-T TR 2021F 3 ABEREERE ST D 5 H EOPIHEESEICSINT, EPS. ROE.

RO I CH'WA CCEZRENCLEBBEEDHELTHDETY.
T+ 2TV IICHENTHEARZ T D EHEBEOEEFE(C(E. IR MOREVERAETHIEL., B FEEOEBRZRDHD ZETIHIN—T2EDERIR ha5IETIF3AHTY.
L. BHFREDKSRREENEZER L CEXBEEDIZEEZELZLLTHEDFET,

BEERCDWTE. ESRIAEFILOZELICHEOE TERZREL. BCEARLZI0%NEEZEHRZIC [HEINRE/NSFUAS— N ZEBELCTHEET,
Marui Group’s 5-Year Mid-Term Plan to the fiscal year ending March 31, 2021, has set EPS, ROE and ROIC as KPIs (Key Performance Indicators); to improve corporate value we aim to expand earnings

and reduce capital costs to achieve a structure where ROIC consistently exceeds WACC.
In FinTech Business, continued growth for operating receivable funding needs will be met with low cost interest-bearing debts, as increased debt-gearing lowers the Group’s overall cost of capital.

At the same time, we will seek to maintain a level of interest-bearing debt that is equivalent to around 90% of operating receivables to ensure financial safety.

Shareholder’s equity ratios will be adjusted in conjunction with our changing business model structure, and we aim to build “ideal balance sheet” with an equity ratio of about 30%.

*  %6,7(%. Non-GAAPIEIET Y., STEIE. p.19 [ <EE> Non-GAAPIEIE(C DT ZZEBIEEL,
Items % 6,7 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 19.

RO I CZFEHBRICES. FMfEs b THRIER EEARTX bORRKICER DM



8. VI —T{RHRE HifFLL#ERE YOY change in monthly of total Group transactions

45 5H 6H 7R 8H 9H 104 118 124 1A 2R 3H &t

(%) APR. MAY JUN. JUL. AUG. SEP. OCT. NOV. DEC. JAN. FEB. MAR. TOTAL

DIV —THEURE Total Group transactions 1159 117.1 1169 1129 116.4 123.7 109.5 1150 1134 116.5 118.7 99.0 114.3
NS5 Retailing 99.3 101.8 99.8 94.2 1034 107.2 91.6 95.9 93.7 99.9 96.7 65.4 95.0
JEE - Web Store - Web *1 99.6 102.5 100.6 94.0 103.0 107.6 91.5 95.0 94.9 95.2 97.1 60.9 94.5
JA42FTVY FinTech 117.3 118.5 118.4 1145 117.6 1253 111.0 116.2 1155 117.6 120.7 1014 115.9
2aveErIdoLTy Card shopping 117.7 118.5 118.8 113.9 117.8 127.0 110.2 116.1 115.2 1174 121.2 97.9 115.7
H—EX Service *2 125.2 125.3 124.7 125.1 124.7 126.4 125.5 1264 126.0 126.2 126.4 127.7 125.9
H—RFryz >y Cash advance 98.4 108.0 102.2 1019 102.0 104.4 98.5 100.0 98.5 101.0 102.8 97.9 101.3

*1  [J5&H - Webl (& /INSEOEBMERTF> hE, B, HILEADESEETY,
Store - Web is a total of Tenant sales and others, Product sales and Consignment sales.

*2 DA 2Ty OICHETD [P—EX] . REIBIAVE, ERRITFILSY b - RREDOTHIBKEATY.

“Service” under FinTech represents the amounts of rent advances, driver’s license credit, insurance sales, etc.

-10-



9. /N5t ERIEMRE Transactions of Retailing by store
125nAR BIfFLE 1218 BIELE SoimEiE (m)

(&7 M./ Millions of Yen) FY2019 YOY(%) FY2020 YOY(%) Sales floor area
EFESIL Kitasenju Marui BIRED Tokyo 38,799 103.8 38,956 100.4 35,300
FESILA Shinjuku Marui *1  ERRED Tokyo 30,020 122.1 27,456 91.5 30,590
R J7=U—EO Marui Family Mizonokuchi )R Kanagawa 22,154 105.0 21,576 97.4 32,260
W e bi@Eik EC *2 24,159 104.8 21,497 89.0 -
BEE)LA Yurakucho Marui RIRED Tokyo 21,403 99.0 19,013 88.8 18,500
BT ER/& Machida *1  ERRED Tokyo 15,528 101.5 14,803 95.3 21,270
EEFILA Ueno Marui RIRED Tokyo 12,983 102.0 12,069 93.0 16,390
HFERRE]SE Marui Kinshicho RRED Tokyo 13,131 106.9 11,918 90.8 22,990
RAEILA Namba Marui KBRAF Osaka 11,027 104.5 11,236 101.9 17,000
ERFILA Kokubunji Marui RRED Tokyo 11,486 94.5 10,626 92.5 14,300
RILAT7ZU)—EK Marui Family Shiki BEE Saitama 10,968 100.1 10,581 96.5 18,900
EBIE Shibuya *1  ERRED Tokyo 12,473 108.2 10,422 83.6 14,090
PIERET« Totsuka Modi B Kanagawa 9,198 99.0 8,887 96.6 16,580
RIS 18R Marui City Yokohama HR)E Kanagawa 8,062 98.2 *3 8,677 107.6 *3 16,770
B Hakata Marui pis{rals) Fukuoka 8,545 112.2 8,128 95.1 *3 15,000
biz)ES Kashiwa *1 FER Chiba 7,228 107.5 7,778 107.6 18,810
RIAD7=ZU—-BES Marui Family Ebina )R Kanagawa 8,302 93.7 7,370 88.8 *3 19,500
REIIA Omiya Marui BER Saitama 6,800 100.9 *3 6,251 91.9 13,970
REFTIL-T Nakano Marui RIRED Tokyo 6,262 112.9 6,158 98.3 4,950
hE<ILA Ikebukuro Marui RRED Tokyo 5,879 103.5 5,473 93.1 12,170
NHAHEHFFIE Marui Kichijoji BIRED Tokyo 5,265 99.1 5,036 95.6 11,950
MEILA Kobe Marui aEE Hyogo 4,548 105.6 *3 4,862 106.9 6,940
<)L Soka Marui BEE Saitama 4,582 100.5 *3 4,793 104.6 *3 16,530
REPILA Kyoto Marui REDAT Kyoto 4,859 107.1 4,205 86.5 8,760
FAMEE Shizuoka *1 BFREE Shizuoka 2,836 89.3 *3 2,322 81.9 *3 13,460
NEEFT + Kawagoe Modi BER Saitama 1,701 97.1 *3 1,659 97.6 *3 7,850
NFHKFIE Marui Mito RIRE Ibaraki 1,196 61.9 *4 - — *4 -
[4MEPEERTIE] [Specialty stores] 1,068 78.1 472 44.3 -

* o SFERE. RR=Z([CEHLTHEDFET.
The notes are on the next page.

-11-
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FEIL(E. [KREE] [PRYOR] [XA>] O3, HHE - %&)E - 8IS - FEEE. 2nen [RL1]) [E5+) O2EEMLTENET,
Shinjuku Marui includes "Main Building"”, "Annex" and "Men". Machida, Shibuya, Kashiwa and Shizuoka include "Marui" and "Modi."
We biBiRIC(E. ABRR b7 OEUREZEHTETELTEDEY,
Transactions of Try-on stores are included in EC.
INSETIFEREREZN(CE D < S CRUERHNDEGIREED TLDTTH. EFICEBROSXEMENZEH TRELTEDET.
FGEEEN SV ERNEHIUTOLESDTY .
(202043888 @HA]
JNMET 1 (18%) . BRIE (9%) . JILATF7ZIVU—BEEL (7%) . BEIILA (6%) . WIL1SFT AR (6%) . BIMTILA (6%)
(201943888 @HA]
NMET 1 (16%) . KETIL (10%) . FEFEE (10%) . IIL1STAHE (9%) . BRI (9%) . BEMILT (8%)
In the Retailing segment, the progress in the shift toward shopping centers utilizing fixed-term rental contracts resulted in an increase in the amount of floor space closed for renovation at stores.
Stores that have high closing rate of sales floor area are as follows.
[FY2020]
Kawagoe Modi (18%) , Shizuoka (9%) , Marui Family Ebina (7%) , Hakata Marui (6%) , Marui City Yokohama (6%) , Soka Marui (6%)
[FY2019]
Kawagoe Modi (16%) , Omiya Marui (10%) , Shizuoka (10%) , Marui City Yokohama (9%) , Kobe Marui (9%) , Soka Marui (8%)
NFAKFEE. 2018F9A817HICHIEVLWZLE U,
Marui Mito closed on September 17, 2018.

-12-



10. AKE - ELEHRUEHMOMEREE YOY change in number of customers, sales per purchase

2019/3/31 2020/3/31

121 A4 128R

(%) FY2019 FY2020
ANEEE Number of customers coming to stores 101.7 97.7
B LR Number of purchase 105.3 99.2
== <1l Sales per purchase 96.5 95.1

11. h—R&£8% Number of credit card members

2019/3/31 2020/3/31

AIFE [FE =S

(73 A/10 thousands) Change Change
H— RREHEF Total 688 +31 720 +32
TIS5FF Platinum cardholders 7 +2 9 +2
J—ILR Gold cardholders 209 +29 242 +33
TL =7 LH— REEEBRK Ratio of premium cardholders * 31.3% +3.2% 34.8% +3.5%
FReB New cardholders 81 +6 81 0
AHI I —TEHHNAR Outside of Marui Group stores 41 +9 48 +6
FIFAZEE (=EtHARD) Active cardholders (fiscal year) 453 +20 472 +19
FIFA=R Ratio of active cardholders (fiscal year) 65.9% 0.0% 65.5% A0.4%
wEEL (1 5/RAME) Active cardholders (for a year) 453 +20 472 +19
HE=E Ratio of active cardholders (for a year) 65.9% 0.0% 65.5% A0.4%

* [TFLEFLAH—RKRE] @G TSFFREELT-ILRREDEHTT.
Premium cardholders is the total number of Platinum cardholders and Gold cardholders.
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12. E%(HIE Operating receivables

2019/3/31 2020/3/31

BI4FLE BIEELE
(B7/M./Millions of Yen) YOY(%) YOY(%)
Ellinbnt e e s Installment sales accounts receivable 428,180 106.5 416,250 97.2
(REMLEEZSD) (Including liquidated accounts receivable) (534,266) (112.5) (584,641) (109.4)
7R « DEIFAL Revolving and installment payments 310,041 103.3 305,781 98.6
B LEEEZSD) (Including liquidated accounts receivable) (336,206) (111.0) (366,267) (108.9)
1+ 2B R—FRIBHALNG  Foymentby instalments within two times, 118,139 115.9 110,469 93.5
CREMtiEEESD) (Including liquidated accounts receivable) (198,059) (115.2) (218,373) (110.3)
EXEENEES Operating loans outstanding 137,473 94.2 139,313 101.3
R LEEEZSD) (Including liquidated accounts receivable) (150,652) (103.2) (152,863) (101.5)
&ast Total 565,654 103.2 555,563 98.2
mEMLEEESD) (Including liquidated accounts receivable) (684,918) (110.3) (737,505) (107.7)
(&7 M. Millions of Yen)
FISRIEERE | HERKS Allowance of loss on interest repayment balance 4,957 81.5 4,663 94.1
(%)
BEHI= Ratio of bad debt write-offs *8 1.80 +0.20 1.88 +0.08
BIFZ= BIFZ=
(73M./10 thousands of Yen) Change Change
1AYZ0UR - HEAERS (BIEFSHIS) Balance of revolving and installment payments per customer *9 36.6 0.0 37.2 +0.6
1 ABIZDEXEEMNEERS Balance of operating loans outstanding per customer *10 24.6 A0.1 24.5 A0.1

*  *8~10(F. Non-GAAPIEIETT, TEIIZ. p.19 [ <EE> Non-GAAPIBIREICDWT ] ZZBRIZE,

Items *8-10 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 19.
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13. H&EHEEEE Investments

(1) HEERLRMMELIE Investments and depreciation and amortization

2019/3/31 2020/3/31 2021/3/31

125A 125 A 125A

(B M./ Millions of Yen) FY2019 FY2020 FY2021
RERE Total investments 17,571 22,335 24,400
RiBE (BrRE) Capital investments (Property and equipment) 6,632 7,348 8,000
VI DI (BEEE) Software investments (Intangible assets) 2,462 3,119 4,000
FIREE (BALE) New businesses (Intangible assets) 6,072 8,716 9,000
AMIRE - TRBIRE (|AZ%E)  Human resource and R&D investments (Intangible assets) 2,405 3,150 3,400
RMERNE Depreciation and amortization 9,911 9,191 10,000

(2) BERDRR  Renovations

2015/3/31

2016/3/31

2017/3/31

2018/3/31

2019/3/31

2020/3/31

HE Store openings — — BLEIIL1 — — =
- - Hakata Marui - - =

EAG eI Major store renovations HTER /& EAIE bi=)E5 FESILA VILATI7IU—EO I I7=U—EN
Machida Shibuya Kashiwa Shinjuku Marui Marui Family Mizonokuchi  Marui Family Mizonokuchi
Bt BT EHIE EFEILA EFEILA EEILA RIAT7ZU—ER
Marui City Yokohama  Machida Kitasenju Marui Kitasenju Marui Ueno Marui Marui Family Shiki
NHEHFFIE NHEHFTFIE B HHERRETE EFEILA FENILA
Marui Kichijoji Marui Kichijoji Shizuoka Marui Kinshicho Kitasenju Marui Shinjuku Marui
FENILA EFEILA FEILA REVILA WEXILA FEET«
Shinjuku Marui Kitasenju Marui Ueno Marui Omiya Marui Kobe Marui Totsuka Modi
HHERRETE RAERILA FEILA
Marui Kinshicho Namba Marui Ueno Marui

(3) rE&E L SEISEmEDIRIR  Number of stores and sales floor space
(Fm_/Thousand ni) 2019/3/31 2020/3/31
HARIEEHER Number of stores at the end of period 255 24554
HASRSEiImHEE Sales floor space at the end of period * 425.6 417.5

* [EARSEIBERE] (L1 (MNPEFISED) « BT+ O&sTEETY.
Sales floor space at the end of period is total of Marui includes specialty stores and Modi.
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14. AHIFAE

Interest-bearing debt
(1) BFFAHBEOAR - TFIE

Breakdown of interest-bearing debt and interest expense

2019/3/31 2020/3/31

BIEARZE BUEARZE

(B M./ Millions of Yen) Change Change
SEHRfEA R Short-term loans 29,632 A14,698 51,335 +21,702
& Straight bonds 115,000 +10,000 105,000 /10,000
RHEMfEAE Long-term loans 342,000 +6,000 323,500 218,500
&ait Total 486,632 +1,301 479,835 A6,797
BHFaE EXEEL Ratio of interest-bearing debt to operating receivables *7 86.0% N2.6% 86.4% +0.4%
D/EL-<o Debt/Equity ratio 1.7/ A0.118 1.78 0.0f5%

* % 7(3. Non-GAAPHEIRTY . FTERIE. p.19 [ <EE> Non-GAAPHEIRICDWNT] 28R IEEN.

Item %7 is Non-GAAP indicator. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 19.

2019/3/31 2020/3/31

125A HiIfELL 121A BIEELE
(B7M.Millions of Yen) FY2019 YOY(%) FY2020 YOY(%)
FIFIR Interest expense 1,465 98.2 1,330 90.8
(2) #tf5BA# Breakdown of bonds
2020/3/31 FJZ R FATER {EIREARR
Ei210] Issues (B M./ Millions of Yen) Interest rates Years Date of issuance Due date
82 6 EEEE #26 Straight bond 10,000 0.562% 75 2014/6 2021/6
%2 7 EEEE #27 Straight bond 15,000 0.337% 55 2015/6 2020/6
82 8 EE @A #28 Straight bond 10,000 0.543% 75 2015/6 2022/6
%3 0 EEEE #30 Straight bond 10,000 0.130% 55 2016/8 2021/8
%3 1 EEEE #31 Straight bond 10,000 0.190% 55 2017/5 2022/5
83 2 EEEE #32 Straight bond 10,000 0.300% 75 2017/5 2024/5
%3 3 EEEHE #33 Straight bond 10,000 0.040% 3% 2018/10 2021/10
%3 4EE@EHE (DU—>7R>R) #34 Straight bond (Green bond) 10,000 0.190% 5% 2018/10 2023/10
% 3 5 EEEE #35 Straight bond 10,000 0.170% 55 2019/10 2024/10
%3 6 EEEE #36 Straight bond 10,000 0.250% 75 2019/10 2026/10
At Total 105,000 - - - -
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15. #8# Number of employees

HIEEE RIFZ=
(A Number) Change Change
U\ Retailing 3,479 N427 3,167 A312
(860) (A92) (785) (A75)
T4 Fw FinTech 1,525 +160 1,596 +71
(639) (A28) (646) (+7)
A EIREBPY Head office, corporate management departments 322 +45 367 +45
(21) (A2) (22) (+1)
&t Total 5,326 N222 5,130 A196
(1,520) (A122) (1,453) (167)

* HEHEMEARTY. () NEENKTEOHPTIERENR THD. MEABLCEEATEDEEA.

The number in brackets ( ) in the lower row is the average number of part-time employees which is not included in each of the numbers in the upper row.
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16. 20214E3AMFIRICDOWLT About Forecasts for the fiscal year ending March 31, 2021
(JOFDe2ZCDLT]  About the impact of the COVID-19

m20205E3AHO0 2%  Impact amounts of the COVID-19 in the fiscal year ended March 31,2020

INSEFALSEM. Ta >y OIREBDORA N E < HIRER I + 280
Retailing segment operating income decreased ¥1.5 billion. FinTech segment operating income increased ¥ 0.2 billion due to SG&A expenses decrease.

|
__1'5_——
_W_ o ' i - - |
egmen perating Main factors
- JEARREE
INGE A 15,:% /_\22"§ ‘/_\74”% Store closure
Retailing VAo [V S TP, NP T - h—Re8nlHtz—ILhik
— ¥ 1.0 DIIOr — ¥ £.Z Dunor — ¥ U./ DIIOr .
Cancellation of sales for cardholders
L o o - XLFF. DHERIEFFHORE
T4 Fw +2{8 VaVZ = A9E Decreased usage in Marui and member stores
FinTech +¥0.2 billion — ¥ 0.7 billion —¥0.9 billion - #TAR D — RRATDRL

Decrease in new card issuance

m202153AO0FFEEE L T4/\F—2%RE  Estimate of the COVID-19 impact in the fiscal year ending March 31,2021 in 4 ways
- JOFFEREDFIHE  Assumptions for the estimate of the COVID-19 impact

OB FUA (A)  OOptimistic scenario (A) - 20108 (CEFAEIE - Recovery basic tone in October,2020
¢

OIS FUA (D) OPessimistic scenario (D) - E2RBIE - 214F10AHAICERAEE - Second wave arrival of the COVID-19 - Recovery basic tone in October,2021

2143 A=
YOY difference
TIA> 2043845

Segment Fiscal Year ended March 31,2020 SO EERL SO B R
Excluding the effect of the COVID-19 After reflect trial calculation effect of the COVID-19

o 100483 £ OffF A30(E ~ Sl
etailing ¥10.0 billion £¥0 billion —¥3.0 billion —¥9.0 billion

s 384/8F3 +40f8F +5{8F - AS{EF
R4 ¥38.4 billion +¥4.0 billion +¥0.5 billion —¥0.5 billion

2021 3AMDERFRCOVTIE. RRRTHREIOFVAMIINARZEDBEREENHETHDIIEHRELETETWEEEET
S, BENOHEZREDHFADESHIRDIRE, FEONMARWELET
The forecast of consolidated results for fiscal year ending March 31, 2021 is undetermined as it is difficult to reasonably estimate the COVID-19 impact at this time.

The forecast of results will be disclosed as soon as impact for consolidated results are identified and revealed in detail.
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<8E>Non-GAAPIBIEEICDWLT (Reference) About Non-GAAP indicators

*1 TFEARFZE (ROIC) = HEISRERENTR /KHTER (FHEHE - ThE + EXENME + BR + B - BEETEE + ZAKRIE - BRE)
ROIC = After tax operating income / Invested capital (Installment sales accounts receivable - Accounts receivable + Operating loans + Products +

Tangible and intangible fixed assets + Guarantee deposits - Accounts payable)

*2 HREEARIXALS = UROITU—L—b +BE x URTTLZT A

Capital costs =Risk free rate + B x Risk premium

*3 WACC (MMEFHEAIRL) = HEEARIZAL[URTITU—L—b + BlE x URTTLZTA] x BHEHRERE / (BAITFEE + BMHEEE) + BAL— b x (1-8BX) x BiT7&&E
/ (BRIFaE + RHliiegE)  EHEiEE. HEHSEROIHRA FIOFREFERICIHE T HMOFEEZERB L THEDET,
WACC = Capital costs [Risk free rate + B x Risk premium]x Market capitalization / (Interest-bearing debt + Market capitalization) + Borrowing rate x(1-tax rate) x Interest-bearing debt

/ (Interest-bearing debt + Market capitalization) * Market capitalization is calculated using the average number of years that shares are held by institutional investors.

*4 UR—UZTLNRZa1— = HBESFFLEHEEIGSFEEDOIZHCED TEHRIRIRA

Recurring revenue [or Recurring gross profit] is revenue [or gross profit] that is generated on a recurring basis through contracts with customers and business partners

*5 UB—UZTLARIZ—ER = UH-—USITLARZa— / GELUER [FEFR EEFIR] + IREERD [BEBEIKETENSVZRERE])
Ratio of recurring revenue [or Ratio of recurring gross profit] = Recurring revenue [or Recurring gross profit] / (Consolidated revenue [or Consolidated gross profit]

+ Selling, general and administrative expenses paid by business partners)

*6 MEMELLER = BEREE / (EXEE+EEREMEER)

Ratio of liquidated accounts receivable = Liquidated accounts receivable / (Operating receivables + Liquidated accounts receivable)

*7 BFEE EXEEL = BRFaE / EXEE

Ratio of interest-bearing debt to operating receivables = Interest-bearing debt / Operating receivables

*8 Bl = ZAENE / BREREEES (REUEESD)

Ratio of bad debt write-offs = Bad debt write-offs / Operating receivables at the end of period (including liquidated accounts receivable)

*9  1AZHEDUN - DEBALVER BIRFEHE) = R DEBAVVES (REMLEESD) / SAPERE

Balance of revolving and installment payments per customer = Revolving and installment payments(including liquidated accounts receivable) / Number of customers making payments

*10 1 AHEDEXENEARS = EXEMEES (REMUEESD) / APEH

Balance of operating loans outstanding per customer = Operating loans outstanding (including liquidated accounts receivable) / Number of customers making payments

*  Non-GAAP#5#Z2 (Non-Generally Accepted Acounting Principles) : H#tJ)L— T DEEDEREZRIIBIEE L TERALTENDET,

Non-GAAP (non-generally accepted accounting principles) indicators are indicators used to better illustrate the state of MARUI GROUP’s business.
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<BE>SLTVEEDIBIEICDWVT (Reference) About Lifetime Value Management indicators

(Uh—U>PL~RZa1—&I1F]  Recurring Revenue / Recurring Gross Profit
BESFFZEHIMEILETF LOZNCED < EHBRRADZ ET, IETIHESHOARBESERA. T+ 2TV ITEIRID— RAACKDOREETIUNR - DEIFHR. H— RFvvS 2 IFHRL
REFECFRBEREZRIEBELUET.
Recurring revenue (gross profit) is revenue (gross profit) that is generated on a recurring basis through contracts with customers and business partners. Examples of recurring revenue (gross profit)

include rent revenues in the Retailling segment and finance charges on revolving and installment payments and cash advances, rent guarantee revenues, and annual enroliment fees from the EPOS
card use in the FinTech segment.

mUBh—U>JLARZa1— Recurring Revenue / Recurring Gross Profit B ERFIRCEHEDHDUH—U T LR 1 —DERk (FRIHER)
c ESRIAEFTIVOERIRICK D, BESE. BEBEIFKTE EDRIPICHIZ D MM/ ALK Ratio of Recurring Gross Profit to Total Gross Profit (Annual Trends)

Recurring revenue grows thanks to long-term relationships with customers and business
partners through the transformation of our business model

(&M /100 millions of yen)

e . - REOPEERA B
£ E C JEHOFAHESEINA BE Visualization of revenue
SN Rent revenue, etc. - —BEINEE < HRERIRE
o
EHET  ZOM(3ERR)
;EEEEEFE\ revenue < Recurring revenue 723 697 Non—recurring
- ’ ’
Rent guarantee
—
EER. AKBE @ 15082 URH—US L A= —
FERBHLL DB T s |2 L
E?Fp‘enses chDmmunL:at\Dns / utilities e . 1’227 11311 eCUrTing gross prott
affiliate commissions by recurring payments | (52‘ 10/0) (60.2 A)) (62,99/0) (65.30/0)
CURR - HEFEHE BE Recurring 529  (38.0%) (41.9%)
France horges an vl s st s, (33:7%) , ‘ ' _ '
14.3 15.3 16.3 17.3 18.3 19.3 20.3
FY2014 FY2015 FY2016 FY2017 FY2018 FY2019 FY2020

(RAIEAEIEINZE & (&) Contracted Future Recurring Revenue / Contructed Future Recurring Gross Profit

SHRIF TR REALUE BB C TV ZTZVW TV DB B S FVOBEEISEESENS. I TICHRENZNSERELIZEDT, RESORESZRAD L THERLUTVWET ., FBESEIRACSNTE
BENEHNSRIAFNDIERINGEEEH L. UK - FEIFEROCN— RFv v S DOFENCOWTIEHRFIM. MEEFEHER (UA—-U>J9) [CDWTIEH— REZEIR. REERIECHEAL T
BEFEREEE(CEHUET,
Contracted future recurring revenue (gross profit) is an indicator of the earnings promised by contracts with customers and business partners in the given fiscal year and in subsequent fiscal years and
is used to measure the stability of earnings. For rent revenues, for example, contracted future recurring revenue (gross profit) is calculated by assessing the future earnings projected based on the

remaining number of years in rental contracts. Meanwhile, repayment periods are used for finance charges on revolving and installment payments and cash advances, expiration dates are used for
(recurring) affiliate commissions, and the number of remaining years of residency is used for rent guarantees.

B ARHE ARG (GEE#FIZER—X)  Contracted Future Recurring Gross Profit BB IHRIEINEIDER 5 (1 A—=)  Concept of Contracted Future Recurring Revenue
(& /100 millions of yen)
202038 20214 3R 20204371 ]
Yn—u >0 A HRIEURN Vh—-u>o .. revenue Sth year FRIEURES
bAZa1— Contracted future recurring LAZa1—k RS HHSERGS 44-H 2~54H
Recurring gross gross profit to be posted Vs. recurring RTINS Future I’e"téfﬂﬂg =i
profit FY2020 in FY2021 and beyond gross profit FY2020 Contracted future ___. revenuedth year
recurring revenue HETINGS 36EH Future
- _ Fut i :
A Resailg 426 814 191% s
RS 2 fE_E 2nd-5th years
J4>5w% FinTech 885 2,687 304% revens sty
_ WRast 168 TNFCHRE ECURR CTRVRRIAMBER
&it Total 1 ’ 311 3,500 267% Rec“;d;dyf;"re”“e Contracted recurring revenue knot recognized under conventional accounting standards
KEEHRD (BEBIKTFNSVELHER) 2830 ) _ 1468 248 348 4€8 3= 2~5FB&
Including selling, general and administrative expenses paid by business partners 1st year 2nd year 3rd year 4th year 5th year Total for 2nd-5th years
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<B8E>SEHORRICDOWVNT (Reference) About Store Trends

mSEEDIAE  Renovations

2015/3/31 2016/3/31 2017/3/31 2018/3/31 2019/3/31 2020/3/31
HE Store openings - - BLEILA — — —
- - Hakata Marui - - -

ESVANWESTES Major store renovations BT RS RS bizIES FE<ILA NI TJ7=U—E0O NI D7 =ZU—E0

Machida Shibuya Kashiwa Shinjuku Marui Marui Family Mizonokuchi Marui Family Mizonokuchi

RIS TR BT EH& EFESILA EFETILA FEFILA RIAT7ZVU—&

Marui City Yokohama Machida Kitasenju Marui Kitasenju Marui Ueno Marui Marui Family Shiki

NHEETFIE NHEFFIE BRI S NHEBRETE EFESILA HESILA

Marui Kichijoji Marui Kichijoji Shizuoka Marui Kinshicho Kitasenju Marui Shinjuku Marui

BN EFESILA EHILA KEVILA HEILA FIRET

Shinjuku Marui Kitasenju Marui Ueno Marui Omiya Marui Kobe Marui Totsuka Modi

FHERRE]E RANERILA EEILA

Marui Kinshicho Namba Marui Ueno Marui

mEREML - FISSCREOE S EBIRN
Plan for and Increases in Ratio of Fixed-Term Rental Contracts and Income Improvements
- 201553 AN S5FMT, 6.6 FDEMBILNT T

Total of 218,500 m2 converted to fixed-term rental contracts over five years beginning
with the fiscal year ended March 31, 2015

o L SENEtE (5 FE)
TEfSLTAS Initial Plan Additional Plan(16,500m)
(ERAEE) e
Fixed-term rental
i i 7.0555F
contracts floor space 17 6.6551F 695 :
(Ratio of fixed-term 3.851E 1758‘,‘Fgo¥m 218,500m 228,000m  |: 231,000m
rental contracts) 12,5500m (106%) (112%) [} (113%)
(62%) (87%) :
FSeRELR
(FIEEZE) ofEM 20f8M 32(8F 2318 14487 *1
Income improvement ¥0.9 billion | | | ¥2.0 billion | | | ¥3.2 billion| | |¥2.3 billion | | | ¥1.4 billion
amounts(YOY)
15.3 16.3 17.3 18.3 19.3 20.3 21.3
FY2015 FY2016 FY2017 FY2018 FY2019 FY2020 FY2021

*1 OOF#EIRE  Excluding the effect of COVID-19.
*  ERCER=EEERE/ SYOEBEURXEEE (6.2751F)
Ratio of fixed-term contracts = Fixed-term rental contracted floor space + Total floor space capable
of being contracted as fixed-term rental (200,000m)
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w22 - 55T — Contract Type and Category

- ERLIC K DIEHDOBEEENEH. BB - Y—EXHFTU-—HEK
Progress in transformation of stores in conjunction with transition to
fixed-term rental contracts, expansion of food and service categories

(Z2IAzRE Contract Type) (A7TJU— Category)

9.6 731 9.7733¥ 9.6 51 9.753%F
320,000 ni 320,000 ni 320,000 ni 320,000 ni
12% EfE 7L
o \ Fixed-term 27% Apparel
20% \ rental 44% »
' 82% e
\ EES=1g] - M
\ " 35%
\ Directly sund
68% Y operated 38% undries
\ - e
C 4% s . N
° HIEFEA : 38% H—E2
14% Consignment 18% Food/
Services
14.3 20.3 14.3 20.3
FY2014 FY2020 FY2014 FY2020

*  O.7RIEITILL - B« DRIEE T,
The area of 320,000 ni is the amount of usable floor space in Marui and Modi.



<8E>UMILE> I BIEREEICDONT

(BM] Purpose

(Reference) About Liquidation of Revolving Receivables

c BESRDZHRILERZE BB UICEESTHE

- MIBIRERNDIRTTZE U,

(20184 9 Bifi#t =4l & LI=55 E5t £ X—=°] Process of Generating Revenues through Liquidation in the case of September 2018

WREMEEITOIRN D IEBE

FHEFTTDZARIE

Without Liquidation

TREHED S,

N2
o =

- PERREESTE | HTINREB/S ] RHICMEITTZ. #

E - REOEIHE

Limiting of growth in total assets and liabilities to achieve balance sheet targeted in

the medium-term management plan

Fund procurement geared toward safety and diversification of procurement methods

Diversification of procurement methods through sale to market investors

543 7 ATA2EORMFENEH L

Finance charges earned on installment sales of ¥4.2 billion recorded over period of 5 years and 3 months

from applicable receivables

RIS
25808 afa 8fE 8iE 8iE 6l
Revolving_ ¥0.4 billion ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.6 billion
¥25.8 billion
2018/9/30 2019/3/31 2020/3/31 2021/3/31 2022/3/31 2023/3/31 2024/3/31
(6:0A) (9nA)
(6 months) (9 months)
R EET O IEIBE With Liquidation
42{BDEIEF L E 193 AMIC—HEEt L
Batch recording of finance charges earned on installment sales of ¥4.2 billion in FY2019
SRiEER UREE BER
300f& 258f& 4218
Procurement Revolving Gain on the r \
amount receivables transfer ; ’ ; . ; s : R
¥30.0 billion ¥25.8 billion ¥4.2 billion S — | i i | i : i : H
2018/9/30 2018/9/30 2019/3/31 2020/3/31 2021/3/31 2022/3/31 2023/3/31 2024/3/31
(UARILE > DBEIEREMLICKDHAIE]  Procurement through Liquidation of Revolving Receivables
FER SREHAR TIRIEE iERE SRS EELE Mt EEEE EERMEIM (14R))
Procurement date Procurement period Applicable receivables Procurement amount recgg%‘f:irgfmfer Ii‘;ﬂ&g{‘ég?gi‘?\sa‘ges Amotaizna;igtr‘hzlfsgfa;? fr\‘/;;mfer
2018%9 A 5%31A Ell et e 3001 25815 4218 ofF
September 2018 5 years 3 months a'c”f;ﬂ'r'ft';er';tc:?‘lg;'es ¥30.0 billion ¥25.8 billion ¥4.2 billion ¥0.9 billion
201943 A 54 EEade 15018 13218 1818 4=
March 2019 5 years Operating loans ¥15.0 billion ¥13.2 billion ¥1.8 billion ¥0.4 billion
201949 A 5481A Ellimibnts: 40018 3298 71E 78
September 2019 5 years 8 months Jnstallment sales ¥40.0 billion ¥32.9 billion ¥7.1 billion ¥0.7 billion
a5 850f& 7188 13212 2012
Total ¥85.0 billion ¥71.8billion ¥13.2 billion ¥2.0 billion
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<BE>SKEBETORBESEDSEICDWVNT (Reference) About Shareholder Returns and Policies

(#%kEETDAMBIME]  Shareholder Returns and Policies

- KERETZ BRI OEEH SR L (CEBREANS T ~ mREETIBIZED A X —= Shareholder Returns and Indicators

MARUI GROUP will be gradually shifting the focus of shareholder returns

from share buybacks to dividends

- AR M(32024F 388 55%EEZEEREE L. BENICEHD

ST IR
Total return ratio
70%7%2E  Around 70%

Consolidated

yout ratio

42.5% __—" 5K5q "

SS%ER

We will aim for a consolidated payout ratio of around 55% in the fiscal year
ending March 31, 2024 and move toward this ratio in phased manner

Btk
- EAERTIEIZ70%REE BB E L. HEEALEFS%E30%EHHS =0 Jomm Joen
buybacks 4 asa MR
Our target for the total return ratio will be around 70%, and maintain an equity
[ 107{59_’] 108&‘(!51
ratio Of 300/0 going forward Sividends ¥10.7 billion ¥10.8 billion
17.3 18.3 19.3 203 ~ 243 ~
L Fa = ‘s 16.3 17.3 18.3 19.3 203 SRS
[EPS Eﬂéﬁ'fﬁi%_._] EPS and Dividends Growths FY2016 FY2017 FY2018 FY2019 FY2020 5-year average
. Hays R fope — M G e N ES g == — —_
FREBECHEABIR(C LD, RAEHSRAER CHETamy EPSIER  +201% +13.5% +16.1% +24.5%  +14%  +14.8%
High growth and high returns sustained over long term through EPS Growth

business strategies and capital measures
BUERMER  +158% +50.0% +152% +28.9%  +2.0% = +21.4%

Dividend Growth

(HHAB KOREADRIE L] Outlook for the Fiscal Year ended March 31, 2020 and Next Fiscal year

- HEADHARALHE (C DUV TI(E. EPSHETEZE FED e BERDE S FENS7TRMDIRHZD22M EUFT . FRESHE28A SO EFERIREHE(F50M FIFE+1M)
SHREHDIARL & /2 D4HRER CIBE R B, EEfcHEm(342.5% (BIFEZE+0.3%) LRBDFT.
The year-end dividends per share for the fiscal year ended March 31, 2020 is ¥22, which is ¥7 lower than the latest dividends forecast due to EPS faling short of the plan.
Annual dividends including year-end dividends and interium dividends for the fiscal year are ¥50 (+¥1 YOY difference).
It's the eighth consective increase in dividends and the highest ever for four consecutive years. Consolidated payout ratio is 42.5% (+0.3% YOY difference).

- SEAICH VW THSHINOEUS (X 70BAEM U /AR, @S tiEm(370.1% &0 FE LTz,
As a result of acquiring ¥7.0 billion of treasury stock in this fiscal year, total return ratio was 70.1%.

 REAQFEBREE(CDVT(E. FHEIOFTIAIILRAORBIIEANE I —TOEEBE(ICEZ DB LDV THRBRCBVWTRBH D Z ENBH TEEMRR T I, EH - RGNS ZHS Y
HEETOEARSEICEDE, MREZD51M FIFEE+1M) | OHEROIEEZ RIAATLET,
It's difficult to determine the impact of COVID-19 on our performance at the moment, however annual dividends for the fiscal year ending 2021 will be ¥51 (+¥1 YOQY difference) increase for nineth

consecutive years based on our shareholder return polisies, which is aiming for long-term continuous dividends increase.

- READBSHERDEUEICDWTIE, FlREFrveSa - JO-DRBEUNRERRZD. SBORRZR TIRAIDIFECTT.
We will consider acquisition of treasury stock in the next fiscal year based on the future situation because of current uncertain outlook for profit and cash flow.
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<8%E> [HABRELR—b 2019] [CDWT (Reference) About Co-Creation Management Report 2019

HHATI—TTlE INTORFT—IRILG —OESHICHFHERESE [HAREL/R— b 2019] ZRITLWzLELE.
[HAMEEL/R—k 2019] TE TZDEE—FN! | ZAA Ay T2 XAFT—IMILT —DOESHICHL EOHBIZIFUMNITNEY, HAICH > THADZ LZ2 XD TEE

WZIZK elC, SHRSFQAENSEHHDER B PMDEHEZHAL TVET,

MARUI GROUP CO., LTD., announces that it has published Co-Creation Management Report 2019, its latest integrated report for all stakeholders.

In Co-Creation Management Report 2019, we are encouraging our stakeholders to co-create with our company with "Let's Join Hands" as the main message.
In order to understand more about our company’s approach to co-creation, this report explains our company's philosophy and initiatives from various angles.

{ AHIII—TDOEMME ) MARUI GROUP’s Corporate Value
TERESHIEIRNTORT ORIV —DFIE (LbhE) HRERDEDIDOILAN. HHOPRMEDIEATHDENDIEZIDEE,
BEETFEEHC TUbDE] 0TSy hIA—LZBID TLEZLWEWDIEWEZBNMUTWLET,

Based on the belief that expansion of intersection between of stakeholder's interests (happiness) including the future generations are expansion of our company’s
corporate value, this section introduces our desire to create a platform for happiness together with our stakeholders.

LTV (£EFZ) ZERUERIASTORE ) Long-Term Prospective Management Focused on LTV (Lifetime Value)
ESRIETILOERMEIC KD HtDOURBE N EEE DT EINEN S, FEHRESHCED < ki /RUaidis (2L L.
LTVEHORE(ICEZY > TWBR T EZTHMALTVET,

This section explains our company’s earnings structure has changed from one-time revenue to recurring revenue based on contracted recurring payments
as a result of the transformation of its business model and we are shifting our focus to LTV management.

(TCFDIRSICEBRLYV—> - ES>RA%H#EE) Green Business Based on TCFD Recommendations

HEEZLN-F 2019
FERERDOUBDOERERZTIEHIC, JU—> - ESRAEHETS DT, 2050FFTO 3 DD FIUABHES E(C,
SUEZBIDYU R EHMRICDVWTHMBNRREZSHTITHBNMUTVET,.

In promoting green businesses to protect the happier future for future generations, this report introduces the climate change-related risks and

opportunities including the financial impact, based on analyze three potential scenarios leading up to 2050.

(HBIDRXFFEUFADIYRZ A>T R)  Co-Creation Sustainability Management
HPRFFEVUTBEHECHITTZ. DRXTFEVUFTr EEROHERPEEHRIMFIEDRERECDVNTE]D LIFTVWET,

Fz, HIMEEESVEREBOSHREEIZ—J(CTHBNALTVET,
This section discusses the establishment of the Sustainability Committee and the revision to officer compensation system to promote sustainability management.
We also provide a unique introduction to the diversity of all directors, including external directors.

X [HEBELR—b 2019] (. 5E5HISTESEZN Co-Creation Management Report 2019 is available through the following links.
— (BAEEBMR) https://www.0101maruigroup.co.jp/ir/lib/i-report.html  (English) https://www.0101maruigroup.co.jp/en/ir/lib/i-report.html
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<&%> [VISION BOOK 2050] [CDWT (Reference) About VISION BOOK 2050

{ FHTIL—T E=3>2050 -MARUI GROUP's 2050 Vision- )

ESRAZBE U THS5WB _EMIIZRDMX 17 ZAIS -Harnessing the power of business to build a world that transcends dichotomies- |

HHIIN—TTE. IRTDRAFT—IRILS —DEEHCEFTEHAIYRFTFEUF v LR— K& LT TVISION BOOK 20501 ZFITWLWzLFELE,
[VISION BOOK 20501 Tl&. MHIIL—T EZ3>22050]1 & EZI32ERKCAIZ [HAIZERE U3 DOEDRX] [HRFFEUFH/INF2R] AD

DI CDNWTTHIAT D EHIC, BHIIL—THHT T [TARTOAD TUbhE] ZRUSN3A > II—STTEWRER] OFRRABIFZO—- Ry TE2BHLTVET,
MARUI GROUP CO., LTD., announces that it has published VISION BOOK 2050, its latest co-creation sustainability report for all stakeholders.
VISION BOOK 2050 provides explanations on MARUI GROUP’s 2050 Vision and the initiatives in three businesses founded on co-creation and in sustainability

governance for accomplishing this vision. This report also includes a roadmap for MARUI GROUP’s quest to help build a flourishing and inclusive society that offers happiness to all.

{AHII—T E=3>2050 -MARUI GROUP’s 2050 Vision- )
B2 XZBL THEWD BN ZRDOMBIDERZRID] CVWSESIZOERICDVNT, [120I—23> ] OEXAE.
YOI —THEXD [2050FDHR | ZHHETCIHIAL TLET.
VISION BOOK 2050 contains information on the concept of inclusion and the vision for the world of 2050 that formed the basis for MARUI GROUP’s

2050 Vision of “harnessing the power of business to build a world that transcends dichotomies.”

ﬁ

( HalEBEE U3 DDESRR -Three Businesses Founded on Co-Creation- )
E2a>EUTEIFE TN ZEREDMX D] fziC. EREBEDRCEDSRA] THAIESZSRXR] [J7AF>2vIL - 120)L—>32]
VWD E3DDEDRRZEHRE., FESHRAICHITDIREMBIRES. EZ3VERICAFTERDBEAZTHBNLTVET,
MARUI GROUP has identified three businesses that will aid it in accomplishing its vision of transcending dichotomies: "Inter-generational businesses",
"Co-creative businesses" and "Financial inclusion". VISION BOOK 2050 details the long-term targets of each business and its initiatives for realizing its vision. "W':% ‘?/04"

(BRFFEVUF+1 HINF >R -Sustainability Governance- )

ESRXzBU THRNDH R, EKIRIBEFIRIBHCE. MERIEA] SRICMDBO T EMVERLEER. TNETD 5 DDRT—IRILT—(C
MERAR] 8. [6 RF—UmILY—1 OFE (Lpht) ZHH - At FeMiiiEZzaIE I 3mMOBEHDNTITHBLTVET,

MARUI GROUP realizes that co-creation with future generations is vital in its quest to help build a sustainable society and global environment through its business.

For this reason, future generations have been included alongside the five groups of stakeholders the Company has previously emphasized. VISION BOOK 2050
explains the new value creation initiatives being advanced to promote harmony and expand the intersections between the interests (happiness) of now six groups of stakeholders.

% [VISION BOOK 20501 [d. 555 ELEE  VISION BOOK 2050 is available through the following links.

— (BAEEM) https://www.0101maruigroup.co.jp/sustainability/lib/s-report.html  (English) https://www.0101maruigroup.co.jp/en/sustainability/lib/s-report.html
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AERCHBE U TH DT IFEROTFACEHT DLk (E. BHNBEEAFLUTVDERRUSENTH D EHWT 2 —EDFHRICEDNTED.
EROFEEE (IRARBRICID RS RRDOTEMENSDFT . BEVEDE(F. I REP 03-5343-0075(CT@ &< 20N,

Forward-looking statements contained in this presentation are based on information available at the time of preparation and
on assumptions that have been deemed to be rational. Actual performance may differ greatly due to a variety of factors.
Any inquiries may be directed to the IR Department (Tel: +81 3 5343 0075).



