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1. ¥#EDME Financial summary

2019/6/30 2020/6/30 2020/3/31
38R HIEELL 3nA HIEELL 1218 HIEELL
(M./Yen) 3 months YOY(%) 3 months YOY(%) FY2020 YOY(%)

1 #RE Tz DIUEERHEFIZS (EPS) Earnings per share 25.75 98.9 7.3 28.4 117.58 101.4

B EARLEMFIZEHE (ROE) Return on equity - - — - 8.8% AN0.3%

KTEARFZE (ROIC) Return on invested capital *1 0.8% +0.0% 0.8% +0.0% 3.7% +0.0%

HEEAIX Capital costs *2 - - — - 6.9% +0.1%

BAROX ~ (WACC) Weighted average cost of capital *3 - - - - 3.0% +0.2%

(&73M./Millions of Yen)

DI —THEURS Total Group transactions 685,811 116.7 615,288 89.7 2,903,713 114.3
IN5E Retailing 79,724 100.3 34,050 42.7 320,119 95.0
JA2FvY FinTech 630,801 118.1 591,719 93.8 2,678,839 115.9
HE Eliminations N24,715 - /10,480 = A95,245 -

7o LINES Revenue 57,407 98.7 46,099 80.3 247,582 98.5
[UH—U>TLRZ1—] [Reccuring revenue] *1x4 [35,684] [108.2] [30,289] [84.9] [144,723] [105.6]
NG5 Retailing 26,171 88.4 15,321 58.5 110,960 88.5
JA2TYY FinTech 31,236 109.4 30,778 98.5 136,622 108.4

75 LA Gross profit 45,800 102.9 37,313 81.5 195,666 102.7
[UA—U>TLRZ1-] [Reccuring gross profit] *1%4 [32,084] [109.2] [27,345] [85.2] [131,099] [106.9]
5o LRI Gross profit margin 79.8% +3.3% 80.9% +1.1% 79.0% +3.2%

& - Web Store - Web 69.8% +3.3% 62.3% A7.5% 70.2% +4.1%

RFEERU—REIRE Selling, general and administrative expenses 36,991 103.1 28,436 76.9 153,721 102.9

EHEAE Operating income 8,809 102.00 =2 8,876 100.8 41,944 101.8
IIN5E Retailing 2,350 95.9 840 35.8 10,027 87.8
R a7 FinTech 8,121 107.5 9,492 116.9 38,399 109.7
SHEX (F2tt Eliminations/Corporate N1,662 - A1,455 = 6,482 -

REAR Ordinary income 8,556 101.3 9,367 109.5 40,415 101.6

Btk (CIFRE I 2 H 4 AR Net income attributable to owners of parent 5,596 97.7 1,565 28.0 25,396 100.2

(¥ Share)
HAfPIEgtkRE (BesiziR<) Average number of shares (excluding treasury stock) *3 217,366,193 98.7 214,411,916 98.6 216,001,704 98.9

* FRE. RR—Z(ICEHLTEDFET,
The notes are on the next page.



*1

*2

*3

FHillEp. 202 SR ZE0N,

For more details, please refer to page 20.

EENFORMEERCOETHELT(E, BIERN 20214 3 A8 5 1 UHEBREHIE p.4 EEFRENMOWIR] Z2ZEB<ZE0,

For information on factors affecting operating income, please refer to “Factors Affecting Operating Income” on page 4 of

“Overview of Performance for 3 months ended June 30, 2020” as the attached material.

AP EIIRABOER (CHNT, FITERINED SR T 2ECHRAKIC(E. ZREBMBIPEERUKIISESOPEENMRAE T 2UHMAESHTHEDFET,
(202143888 ZE1MU4HR 545,184, 202043888 479,820, 202043AH ZE1MU¥HF 430,961)

Treasury stock excluded from average number of shares includes Board Incentive Plan and Employees Stock Ownership Plan.

(FY2021 1Q 545,184 FY2020 479,820 FY2020 1Q 430,961)

LRI —TFT(d 2021FE 3 AERKERE LI D5 H EOTRPHRESBEICS T, EPS. ROE. RO I CERERZICES. REMER LICHIFT
FIZIEAR EEARTX FOIRRICED#EA. RO I CHWA CCEZRENICLEIDEBEZHE LTNETY.

Marui Group’s 5-Year Mid-Term Plan to fiscal year ending March 31, 2021 has set EPS, ROE and ROIC as KPIs (Key Performance Indicators); to improve corporate value

we aim to expand earnings and reduce capital costs to achieve a structure where ROIC consistently exceeds WACC.

* 1~4(d, Non-GAAPHEIRTY . FTERIE. p.19<EE> Non-GAAPIER(IC DWW TZEIBR S,

Items *1-4 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 19.



2. V) —T#H4RE Total Group transactions

2019/6/30 2020/6/30 2020/3/31

38R HIEELL 3nA AIELE 1258 AIELE

(B M./ Millions of Yen) 3 months YOY(%) 3 months YOY(%) FY2020 YOY(%)
I\ Retailing 79,724 100.3 34,050 42.7 320,119 95.0
EEMERT > e te%E Tenant sales and others 55,573 119.1 19,643 35.3 218,600 104.8
[Zlrbe =) Product sales 9,370 74.7 6,111 65.2 36,195 72.9
SHILEAT LS Consignment sales 10,479 67.6 4,413 42.1 40,411 74.7
ESEEET VPN Related business revenues 4,301 90.8 3,882 90.3 24,912 101.3
J42Fvo FinTech 630,801 118.1 591,719 93.8 2,678,839 115.9
SaveEJdoLSy b Card shopping 510,814 118.3 459,912 90.0 2,171,018 115.7
SHEBINERIE Outside of Marui Group 486,098 119.8 449,431 92.5 2,075,772 117.3
(UR - HEERS) (Total transactions for revolving and installment payments) *1 (65,222) (119.6) (55,104) (84.5) (284,656) (116.1)
H—EX Service 80,665 125.1 105,589 130.9 353,863 125.9
HD—RFvrvz>y Cash advance 37,127 103.1 24,112 64.9 145,234 101.3
IT fib IT, etc. 2,195 104.0 2,104 95.9 8,723 94.8
HE Eliminations N24,715 - /10,480 = A95,245 -
=5 Total 685,811 116.7 615,288 89.7 2,903,713 114.3

*123vEIUL Dy hEBRRHFIL Sy hTHALR TUR - HEIERS] OA5EETY,

Total transactions for revolving and installment payments are the total of Card shopping and Driver's license Credits.

= Al

HERT > M LEE . ERERZNZMEL TS T > hOBIREETY .
BmE LS. ECEEBMIEDT LS T,

SBEEAT LS. BEmOIREE ERERHCESISEL DERZAAN S HEEROZIFZETORIRETY .

Tenant sales and others are the sales of tenants which made the fixed-term rental contracts.

Product sales are mainly the sales of specialty stores, which primarily deal in private brand products.

BESHINA . /55 - We b DOt/ \SeBaEEsE (MR - L. TO/(To IRSAD b BELILIRS A b THESES) OREBTI.

Consignment sales are the sales by the department store type of contract which products are procured from suppliers at the same time they are sold to customers.

Related business revenues are the revenues of retail-related buisiness except store and web revenue, which are commercial facility design - construction, property management, comprehensive building management and

real estate business, etc.



3. 5%LEIEE Revenue
2019/6/30 2020/6/30 2020/3/31
358 HiIfFLL 31AH BIEELE 125A AIEELE
(&7 M./ Millions of Yen) 3 months YOY(%) 3 months YOY (%) FY2020 YOY(%)
N5 Retailing 26,171 88.4 15,321 58.5 110,960 88.5
EHMERTT> MIAE Tenant rent revenue and others 10,578 109.1 4,633 43.8 42,497 102.2
mmst s Product sales 9,370 74.7 6,111 65.2 36,195 72.9
SHILEASE LS (F2R) Consignment revenue 1,921 72.7 693 36.1 7,355 76.7
FPEEET'PN Related business revenue 4,301 90.8 3,882 90.3 24,912 101.3
JA>2T7YD FinTech 31,236 109.4 30,778 98.5 136,622 108.4
2avE2JOLSY b~ Card shopping revenue 19,681 113.7 19,582 99.5 82,659 112.5
R - 3EIFER Finance charges on revolving and installment payments 11,574 110.8 12,096 104.5 47,912 110.0
HNERIEF & Affiliate commissions 8,107 118.1 7,486 92.3 34,746 116.1
H—RFErvSIFE Interest income on consumer loans 6,223 102.2 5,982 96.1 24,916 101.7
EEREE (18.9~) Liquidated accounts receivable (Sep. 2018-) NA325 - A 664 — 5,115 91.2
TEMUEIEEE R Gain on transfer of liquidated accounts receivable *1 - - - — 7,110 117.3
EEREHD fih Amortization of liquidated accounts receivable and others  *1 NA325 - A 664 = A 1,994 -
H—ERA Service revenue 3,460 113.8 3,772 109.0 15,207 115.0
IT 4t IT, etc. 2,195 104.0 2,104 95.9 8,723 94.8
&t Total 57,407 98.7 46,099 80.3 247,582 98.5
[UA—U>TLRZ1-] [Reccuring revenue] ¥2%4 [35,684] [108.2] [30,289] [84.9] [144,723] [105.6]
Uh—U LR —HxR Ratio of reccuring revenue *5 60.8% +5.1% 64.8% +4.0% 57.3% +3.8%

*1 FHllEp. 2272 8RR <IZE0,
For more details, please refer to page 22.
*2 FMlEp.20Z SR < IZE 0,
For more details, please refer to page 20.
*  %4,5(&. Non-GAAPIBIZET Y, ETEINIL. p.19 <BE> Non-GAAPIEIZE(C DWTEIBBIEEL,
Items 4,5 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 19.
EHMERT > MIAE (L, EHERZNCEDKRENAZORE T,
ERstLEE ECEEEMEDTLERTY.
SHIEEAT LS (1&8) (F. ERORS ERFCEEIEL DEREAANDEEEROZNETOTT LA T, FIRIESEDHZ5T L5t I MR TZE L THDET,
BEEEEUNA (. JESH - We b DSt o/NERGESE (FEMIRESET - L. TONFTAIRIAT b BEEILTIRSAS M FBESES) ONE T,
Rent revenues and others are the revenues of rental income and others which generates from the fixed-term rental contracts.
Product sales are mainly the sales of specialty stores, which primarily deal in private brand products.
Consignment revenues are the sales by the department store type of contract which products are procured from suppliers at the same time they are sold to customers, and the Company shows it at net value,
the portion that represents profit to the Company.
Related business revenues are the revenues of retail-related buisiness except store and web revenue, which are commercial facility design - construction, property management, comprehensive building management and
real estate business, etc.



4. T L#FIZE Gross profit

2019/6/30 2020/6/30 2020/3/31

358 AIfELE 31 A BIEELE 125 A AIfELE

(&7 M./ Millions of Yen) 3 months YOY(%) 3 months YOY (%) FY2020 YOY(%)
N5 Retailing 16,260 92.3 8,230 50.6 65,877 91.9
EHMERT > hNE Rent revenue and others 9,789 109.6 4,433 45.3 40,094 104.3
(&) Product sales 3,561 71.8 1,999 56.1 12,921 69.4
SEABAEA Consignment revenue 1,921 72.7 693 36.1 7,355 76.7
E3pEE=ES Related business revenue 987 91.0 1,102 111.7 5,505 109.5
JA>2TYD FinTech 29,539 109.9 29,083 98.5 129,788 109.2
2avESJOLSY Card shopping revenue 19,681 113.7 19,582 99.5 82,659 112.5
R - 3EIFER Finance charges on revolving and installment payments 11,574 110.8 12,096 104.5 47,912 110.0
INERIEF & Affiliate commissions 8,107 118.1 7,486 92.3 34,746 116.1
H—RFvrv>d Interest income on consumer loans 6,223 102.2 5,982 96.1 24,916 101.7
EEmREt (18.9~) Liquidated accounts receivable (Sep. 2018-) NA325 - A664 — 5,115 91.2
REMUEIEEE R Gain on transfer of liquidated accounts receivable *1 - - - — 7,110 117.3
EEREHD fih Amortization of liquidated accounts receivable and others  *1 NA325 - A664 = A1,994 -
H—EX Service revenue 3,460 113.8 3,772 109.0 15,207 115.0
IT 4t IT, etc. 498 112.2 409 82.1 1,889 93.3
&t Total 45,800 102.9 37,313 81.5 195,666 102.7
[UA—U>TLRZ1-] [Reccuring gross profit] ¥2k4 [32,084] [109.2] [27,345] [85.2] [131,099] [106.9]
Uh—U LR —HxR Ratio of reccuring gross profit *5 68.1% +3.6% 72.1% +4.0% 65.3% +2.4%

*1 FHlEp. 227 B8R <IZE 0,
For more details, please refer to page 22.
*2 FMlEp.20Z SR < IZE 0,
For more details, please refer to page 20.
*  %4,5(d. Non-GAAPIEIET T, 5TE(E. p.19<EE> Non-GAAPIBIR(C DWW TZZ BRI IZE0,
Items 4,5 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 19.



5. lEERU—IRERE

Selling, general and administrative expenses

2019/6/30 2020/6/30 2020/3/31

3nA HIEELL 3nA BIELE 1218 HIEELL

(&7 M./ Millions of Yen) 3 months YOY (%) 3 months YOY(%) FY2020 YOY (%)
IRFEleEE Sales promotion expenses 7,077 108.7 6,417 90.7 28,985 106.4
R > NEH Card rewards 5,218 111.2 5,502 105.4 22,855 115.1
IRFEEHE Sales administration costs 6,433 104.7 4,687 72.9 27,343 108.0
A& Personnel costs 10,002 95.1 7,493 74.9 38,926 95.0
B = Equipment costs 5,861 100.7 2,830 48.3 23,962 100.2
RMERN & Depreciation and amortization 2,061 97.9 1,435 69.6 7,861 91.3
BHER Provision for bad debts 4,182 119.5 4,296 102.7 16,247 113.1
FIRIREIE RS HEREA Provision for loss on interest repayment - - - - 4,422 131.5
EEETN ME =) Taxes and dues (business taxes) 328 103.9 350 106.5 1,440 108.3
ka0l Others 1,043 109.6 923 88.6 4,532 107.6
&t Total 36,991 103.1 28,436 76.9 153,721 102.9

* 202143880 F1UHHR EXFIRCEX D IO0FHEEEE. p.18EITSRIZE.
For impact amounts on operating income of the COVID-19 in Three Months Ended June 30, 2020, please refer to page 18.



6. EOA>MEHR Segment information

2019/6/30 2020/6/30 2020/3/31

3nA HIEELL 3nA BIELE 1218 HIEELL

IN5E Retailing (B M./ Millions of Yen) 3 months YOY(%) 3 months YOY(%) FY2020 YOY(%)
7o LIS Revenue 27,559 88.3 15,906 57.7 116,271 88.3
EEMR Operating income 2,350 95.9 840 35.8 10,027 87.8
EBENTE Operating income to revenue 8.5% +0.6% 5.3% NA3.2% 8.6% N0.1%
TOX> NEE Segment assets 284,097 99.1 263,721 92.8 275,779 91.5
KTFEARFIZEE (ROIC) Return on invested capital *1 0.8% 0.0% 0.3% N0.5% 3.4% AN0.4%

JA>TvY FinTech (B Millions of Yen)

7o LINES Revenue 31,964 109.8 31,167 97.5 139,546 108.8
EHEAE Operating income 8,121 107.5 9,492 116.9 38,399 109.7
EEAEEK Operating income to revenue 25.4% N0.6% 30.5% +5.1% 27.5% +0.2%
wIOA> NEE Segment assets 633,403 102.7 614,215 97.0 622,438 100.0
KTEXRFZEE (ROIC) Return on invested capital *1 1.0% +0.1% 1.2% +0.2% 4.6% +0.4%

* % 1(E Non-GAAPIEIRT Y. stEIIE. p.19 <EZE> Non-GAAPEEIRICDWTEISERZE),
Item %1 is Non-GAAP indicator. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 19.



7. EESEWEBROBME Summary of consolidated balance sheet

2019/6/30 2020/6/30 2020/3/31

AIELE AIELE AIELE

(B M./ Millions of Yen) YOY(%) YOY(%) YOY(%)
ExEE Operating receivables 570,593 100.6 540,424 94.7 555,563 98.2
ZIERFERE Installment sales accounts receivable 431,736 102.9 411,537 95.3 416,250 97.2
(=E =Nk Operating loans 138,857 94.2 128,886 92.8 139,313 101.3
(BIERENMEER) (Liquidated accounts receivable) (134,531) (188.2) (177,465) (131.9) (181,941) (152.6)
BIEERE Fixed assets 252,485 103.4 265,362 105.1 259,202 103.8
BHFrai Interest-bearing debt 508,329 99.8 472,836 93.0 479,835 98.6
SIEA=7:N Shareholder's equity 284,308 103.5 291,446 102.5 289,792 101.8
WEE Total assets 901,357 102.3 884,590 98.1 885,969 99.5
TmENMELEER Ratio of liquidated accounts receivable *6 19.1% +7.9% 24.7% +5.6% 24.7% +7.3%
B TFEE SXEEL Ratio of interest-bearing debt to operating receivables *7 89.1% N0.7% 87.5% N1.6% 86.4% +0.4%
B &ARLLE Equity ratio 31.5% +0.3% 32.9% +1.4% 32.7% +0.7%

* S I)IL—-TTlE 2021FE 3 AERKREE ETD 5 HEOTHRESEIICSNT. EPS. ROE. RO I CEREBEZICES. PEAMMER L (CEIFTHRIEA EEARIR SOKRKIICER D
RO I CHWA CCZRENICLEIDEEZHEULTHDNET.
T4 2TV I CHBNTLAZ R DEEEEOESBE(C(E. IR MOBEVERAETHILL. BAFEBOEBRESESHDZETII—T2EOEARIR M5 ETFIF3AHEHTT,
22U, BRFABEORSEIRZEMEER LU CEEBEEDIFEEZBRZLLTHEDET,
BEEARCDWTIE, ESRIAEFTILOEICHHETERZREL. BECEREEIVNEEZERIC [HEINRENSUIS— N ZEBELTNEET,
Marui Group’s 5-Year Mid-Term Plan to the fiscal year ending March 31, 2021, has set EPS, ROE and ROIC as KPIs (Key Performance Indicators); to improve corporate value we aim to expand earnings
and reduce capital costs to achieve a structure where ROIC consistently exceeds WACC.
In FinTech Business, continued growth for operating receivable funding needs will be met with low cost interest-bearing debts, as increased debt-gearing lowers the Group’s overall cost of capital.
At the same time, we will seek to maintain a level of interest-bearing debt that is equivalent to around 90% of operating receivables to ensure financial safety.
Shareholder’s equity ratios will be adjusted in conjunction with our changing business model structure, and we aim to build “ideal balance sheet” with an equity ratio of about 30%.
*  %6,7(F. Non-GAAPIEBIET Y, 5TE(E. p.19 [ <EE> Non-GAAPEEIEIC DT BIEBIZE0,
Items % 6,7 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 19.



8. JI—THEuRE

BIELLHERE  YOY change in monthly of total Group transactions

4/ 5H 64 78 8H 9A 104 118 12H 1A 2H 3H REt

(%) APR. MAY JUN. JUL. AUG. SEP. OCT. NOV. DEC. JAN. FEB. MAR. TOTAL

D) —THERS Total Group transactions 81.3 84.6 103.2 - - - - - - - - - 89.7
/N5 Retailing 25.8 23.1 82.5 - - - - - - - - - 42.7
JE&# - Web Store - Web *1 22.8 19.4 81.1 - - - - - - - - - 40.0
T4V 0 FinTech 86.4 89.7 105.3 - - - - - - - - - 93.8
SavESTIULSy ~ (SMEBINEEE) Card shopping (Outside of Marui Group) 82.4 90.2 104.5 - - - - - - - - - 92.5
H—EBX Service *2129.8 130.8 132.1 - - - - - - - - - 130.9
H—RFvryz>gd Cash advance 76.8 57.7 622 - - - - - - - - - 64.9

*1  [J5&H - Webl (&, /INSEOEBMERTF> hE, B, HILEADESEETY,
Store - Web is a total of Tenant sales and others, Product sales and Consignment sales.

*2 JA42FTvOICHBIF3 [Y—EX] & &

BV, BEREFIL DY b - RIREDTFRKEETT .
“Service” under FinTech represents the amounts of rent advances, driver’s license credit, insurance sales, etc.

-10-



9. /st JERIEWRE Transactions of Retailing by store

2019/6/30 2020/6/30 2020/3/31
350AH AL 38R BIELE 1218 AIELE soimEiE (nd)

(B M./ Millions of Yen) 3 months YOY(%) 3 months YOY(%) FY2020 YOY(%) Sales floor area
W e bi@fik EC 5,270 92.4 5,236 99.4 21,497 89.0 -
EFESILA Kitasenju Marui ER#B  Tokyo 9,937 106.9 4,131 41.6 38,956 100.4 35,300
R D7 =U—E0 Marui Family Mizonokuchi #5112 Kanagawa 5,247 101.2 *2 2,523 48.1 21,576 97.4 32,260
ERFILA Kokubunji Marui ER#B  Tokyo 2,662 95.2 1,619 60.8 10,626 92.5 14,300
FESILA Shinjuku Marui *1 BRIR#E  Tokyo 7,250 100.4 1,485 20.5 27,456 91.5 30,590
HFERRE]SE Marui Kinshicho ER#B  Tokyo 3,021 94.7 1,457 48.2 11,918 90.8 22,990
NI I 7 ZU—EKR Marui Family Shiki BEE  Saitama 2,716 106.6 1,429 52.6 10,581 96.5 18,900
iijfaE]ES Machida *1 BRIR#E  Tokyo 3,757 100.3 1,168 31.1 *2 14,803 95.3 21,270
RILA D7 =ZU—iBES Marui Family Ebina 51|12 Kanagawa 1,870 92.7 1,117 59.7 *2 7,370 88.8 *2 19,500
BEE)L Yurakucho Marui BRRE Tokyo 4,928 95.0 1,067 21.7 *2 19,013 88.8 18,500
RAEILA Namba Marui ABRFF Osaka 2,999 114.5 906 30.2 11,236 101.9 17,000
FEET« Totsuka Modi #5112 Kanagawa 2,320 101.2 875 37.7 *2 8,887 96.6 16,580
EEBILA Ueno Marui ER#B  Tokyo 3,224 101.8 847 26.3 12,069 93.0 16,390
REFTIL Nakano Marui BRRE  Tokyo 1,523 102.8 809 53.1 *2 6,158 98.3 4,950
piz)ES Kashiwa *1 FEEB Chiba 1,940 108.7 *2 727 37.5 7,778 107.6 18,810
RIS AR Marui City Yokohama #5112 Kanagawa 2,131 119.9 *2 672 31.5 8,677 107.6 *2 16,770
BLEIIL1 Hakata Marui fBEE  Fukuoka 2,061 102.1 632 30.7 8,128 95.1 *2 15,000
REIIA Omiya Marui BEE  Saitama 1,615 99.4 568 35.2 *2 6,251 91.9 13,970
MEILA Kobe Marui FEE  Hyogo 1,189 115.4 *2 519 43.6 4,862 106.9 6,940
BiIL1 Soka Marui BEE  Saitama 1,268 108.9 504 39.8 *2 4,793 104.6 *2 16,530
NHEHFIE Marui Kichijoji ER#B  Tokyo 1,329 102.2 415 31.3 5,036 95.6 11,950
I Ikebukuro Marui ER#B  Tokyo 1,521 111.2 379 24.9 5,473 93.1 12,170
HEBIE Shibuya *1 BRIR#E  Tokyo 2,783 104.1 354 12.7 *2 10,422 83.6 14,090
F2fE/E Shizuoka *1  EEE  Shizuoka 610 86.8 *2 231 37.9 *2 2,322 81.9 *2 13,460
REILA Kyoto Marui REPFF  Kyoto 1,215 96.8 26 2.1 *4 4,205 86.5 8,760
NEEFT + Kawagoe Modi BEE  Saitama 421 100.7 *2 - — *3 1,659 97.6 *2 -
[4MEPEEPIIE] [Specialty stores] 126 47.4 29 23.0 472 44.3 -

* FRE. RR—Z(ICEHLTEDFET,
The notes are on the next page.

-11-
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*1

*2

*3

*4

BRIV [REE] [PRyOR] [A] 0388 BIHE - $2aE - 815 - RS> ehnen [RIL1] [£5+] 0O28=2EBRALTEDET.

Shinjuku Marui includes "Main Building", "Annex" and "Men". Machida, Shibuya, Kashiwa and Shizuoka include "Marui" and "Modi."
IFTEH MESCEBROXBEABENSEHCTRELTEDET, THBHEENSVENEHIUTOESD T,

(202143881 %5 1 U+HA)
BIHE (8%) . BEHEIVILA (8%) . FIFET 1 (6%) « BEMNILA (6%) . KEXILA (5%) . #

BEE (12%) . JILAT7IVU—BEE (11%) . FEHFIIL (11%) |

(20204F3R88 %5 1 U+HA)
NMET+ (18%) . BEIE (8%) . WILAT7ZU—EO (7%) . HETILA (6%) . HIE (6%) . JIL1>FT &R (6%)

(202043R58 @A)
JNMET« (18%) . BREIE (9%) . JILAT7ZU—BER (7%) . BEIILA (6%) . IILASTAHE (6%) « BIRILA (6%)
In the Retailing segment, a certain amount of floor space is closed for renovation at stores. Stores that have high closing rate of sales floor area are as follows.

[FY2021 Q1]
Shizuoka (12%) , Marui Family Ebina (11%) , Nakano Marui
[FY2020 Q1]
Kawagoe Modi
[FY2020]
Kawagoe Modi (18%) , Shizuoka (9%) ,
NEET - (&, 202083A31H(CHEWNZLEUR,
Kawagoe Modi closed on March 31, 2020.
REBRILA(E. 2020F58 12H(CAABLELE Uz,
Kyoto Marui closed on May 12, 2020.

(11%) , Machida (8%) , Yurakucyo Marui (8%) , Totsuka Modi (6%) , Soka Marui

(18%) , Shizuoka (8%) , Marui Family Mizonokuchi (7%) , Kobe Marui (6%) , Kashiwa (6%) , Marui City Yokohama (6%)

Marui Family Ebina (7%) , Hakata Marui (6%) , Marui City Yokohama (6%) , Soka Marui (6%)
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(6%) , Omiya Marui

(5%) , Shibuya (5%)



10. A5 - ELEHRUOEHEMAOMEE YOY change in number of customers, sales per purchase

2019/6/30 2020/6/30 2020/3/31
3nA 3nA 1258
(%) 3 months 3 months FY2020
ANEEE Number of customers coming to stores 104.3 34.3 97.7
BLEH Number of purchase 106.1 42.8 99.2
E=4=1ii} Sales per purchase 95.2 92.9 95.1

11. h—R&£8% Number of credit card members

2019/6/30 2020/6/30 2020/3/31

A= GIE=S A=

(73 A./10 thousands) Change Change Change
H— REEHEET Total 697 +35 715 +18 720 +32
TIS5FF Platinum cardholders 7 +2 9 +2 9 +2
J-ILR Gold cardholders 215 +30 247 +32 242 +33
TLET LH— RESEHERK Ratio of premium cardholders * 31.9% +3.1% 35.8% +3.9% 34.8% +3.5%
RSB New cardholders 20 +1 10 A10 81 0
NFHTI—TTEHNAIAS Outside of Marui Group stores 11 +2 8 A3 48 +6
FIRZEE (S5THARD) Active cardholders (fiscal year) 355 +26 339 Al6 472 +19
FIAZR Ratio of active cardholders (fiscal year) 51.0% +1.2% 47.4% A3.6% 65.5% A0.4%
wEEL (1£R8%F8) Active cardholders (for a year) 459 +21 463 +4 472 +19
REIR Ratio of active cardholders (for a year) 65.9% N0.3% 64.8% NA1.1% 65.5% N0.4%

* [FLEFLH—REEA] G ISFFREET-ILREEBDEETY.
Premium cardholders is the total number of Platinum cardholders and Gold cardholders.
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12. E%(HIE Operating receivables

2019/6/30 2020/6/30 2020/3/31
BIEELE BIEELE BIEELE
(&M, Millions of Yen) COYOY(%) YOY(%) YOY(%)
ZIFTE R RIES Installment sales accounts receivable 431,736 102.9 411,537 95.3 416,250 97.2
(REMLEEZSD) (Including liquidated accounts receivable) (552,996) (112.6) (575,360) (104.0) (584,641) (109.4)
7R « DEIFAL Revolving and installment payments 315,781 102.4 293,345 92.9 305,781 98.6
mEMLEEESD) (Including liquidated accounts receivable) (342,144) (110.4) (354,343) (103.6) (366,267) (108.9)
1. 2@ R—FR1ERANE Ejan\gr’;esztn?‘é;’\}f;ae':‘rpien”gsom?in’léﬁ’t%g?fds'others 115,954 104.5 118,191 101.9 110,469 93.5
(REMLEEZSD) (Including liquidated accounts receivable) (210,851) (116.6) (221,017) (104.8) (218,373) (110.3)
BEXENMEEKS Operating loans outstanding 138,857 94.2 128,886 92.8 139,313 101.3
mEMLEEESD) (Including liquidated accounts receivable) (152,129) (103.2) (142,529) (93.7) (152,863) (101.5)
&ast Total 570,593 100.6 540,424 94.7 555,563 98.2
mEMLEEESD) (Including liquidated accounts receivable) (705,125) (110.4) (717,889) (101.8) (737,505) (107.7)
(&7 M./ Millions of Yen)
FIRIREBRE| HEES Allowance of loss on interest repayment balance 3,925 77.0 3,552 90.5 4,663 94.1
(%)
BEHI= Ratio of bad debt write-offs *8 0.48 +0.01 0.47 A0.01 1.88 +0.08
2019/6/30 2020/6/30 2020/3/31
BIfFZ= RIFZ= BIFZ=E
(73M.710 thousands of Yen) Tnge Change Change

1ASZD UK - HEBAVES (2UREFSHIE) Balance of revolving and installment payments per customer %9 36.9 +0.6 37.6 +0.7 37.2 +0.6
1 ABZDEXEEMNEES Balance of operating loans outstanding per customer *10 24.4 A0.3 24.2 AN0.2 24.5 AN0.1

* % 8~10(F., Non-GAAPIEIRT T, sTEIN(E. p.19 [ <EE> Non-GAAPIEIRIC DT ZITESRIZE,
Items *8-10 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 19.
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13. |_EH@EERE Investments

(1) &% L RMEXE Investments and depreciation and amortization

2020/3/31 2020/6/30 2021/3/31

12nAR 3nA 1258

(B/AM./Millions of Yen) FY2020 3 mounths FY2021
%&%8 Total investments 22,335 3,979 24,400
RABIRE (BRRE) Capital investments (Property and equipment) 7,348 1,629 8,000
VI RO (BREEE) Software investments (Intangible assets) 3,119 714 4,000
HFIREE (BAALE) New businesses (Intangible assets) 8,716 1,075 9,000
AMISE - IRRHARE (BEEE) Human resource and R&D investments (Intangible assets) 3,150 559 3,400
RMEENE Depreciation and amortization 9,191 2,474 10,000

(2) BEEDORR Renovations

2019/6/30 2020/6/30 2020/3/31
B A e Major store renovations TILAT7=U—EO  Marui Family Mizonokuchi | FPIRET Totsuka Modi T TIF=U—EO  Marui Family Mizonokuchi
LEILA Ueno Marui REFILA Nakano Marui TILAI7=U—FA  Marui Family Shiki
BEE)LA Yurakucho Marui  ¥EXILA Shinjuku Marui HEILA Shinjuku Marui
TILATJ7=U—@EL Marui Family Ebina B2EI)LA Yurakucho Marui  FEET Totsuka Modi
RAEILA Nanba Marui
(3) ESiELFERmADIRR  Number of stores and sales floor space
(Fm_/Thousand m) 2019/6/30 2020/6/30 2020/3/31
BARIE&HER Number of stores at the end of period 2554 23JE&H 2455
BAREImmEE Sales floor space at the end of period * 425.6 408.8 417.5

* [HARSEIBEE] (3TIL1 (EPBEMIEED) « B O&FTEETCY.
Sales floor space at the end of period is total of Marui includes specialty stores and Modi.
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14. AHIFAE

(1) FHAFEEOMIR - IR

Interest-bearing debt

Breakdown of interest-bearing debt and interest expense

2019/6/30 2020/6/30 2020/3/31

BIHARE BUEARZE BIHARE

(B M./ Millions of Yen) Change Change Change
JREMEAE Short-term loans 36,329 +6,696 51,336 +1 51,335 +21,702
ON—>%)L - R—=)(— Commercial paper 25,000 +25,000 = = - -
HiE Straight bonds 105,000 A10,000 90,000 A15,000 105,000 210,000
REAEAR Long-term loans 342,000 - 331,500 +8,000 323,500 A18,500
&ast Total 508,329 +21,696 472,836 26,998 479,835 26,797
BHTEE EXEEL Ratio of interest-bearing debt to operating receivables *7 89.1% +3.1% 87.5% +1.1% 86.4% +0.4%
D/EL-S Debt/Equity ratio 1.81% +0.11% 1.61% A0.115 1.7 0.0f%

*  *7(& Non-GAAPIEETY,

STERE p.19 [ <BE> Non-GAAPHIRICDWT] 228 IEE,

Item 7 is Non-GAAP indicator. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 19.

2019/6/30 2020/6/30 2020/3/31
3»1AH BIfELE 358 AILELE 1218 AILELE
(B M./ Millions of Yen) 3 months YOY(%) 3 months YOY(%) FY2020 YOY(%)
ZIFIE Interest expense 344 92.6 312 90.7 1,330 90.8
(2) #tf5PA# Breakdown of bonds
2020/6/30 FZR FIR RITER {BEIZEARR
Ez210] Issues (B7 M. Millions of Yen) Interest rates Years Date of issuance  Due date
%62 6O @EHE #26 Straight bond 10,000 0.562% 75 2014/6 2021/6
%62 8O @EHE #28 Straight bond 10,000 0.543% 75 2015/6 2022/6
23 0[O @EHE #30 Straight bond 10,000 0.130% 5% 2016/8 2021/8
%3 1 [OE@EHTE #31 Straight bond 10,000 0.190% 5% 2017/5 2022/5
263 2 [OE@EHE #32 Straight bond 10,000 0.300% 75 2017/5 2024/5
263 3[OE@EHE #33 Straight bond 10,000 0.040% 3 2018/10 2021/10
83 4EE@EHE (JU—>7R> R) #34 Straight bond (Green bond) 10,000 0.190% 5% 2018/10 2023/10
263 5 [OE@EHtE #35 Straight bond 10,000 0.170% 5% 2019/10 2024/10
%3 6 M @EHE #36 Straight bond 10,000 0.250% 7 2019/10 2026/10
ast Total 90,000 - - - -
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15. #8# Number of employees

2019/6/30 2020/6/30 2020/3/31
HIEFEE HIEEE A=

(A/Number) ~ Change ~ Change ~ Change

T Retailing 3,351 N417 3,024 A327 3,167 A312
(816) (A76) (777) (A39) (785) (A75)

T42FvD FinTech 1,611 +128 1,575 A36 1,596 +71
(639) (A15) (656) (+17) (646) (+7)

R EIREBPT Head office, corporate management departments 343 +21 374 +31 367 +45
(22) (A1) (23) (+1) (22) (+1)

ait Total 5,305 N268 4,973 A332 5,130 A196
(1,477) (A92) (1,456) (A21) (1,453) (A67)

* HEHREMEAETY. () NEREFHEOMNTIIERAERTHD. MEABICEEATEDEEA.

The number in brackets ( ) in the lower row is the average number of part-time employees which is not included in each of the numbers in the upper row.
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16. 20214E3AMFIRICDOVLT About Forecasts for the fiscal year ending March 31, 2021

m202163788 £ 1 U¥H EFEANRCER 20 EER O o R EEES D
. . . > = = = k7B S k]
Impact amounts on operating income of the COVID-19 in Three Months Ended June 30, 2020 Segment Operating income ffﬁ?f 5’5&? Amount recorded \teamsforextraordinaryloss

revenue expenses (Fixed cost during stores closed, etc)

CINFBFALEA. T4 27y OEh— RETERORBAEICKD +3(8M
Retailing segment operating income decreased ¥1.3 billion.

. L . - . NG A1648
FinTech segment operating income increased ¥ 0.3 billion due to card issuance cost decrease. INGE A13f@M AOMEM A81{EM Personnel costs 16 J:.E?‘
Retaiiing — 1.3 biilion —5.4 biiiion —8.1 biiiion
BBt N25(8F
Office costs, etc —2.5 billion
it A691EH
Total —6.9 billion
PN
A4BMA
Personnel costs —0.4 billion
JA>FvY A35(8H A38(EA AT ALfER
FinTech —3.5 billion —3.8 billion Depreciation] €tc. —0.1 billion
it AS{EM
Total —0.5 billion

m2021F3AOI0OFFESFUA
Scenario of impact of the COVID-19 for the Fiscal Year Ending March 31, 2021
- 6 BI3EFAZ L EIDERATHRE., 7HEO0FBEOBILKICHV 6 HOERZTED
Performance in June exceeded initial forecasts, however that in July fall below in June due to re-epidemic of the COVID-19.
- R & U CEBERIERIORBONEE R D, EEFREBISHEIRE. AREFEDSFUAZWMDTREL
Forecasts of FY2021 remains undetermined because it is difficult to predict when the trend will recover.
The scenarios at the last financial result briefing were revised.
- OFFED>F 1A The scenarios of the COVID-19 impact

O2FUA (BE) O scenario (B) - 20E6~7BEHAN3A E THkR
+ Trend from June to July, 2020 continues to March, 2021

214F3AM RIFFE
Yo

BOA> 2043 H 8 |
- INSSEMRES80% Segment FY2020 OO 82210 After reflect the effect of the COVID-19
= Excluding the effect of SaHET (E) Sz (G)
- Retailing transactions trend is 80% Ui CoUIe-E =7 ~ =72
Scenario(E) Scenario(G)
« Ja 27w O9ERNNEAE105% 1NFS 100/&F +0{EF AGOfEF » ABO{EF
- FinTech transactions(Outside of Marui Group stores) trend is 105% Retaling ¥1o-0bion o piien “reobien reobien
2 TA>FvD 38412 +40{8M +0f&M
FinTech ¥38.4 billion +¥4.0 billion +¥0 billion
. SRR - = - -
OSFUSA () O scenario (G) - 20F7FHBNIAE THER+ 1 SRR T i G A 78
+ Trend in July, 2020 continues to March,2021 and there is store closure for 1month
== = LHAFZS 254{2M +201{8M A90fEM - A130(&
- NFEEURE75% Net income ¥25.4 billion +¥2.0 billion —¥9.0 billion —¥13.0 billion

- Retailing transactions trend is 75%

- T+ 27w OFMEBINERIE105%
+ FinTech transactions(Outside of Marui Group stores) trend is 105%
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<8%&>Non-GAAPIBIE(C DT (Reference) About Non-GAAP indicators

*1

*2

*3

*4

*5

*6

*7

*8

*9

KTEARFIZR (ROIC) = WIISBREFEND /IHTELR BEGHE - tHlE + EXENE + B + B - BEETEE + EARILE - BHlE)

ROIC = After tax operating income / Invested capital (Installment sales accounts receivable - Accounts receivable + Operating loans + Products +
Tangible and intangible fixed assets + Guarantee deposits - Accounts payable)

BMEEAIDRS = UROITU—L—b +BlE x URTTLZT L

Capital costs =Risk free rate + B x Risk premium

WACC (MEFHEATIRL) = HEEAIDRXL [URTTU—L—h + BB x URTTLZTA] x BHlHEE / (BFITFEE + BHEREE) + BAL— bk x (1-FiX) x BfF8E
/ (BRFaE + MR RIS, EEIREROISHMATIEOREFRCHEL T B OFIEZERLTEDFT,
WACC = Capital costs [Risk free rate + B x Risk premium]x Market capitalization / (Interest-bearing debt + Market capitalization) + Borrowing rate x(1-tax rate) x Interest-bearing debt

/ (Interest-bearing debt + Market capitalization) * Market capitalization is calculated using the average number of years that shares are held by institutional investors.

UB—USITLARII1— = BESFFLEFSEBEIGSFEEOZWICTED EHNRUIA

Recurring revenue [or Recurring gross profit] is revenue [or gross profit] that is generated on a recurring basis through contracts with customers and business partners

UA—USILARZIa—-E = UB-UZITLARI1— / (FLUGES [FEFTLEEANR] + REBRD [BEBISETENSVERERE])
Ratio of recurring revenue [or Ratio of recurring gross profit] = Recurring revenue [or Recurring gross profit] / (Consolidated revenue [or Consolidated gross profit]

+ Selling, general and administrative expenses paid by business partners)

WREMCLIER = BEREEE / (EREE+EEREER)

Ratio of liquidated accounts receivable = Liquidated accounts receivable / (Operating receivables + Liquidated accounts receivable)

BHFal EXEEL = AATFeE / EXEE

Ratio of interest-bearing debt to operating receivables = Interest-bearing debt / Operating receivables

Bflx = GREANR / BXREXGEERS (REMLEESD)

Ratio of bad debt write-offs = Bad debt write-offs / Operating receivables at the end of period (including liquidated accounts receivable)

LASEDUNR - DEBAVVES BIRFEESE) = UR-DEEAVVES (REMEEESD) / APEHR

Balance of revolving and installment payments per customer = Revolving and installment payments(including liquidated accounts receivable) / Number of customers making payments

*10 1 ASZDEXEMNERE = BXEMEXS (RBEEESD) / SAPEHR

*

Balance of operating loans outstanding per customer = Operating loans outstanding (including liquidated accounts receivable) / Number of customers making payments

Non-GAAP#E1Z (Non-Generally Accepted Acounting Principles) : H#tJ)L—FOBEDEEEXRIIBIZEE LU THERALTHNDET,

Non-GAAP (non-generally accepted accounting principles) indicators are indicators used to better illustrate the state of MARUI GROUP’s business.
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<BE>SLTVEEDIBIEICDWVT (Reference) About Lifetime Value Management indicators

(Uh—U>PL~RZa1—&I1F]  Recurring Revenue / Recurring Gross Profit
BESFFZEHIMEILETF LOZHCED ERRRMIADZ ET, /INETIIEHOREESENRNA, T+ >FT VI TRERIRID— RAAICKORETDIUNR - DEIFHR. H—RFErvS2IFIE,
REFECFRBEREZRIEBELUET.
Recurring revenue (gross profit) is revenue (gross profit) that is generated on a recurring basis through contracts with customers and business partners. Examples of recurring revenue (gross profit)

include rent revenues in the Retailling segment and finance charges on revolving and installment payments and cash advances, rent guarantee revenues, and annual enroliment fees from the EPOS
card use in the FinTech segment.

mUBh—U>JLARZa1— Recurring Revenue / Recurring Gross Profit B ERFIRCEHEDHDUH—U T LR 1 —DERk (FRIHER)
c ESRIAEFTIVOERIRICK D, BESE. BEBEIFKTE EDRIPICHIZ D MM/ ALK Ratio of Recurring Gross Profit to Total Gross Profit (Annual Trends)

Recurring revenue grows thanks to long-term relationships with customers and business
partners through the transformation of our business model

(&M /100 millions of yen)

e . - REOPEERA B
£ E C JEHOFAHESEINA BE Visualization of revenue
SN Rent revenue, etc. - —BEINEE < HRERIRE
o
EHET  ZOM(3ERR)
;EEEEEFE\ revenue < Recurring revenue 723 697 Non—recurring
- ’ ’
Rent guarantee
—
EER. AKBE @ 15082 URH—US L A= —
FERBHLL DB T s |2 L
E?Fp‘enses chDmmunL:at\Dns / utilities e . 1’227 11311 eCUrTing gross prott
affiliate commissions by recurring payments | (52‘ 10/0) (60.2 A)) (62,99/0) (65.30/0)
CURR - HEFEHE BE Recurring 529  (38.0%) (41.9%)
France horges an vl s st s, (33:7%) , ‘ ' _ '
14.3 15.3 16.3 17.3 18.3 19.3 20.3
FY2014 FY2015 FY2016 FY2017 FY2018 FY2019 FY2020

(RAIEAEIEINZE & (&) Contracted Future Recurring Revenue / Contructed Future Recurring Gross Profit

SHRIF TR REALUE BB C TV ZTZVW TV DB B S FVOBEEISEESENS. I TICHRENZNSERELIZEDT, RESORESZRAD L THERLUTVWET ., FBESEIRACSNTE
BENEHNSRIAFNDIFRINGEEEH L. UR - FEIFERCH— RFv v D OFMBIC DN TIHRFRR-. MEEFHEN (UAH—U>T9H) ([CDWTIEH— RESEAM. REFREICEALTE
BEFEREEE(CEHUET,
Contracted future recurring revenue (gross profit) is an indicator of the earnings promised by contracts with customers and business partners in the given fiscal year and in subsequent fiscal years and
is used to measure the stability of earnings. For rent revenues, for example, contracted future recurring revenue (gross profit) is calculated by assessing the future earnings projected based on the

remaining number of years in rental contracts. Meanwhile, repayment periods are used for finance charges on revolving and installment payments and cash advances, expiration dates are used for
(recurring) affiliate commissions, and the number of remaining years of residency is used for rent guarantees.

B ARHE ARG (GEE#FIZER—X)  Contracted Future Recurring Gross Profit BB IHRIEINEIDER 5 (1 A—=)  Concept of Contracted Future Recurring Revenue
(& /100 millions of yen)
202038 20214 3R 20204371 ]
Yn—u >0 A HRIEURN Vh—-u>o .. revenue Sth year FRIEURES
bAZa1— Contracted future recurring LAZa1—k RS HHSERGS 44-H 2~54H
Recurring gross gross profit to be posted Vs. recurring RTINS Future I’e"téfﬂﬂg =i
profit FY2020 in FY2021 and beyond gross profit FY2020 Contracted future ___. revenuedth year
recurring revenue HETINGS 36EH Future
- _ Fut i :
A Resailg 426 814 191% s
RS 2 fE_E 2nd-5th years
J4>5w% FinTech 885 2,687 304% revens sty
_ WRast 168 TNFCHRE ECURR CTRVRRIAMBER
&it Total 1 ’ 311 3,500 267% Rec“;d;dyf;"re”“e Contracted recurring revenue knot recognized under conventional accounting standards
KEEHRD (BEBIKTFNSVELHER) 2830 ) _ 1468 248 348 4€8 3= 2~5FB&
Including selling, general and administrative expenses paid by business partners 1st year 2nd year 3rd year 4th year 5th year Total for 2nd-5th years
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<B8E>SEHORRICDOWVNT (Reference) About Store Trends

mSEEDIAE  Renovations

2015/3/31 2016/3/31 2017/3/31 2018/3/31 2019/3/31 2020/3/31
HE Store openings - - BLEILA — — —
- - Hakata Marui - - -

ESVANWESTES Major store renovations BT RS RS bizIES FE<ILA NI TJ7=U—E0O NI D7 =ZU—E0

Machida Shibuya Kashiwa Shinjuku Marui Marui Family Mizonokuchi Marui Family Mizonokuchi

RIS TR BT EH& EFESILA EFETILA FEFILA RIAT7ZVU—&

Marui City Yokohama Machida Kitasenju Marui Kitasenju Marui Ueno Marui Marui Family Shiki

NHEETFIE NHEFFIE BRI S NHEBRETE EFESILA HESILA

Marui Kichijoji Marui Kichijoji Shizuoka Marui Kinshicho Kitasenju Marui Shinjuku Marui

BN EFESILA EHILA KEVILA HEILA FIRET

Shinjuku Marui Kitasenju Marui Ueno Marui Omiya Marui Kobe Marui Totsuka Modi

FHERRE]E RANERILA EEILA

Marui Kinshicho Namba Marui Ueno Marui

mEREML - FISSCREOE S EBIRN
Plan for and Increases in Ratio of Fixed-Term Rental Contracts and Income Improvements
- 201553 AN S5FMT, 6.6 FDEMBILNT T

Total of 218,500 m2 converted to fixed-term rental contracts over five years beginning
with the fiscal year ended March 31, 2015

o L SENEtE (5 FE)
TEfSLTAS Initial Plan Additional Plan(16,500m)
(ERAEE) e
Fixed-term rental
i i 7.0555F
contracts floor space 17 6.6551F 695 :
(Ratio of fixed-term 3.851E 1758‘,‘Fgo¥m 218,500m 228,000m  |: 231,000m
rental contracts) 12,5500m (106%) (112%) [} (113%)
(62%) (87%) :
FSeRELR
(FIEEZE) ofEM 20f8M 32(8F 2318 14487 *1
Income improvement ¥0.9 billion | | | ¥2.0 billion | | | ¥3.2 billion| | |¥2.3 billion | | | ¥1.4 billion
amounts(YOY)
15.3 16.3 17.3 18.3 19.3 20.3 21.3
FY2015 FY2016 FY2017 FY2018 FY2019 FY2020 FY2021

*1 OOF#EIRE  Excluding the impact of COVID-19.
*  ERCER=EEERE/ SYOEBEURXEEE (6.2751F)
Ratio of fixed-term contracts = Fixed-term rental contracted floor space + Total floor space capable
of being contracted as fixed-term rental (200,000m)
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w22 - 55T — Contract Type and Category

- ERLIC K DIEHDOBEEENEH. BB - Y—EXHFTU-—HEK
Progress in transformation of stores in conjunction with transition to
fixed-term rental contracts, expansion of food and service categories

(Z2IAzRE Contract Type) (A7TJU— Category)

9.6 731 9.7733¥ 9.6 51 9.753%F
320,000 ni 320,000 ni 320,000 ni 320,000 ni
12% EfE 7L
o \ Fixed-term 27% Apparel
20% \ rental 44% »
' 82% e
\ EES=1g] - M
\ " 35%
\ Directly sund
68% Y operated 38% undries
\ - e
C 4% s . N
° HIEFEA : 38% H—E2
14% Consignment 18% Food/
Services
14.3 20.3 14.3 20.3
FY2014 FY2020 FY2014 FY2020

*  O.7RIEITILL - B« DRIEE T,
The area of 320,000 ni is the amount of usable floor space in Marui and Modi.



<8EZ>URIE>VBEIEREEICDWVWT (Reference) About Liquidation of Revolving Receivables

(BM] Purpose
- PRAREESTE | HTINEB/S | RRCESTT. WEE - BEOENHIE Limiting of growth in total assets and liabilities to achieve balance sheet targeted in
the medium-term management plan

Fund procurement geared toward safety and diversification of procurement methods

 SEREODZREEZEIEEE R UICERRIE
Diversification of procurement methods through sale to market investors

- MBIRERA\DIRFGZEU . FERDZIRL

(20185 9 AmEMt =Bl & Uizss it £ X—="] Process of Generating Revenues through Liquidation in the case of September 2018
R ZEITORN D IZIBE Without Liquidation

54 3 H AT42{BEDEIMFHZ:TE

SREIEDS.
Finance charges earned on installment sales of ¥4.2 billion recorded over period of 5 years and 3 months

from applicable receivables

RIS
25808 afa 8fE 8iE 8fE 8iE 6l
Revolving_ ¥0.4 billion ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.6 billion
¥25.8 billion ——— | | |
2018/9/30 2019/3/31 2020/3/31 2021/3/31 2022/3/31 2023/3/31 2024/3/31
(618) (9nA)
(6 months) (9 months)
R EET O IEIBE With Liquidation
42{BDEIEF L E 193 AMIC—HEEt L
Batch recording of finance charges earned on installment sales of ¥4.2 billion in FY2019
PoEiE UARGEE | o
300/ 258(8 4218
Procurement Revolving Gain on the r \
amount receivables transfer ; ’ ; . ; s : : R
¥30.0 billion ¥25.8 billion .| ¥a.2 billion e — : : ! i : ' ! i i i
2018/9/30 2018/9/30 2019/3/31 2020/3/31 2021/3/31 2022/3/31 2023/3/31 2024/3/31
(UMILE D BEREMEICKDHZE]  Procurement through Liquidation of Revolving Receivables
FER FERRR WRIEE FEEEE SRIE(EERE RENMGIEEEE L EERMENM (SETHAR)
. . X Amount of Gai transfer of Amotizati f gai transf
Procurement date Procurement period Applicable receivables Procurement amount receivable tromsfer qus;g;zd 'rae’lse;’a&es m:n';aot'ﬁgr‘: (fg:rlr;i:cnal :/ae”:r)e’
2018%9H 5#€31A Ellngteie 30042 258(% 4212 218
September 2018 5 years 3 months a'c"cséj'r:f;erggesﬁl'aegles ¥30.0 billion ¥25.8 billion ¥4.2 billion ¥0.2 billion
20193 A 54 eSS bk 15012 13218 188 1=
March 2019 5 years Operating loans ¥15.0 billion ¥13.2 billion ¥1.8 billion ¥0.1 billion
201949 A 5€E81A Ellngteie 4001 32918 718 31
September 2019 5 years 8 months anstallment sales ¥40.0 billion ¥32.9 billion ¥7.1 billion ¥0.3 billion
ait 8501& 7188 13218 78
Total ¥85.0 billion ¥71.8billion ¥13.2 billion ¥0.7 billion
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<BE>|EBRTORBESHEDSEICDOVT (Reference) About Shareholder Returns and Policies

(#%kFEETDAMEIME]  Shareholder Returns and Policies

- HkERTZ HCHROESMN SR 4 (CEREANS T b mRERTIEZED A —= Shareholder Returns and Indicators

MARUI GROUP will be gradually shifting the focus of shareholder returns e N

L rRelEE 7009%%2E  Around 70%
from share buybacks to dividends Total return ratio
55%)?5;]27( Around 55% _
- EFERCEMM(320244 3R 88 55%EEZBRL L. BREN(CEDHD — 42.5% )
HL=IX —
We will aim for a consolidated payout ratio of around 55% in the fiscal year Consolidated payout ratio "
ending March 31, 2024 and move toward this ratio in phased manner : -
Bit#

g g — P — ; (o o 50 70M@ 706
EERIETTERZ70%BEZER E L. HEEARLERGSEEI0%ZHERE S ¥7.0 billion  ¥7.0 billion

Our target for the total return ratio will be around 70%, and maintain an equity . . 1 m

. . s ¥1 n llio
ratio of 30% going forward 173 183 193 0.3 13 - a3 -
FY2017 FY2018 FY2019 FY2020 FY2020 FY2024
L FaL = - 16.3 17.3 18.3 19.3 203  SHEMTY
[EPS Eaéﬁ{qaéz} EPS and DIVIdendS GrOWthS FY2016 FY2017 Fy2018 FY2019 FY2020 5-year average

 PREB CEABURCLD . RAMGISSMAE SRR Emy EPSHEZR  +20.1% +13.5% +16.1% +24.5% +1.4%  +14.8%

High growth and high returns sustained over long term through EPS Growth

business strategies and capital measures
BUEMER  +158% +50.0% +152% +28.9%  +2.0% = +21.4%
Dividend Growth

(20205 3R HADEEH LUR021FE3FHIDREL]  Shareholder Returns of the Fiscal Year Ended March 31, 2020 and Forecasts for the Fiscal Year Ending March 31, 2021

- 2020 3FHADIHR Sz DB EE (F4HER CTBERE 72550 (RIFE+1M) | EHREEMEMIF42.5% (RIFEZE+0.3%) L2DFLR,
The dividend per share for the fiscal year ended March 31, 2020 reached a record high of ¥50 (+¥1 YOY difference) for the fourth consecutive year.
The consolidated dividend payout ratio was 42.5% (+0.3% YOQY difference).

- 20203 AHRICH N T70EADESHRADES Z R U /LIER. EiEHiETEm(370.1% /2D FE U,
As a result of acquiring ¥7.0 billion of treasury stock in the fiscal year ended March 31, 2020, total return ratio was 70.1%.

- 2021F3AMDOEREHE(CDVTIE. FEIOFTIAILADBRIEAN LTI — T OEEC S X DHEC DV THRERICBWLWTRIEDH D Z LN D THRE IR T I
RHP - ETA0IBRCEH S IR ERTOBEARSH (CEDE, 1KRHZD51M RIFE+1M) . IEEROBAEZE RIAATVET,
It's difficult to determine the impact of COVID-19 on our performance at the moment, however annual dividends for the fiscal year ending March 31, 2021 will be ¥51 (+¥1 YOY difference)
increase for the ninth consecutive year based on our shareholder return polisies, which is aiming for long-term continuous dividends increase.

- 202130 EEHERDOEEICDVTIE, FlEsEFrvSa - JO-DORBUNTERRZD. SBORRER TR ITIFETT,
We will consider acquisition of treasury stock in the fiscal year ending March 31, 2021 based on the future situation because of current uncertain outlook for profit and cash flows.
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<8%E> [HABRELR—b 2019] [CDWT (Reference) About Co-Creation Management Report 2019

HHATI—TTlE INTORFT—IRILG —OESHICHFHERESE [HAREL/R— b 2019] ZRITLWzLELE.
[HAMEEL/R—k 2019] TE TZDEE—FN! | ZAA Ay T2 XAFT—IMILT —DOESHICHL EOHBIZIFUMNITNEY, HAICH > THADZ LZ2 XD TEE

WZIZK elC, SHRSFQAENSEHHDER B PMDEHEZHAL TVET,

MARUI GROUP CO., LTD., announces that it has published Co-Creation Management Report 2019, its latest integrated report for all stakeholders.

In Co-Creation Management Report 2019, we are encouraging our stakeholders to co-create with our company with "Let's Join Hands" as the main message.
In order to understand more about our company’s approach to co-creation, this report explains our company's philosophy and initiatives from various angles.

{ AHIII—TDOEMME ) MARUI GROUP’s Corporate Value
TERESHIEIRNTORT ORIV —DFIE (LbhE) HRERDEDIDOILAN. HHOPRMEDIEATHDENDIEZIDEE,
BEETFEEHC TUbDE] 0TSy hIA—LZBID TLEZLWEWDIEWEZBNMUTWLET,

Based on the belief that expansion of intersection between of stakeholder's interests (happiness) including the future generations are expansion of our company’s
corporate value, this section introduces our desire to create a platform for happiness together with our stakeholders.

LTV (£EFZ) ZERUERIASTORE ) Long-Term Prospective Management Focused on LTV (Lifetime Value)
ESRIETILOERMEIC KD HtDOURBE N EEE DT EINEN S, FEHRESHCED < ki /RUaidis (2L L.
LTVEHORE(ICEZY > TWBR T EZTHMALTVET,

This section explains our company’s earnings structure has changed from one-time revenue to recurring revenue based on contracted recurring payments
as a result of the transformation of its business model and we are shifting our focus to LTV management.

(TCFDIRSICEBRLYV—> - ES>RA%H#EE) Green Business Based on TCFD Recommendations

HEEZLN-F 2019
FERERDOUBDOERERZTIEHIC, JU—> - ESRAEHETS DT, 2050FFTO 3 DD FIUABHES E(C,
SUEZBIDYU R EHMRICDVWTHMBNRREZSHTITHBNMUTVET,.

In promoting green businesses to protect the happier future for future generations, this report introduces the climate change-related risks and

opportunities including the financial impact, based on analyze three potential scenarios leading up to 2050.

(HBIDRXFFEUFADIYRZ A>T R)  Co-Creation Sustainability Management
HPRFFEVUTBEHECHITTZ. DRXTFEVUFTr EEROHERPEEHRIMFIEDRERECDVNTE]D LIFTVWET,

Fz, HIMEEESVEREBOSHREEIZ—J(CTHBNALTVET,
This section discusses the establishment of the Sustainability Committee and the revision to officer compensation system to promote sustainability management.
We also provide a unique introduction to the diversity of all directors, including external directors.

X [HEBELR—b 2019] (. 5E5HISTESEZN Co-Creation Management Report 2019 is available through the following links.
— (BAEEBMR) https://www.0101maruigroup.co.jp/ir/lib/i-report.html  (English) https://www.0101maruigroup.co.jp/en/ir/lib/i-report.html
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<&%> [VISION BOOK 2050] [CDWT (Reference) About VISION BOOK 2050

{ FHTIL—T E=3>2050 -MARUI GROUP's 2050 Vision- )

ESRAZBE U THS5WB _EMIIZRDMX 17 ZAIS -Harnessing the power of business to build a world that transcends dichotomies- |

HHIIN—TTE. IRTDRAFT—IRILS —DEEHCEFTEHAIYRFTFEUF v LR— K& LT TVISION BOOK 20501 ZFITWLWzLFELE,
[VISION BOOK 20501 Tl&. MHIIL—T EZ3>22050]1 & EZI32ERKCAIZ [HAIZERE U3 DOEDRX] [HRFFEUFH/INF2R] AD

DI CDNWTTHIAT D EHIC, BHIIL—THHT T [TARTOAD TUbhE] ZRUSN3A > II—STTEWRER] OFRRABIFZO—- Ry TE2BHLTVET,
MARUI GROUP CO., LTD., announces that it has published VISION BOOK 2050, its latest co-creation sustainability report for all stakeholders.
VISION BOOK 2050 provides explanations on MARUI GROUP’s 2050 Vision and the initiatives in three businesses founded on co-creation and in sustainability

governance for accomplishing this vision. This report also includes a roadmap for MARUI GROUP’s quest to help build a flourishing and inclusive society that offers happiness to all.

{AHII—T E=3>2050 -MARUI GROUP’s 2050 Vision- )
B2 XZBL THEWD BN ZRDOMBIDERZRID] CVWSESIZOERICDVNT, [120I—23> ] OEXAE.
YOI —THEXD [2050FDHR | ZHHETCIHIAL TLET.
VISION BOOK 2050 contains information on the concept of inclusion and the vision for the world of 2050 that formed the basis for MARUI GROUP’s

2050 Vision of “harnessing the power of business to build a world that transcends dichotomies.”

ﬁ

( HalEBEE U3 DDESRR -Three Businesses Founded on Co-Creation- )
E2a>EUTEIFE TN ZEREDMX D] fziC. EREBEDRCEDSRA] THAIESZSRXR] [J7AF>2vIL - 120)L—>32]
VWD E3DDEDRRZEHRE., FESHRAICHITDIREMBIRES. EZ3VERICAFTERDBEAZTHBNLTVET,
MARUI GROUP has identified three businesses that will aid it in accomplishing its vision of transcending dichotomies: "Inter-generational businesses",
"Co-creative businesses" and "Financial inclusion". VISION BOOK 2050 details the long-term targets of each business and its initiatives for realizing its vision. "W':% ‘?/04"

(BRFFEVUF+1 HINF >R -Sustainability Governance- )

ESRXzBU THRNDH R, EKIRIBEFIRIBHCE. MERIEA] SRICMDBO T EMVERLEER. TNETD 5 DDRT—IRILT—(C
MERAR] 8. [6 RF—UmILY—1 OFE (Lpht) ZHH - At FeMiiiEZzaIE I 3mMOBEHDNTITHBLTVET,

MARUI GROUP realizes that co-creation with future generations is vital in its quest to help build a sustainable society and global environment through its business.

For this reason, future generations have been included alongside the five groups of stakeholders the Company has previously emphasized. VISION BOOK 2050
explains the new value creation initiatives being advanced to promote harmony and expand the intersections between the interests (happiness) of now six groups of stakeholders.

% [VISION BOOK 20501 [d. 555 ELEE  VISION BOOK 2050 is available through the following links.

— (BAEEM) https://www.0101maruigroup.co.jp/sustainability/lib/s-report.html  (English) https://www.0101maruigroup.co.jp/en/sustainability/lib/s-report.html
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AERCHBE U TH DT IFEROTFACEHT DLk (E. BHNBEEAFLUTVDERRUSENTH D EHWT 2 —EDFHRICEDNTED.
EROFEEE (IRARBRICID RS RRDOTEMENSDFT . BEVEDE(F. I REP 03-5343-0075(CT@ &< 20N,

Forward-looking statements contained in this presentation are based on information available at the time of preparation and
on assumptions that have been deemed to be rational. Actual performance may differ greatly due to a variety of factors.
Any inquiries may be directed to the IR Department (Tel: +81 3 5343 0075).



