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1. EEOBIE Financial summary

2019/12/31 2020/12/31 2020/3/31
91 A8 HIEELL 91 A8 AIEELE 1258 AIELE
(M./Yen) 9 months YOY(%) 9 months YOY(%) FY2020 YOY(%)

1 BRE Iz DMYHAREFIZE (EPS) Earnings per share 91.97 104.1 64.83 70.5 117.58 101.4

Bo EARZEFIEE (ROE) Return on equity - - - - 8.8% A0.3%

TEARFIEEE (ROIC) Return on invested capital *1 2.9% +0.2% 2.6% A0.3% 3.7% +0.0%

HEEARIR & Capital costs *2 - - - - 6.9% +0.1%

BARIOX ~ (WACC) Weighted average cost of capital *3 - - - — 3.0% +0.2%

(&7 M./ Millions of Yen)

D) —THEERS Total Group transactions 2,174,263 115.6 2,163,718 99.5 2,903,713 114.3
NG5 Retailing 247,231 98.4 165,882 67.1 320,119 95.0
TA>FTVY FinTech 2,002,916 117.1 2,049,186 102.3 2,678,839 115.9
SHE Eliminations N75,885 - A51,349 = N95,245 -

FE_bUNEE Revenue 186,430 99.9 164,500 88.2 247,582 98.5
[Uh—U>TLARZ1—] [Recurring revenue] *1k4 [108,617] [106.9] [100,733] [92.7] [144,723] [105.6]
IR Retailing 82,982 89.0 61,355 73.9 110,960 88.5
JT42F7vD FinTech 103,448 110.9 103,145 99.7 136,622 108.4

FE_LHFIZ Gross profit 149,000 105.2 134,676 90.4 195,666 102.7
[UA—U>PLRZa1—] [Recurring gross profit] *1k4 [98,445] [108.3] [91,030] [92.5] [131,099] [106.9]
75 LSRR Gross profit margin 79.9% +4.0% 81.9% +2.0% 79.0% +3.2%

& - Web Store - Web 70.2% +3.9% 68.7% A1.5% 70.2% +4.1%

IRFTERU—REIEE Selling, general and administrative expenses 116,119 104.5 106,083 91.4 153,721 102.9

[=E I Operating income 32,881 107.7 28,593 =2 87.0 41,944 101.8
IR Retailing 7,682 92.4 1,801 23.4 10,027 87.8
JTA>FVY FinTech 30,343 116.3 31,581 104.1 38,399 109.7
HEX(FRtT Eliminations/Corporate A5,144 - A4,789 = N6,482 -

EENR Ordinary income 31,887 107.8 28,393 89.0 40,415 101.6

PR E (CIRE I DUFEREF =% Net income attributable to owners of parent 19,905 103.0 13,900 69.8 25,396 100.2

(#¥k/ Share)
BAPSEISHRRE (B zbR<) Average number of shares (excluding treasury stock) *3 216,445,417 98.9 214,411,766 99.1 216,001,704 98.9

* R RR—Z(CERHELTHBDFET,
The notes are on the next page.



*1 FFHllEp.20Z SR <IZE 0.
For more details, please refer to page 20.

*2 EBEFROBFBMCOETELTE. BIER 120214 3 A8 SE3MEIREME p.4 ELEMRERONER] £ZTELIZE0,
For information on factors affecting operating income, please refer to “Factors Affecting Operating Income” on page 4 of
“Qverview of Performance for Nine Months Ended December 31, 2020" as the attached material.

*3  HAREIIMIEBOER [CHE VT, FITERIVEN SR 2BSHIVERICIE. RERMBIPERRUMKITSESOPEENMRE T 2HHKAEEH THEDFET.
(20214E3AH8 SE3MHHR 545,184, 202043HH8 479,820, 20204388 £E3MU4Hl 458,032)
Treasury stock excluded from average number of shares includes Board Incentive Plan and Employees Stock Ownership Plan.
(FY2021 3Q 545,184 FY2020 479,820 FY2020 3Q 458,032)

¥ HBHOIIL—TT(E 2021F 3 AERKER E IS 5 H FOTHRESHBEICS T, EPS. ROE. RO I CERERZCED. BEMERLICHITT
FIESHER EEARTX FOER(ICED#EA. RO I CHWA CCERZENIC LEIDEEZEHS L TVET,
Marui Group's 5-Year Mid-Term Plan to fiscal year ending March 31, 2021 has set EPS, ROE and ROIC as KPIs (Key Performance Indicators); to improve corporate value
we aim to expand earnings and reduce capital costs to achieve a structure where ROIC consistently exceeds WACC.

*  k1~4(F, Non-GAAPIEIRTY, 5TERIE. p.19<EE> Non-GAAPIEIR(C DLW TZEZ BRI IZE0,

Items % 1-4 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 19.



2. V) —T#H4RE Total Group transactions

2019/12/31 2020/12/31 2020/3/31

918 BIEELE 91 A BIEELE 1218 BIEELE

(87 M./ Millions of Yen) 9 months YOY(%) 9 months YOY(%) FY2020 YOY (%)
e Retailing 247,231 98.4 165,882 67.1 320,119 95.0
EEMERT > M LB%E Tenant sales and others 170,972 111.5 110,027 64.4 218,600 104.8
[l = Product sales 28,035 74.4 20,544 73.3 36,195 72.9
HIBEATE LS Consignment sales 31,574 73.8 22,064 69.9 40,411 74.7
BEESEZEUNA Related business revenues 16,648 95.8 13,244 79.6 24,912 101.3
TA>FTVY FinTech 2,002,916 117.1 2,049,186 102.3 2,678,839 115.9
SavEIIILSy ~ Card shopping 1,629,691 117.2 1,630,065 100.0 2,171,018 115.7
SAEBHNEANE Outside of Marui Group 1,553,805 118.6 1,578,716 101.6 2,075,772 117.3
(UK - DEEURE) (Total transactions for revolving and installment payments) *1 (209,241) (116.9) (188,245) (90.0) (284,656) (116.1)
H—EBX Service 256,957 125.5 335,391 130.5 353,863 125.9
H—RFrvs > Cash advance 109,777 101.6 77,275 70.4 145,234 101.3
IT fib IT, etc. 6,490 95.1 6,453 99.4 8,723 94.8
SHE Eliminations N75,885 - A51,349 = N95,245 -
&it Total 2,174,263 115.6 2,163,718 99.5 2,903,713 114.3

1 23vEIULDy hEBREHFIL Sy hTHALR TUR - HEIERS] OA5EETY,

Total transactions for revolving and installment payments are the total of Card shopping and Driver's license Credits.

&t
NI

FMEZRT > MELEHF . ERERZNZMEL CV\ST > hOEREEFTY .
Hmsc L& We b EBEEPIEDTT LR T,

SEEEATE LB, BROIRSE & FEFCEREISE L DERZAAN S BEERDOZNFZETORRETY .

BHESEZINA L, 5 - We b DL /\ERIESEEE (MRS - L. TO/ (T IRTAD b BABEILIRT AT b RBESEE) OREBTY.

=

Tenant sales and others are the sales of tenants which made the fixed-term rental contracts.

Product sales are the sales of web and specialty stores, which primarily deal in private brand products.

Consignment sales are the sales by the department store type of contract which products are procured from suppliers at the same time they are sold to customers.

Related business revenues are the revenues of retail-related buisiness except store and web revenue, which are commercial facility design - construction, property management, comprehensive building management and

real estate business, etc.



3. 55.LkINEE Revenue

2019/12/31 2020/12/31 2020/3/31

91 A HiIfELL 91 A BIEELE 12548 AIEELE

(&7 M./ Millions of Yen) 9 months YOY(%) 9 months YOY(%) FY2020 YOY(%)
IN5E Retailing 82,982 89.0 61,355 73.9 110,960 88.5
EEMERT > MUAE Tenant rent revenue and others 32,529 106.0 23,863 73.4 42,497 102.2
[l A= Product sales 28,035 74.4 20,544 73.3 36,195 72.9
SHILEATE LS (F%8) Consignment revenue 5,767 77.2 3,702 64.2 7,355 76.7
ESEEET VPN Related business revenue 16,648 95.8 13,244 79.6 24,912 101.3
JA2TV0 FinTech 103,448 110.9 103,145 99.7 136,622 108.4
SaveEJILSy b Card shopping revenue 61,726 113.1 62,196 100.8 82,659 112.5
U7R - DEIFEN Finance charges on revolving and installment payments 35,677 110.3 35,788 100.3 47,912 110.0
DNERIESF &R Affiliate commissions 26,048 117.2 26,408 101.4 34,746 116.1
H—RFrvI>IFE Interest income on consumer loans 18,792 101.8 16,943 90.2 24,916 101.7
BEREL (18.9~) Liquidated accounts receivable (Sep. 2018-) 5,782 144.3 5,462 94.5 5,115 91.2
TRENM BRI Gain on transfer of liquidated accounts receivable *1 7,110 167.9 7,833 110.2 7,110 117.3
EEREA i Amortization of liquidated accounts receivable and others ~ *1 N1,328 - N2,371 = A1,994 -
H—EXURA Service revenue 10,657 113.2 12,089 113.4 15,207 115.0
IT 4t IT, etc. 6,490 95.1 6,453 99.4 8,723 94.8
A Total 186,430 99.9 164,500 88.2 247,582 98.5
[UAh—U>dLRZa1-] [Recurring revenue] *2%4 [108,617] [106.9] [100,733] [92.7] [144,723] [105.6]
UH—UTLARZa—HER Ratio of recurring revenue *5 57.0% +3.5% 60.1% +3.1% 57.3% +3.8%

*1 FFHlEp.227= SR <IZE0.
For more details, please refer to page 22.
*2 FHlllEp.20Z SR <IZE0.
For more details, please refer to page 20.
*  %4,5(F. Non-GAAPIEERT Y, stEIN(E. p.19<EE> Non-GAAPIEIRICDWLWTZI SR IZE,
Items % 4,5 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 19.
EHMERT > MIAE (S, EERZOCEDKRERAZONRE T,
mmktEEd. We b EBEEMEDTEETY.
SHILEATT LS (#28) (&, MRORTE EFERICEBEILRLDEREAANDEEEROZNETDOFT LB T, MSBLEEDHZ5T L5t I DMERTZELTHDET.
BIEEEUNA (. JESH - We b IS/ NFERIESE (FEMIEEET - L. JO/FAIRIAD b BELEILIRSAS M RBESESE) OPNETI,
Rent revenues and others are the revenues of rental income and others which generates from the fixed-term rental contracts.
Product sales are the sales of web and specialty stores, which primarily deal in private brand products.
Consignment revenues are the sales by the department store type of contract which products are procured from suppliers at the same time they are sold to customers, and the Company shows it at net value,
the portion that represents profit to the Company.
Related business revenues are the revenues of retail-related buisiness except store and web revenue, which are commercial facility design - construction, property management, comprehensive building management and
real estate business, etc.



4. STL#¥FZE Gross profit

2019/12/31 2020/12/31 2020/3/31

91 A BIEFLE 91 A BIFELE 121A BIEFLE

(87 M./ Millions of Yen) 9 months YOY(%) 9 months YOY(%) FY2020 YOY (%)
NFE Retailing 50,668 94.1 36,525 72.1 65,877 91.9
EEMERTF> hE Rent revenue and others 30,649 108.0 22,686 74.0 40,094 104.3
(ST Product sales 10,177 70.5 6,675 65.6 12,921 69.4
SEIBEA Consignment revenue 5,767 77.2 3,702 64.2 7,355 76.7
EREESES Related business revenue 4,074 113.7 3,460 84.9 5,505 109.5
JTA2FV0 FinTech 98,332 112.0 98,151 99.8 129,788 109.2
2avESIILSy ~ Card shopping revenue 61,726 113.1 62,196 100.8 82,659 112.5
U7R - DEIFEHN Finance charges on revolving and installment payments 35,677 110.3 35,788 100.3 47,912 110.0
DERREFE Affiliate commissions 26,048 117.2 26,408 101.4 34,746 116.1
H—RFrvz>d Interest income on consumer loans 18,792 101.8 16,943 90.2 24,916 101.7
BEREME (18.9~) Liquidated accounts receivable (Sep. 2018-) 5,782 144.3 5,462 94.5 5,115 91.2
TREMGEIERELR Gain on transfer of liquidated accounts receivable *1 7,110 167.9 7,833 110.2 7,110 117.3
REREA b Amortization of liquidated accounts receivable and others ~ *1 A1,328 - N2,371 = A1,994 -
H—EX Service revenue 10,657 113.2 12,089 113.4 15,207 115.0
IT b IT, etc. 1,373 103.7 1,459 106.2 1,889 93.3
a5t Total 149,000 105.2 134,676 90.4 195,666 102.7
[UA—U>PLRZa1—] [Recurring gross profit] *2%4 [98,445] [108.3] [91,030] [92.5] [131,099] [106.9]
UBh—U> LR —tX Ratio of recurring gross profit *5 64.3% +1.6% 66.1% +1.8% 65.3% +2.4%

*1 FFHlEp.2272 SR IZE0.
For more details, please refer to page 22.
*2 FHfllEp.20Z SR <IZE 0.
For more details, please refer to page 20.
*  %4,5(F. Non-GAAPIEERT Y, stEN(E. p.19<EE> Non-GAAPIEIRICDWLWTZI SR IZE,
Items % 4,5 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 19.



5. IRSEERU—REEE Selling, general and administrative expenses

2019/12/31 2020/12/31 2020/3/31

918 BIEELE 91 A BIEELE 125AR BIEELE

(B7H./Millions of Yen) 9 months YOY(%) 9 months YOY(%) FY2020 YOY (%)
ARSEEEE Sales promotion expenses 22,173 111.1 21,840 98.5 28,985 106.4
R4 > NEA Card rewards 17,094 116.3 18,830 110.2 22,855 115.1
ARFEEHE Sales administration costs 20,061 107.6 17,965 89.6 27,343 108.0
ANFE Personnel costs 29,797 96.6 26,399 88.6 38,926 95.0
=inE Equipment costs 18,234 101.7 13,981 76.7 23,962 100.2
RATE R E Depreciation and amortization 6,364 99.1 5,990 94.1 7,861 91.3
BRIER Provision for bad debts 12,099 112.1 11,590 95.8 16,247 113.1
FIRIRIRE RS HEBEA Provision for loss on interest repayment 2,900 115.1 3,730 128.6 4,422 131.5
HABRNE (BEMK) Taxes and dues (business taxes) 1,044 106.8 1,085 103.9 1,440 108.3
Zoft Others 3,442 113.7 3,500 101.7 4,532 107.6
=5 Total 116,119 104.5 106,083 91.4 153,721 102.9




6. EBOA>MBEER Segment information

2019/12/31 2020/12/31 2020/3/31

91A HIEELL 91H BIELEE 1218 HIEELL

N5E Retailing (&7 M./ Millions of Yen) 9 months YOY(%) 9 months YOY(%) FY2020 YOY(%)
FE_bUNEE Revenue 87,113 89.0 63,768 73.2 116,271 88.3
[=E T IE Operating income 7,682 92.4 1,801 23.4 10,027 87.8
EEFIEE Operating income to revenue 8.8% +0.3% 2.8% A6.0% 8.6% N0.1%
TIOA NEE Segment assets 290,281 98.0 262,885 90.6 275,779 91.5
TEARFIEEE (ROIC) Return on invested capital *1 2.6% AN0.2% 0.6% N2.0% 3.4% AN0.4%

JA42FTVY FinTech (BAM.Millions of Yen)

75 LIRE Revenue 105,804 111.3 104,643 98.9 139,546 108.8
(=EEA Operating income 30,343 116.3 31,581 104.1 38,399 109.7
SRR Operating income to revenue 28.7% +1.2% 30.2% +1.5% 27.5% +0.2%
TR NEE Segment assets 659,723 101.1 645,243 97.8 622,438 100.0
RTEARFIEE (ROIC) Return on invested capital *1 3.5% +0.4% 3.8% +0.3% 4.6% +0.4%

*  w1(E. Non-GAAPIBEET T, stEINE. p.19 <EE> Non-GAAPEEICDWLWTZI SR IZE,
Item %1 is Non-GAAP indicator. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 19.



7. EHREENRROME

Summary of consolidated balance sheet

2019/12/31 2020/12/31 2020/3/31

HIEELL HIEELL HIEELL

(&7, Millions of Yen) YOY(%) YOY(%) YOY(%)
ExEE Operating receivables 590,867 99.7 565,780 95.8 555,563 98.2
ZERSERE Installment sales accounts receivable 452,581 102.0 446,341 98.6 416,250 97.2
(=ES=(hEA Operating loans 138,285 92.9 119,439 86.4 139,313 101.3
(BIERENMEER) (Liquidated accounts receivable) (168,353) (175.5) (185,267) (110.0) (181,941) (152.6)
EE&RE Fixed assets 255,554 104.1 273,655 107.1 259,202 103.8
REEmEES Investment securities 29,892 150.5 47,084 157.5 27,388 123.5
BHFasi Interest-bearing debt 500,328 96.2 484,241 96.8 479,835 98.6
BHE&A Shareholder's equity 289,779 104.3 304,189 105.0 289,792 101.8
warE Total assets 924,873 101.0 919,333 99.4 885,969 99.5
TENMELEER Ratio of liquidated accounts receivable *6 22.2% +8.3% 24.7% +2.5% 24.7% +7.3%
B FEE EEEL Ratio of interest-bearing debt to operating receivables *7 84.7% A3.1% 85.6% +0.9% 86.4% +0.4%
Bo&ARLLE Equity ratio 31.3% +1.0% 33.1% +1.8% 32.7% +0.7%

* WHD)IL-T T 2021FE 3 APERKERE T35 HFEOTHHRESBEICHS LT, EPS. ROE. RO I CEREBZRICESD. BEAMER_E(CHIFTREILA EEARTR SOKRKCER D #E .
RO I CHWA CCERENIC LEZBEZHSLTHEDFET,
T4 2TV I CHBNTUHEAZRIT D EXBEEOERTEC(E. X MOBEVWERFEZETHIGL. B FEBEOERZEH D ETIIL—T2AOEARIX M5 ETFIF35HTT,
U, BHFaEORSRERZEMEER LU CEREBEDIFREEZRLZLELTENEY.
HZEARICDWTIF. ESRIAETILORLICEODE THERZREL. BEREARLEI0NEEEZERIC [HSINRE/NSORI— M ZBRERLTHEET,
Marui Group’s 5-Year Mid-Term Plan to the fiscal year ending March 31, 2021, has set EPS, ROE and ROIC as KPIs (Key Performance Indicators); to improve corporate value we aim to expand earnings
and reduce capital costs to achieve a structure where ROIC consistently exceeds WACC.
In FinTech Business, continued growth for operating receivable funding needs will be met with low cost interest-bearing debts, as increased debt-gearing lowers the Group’s overall cost of capital.
At the same time, we will seek to maintain a level of interest-bearing debt that is equivalent to around 90% of operating receivables to ensure financial safety.
Shareholder’s equity ratios will be adjusted in conjunction with our changing business model structure, and we aim to build “ideal balance sheet” with an equity ratio of about 30%.
* %6,7(. Non-GAAPIEIET . TER(E. p.19 [ <EE> Non-GAAPIBIR(C DT ZZERIZE,
Items % 6,7 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 19.



8. VI —T#EiRkE HRIELLHERE YOY change in monthly of total Group transactions

48 5H 64 78 8H 94 108 118 12H 14 2R3 3R ]Et

(%) APR. MAY JUN. JUL. AUG. SEP. OCT. NOV. DEC. JAN. FEB. MAR. TOTAL

DI —THEkE Total Group transactions 81.3 84.6 103.2 102.0 104.3 96.2 112.8 105.8 103.9 - - - 99.5
N5 Retailing 25.8 23.1 82.5 76.0 77.2 73.8 88.5 80.1 78.4 - - - 67.1
JE&H - Web Store - Web *1 22.8 19.4 81.1 74.4 76.4 73.1 89.2 82.1 79.8 - - - 66.2
PES FinTech 86.4 89.7 105.3 104.3 106.7 98.1 114.7 108.0 106.3 - - - 102.3
SavESIILTY b (OMEPINEENE) Card shopping (Outside of Marui Group) 82.4 90.2 104.5 1039 106.5 96.6 1159 107.8 105.1 - - - 101.6
H—EX Service *2129.8 130.8 132.1 131.2 131.3 129.8 130.9 130.2 129.0 - - - 130.5
H—RFvv>D Cash advance 76.8 57.7 62.2 61.7 66.7 70.8 76.7 80.2 82.5 - - - 70.4

*1  [/5& - Web] (. /NEOEBERTFT> NE, B, HLEADETEETT.
Store - Web is a total of Tenant sales and others, Product sales and Consignment sales.

*¥2 JA2FTYIREHITR Y—ER] &

FREUBIEE. BERRFILSY b - RIREDTFIBHEETT.

“Service” under FinTech represents the amounts of rent advances, driver’s license credit, insurance sales, etc.

-10-



9. /IhsE

IERIERE Transactions of Retailing by store

2019/12/31

2020/12/31

2020/3/31

91 A AIEFELE 91 A AL 1218 AIEELE FeipmEiE (m)

(B/HH . Millions of Yen) 9 months YOY(%) 9 months YOY(%) FY2020 YOY(%) Sales floor area
EFEILA Kitasenju Marui BRIRED Tokyo 30,261 104.3 21,343 70.5 38,956 100.4 35,300
W e bi@EiRr EC 16,401 92.0 15,264 93.1 21,497 89.0 -
NI J7=VU—E0 Marui Family Mizonokuchi B Kanagawa 16,614 100.6 12,785 77.0 21,576 97.4 32,260
FE<ILA Shinjuku Marui *1  EESuEp Tokyo 21,676 96.1 10,182 47.0 27,456 91.5 30,590
BEE)LA Yurakucho Marui RIRED Tokyo 15,247 95.0 7,775 51.0 19,013 88.8 18,500
TS Machida 1 EE Tokyo 11,455 98.0 7,480 65.3 14,803 95.3 21,270
R AT Marui Kinshicho E Tokyo 9,147 92.7 6,923 75.7 11,918 90.8 22,990
NILAD7=ZU—& Marui Family Shiki BEE Saitama 8,226 101.0 6,687 81.3 10,581 96.5 18,900
ERFTILA Kokubunji Marui BRIRED Tokyo 8,140 94.1 6,608 81.2 10,626 92.5 14,300
FEFILA Ueno Marui BRIRED Tokyo 9,624 98.9 5,332 55.4 12,069 93.0 16,390
TIA TR Marui City Yokohama MZ)IIlE  Kanagawa 6,746 115.8 4,947 73.3 8,677 107.6 16,770
FIRES < Totsuka Modi #=)E  Kanagawa 7,079 101.7 4,898 69.2 8,887 96.6 16,580
RAEILA Namba Marui KBRAF Osaka 9,008 109.8 4,841 53.7 11,236 101.9 17,000
RILA D7 ZU—iBER Marui Family Ebina B Kanagawa 5,655 91.3 4,841 85.6 7,370 88.8 19,500
is)S Kashiwa 1 FEER Chiba 6,078 110.8 4,142 68.1 7,778 107.6 18,810
BLEIL1 Hakata Marui pis{ral) Fukuoka 6,326 100.1 4,044 63.9 8,128 95.1 15,000
FEFILA Nakano Marui BRIRED Tokyo 4,731 101.1 3,888 82.2 6,158 98.3 4,950
RETILA Omiya Marui HEE Saitama 4,850 95.3 3,366 69.4 6,251 91.9 13,970
AHEESE Marui Kichijoji Ee Tokyo 3,082 101.2 2,850 71.6 5,036 95.6 11,950
HEAIE Shibuya *1  ERRED Tokyo 8,290 89.7 2,808 33.9 10,422 83.6 14,090
HEILA Kobe Marui aEE Hyogo 3,736 112.0 2,805 75.1 4,862 106.9 6,940
BEm<ILA Soka Marui BEE Saitama 3,745 107.0 2,800 74.8 4,793 104.6 16,530
e ILA Tkebukuro Marui 5 Tokyo 4,365 98.4 2,601 61.7 5,473 93.1 12,170
EEdFA)S Shizuoka 1 BREE Shizuoka 1,793 84.6 1,189 66.3 2,322 81.9 13,460
REBILA Kyoto Marui RERT Kyoto 3,493 94.1 26 0.7 *2 4,205 86.5 -
NEES Kawagoe Modi BER Saitama 1,332 103.3 - — *3 1,659 97.6 -
[SMEBEEPYIE] [Specialty stores] 368 43.0 220 59.6 472 44.3 -
*1 FEILAIE TAREE] [7RYOR] [A>] O38E, BIHSE - 85 - E58E - BEEE. 2Nen (RLr1] [B5«] O28ZEBHAULTHEDET.

Shinjuku Marui includes "Main Building"”, "Annex" and "Men". Machida, Kashiwa, Shibuya and Shizuoka include "Marui" and "Modi."
*2 REIILA(E. 202058128 (CHEWLWELE UL,
Kyoto Marui closed on May 12, 2020.
*3 JIIEST (&, 20208383 1HICHENZLELUE,
Kawagoe Modi closed on March 31, 2020.
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10. AKE - ELEHRUEHEMOMEREE YOY change in number of customers, sales per purchase

2019/12/31 2020/12/31 2020/3/31
91A 91 A 1218
(%) 9 months 9 months FY2020
ANEEE Number of customers coming to stores 101.3 60.0 97.7
B LR Number of purchase 102.9 69.6 99.2
=<1l Sales per purchase 95.8 94 .4 95.1

11. h—R&£8% Number of credit card members

2019/12/31 2020/12/31 2020/3/31

AIFEE [FE =S AIFE

(73 A/10 thousands) Change Change Change
H— RREHEF Total 714 +38 711 A3 720 +32
TIS5FF Platinum cardholders 8 +2 10 +2 9 +2
J—ILR Gold cardholders 232 +30 257 +25 242 +33
TL =7 LH— REEEBRK Ratio of premium cardholders *1 33.6% +2.9% 37.5% +3.9% 34.8% +3.5%
FReB New cardholders 60 +2 37 N23 81 0
AHI I —TEHHNAR Outside of Marui Group stores *2 34 +5 27 A6 48 +6
FIFAZEE (ETHARD) Active cardholders (fiscal year) 444 +24 423 N22 472 +19
FIFAZR Ratio of active cardholders (fiscal year) 62.2% +0.1% 59.4% A2.8% 65.5% N0.4%
wEEL (1 5RME) Active cardholders (for a year) 470 +22 452 N17 472 +19
HriE=R Ratio of active cardholders (for a year) 65.8% AN0.4% 63.6% N2.2% 65.5% N0.4%

*1 [JLETLAN—REE] F ISFFREET-ILRRBOEETT.,
“Premium cardholders” is the total number of Platinum cardholders and Gold cardholders.
*2  [AHII—TEHAAR] (. A2F—Fv b REFT—EX, BIEMEENSOARTT,
“Qutside of Marui Group stores” is enrollment from the internet, rent guarantee services and partner facilities, etc.
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12. E%(HIE Operating receivables

2019/12/31 2020/12/31 2020/3/31
BI4FLE BIEELE BI4FLE
(875, Millions of Yen) YOY(%) YOY(%) YOY(%)
EIfRTE R RIES Installment sales accounts receivable 452,581 102.0 446,341 98.6 416,250 97.2
(REMLEEZSD) (Including liquidated accounts receivable) (607,478) (112.6) (617,781) (101.7) (584,641) (109.4)
U7R - EAL Revolving and installment payments 298,562 99.1 255,779 85.7 305,781 98.6
mEMLEEESD) (Including liquidated accounts receivable) (358,536) (109.6) (355,309) (99.1) (366,267) (108.9)
1 - 2[E R—FRX1EBALE Ejan‘;r’;‘_esﬂtnf’\é;';ifgmnnfomfgRgﬁ’t‘;’f?:j'others 154,019 108.1 190,562 123.7 110,469 93.5
(REMbEEZST) (Including liquidated accounts receivable) (248,941) (117.1) (262,472) (105.4) (218,373) (110.3)
BEXENMEES Operating loans outstanding 138,285 92.9 119,439 86.4 139,313 101.3
mEMLEEESD) (Including liquidated accounts receivable) (151,743) (101.9) (133,266) (87.8) (152,863) (101.5)
&ast Total 590,867 99.7 565,780 95.8 555,563 98.2
mEMLEEESD) (Including liquidated accounts receivable) (759,221) (110.2) (751,048) (98.9) (737,505) (107.7)
(&7 M. Millions of Yen)
FISRIEERE | HERKS Allowance of loss on interest repayment balance 4,326 81.9 4,835 111.8 4,663 94.1
(%)
BEHI= Ratio of bad debt write-offs *8 1.36 +0.03 1.52 +0.16 1.88 +0.08
2019/12/31 2020/12/31 2020/3/31
BIfFZ= BIFZ= BIFZ=
(73M.710 thousands of Yen) Change Change Change
1AYZ0UR - HEALERS (BIEFSHIS) Balance of revolving and installment payments per customer *9 37.0 +0.5 38.0 +1.0 37.2 +0.6
1 ABIZDEXEEMNEES Balance of operating loans outstanding per customer *10 24.2 AN0.3 23.8 N0.4 24.5 A0.1

*  *8~10(F. Non-GAAPIEIETT ., TEIIZ. p.19 [ <EE> Non-GAAPIBIREICDWT ] ZTBRIZE,

Items % 8-10 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 19.
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13. EFEERE

Investments

(1) HEERLRMMELIE Investments and depreciation and amortization

2020/3/31 2020/12/31 2021/3/31
125A 91H 1218
(&7 M./ Millions of Yen) FY2020 9 months FY2021
RERE Total investments 22,335 14,208 24,400
RiBE (BrRE) Capital investments (Property and equipment) 7,348 4,427 8,000
VI DI (BEEE) Software investments (Intangible assets) 3,119 2,891 4,000
FIREE (BALE) New businesses (Intangible assets) 8,716 4,594 9,000
AMIRE - TRBIRE (|AZ%E)  Human resource and R&D investments (Intangible assets) 3,150 2,294 3,400
RMERNE Depreciation and amortization 9,191 7,698 10,000
(2) BEDIRR Renovations
2019/12/31 2020/12/31 2020/3/31
FIRCEEIER Major store renovations RILAI7ZU—B0  Marui Family Mizonokuchi RILAI7=U—FA  Marui Family Shiki </LrJ7=U—#%0  Marui Family Mizonokuchi
FESILA Shinjuku Marui FERET « Totsuka Modi RILAI7=U—EA  Marui Family Shiki
EFESILA Kitasenju Marui FEF)LA Nakano Marui FESILA Shinjuku Marui
NI ST 18R Marui City Yokohama &S Shibuya PERET« Totsuka Modi
(3) EFEHEFIZmEOIRR  Number of stores and sales floor space
(Fm_/Thousand ni) 2019/12/31 2020/12/31 2020/3/31
HARIEEHER Number of stores at the end of period 25/EEH 23554 24JEEH
HARSEiImHEE Sales floor space at the end of period * 425.5 408.6 417.5

* [EARSEIBERE] (L1 (MNPEFIIEED) « BT+ O&sTEETY.
Sales floor space at the end of period is total of Marui includes specialty stores and Modi.
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14. AHIFARE

Interest-bearing debt
(1) BFFAHOAR - FIS

Breakdown of interest-bearing debt and interest expense

2019/12/31 2020/12/31 2020/3/31

BIHARE BUEARZE BIHARE

(B M./ Millions of Yen) Change Change Change
FREMEAE Short-term loans 36,328 +6,695 52,941 +1,606 51,335 +21,702
ON—>%)L - R—=)(— Commercial paper 17,000 +17,000 = = - -
HiE Straight bonds 105,000 210,000 110,000 +5,000 105,000 A10,000
REAEAR Long-term loans 342,000 - 321,300 22,200 323,500 /18,500
&ast Total 500,328 +13,695 484,241 +4,406 479,835 N6,797
B TEE EXEEL Ratio of interest-bearing debt to operating receivables *7 84.7% N1.3% 85.6% A0.8% 86.4% +0.4%
D/EL-S Debt/Equity ratio 1.7/8 - 1.6/ A0.115 1.718 0.0f%

* % 7(& Non-GAAPIEETY .

STENE. p.19 [ <EE> Non-GAAPHEIRICDWT] Z2BRIIZE,

Item %7 is Non-GAAP indicator. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 19.

2019/12/31 2020/12/31 2020/3/31
91 A BIELL 918 BIFELE 121A BIELL
(B M./ Millions of Yen) 9 months YOY(%) 9 months YOY(%) FY2020 YOY(%)
XIFIR Interest expense 1,009 91.2 926 91.8 1,330 90.8
(2) %5 Breakdown of bonds
N 2020/12/31 FR FIR %ﬁﬁﬁ {EIEHAMR
AR Issues (B M./ Millions of Yen) Interest rates Years Date of issuance  Due date
852 6 @A #26 Straight bond 10,000 0.562% 7% 2014/6 2021/6
852 8 OIEEtE #28 Straight bond 10,000 0.543% 7% 2015/6 2022/6
%3 0 CEEitE #30 Straight bond 10,000 0.130% 5 2016/8 2021/8
%3 1 DiEEE #31 Straight bond 10,000 0.190% 5 2017/5 2022/5
83 2 oiEEtE #32 Straight bond 10,000 0.300% 7% 2017/5 2024/5
85 3 3 CIEEE #33 Straight bond 10,000 0.040% 3% 2018/10 2021/10
83 4EE@HE (JU—>7R>R) #34 Straight bond (Green bond) 10,000 0.190% 5 2018/10 2023/10
% 3 5 OIEEE #35 Straight bond 10,000 0.170% 5 2019/10 2024/10
% 3 6 @A #36 Straight bond 10,000 0.250% 7% 2019/10 2026/10
83 7 oiEEE #37 Straight bond 10,000 0.120% 3% 2020/12 2023/12
% 3 8 OIEEtE #38 Straight bond 10,000 0.240% 5 2020/12 2025/12
a5t Total 110,000 - - - -
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15. #8# Number of employees

2019/12/31 2020/12/31 2020/3/31

BIFZ=E RIFZ= BIFZ=E

(A Number) Change Change Change
IN5E Retailing 3,176 A355 2,898 N278 3,167 A312
(792) (A79) (777) (A15) (785) (A75)
a7 FinTech 1,624 +97 1,607 A17 1,596 +71
(645) (+2) (684) (+39) (646) (+7)
A EIREBPY Head office, corporate management departments 375 +52 377 +2 367 +45
(22) (+1) (23) (+1) (22) (+1)
&t Total 5,175 N206 4,882 A293 5,130 A196
(1,459) (A76) (1,484) (+25) (1,453) (A67)

* HEHEMEARTY. () NEHENKTEOHPIERAENR THD. MEABLCEEATEDEEA.

The number in brackets ( ) in the lower row is the average number of part-time employees which is not included in each of the numbers in the upper row.
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16. 202143AMFHR

(1) BEFIETFIE Consolidated financial results forecasts

Forecasts for the fiscal year ending March 31, 2021

2020/3/31 2020/12/31 2021/3/31

ES BIEELE ES BIEELE T8 HIEELL
(M./Yen) Actual YOY (%) Actual YOY(%) Forecast YOY(%)

1 #RE T D HEsEFIZE (EPS) Earnings per share 117.6 101.4 64.8 70.5 72.3 61.5

B EARZHAFIZEE (ROE) Return on equity 8.8% A0.3% - - 5.3% A3.5%

KTEXRFZEE (ROIC) Return on invested capital *1 3.7% +0.0% 2.6% N0.3% 3.1% A0.6%

(&AM, Millions of yen)

DI —THEURS Total Group transactions 2,903,713 114.3 2,163,718 99.5 2,970,000 102.3
IN5E Retailing 320,119 95.0 165,882 67.1 230,000 71.8
JA2FTvo FinTech 2,678,839 115.9 2,049,186 102.3 2,820,000 105.3
HE Eliminations N95,245 - A51,349 - A80,000 =

7o bINES Revenue 247,582 98.5 164,500 88.2 223,000 90.1
IN5E Retailing 110,960 88.5 61,355 73.9 87,000 78.4
JA2FTvo FinTech 136,622 108.4 103,145 99.7 136,000 99.5

7o LHeRIER Gross profit 195,666 102.7 134,676 90.4 179,500 91.7

IRFGEERU—IREIEE Selling, general and administrative expenses 153,721 102.9 106,083 91.4 144,000 93.7

EHEAE Operating income 41,944 101.8 28,593 87.0 35,500 84.6
NG5 Retailing 10,027 87.8 1,801 23.4 3,000 29.9
JA>TYY FinTech 38,399 109.7 31,581 104.1 39,000 101.6
SHEX (F2H Eliminations/Corporate 6,482 - N4,789 - 26,500 =

BRI Ordinary income 40,415 101.6 28,393 89.0 34,500 85.4

EANTE Income taxes 11,971 99.2 6,497 63.7 7,500 62.7

B E (CIRE I 2 LRI Net income attributable to owners of parent 25,396 100.2 13,900 69.8 15,500 61.0

(F./Yen)

1REEDERHE Cash dividends per share 50.00 +1.0 - - 51.00 +1.0

Boitm Payout ratio *1 42.5% +0.3% - - 70.5% +28.0%

Rt Total return ratio *2 70.1% +0.2% - - 70.7% +0.6%

* K 1(E Non-GAAPIBIET . 5tEINE. p.19 <EE> Non-GAAPIBIEIC DWTEISERIZE,
Items %1 is Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 19.
*1 EEHMm = IRHEEDERSE /7 EPS  (EPS(CEMAY AR HIRINBOEL (CHNT, RBITHEARINEN SR I DESHNCE. RERMB I PEXRUKITSE S O PEAMRET KA ZEEHTNET. )
Payout ratio = Cash dividends per share / EPS
(In calculating for the average number of shares to use for EPS, treasury stock to be deducted from the number of issued shares include shares held under the BIP Trust and the ESOP Trust.)
*2 HErTiEm = (BHEE+ BHREL)) S HERRRIS
Total return ratio = (Total dividends + Share buybacks) / Net income
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(2) pitR%EMF Forecasts assumptions

@® FTLEPRBOFHE Forecasts of revenue 2020/3/31 2020/12/31 2021/3/31

ES | BIELE S BIELL T BIELE
(B M./ Millions of yen) Actual YOY(%) Actual YOY(%) Forecast YOY(%)
Fo_EUNZS Revenue 247,582 98.5 164,500 88.2 223,000 90.1
T Retailing 110,960 88.5 61,355 73.9 87,000 78.4
ERMERT > MIAE Tenant rent revenue and others 42,497 102.2 23,863 73.4 32,500 76.5
mmst LS Product sales 36,195 72.9 20,544 73.3 28,500 78.7
SHIGEATE LS (F488) Consignment revenue 7,355 76.7 3,702 64.2 5,000 68.0
BEESSZEUNA Related business revenue 24,912 101.3 13,244 79.6 21,000 84.3
JA>2TYD FinTech 136,622 108.4 103,145 99.7 136,000 99.5
2avESJOLSY Card shopping revenue 82,659 112.5 62,196 100.8 84,000 101.6
R - 3EIFER Finance charges on revolving and installment payments 47,912 110.0 35,788 100.3 48,000 100.2
HNERIEF & Affiliate commissions 34,746 116.1 26,408 101.4 36,000 103.6
H—RFryv>IFE Interest income on consumer loans 24,916 101.7 16,943 90.2 22,000 88.3
BEEREL (18.9~) Liquidated accounts receivable (Sep. 2018-) 5,115 91.2 5,462 94.5 4,500 88.0
H—EXRA Service revenue 15,207 115.0 12,089 113.4 17,500 115.1
IT 4 IT, etc. 8,723 94.8 6,453 99.4 8,000 91.7
@ HREDFHE  Forecasts of transactions 2020/3/31 2020/12/31
ES AIELE ES BIFLEE AIELE
(B M./ Millions of yen) Actual YOY(%) Actual YOY(%) Forecast YOY(%)
JA>2TYD FinTech 2,678,839 115.9 2,049,186 102.3 2,820,000 105.3
2aveEsTdoLSy b~ Card shopping 2,171,018 115.7 1,630,065 100.0 2,247,000 103.5
H—EX Service 353,863 125.9 335,391 130.5 467,500 132.1
H—RFrv>y Cash advance 145,234 101.3 77,275 70.4 97,500 67.1
IT 4t IT, etc. 8,723 94.8 6,453 99.4 8,000 91.7
G HEEBEEDFI Forecasts of operating receivables 2020/3/31 2020/12/31
ES AIELE ES BIFLEE AIELE
(B M./ Millions of yen) Actual YOY(%) Actual YOY(%) Forecast YOY(%)

R Ivi d install t t
UK - HERANES (REMLEEESD) o9 and INStalment payments 366,267 108.9 355,309 99.1 367,000 100.2
(Including liquidated accounts receivable)

(6] ti | tstandi
BEEMLRE (FBLEEESD) perating foans outstanding _ 152,863 101.5 133,266 87.8 128,000 83.7
(Including liquidated accounts receivable)

-18-



<8E>Non-GAAPIBIEICDWLT (Reference) About Non-GAAP indicators

*1 WTEARFEE (ROIC) = MEIESREZREND /HTER FHTHE - ©HE + EEEME + B + B - BEEATERE + ZARIE - BHE)
ROIC = After tax operating income / Invested capital (Installment sales accounts receivable - Accounts receivable + Operating loans + Products +

Tangible and intangible fixed assets + Guarantee deposits - Accounts payable)

*x2 BEEARIRb = UROIITU—-L—b + BfE x URTITLZT A

Capital costs =Risk free rate + 3 x Risk premium

*3 WACC (MEHIEATIRL) = BHREERIALS[URIITU—L—b + BllE x UROTLZTA] x FHliiREE / (BRITAEE + BHEiREE) + BAL— b x (1-#E) x GflFaE
/ (BRFEE + FHEfEE) RHERRRE. HEHSEROIMRAFIEREFERICIES T HBOMIEZERALTHEDET.
WACC = Capital costs [Risk free rate + B x Risk premium]x Market capitalization / (Interest-bearing debt + Market capitalization) + Borrowing rate x(1-tax rate) x Interest-bearing debt

/ (Interest-bearing debt + Market capitalization) * Market capitalization is calculated using the average number of years that shares are held by institutional investors.

*4 UB—USTLNRZTa2— = BESFFLEHBEEIHXETEEDIZNICED EHRRUNA
Recurring revenue [or Recurring gross profit] is revenue [or gross profit] that is generated on a recurring basis through contracts with customers and business partners

*5 UB—UZJLARZa1—kE = UH-UZTLARIZTa— / (FLIRE [FZEFRLEEFIE] + IREBRD [BEEIESENSVEREE])
Ratio of recurring revenue [or Ratio of recurring gross profit] = Recurring revenue [or Recurring gross profit] / (Consolidated revenue [or Consolidated gross profit]

+ Selling, general and administrative expenses paid by business partners)

*6 FEMCILR = BEREMLE / (EXREE+EEREEER)

Ratio of liquidated accounts receivable = Liquidated accounts receivable / (Operating receivables + Liquidated accounts receivable)

*7 BTl BEXEEL = BRFaE / EXEE

Ratio of interest-bearing debt to operating receivables = Interest-bearing debt / Operating receivables

*8 Bl = BfENE / BXREXREELRS (RBMLEESD)

Ratio of bad debt write-offs = Bad debt write-offs / Operating receivables at the end of period (including liquidated accounts receivable)

*9 1 AHEZDUNR - DERAWES GIESEES) = UK. 2ERAVES (REMUBIESTD) / PR
Balance of revolving and installment payments per customer = Revolving and installment payments(including liquidated accounts receivable) / Number of customers making payments

*10 1 ASHEDEREMERE = EXEMSES (RESEES0) / WHER

Balance of operating loans outstanding per customer = Operating loans outstanding (including liquidated accounts receivable) / Number of customers making payments

*  Non-GAAP{EfZ (Non-Generally Accepted Acounting Principles) : HttJ)L—FDOEEDOERZRIIBEE LU THERLTHBNET,
Non-GAAP (non-generally accepted accounting principles) indicators are indicators used to better illustrate the state of MARUI GROUP’s business.
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<BE>SLTVEEDEERICDWVWT (Reference) About Lifetime Value Management indicators

(Uh—U>JL~RZa—<&(F] Recurring Revenue / Recurring Gross Profit

PESFHFLIIBMBIEETHE LOZHNCEDSERHIRIADZ T, NG CIRIIEHORBESENA. T+ 27V ITEIRAD— RHBCKOREETDUR - DEIFHER. H—RFrvI 2 IFR.

RERIICERBREZEBUET,

Recurring revenue (gross profit) is revenue (gross profit) that is generated on a recurring basis through contracts with customers and business partners. Examples of recurring revenue (gross profit)
include rent revenues in the Retailing segment and finance charges on revolving and installment payments and cash advances, rent guarantee revenues, and annual enrollment fees from the EPOS

card use in the FinTech segment.

mUBH—U>JLARZa1— Recurring Revenue / Recurring Gross Profit
 ESRIAETIVOERRICKD., BRETE. BEEILEEFE EORIICHIZ DHREHIRURES LA

Recurring revenue grows thanks to long-term relationships with customers and business
partners through the transformation of our business model

- PROPFERR B

Visualization of revenue

- —ESROUNES < RRRAOINZE
EZHET

=
=

- EHOAYESENA 28

Rent revenue, etc.

A
cl

o
£
=R
T
o

B HFIZR(CEHDUA— U ST LR 1 —OWERK (FRI#RE)
Ratio of Recurring Gross Profit to Total Gross Profit (Annual Trends)

({&F 100 millions of yen)

697 TDM(IEHR)

Target: 723 Non-recurring
T Temporal revenue < Recurring revenue
- RERFT
Rent guarantee
. Pkl 1,042
- BEE, AOCRERMD IR Uh—U>DlL~R=1—
TERRAL DI EFIE Temposl 4 44 Recurring gross profit
Expenses of communications / utilities p— ) 1,227
affiliate commissions by recurring payments 3 . .-". / - a
e ‘ B (R, (R (o)
< UAR - EIFER 2 Recurring 529 (38.0%) (41.9%)
Finznce charges on revolving and installment payments, etc. (337%) I )
14.3 15.3 16.3 17.3 18.3 19.3 20.3
FY2014 FY2015 FY2016 Fy2017 FY2018 FY2019 Fy2020

(RHIBEHEEINZE & (E]  Contracted Future Recurring Revenue / Contracted Future Recurring Gross Profit

SHIRG TR CREMUBEHEN(CTZHVEIZN TV BER S TEMEIKTENS, I TICHRENLMBZH/ELLEDT, REOFTEREND LTERALTVEY ., FBESERACSVTE
ERENFEHEN S RIAFNBIPBRINBZEL L. UR - DEIFHROH— REv v S 2 TFBICDNTIHRFRBE. MBEFH (UH—U>2T09) [CDOVWTIED— REMER. REFECEALTE

KEEFHZELICBHULET.

Contracted future recurring revenue (gross profit) is an indicator of the earnings promised by contracts with customers and business partners in the given fiscal year and in subsequent fiscal years and
is used to measure the stability of earnings. For rent revenues, for example, contracted future recurring revenue (gross profit) is calculated by assessing the future earnings projected based on the
remaining number of years in rental contracts. Meanwhile, repayment periods are used for finance charges on revolving and installment payments and cash advances, expiration dates are used for

(recurring) affiliate commissions, and the number of remaining years of residency is used for rent guarantees.

W AEHIEARRENRE (G ERFIZRNR—X)

Contracted Future Recurring Gross Profit
({8 100 millions of yen)

B KR AHEERBDERTT (A A—2)

Concept of Contracted Future Recurring Revenue

2020435 20213 AMbLE 202053AH) ]
Up—u>y R AR AN % Uh—u>d _ ... revenue Sthyear FRIEAN
bARZa3— Contracted future recurring LAZa—1 A BN 4% E 2~56H
Recurring gross gross profit to be posted vs. recurring LIS T astE
profit FY2020 in FY2021 and beyond gross profit FY2020 Contracted future ___ ENEnVEy ealy
recurring revenue LN 36 H Future
. - Future recurring
49 Rebsling 426 814 191% L TS e
SEENS 2$_E 2nd-5th years
J+ 5w FinTech 885 2,687 304% sl
_ s 1R TNETORE FTERX TTRVHFIHHEIIRNS
&5t Total 1,311 3,500 267% Rec“;";"y’;ﬂnus Contracted recurring revenue not recognized under conventional accounting standards
HIREMRD (SWMSIKEENSVEEEN) 280 ) . 148 26FH 3FH 4FH 5FH 2~5FB&F
Including selling, general and administrative expenses paid by business partners _20_ 1st year 2nd year 3rd year 4th year Sth year Total for 2nd-5th years



<BE>SEHDOIRRICDOWNT (Reference) About Store Trends

mSEEDIAE  Renovations

2015/3/31

2016/3/31 2017/3/31 2018/3/31 2019/3/31 2020/3/31

HE Store openings — - BLEIIL1 - — -
- - Hakata Marui - - -

ESVANw TR Major store renovations BT /& EBE biz)ES FE<ILA NI D7 =U—EO NI D7 =U—=EO
Machida Shibuya Kashiwa Shinjuku Marui Marui Family Mizonokuchi Marui Family Mizonokuchi
SIS TR BTEE EFETIL EFETILA LEILA RIAT7ZU—&
Marui City Yokohama Machida Kitasenju Marui Kitasenju Marui Ueno Marui Marui Family Shiki
NHEHFTFIE AHSHFIE EER)S AFHFERRETE EFEILA FESILA
Marui Kichijoji Marui Kichijoji Shizuoka Marui Kinshicho Kitasenju Marui Shinjuku Marui
FENILA EFESIL EEILA RKEIILA WEXILA FiRET«
Shinjuku Marui Kitasenju Marui Ueno Marui Omiya Marui Kobe Marui Totsuka Modi
HHERRETE RAERILA EEFILA
Marui Kinshicho Namba Marui Ueno Marui

mEEME - FIESTREDTE SHEFIRR mE2HFZEE - K7 TJ—  Contract Type and Category

Plan for and Increases in Ratio of Fixed-Term Rental Contracts and Income Improvements

- 201583A8ANS5HMT. 6.6 HEDEBIENTT
Total of 218,500 m2 converted to fixed-term rental contracts over five years beginning
with the fiscal year ended March 31, 2015

- EELIC K DIEHOBEZEENEH. BRE - H—EXHFTT UMLK
Progress in transformation of stores in conjunction with transition to
fixed-term rental contracts, expansion of food and service categories

(Z2IAZRE  Contract Type) (HA7TJU— Category)

s 5 E JEMETE (SFH) T 9.6 5511 9.7 517 9.6 7517 9.751¢
‘{i‘:ﬂ;gﬁ' IntislPian Additional Plan(16,500n1) 320,000 ni 320,000 mi 320,000 ni 320,000 ni
LR —
: 12% . =E -
e e | comn | somm | zomm 2k Fiec-term " 27% T
o . o i \
(Ratio of fixed-term S 175545{?;‘5"1 218,500 228,000m 231,000m - | rental )
rental contracts) 125,500 i (1119%) (113%) \ 82% .- =
e (o (106%) ol ¥ \ BEHPUS - 3506 M
. (62% i g Directly .
Akt § = 68% ; operated 38% Sundries
(BlfEZE) ofam 20{8M 32{8F 23{8M 1448 *1 % )
Income improvement ¥0.9 billion | | |¥2.0 billion | | [¥3 2 billion| | | ¥2.3 billion | | | ¥1.4 billion | p— .- e
amounts(YOY) HEd o 38% H—EX
149% Consignment 18% Food/
15.3 16.3 17.3 18.3 19.3 20.3 21.3 Services
FY2015 FY2016 FY2017 Fy2018 FY2019 FY2020 FY2021 14.3 20.3 14.3 20.3
FY2014 FY2020 FY2014 FY2020

*1 OOF#ERE  Excluding the impact of COVID-19.
*  ERER=FEEEE/ SVNOEBCHRXEEE (6.2755F)
Ratio of fixed-term contracts = Fixed-term rental contracted floor space + Total floor space capable
of being contracted as fixed-term rental (200,000n)
*  EECEEIC(EHRP CEEZIDX TEBENRXBEEHET .
Fixed-term rental contracted floor space includes closed floor spaces which were contracted
as fixed-term rental during the period.

*  9.7RFERILA - BT OEMPAEBE T .
The area of 320,000 ni is the amount of usable floor space in Marui and Modi.
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<8E>VURILE >V BIEREMEIC DT

(B8] Purpose

- PHRIRESTE [$HEINEB/S | HRICAEITTZ, #

- ISR ERADIRGEZE U T,

(Reference) About Liquidation of Revolving Receivables

REGEOZSRME TR EERB ULEERE

SIESEDEIE

(20185 9 A&t zH & LIcsE LEt EA X —2]

mREMCEITORN D IZBE

Without Liquidation
SREHED S

Finance charges earned on installment sales of ¥4.2 billion recorded over period of 5 years and 3 months

EE - E{EOENINE

Limiting of growth in total assets and liabilities to achieve balance sheet targeted in

the medium-term management plan

Fund procurement geared toward safety and diversification of procurement methods

Diversification of procurement methods through sale to market investors

54 3 1 ATA2E0RMFHHZ £

from applicable receivables

Process of Generating Revenues through Liquidation in the case of September 2018

U7RfEE
2550 @ 8fE 81 81 618
Revolving_ ¥0.4 billion ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.6 billion
¥25.8 billion
— 1
2018/9/30 2019/3/31 2020/3/31 2021/3/31 2022/3/31 2023/3/31 2024/3/31
(61 A) 9»A)
(6 months) (9 months)
mREMEEITO/ZHBE With Liquidation
42{BDEIMFHZ19FE3AMIC—IEH E
Batch recording of finance charges earned on installment sales of ¥4.2 billion in FY2019
HiERE U7R{EE EYzas
300/& 258(& 4218
Procurement Revolving Gain on the r \
amount receivables transfer , ; i rE
¥30.0 billion ¥25.8 billion . ¥4.2 billion jrmm==m=mm———————p H i | i |
2018/9/30 2018/9/30 2019/3/31 2020/3/31 2021/3/31 2022/3/31 2023/3/31 2024/3/31
(URILE > DBEIEREMEICKBHiE]  Procurement through Liquidation of Revolving Receivables
FER FEERAR TIRIEHE FERER SRIEEERR REMGEEEER EEMMENM (SETHAR)
. . . Amount of Gai transfer of Amotizati fgai transf
Procurement date Procurement period Applicable receivables Procurement amount receivable transfer quz:g;zd';aezseiigzles m:n';?)t'ﬁgg (%Z:r;i‘;:al;aen:r)er
20185 9A4 5%&3 1A Eallingntzi 30018 25818 4218 718
September 2018 5 years 3 months ainstalimentsales ¥30.0 billion ¥25.8 billion ¥4.2 billion ¥0.7 billion
2019438 54 EXede 15012 13218 1818 3ME
March 2019 5 years Operating loans ¥15.0 billion ¥13.2 billion ¥1.8 billion ¥0.3 billion
201949 A 5%8nAH Ellimons i 400f& 32918 718 1018
September 2019 5 years 8 months 4 instaliment sales ¥40.0 billion ¥32.9 billion ¥7.1 billion ¥1.0 billion
2020 9A SEINA BIEtES RIS 45018 37248 78(8 8
September 2020 5 years 9 months JInstalmentsales ¥45.0 billion ¥37.2 billion ¥7.8 billion ¥0.4 billion
ast 130048 109048 2108 248
Total ¥130.0 billion ¥109.0 billion ¥21.0 billion ¥2.4 billion
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<BE>S>HRIEBTDRELSEDHSEHICDVT (Reference) About Shareholder Returns and Policies

(#%REZETOAMEM]  Shareholder Returns and Policies

- BRERTZ BCHINOBEENSIRL [CERHENT T mRFIETIEED A X —= Shareholder Returns and Indicators
MARUI GROUP will be gradually shifting the focus of shareholder returns ) iy
MiRmEEm = 9
from share buybacks to dividends Total return ratio 70%HREE  Arcun 70%
BRI
- EERLMEAZ2024F 388 S5%REEBIEZES L. BENICEDHD 42.5%
Ho=1xMm] —
We will aim for a consolidated payout ratio of around 55% in the fiscal year Consolidated payout ratio iu_\l_,_ef-—v"*"
ending March 31, 2024 and move toward this ratio in phased manner -
e
sgEgAE B A= A R (S 9 = 70@[  70@M
EBRTERE70%EEZET E U, BEEARLLRISEEI0%EHERF L ¥7.0 billion ¥7.0 billion
Our target for the total return ratio will be around 70%, and maintain an equity . . 1' .pi
ratio of 30% going forward : B 4 e
17.3 18.3 19.3 20.3 213 ~ 24.3 ~
FY2017 Fy2018 FY2019 FY2020 FY2020 Fy2024
L Faa %= s 16.3 17.3 18.3 19.3 20.3  SEMTY
(EPS - Fei®ff&E=X] EPS and Dividends Growths oo e o o]
. . e = MR T S = -
FRUES CEABCRIC LD, RAMHHSRME LR EPSHER  +20.1% +13.5% +16.1% +245% +1.4%  +14.8%
High growth and high returns sustained over long term through EPS Growth

business strategies and capital measures
BYEMEE  +158% +50.0% +152% +289%  +2.0%  +21.4%

Dividend Growth

(20203 AHADEEH LU2021FE38HAMDREL]  Shareholder Returns of the Fiscal Year Ended March 31, 2020 and Forecasts for the Fiscal Year Ending March 31, 2021
- 20203 AMD MRS E DELEE (F4BRER CEERS C/0D50 (RIFE+1M) | EFRHMMI342.5% (FIFZE+0.3%) RDOHELE.
The dividend per share for the fiscal year ended March 31, 2020 reached a record high of ¥50 (+¥1 YOQY difference) for the fourth consecutive year.
The consolidated dividend payout ratio was 42.5% (+0.3% YOY difference).

- 2020 3AMRICHE N T70EADE CHINOEYSZ £ UITiER. EiEEsEm(E70.1% &R0 FE LI,
As a result of acquiring ¥7.0 billion of treasury stock in the fiscal year ended March 31, 2020, total return ratio was 70.1%.

- 2021 F3AMOEMERHEE(CDVTIE. RE - MER/MEBE RO S IMERTOEASIHCEDE, 1%ED51M FIFE+1M) | OFEROIBEEZRIAATNET,
Annual dividends for the fiscal year ending March 31, 2021 will be ¥51 (+¥1 YOY difference) increase for the ninth consecutive year based on our shareholder return polisies,

which is aiming for long-term continuous dividends increase.

- FEEDEHEICKD, HBETHER(EMRERTAIHICEDD70%EEDKELRDIRBELTY, TOHEHEESHIROEEFITVERE A
With the above dividend, the total return ratio is expected to reach the level of about 70% stipulated in our shareholder return policies.

Therefore, we will not acquire treasury stock during the current fiscal year.
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<8E> [HAEELR—b 20201 [cDWLWT (Reference) About “Co-Creation Management Report 2020”

HHITI—TTIE. IRTORT—IRILE —DESEHCHEITIZHREHRES [HAREL/R— b 2020] #FTLZUEUR.

[HABEL/R— b 2020] DAA>2FT—XE K- B - F - #EOSA ITXFAILEMIHT LT, INTOAIC [LdhE] ZiEHITD HAIOIIOZ T A .
HHITI—THDETEEZODERNRBEDHEMHCDNT, BHREBVHB EEHE(CLDIIT7O-IRERRR. SEIFRABNSTHIBELTVET,
MARUI GROUP CO., LTD. announces that it has published Co-Creation Management Report 2020, its latest integrated report for all stakeholders.

The central theme of this year’s report is the kind of “Co-Creation Ecosystem” necessary to bring happiness to all stakeholders across all aspects of their daily lives including clothing, food, lifestyles , and leisure.
The report explains MARUI GROUP’s vision for the future from various angles with dialogue between experts and MARUI GROUP's management team and employees.

{ RF—0FRIF—h'RbZfMfE [FRELHHEE] ) Values Sought by Stakeholders: Profit and Happiness
27—V —BFEE. T[] TANZMEE LT [Fli] & ZPNTIEBNRMEETSS TUdbhE] i3 ENSEZDEE.
[FEMNUHHEM] TlIRL., TFREULLEHEE] RIRIBEVWSIENETBNLUTVET,

Based on the idea that benefits for stakeholders consist of profit, i.e. value measurable in monetary terms, and happiness,
i.e. value which can’t be measured in monetary terms, MARUI GROUP strives to provide both profit and happiness, rather than profit or happiness.

{ THANSE] ZEMIZHFER=M—FDOESRRAETIL ) New Business Model Based on the Trinity of Retailing and FinTech together with Co-Creative Investment
BIAGE(C R DAMANERPEE(CEIT T, T - T4 2T VIICRI— KTV ITREDD 2 CREREAD [HANKE| ZXTz.
IR =A—ARDEZSRAETILICDVWTTHALTWLET,

Aspiring to become a knowledge-creating company through intangible investment, MARUI GROUP has established a new business model zU
based on the trinity of retailing and FinTech together with co-creative investment in businesses such as startups and D2C companies.

=
k
{ BRERICDBRSEKEADFPIS3> ) Future-Oriented Actions Benefiting Future Generations : .
BRETFE—HCCOMIRCEMDBOTOZ U MRE, REKRICEIFZT OS2I CDVTTBNULTVET, gg]_EA%ON
Fz, HBBEBROFE2ZEDFIT7O-TRE, FEREAD UBDOEIRERRETFILHICIIZENTETRIZLEERUET, W%
Future-oriented actions such as initiatives to reduce CO2 emissions in coordination with customers. W

Plus, discussion of what current generations can do to pass on a happy future to future generations including dialogue with a couple of student activists on this topic.

( HBIBRFFEUFADIRTIAT R ) Co-Creation Sustainability Management
O RS Rz [HANGE ] Oz U, KEREEEEKR T OIS ADRFU R IR A MREICDVWTED EIFTVET,
Fz, HIMEEZEUEREBORBNREBEZRABL. TOBRZSHBNLTVET,

A look at risk management, external directors’ evaluation of co-creative investment, and overhauling the program for fostering next-generation managers.
Plus the results of a survey into the characteristic qualities of all directors including external directors.

LA TEDON N C AR ST OB

X [HEIEELR—b 2020] & <B55H5ZEBELLEEWN Co-Creation Management Report 2020 is available through the following links.
— (BAFEIR) https://www.0101maruigroup.co.jp/ir/lib/i-report.ntml  (English) https://www.0101maruigroup.co.jp/en/ir/lib/i-report.html
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<&%> [VISION BOOK 2050] [CDWT (Reference) About VISION BOOK 2050

{ HIIL—T E=3>2050 -MARUI GROUP's 2050 Vision- )

[ ESRAZE LU THSWDZ IENIIERDMX SR %EEID -Harnessing the power of business to build a world that transcends dichotomies- |

HHTI—TTlE. IRNTDORAT—IHRILT —DEEFCAFEHAPAFTFEUF ¢ L7R— k& LT TVISION BOOK 20501 ZFITWzLFELI,
[VISION BOOK 20501 Ti&. MHIIL—T EZ3>2050] & ET32EkKCEz [HAIZEEELEZ3DOEDR] [HRXFFEUFTAH)INF2R] AD

DA CDNTITHATDEHRIC, HHTIL—THHET [FARTOAD [UHbDE] ZRUSNDA > UIN—>TTENMRER] OFRAMFZO— Ry TZBEHL TLET,
MARUI GROUP CO., LTD. announces that it has published VISION BOOK 2050, its latest co-creation sustainability report for all stakeholders.
VISION BOOK 2050 provides explanations on MARUI GROUP’s 2050 Vision and the initiatives in three businesses founded on co-creation and in sustainability

governance for accomplishing this vision. This report also includes a roadmap for MARUI GROUP’s quest to help build a flourishing and inclusive society that offers happiness to all.

{AHII—-T ES3>2050 -MARUI GROUP’s 2050 Vision- )
[EZRAZB U THE5PD TIENIIZRDBIDEARZEID] LLVDEZIZDOERICDVT. [1>0)L—23>] OERB L.
LI —THEZ D 2050FDHA ] ZHHEBTITHAL TVET.
VISION BOOK 2050 contains information on the concept of inclusion and the vision for the world of 2050 that formed the basis for MARUI GROUP’s

P ———

2050 Vision of “harnessing the power of business to build a world that transcends dichotomies.”

{ HRIEBE L UZ3DDESRR -Three Businesses Founded on Co-Creation- )
E2a>EUTHEIFE ITIBNUZREDMX D] 2Hlc. EREZEDRCEDSRR] THAIEZSRXR] [J7AF>2v)L-A420)L—>32]
EVWDE3DDEDRAZKE. EESRIACHITDRABELSL. B3 EkiCAlFTERMDBEHFZBNLTVETD,
MARUI GROUP has identified three businesses that will aid it in accomplishing its vision of transcending dichotomies: "Inter-generational businesses",
"Co-creative businesses" and "Financial inclusion". VISION BOOK 2050 details the long-term targets of each business and its initiatives for realizing its vision. W:% 7/94»

(BRFFEVUF+ HI\F>X -Sustainability Governance- )

ESxIAZBU RGNS, MIKRBERIRITBHICE. MERER] EHRCMDBOCEMBEREER. INFETD 5 DORF—IRILS—(C
MERtER] Z8iM. [6 XRF—UmILF—] OFlE (Lnh) =R - ket FHo@Ezel 3 2EDMEHCDNTIHBLTVET,

MARUI GROUP realizes that co-creation with future generations is vital in its quest to help build a sustainable society and global environment through its business.

For this reason, future generations have been included alongside the five groups of stakeholders the Company has previously emphasized. VISION BOOK 2050
explains the new value creation initiatives being advanced to promote harmony and expand the intersections between the interests (happiness) of now six groups of stakeholders.

% TVISION BOOK 2050] [&. 555 CESEEL VISION BOOK 2050 is available through the following links.

— (BAFEMR) https://www.0101maruigroup.co.jp/sustainability/lib/s-report.ntml  (English) https://www.0101maruigroup.co.jp/en/sustainability/lib/s-report.html
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AERCBE U THDTIEROTFACET DLk (E. HHNMBEEAFLUTCVWDERRUSENTH D EHWTT 2 —EDFHRICEDNTSED.
KRDOFEEF (IR RBRBRCIDKREL RRDAERMENGDFT . BEVEDE(E. I REP 03-5343-0075(CTFETEE 0N,

The forward-looking statements contained in this presentation are based on information available at the time of preparation of
this presentation and certain assumptions that MARUI GROUP deems to be reasonable.

The forward-looking statements may differ materially from actual results due to a variety of different factors.

Please direct any inquiries to the IR Department (Tel: 03-5343-0075).



