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Aeon Hokkaido Corporation Financial Results for the 15t Quarter Ending Feb.28, 2022

1. REMWME (Financial Highlights)

202147A7H

[E{I: BAH ;% (Millions of Yen; %) ]

2019/5 2020/5 2021/5 2022/2
ATHALE AIEALE BIEALE (Forecast) ATEALE
Amount YoY Amount YoY Amount YoY Amount YoY
L& 46, 314 | 100. 1 77,141 | 166. 6 79, 288 102. 8 325, 000 101. 6
Net Sales
=
TOHDERIA 4,688 | 100. 7 4, 087 87.2 4, 694 114. 9 — —
Other Revenues
s
E%”XH 51, 003 | 100. 1 81,228 | 159. 3 83, 982 103. 4 — —
Operating Revenue
ey
E**IJ.H 1, 850 98. 4 885 47. 8 1, 024 115. 8 8, 800 94. 0
Operating Income
aln
ﬁé'?.’*”ﬁ 1, 810 97.7 864 47.7 1, 002 116. 0 8, 500 91. 4
Ordinary Income
PG 4 SR 28 1, 220 98. 7 1, 143 93. 6 810 70.9 4, 500 76. 9
Net Income
L+ 1) oo K
THR 72U B SRR 2 (F) 11. 55 98. 5 8. 23 71.3 5. 83 70.9 32. 38 76. 9
EPS(yen)
2020/5 2021/2 2021/5
Rk 40745 R
Amount Amount Amount
Share Share Share
wEE 145,813 | 100. 0 144, 264 | 100.0 142,906 | 100.0
Total Assets
T
MENAE 35, 034 24.0 35, 033 24. 3 32, 573 22.8
Current Assets
BREEEE
Property, 88, 936 61.0 87, 504 60. 7 88, 671 62.0
Plant and Equipment
BEEEEE
Intangible Fixed Assets 1, 901 1.3 1, 828 1.3 1,787 1.3
L 2 P
BREZOMOAE 19, 940 13.7 19, 898 13. 8 19, 873 13. 9
Investment and Other Assets
lﬁ.lmﬁ@ 110, 778 76.0 109, 231 75. 7 110, 332 77. 2
Fixed Assets
pe ==
ABAHE 70,322 | 48.2 66,099 | 45.8 66, 582 46. 6
Current Liabilities
= ==
e KR e 18, 320 12. 6 16, 291 11. 3 15, 270 10. 7
Long-term Liabilities
WL BE 57, 169 39. 2 61, 873 42. 9 61, 053 42. 7
Net Assets
e, P
T#R ST UREE E (F) 409. 83 — 443. 69 — 437. 53 -
BPS(yen)
==
ﬁﬂ%ﬁ{ﬂ. 26, 272 18. 0 17, 782 12. 3 24, 827 17. 4
Interest-bearing Debt
2. ¥EBAM (Selling, General and Administrative Expenses)
[B4I: BAM; % (Millions of Yen; %) ]
2019/5 2020/5 2021/5
ot ] BTHALE Sttt Eof] ATHEALE 5L Eof] BITHEALE L
Amount YoY % of Sales Amount YoY % of Sales Amount YoY % of Sales
A5 6, 493 101. 0 14. 0 10, 275 158. 2 13. 3 10, 671 103. 9 13. 5
Personnel Costs
B
'Jiﬁ%. 1,018 98. 0 2.2 1, 082 106. 3 1.4 1, 401 129. 4 1.8
Advertising Costs
Rt &
3 1, 027 98. 6 2.2 1, 554 151. 3 2.0 1, 695 109. 1 2.1
Selling Costs
=n
"y‘ﬁﬁ% 5, 730 99. 9 12. 4 7,487 130. 7 9.7 7, 963 106. 3 10. 0
Facilities Costs
J— 17
ata 1, 328 108. 7 2.9 1, 844 138. 9 2.4 1, 833 99. 4 2.3
General Costs
e
Tnotu; 15, 598 100. 8 33.7 22, 244 142. 6 28. 8 23, 564 105. 9 29. 7




3. ELEREAFTLEDIRHR (Sales by Store Type)

(B ®AM; % Millions

of Yen; %))

2021/5
b= R BTHALE BETELE ey
Sales Share YoY Same .scale
ratio
GMS
General Merchandise Store 43, 004 54.2 106. 3 106. 3
SM
Supermarket Store 24, 344 30.7 99. 4 97. 4
DS
Discount Store 10, 304 13.0 98.7 97. 6
% TGMS EFE|HMER—/A—(SuCEL) . ISMBE |- R—/N"—I—4yrEE [DSEE | TIRAIUEE

X1 RRBELEIZDOWTIE, 2020 FELURDHE -FEEZREET

= - o o
4. BRAFTLEOWRR (Sales by Product Category)
[Bifir: A H ;% (Millions of Yen; %))
2019/5 2020/5 2021/5
bl WAL | BTHALE | BifFLE e R | Bt | BiFERE | FTLEE ek | ATk | Bl
Per <P>;; Per
Sales Share YoY Comp. Sales Share YoY Com Sales Share YoY Comp.
Stores St - Stores
ores
Z‘E;H 8,678 18.7 99. 9 99. 9 5, 227 6.8 60. 2 59.8 6, 369 8.0 121.8 121.8
Clothing
=]
Fﬁ;)(n)l:l 27,510 59. 4 100. 3 100. 1 61, 284 79.4 | 222.8 | 104. 3 61, 854 78.0 100. 9 99. 9
EERIR
Home, Digital 9, 391 20. 3 99. 9 99. 9 10, 035 13.0 | 106. 9 94. 3 10,441 13. 2 104. 0 103. 9
and H&BC
Tt 734 1.6 94. 8 94. 8 593 0.8 80. 9 83. 0 623 0.8 104. 9 104. 9
Others
A%
”llf(l);l-l 46, 314 100.0 | 100. 1 100. 0 77, 141 100.0 | 166. 6 97.7 79, 288 100. 0 102. 8 102. 0
[EBFIDAER]

KB LTaRRER, TR AT — AKX

BRI 0Y)— TA— BE.KE.BE. TUH. EE
EERR-RE.XE. VAU EFEE. R—LT7yi 3> H&BC

- ZT DM - REEIRTE. FEMR. FIMR. T

¥ 2020FE5ADBFELIZOVTIE., IBXYIZANY 2L BEMRSHOBREEHEBEESATEYET,

5. AERBEEFEEFRLEE®UE (Comparable Store Sales Growth by Month )
[BifI: %)

21/3 21/4 21/5 FET
m‘gﬂ 21.0 48. 5 AO. 1 21.8
Clothing
=]
B 0.9 AO. 3 AO. 8 AO. 1
Food
EERE
Home, Digital and H&BC 4.5 1.0 A3 4 8.9
&t
3.0 4.1 A1 1 2.0
Total

6. BIFEDER - HIH - RS [ABOAILLHER

(Comparable Stores: Number of Customers, Average Spending per Customer, Number of Product Sales)

2019/5 2020/5 2021/5
RITEAEE(YoY) BIEEL(YoY) AT EE(YoY)

gﬁ 0, o, o,
Number of Customers 98. 9 & 93. 7 % 102.3 %
% B . 101. 1 % 104. 3 % 99.8 %
Average Spending per Customer

AR5 A . ) )
Number of Product Sales 98. 7 6 102. 2 % 98.6 %

¥ 2020F58I122L0WZ T, BRI AN 2t BERRASHOBEFEEHEFEEZSATRYEY,




7 . BAFAE DK

(New Store and Closed Store Details)

s B 5% el SEiSERE (m)
Open Date Store Name Location Retail Space
#E ,
A
New Stores
FAE B [E& AL S mE R (m)
Close Date Store Name Location Retail Space
i
Closed Stores

8. Mgl - KREHIETHEK

(Number of Store : By Region and Store Type)

ﬂ‘f@ﬁiM—S/f— Z—/ \0_51\7/1_,7% = ijgimb_}, Z DAt %)
General Merchandise Supermarket Store Discount Store Other
Store

FLIR™ 13 o S ”
BT a .
EEET. JL 3 > 5
N 1 5
wILTH 1 A
R 1
FI BRI, I ERAT 2 .
LS D g 16 0o .

" 40 67 19 42
X 202146A KEA

M1 INIR—/S—TFEWNET T2 L 141 [EEHETA A INAOFRTERIE 1 ERYET,




