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1. EEOBIE Financial summary

2020/3/31 2021/3/31

1258 HIEELL 1218 AIEELE
(M./Yen) FY2020 YOY(%) FY2021 YOY(%)

1 #R& = D HERsEFIZEE (EPS) Earnings per share 117.58 101.4 10.86 9.2

Bo EARZEFIEE (ROE) Return on equity 8.8% A0.3% 0.8% A8.0%

T EAFIZER (ROIC) Return on invested capital *1 3.7% +0.0% 1.4% N2.3%

HEEARIR & Capital costs *2 6.9% +0.1% 7.8% +0.9%

BARIOX ~ (WACC) Weighted average cost of capital *3 3.0% +0.2% 3.5% +0.5%

(&7 M./ Millions of Yen)

D) —THEERS Total Group transactions 2,903,713 114.3 2,919,231 100.5
NFE Retailing 320,119 95.0 229,207 71.6
TA>FTVY FinTech 2,678,839 115.9 2,760,432 103.0
SHE Eliminations N95,245 - A70,409 —

FE_bUNEE Revenue 247,582 98.5 220,832 89.2
[UA—U>PLRZa1—] [Recurring revenue] *1%4 [144,723] [105.6] [136,127] [94.1]
IN5E Retailing 110,960 88.5 85,505 77.1
JI42Fvo FinTech 136,622 108.4 135,326 99.1

FE_LHFIZ Gross profit 195,666 102.7 178,332 91.1
[UA—U>PLRZa1—] [Recurring gross profit] *1k4 [131,099] [106.9] [123,599] [94.3]
Dol v i|E A Gross profit margin 79.0% +3.2% 80.8% +1.8%

JE&# - Web Store - Web 70.2% +4.1% 68.8% A1.4%

IRFTENRU—REIRE Selling, general and administrative expenses 153,721 102.9 163,022 106.1

XN Operating income 41,944 101.8 15,310 36.5
IN5E Retailing 10,027 87.8 1,481 14.8
JTA>FVY FinTech 38,399 109.7 20,288 52.8
HEX(FRtT Eliminations/Corporate N6,482 - 6,459 =

BEMNE Ordinary income 40,415 101.6 14,607 36.1

B E(CIRE I 2 SRR Net income attributable to owners of parent 25,396 100.2 2,327 9.2

(#¥k/ Share)
BARSEISHRRE (B zbRr<) Average number of shares (excluding treasury stock) *2 216,001,704 98.9 214,411,622 99.3

* R RR—Z(CERHELTHBDFET,
The notes are on the next page.



*1 FHl(Ep.20Z BRI IS0,
For more details, please refer to page 20.
*2 HAEGHRIEBOBER (CH T, BITERNEN SERI 2B CHRINERICE, RERMBIPEIRUKAISESOPEINMRE T 2HHKRAZEH THEDET.
(20214E3H48 545,184, 20204E388 479,820)
Treasury stock excluded from average number of shares includes Board Incentive Plan and Employees Stock Ownership Plan.
(FY2021 545,184 FY2020 479,820)
*  k1~4(F, Non-GAAPIEIRTY . STEIIE. p.19<EE> Non-GAAPEIRIC DWW TZ ISR IZELN.

Items % 1-4 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 19.



2. V) —T#H4RE Total Group transactions

2020/3/31 2021/3/31

1258 HIEELE 1218 HIEELE
(&M, Millions of Yen) FY2020 YOY(%) FY2021 YOY(%)

NFE Retailing 320,119 95.0 229,207 71.6
EEMERT > M LBE Tenant sales and others 218,600 104.8 151,634 69.4
[l = Product sales 36,195 72.9 27,541 76.1
HIBEATE LS Consignment sales 40,411 74.7 30,266 74.9
BEESZEUNA Related business revenues 24,912 101.3 19,765 79.3
TA>FTVY FinTech 2,678,839 115.9 2,760,432 103.0
SavEIIILSy ~ Card shopping 2,171,018 115.7 2,185,997 100.7
SMERINERIE Outside of Marui Group 2,075,772 117.3 2,115,588 101.9
(UK - D EIEURE) (Total transactions for revolving and installment payments) *1 (284,656) (116.1) (255,815) (89.9)
H—EBX Service 353,863 125.9 460,873 130.2
H—RFvrv>D Cash advance 145,234 101.3 104,846 72.2
IT 1t IT, etc. 8,723 94.8 8,714 99.9
SHE Eliminations N95,245 - A70,409 —

&it Total 2,903,713 114.3 2,919,231 100.5

*123vESIILDy hEBERFIL DY RTRHRULE TUR - SEERE] O&5t8ETY,
Total transactions for revolving and installment payments are the total of Card shopping and Driver's license Credits.
* EEMERT > NELEEE. ERERZNZHEL TLST I hoBdkEETY .
mmstLtEE. We b EBEEPUYEDTT LR T,
SHEAAT LS. EmORSE EERFICEEIEX DERETANDBEEREOZNIEE TOIKRETY.
BRESHUNA (L, /G - We b LA o/\SEREESEE (MLt - L. JO/\FTAIRSAT b, BEEILIRSAS b RBESESE) OIETY .
Tenant sales and others are the sales of tenants which made the fixed-term rental contracts.
Product sales are the sales of web and specialty stores, which primarily deal in private brand products.
Consignment sales are the sales by the department store type of contract which products are procured from suppliers at the same time they are sold to customers.
Related business revenues are the revenues of retail-related buisiness except store and web revenue, which are commercial facility design - construction, property management, comprehensive building management and

real estate business, etc.



3. 55LkINEE Revenue

2020/3/31 2021/3/31

125A HiIfELL 125A BIELE
(&7 M./ Millions of Yen) FY2020 YOY(%) FY2021 YOY(%)

IN5E Retailing 110,960 88.5 85,505 77.1
EHERT > MIAE Tenant rent revenue and others 42,497 102.2 33,130 78.0
[l =) Product sales 36,195 72.9 27,541 76.1
SHIbEATE LS (F%8) Consignment revenue 7,355 76.7 5,068 68.9
ESEEET VPN Related business revenue 24,912 101.3 19,765 79.3

JI42Fvo FinTech 136,622 108.4 135,326 99.1
SaveEJILSy b Card shopping revenue 82,659 112.5 82,849 100.2

U - ZEIFER Finance charges on revolving and installment payments 47,912 110.0 47,561 99.3
HNERIESF &R Affiliate commissions 34,746 116.1 35,287 101.6
H—RFr v >IFE Interest income on consumer loans 24,916 101.7 22,144 88.9
EEREL (18.9~) Liquidated accounts receivable (Sep. 2018-) 5,115 91.2 4,424 86.5
BN BRI Gain on transfer of liquidated accounts receivable *1 7,110 117.3 7,833 110.2
BEREA it Amortization of liquidated accounts receivable and others ~ *1 A1,994 - A3,409 =
H—EXURA Service revenue 15,207 115.0 17,194 113.1
IT 4t IT, etc. 8,723 94.8 8,714 99.9

A Total 247,582 98.5 220,832 89.2

[Uh—U>TLRZ1—] [Recurring revenue] *2%4 [144,723] [105.6] [136,127] [94.1]
UBD—U>TLRZa—t=R Ratio of recurring revenue *5 57.3% +3.8% 60.5% +3.2%

*1 FFHEp.227= SRS,
For more details, please refer to page 22.
*2 FHfllEp.20Z SR <IZE0.
For more details, please refer to page 20.
*  %4,5(F. Non-GAAPIEERT Y, stEIN(E. p.19<EE> Non-GAAPIEIRICDWLWTZI SR IZE,
Items % 4,5 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 19.
EHMERT > MIAZF (S, ERERZOCEDIKRERAZONRE T,
BmsttEE. We b EBEEMEDTLES T,
SHILEATT LS (#28) (&, ERORTE EFERCEBEILRLDEREAANDEEEROZNETDOFT LB T, MSBALNEEDHZ5T L5t E I DMERTZELTHDET.
BIEEEUNA (. JESH - We b IS O/NGERIESE (BEMIEEET - L. TO/FAIRIAD b BELEILIRSAS M RBESESE) OPNETI,
Rent revenues and others are the revenues of rental income and others which generates from the fixed-term rental contracts.
Product sales are the sales of web and specialty stores, which primarily deal in private brand products.
Consignment revenues are the sales by the department store type of contract which products are procured from suppliers at the same time they are sold to customers, and the Company shows it at net value,
the portion that represents profit to the Company.
Related business revenues are the revenues of retail-related buisiness except store and web revenue, which are commercial facility design - construction, property management, comprehensive building management and
real estate business, etc.



4. TL#¥FZE Gross profit

2020/3/31 2021/3/31

121A BIELL 121A BIFELE
(BAM./Millions of Yen) FY2020 YOY(%) FY2021 YOY (%)

INFE Retailing 65,877 91.9 49,835 75.6
EEMERT > hNE Rent revenue and others 40,094 104.3 31,435 78.4
o Product sales 12,921 69.4 8,718 67.5
SEIBEA Consignment revenue 7,355 76.7 5,068 68.9
EEESES Related business revenue 5,505 109.5 4,613 83.8

TA>FTVY FinTech 129,788 109.2 128,497 99.0
SavESIULSY b Card shopping revenue 82,659 112.5 82,849 100.2

U7R - DEIFEHN Finance charges on revolving and installment payments 47,912 110.0 47,561 99.3
PIEEIEES2 ) Affiliate commissions 34,746 116.1 35,287 101.6
H—RFrvz>d Interest income on consumer loans 24,916 101.7 22,144 88.9
BEREME (18.9~) Liquidated accounts receivable (Sep. 2018-) 5,115 91.2 4,424 86.5
TREMGEIERELR Gain on transfer of liquidated accounts receivable *1 7,110 117.3 7,833 110.2
EEREA i Amortization of liquidated accounts receivable and others — *1 A1,994 - A3,409 —
H—EX Service revenue 15,207 115.0 17,194 113.1
IT fib IT, etc. 1,889 93.3 1,884 99.8

&it Total 195,666 102.7 178,332 91.1

[UA—U>PLRZa1—] [Recurring gross profit] *2%4 [131,099] [106.9] [123,599] [94.3]
UB—US DL R —HX Ratio of recurring gross profit *5 65.3% +2.4% 67.7% +2.4%

*1 FFHEp.227= SR <IZE0.
For more details, please refer to page 22.
*2 FHfllEp.20Z SR <IZE 0.
For more details, please refer to page 20.
*  %4,5(F. Non-GAAPIEERT Y, stEIN(E. p.19<EE> Non-GAAPIEIRICDWLWTZI SR IZE,
Items % 4,5 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 19.



5. BRERU—REHEE Selling, general and administrative expenses

2020/3/31 2021/3/31

1218 HIEELL 1218 HIEELE

(575, Millions of Yen) FY2020 YOY(%) FY2021 YOY(%)
ERFE(EEE Sales promotion expenses 28,985 106.4 29,678 102.4
RA> NEA Card rewards 22,855 115.1 25,225 110.4
ARFESBHE Sales administration costs 27,343 108.0 25,516 93.3
A& Personnel costs 38,926 95.0 35,115 90.2
B Equipment costs 23,962 100.2 19,669 82.1
IREEENE Depreciation and amortization 7,861 91.3 8,413 107.0
BfER Provision for bad debts 16,247 113.1 15,590 96.0
FISIRIEB RS HBRA Provision for loss on interest repayment 4,422 131.5 23,170 524.0
HEBNER (BEH) Taxes and dues (business taxes) 1,440 108.3 1,386 96.3
TOAth Others 4,532 107.6 4,480 98.8
a5t Total 153,721 102.9 163,022 106.1




6. EBOA>MBEER Segment information

2020/3/31 2021/3/31

1218 HIEELL 1218 BIELEE

N5E Retailing (&7 M./ Millions of Yen) FY2020 YOY(%) FY2021 YOY(%)
FE_bUNEE Revenue 116,271 88.3 88,925 76.5
[=E T IE Operating income 10,027 87.8 1,481 14.8
EEFIEE Operating income to revenue 8.6% AN0.1% 1.7% A6.9%
TIOA> NEE Segment assets 275,779 91.5 258,125 93.6
T EAFIZE (ROIC) Return on invested capital *1 3.4% A0.4% 0.5% N2.9%

JTA42FTVY FinTech (B7AM.Millions of Yen)

5t EUINES Revenue 139,546 108.8 137,343 98.4
EF Operating income 38,399 109.7 20,288 52.8
SRR Operating income to revenue 27.5% +0.2% 14.8% N12.7%
TR NEE Segment assets 622,438 100.0 627,693 100.8
RTEARFIEE (ROIC) Return on invested capital *1 4.6% +0.4% 2.5% N2.1%

*  w1(E. Non-GAAPIBEET T, stEINE. p.19 <EE> Non-GAAPHEEICDWLWTZI SR IZE,
Item %1 is Non-GAAP indicator. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 19.



7. EFEENRROME

Summary of consolidated balance sheet

2020/3/31 2021/3/31

AIEFLE HIEELE
(BAM.Millions of Yen) YOY(%) YOY(%)
EEEE Operating receivables 555,563 98.2 544,707 98.0
ZIARSTHIE Installment sales accounts receivable 416,250 97.2 426,668 102.5
=ES=0E Operating loans 139,313 101.3 118,039 84.7
(BHEREMEER) (Liquidated accounts receivable) (181,941) (152.6) (182,202) (100.1)
EEEE Fixed assets 259,202 103.8 277,283 107.0
KEHmEHS Investment securities 27,388 123.5 42,144 153.9
BHraE Interest-bearing debt 479,835 98.6 484,580 101.0
EIS=%N Shareholder's equity 289,792 101.8 290,183 100.1
HEE Total assets 885,969 99.5 901,070 101.7
mENELEER Ratio of liquidated accounts receivable *6 24.7% +7.3% 25.1% +0.4%
BHTaE S2EIEL Ratio of interest-bearing debt to operating receivables *7 86.4% +0.4% 89.0% +2.6%
HoEARLEE Equity ratio 32.7% +0.7% 32.2% AN0.5%

* %6,7(%. Non-GAAPHEIRTY .

STEIRE. p.19 [<EE>Non-GAAPHIR(CDLT] 228 ZE,

Items % 6,7 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 19.



8. VI —T#EiRkE HRIELLHERE YOY change in monthly of total Group transactions

48 5H 6H 78 8H 9H 108 118 128 18 2R3 3R ]Et

(%) APR. MAY JUN. JUL. AUG. SEP. OCT. NOV. DEC. JAN. FEB. MAR. TOTAL

DI —THEkE Total Group transactions 81.3 84.6 103.2 102.0 104.3 96.2 112.8 105.8 103.9 96.3 98.4 116.5 100.5
IN5E Retailing 258 23.1 825 76.0 772 738 885 80.1 784 66.7 809 117.2 71.6
JE&H - Web Store - Web *1 22.8 19.4 81.1 74.4 76.4 73.1 89.2 82.1 79.8 69.2 80.2 121.3 70.9
J4>Fvo FinTech 86.4 89.7 105.3 104.3 106.7 98.1 114.7 108.0 106.3 98.8 99.6 117.5 103.0
SavESIILTY b (OMEPINEENE) Card shopping (Outside of Marui Group) 82.4 90.2 104.5 103.9 106.5 96.6 1159 107.8 105.1 96.2 96.7 116.2 101.9
H—EX Service *2129.8 130.8 132.1 131.2 131.3 129.8 130.9 130.2 129.0 129.6 128.5 130.4 130.2
H—RFryvs>d Cash advance 76.8 57.7 62.2 61.7 66.7 70.8 76.7 80.2 82.5 77.2 71.4 84.0 72.2

*1  [/5& - Web] (. /NEOEBERTFT> NE, B, HLEADETEETT.
“Store - Web” is a total of Tenant sales and others, Product sales and Consignment sales.

*¥2 JA2FTYIREHITR Y—ER] &

FREUBIEE. BERRFILSY b - RIREDTFIBHEETT.

“Service” under FinTech represents the amounts of rent advances, driver’s license credit, insurance sales, etc.

-10-



9. /N5 ERIEMRE Transactions of Retailing by store
121A8 AIELE 1218 BIEELE SoimmEiR (m)

(BA M. Millions of Yen) FY2020 YOY (%) FY2021 YOY(%) Sales floor area
EFEILA Kitasenju Marui HRED Tokyo 38,956 100.4 28,993 74.4 35,300
W e biEfx EC 21,497 89.0 20,283 94.4 -
NIV D7 =U—iE0O Marui Family Mizonokuchi )[R Kanagawa 21,576 97.4 17,511 81.2 32,260
FE~<ILA Shinjuku Marui *1  BEREP Tokyo 27,456 91.5 14,133 5il.5 30,590
BEEIL Yurakucho Marui HRED Tokyo 19,013 88.8 10,504 55.2 18,500
HTEE Machida *1  BEREP Tokyo 14,803 95.3 10,408 70.3 21,270
AFHER AT Marui Kinshicho ) Tokyo 11,918 90.8 9,626 80.8 22,990
NI T7EU—EKR Marui Family Shiki BEE Saitama 10,581 96.5 9,206 87.0 18,900
ERFILA Kokubunji Marui HRED Tokyo 10,626 92.5 8,960 84.3 14,300
EBRILA Ueno Marui BIRED Tokyo 12,069 93.0 7,285 60.4 16,390
NI ST 1R Marui City Yokohama HR)E Kanagawa 8,677 107.6 6,883 79.3 16,770
FiFxET Totsuka Modi )[R Kanagawa 8,887 96.6 6,877 77.4 16,580
NI D7 ZU—BER Marui Family Ebina HR)E Kanagawa 7,370 88.8 6,694 90.8 19,500
RAEILA Namba Marui KBRAT Osaka 11,236 101.9 6,641 59.1 17,000
S Kashiwa 1 FER Chiba 7,778 107.6 5,673 72.9 18,810
BEZIL Hakata Marui faER Fukuoka 8,128 95.1 5,667 69.7 15,000
FEFILA Nakano Marui HRED Tokyo 6,158 98.3 5,436 88.3 4,950
REXILA Omiya Marui BEE Saitama 6,251 91.9 4,698 75.2 13,970
AFERTIE Marui Kichijoji R Tokyo 5,036 95.6 4,177 83.0 11,950
ENVILA Soka Marui BEE Saitama 4,793 104.6 3,824 79.8 16,530
AL Kobe Marui aER Hyogo 4,862 106.9 3,823 78.6 6,940
AL Ikebukuro Marui BIRED Tokyo 5,473 93.1 3,730 68.2 12,170
EAE Shibuya *1  BEREP Tokyo 10,422 83.6 3,657 35.1 14,090
FEdral S Shizuoka *1 BREE Shizuoka 2,322 81.9 1,769 76.2 *2 5,540
REBILA Kyoto Marui REBKT Kyoto 4,205 86.5 26 0.6 *3 -
NEEFT Kawagoe Modi BEE Saitama 1,659 97.6 - — *4 -
[9MEREEPSSE] [Specialty stores] 472 44.3 309 65.4 -

*1 FENILA(E [AEE]

[Py O] [A>] @388, BJHE - 5 - %5858 - BREE>. 2hzen []IL1]

72d. FAEYILA (32021638288 (CHEL. METET  DHORHERO>THEDET.

Shinjuku Marui includes "Main Building", "Annex" and "Men". Machida, Kashiwa, Shibuya and Shizuoka include "Marui" and "Modi."

Shizuoka Marui closed on March 28, 2021 and only Shizuoka Modi continues to operate.

*2  FERNIL(E. 2021438288 I(CHEWLZLE U,
Shizuoka Marui closed on March 28, 2021.

*3 REBIL(E. 202058128 (CAABELZLE U,
Kyoto Marui closed on May 12, 2020.

*4  JIIMEFT« (&, 2020F3A831H(CHELELE U,
Kawagoe Modi closed on March 31, 2020.

-11-
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10. AfE - ELEHRUEH@OMERE YOY change in number of customers and sales per purchase

2020/3/31 2021/3/31

1218 121H

(%) FY2020 FY2021
ANEEE Number of customers coming to stores 97.7 64.3
B LR Number of purchase 99.2 74.5
== <1l Sales per purchase 95.1 94.7

11. h—R&8% Number of credit card members

2020/3/31 2021/3/31

AIFEE AIfFEE

(73 A/10 thousands) Change Change
H— RREHEF Total 720 +32 709 A1l
TIS5FF Platinum cardholders 9 +2 10 +1
J—ILR Gold cardholders 242 +33 260 +19
TL =7 LH— REEBRK Ratio of premium cardholders *1 34.8% +3.5% 38.1% +3.3%
FReB New cardholders 81 0 53 A29
AHI I —TEHHNAR Outside of Marui Group stores *2 48 +6 39 A9
FIFAZEE (ETHARD) Active cardholders (fiscal year) 472 +19 447 A25
FIFA=R Ratio of active cardholders (fiscal year) 65.5% AN0.4% 63.0% N2.5%
wEEL (1 5/RAME) Active cardholders (for a year) 472 +19 447 NA25
HE=E Ratio of active cardholders (for a year) 65.5% N0.4% 63.0% N2.5%

*1 [JLETLN—REE] F ISFFREET-ILRRBOEETT.,
“Premium cardholders” is the total number of Platinum cardholders and Gold cardholders.
*2  [AHII—TEHAAR] (. A2F—Fv b REFHT—EX, BIEMEENSOARTT,
“Qutside of Marui Group stores” is enrollment from the internet, rent guarantee services and partner facilities, etc.

-12-



12. E%(HIE Operating receivables

2020/3/31 2021/3/31

HIEELL HIELE
(B7/M./Millions of Yen) YOY(%) YOY(%)

Ellinbnt e e s Installment sales accounts receivable 416,250 97.2 426,668 102.5
(REMLEEZSD) (Including liquidated accounts receivable) (584,641) (109.4) (594,950) (101.8)
7R « DEIFAL Revolving and installment payments 305,781 98.6 255,677 83.6

B LEEEZSD) (Including liquidated accounts receivable) (366,267) (108.9) (356,057) (97.2)
1+ 2B R—FRIBHALNG  Foymentby instalments witin two times, 110,469 93.5 170,991 154.8
CREMtiEEESD) (Including liquidated accounts receivable) (218,373) (110.3) (238,893) (109.4)
EXEENEES Operating loans outstanding 139,313 101.3 118,039 84.7
REBLEEEZSD) (Including liquidated accounts receivable) (152,863) (101.5) (131,959) (86.3)
&ast Total 555,563 98.2 544,707 98.0
mEMLEEESD) (Including liquidated accounts receivable) (737,505) (107.7) (726,910) (98.6)
(&7 M. Millions of Yen)
FISRIEERE | HERKS Allowance of loss on interest repayment balance 4,663 94.1 22,810 489.2
(%)
BEHI= Ratio of bad debt write-offs *8 1.88 +0.08 2.09 +0.21
A= A=
(73M./10 thousands of Yen) Change Change
1AYZ0UR - HEALERS (BIEFSHIS) Balance of revolving and installment payments per customer *9 37.2 +0.6 38.3 +1.1
1 ABIZDEXEEMNEERS Balance of operating loans outstanding per customer *10 24.5 A0.1 23.9 N0.6

*  %8~10(F. Non-GAAPIEIET T, 5TE(E. p.19 [ <EE> Non-GAAPIBIEICDWT ] ZITSBIZE,
Items *8-10 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 19.

-13-



13. |_EH@EERE Investments

(1) &8 L RMEXIE Investments and depreciation and amortization

2020/3/31 2021/3/31 2022/3/31 2023/3/31
1218 1218 1218 1218
(B M./ Millions of Yen) FY2020 FY2021 FY2022 FY2023
%&%8 Total investments 22,335 20,717 20,000 19,000
R E (ARE) Capital investments (Property and equipment) 7,348 6,375 7,000 7,000
VI DI (BEEE) Software investments (Intangible assets) 3,119 4,177 4,000 3,000
FIREE (BAAKE) New businesses (Intangible assets) 8,716 6,733 6,000 5,000
AMIGE - IRRHRE (BRE) Human resource and R&D investments (Intangible assets) 3,150 3,431 3,000 4,000
RMEEENE Depreciation and amortization 9,191 10,482 10,000 10,000
(2) BEEDIRR  Renovations
2017/3/31 2018/3/31 2019/3/31 2020/3/31 2021/3/31
s Store openings BE<IL1 - - - =
Hakata Marui - - - =
FIRCERES Major store renovations is)S FE<ILA NILADJ7=ZU—=80 NILJ7ZU—-80 NIAI7=U—7E
Kashiwa Shinjuku Marui Marui Family Mizonokuchi ~ Marui Family Mizonokuchi  Marui Family Shiki
EFETIL EFETIL LEILA RILAI7ZU—FEKR FBFEET+
Kitasenju Marui Kitasenju Marui Ueno Marui Marui Family Shiki Totsuka Modi
BHREE FHERRETE EFESILA FENILA REFILA
Shizuoka Marui Kinshicho Kitasenju Marui Shinjuku Marui Nakano Marui
LEILA REXILA WAL FPIRET« EEILA
Ueno Marui Omiya Marui Kobe Marui Totsuka Modi Ueno Marui
RAERILA LEILA NHEFTFIE
Namba Marui Ueno Marui Marui Kichijoji

(3) E&Eg L sEBmEDIRR  Number of stores and sales floor space

(Fm./Thousand m) 2020/3/31 2021/3/31

BARIE&HER Number of stores at the end of period 24J5EH 23/&5H
BAREIm A Sales floor space at the end of period * 417.5 400.6

* [HRRSEISEE] (3L (UNEBEPIEED) « B« OAFTEECTY.
Sales floor space at the end of period is total of Marui including specialty stores and Modi.

-14-



14. 5FIF&fE Interest-bearing debt

(1) BRAFEEDMERR - ZILFIR  Breakdown of interest-bearing debt and interest expense

2020/3/31 2021/3/31

BIEARZE BUEARZE

(B M./ Millions of Yen) Change Change
FEHAEAE Short-term loans 51,335 +21,702 62,380 +11,045
& Straight bonds 105,000 /10,000 110,000 +5,000
REMEASE Long-term loans 323,500 18,500 312,200 A11,300
ast Total 479,835 A6,797 484,580 +4,745
BHFaE EXEEL Ratio of interest-bearing debt to operating receivables *7 86.4% +0.4% 89.0% +2.6%
D/EL-<o Debt/Equity ratio 1.7/ 0.0f% 1.78 0.0f5%

* % 7(3. Non-GAAPHEIRTY . FTERIE. p.19 [ <EE> Non-GAAPHEIRICDWNT] 28R IEEN.

Item %7 is Non-GAAP indicator. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 19.

2020/3/31 2021/3/31

125A HiIfELL 121A BIEELE
(B7M.Millions of Yen) FY2020 YOY(%) FY2021 YOY(%)
FIFIR Interest expense 1,330 90.8 1,243 93.5
(2) #tf5BA# Breakdown of bonds
2021/3/31 FJZ R FATER {EIREARR
Ei210] Issues (B M./ Millions of Yen) Interest rates Years Date of issuance Due date
82 6 EEEE #26 Straight bond 10,000 0.562% 75 2014/6 2021/6
82 8 EE @A #28 Straight bond 10,000 0.543% 75 2015/6 2022/6
%3 0 EEEE #30 Straight bond 10,000 0.130% 55 2016/8 2021/8
%3 1 EEEE #31 Straight bond 10,000 0.190% 55 2017/5 2022/5
83 2 EEEE #32 Straight bond 10,000 0.300% 75 2017/5 2024/5
%3 3 EEEHE #33 Straight bond 10,000 0.040% 3% 2018/10 2021/10
¥ 3 4EE@EHE (DU—>7R>R) #34 Straight bond (Green bond) 10,000 0.190% 5% 2018/10 2023/10
% 3 5 EEEE #35 Straight bond 10,000 0.170% 55 2019/10 2024/10
%3 6 EEEE #36 Straight bond 10,000 0.250% 75 2019/10 2026/10
%3 7 EEEE #37 Straight bond 10,000 0.120% 3% 2020/12 2023/12
% 3 8 EE @A #38 Straight bond 10,000 0.240% 55 2020/12 2025/12
a5t Total 110,000 - - - -
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15. #8# Number of employees

2020/3/31 2021/3/31

HIEEE RIFZ=

(A Number) Change Change
IN5E Retailing 3,167 A312 2,889 N278
(785) (A75) (774) (A11)
T4 Fw FinTech 1,596 +71 1,593 A3
(646) (+7) (690) (+44)
A EIREBPY Head office, corporate management departments 367 +45 373 +6
(22) (+1) (23) (+1)
ast Total 5,130 A196 4,855 A275
(1,453) (A67) (1,487) (+34)

* HEHEMEARTY. () NEENKTEOHPTIERENR THD. MEABLCEEATEDEEA.

The number in brackets ( ) in the lower row is the average number of part-time employees which is not included in each of the numbers in the upper row.
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16. 202243AHIF ¥ Forecasts for the fiscal year ending March 31, 2022

(1) EEZEFE Consolidated financial results forecasts
2021/3/31 2022/3/31

ES BIELL F48 BIELE
(M./Yen) Actual YOY(%) Forecast YOY(%)

1 #RE 7= D SEBHEFIZES (EPS) Earnings per share 10.9 9.2 79.6 733.0

Bo BEARZEHFIEE (ROE) Return on equity 0.8% A8.0% 5.9% +5.1%

RTEARFIEE (ROIC) Return on invested capital *1 1.4% N2.3% 3.2% +1.8%

(B/M./Millions of yen)

DI —THEURS Total Group transactions 2,919,231 100.5 3,410,000 116.8
IS5 Retailing 229,207 71.6 250,000 109.1
42T FinTech 2,760,432 103.0 3,240,000 117.4
SHE Eliminations A70,409 - A80,000 —

Fo LURZ Revenue *1 [207,162] [88.9] 212,000 102.3

o1 220,832 89.2 [225,500] [102.1]
IS5 Retailing *1 [71,835] [74.6] 73,000 101.6

o1 85,505 77.1 [86,500] [101.2]
JA2TV0 FinTech 135,326 99.1 139,000 102.7

S5 LRI Gross profit 178,332 91.1 185,000 103.7

RFEEBERV—RERE Selling, general and administrative expenses 163,022 106.1 148,500 91.1

[=E I Operating income 15,310 36.5 36,500 238.4
N5E Retailing 1,481 14.8 2,000 135.0
JA427Y0 FinTech 20,288 52.8 41,000 202.1
SHEX(F&2Ht Eliminations/Corporate A6,459 - 26,500 =

BEMNE Ordinary income 14,607 36.1 34,500 236.2

EANTE Income taxes 2,843 23.8 10,000 351.7

MR E(CIRE T 2 HEIERIR Net income attributable to owners of parent 2,327 9.2 16,500 708.9

(M./Yen)

1BREZDEEHE Cash dividends per share 51.00 +1.0 52.00 +1.0

Bo =4 Payout ratio *2 469.8% +427.3% 65.4% N404.4%

#ETTIEm Total return ratio *3 471.0% +400.9% 246.3% N224.7%

* %k 1(E Non-GAAPIEIRTY ., 5TERIE. p.19<EE> Non-GAAPIEERIC DLW TEISR T,
Items %1 is Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 19.
*1 22F3AHEKD. INFEIAD MBI BFLISORBEENTELRDET ., 2Dfcsh, BERETBERONER L. TEAIOREZ TRICEHMLUTHDET, #HMlllL p.180*1E2TSRIZE,
From the year ending March 31, 2022, the revenue recognition standard used for the Retailing segment has changed. For this reason, figures based on the new revenue recognition standard are presented in the upper line,
while figures based on the previous revenue recognition standard are presented in the lower line. For further details please refer to Note *1 on page 18.
*2 FeEm = IRHZ0REER/EPS (EPSICHEATIMPFEOMRABOBEL CHNT, RITEAKRABN SIERT IECHRICE, ZEHRIMB I PEERUKRAMSE S O PEFIMREI DKL ZEHTVET, )
Payout ratio = Cash dividends per share / EPS
(In calculating for the average number of shares to use for EPS, treasury stock to be deducted from the number of issued shares include shares held under the BIP Trust and the ESOP Trust.)
*3 HETTHM = (BCHHEE+ BHREL) /RIS
Total return ratio = (Total dividends + Share buybacks) / Net income
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(2) pitR&EMF Forecasts assumptions

@® FELIRIEDFI  Forecasts of revenue 2021/3/31 2022/3/31

ES | BIEFLE F18 BIEELE

(B M./ Millions of yen) Actual YOY(%) Forecast YOY (%)
S EUNES Revenue 207,162 88.9 212,000 102.3
N5 Retailing 71,835 74.6 73,000 101.6
EEMERT > MIAE Tenant rent revenue and others 33,130 78.0 36,000 108.7
mmst s Product sales 8,151 54.6 6,000 73.6
Fitw s (WEE) *1 Commissioned revenue *1 5,718 86.5 5,500 96.2
SHILIEASE LS (F8R) Consignment revenue 5,068 68.9 5,500 108.5
BEESSZEUNA Related business revenue 19,765 79.3 20,000 101.2
JA>2TYD FinTech 135,326 99.1 139,000 102.7
3avESTILSY Card shopping revenue 82,849 100.2 88,500 106.8
U7R - DEIFERY Finance charges on revolving and installment payments 47,561 99.3 48,000 100.9
INERIEF & Affiliate commissions 35,287 101.6 40,500 114.8
H—RFrvI IR Interest income on consumer loans 22,144 88.9 21,000 94.8
BEEREL (18.9~) Liquidated accounts receivable (Sep. 2018-) 4,424 86.5 0 0.0
H—ERA Service revenue 17,194 113.1 20,500 119.2
IT 4 IT, etc. 8,714 99.9 9,000 103.3

ES | BIEFLE F18 BIEELE

(B M./ Millions of yen) Actual YOY(%) Forecast YOY (%)
JI4>Fvo FinTech 2,760,432 103.0 3,240,000 117.4
2aveEsTdoLSy b~ Card shopping 2,185,997 100.7 2,500,000 114.4
H—EX Service 460,873 130.2 598,000 129.8
H—RFrv>y Cash advance 104,846 72.2 133,000 126.9
IT 4 IT, etc. 8,714 99.9 9,000 103.3

G EX(EEDTIE  Forecasts of operating receivables

ES | BIEFLE F18 BIEELE

(B M./ Millions of yen) Actual YOY(%) Forecast YOY(%)
UK - SEHAVES (RBMCEEESD) o ovnd and installment payments 356,057 97.2 371,000 104.2

(Including liquidated accounts receivable)

0O ting | tstandi
EEHNLRE RBLEEZED) perating foans outstanding 131,959 86.3 133,000 100.8
(Including liquidated accounts receivable)

*1 INBEIAS MIHWT, FERZZRIHTORFARGE(CDOVT, MERFELERUSE LRMZ [ERELEE] EUTHERRUTHEDHEURN, ERTERFE205 (NSRRI IRETELE) (T
202243A8K D, T LB LRMEREOREEZET LI DMBRFINOEBZFELTHDET ., B, IES(ICHV. [HEFTLS(HEE)] SOSRFREBMULTEDET,
With regard to commissioned sales in the Retailing segment, whereby sales activities are conducted based on commissions received, sales and cost of sales were previously collectively presented as
a gross amount under “Product sales”. With the issuance of the revised accounting standard “ASBJ Statement No. 29 (Accounting Standard for Revenue Recognition)”, however, from the fiscal year
ending March 31, 2022, sales are scheduled to instead be presented as a net amount after deduction of cost of sales. With this change, the item “Commissioned revenue” has been added.
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<8E>Non-GAAPIBIEICDWLT (Reference) About Non-GAAP indicators

*1 WTEARFEE (ROIC) = MEIESREZREND /HTER FHTHE - ©HE + EEEME + B + B - BEEATERE + ZARIE - BHE)
ROIC = After tax operating income / Invested capital (Installment sales accounts receivable - Accounts receivable + Operating loans + Products +

Tangible and intangible fixed assets + Guarantee deposits - Accounts payable)

*x2 BEEARIRb = UROIITU—-L—b + BfE x URTITLZT A

Capital costs =Risk free rate + 3 x Risk premium

*3 WACC (MEHIEATIRL) = BHREERIALS[URIITU—L—b + BllE x UROTLZTA] x FHliiREE / (BRITAEE + BHEiREE) + BAL— b x (1-#E) x GflFaE
/ (BRFEE + FHEfEE) RHERRRE. HEHSEROIMRAFIEREFERICIES T HBOMIEZERALTHEDET.
WACC = Capital costs [Risk free rate + B x Risk premium]x Market capitalization / (Interest-bearing debt + Market capitalization) + Borrowing rate x(1-tax rate) x Interest-bearing debt

/ (Interest-bearing debt + Market capitalization) * Market capitalization is calculated using the average number of years that shares are held by institutional investors.

*4 UB—USTLNRZTa2— = BESFFLEHBEEIHXETEEDIZNICED EHRRUNA
Recurring revenue [or Recurring gross profit] is revenue [or gross profit] that is generated on a recurring basis through contracts with customers and business partners

*5 UB—UZJLARZa1—kE = UH-UZTLARIZTa— / (FLIRE [FZEFRLEEFIE] + IREBRD [BEEIESENSVEREE])
Ratio of recurring revenue [or Ratio of recurring gross profit] = Recurring revenue [or Recurring gross profit] / (Consolidated revenue [or Consolidated gross profit]

+ Selling, general and administrative expenses paid by business partners)

*6 FEMCILR = BEREMLE / (EXREE+EEREEER)

Ratio of liquidated accounts receivable = Liquidated accounts receivable / (Operating receivables + Liquidated accounts receivable)

*7 BTl BEXEEL = BRFaE / EXEE

Ratio of interest-bearing debt to operating receivables = Interest-bearing debt / Operating receivables

*8 Bl = BfENE / BXREXREELRS (RBMLEESD)

Ratio of bad debt write-offs = Bad debt write-offs / Operating receivables at the end of period (including liquidated accounts receivable)

*9 1 AHEZDUNR - DERAWES GIESEES) = UK. 2ERAVES (REMUBIESTD) / PR
Balance of revolving and installment payments per customer = Revolving and installment payments(including liquidated accounts receivable) / Number of customers making payments

*10 1 ASHEDEREMERE = EXEMSES (RESEES0) / WHER

Balance of operating loans outstanding per customer = Operating loans outstanding (including liquidated accounts receivable) / Number of customers making payments

*  Non-GAAP{EfZ (Non-Generally Accepted Acounting Principles) : HttJ)L—FDOEEDOERZRIIBEE LU THERLTHBNET,
Non-GAAP (non-generally accepted accounting principles) indicators are indicators used to better illustrate the state of MARUI GROUP’s business.
-19-



<BE>SLTVEEDEERICDWVWT (Reference) About Lifetime Value Management indicators

(UAh—U> DL ARZa—&F]
BESFFLIIBEEIEETHE EDOZHCED ERNRIIADZ T, INETIRIEHDOARBESEIRA. T+« >F VI TRERIRIA—RABLCLIDRETDIUN - DEIFHER. H—RFrvI > IFIE,
KEFRVFESEBREZBLET.

Recurring revenue (gross profit) is revenue (gross profit) that is generated on a recurring basis through contracts with customers and business partners. Examples of recurring revenue (gross profit)

Recurring Revenue / Recurring Gross Profit

include rent revenues in the Retailing segment and finance charges on revolving and installment payments and cash advances, rent guarantee revenues, and annual enrollment fees from the EPOS
card use in the FinTech segment.

ST ERFIRCEDD Y-V T AT 1 -0k (FRIHR)

Ratio of Recurring Gross Profit to Total Gross Profit (Annual Trends)

mUBH—U>JLARZa1— Recurring Revenue / Recurring Gross Profit
- ESRIAEFTIVOERICELD, BREFE. BEEIGLETFE EORICHIZ D MFEHIRUNZEHIHEAR
Recurring revenue grows thanks to long-term relationships with customers and business

partners through the transformation of our business model (83 /100 millions of yen)

nE SRR - REEOBSE BR B
MY - [EROAEES il Visualization of revenue .
Rl et v, e - —BSRUNE < RIS 697  TOMERR)
EHET 589 Non-recurring
Targat:
Temporal revenue < Recurring reven|
. ﬁgﬁi{ emporal revenue lecurring  revenue
Rent guarantee _ﬁﬁ 1'042 Ub— U Da-b,\.zl_
P IBEE. AR i 317 - Recurring gross profit
TR\ DIIEREF 20 . LSE 13236
b Rl i cam, (Do) (@8 (65 (GZE%)
B | Ui 529 0%y (41.9% -
U - SEIFEE BE - Recurring (33.7%) (33_9}%) ( H1 ._0)
Finznce charges on revolving and installment payments, etc. F T T 5 = : = = 1
14.3 153 16.3 17.3 18.3 19.3 20.3 21.3
FY2014 FY2015 FY2016 Y2017 FY2018 FY2019 FY2020 FY2021

(RRAIE A HRIENES & (3]

Contracted Future Recurring Revenue / Contracted Future Recurring Gross Profit

SHIRG TR CREMUBEHEN(CTZHVEIZN TV BER S TEMEIKTENS, I TICHRENLMBZH/ELLEDT, REOFTEREND LTERALTVEY ., FBESERACSVTE
LR FEN S RIAFNBIPBRINBZEL L. U - DEIFHROH— REv v SO TFBICDNTIHRFRBE., MBAEFH (UHh—U>T09) [CDOVWTIED— REMEAR. REFECELTE

R ZE S CEBHUET,

Contracted future recurring revenue (gross profit) is an indicator of the earnings promised by contracts with customers and business partners in the given fiscal year and in subsequent fiscal years and
is used to measure the stability of earnings. For rent revenues, for example, contracted future recurring revenue (gross profit) is calculated by assessing the future earnings projected based on the
remaining number of years in rental contracts. Meanwhile, repayment periods are used for finance charges on revolving and installment payments and cash advances, expiration dates are used for
(recurring) affiliate commissions, and the number of remaining years of residency is used for rent guarantees.

W AEHIEARRENRE (G ERFIZRNR—X)

Contracted Future Recurring Gross Profit
({8 /100 millions of yen)

B KR AHEERBDERTT (A A—2)

Concept of Contracted Future Recurring Revenue

HEHRS SEH

Future recurring

20214538 S g 2021437 _ I RS
75 LISTIE oLt rer— LTINS 45EE) 2~5H
Gross profit Contracted future recurming.  y5 gross profit i Future recurring astm
FY2021 tocs PIofl to b posind Fr2021 Contracted future - i
in FY2022 and beyond recurring revenue LIRS 3EEE Futiire
ISR Future recurring recurring revenue
INFE Retailing 540 762 141% Not recognized G IOERR Total for
SRS 2460 2nd-5th years
—_ " Future recurring
T+« 25w FinTech 1,285 2,578 201% e it iiaan
IRESEEE 1466 TNFTORGT L TERR TTR AN
oz 0 & =5 R T IRV BRATH T
&it Total 1,825 3,340 183% Rec“;";"y’;“fn“s Contracted recurring revenue not recognized under conventional accounting standards
HRERED (BEWSIKEENSLVZECEN) 280 1£H 28 3%EH 48 5FH 2~5EBE
Including selling, general and administrative expenses paid by business partners -20- 1st year 2nd year 3rd year 4th year 5th year Total for 2nd-5th years



<BE>S[ESHDIRRICDWLT (Reference) About Store Trends

WD Renovations

2017/3/31 2018/3/31 2019/3/31 2020/3/31 2021/3/31
HE Store openings BLEIIL1 - — - —
Hakata Marui - - - -
EAG eI Major store renovations biz)ES FESILA RV J7=ZU—EO R D7 =U—E0 NI T7ZU—EKR
Kashiwa Shinjuku Marui Marui Family Mizonokuchi Marui Family Mizonokuchi Marui Family Shiki
EFETIL EFETIL LEILA RIWAT7ZU—& FiEEF«
Kitasenju Marui Kitasenju Marui Ueno Marui Marui Family Shiki Totsuka Modi
EER)S HHERRETE EFEILA HENILA FEFIILA
Shizuoka Marui Kinshicho Kitasenju Marui Shinjuku Marui Nakano Marui
FEILA REVILA WEXILA FiRET« FEILA
Ueno Marui Omiya Marui Kobe Marui Totsuka Modi Ueno Marui
RAERILA LEILA NHEFTFIE
Namba Marui Ueno Marui Marui Kichijoji

m EEAL - FIRSTREDETE SEPIRR

Plan for and Increases in Ratio of Fixed-Term Rental Contracts and Income Improvements

- 2015F3RMNS5F/MI T, 6.6 HFDEMBENT T

Total of 218,500 m2 converted to fixed-term rental contracts over five years beginning

with the fiscal year ended March 31, 2015

= EIRE]
EfebriE Initial Plan
()
Fixed-term rental
=0 6.951F 7.071¥
contracts floor space 41T 6.6511 .
(Ratio of fixed-term SasH 1755,;é)gm 218,500n1 228,000m 231,000m
rental contracts) 125,500m (106%) (1119%) (113%)
(62%) (87%)
Filih el =gn
(BIEZE) ofEM 2081 32{8M 23{&M 14{8M 48[
'Income improvement ¥0.9 billion ¥2.0 billion ¥3.2 billion ¥2.3 billion ¥1.4 billion ¥0.4 billion
amounts(YOY)
15.3 i16.3 17.3 18.3 19.3 20.3 21.3
FY2015 Fy2016 FY2017 FY2018 FY2019 FY2020 FY2021

*  EREER=EEHCEE/ SYOEREHRXERE (6.27511)

mEZHAZEE - 55T — Contract Type and Category

- ERLICKDEHOBEEENEH. RE - T—EXHFTTU—MEK
Progress in transformation of stores in conjunction with transition to
fixed-term rental contracts, expansion of food and service categories

(ZHIfZRE  Contract Type) (H>TJU— Category)

9.6 51F 9.4 9.6 51F 9.4 71F
320,000 m 310,000 m 320,000 m 310,000 m
12% EfS /¢
o % Fixed-term o 24% JA} \l/rejllj
20% i rental 44% PP
X 70% "
y SE2TaTS . s
R : 40% =
¥ Dinectly Sundries
68% b operated 38%
3% = /9=
A -7 36% H—Z - il
27% Consignment 18% Food/
Services,etc.
14.3 21.3 14.3 21.3
FY2014 FY2021 FY2014 FY2021

Ratio of fixed-term contracts = Fixed-term rental contracted floor space + Total floor space capable
of being contracted as fixed-term rental (200,000n)
*  EECEEICEERD CHEEDR LEBEMRRBEEEHET .
Fixed-term rental contracted floor space includes closed floor spaces which were contracted
as fixed-term rental during the period.
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<8E>VURIVE>VEIEREEICDOVWT (Reference) About Liquidation of Revolving Receivables

(B#9]

- 2021 3 A REEE T TR ESE (HEINEB/S ] RRICEITT,
&R - SEDEIImE

Purpose
Limiting of growth in total assets and liabilities to achieve balance sheet targeted in

the medium-term management plan to the fiscal year ending March 31, 2021

Fund procurement geared toward safety and diversification of procurement methods

REDEOSHRM EEENEERBULEERE

- MIBIRERADIRFGEE O IZ. FERDZSHRLE Diversification of procurement methods through sale to market investors

(20185 9 AimEMbz=Hl & UI=Fc L5t Er X —=°]  Process of Generating Revenues through Liquidation in the case of September 2018
nREMEEITORN D IEIBE Without Liquidation

HWREHENS. 54 3 HATA2EDOEEFHEIEST L
Finance charges earned on installment sales of ¥4.2 billion recorded over period of 5 years and 3 months
from applicable receivables

U7R{EE
25818 44 8f 8 8 8 ol
Revolving. ¥0.4 billion ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.6 billion
¥25.8 billion
2018/9/30 2019/3/31 2020/3/31 2021/3/31 2022/3/31 2023/3/31 2024/3/31
(61A8) 9nA8)
(6 months) (9 months)
n R b EIT OIS With Liquidation
42{EDBRF LRI =193 ARIC—IEET L
Batch recording of finance charges earned on installment sales of ¥4.2 billion in FY2019
HRERR U7RfEE EER
30018 258f& 4218
Procurement Revolving Gain on the . Y
amount receivables transfer . ; . ; ; T ey
¥30.0 billion ¥25.8 billion .| ¥4.2 billion jmmmm e P i ! | | | | ! | | i
2018/9/30 2018/9/30 2019/3/31 2020/3/31 2021/3/31 2022/3/31 2023/3/31 2024/3/31
(URILE > DEEREMEIC KL BFE]  Procurement through Liquidation of Revolving Receivables
FER SERRR SISRMEE FHERER SRIEEELE MEMLEERER EERMEIM (14R)
. . . Amountof Gainon transferof Amotization ofgainon transfer
Procurement date Procurement period Applicable receivables Procurement amount receivable transfer liquidated receivables and others for 1year
2018494 S5€31A8 ERRFEENE 30018 25818 4218 ofF
September 2018 5 years 3 months o nstalment sales ¥30.0 billion ¥25.8 billion ¥4.2 billion ¥0.9 billion
2019% 38 54 [=ES={hES 15018 13218 1818 M=
March 2019 5 years Operating loans ¥15.0 billion ¥13.2 billion ¥1.8 billion ¥0.4 billion
2019498 5481H Ellngstsae 4001& 3298 7UE 1448
September 2019 5 years 8 months aonstalmentsales ¥40.0 billion ¥32.9 billion ¥7.1 billion ¥1.4 billion
2020498 5€91A8 ZRRFEENE 4508 37218 7812 8f&
September 2020 5 years 9 months sinstalimentsales ¥45.0 billion ¥37.2 billion ¥7.8 billion ¥0.8 billion
a5t 1300f& 1090f& 210f& 34ME
Total ¥130.0 billion ¥109.0 billion ¥21.0 billion ¥3.4 billion

-22-




<BE>S>HREBTDRELSEDHSEHICDOVT (Reference) About Shareholder Returns and Policies

(#%REZETOAMEM]  Shareholder Returns and Policies

- EFEAC M (320243 FHALIE S5%BEZBEEE L. KA - MRS ZHST
We will aim for a consolidated payout ratio of around 55% in the fiscal year

ending March 31, 2024 and aim for long-term continuous dividends increase

B BREETIEIZD X —= Shareholder Returns and Indicators
(EPS - FeZi®ff&EX] EPS and Dividends Growths

- MR S BARERICKD. RERGENAEHRE ESRITOMIIZHI T R A
We will aim for high growth and high returns sustained over long term T IEm) ; 70%3ZEE  Around 70%

Total return ratio
through business strategies and capital measures

RMME

Consclidated payout ratio 55%%& Around 55%
17.3 18.3 19.3 20.3 21.3 5 ERITS
FY2017 FY2018 FY2019 FY2020 FY2021 5-year average
EPSHER  +13.5% +16.1% +24.5% +1.4% £A90.8% A31.2% SHEREL ;%fﬁfq
EPS Growth (+13.6%) ' o
[
Dividens
BoHSRE +50.0% +15.2% +28.9% +2.0% +2.0% +18.3%
Dividend Growth —3 . T
20388 214358 224388 ~ 244358 ~ 265E35 88

*  ( )REF(E17.3H520.3F TOAFERIFE FY 2020  FY2021  FY 2022 FY 2024 FY 2026

The number in brackets () is the 4-year average from FY2017 to FY2020

(HHAB KRHEADRIELU]  Forecasts for the Fiscal Year ended March 31, 2021 and Next Fiscal year

- SEADEAKRELHE(CDVWTIE, [AROESD 1 HRHZD26MELFET, FRIRHE25AEEOEFRETHEE&(E51M FIFEE+ 1H) |
OHRERFTDIBAL &7 D 5 Bl ClBE RS BN, EEAHMM(3469.8% (RIFEE+427.3%) LIRDFET,
The year-end dividends per share for the fiscal year ended March 31, 2021 is ¥26.
Annual dividends including year-end dividends and interium dividends for the fiscal year are ¥51 (+¥1 YOY difference).
It's the ninth consective increase in dividends and the highest ever for five consecutive years. Consolidated payout ratio is 469.8% (+427.3% YOY difference).

 READEMELEE . RE - REAMERZH S IHRERTOEAS I (CEDET 1 HREZ052[ (FiFEE+ 1 M) . 10E&ERDBEZ RIAATWET,
Annual dividends for the next fiscal year will be ¥52 (+¥1 YOY difference) increase for the tenth consecutive year based on our shareholder return polisies,
which is aiming for long-term continuous dividends increase.

- READOHESHRRDEUE(CDNT(E, 300BMHZFTEL TVWET, INICKD. EERETERIE246.3% 1B RIAHF T,
We plan to acquire ¥30 billion in treasury stock for the next fiscal year. As a result, the consolidated total return ratio is expected to be 246.3%.
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<&%E > HihFEEHE (2022F3811~202653AH1) DREICDWNT (Reference) About New Medium-Term Management Plan(Fiscal Years Ending March 31, 2022-2026)

(EAR72E D #H7] Specific Efforts
1. SBEEERER Business Strategies
m\TEEE Retailing

JOF[CKDTROBISEZEINDT. CNFTRDHATELEEEERBO NS ORITAA—I A ZESS(ICTHEL. FTRREERRUET. EE (A5 EATSAO/E] O
TSy hIA—=LEAMBDF. ECROLCEMTIFMBENTESERANRY MEREL. COANRY MREEKEERDED DEEDET, Fle. INSDAR NI 2TV IEBETDIIET,
HHDEHIZIT TR . £EOEEMR TRAT DI EEREICAN., BEEEEHTNEET,
While deterioration of market conditions by COVID-19 are concerned, we will achieve new growth by further progress in transformation of department stores. We will define stores as platforms with online
and offline fused. And we will hold various store events of new businesses, in which E-commerce is main part of sales, and promote making stores where these events become motivation for customer to visit.
Also, by combining these events with Fintech, we will promote commercialization, in which events are held not only at MARUI stores but also at commercial facilities nationwide.

| RS RVESL ¢ FinTech

4 ANBRE—RUIZFHA— R, FiI7TUZEL TUXEREN(ICED. LTVOES5R23EEZHEUET, Fe. T-ILRD—RIERSEZDFICHRLU TSI FTOVH—RRE [—ADEDD [HFE]
ZEIEIT D] D—REILFELET, Fe. VPIIVEFPLOREEEZREL. Ry MAROLERZSFHDEFMN IMANRIAFNSDE C - v hEEY—EX, RERQEZRLICHKETS T 7RAEOEMDEHZ
LI DT LT, SEROEIRE(F2EDS5.3JkAZHELFRT, =5IC. 50N LOBESHTICBEINRIRI/ILF—ZIRAD— FHAWTTHAWZEZSE., CO2HIREL TVREZMIZITD E(CHUET .
Through new card and new application, which started in April, 2021, we will dramatically increase UX and aim to further improve lifetime value . Also, we will expand cards to support each individual's "like"
such as content cards, which have grown into the second pillar after the gold card. Also, we will increase the ratio of online applications of card members instead of physical stores and strengthen strategy of
maximizing share of household finances, such as E-commerce, Internet services and rent, which are expected to expand. We will aim to double the current transaction volume of 5.3 trillion yen five years later.
Further, we will try to achieve both reduction of CO2 and improvement of lifetime value by having more than 500,000 customers to use renewable energy and pay the charges by EPOS Card.

RIS E Investment for the Future

BRAFFEUFTa, JTIE—A2TREDA /NI MERBOMIIZDELTA INR—2 3 >ZAIHUFE T, FABEREIHANSDA I NR-2 3 DA, HAWEEFHIISD1 IR-2 3B A%
HEUFET, FIMRFBEL, ECERLICAT 7, &, T >TvIZENTEDERITIMBOES R AEFILZBRLUFT .. HAKRER, HAIDEZ(CEDE, HICHKERL., MiEZD < DEDIEHZHESD,
INGE - T v ONDEIIRE. J7AF22v)LUS—>0mAEEBRUET,
We will create innovation to achieve both impacts, like sustainability and well-being, and revenue. We will aim to create innovation from within the company about investment in new businesses and to
introduce innovation from outside about Co-Creative Investment. About investment in new businesses, we will develop the original business model, in which E-commerce, media, stores and fintech are
combined. About Co-Creative Investment, we will promote efforts to grow together and create value based on the idea of co-creation, and pursue both earnings contributions to our retailing and finance
operations and financial returns.

2. BREGR Capital measures
BRIVRECEARFRHICERDEH. FCHETIRE/INS A —hEUT. BEEALLR2S%REZBEREUTHRELET,
FILSFHOBEWRESEF v 1 - JO—23008A%Z. FEIKEZEDILAEIREICS00EM. BEARRELDIZHDEHIREUS(CS500/8M. HIFEEmTIC1000EAZERDITDFECTT .
We will try to eliminate excessive equity and set a target of equity ratio of around 25% for achieving new targeted balance sheet. Also, we plan to allocate core operating cash flow in the next 5 years of

230 billion yen to growth investments including Investment for the Future of 80 billion yen, share buybacks of 50 billion yen as a measure toward realization of the ideal equity ratio, and shareholder
returns of 100 billion yen.

3. A1)k Impacts
2019F(CAKRUTE TE=322050] (CEDE, HRFTFTEUFT EDTIILE—C2JCEADZEEZ 12/ EUTERLFELURL. MBERERDFFZHICDCD] [—AVDEDDEREH(ICDLB]
[HBAIDTSY R IA—L'EDLB] D3 DOEFEEEKRITNAL, FELRMDEHEEZFIRESFBEOEEZEKP I EUTHRELET.
Flz. AF—ORILF—DRHDFR EFEEHICRRITIHAMRZ (CEITT. RT—UHRILS—ZR—RA—(CBX B ET, ANFOREHZEESETENDET,
Based on "VISION 2050", which was published in 2019, we difined goals related to sustainability and well-being as "Impact". To achieve the three objectives of "Building tomorrow’s world for future

generations", "Creating happiness for each individual", and "Establishing a co-creation platform", we set main efforts as major targets of medium-term management plan.
Also, for the co-creation management, which realizes both interest and happiness value, we plan to invite stakeholders to board members and evolve the governance system.

(E£EKPI] Major targets

AT BMEDNTIE, 2683F80BEREL T, TCO2HFHEHIREL1007 b A ] MERER EOHAIDEIEA 150U £ RED 6 DOBEEDEMZBIELET,

TUT. NSO I)I\O REEIRT D ET. EPS200MB L. ROE13%BL L. ROIC4% EZER U TEWNDET,

About Impact, we aim to achieve six goals, such as "Reduction of CO2 emissions of 1 million tons or more", "Co-creation activities oriented toward future generations of 150 or more" and so on.
And, by realizing these impacts, we will achieve EPS of 200 yen or more, ROE of 13.0% or more and ROIC of 4.0% or more.
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<8E> [HAEELR—b 20201 [cDWLWT (Reference) About “Co-Creation Management Report 2020”

HHITI—TTIE. IRTORT—IRILE —DESEHCHEITIZHREHRES [HAREL/R— b 2020] #FTLZUEUR.

[HABEL/R— b 2020] DAA>2FT—XE K- B - F - #EOSA ITXFAILEMIHT LT, INTOAIC [LdhE] ZiEHITD HAIOIIOZ T A .
HHITI—THDETEEZODERNRBEDHEMHCDNT, BHREBVHB EEHE(CLDIIT7O-IRERRR. SEIFRABNSTHIBELTVET,
MARUI GROUP CO., LTD. announces that it has published Co-Creation Management Report 2020, its latest integrated report for all stakeholders.

The central theme of this year’s report is the kind of “Co-Creation Ecosystem” necessary to bring happiness to all stakeholders across all aspects of their daily lives including clothing, food, lifestyles , and leisure.
The report explains MARUI GROUP’s vision for the future from various angles with dialogue between experts and MARUI GROUP's management team and employees.

{ RF—0FRIF—h'RbZfMfE [FRELHHEE] ) Values Sought by Stakeholders: Profit and Happiness
27—V —BFEE. T[] TANZMEE LT [Fli] & ZPNTIEBNRMEETSS TUdbhE] i3 ENSEZDEE.
[FEMNUHHEM] TlIRL., TFREULLEHEE] RIRIBEVWSIENETBNLUTVET,

Based on the idea that benefits for stakeholders consist of profit, i.e. value measurable in monetary terms, and happiness,
i.e. value which can’t be measured in monetary terms, MARUI GROUP strives to provide both profit and happiness, rather than profit or happiness.

{ THANSE] ZEMIZHFER=M—FDOESRRAETIL ) New Business Model Based on the Trinity of Retailing and FinTech together with Co-Creative Investment
BIAGE(C R DAMANERPEE(CEIT T, T - T4 2T VIICRI— KTV ITREDD 2 CREREAD [HANKE| ZXTz.
IR =A—ARDEZSRAETILICDVWTTHALTWLET,

Aspiring to become a knowledge-creating company through intangible investment, MARUI GROUP has established a new business model zU
based on the trinity of retailing and FinTech together with co-creative investment in businesses such as startups and D2C companies.

=
k
{ BRERICDBRSEKEADFPIS3> ) Future-Oriented Actions Benefiting Future Generations : .
BRETFE—HCCOMIRCEMDBOTOZ U MRE, REKRICEIFZT OS2I CDVTTBNULTVET, gg]_EA%ON
Fz, HBBEBROFE2ZEDFIT7O-TRE, FEREAD UBDOEIRERRETFILHICIIZENTETRIZLEERUET, W%
Future-oriented actions such as initiatives to reduce CO2 emissions in coordination with customers. W

Plus, discussion of what current generations can do to pass on a happy future to future generations including dialogue with a couple of student activists on this topic.

( HBIBRFFEUFADIRTIAT R ) Co-Creation Sustainability Management
O RS Rz [HANGE ] Oz U, KEREEEEKR T OIS ADRFU R IR A MREICDVWTED EIFTVET,
Fz, HIMEEZEUEREBORBNREBEZRABL. TOBRZSHBNLTVET,

A look at risk management, external directors’ evaluation of co-creative investment, and overhauling the program for fostering next-generation managers.
Plus the results of a survey into the characteristic qualities of all directors including external directors.

LA TEDON N C AR ST OB

X [HEIEELR—b 2020] & <B55H5ZEBELLEEWN Co-Creation Management Report 2020 is available through the following links.
— (BAFEIR) https://www.0101maruigroup.co.jp/ir/lib/i-report.ntml  (English) https://www.0101maruigroup.co.jp/en/ir/lib/i-report.html
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<&%> [VISION BOOK 2050] [CDWT (Reference) About VISION BOOK 2050

{ HIIL—T E=3>2050 -MARUI GROUP's 2050 Vision- )

[ ESRAZE LU THSWDZ IENIIERDMX SR %EEID -Harnessing the power of business to build a world that transcends dichotomies- |

HHTI—TTlE. IRNTDORAT—IHRILT —DEEFCAFEHAPAFTFEUF ¢ L7R— k& LT TVISION BOOK 20501 ZFITWzLFELI,
[VISION BOOK 20501 Ti&. MHIIL—T EZ3>2050] & ET32EkKCEz [HAIZEEELEZ3DOEDR] [HRXFFEUFTAH)INF2R] AD

DA CDNTITHATDEHRIC, HHTIL—THHET [FARTOAD [UHbDE] ZRUSNDA > UIN—>TTENMRER] OFRAMFZO— Ry TZBEHL TLET,
MARUI GROUP CO., LTD. announces that it has published VISION BOOK 2050, its latest co-creation sustainability report for all stakeholders.
VISION BOOK 2050 provides explanations on MARUI GROUP’s 2050 Vision and the initiatives in three businesses founded on co-creation and in sustainability

governance for accomplishing this vision. This report also includes a roadmap for MARUI GROUP’s quest to help build a flourishing and inclusive society that offers happiness to all.

{AHII—-T ES3>2050 -MARUI GROUP’s 2050 Vision- )
[EZRAZB U THE5PD TIENIIZRDBIDEARZEID] LLVDEZIZDOERICDVT. [1>0)L—23>] OERB L.
LI —THEZ D 2050FDHA ] ZHHEBTITHAL TVET.
VISION BOOK 2050 contains information on the concept of inclusion and the vision for the world of 2050 that formed the basis for MARUI GROUP’s

P ———

2050 Vision of “harnessing the power of business to build a world that transcends dichotomies.”

{ HRIEBE L UZ3DDESRR -Three Businesses Founded on Co-Creation- )
E2a>EUTHEIFE ITIBNUZREDMX D] 2Hlc. EREZEDRCEDSRR] THAIEZSRXR] [J7AF>2v)L-A420)L—>32]
EVWDE3DDEDRAZKE. EESRIACHITDRABELSL. B3 EkiCAlFTERMDBEHFZBNLTVETD,
MARUI GROUP has identified three businesses that will aid it in accomplishing its vision of transcending dichotomies: "Inter-generational businesses",
"Co-creative businesses" and "Financial inclusion". VISION BOOK 2050 details the long-term targets of each business and its initiatives for realizing its vision. W:% 7/94»

(BRFFEVUF+ HI\F>X -Sustainability Governance- )

ESxIAZBU RGNS, MIKRBERIRITBHICE. MERER] EHRCMDBOCEMBEREER. INFETD 5 DORF—IRILS—(C
MERtER] Z8iM. [6 XRF—UmILF—] OFlE (Lnh) =R - ket FHo@Ezel 3 2EDMEHCDNTIHBLTVET,

MARUI GROUP realizes that co-creation with future generations is vital in its quest to help build a sustainable society and global environment through its business.

For this reason, future generations have been included alongside the five groups of stakeholders the Company has previously emphasized. VISION BOOK 2050
explains the new value creation initiatives being advanced to promote harmony and expand the intersections between the interests (happiness) of now six groups of stakeholders.

% TVISION BOOK 2050] [&. 555 CESEEL VISION BOOK 2050 is available through the following links.

— (BAFEMR) https://www.0101maruigroup.co.jp/sustainability/lib/s-report.ntml  (English) https://www.0101maruigroup.co.jp/en/sustainability/lib/s-report.html
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AERCBE U THDTIEROTFACET DLk (E. HHNMBEEAFLUTCVWDERRUSENTH D EHWTT 2 —EDFHRICEDNTSED.
KRDOFEEF (IR RBRBRCIDKREL RRDAERMENGDFT . BEVEDE(E. I REP 03-5343-0075(CTFETEE 0N,

The forward-looking statements contained in this presentation are based on information available at the time of preparation of
this presentation and certain assumptions that MARUI GROUP deems to be reasonable.

The forward-looking statements may differ materially from actual results due to a variety of different factors.

Please direct any inquiries to the IR Department (Tel: 03-5343-0075).



