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1. REMWME (Financial Highlights)
[E{I: BAH ;% (Millions of Yen; %) ]

2018/8 2019/8 2020/8 2021/2
BIEALE BIHALE AITEALE (Forecast) BIHALE
Amount YoY Amount YoY Amount YoY Amount YoY
= =
xLE 91, 647 100. 0 91, 630 100. 0 157, 549 171.9 320, 000 172. 1
Net Sales
=
TOHDERIA 9, 194 99. 4 9, 274 100. 9 8, 915 96. 1 18, 707 100. 6
Other Revenues
sn
E%”XH 100, 842 99. 9 100, 904 100. 1 166, 465 165. 0 338, 707 165. 6
Operating Revenue
pevy
E'*ﬂﬁ 3,111 89. 8 3, 196 102. 7 3, 360 105. 1 8, 500 104. 9
Operating Income
ey
ﬁ?’*”ﬁ 3, 059 88. 1 3,213 105. 0 3, 354 104. 4 8, 500 105. 8
Ordinary Income
P54 SR 28 1, 902 97.9 2, 006 105. 5 2,427 121.0 5, 300 136. 8
Net Income
T 70 DO
THR 7= Y PO SRR 2 (F) 18.02 97.8 18. 99 105. 4 17. 47 92. 0 38.13 104. 0
EPS(yen)
2019/8 2020/2 2020/8
AL AL 4574
Amount Amount Amount
Share Share Share
WwEE 103, 101 100.0 106, 942 100. 0 142, 455 100. 0
Total Assets
pe 2
MENE B 24, 522 23.8 24, 921 23.3 31, 530 22.1
Current Assets
AREEEE
Property, 65, 342 63. 4 68, 413 64. 0 89, 204 62. 6
Plant and Equipment
EREEEE
1, 556 1.5 1, 483 1.4 1, 860 1.3
Intangible Fixed Assets
L 2 P
BAZTOMDAE 11, 679 11. 3 12, 124 11. 3 19, 860 13.9
Investment and Other Assets
=K
@Eﬁfé 78,578 76. 2 82, 020 76. 7 110, 925 77.9
Fixed Assets
2= =
"'Liﬁﬁﬁ o 46, 278 44. 9 44, 301 41. 4 66, 401 46. 6
Current Liabilities
= =
@/‘Eﬁiﬁ el 11, 017 10. 7 14, 969 14. 0 17,612 12. 4
Long-term Liabilities
A 45, 805 44. 4 47, 671 44. 6 58, 442 41.0
Net Assets
e, P
TR TR (F) 432. 16 — 449. 83 — 419. 00 —
BPS(yen)
==
ﬁﬂ%ﬁ{ﬁ_ 8, 971 8.7 14,174 13. 3 23, 005 16. 1
Interest-bearing Debt

2. BEHMA

(Selling, General and Administrative Expenses)
[B4I:BHAH; % (Millions of Yen:; %) )

2018/8 2019/8 2020/8
ot ] BTHALE Sttt Eof ] ATHEALE 5L Eof] BITHEALE L
Amount YoY % of Amount YoY % of Sales Amount YoY % of Sales
Sales
AHF5E 12, 922 100. 3 14. 1 13, 024 100. 8 14. 2 20, 723 159. 1 13. 2
Personnel Costs
B
’Jiﬁ%. 2,014 101. 3 2.2 1, 990 98. 8 2.2 2,147 107. 9 1. 4
Advertising Costs
Rt E
. 2, 337 102. 2 2.6 2, 226 95. 3 2.4 3, 340 150. 0 2.1
Selling Costs
=n
nxﬁ% 11, 442 102. 6 12. 5 11, 413 99. 7 12. 5 15, 114 132. 4 9.6
Facilities Costs
J— 17
ksl 2, 436 100. 6 2.7 2,620 107. 5 2.9 3, 626 138. 4 2.3
General Costs
e
"l?otn:l 31, 153 101. 4 34.0 31, 275 100. 4 34.1 44, 951 143. 7 28. 5




3. KEBDIK

(Number of Employees)

2018/8 2019/8 2020/8
N RIS IR A% HTHALE IR A% RTHALEIR
Number Change Number Change Number Change
#a
Full-Time Employees 1, 398 37 1, 406 8 2,990 1, 584
T =
7N |\. TUTHE 6, 522 A155 6, 304 A218 9, 859 3, 555
Part-Timers and Contracted Employees
iERAH 7,920 A118 7,710 A210 12, 849 5,139
Number of Employees

X RXREBEHRA—R N—F/T—[LAR160H BE A E[FMHE~ADHAEERE. RAHREEZSCHHETY .
X 2019FERICAFVALBEKRASHOTIVTHEZHAICEELILITHA, IBRYIAN) 1 tBERASHEOBRERSICKY

EmLTHYET,
2018/8 2019/8 2020/8
ATEAE R AITEALE R ATEAE R
Change Change Change
/\—h L3 (%) 75. 8 AO. 4 75. 3 AO. 5 75. 4 0.2
Ratio of Part-timers to Total
FEHBEE (%)
[ABE/EEHBFIZE] 37.7 0.0 37.8 0. 1 42. 9 5.1
Labor Share
—ANEEYFZES(FH)
[5E L&/ FHfe R R ] 11, 592 151 11, 810 218 12, 839 1, 029
Sales per Employee
(Thousands of Yen)
4. EBNFZDORR (Financial Position)
[Bifir:- BAM ;% Millions of Yen; %) )
2018/8 2019/8 2020/8
&% ATEALL Eof] AL &% ATEALL
Amount YoY Amount YoY Amount YoY
SEEUFR 0 10. 8 0 69. 8 4 1564. 8
Interest Income
SZHELE
Dividend Income 6 90. 4 6 100. 0 8 130. 4
M (A) 6 61.3 6 98. 0 12 195. 9
Financial Income
HLFIB 91 78. 1 91 99. 6 64 71.2
Interest Expenses
/Nt (B) 91 78. 1 91 99. 6 64 71. 2
Financial Expense
£RIRZZ (A) — (B) _ _ _
Net Financial Charges A84 A84 A52
AZFLAR DALY D LU 60. 58 f(Times) 102. 10 f(Times) 33. 2 f&(Times)

Interest Coverage Ratio

5. FAlFIZE - FrAliRL

(Extraordinary Profit and Loss)
[ B 4L : &3 H (Millions of Yen) ]

Amount
BB RIERE S 015
Gain on revision of retirement benefit plan
BOAA MALS R o
Gain on sales of investment securities
BRI R AR 928
Total Extraordinary Income
FETE AT TS o027
Extraordinary Loss Due To Closing And Other
BIRIER 475
Impairment Loss
T OfERFIE K 129
Other Extraordinary Loss
LE¥E b S=Ey
Total Extraordinary Loss 1,232




6. RiFREDIK

(Capital Expenditures) ox1)

[ B84z : B A M (Millions of Yen) ]

2018/8 2019/8 2020/8

WIERE

For New Store 83 63 1,139
EE#EE:%. 452 413 482
For Renovation

IT &

For IT 63 50 82
Z ot

For Others (%2) 5, 296 (X3) 3, 406 2 447
Rl E R

Total Capital Expenditure 5. 896 3. 934 4,152
ﬁﬁﬂgﬁﬂﬁ L 1,716 1, 826 2,739
Depreciation and Amortization

X1 BEREERET. EANIHRVEBRESFORENIPZELHRBRERTY,

X2 LFHRIEQEEZB/ERENEFENTEYET,

X3 AR TOCREUA— hDEHEDQLHIENAEFLTEYET,

7. BAFEEDKRIR (Interest-bearing Debt)

(B BEAM; % (Millions of Yen; %) ]
2019/8 2020/2 2020/8
For] AIHARLE Fat ] BIHARLE ox] AIHARLE
Amount YoY Amount YoY Amount YoY

RAEAS I FURNREFFRED) 3, 825 69. 2 8, 245 149. 2 9, 887 119.9
Long-term Dept

RAEAS 5, 100 59. 3 5, 900 68. 6 12, 750 216. 1
Short-term Dept
V—AEBTEURBEFEEL) 46 71.3 29 45. 8 368 1240. 3
Lease Dept

”ﬁ)z]l%ﬁ%ﬁ 8, 971 63. 2 14,174 99. 9 23, 005 162. 3

8. XLFREAHFZLEDIKR (Sales by Store Type)
[B4I: B AM; % (Millions of Yen; %) ]

2020/8
Prlla=Y R ATHEALE EIHREL
Sales Share YoY Same .scale
ratio

GMS
General Merchandise Store 84,884 53.8 95.8 95.8
SM ) ,
Supermarket Store 48, 915 31.0 (107. 9) %1 (104. 6) %2
D.S 20, 486 13.0 (108. 5) %1 (108. 9)x2
Discount Store

% TGMSHEZE|--#BEX—/IN\—(SuUCEL) . ISMBE |- R—/IN\—T—4YrEE,  DSEZE |- TARIIUIEE

X1

BIEALEICDWVTIE, By RN 2B ERA R D2019FEEFR LERB LD SHYET,

X2 RRBLEIZONTIE, 2020F EREEFH AV, BV AN 1L BERKXEH D201 9FEREEREREET,




9. EMmAlFTELBOK:

(Sales by Product Category)

[BfL: B5AH; % (Millions of Yen; %) ]

2018/8 2019/8 2020/8
FEE | WA | WMk | BbEl | mbm | ek | ek | mbew | mes | ome | o | PR
Per Per Per
Sales Share YoY Comp. Sales Share YoY Comp. Sales Share YoY Comp.
Stores Stores Stores
Z&H 16, 283 17. 8 95. 6 95. 6 16, 299 17. 8 100. 1 100. 1 12, 276 7.8 75. 3 75. 6
Clothing
Fﬁ;)(u?:i 56, 482 61. 6 101. 5 101. 3 56, 438 61. 6 99. 9 99. 7 123, 809 78. 6 219. 4 103. 0
EERE
Home, Digital 18, 004 19. 6 99. 8 99. 8 18, 069 19.7 | 100.4 | 100. 3 20, 779 13. 2 115. 0 100. 2
and H&BC
Tt 876 1.0 92. 1 92. 1 821 0.9 93. 8 93. 8 685 0.4 83. 3 85. 4
Others
f:j; 91, 647 100. 0 100. 0 99. 8 91,630 | 100.0 | 100.0 99. 9 157, 549 100. 0 171.9 99. 6
[ERF D AER]
SRKE TR RER. VX AF— AKX
BR--- 70— XM TA)— BE.KE.FE.TVH. S
EEREKR-RE.XE, ML EFERE,. R—LT7yi3r H&BC
-Z DM - - R, FAER. FOE, TOM
X1 2020F8AMEFELICOVTIE, BRYIRN) 1 LG EMR M OB EEHREFEESATBYET.
10. EMAIGELILFIZEE (Gross Margin Ratio by Product Category)
[B{I:9%)])
2018/8 2019/8 2020/8
SE LRI E i REBMAL | 55 bR iR mEE#AL | 55 F R iR RLEMAL
Gross Margin Change Share Gross Margin Change Share Gross Margin Change Share
Ratio Ratio Ratio
ZK“ 37.6 0.0 17.8 37.7 0.1 17.8 36. 1 A1.6 7.8
Clothing
R 24. 5 0.2 61.6 24. 6 0.2 61.6 23.5 A1 78. 6
Food
FEERR
Home, Digital and H&BC 27.9 0.4 19. 6 27. 8 AO. O 19. 7 27.7 AO. 1 13.2
O 12. 9 0.4 1.0 13. 1 0.2 0.9 12. 8 AO. 3 0.4
Others
o
it 27. 4 0.2 100. 0 27.5 0.1 100. 0 25.0 A2.5 100. 0
Total

¥ 2020F8AIZDVTIE. By ANt BEXRKARHDRFELZEATHEY . BRI LEERENEBLTEYET,

11. AERBREFEETLEHUE (Comparable Store Sales Growth by Month )
[BifI:9%)
20/3 20/4 20/5 20/ 6 20/ 7 20/ 8 REt
Z‘Eﬂ A34. 6 A48. 0 A38. 7 A2. 3 A3. 1 A14.8 A24. 4
Clothing
B 2.4 3.3 7.2 2.8 1.1 1.5 3.0
Food
ERRE
Home, D?gital and H&BC A5. 9 A10.0 A1.0 13. 4 7.6 Al 1 0.2
ait A3. 3 A4, 3 0.9 3.6 1.5 AO. 4 AO. 4
Total
¥ BTy IAN) LB EMXEHOBREEREREEZSATHYET,
20 REMNBFEFR LEHUE
% - P
10 - e e .
I e T T
R E=—— — T e -— T
—10 - T e A // ~~ \\\
I P -
-20 + //
r /
-30 | e
[ /
_40 [ ~~ ~ < - ——*
~50 R
20/4 20/5 20/6 20/7 20/8

—e-KH = BR - ERRE —— A

4




12. BIFEDOEH - FHIE - RER/BOBHLHERS

(Comparable Stores: Number of Customers, Average Spending per Customer, Number of Product Sales)
2018/8 2019/8 2020/8
BIEEE(YoY) BTEALE(YoY) RIHALE(YoY)
EH
Number of Customers 99.2 % 98. 9 % 92.6 %
R H(
Average Spending per Customer 100.6 % 101.0 % 1076 %
IR 101.1 % 99.0 % 989 %
Number of Product Sales ' ) )
¥ 2020F8AITDLTIE. BRI ANt EMASHOBRFEEHEREZEATHYET,
13. BHAEAEDHKR  (New Store and Closed Store Details)
FE H 54 AL h SEimmEE (m)
Open Date Store Name Location Retail Space
= 2020438278 FNETFoLd13%BEITHE AR LR 143
ew Stores

202043A27H Y-EvITE—ILIE BT 2, 003

2020%4817H FWNEF(FoLAt23&Am6 THIE ALIRFATAL X 219

2020%7H24H <O RN BHE Mg 2, 063

FiEH 54 FfEHh SeimmEE (m)
Close Date Store Name Location Retail Space
BArE .
N

Closed Stores

14. thigihl - REHIETHH

(Number of Store : By Region and Store Type)

f&@iM—s/ — Rricv—roh | FaxmoizRy oMo
General Merchandise Supermarket Store Discount Store Other
Store

Lot 13 29 9 42
BT 4 3

EEET. JLd 2 6

= 1 6

LN 1 4

FERh 1

g, SIERET 2 4

LRSS Dtz 16 22 3

£t 40 67 19 42

X2020F9 AKK R

K1 NBRR—N=TENMEF (FoL 1AV EFHEAF UM VFIRFERIE 1 EHVETS,




15. HERIEELORE

(Inventory Turnover and Loss Ratio )

2018/8 2019/8 2020/8

HES®BUE (%)

Inventory Growth Ratio (%) 102.0 102.9 100.2
= HEEREERE ([E) 1.9 1.7 1.3
Clothing Inventory Turnover (Times) ' ' '

00X (%)

Locs Ratio (%) 0. 61 0.57 0. 44

EEB®RUE (%)

Inventory Growth Ratio (%) 99.7 101.5 194.3
B HEEREERE ([E)
Food Inventory Turnover (Times) 19.6 19.3 21.7

00X (%)

Loss Ratio (%) 0. 05 0. 02 AO. 19

EMEMRUE (%) 99. 3 102. 7 103. 7
BRI Inventory Growth Ratio (%)

R EEEEE (@)
Home,Digital I tory T Times) 2.2 2.1 2.3
and H&BC ;\;1_1?: o(rz; )umover( imes
#(%

Loss Ratio (%) 0. 28 0. 40 0. 40

EES®RUE (%)

Inventory Growth Ratio (%) 100.5 102. 6 114.6
BF HEEEEE ([E)
Total Inventory Turnover (Times) 4.4 4.3 6.5

ARE (%)

Loss Ratio (%) 0.19 0.19 AO. 06

A, . . . .
16. TEREIE (Major Financial Indicators)
2018/8 2019/8 2020/8
WEERENTER %
Ordinary Income to Total Assets Ratio 8.2 3.1 2.7
REEISHMAIRER %
Net Income to Total Assets Ratio 2.0 2.0 1.9
HEHF LAHFIE R (ROE) % 45 44 46
Return on Equity
#HH EEEmE H 0. 95 0. 89 1.11
Total Assets Turnover times
ey aln 2z %
2 ENSERFIRE Z 5 0 5 2 » 0
Ordinary Income to Revenues
TLERENEE %
Ordinary Income to Net Sales 3.3 3.5 2.1
RN ERRER % 3 1 3 2 2 0
Operating Income to Revenues
1L YMEE M
Net Assets per Share Yen 405.18 482.16 419.00
BOEARLE %
Shareholder's Equity Ratio 44. 2 44.3 40.9
17. %HKXDRKHKR (Stocks Position)
2019/2 2020/2 2020/8

Hi =
R i i (F) 859 847 850
High(yen)
ﬁ B i
e BRE (F) o6 00 03
Low(yen)
e T AR AE (F) o8 o1 ea
Average(yen)
,ﬁ.ﬂiﬁfﬁ%ﬁﬁ(ﬂ)' . 774 766 790
Term-end closing price(yen)
PRt 058 (B 5 F) 81, 775 81, 001 109, 808

Market Capitalization(Millions of Yen)




