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1. EEOBIE Financial summary

2019/9/30 2020/9/30 2020/3/31
618 HIEELL 618 AIEELE 1258 AIELE
(M./Yen) 6 months YOY(%) 6 months YOY(%) FY2020 YOY(%)

1 BRE Iz DMYHAREFIZE (EPS) Earnings per share 64.45 113.3 41.61 64.6 117.58 101.4

Bo EARZEFIEE (ROE) Return on equity - - - - 8.8% A0.3%

TEARFIEEE (ROIC) Return on invested capital *1 2.0% +0.2% 1.9% AN0.1% 3.7% +0.0%

HEEARIR & Capital costs *2 - - - - 6.9% +0.1%

BARIOX ~ (WACC) Weighted average cost of capital *3 - - - — 3.0% +0.2%

(&7 M./ Millions of Yen)

D) —THEERS Total Group transactions 1,414,084 117.2 1,348,295 95.3 2,903,713 114.3
NG5 Retailing 162,807 101.0 96,773 59.4 320,119 95.0
TA>FTVY FinTech 1,301,466 118.6 1,281,494 98.5 2,678,839 115.9
SHE Eliminations 50,190 - AN29,973 = N95,245 -

FE_bUNEE Revenue 125,489 101.8 109,319 87.1 247,582 98.5
[UA—U>PLRZa1—] [Recurring revenue] *1k4 [72,198] [108.4] [65,822] [91.2] [144,723] [105.6]
IR Retailing 54,920 90.1 38,890 70.8 110,960 88.5
JI42Fv FinTech 70,569 113.3 70,429 99.8 136,622 108.4

FE_LHFIZ Gross profit 100,593 106.8 89,391 88.9 195,666 102.7
[Uh—U>TLARZ1—] [Recurring gross profit] *1%4 [65,385] [109.9] [59,546] [91.1] [131,099] [106.9]
75 LSRR Gross profit margin 80.2% +3.8% 81.8% +1.6% 79.0% +3.2%

& - Web Store - Web 70.2% +4.2% 67.5% N2.7% 70.2% +4.1%

IRFTERU—REIEE Selling, general and administrative expenses 78,022 104.8 68,659 88.0 153,721 102.9

[=E I Operating income 22,570 114.1 *x2 20,732 91.9 41,944 101.8
IR Retailing 4,820 102.2 1,139 23.6 10,027 87.8
JT42F7vD FinTech 21,163 119.1 22,676 107.1 38,399 109.7
HEX(FRtT Eliminations/Corporate AN3,413 - 3,083 = N6,482 -

EEAZE Ordinary income 21,930 114.1 20,911 95.4 40,415 101.6

PR E (CIRE I DUFEREF =% Net income attributable to owners of parent 13,981 112.1 8,921 63.8 25,396 100.2

(#¥k/ Share)
BAPSEISHRRE (B zbR<) Average number of shares (excluding treasury stock) *3 216,936,534 98.9 214,411,841 98.8 216,001,704 98.9

* R RR—Z(CERHELTHBDFET,
The notes are on the next page.



*1 FFHllEp.20Z SR <IZE 0.
For more details, please refer to page 20.

*2 EBEFROBFBMCOETELTIE. BIER 120214 3 A8 FE2MMEREME p.4 EEMRERONER] £2TELIZE0,
For information on factors affecting operating income, please refer to “Factors Affecting Operating Income” on page 4 of
“Overview of Performance for 6 months ended September 30, 2020” as the attached material.

*3  HAREIIMIEBOER [CHE VT, FITERIVEN SR 2BSHIVERICIE. RERMBIPERRUMKITSESOPEENMRE T 2HHKAEEH THEDFET.
(20214E3AH8 5E2MU4HR 545,184, 202043HH8 479,820, 20204388 £E2MU4HE 414,456)
Treasury stock excluded from average number of shares includes Board Incentive Plan and Employees Stock Ownership Plan.
(FY2021 2Q 545,184 FY2020 479,820 FY2020 2Q 414,456)

¥ HBHOIIL—TT(E 2021F 3 AERKER E IS 5 H FOTHRESHBEICS T, EPS. ROE. RO I CERERZCED. BEMERLICHITT
FIESHER EEARTX FOER(ICED#EA. RO I CHWA CCERZENIC LEIDEEZEHS L TVET,
Marui Group's 5-Year Mid-Term Plan to fiscal year ending March 31, 2021 has set EPS, ROE and ROIC as KPIs (Key Performance Indicators); to improve corporate value
we aim to expand earnings and reduce capital costs to achieve a structure where ROIC consistently exceeds WACC.

*  k1~4(F, Non-GAAPIEIRTY, 5TERIE. p.19<EE> Non-GAAPIEIR(C DLW TZEZ BRI IZE0,

Items % 1-4 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 19.



2. V) —T#H4RE Total Group transactions

2019/9/30 2020/9/30 2020/3/31

61 A HIEELL 614 BIELE 125R BIELEE

(&7 M./ Millions of Yen) 6 months YOY(%) 6 months YOY(%) FY2020 YOY(%)
N5 Retailing 162,807 101.0 96,773 59.4 320,119 95.0
EEMERT T > e Lte%E Tenant sales and others 112,513 118.4 61,709 54.8 218,600 104.8
[ZlEbe =) Product sales 18,739 74.1 13,121 70.0 36,195 72.9
SHILEAT LS Consignment sales 20,859 69.5 12,484 59.9 40,411 74.7
ESEEET VPN Related business revenues 10,695 97.9 9,458 88.4 24,912 101.3
JTA>FYY FinTech 1,301,466 118.6 1,281,494 98.5 2,678,839 115.9
SaveEJdoLSy b Card shopping 1,057,932 119.0 1,012,030 95.7 2,171,018 115.7
SHEBINERIE Outside of Marui Group 1,007,741 120.3 982,057 97.5 2,075,772 117.3
(UR - HEERE) (Total transactions for revolving and installment payments) *1 (135,496) (118.8) (117,829) (87.0) (284,656) (116.1)
H—EX Service 165,826 125.2 216,933 130.8 353,863 125.9
H—RFrwv>J Cash advance 73,362 103.0 48,281 65.8 145,234 101.3
IT fib IT, etc. 4,346 102.2 4,250 97.8 8,723 94.8
HE Eliminations A50,190 - N29,973 = N95,245 -
=1 Total 1,414,084 117.2 1,348,295 95.3 2,903,713 114.3

123y IULDy hEBREHFIL DY hTHALL TUR - HEIERS] Ot T,

Total transactions for revolving and installment payments are the total of Card shopping and Driver's license Credits.

HAfER

&l

T NELEEE. TRERZNEZMEL TVST I MOBREETY.
BmELEE. We b EBEEBPIEDT LS TY.

SHEAAT LS. EmORSE & ERFICEEIEX DERETAN D BEEREOZNEZE TOIKRETY.

BRESHUNA (L, /58 - We b o/\GEREESEE (MLt - L. TO/\FTAIRSAT b BEEILIRSAS b RBESESE) OIETY .

Tenant sales and others are the sales of tenants which made the fixed-term rental contracts.

Product sales are the sales of web and specialty stores, which primarily deal in private brand products.

Consignment sales are the sales by the department store type of contract which products are procured from suppliers at the same time they are sold to customers.

Related business revenues are the revenues of retail-related buisiness except store and web revenue, which are commercial facility design - construction, property management, comprehensive building management and

real estate business, etc.



3. 55.LkINEE Revenue

2019/9/30 2020/9/30 2020/3/31

658 BIEFLE 658 BIFELE 121 A BIEFLE

(87 M./ Millions of Yen) 6 months YOY(%) 6 months YOY(%) FY2020 YOY(%)
NFE Retailing 54,920 90.1 38,890 70.8 110,960 88.5
EEMERT T > MAE Tenant rent revenue and others 21,653 110.4 14,250 65.8 42,497 102.2
EmstE Product sales 18,739 74.1 13,121 70.0 36,195 72.9
HEEASE LS (#ZE) Consignment revenue 3,831 74.7 2,059 53.8 7,355 76.7
BEESZEUNA Related business revenue 10,695 97.9 9,458 88.4 24,912 101.3
JTA2FV0 FinTech 70,569 113.3 70,429 99.8 136,622 108.4
2avESIILSY ~ Card shopping revenue 40,330 113.9 40,294 99.9 82,659 112.5
U7R - DEIFEHN Finance charges on revolving and installment payments 23,469 110.5 23,848 101.6 47,912 110.0
DNERIESFER Affiliate commissions 16,860 119.0 16,445 97.5 34,746 116.1
H—RFrvI>IFE Interest income on consumer loans 12,451 102.0 11,464 92.1 24,916 101.7
BEREME (18.9~) Liquidated accounts receivable (Sep. 2018-) 6,448 152.4 6,501 100.8 5,115 91.2
TREMGEIERELR Gain on transfer of liquidated accounts receivable *1 7,110 167.9 7,833 110.2 7,110 117.3
RELEA b Amortization of liquidated accounts receivable and others ~ *1 A661 - A1,332 = A1,994 -
H—EXUA Service revenue 6,992 112.8 7,919 113.3 15,207 115.0
IT b IT, etc. 4,346 102.2 4,250 97.8 8,723 94.8
a5t Total 125,489 101.8 109,319 87.1 247,582 98.5
[UA—U>PLRZa1—] [Recurring revenue] *2%4 [72,198] [108.4] [65,822] [91.2] [144,723] [105.6]
UBh—U> L RZa—tX Ratio of recurring revenue *5 56.3% +3.1% 59.0% +2.7% 57.3% +3.8%

*1 FFHlllEp.227E B8R <IZE0.
For more details, please refer to page 22.
*2 FHH(Ep.20ZZBIR<IZE0.
For more details, please refer to page 20.
*  %4,5(% Non-GAAPIEIZET Y, TEIIE. p.19 <EE> Non-GAAPIBEE(ICDWTEIBIRIZELN,
Items % 4,5 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 19.
EHERT > MIAE(D, EHRERZNCEDSRERNAZORNRTY,
mmst LS. We b EBEEPIEDTLESTY .
SHIBEATE LS (#E8) (3. ERORSE ERKFICEEISEXDERETANDEEEEROZNETOR LS T, FMREHBEOHZ5T L5t E 2R rae L THENET,
BAESHUNA (L. [5&H - We b LIS /NTEREESE (BEMESET - T, JO/TAIRIAD b BEEILIRSAS b REESHEE) ONSTI,
Rent revenues and others are the revenues of rental income and others which generates from the fixed-term rental contracts.
Product sales are the sales of web and specialty stores, which primarily deal in private brand products.
Consignment revenues are the sales by the department store type of contract which products are procured from suppliers at the same time they are sold to customers, and the Company shows it at net value,
the portion that represents profit to the Company.
Related business revenues are the revenues of retail-related buisiness except store and web revenue, which are commercial facility design - construction, property management, comprehensive building management and
real estate business, etc.



4. T LEFZE Gross profit

2019/9/30 2020/9/30 2020/3/31

65 A8 AIEELE 658 BIEELE 125 A AIEELE

(&7 M./ Millions of Yen) 6 months YOY(%) 6 months YOY(%) FY2020 YOY(%)
IN5E Retailing 33,274 94.3 22,204 66.7 65,877 91.9
EEMERT > hE Rent revenue and others 20,311 111.9 13,556 66.7 40,094 104.3
(=l Product sales 6,895 70.7 4,257 61.8 12,921 69.4
SEHABEA Consignment revenue 3,831 74.7 2,059 53.8 7,355 76.7
ESpEE=ES Related business revenue 2,235 99.1 2,330 104.3 5,505 109.5
JA2TV0 FinTech 67,319 114.2 67,186 99.8 129,788 109.2
SaveEJdoLSy b Card shopping revenue 40,330 113.9 40,294 99.9 82,659 112.5
U7R - DEIFER Finance charges on revolving and installment payments 23,469 110.5 23,848 101.6 47,912 110.0
HNERIESF &R Affiliate commissions 16,860 119.0 16,445 97.5 34,746 116.1
H—RFvrv>D Interest income on consumer loans 12,451 102.0 11,464 92.1 24,916 101.7
BEREME (18.9~) Liquidated accounts receivable (Sep. 2018-) 6,448 152.4 6,501 100.8 5,115 91.2
TRENM BRI Gain on transfer of liquidated accounts receivable *1 7,110 167.9 7,833 110.2 7,110 117.3
BEREA i Amortization of liquidated accounts receivable and others ~ *1 N661 - A1,332 = A1,994 -
PJ—EX Service revenue 6,992 112.8 7,919 113.3 15,207 115.0
IT 4 IT, etc. 1,096 124.1 1,007 91.9 1,889 93.3
A Total 100,593 106.8 89,391 88.9 195,666 102.7
[UAh—U>dLRZa1-] [Recurring gross profit] *2% 4 [65,385] [109.9] [59,546] [91.1] [131,099] [106.9]
UBD—U>TLRZ1—t=R Ratio of recurring gross profit *5 63.2% +1.4% 65.0% +1.8% 65.3% +2.4%

*1 FFHlllEp.227 SR <IZE0,
For more details, please refer to page 22.
*2 FHHEp.20ZZBIR<IZE0.
For more details, please refer to page 20.
*  %4,5(F Non-GAAPISEET T, stEI(E. p.19 <EE> Non-GAAPIER(ICDWTZEISIBIZE,
Items % 4,5 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 19.



5. IRSEERU—REEE Selling, general and administrative expenses

2019/9/30 2020/9/30 2020/3/31

618 BIEELE 61 H BIEELE 125AR BIEELE

(B7H./Millions of Yen) 6 months YOY(%) 6 months YOY(%) FY2020 YOY (%)
ARSEEEE Sales promotion expenses 14,434 113.4 13,870 96.1 28,985 106.4
R4 > NEA Card rewards 11,104 117.6 12,048 108.5 22,855 115.1
ARFEEHE Sales administration costs 13,340 107.3 11,361 85.2 27,343 108.0
ANFE Personnel costs 19,939 95.6 16,866 84.6 38,926 95.0
=inE Equipment costs 12,140 101.6 8,437 69.5 23,962 100.2
RATE R E Depreciation and amortization 4,186 98.5 3,644 87.1 7,861 91.3
BRIER Provision for bad debts 8,124 116.7 7,793 95.9 16,247 113.1
FIRIRIRE RS HEBEA Provision for loss on interest repayment 2,900 115.1 3,730 128.6 4,422 131.5
EBRE (BER) Taxes and dues (business taxes) 708 108.2 742 104.8 1,440 108.3
Zoft Others 2,248 108.8 2,213 98.5 4,532 107.6
=5 Total 78,022 104.8 68,659 88.0 153,721 102.9




6. EBOA>MBEER Segment information

2019/9/30 2020/9/30 2020/3/31

61 A8 HIEELL 618 BIELEE 1218 HIEELL

N5E Retailing (&7 M./ Millions of Yen) 6 months YOY(%) 6 months YOY(%) FY2020 YOY(%)
FE_bUNEE Revenue 57,804 90.1 40,386 69.9 116,271 88.3
[=E T IE Operating income 4,820 102.2 1,139 23.6 10,027 87.8
EEFIEE Operating income to revenue 8.3% +1.0% 2.8% A5.5% 8.6% N0.1%
wIOA> NEE Segment assets 284,827 98.0 260,417 91.4 275,779 91.5
TEARFIEEE (ROIC) Return on invested capital *1 1.7% +0.1% 0.4% A1.3% 3.4% AN0.4%

JA42FTVY FinTech (BAM.Millions of Yen)

75 LIRE Revenue 72,026 113.6 71,315 99.0 139,546 108.8
(=EEA Operating income 21,163 119.1 22,676 107.1 38,399 109.7
SRR Operating income to revenue 29.4% +1.4% 31.8% +2.4% 27.5% +0.2%
TR NEE Segment assets 632,170 103.1 621,535 98.3 622,438 100.0
RTEARFIEE (ROIC) Return on invested capital *1 2.5% +0.3% 2.8% +0.3% 4.6% +0.4%

*  w1(E. Non-GAAPIBEET T, stEINE. p.19 <EE> Non-GAAPEEICDWLWTZI SR IZE,
Item %1 is Non-GAAP indicator. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 19.



7. EHREENRROME

Summary of consolidated balance sheet

2019/9/30 2020/9/30 2020/3/31

HIEELL HIEELL HIEELL

(&7, Millions of Yen) YOY(%) YOY(%) YOY(%)
ExEE Operating receivables 570,109 102.1 543,775 95.4 555,563 98.2
ZERSERE Installment sales accounts receivable 430,102 105.1 421,792 98.1 416,250 97.2
(=ES=(hEA Operating loans 140,006 94.0 121,983 87.1 139,313 101.3
(BIERENMEER) (Liquidated accounts receivable) (167,752) (174.5) (177,299) (105.7) (181,941) (152.6)
EE&RE Fixed assets 254,546 103.5 273,355 107.4 259,202 103.8
REEmEES Investment securities 27,538 145.9 47,466 172.4 27,388 123.5
BHFaE Interest-bearing debt 484,832 98.7 485,637 100.2 479,835 98.6
BHE&A Shareholder's equity 291,327 104.7 305,737 104.9 289,792 101.8
warE Total assets 898,292 102.8 894,612 99.6 885,969 99.5
TENMELEER Ratio of liquidated accounts receivable *6 22.7% +8.0% 24.6% +1.9% 24.7% +7.3%
B FEE EEEL Ratio of interest-bearing debt to operating receivables *7 85.0% A3.0% 89.3% +4.3% 86.4% +0.4%
Bo&ARLLE Equity ratio 32.4% +0.6% 34.2% +1.8% 32.7% +0.7%

* WHD)IL-T T 2021FE 3 APERKERE T35 HFEOTHHRESBEICHS LT, EPS. ROE. RO I CEREBZRICESD. BEAMER_E(CHIFTREILA EEARTR SOKRKCER D #E .
RO I CHWA CCERENIC LEZBEZHSLTHEDFET,
T4 2TV I CHBNTUHEAZRIT D EXBEEOERTEC(E. X MOBEVWERFEZETHIGL. B FEBEOERZEH D ETIIL—T2AOEARIX M5 ETFIF35HTT,
U, BHFaEORSRERZEMEER LU CEREBEDIFREEZRLZLELTENEY.
HZEARICDWTIF. ESRIAETILORLICEODE THERZREL. BEREARLEI0NEEEZERIC [HSINRE/NSORI— M ZBRERLTHEET,
Marui Group’s 5-Year Mid-Term Plan to the fiscal year ending March 31, 2021, has set EPS, ROE and ROIC as KPIs (Key Performance Indicators); to improve corporate value we aim to expand earnings
and reduce capital costs to achieve a structure where ROIC consistently exceeds WACC.
In FinTech Business, continued growth for operating receivable funding needs will be met with low cost interest-bearing debts, as increased debt-gearing lowers the Group’s overall cost of capital.
At the same time, we will seek to maintain a level of interest-bearing debt that is equivalent to around 90% of operating receivables to ensure financial safety.
Shareholder’s equity ratios will be adjusted in conjunction with our changing business model structure, and we aim to build “ideal balance sheet” with an equity ratio of about 30%.
* %6,7(. Non-GAAPIEIET . TER(E. p.19 [ <EE> Non-GAAPIBIR(C DT ZZERIZE,
Items % 6,7 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 19.



8. VI —T#EiRkE HRIELLHERE YOY change in monthly of total Group transactions

48 5H 64 78 8H 9H 108 118 128 18 2R3 3R ]Et

(%) APR. MAY JUN. JUL. AUG. SEP. OCT. NOV. DEC. JAN. FEB. MAR. TOTAL

DI —THEkE Total Group transactions 81.3 84.6 103.2 102.0 104.3 96.2 - - - - - - 95.3
IN5E Retailing 258 23.1 825 76.0 77.2 738 - - - - - - 59.4
JE&H - Web Store - Web *1 22.8 19.4 81.1 74.4 76.4 73.1 - - - - - - 57.4
J14>FvY FinTech 86.4 89.7 105.3 104.3 106.7 98.1 - - - - - - 98.5
2avESJULSDy ~ (SMEBINERRS) Card shopping (Outside of Marui Group) 82.4 90.2 104.5 103.9 106.5 96.6 - - - - - - 97.5
H—EX Service *2129.8 130.8 132.1 131.2 131.3 129.8 - - - - - - 130.8
H—RFryvs>d Cash advance 76.8 57.7 62.2 61.7 66.7 70.8 - - - - - - 65.8

*1  [/5& - Web] (. /NEOEBERTFT> NE, B, HLEADETEETT.
Store - Web is a total of Tenant sales and others, Product sales and Consignment sales.

*¥2 JAFTVIRRHEITR Y—EXR] F &

TEIEE, BERRFILSY b - RIREOTFIBRETY .

“Service” under FinTech represents the amounts of rent advances, driver’s license credit, insurance sales, etc.

-10-



9. /N5t ERIEMRE Transactions of Retailing by store

2019/9/30

2020/9/30

2020/3/31

61H [:[z=nd 61 H BIELE 12nH [:[z=nd SoimmEiE (nd)

(BH M. Millions of Yen) 6 months YOY(%) 6 months YOY (%) FY2020 YOY (%) Sales floor area
EFESILA Kitasenju Marui BRIRHED Tokyo 19,953 107.5 12,191 61.1 38,956 100.4 35,300
W e bi@EiR EC 10,467 93.3 10,028 95.8 21,497 89.0 -
NI D7 =U—EO Marui Family Mizonokuchi wR)E Kanagawa 10,663 101.3 7,391 69.3 21,576 97.4 32,260
R ERel % Shinjuku Marui *1 BRED Tokyo 14,422 99.2 5,552 38.5 27,456 91.5 30,590
BT /& Machida *1 BRED Tokyo 7,697 100.6 4,219 54.8 14,803 95.3 21,270
BREE)L Yurakucho Marui BRIRHED Tokyo 10,000 97.7 4,037 40.4 19,013 88.8 18,500
RFHERSRETE Marui Kinshicho BRIRHED Tokyo 6,061 95.2 4,008 66.1 11,918 90.8 22,990
NI D7 EU—ER Marui Family Shiki BER Saitama 5,601 108.1 3,963 70.8 10,581 96.5 18,900
ERFILA Kokubunji Marui BRIRHED Tokyo 5,239 94.6 3,944 75.3 10,626 92.5 14,300
EHILA Ueno Marui BRIRHED Tokyo 6,361 102.4 3,001 47.2 12,069 93.0 16,390
NILA D7 =Z)—BE4 Marui Family Ebina _R)E Kanagawa 3,790 94.0 2,915 76.9 7,370 88.8 19,500
FERET« Totsuka Modi _R)E Kanagawa 4,651 103.4 2,726 58.6 8,887 96.6 16,580
RAEILA Namba Marui ABRAF Osaka 5,935 115.3 2,673 45.0 11,236 101.9 17,000
NI TR Marui City Yokohama MR)IE  Kanagawa 4,395 125.4 2,665 60.6 8,677 107.6 16,770
bi=)rS Kashiwa 1 FER Chiba 3,928 112.8 2,309 58.8 7,778 107.6 18,810
HEFIL Nakano Marui BRIRHED Tokyo 3,097 102.1 2,265 73.2 6,158 98.3 4,950
BHEIL1 Hakata Marui =R Fukuoka 4,174 100.9 2,099 50.3 8,128 95.1 15,000
RENILA Omiya Marui BER Saitama 3,172 97.2 1,840 58.0 6,251 91.9 13,970
HWEILA Kobe Marui aEE Hyogo 2,469 118.1 1,623 65.7 4,862 106.9 6,940
E~<IL Soka Marui BER Saitama 2,451 109.1 1,541 62.9 4,793 104.6 16,530
NHEEFIE Marui Kichijoji BRIRHED Tokyo 2,652 106.2 1,534 57.8 5,036 95.6 11,950
eIl Ikebukuro Marui BRIRHED Tokyo 2,978 105.9 1,394 46.8 5,473 93.1 12,170
MBS Shibuya *1 BRED Tokyo 5,702 94.3 1,321 23.2 10,422 83.6 14,090
B35 Shizuoka *1 BERMIE Shizuoka 1,232 88.1 696 56.5 2,322 81.9 13,460
REPILA Kyoto Marui REBRF Kyoto 2,405 96.0 26 1.1 *2 4,205 86.5 -
NHEEFT « Kawagoe Modi BER Saitama 874 101.6 - — *3 1,659 97.6 -
[+ EREEPYIE] [Specialty stores] 248 43.5 114 46.0 472 44.3 -

*1 HBEILAE TAEE]

[PRYOR]

*2 REBILA (. 2020858 128(CRHAEWWZLE LU,
Kyoto Marui closed on May 12, 2020.

*3 JIIBET~(F 2020F3A318ICHELzLELE.
Kawagoe Modi closed on March 31, 2020.

[A>] D386, EJHIE -

HEANE - IS - BEEE. ThEN []L7]
Shinjuku Marui includes "Main Building", "Annex" and "Men". Machida, Shibuya, Kashiwa and Shizuoka include "Marui" and "Modi."
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10. AKE - ELEHRUEHEMOMEREE YOY change in number of customers, sales per purchase

2019/9/30 2020/9/30 2020/3/31
61 A 618 1218
(%) 6 months 6 months FY2020
ANEEE Number of customers coming to stores 103.4 51.6 97.7
B LR Number of purchase 105.4 61.3 99.2
=<1l Sales per purchase 95.9 93.0 95.1

11. h—R&£8% Number of credit card members

2019/9/30 2020/9/30 2020/3/31

AIFEE [FE =S AIFE

(73 A/10 thousands) Change Change Change
H— RREHEF Total 708 +38 713 +5 720 +32
TIS5FF Platinum cardholders 8 +2 9 +2 9 +2
J—ILR Gold cardholders 222 +29 253 +31 242 +33
TL =7 LH— REEEBRK Ratio of premium cardholders *1 32.5% +2.7% 36.8% +4.3% 34.8% +3.5%
FReB New cardholders 41 +2 23 A18 81 0
AHI I —TEHHNAR Outside of Marui Group stores *2 22 +4 17 A5 48 +6
FIAEZ (S5THARD) Active cardholders (fiscal year) 408 +25 389 A19 472 +19
FIFAZR Ratio of active cardholders (fiscal year) 57.6% +0.5% 54.6% A3.0% 65.5% N0.4%
wEEL (1 5RME) Active cardholders (for a year) 465 +22 458 N7 472 +19
HriE=R Ratio of active cardholders (for a year) 65.8% AN0.4% 64.3% A1.5% 65.5% N0.4%

*1 [JLETLAN—REE] F ISFFREET-ILRRBOEETT.,
“Premium cardholders” is the total number of Platinum cardholders and Gold cardholders.
*2  [AHII—TEHAAR] (. A2F—Fv b REFT—EX, BIEMEENSOARTT,
“Qutside of Marui Group stores” is enrollment from the internet, rent guarantee services and partner facilities, etc.
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12. E%(HIE Operating receivables

2019/9/30 2020/9/30 2020/3/31
BI4FLE BIEELE BI4FLE
(875, Millions of Yen) YOY(%) YOY(%) YOY(%)
EIfRTE R RIES Installment sales accounts receivable 430,102 105.1 421,792 98.1 416,250 97.2
(REMEEZSD) (Including liquidated accounts receivable) (584,490) (115.7) (585,356) (100.1) (584,641) (109.4)
UR - 3EIALY Revolving and installment payments 291,681 99.8 253,081 86.8 305,781 98.6
mEMLEEESD) (Including liquidated accounts receivable) (351,143) (110.3) (351,760) (100.2) (366,267) (108.9)
1 - 2[E R—FRX1EBALE Eanﬁﬁiiﬂtnf’ééﬁﬁi"n??n”fom?L”qéﬁt%f?neds'others 138,421 118.3 168,710 121.9 110,469 93.5
(REMbEEZST) (Including liquidated accounts receivable) (233,347) (124.8) (233,596) (100.1) (218,373) (110.3)
BEXENMEES Operating loans outstanding 140,006 94.0 121,983 87.1 139,313 101.3
mEMLEEESD) (Including liquidated accounts receivable) (153,371) (102.9) (135,718) (88.5) (152,863) (101.5)
&ast Total 570,109 102.1 543,775 95.4 555,563 98.2
mEMLEEESD) (Including liquidated accounts receivable) (737,862) (112.8) (721,075) (97.7) (737,505) (107.7)
(&7 M. Millions of Yen)
FISRIEERE | HERKS Allowance of loss on interest repayment balance 5,617 87.4 6,277 111.7 4,663 94.1
(%)
BEHI= Ratio of bad debt write-offs *8 0.93 +0.02 1.04 +0.11 1.88 +0.08
2019/9/30 2020/9/30 2020/3/31
BIfFZ= BIFZ= BIFZ=
(73M.710 thousands of Yen) Change Change Change
1AYZ0UR - HEALERS (BIEFSHIS) Balance of revolving and installment payments per customer *9 37.1 +0.6 38.0 +0.9 37.2 +0.6
1 ABIZDEXEEMNEES Balance of operating loans outstanding per customer *10 24.3 N0.3 24.0 N0.3 24.5 A0.1

*  *8~10(F. Non-GAAPIEIETT ., TEIIZ. p.19 [ <EE> Non-GAAPIBIREICDWT ] ZTBRIZE,

Items % 8-10 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 19.
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13. H&EHEEEE Investments

(1) HEERLRMMELIE Investments and depreciation and amortization

2020/3/31 2020/9/30 2021/3/31

125A 618 1218

(&7 M./ Millions of Yen) FY2020 6 months FY2021
RERE Total investments 22,335 9,766 24,400
RiBE (BrRE) Capital investments (Property and equipment) 7,348 3,110 8,000
VI DI (BEEE) Software investments (Intangible assets) 3,119 1,948 4,000
FIREE (BALE) New businesses (Intangible assets) 8,716 3,278 9,000
AMIRE - TRBIRE (|AZ%E)  Human resource and R&D investments (Intangible assets) 3,150 1,429 3,400
RMERNE Depreciation and amortization 9,191 5,043 10,000

(2) BERDRR  Renovations

2019/9/30 2020/9/30 2020/3/31
EAG eI Major store renovations TILATF7ZU—®O  Marui Family Mizonokuchi  PIRET o Totsuka Modi IAT7ZU—BO  Marui Family Mizonokuchi
EFESILA Kitasenju Marui NILAI7=U—#FAK  Marui Family Shiki </LrJ7=U—%A  Marui Family Shiki
BEE)L- Yurakucho Marui  FREFILA Nakano Marui FESILA Shinjuku Marui
FENILA Shinjuku Marui FEET « Totsuka Modi
BEATILA Yurakucho Marui

(3) rE&EeEBEmEDIRR  Number of stores and sales floor space

(Fm_/Thousand n) 2019/9/30 2020/9/30 2020/3/31
HARIEEHER Number of stores at the end of period 25/EEH 23554 24JEEH
HARSEiImHEE Sales floor space at the end of period * 425.5 408.6 417.5

* [EARSEIBERE] (L1 (NPEFIIEED) « BT+ O&asTEETY.
Sales floor space at the end of period is total of Marui includes specialty stores and Modi.
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14. 5FIF&fE Interest-bearing debt
(1) BRIFEEDOMER - ZIWFIE  Breakdown of interest-bearing debt and interest expense

2019/9/30 2020/9/30 2020/3/31

BIHARE BUEARZE BIHARE

(B M./ Millions of Yen) Change Change Change
FEHAEAE Short-term loans 35,832 +6,199 51,337 +2 51,335 +21,702
ON—>%)L - R—=)(— Commercial paper 27,000 +27,000 23,000 +23,000 - -
HiE Straight bonds 90,000 A25,000 90,000 A15,000 105,000 210,000
REAEAR Long-term loans 332,000 /10,000 321,300 22,200 323,500 /18,500
&ast Total 484,832 21,800 485,637 +5,802 479,835 N6,797
B TEE EXEEL Ratio of interest-bearing debt to operating receivables %7 85.0% N1.0% 89.3% +2.9% 86.4% +0.4%
D/EL-S Debt/Equity ratio 1.7/8 - 1.6/ A0.115 1.718 0.0f%

*  k7(E Non-GAAPHEIRT Y. STERNIE. p.19 [ <EE> Non-GAAPERICDWNT] 2SR IZELN.

Item %7 is Non-GAAP indicator. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 19.

2019/9/30 2020/9/30 2020/3/31
658 BISELE 658 BISELE 1218 BISELE
(B M./ Millions of Yen) 6 months YOY(%) 6 months YOY(%) FY2020 YOY(%)
XIFIR Interest expense 684 92.7 615 89.9 1,330 90.8
(2) #tf5PA# Breakdown of bonds
2020/9/30 Fl= FIR RITER {BEIZEARR
EZ210] Issues (B7 M./ Millions of Yen) Interest rates Years Date of issuance Due date
52 6 O @EHE #26 Straight bond 10,000 0.562% 75 2014/6 2021/6
262 g @EHE #28 Straight bond 10,000 0.543% 75 2015/6 2022/6
23 0O @EHE #30 Straight bond 10,000 0.130% 5% 2016/8 2021/8
3 1 [OE@EHE #31 Straight bond 10,000 0.190% 5% 2017/5 2022/5
263 2 [OE@EHE #32 Straight bond 10,000 0.300% 75 2017/5 2024/5
263 3[OE@EHLE #33 Straight bond 10,000 0.040% 3% 2018/10 2021/10
83 4EE@HE (JU—>7R>R) #34 Straight bond (Green bond) 10,000 0.190% 5% 2018/10 2023/10
263 5 [OE@EHtE #35 Straight bond 10,000 0.170% 5% 2019/10 2024/10
%3 6 M @EHE #36 Straight bond 10,000 0.250% 75 2019/10 2026/10
a5t Total 90,000 - - - -
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15. #8# Number of employees

2019/9/30 2020/9/30 2020/3/31

BIFZ=E RIFZ= BIFZ=E

(A Number) Change Change Change
IN5E Retailing 3,316 A401 3,009 A307 3,167 A312
(798) (A82) (774) (A24) (785) (A75)
a7 FinTech 1,596 +127 1,586 A10 1,596 +71
(641) (A3) (667) (+26) (646) (+7)
A EIREBPY Head office, corporate management departments 347 +31 373 +26 367 +45
(21) - (23) (+2) (22) (+1)
&t Total 5,259 N243 4,968 A291 5,130 A196
(1,460) (A85) (1,464) (+4) (1,453) (A67)

* HEHEMEARTY. () NEHENKTEOHPIERAENR THD. MEABLCEEATEDEEA.

The number in brackets ( ) in the lower row is the average number of part-time employees which is not included in each of the numbers in the upper row.
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16. 202143AMFHR

(1) BEFIETFIE Consolidated financial results forecasts

Forecasts for the fiscal year ending March 31, 2021

2020/3/31 2020/9/30 2021/3/31

ES BIEELE ES BIEELE T8 HIEELL
(M./Yen) Actual YOY (%) Actual YOY(%) Forecast YOY(%)

1 #RE T D HEsEFIZE (EPS) Earnings per share 117.6 101.4 41.6 64.6 72.3 61.5

B EARZHAFIZEE (ROE) Return on equity 8.8% A0.3% - - 5.3% A3.5%

KTEXRFZEE (ROIC) Return on invested capital *1 3.7% +0.0% 1.9% N0.1% 3.1% A0.6%

(&AM, Millions of yen)

DI —THEURS Total Group transactions 2,903,713 114.3 1,348,295 95.3 2,970,000 102.3
IN5E Retailing 320,119 95.0 96,773 59.4 230,000 71.8
JA2FTvo FinTech 2,678,839 115.9 1,281,494 98.5 2,820,000 105.3
HE Eliminations N95,245 - N29,973 - A80,000 =

7o bINES Revenue 247,582 98.5 109,319 87.1 223,000 90.1
IN5E Retailing 110,960 88.5 38,890 70.8 87,000 78.4
JA2FTvo FinTech 136,622 108.4 70,429 99.8 136,000 99.5

7o LHeRIER Gross profit 195,666 102.7 89,391 88.9 179,500 91.7

IRFGEERU—IREIEE Selling, general and administrative expenses 153,721 102.9 68,659 88.0 144,000 93.7

EHEAE Operating income 41,944 101.8 20,732 91.9 35,500 84.6
NG5 Retailing 10,027 87.8 1,139 23.6 3,000 29.9
JA>TYY FinTech 38,399 109.7 22,676 107.1 39,000 101.6
SHEX (F2H Eliminations/Corporate 6,482 - A3,083 - 26,500 =

REAR Ordinary income 40,415 101.6 20,911 95.4 34,500 85.4

EANTE Income taxes 11,971 99.2 4,153 58.8 7,500 62.7

B E (CIRE I 2 LRI Net income attributable to owners of parent 25,396 100.2 8,921 63.8 15,500 61.0

(F./Yen)

1R DESE Cash dividends per share 50.00 +1.0 25.00 A3.0 51.00 +1.0

Boitm Payout ratio *1 42.5% +0.3% - - 70.5% +28.0%

Rt Total return ratio *2 70.1% +0.2% - - 70.7% +0.6%

* Kk 1(E. Non-GAAPIEIRTY . sTEIIFE. p.19<EE> Non-GAAPIEEIRIC DLW TZES BRI IZELN,

Items * 1 is Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 19.
*1 EEHm = IRHEEDERSE /7 EPS  (EPS(CEMAYIMARHIRINBOEL (CHNT, RITHEARINEN SR I DESHNICE. RERMB I PEXRUKITSE S O PEEMRET KA ZEZEHTNET. )
Payout ratio = Cash dividends per share / EPS
(In calculating for the average number of shares to use for EPS, treasury stock to be deducted from the number of issued shares include shares held under the BIP Trust and the ESOP Trust.)
*2 HiErTiEm = (BCHHEE+ BHREL) HERRIG
Total return ratio = (Total dividends + Share buybacks) / Net income
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(2) pitR%EMF Forecasts assumptions

@® FTLEPRBOFHE Forecasts of revenue 2020/3/31 2020/9/30 2021/3/31

ES | BIELE S BIELL T BIELE

(B M./ Millions of yen) Actual YOY(%) Actual YOY(%) Forecast YOY(%)
S EUNES Revenue 247,582 98.5 109,319 87.1 223,000 90.1
T Retailing 110,960 88.5 38,890 70.8 87,000 78.4
ERMERT > MIAE Tenant rent revenue and others 42,497 102.2 14,250 65.8 32,500 76.5
mmst LS Product sales 36,195 72.9 13,121 70.0 28,500 78.7
SEIEEASE LR (F028) Consignment revenue 7,355 76.7 2,059 53.8 5,000 68.0
BEESSZEUNA Related business revenue 24,912 101.3 9,458 88.4 21,000 84.3
JA>2TYD FinTech 136,622 108.4 70,429 99.8 136,000 99.5
2avESJOLSY Card shopping revenue 82,659 112.5 40,294 99.9 84,000 101.6
R - 3EIFER Finance charges on revolving and installment payments 47,912 110.0 23,848 101.6 48,000 100.2
HNERIEF & Affiliate commissions 34,746 116.1 16,445 97.5 36,000 103.6
H—RFryv>IFE Interest income on consumer loans 24,916 101.7 11,464 92.1 22,000 88.3
BEEREL (18.9~) Liquidated accounts receivable (Sep. 2018-) 5,115 91.2 6,501 100.8 4,500 88.0
H—EXRA Service revenue 15,207 115.0 7,919 113.3 17,500 115.1
IT 1 IT, etc. 8,723 94.8 4,250 97.8 8,000 91.7

@ HREDFHE  Forecasts of transactions 2020/3/31 2020/9/30

ES AIELE ES AIEELE AL

(B M./ Millions of yen) Actual YOY(%) Actual YOY(%) Forecast YOY(%)
JA>2TYD FinTech 2,678,839 115.9 1,281,494 98.5 2,820,000 105.3
2aveEsTdoLSy b~ Card shopping 2,171,018 115.7 1,012,030 95.7 2,247,000 103.5
H—EX Service 353,863 125.9 216,933 130.8 467,500 132.1
H—REPwISH Cash advance 145,234 101.3 48,281 65.8 97,500 67.1
IT 4t IT, etc. 8,723 94.8 4,250 97.8 8,000 91.7

G HEEBEEDFI Forecasts of operating receivables 2020/3/31 2020/9/30
ES AIELE ES AIEELE AL
(B M./ Millions of yen) Actual YOY(%) Actual YOY(%) Forecast YOY(%)

R Ivi d install t t
UK - HERANES (REMLEEESD) o9 and INStalment payments 366,267 108.9 351,760 100.2 367,000 100.2
(Including liquidated accounts receivable)

(6] ti | tstandi
BEEMLRE (FBLEEESD) perating foans outstanding _ 152,863 101.5 135,718 88.5 128,000 83.7
(Including liquidated accounts receivable)
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<8E>Non-GAAPIBIEICDWLT (Reference) About Non-GAAP indicators

*1

*2

*3

*4

*5

*6

*7

*8

*9

*10

WTEARFIEE (ROIC) = WMEIEREZREND /HTER (FIRFTHE - ThE + BEXENME + BR + B - BEETEE + ZAKRIE - BRHE)
ROIC = After tax operating income / Invested capital (Installment sales accounts receivable - Accounts receivable + Operating loans + Products +

Tangible and intangible fixed assets + Guarantee deposits - Accounts payable)

BKEBEARTIR S = UROITU—L—b + BfiE x URDTLZT A

Capital costs =Risk free rate + B x Risk premium

WACC (WMIEFHEIEATIRXL) = #HEBARIXAL [UROITU—L—b + BlE x UROTLZTA] x BHliiREE / (BFIFEE + FlEHEE) + BAL— b x (1-BZK) x GFFaE
/ (BRFEE + BEER) RHMEHERE. HEIREROUMRNTIIREFHRCHALE I 2RO IMEZERLTEDET.
WACC = Capital costs [Risk free rate + B x Risk premium]x Market capitalization / (Interest-bearing debt + Market capitalization) + Borrowing rate x(1-tax rate) x Interest-bearing debt

/ (Interest-bearing debt + Market capitalization) * Market capitalization is calculated using the average number of years that shares are held by institutional investors.

UR—UZTLNRZa1— = HESFFCEHEEIGEFEEDOZHCED < TEHRIRIRA

Recurring revenue [or Recurring gross profit] is revenue [or gross profit] that is generated on a recurring basis through contracts with customers and business partners

UB—USTLRZ2—HE = UZ-UZJTLARZa— / (FLIEG [FERLERE] + REERD [BEEIATENSVZREEE])
Ratio of recurring revenue [or Ratio of recurring gross profit] = Recurring revenue [or Recurring gross profit] / (Consolidated revenue [or Consolidated gross profit]

+ Selling, general and administrative expenses paid by business partners)

EELER = BERMEE / (EXEE+EEREMEE)

Ratio of liquidated accounts receivable = Liquidated accounts receivable / (Operating receivables + Liquidated accounts receivable)

BHFaE EXEEL = BHlFaE / EXEE

Ratio of interest-bearing debt to operating receivables = Interest-bearing debt / Operating receivables

Bflx = BAENE / BXREFREEERS (RBMUEESD)

Ratio of bad debt write-offs = Bad debt write-offs / Operating receivables at the end of period (including liquidated accounts receivable)

1ASHEZEDUR - DEBAVVES GIESSHEE) = UK. 2B0VWES (REMLEESD) / SHWHPEHR

Balance of revolving and installment payments per customer = Revolving and installment payments(including liquidated accounts receivable) / Number of customers making payments

1 ASEDEREMNRES = EBXEMEERS (RMUEESD) / SHAPREH

Balance of operating loans outstanding per customer = Operating loans outstanding (including liquidated accounts receivable) / Number of customers making payments

Non-GAAP3E#Z (Non-Generally Accepted Acounting Principles) : H#t D)L —TDEEDEEERIEZE U TERUTHEDET.
Non-GAAP (non-generally accepted accounting principles) indicators are indicators used to better illustrate the state of MARUI GROUP’s business.
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<BE>SLTVEEEDIEEICDWVWT (Reference) About Lifetime Value Management indicators

(Uh—U>DLARZa—&F] Recurring Revenue / Recurring Gross Profit

BESFFIIBIMEI5EEE EOZWCED S EMNRUIIADZ T, NETIIIEHOABESEIA. T+ >F VI TRERIRIA—RFBICIDRETDIUN - DEIFHEN. H—RFrvS > IFE,
REFRIVCFRERERIEBLET.
Recurring revenue (gross profit) is revenue (gross profit) that is generated on a recurring basis through contracts with customers and business partners. Examples of recurring revenue (gross profit)

include rent revenues in the Retailing segment and finance charges on revolving and installment payments and cash advances, rent guarantee revenues, and annual enrollment fees from the EPOS
card use in the FinTech segment.

mUH—U>TLARZa1— Recurring Revenue / Recurring Gross Profit
 ESRIAEFTIVOEIRICELD, BETE. BEBEIGLTE EORBRICHIZ DGR HIMEA

Recurring revenue grows thanks to long-term relationships with customers and business
partners through the transformation of our business model

5 EBFIRCEDD V- U T LRI —OWERK (FRHR)
Ratio of Recurring Gross Profit to Total Gross Profit (Annual Trends)

({&M .~ 100 millions of yen)
E , - RROBSERR B
==“—‘|§ - [EHROABESENA 1L Visualization of revenue
2 z Rent revenue, etc. - —BSAIREE < HEETRUUNEE
EHET 697 ‘f’@ﬂﬂ(#ﬂ'ﬁ)
TF‘:;&;ln:ra\ravarue < Recurring revenue 723 Non-recurring
. "‘“‘*REE el N allgy eVenus
Rze‘:\iuarﬁntea
—R8
EER. AR W 1,042 UP—US L A= 1 —
TERRAL\ONIEREFHH it 4 , 544 Recurring gross profit
E;mpienses afmmmungﬂtmns / utilities ol 1'227 1,31‘1
affiliate commissions by recurring payments & i) z Ly =
ugj . N (52.1%) (60:2%) (62.9%) (65.3%)
U - SEIFEE L R D < 38.0% Lo
Finance charges on revolving and installment payments, etc. - fReus (3_3-?70/0) : ( 0) ! ‘ . I ‘ | ;
14.3 15.3 16.3 17.3 18.3 19.3 20.3
FY2014 FY2015 FY2016 FY2017 FY2018 FY2019 FY2020

(BRHIE FHFIENZS & (3]

Contracted Future Recurring Revenue / Contracted Future Recurring Gross Profit

SHEAZF TR REALE BB (CTEZHVEZOW TV BB SHF BB L THENS. I TICHRENZGFEMELZEDT, RBOZERZRAZ L TERLTVEYT, FBESGERACSNTE
EEZNEHN S RAFNBDIBRNGSZEL L. UR - DEIFEROH— RFv v S IFIBICDWTIHREFR-. MAEFHEN (UH—U>T9) ([CDWTIEEH— REMEAR, RERECELTE

KREFFHZELCBHULET.

Contracted future recurring revenue (gross profit) is an indicator of the earnings promised by contracts with customers and business partners in the given fiscal year and in subsequent fiscal years and
is used to measure the stability of earnings. For rent revenues, for example, contracted future recurring revenue (gross profit) is calculated by assessing the future earnings projected based on the

remaining number of years in rental contracts. Meanwhile, repayment periods are used for finance charges on revolving and installment payments and cash advances, expiration dates are used for
(recurring) affiliate commissions, and the number of remaining years of residency is used for rent guarantees.

mAIEHBIENES (55 FHRIE R —2)

Contracted Future Recurring Gross Profit
({83 /100 millions of yen)

u HIEABERBIDERT (A A—2)

Concept of Contracted Future Recurring Revenue

20204385 20214 3R HIEE 20204F3A 1 L
Uh—u>y i ap-tg cdndle= Un—u>g ~ ... revenue Sth year HRIEAR
Lsza— Contracted future recurring LARZ1—L AR R 4665 2~5¢8
Recurring gross  gross profit to be posted vs. recurring AL e BEE
profit FY2020 in FY2021 and beyond gross profit FY2020 Contracted future ___ Ittty
recurring revenue BN 36 E Future
ifi Future recurring
i Rl 426 814 191% WL, et et
RN 248 2nd-5th years
J4>Fw FinTech 885 2,687 304% s
_ Wessl | 1626 TNFETORE TERZ TTR RSN
&it Total 1,311 3,500 267% Rew;d:tdygf"“e Contracted recurring revenue not recognized under conventional accounting standards
HEREMRD (SEEIREENOVLIEEN) 280 18 26FH 3%H 458 58 2~5FB&F
Including selling, general and administrative expenses paid by business partners
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<BE>SEHDOIRRICDOWNT (Reference) About Store Trends

mSEEDIAE  Renovations

2015/3/31 2016/3/31 2017/3/31 2018/3/31 2019/3/31 2020/3/31
HE Store openings — - BLEIIL1 - — -
- - Hakata Marui - - -
ESVANw TR Major store renovations BT /& EBE biz)ES FE<ILA NI D7 =U—EO NI D7 =U—=EO
Machida Shibuya Kashiwa Shinjuku Marui Marui Family Mizonokuchi Marui Family Mizonokuchi
SIS TR BTEE EFETIL EFETILA LEILA RIAT7ZU—&
Marui City Yokohama Machida Kitasenju Marui Kitasenju Marui Ueno Marui Marui Family Shiki
NHEHFTFIE AHSHFIE EER)S AFHFERRETE EFEILA HENILA
Marui Kichijoji Marui Kichijoji Shizuoka Marui Kinshicho Kitasenju Marui Shinjuku Marui
FENILA EFESIL FEILA REVWILA WEXILA FiRET«
Shinjuku Marui Kitasenju Marui Ueno Marui Omiya Marui Kobe Marui Totsuka Modi
HHERRETE RAERILA EEFILA
Marui Kinshicho Namba Marui Ueno Marui

m B - FIZRREOTE S ES IR
Plan for and Increases in Ratio of Fixed-Term Rental Contracts and Income Improvements
- 2015 3F8ANSSFMT. 6.6 HTEDEBIENTT

Total of 218,500 m2 converted to fixed-term rental contracts over five years beginning
with the fiscal year ended March 31, 2015

m2HFZRE - 550U —  Contract Type and Category

- ERLIC K DEHOBEZEENEH. BRRE - H—EXHLFTTU-HMEKR
Progress in transformation of stores in conjunction with transition to
fixed-term rental contracts, expansion of food and service categories

(Z2#9fZ88  Contract Type) (A#FTJU— Category)
T LT 9.6551¢ 9.751¢ 9.6751¢ 9.7551¢
&F‘M ‘gﬂ;;; Initial Plan 320,000 mt 320,000 ni 320,000 m 320,000 m
il
Fixed-term rental . — — 12% . F]X;E“d{?erm 275 :PAJTL’JII’
contracts floor space g 611 31 4 pparel
(Ratio of fixed-tarm n— 1;;;3'[:"“ 218,500 228,000m [; 231,000n : 20% rental 44%
rental contracts s ' i 82% -
) 125,500m1 o (106%) (111%) (1139%) SrmpeE | .
| Fooup)il | INAEET N (IR | Directly St
Flarcl &R 68% operated 38% Sundries
(HIEE) ofEM 20181 32480 2318M 14{5M *1 \ g
Income improvement ¥0.9 billion ¥2.0 billion ¥3.2 billion ¥2.3 billion ¥1.4 billion Ko7 —_— e e
amounts(YOY) 2hdy 38% H—EX
14% Consignment 18% Food/
153 16.3 17:3; 18.3 19.3 20.3 21.3 Services
FY2015 FY2016 FY2017 FY2018 FY2019 FY2020 Fy2021 14.3 20.3 14.3 20.3
FY2014 FY2020 FY2014 FY2020

*1 JOF#ERE  Excluding the impact of COVID-19.
*  EfCR=FEMCEE/ SYOEBCIRXEEE (6.251F)
Ratio of fixed-term contracts = Fixed-term rental contracted floor space + Total floor space capable
of being contracted as fixed-term rental (200,000n1)
*  EECEECEHRPCHAEZRDX EEAENRREEEHET .
Fixed-term rental contracted floor space includes closed floor spaces which were contracted
as fixed-term rental during the period.

* 9. 7AIFEERILA - BT A OEHEETI .
The area of 320,000 ni is the amount of usable floor space in Marui and Modi.
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<&8&>URIE >V BEHEREMEICDWVWT  (Reference) About Liquidation of Revolving Receivables

[B#] Purpose

- PEIRRERTE [HEIAREB/S ] FHRICATTZ, REE - BEOEIHNE Limiting of growth in total assets and liabilities to achieve balance sheet targeted in
the medium-term management plan
Fund procurement geared toward safety and diversification of procurement methods

- EEITEOZHR TR EERB ULERTIE

Diversification of procurement methods through sale to market investors

- HIGIRERADORGEZRE U, FEXDSHKIL

(20184 9 Bi#hfb =l & LIzFs £t £ X—=] Process of Generating Revenues through Liquidation in the case of September 2018
mREMEZITDRMND/ZHBE Without Liquidation
WREEDS. 54F3 HATA2EDIIEFERIE L

Finance charges earned on instaliment sales of ¥4.2 billion recorded over period of 5 years and 3 months
from applicable receivables

UREE
258(% a1 81 8fE 88 8l 68
Revolving ¥0.4 billion ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.6 billion
¥25.8 billion | | | | | | | |
— —
2018/9/30 2019/3/31 2020/3/31 2021/3/31 2022/3/31 2023/3/31 2024/3/31
(61 A) (91 A8)
(6 months) (9 months)
mREMEZEIT o> /2BE With Liquidation
A2{BDBEFLRIE 1943 AMIC—iEE £
Batch recording of finance charges earned on installment sales of ¥4.2 billion in FY2019
FERE UANERE Eera
300f& 258fF 4218
Procurement Revolving L Gain on the ‘ Y
amount receivables transfer ; + ; . ; . : O
¥30.0 billion ¥25.8 billion .| ¥4.2billion i —— i ! i ! i : i 1 [ :
2018/9/30 2018/9/30 2019/3/31 2020/3/31 2021/3/31 2022/3/31 2023/3/31 2024/3/31
[UARILE D BEREMEIIC L DHE]  Procurement through Liquidation of Revolving Receivables
HEH FHEHAR STGRAEE FERE SEIE SRR iﬁi_M [t 35 §§ﬁ§‘%§f§i‘.ﬂ{m _(‘%E‘I‘ﬁﬁﬁﬁ)
Procurement date Procurement period Applicable receivables Procurement amount re ceﬁg%fen:rgisfer liiz:;‘:;;;?;ﬁ;gres Amg;’;aott'ﬁre'r‘:fﬁj:?i‘::;l;ae"::)er
2018%9A 5%31AR TS 300f& 258(& 428 4
September 2018 5 years 3 months " ¥30.0 billion ¥25.8 billion ¥4.2 billion ¥0.4 billion
b h aceounts recenables bill bil bil bil
2019438 S5 Exade 15018 1328 1818 218
March 2019 5 years Operating loans ¥15.0 billion ¥13.2 billion ¥1.8 billion ¥0.2 billion
20194 9A8 5%8nA Ellinipnt e 40018 32918 718 78
September 2019 5 years 8 months Lonstalimentsales ¥40.0 billion ¥32.9 billion ¥7.1 billion ¥0.7 billion
20204 9R8 5#9nA Ellinint s 45018 3728 78 ofF
September 2020 5 years 9 months JInstalmentsales ¥45.0 billion ¥37.2 billion ¥7.8 billion ¥0 billion
&ast 1300f& 1090f& 21048 1318
Total ¥130.0 billion ¥109.0 billion ¥21.0 billion ¥1.3 billion
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<BEB>KERTOREESEDHFEICDOWNT (Reference) About Shareholder Returns and Policies

(#%hEETcDAMEME]  Shareholder Returns and Policies

- REE o E B OHRRDEUSN SR A ([CEENS T b mRERITIBIZED - X —= Shareholder Returns and Indicators
MARUI GROUP will be gradually shifting the focus of shareholder returns -
WiExlEm —— o .
from share buybacks to dividends Total return ratio 70%FE  Around 70%
S5 around 55%
< EERCHMEMIE2024FE3 88 S5%IEEZBERE L. BRENIICEDHD — 42.5% JP)
We will aim for a consolidated payout ratio of around 55% in the fiscal year Consolicated payout ratio
e
ending March 31, 2024 and move toward this ratio in phased manner
Bittr
N P p B[ o B 706[  708A
EERERTTHERIZ70%EEZERZ E U, BEEARIERIGSEREI0%ZHMHERF b;fa’:ks ¥7.0 billion  ¥7.0 billion
Our target for the total return ratio will be around 70%, and maintain an equity '. . 1' .H .
ratio of 30% going forward 2 b L e
17.3 18.3 19.3 20.3 21.3 ~ 24.3 ~
FY2017 Fy2018 FY2019 FY2020 FY2020 FY2024
TR = L 163 17.3 18.3 19.3 20.3  SEEMTY
(EPS - it &fAKZX] EPS and Dividends Growths B A Ao R A aciliid
. o = e — G B NS =S tva
FRUBE CEARBRIC LD, RBRI SRS SRR E L EPSERE®R  +20.1% +13.5% +16.1% +24.5% +1.4%  +14.8%
High growth and high returns sustained over long term through EPS Growth

business strategies and capital measures
BUEMREE  +158% +50.0% +15.2% +28.9%  +2.0% = +21.4%

Dividend Growth

(2020F3AHADEBH KU2021F38HDREL]  Shareholder Returns of the Fiscal Year Ended March 31, 2020 and Forecasts for the Fiscal Year Ending March 31, 2021

- 20205 3R IS DEHE (F4EER TBERS £78D50 (RIFE+1M) | SR MmE42.5% (FIFZE+0.3%) LADFEL.
The dividend per share for the fiscal year ended March 31, 2020 reached a record high of ¥50 (+¥1 YQY difference) for the fourth consecutive year.
The consolidated dividend payout ratio was 42.5% (+0.3% YOY difference).

- 2020 3AMICH VW T70EHDOE SRS Z = U /iR, EEHETEmIE70.1% &30 FE Uk,
As a result of acquiring ¥7.0 billion of treasury stock in the fiscal year ended March 31, 2020, total return ratio was 70.1%.

- 202153 AMDFRERE®(CDVTI(E. REA - IMEHN/ANEE 2O S ITHRERTOEANSHCEDE, IKHZD51A (FIFE+1M)  OHEROEIRZRIAATVET,
Annual dividends for the fiscal year ending March 31, 2021 will be ¥51 (+¥1 YOY difference) increase for the ninth consecutive year based on our shareholder return polisies,

which is aiming for long-term continuous dividends increase.

- FEEDBHICKD. #ETHR(ERERTHEICEDD70%EEDKELRDZIRBELTY, ZOLHUMAFECHEXOERFITVEE A,
With the above dividend, the total return ratio is expected to reach the level of about 70% stipulated in our shareholder return policies.
Therefore, we will not acquire treasury stock during the current fiscal year.
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<8&E> [HEIEELR—b 20201 [CDWT (Reference) About “Co-Creation Management Report 2020”

HHIIN =TT IRTORAT—IRILY —DESH(CEFRERES [HAREEL/R— b 2020] ZRiTLWzLELR.

[HEIRELR— bk 2020] OAA2FT—XE KB - fF - BOSAIZXAIAIERICH LT, IRNTDOAIC TLdhHE] ZR#HTSD [HRAEAIOIIZ T A .
HHFII—THHETEETDEFANREDIEH(CDNT, HHBEEBOHBEEARECLDYITVO—JREERR. SESFRHENSTHRALTNLETY,
MARUI GROUP CO., LTD. announces that it has published Co-Creation Management Report 2020, its latest integrated report for all stakeholders.

The central theme of this year’s report is the kind of “Co-Creation Ecosystem” necessary to bring happiness to all stakeholders across all aspects of their daily lives including clothing, food, lifestyles , and leisure.
The report explains MARUI GROUP’s vision for the future from various angles with dialogue between experts and MARUI GROUP's management team and employees.

{ RF—0RIS—hikebZ il [FlELHHEBE] ) Values Sought by Stakeholders: Profit and Happiness
ATF—ORILF—BoFRE. (€85 TAN3MEELTO MFER] & FNTEENRQAVMBETSHS [UhhtE] i ENWDIEZDELE.

Rl LdhHEM] TEFRL, TFIZELHHEE] FRIDEVWSIBVWVESRBNMTULUTVWET,
Based on the idea that benefits for stakeholders consist of profit, i.e. value measurable in monetary terms, and happiness,
i.e. value which can’t be measured in monetary terms, MARUI GROUP strives to provide both profit and happiness, rather than profit or happiness.

{ THENHEE | ZMX=HER=MA—EOESRXEFTIV)  New Business Model Based on the Trinity of Retailing and FinTech together with Co-Creation Investment
BRAYE (L L DAHMANERDE(CAITT, IN5E - T >FTVIICRI— TV IREDD 2 CREREAD [HAEWGE] ZIMX /.
FIEREM—ARDESRIAETILICDVWTTHBALTWET,

Aspiring to become a knowledge-creating company through intangible investment, MARUI GROUP has established a new business model pavy
based on the trinity of retailing and FinTech together with co-creation investment in businesses such as startups and D2C companies.

:
{ FRERC DRSS ERADFIS3> ) Future-Oriented Actions Benefiting Future Generations - g
BESHFEHECCOMIRCIMDBLTOZ T U MRE, RRCETFTLT I I ICDNTITBTLTLET, gg}_ﬂAgION
Fo. HRFBROZE2ZEDFATO-TRE, FERERD USHOEIRFEETICOHICIEENTE I EZRRELFT. M
Future-oriented actions such as initiatives to reduce CO2 emissions in coordination with customers. W
Plus, discussion of what current generations can do to pass on a happy future to future generations including dialogue with a couple of student activists on this topic. tosmasom S

( HBIBRFFEUFADIRZA> R ) Co-Creation Sustainability Management
HONEFFEN SR [HANE | OFEiZE(EUSH. RIERBEEEXR T OIS LAORIFIPUXIIRZZ A MREICDWTED LIFTWET,
Flz, IMGEZEVREREDIFHNCESEZRATL. TORREZHBNMTUTVET,
A look at risk management, external directors’ evaluation of co-creation investment, and overhauling the program for fostering next-generation managers.
Plus the results of a survey into the characteristic qualities of all directors including external directors.

WA TEDIMM AR ST HBZ o

X [HANEELR—b 20201 (k. B55HhSTELEEW Co-Creation Management Report 2020 is available through the following links.
— (BAEBMR) https://www.0101maruigroup.co.jp/ir/lib/i-report.html  (English) https://www.0101maruigroup.co.jp/en/ir/lib/i-report.html
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<&%> [VISION BOOK 2050] [CDWT (Reference) About VISION BOOK 2050

{ uHIIL—F E23>2050 -MARUI GROUP's 2050 Vision- )

[ ESRAZBEUTH5W3 _IEMNIIERDMX S FR%EID -Harnessing the power of business to build a world that transcends dichotomies- |

HHIIN—TTE. IRTDRAFT—IRILY —DEEHCEFTEHAIYRFTFEUF v LR— K& LT TVISION BOOK 20501 ZFITULWzLEL,
[VISION BOOK 20501 Tl&. MMHAIIL—T EZ3>22050]1 & EZI32ERCAIE [HAIZERE U3 DOEDRX] [HRFFEUFH/INF2R] AD

ED#EAFCDNWTTHIAT D EHIC, BHIIL—THH2 T [TARTOAD [Udbbi] ZBUSN31>IIN—2TTEMIER] OFRANEIFZO- Ry TZ/EH L TLET,
MARUI GROUP CO., LTD., announces that it has published VISION BOOK 2050, its latest co-creation sustainability report for all stakeholders.
VISION BOOK 2050 provides explanations on MARUI GROUP’s 2050 Vision and the initiatives in three businesses founded on co-creation and in sustainability

governance for accomplishing this vision. This report also includes a roadmap for MARUI GROUP’s quest to help build a flourishing and inclusive society that offers happiness to all.

{AHII—T ES3>2050 -MARUI GROUP’s 2050 Vision- )

[EZRAZBLUTHESWD AN ZRDBIDEHARZEID] LLWDEZIZDERICDVT., [1>0)IL—23>] OERFE.
YOI —THEXD [2050FEDHR | ZHHETCTHIALTLET.
VISION BOOK 2050 contains information on the concept of inclusion and the vision for the world of 2050 that formed the basis for MARUI GROUP’s

ﬁ

2050 Vision of “harnessing the power of business to build a world that transcends dichotomies.”

( HAIEBEE U3 DDESRR -Three Businesses Founded on Co-Creation- )
E23>EUTEIFE TZTIEMUEREDBMX D] fzic. EREEDRCEDSRA] THAIESRXR] [J7AF>2vIL - 120)L—>32]
EVDE3DDEDRRAZEHRE. FESKRIICHITDRABZES. B3 VERKICATERDEHFZZBNLTVET,
MARUI GROUP has identified three businesses that will aid it in accomplishing its vision of transcending dichotomies: "Inter-generational businesses",
"Co-creative businesses" and "Financial inclusion". VISION BOOK 2050 details the long-term targets of each business and its initiatives for realizing its vision. m:% 7/0-4—1—

(B RFFEVUF+1 HINF >R -Sustainability Governance- )

ESxIzBU TGNt S, MIKRIBZERIRTD/2HICFE. HERER] EHCMDBEBZENMBERZEER. TNFETD 5 DDRAT—IRILE—(C
MERtE] 280, 6 RF—UILY—1 OFlzE (Lsh) 25 - iiASH., oM@zt 3 3mDMEHTDNTIHAL TLET,

MARUI GROUP realizes that co-creation with future generations is vital in its quest to help build a sustainable society and global environment through its business.

For this reason, future generations have been included alongside the five groups of stakeholders the Company has previously emphasized. VISION BOOK 2050
explains the new value creation initiatives being advanced to promote harmony and expand the intersections between the interests (happiness) of now six groups of stakeholders.

% [VISION BOOK 2050] (&. 555 ELEEL  VISION BOOK 2050 is available through the following links.

— (BAEBMR) https://www.0101maruigroup.co.jp/sustainability/lib/s-report.hntml  (English) https://www.0101maruigroup.co.jp/en/sustainability/lib/s-report.html
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AERHTHBHE U TE DX IFEROFRICAT 3R, HHMREAFLUTVDBRNRUVSIENTH D EHETT 2 —EDFHRICEDNTED,
ERDEEE (IRARBRCID RS RRRDFEMNGDFT. BEVEDE(E. I REP 03-5343-0075(CT @ TEE 0N,

Forward-looking statements contained in this presentation are based on information available at the time of preparation and
on assumptions that have been deemed to be rational. Actual performance may differ greatly due to a variety of factors.
Any inquiries may be directed to the IR Department (Tel: +81 3 5343 0075).



