2020 £ 7 H 31 A
A

=t 4 st A7 m—n
REEL KRR IR %= WHE ST
(m— F&E5 : 8005 FHFEH 1#)
&k IHERTREREREDRE A RE
(TEL. 053-464-1114)

BEEBTAVNOERIZE T RHMLHE

X, 2021 FE3HM LY TRROEBVHMEEIIA LV NEEELETOT, BALYE
W= LET,

1. BEOBH
WX, DMC (Direct Marketing Conglomerate) 45 @RS ZEHNE 2 381F . Bt
IRECERA NS 7o 2 HEE L TR D £, 20206E 3 AMIE T, 7ToowER S AL
MCTHEEZERALTEWVWDELEN, 2096 EHNFE] BT A MITEMBLT
BYOELZ, ASEANIZBITLIAI%EDF BB 70— 75k o W A% Giine % |
20214E 3 ALY THBIREXE) RO 7L —FEEHEE | v 7 A MIBEL, 6 00D
WMEET AL PANEET N LET,

2. BHEOME
(EE SRR [Frapst 27 A B
SGiEe s > E
VY a—a HE VY a—vag HE
e av—AHIE e 2w —AEHIE
fEHE 3 (ST
AT TRAT 3
AN S | S — TG
T —TEEERZE




st 7 A bOBE K ERITEFEI

X5

TEREEONE

ST S

BfE I 5E 3
(ERpEM c 7L, A —, MR, (REREE)

VY z2— g FHE

BERGEEALOE CHEEA NI @EERTEITE
(ERpEM c VT 4NV A MR, Yo't —2 g 8,
VAT LR TE, BPOY—E R

BAIT e a~v—2HFHE

e v —AHFHE (E7paM . 77 RIRfidEE, 77 8 R7HM, v a )
VT T v RMekEdn . MR, B A M%)
B 2 2 FV OFNT T v RLRER - A DI
p— FRATRE S o4, BR5E (GEIEERGE) M OMEITEE D FH¥E
T
(E2pEM  BIRVBOEARRY 7T — SR Y 7 —%)
) WH T N—T RN a—a L BEOYTRER. REpES
A - T

B, A2t oRHEES

M EROIFN, BIRFEICBNT, WEROMBNFEDOKETH >, HHIMNIEBIT 2447
N—TEMFEORTEEIT>TEY 7,

1S



