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1. REMWME (Financial Highlights)
[E{I: BAH ;% (Millions of Yen; %) ]

2019/2 2020/2 2021/2
ATHEALE ATHALL ATHALE
Amount YoY Amount YoY Amount YoY
= =
L 185, 796 99. 5 185, 921 100. 1 319, 900 172. 1
Net Sales
vy
TOHOERIA 18, 437 99. 1 18, 590 100. 8 18, 557 99. 8
Other Revenues
s
E*”XH 204, 233 99.5 204, 511 100. 1 338, 457 165. 5
Operating Revenue
pevy
E**IJ.H 8, 225 95. 7 8, 106 98. 6 9, 365 115. 5
Operating Income
ey
%'?’*IJH 8, 144 94. 7 8, 035 98. 7 9, 297 115. 7
Ordinary Income
= LR 28 3, 979 61. 4 3, 873 97. 3 5, 852 151. 1
Net Income
T L) L
‘I*%ét)éﬁﬁi’ﬁﬁé%ljﬁ(ﬂ) 37.68 61. 3 36.66 97. 3 42. 11 114. 9
Earnings Per Share (Yen)
2019/2 2020/2 2021/2
R R L Bkt
Amount Amount Amount
Share Share Share
wEE 101, 140 | 100.0 106,942 | 100.0 144, 264 100. 0
Total Assets
pe 2
MENE B 23, 920 23.7 24, 921 23. 3 35, 033 24.3
Current Assets
AREEEE
Property, 63, 743 63. 0 68, 413 64. 0 87, 504 60. 7
Plant and Equipment
EREEEE
1, 588 1.6 1, 483 1.4 1, 828 1.3
Intangible Fixed Assets
AP P
BRATOMOAE 11, 886 11.8 12, 124 11. 3 19, 898 13. 8
Investment and Other Assets
=K
@Eﬁfé 77, 219 76. 3 82, 020 76. 7 109, 231 75.7
Fixed Assets
2= =
"'Liﬁﬁ{ﬁ. o 43, 634 43. 1 44, 301 41.4 66, 099 45.8
Current Liabilities
= =
@/‘Eﬁiﬁ e 12, 528 12. 4 14, 969 14. 0 16, 291 11. 3
Long-term Liabilities
ﬁéﬁﬁi 44, 976 44. 5 47, 671 44. 6 61, 873 42. 9
Net Assets
TRBUMEE (M)
424, 55 — 449. 83 — 443. 69 —
Book-value per Share (Yen)
==
ﬁﬂ%ﬁ{ﬁ_ 14, 189 14. 0 14,174 13. 3 17, 782 12. 3
Interest-bearing Debt

2. BEHMA

(Selling, General and Administrative Expenses)
[B4I: B3 A ; % (Millions of Yen:; %) )

2019/2 2020/2 2021/2
&% ATHEALE FE Ltk €% ATHALE FELblt €% ATHEALE SEELt
Amount YoY % of Sales Amount YoY % of Sales Amount YoY % of Sales
Afret 25, 861 100. 6 13. 9 26, 031 100. 7 14. 0 41, 584 159. 7 13.0
Personnel Costs
B
'ﬁﬁﬁ . 4, 027 98. 4 2.2 4, 020 99. 8 2.2 4,948 123. 1 1.5
Advertising Costs
BR5TE
. 4,619 97.7 2.5 4, 570 99. 0 2.5 6, 809 149. 0 2.1
Selling Costs
=n
"xﬁﬁ 22, 505 101. 0 12. 1 22, 322 99. 2 12. 0 30, 024 134.5 9.4
Facilities Costs
—
s 4,744 102. 5 2.6 5, 066 106. 8 2.7 7,082 139. 8 2.2
General Costs
e
"llf(l):‘:-l 61, 758 100. 5 33.2 62, 013 100. 4 33. 4 90, 448 145. 9 28. 3




3. KEBDIK

(Number of Employees)

2019/2 2020/2 2021/2
N RIS IR A% HTHALE IR A% RTHALEIR
Number Change Number Change Number Change
#a
Full-Time Employees 1, 382 44 1, 844 462 2, 933 1, 089
T =
7N |\. TUTHE 6, 374 A159 6, 150 A224 9, 806 3, 656
Part-Timers and Contracted Employees
iERAH 7, 756 A115 7, 994 238 12, 739 4,745
Number of Employees

X RXREBEHRA—R N—F/T—[LAR160H BE A E[FMHE~ADHAEERE. RAHREEZSCHHETY .
X 2019FERICAFVALBEKRASHOTIVTHEZHAICEELILITHA, IBRYIAN) 1 tBERASHEOBRERSICKY

EmLTHYET,
2019/2 2020/2 2021/2
ATEAE R AITEALE R ATEAE R
Change Change Change

/A~ hELEE (%) 75. 7 AO. 5 75.5 AO. 2 76.0 0.5
Ratio of Part-timers to Total

FEHBEE (%)

[ABE/EEHBFIZE] 37.0 0.2 37. 1 0.2 41. 7 4.5
Labor Share

—ANEEYFZES(FH)

[5E L&/ FHfe R R ] 23, 647 251 24, 043 394 25, 561 1,518
Sales per Employee

(Thousands of Yen)
4. €RINFZDORHR (Financial Position)

[Bifir:- BAM ;% Millions of Yen; %) )
2019/2 2020/2 2021/2
Eof] ATEALL Eof] AL &% ATEALL
Amount YoY Amount YoY Amount YoY

SRS 0 14.0 (0] 67. 1 8 1697. 9
Interest Income

iHXEE%% 11 89. 3 11 100. 0 13 124. 4
Dividend Income

M (A) 11 65. 8 11 97.8 22 195. 6
Financial Income

HLFIB 180 82. 3 182 100. 7 117 64. 7
Interest Expenses

/Nt (B) 180 82. 3 182 100. 7 117 64. 7
Financial Expense

£RIRZZ (A) — (B) _ _ _
Net Financial Charges A169 AT170 A95

AZFLAR DALY D LU 55. 64 f(Times) 60. 57 f(Times) 109. 36 f(Times)

Interest Coverage Ratio

5. FAlFIZE - FrAliRL

(Extraordinary Profit and Loss)

[ B4 : B 5 M (Millions of Yen) ]

Amount

RERARERER

. L . 880
Gain on revision of retirement benefit plan
Z D% Rl 7 28 20
Other Extraordinary Income
AR EE 901
Total Extraordinary Income
HARIAK 1, 308
Impairment Loss
R R R R 016
Extraordinary Loss Due To Closing And Other
T OfERFIE K 158
Other Extraordinary Loss
LE¥E b S=Ey
Total Extraordinary Loss 2,083




6. RiFREDIK

(Capital Expenditures) ox1)

[ B84z : B A M (Millions of Yen) ]

2019/2 2020/2 2021/2
HIERE
For New Store 83 100 1.186
EE#EE:%. 608 1, 165 603
For Renovation
ITRE
For IT 108 57 159
Zot
For Others (%2) 11,571 (%3) 9,576 4 179
BB A RAT
Total Capital Expenditure 12, 371 10, 890 6. 129
ﬁﬁﬂgﬁﬂﬁ o 3, 423 3,618 5, 406
Depreciation and Amortization
X1 RFEREFEET. EANIHRVERBEZFOREN D EETCHRIRERETY .
X2 LHEEOERIB|ERG AMTHED LHIENEFTLTEYVEYS,
X3 FIRTHEEDEAZBIEMBFRVAMA VBT PC-HOEHEDLMENEENTEYET,
7. BAFEEDKRIR (Interest-bearing Debt)
(B4 EHAM; % Millions of Yen; %) ]
2019/2 2020/2 2021/2
ot BTEAR EE &5 ATEARtE o] BIEAR EE
Amount YoY Amount YoY Amount YoY
REEASE (1 FUNBFFEST) 5,6 525 57.3 8, 245 149. 2 7, 643 92.7
Long-term Dept
B 8, 600 361. 3 5, 900 68. 6 9, 800 166. 1
Short-term Dept
U—AEBFURBREFESD) 64 58. 8 29 45. 8 338 1140. 8
Lease Dept
”ﬁ)z]l%ﬁ%ﬁ 14, 189 117.0 14,174 99. 9 17,782 125. 5

8. XLERBAFZTLEDIKR (Sales by Major Store Type)
[B4I: B AM; % (Millions of Yen; %) ]

2021/2
Prlla=Y R ATHEALE EIHREL
Sales Share YoY Same .scale
ratio
GMS
General Merchandise Store 175,018 54.7 97. 4 97. 4
SM ) ,
Supermarket Store 97, 329 30. 4 (105. 6) %1 (102. 9)x2
DS ) ,
Discount Store 40, 788 12. 7 (107. 0) %1 (102. 1)x2
% TGMS BXE|--#BERXR—/I—(SUCEL) . [SMEBX |- R—/N—T—IrEE DSEX |- TARAVUEHE

X1

BIEALEICDWVTIE, By RN 2B ERA R D2019FEEFR LERB LD SHYET,

X2 RRBLEIZONTIE, 2020F EREEFH AV, BV AN 1L BERKXEH D201 9FEREEREREET,



9. ARAFTLEOKR (Sales by Product Category)
[BfL: B5AH; % (Millions of Yen; %) ]
2019/2 2020/2 2021/2
FEE | WA | WMk | BbEl | mbm | ek | ek | mbew | mes | ome | o | PR
Per Per Per
Sales Share YoY Comp. Sales Share YoY Comp. Sales Share YoY Comp.
Stores Stores Stores
Z&H 33, 336 17.9 95. 5 95. 5 32, 938 17.7 98. 8 98. 8 26, 831 8.4 81.5 80. 8
Clothing
Fﬁ;)(u?:j 115, 060 61.9 100. 9 100. 6 115, 310 62. 0| 100.2 | 100. 1 250, 453 78. 3 217. 2 102. 5
EERE
Home, Digital 36, 174 19. 5 99. 4 99. 4 36, 476 19. 6 100. 8 100. 8 41, 595 13.0 114.0 99. 2
and H&BC
Tt 1, 225 0.7 92. 3 92. 3 1, 196 0.6 97.7 97.7 1, 020 0.3 85. 3 89. 9
Others
,ﬁ;tﬁ; 185, 796 100. 0 99. 5 99. 4 185, 921 100.0 | 100. 1 100. 0 319, 900 100. 0 172.1 99.7
(&R D MER] SKE LT R RER, VX AF— AKX
B&-- 70— XM TA)— BE.KE.BE. TVH. S
FEERKR-RE.XE YAV EFERE,. R—LT7yiar H&BC
- Z DM - RERGE. ZER. X O TOM
¥1 20212 ADBHFELIZOVTIE., By AN 1dtiEEMX St OBREEREEZEEZSATRYES,
10. EMAIGELILFIZEE (Gross Margin Ratio by Product Category)
[B{I:9%)
2019/2 2020/2 2021/2
ELWFGE | W | PLAPAL | mE@AmE | ME | SRRk | mgrimE | Mg | BLeen
Gross Margin Change Share Gross Margin Change Share Gross Margin Change Share
Ratio Ratio Ratio
Z‘Eﬂ 38.3 0.1 17.9 38. 1 AQ. 2 17.7 36. 3 A1, 7 8.4
Clothing
R 25. 0 0.3 61.9 25. 1 0.1 62. 0 23. 9 A1 78. 3
Food
FEERR
Home, Digital and H&BC 27. 4 0.5 19. 5 27. 3 AO. 1 19. 6 27.5 0.2 13.0
Tt 12. 8 0.4 0.7 12. 8 0.1 0.6 12. 6 AO. 2 0.3
Others
et 27.7 0.2 100. 0 27.7 AO. O 100. 0 25. 4 A2. 3 100. 0
Total

¥ 202128220 T, BRYI2ZAN) 2B ESXEHDERBEZSATEY . BRAIELESEBREAEEFHLTEYET,

11. AERBREFEETLEMHUE (Comparable Store Sales Growth by Month )
[B{fI:%)
20/3 20/4 20/5 20/ 6 20/ 7 20/ 8 20/ 9 20/ 10 20/ 11 20/ 12 21/ 1 21/ 2 ig-[-
z‘z*‘l' . A34. 6 A48. 0 A38. 7 A2. 3 A3. 1 A14.8 A21.8 1.3 A20.5 A9. 0 A22.0 A7.6 A19. 2
Clothing
ﬁ:ﬁ: 2.4 3.3 7.2 2.8 1.1 1.5 AO. 2 4.0 3.4 2.6 4.9 A2, 4 2.5
Food
ERRE
Home, Digital A5.9 | At10.0 A1.0 13. 4 7.6 A1.1 | A24. 9 17.0 8.3 4.2 AO. 9 A4 2 AO. 8
and H&BC
&
AB. 3 A4 3 0.9 3.6 1.5 AO. 4 AB. 6 5.1 0.9 1.7 1.0 A3.0 AO. 3
Total
¥ BV IRAN 1L BERKEHORFEREEZSATEYET,
20 RERBEFEETLEHUE
%
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12. BIFEDOEH - FHIE - RER/BOBHLHERS

(Comparable Stores: Number of Customers, Average Spending per Customer, Number of Product Sales)
2019/2 2020/2 2021/2
BIEEE(YoY) AIEAEE(YoY) BT LE(YoY)
B8
Number of Customers °8.4 % 99. 5 % 93.5 %
R H(
Average Spending per Customer 101.0 % 1005 % 106.7 %
AR T 100.0 % 99.6 % 98.8 %
Number of Product Sales ' ) '
¥ 2021F2F8(220VTE, BRYIRANY LB EMARSHOBFEEHEEESATBYET .
13. BAFEDRR  (New Store and Closed Store Details)
& B [E4 FR7EHD SEimmEE (m)
Open Date Store Name Location Retail Space
= 2020438 27H FNET oL 134T TEE AR LR 143
ew Stores
2020%3A27H Y-EvITE—IE BT 2, 003
2020%4H817H FWNET oAb 23&Fm6 THIE AL AL X 219
2020%7H24H Ty RN BEHE N &) 2, 063
2020%9A25H FWETIF-oLmEBE11THIE LR R RX 156
FrE B 54 FR7EHh SEimmEE (m)
Close Date Store Name Location Retail Space
Bl .
N
Closed Stores

1 4. ihigihl - EEBHIESHM

(Number of Store : by Region and Store Type)

R Aok | FaRALARRT Tt
General é\:[ erchandise Supermarket Store Discount Store Other
ore

FLIR T 13 29 9 42
BT 4 3

EEET. JLd 2 6

i 1 6

WA 1 4

R 1

g . SIERET 2 4

LRELIST Dz 16 22 3

£t 40 67 19 42

X2021F2 AR R

K1 NBRR—N=TEWNMEF (FoL 1AV EFHEAF UM VFIRFERIE 1 EHVETS,




15. HEAEREOXFE

(Inventory Turnover and Loss Ratio )

2019/2 2020/2 2021/2

HES®BUE (%)

Inventory Growth Ratio (%) 100.1 103. 7 91. 4
=¥ HEREE ([E)
Clothing Inventory Turnover (Times) 3.4 3.3 2.8

AR (%)

Loss Ratio (%) 0. 60 0.57 0. 49

HEES®BUE (%)

Inventory Growth Ratio (%) 100.2 103. 2 198. 4
B HERZERE ([E)
Food Inventory Turnover (Times) 38. 8 37.7 42. 4

AR (%)

Loss Ratio (%) A0. 04 0.03 AO. 17

EREMUE (%) 99. 5 102. 9 111.0
BESE Inventory Growth Ratio (%)

il HERERE ([E)
Home,Digital I torv T Times) 4.3 4.2 4.7
and H&BC ;;fnx o(rz; )urnover( imes
% (9

Loss Ratio (%) 0.29 0. 41 0. 32

HEES®BUE (%)

Inventory Growth Ratio (%) 99.9 103. 3 112.9
BF HEEEERE ([E)
Total Inventory Turnover (Times) 8.8 8.5 13.0

ARE (%)

Loss Ratio (%) 0.14 0. 20 AO. 05
16. FEHEMIE (Major Financial Indicators)

2019/2 2020/2 2021/2
MEERENER %
Ordinary Income to Total Assets Ratio 8.3 7.7 7.4
HEELHMA DR %
Net Income to Total Assets Ratio 4.1 3.7 4.7
HEAXRSHMFER (ROE) % o 1 s 4 o 4
Return on Equity
RAEERE E
Total Assets Turnover times T 1.74 2.22
= B b7
E%Hﬂﬁﬁ%%ﬂﬁi % N 3 o » -
Ordinary Income to Revenues
TLERENRE %
Ordinary Income to Net Sales 4. 4.3 2.9
ERINESERREE % N 40 » 8
Operating Income to Revenues
TLEERMER %
Operating Income to Net Sales 4. 4.4 2.9
1LY E [
Net Assets per Share Yen 424. 55 449. 83 443. 69
B2EAE %
Shareholder's Equity Ratio 44. 44.5 42.7
17. %HKXDKH (Stocks Position)
2019/2 2020/2 2021/2

HAh&EE M)
High(Yen) 859 847 1,198
Hi ==
&% ERA) 706 00 03
Low(Yen)
H 37 15
HArh E 98k 4E (F) 798 761 845
Average(Yen)
HAR#ME (M)
Term-end closing price(Yen) 774 766 1,129
HA R (EAA) 81 775 81 001 156, 926

Market Capitalization(Millions of Yen)




