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1. ¥4EDMWE Financial summary

2020/6/30 2021/6/30 2021/3/31
38R HIEELL 3nA HIEELL 1218 HIEELL
(M./Yen) 3 months YOY(%) 3 months YOY(%) FY2021 YOY(%)

1 #REZ DIUEERGEFIZE (EPS) Earnings per share *1 7.30 28.5 15.59 213.6 10.58 9.0

HOEALMHFIZE (ROE) Return on equity - - — - 0.8% A8.0%

RTEARFIEE (ROIC) Return on invested capital *1 0.8% +0.0% 0.6% A0.2% 1.4% AN2.3%

HEEAIX b Capital costs *2 - - - — 7.8% +0.9%

BAOX ~ (WACC) Weighted average cost of capital *3 - - - - 3.5% +0.5%

(&73M./Millions of Yen)

DI —THEURS Total Group transactions 615,288 89.7 784,666 127.5 2,919,231 100.5
IN5E Retailing 34,050 42.7 52,816 155.1 229,207 71.6
T42FvD FinTech 591,719 93.8 746,081 126.1 2,760,432 103.0
HE Eliminations 10,480 - A14,230 = A70,409 -

55 _EINZS Revenue *1 42,714 79.7 48,578 113.7 206,156 89.0
[UH—U>TLRZ1—] [Recurring revenue] *2x4 [30,289] [84.9] [34,624] [114.3] [136,127] [94.1]
NG5 Retailing *1 12,033 53.4 16,592 137.9 71,400 74.6
J4>Fvo FinTech *1 30,681 98.7 31,985 104.3 134,755 99.1

Fo L#RFIEE Gross profit *1 37,160 81.7 42,503 114.4 177,326 91.2
[UA—U>TLRZ1—] [Recurring gross profit] *2% 4 [27,345] [85.2] [31,324] [114.5] [123,599] [94.3]

5t LTI Gross profit margin *1 87.0% +2.2% 87.5% +0.5% 86.0% +2.1%
JE&#H - Web Store - Web *1 86.8% +3.0% 88.7% +1.9% 86.7% +2.3%

RFEERU—IREIRE Selling, general and administrative expenses *1 28,284 77.1 35,527 125.6 162,103 106.2

(=EEA Operating income *1 8,875 101.0 6,975 78.6 15,223 36.5
T Retailing 840 35.8 213 25.4 1,481 14.8
J4>Fvo FinTech *1 9,491 117.2 8,351 88.0 20,201 52.9
SHEX (F2tt Eliminations/Corporate A1,455 - A1,589 = 6,459 -

EEM=E Ordinary income *1 9,366 109.8 6,815 72.8 14,520 36.1

Btttk E (CIRE I D U-HAREFI 2% Net income attributable to owners of parent *1 1,564 28.1 3,330 212.8 2,267 9.0

(¥ Share)
BRIk (B ZRR<) Average number of shares (excluding treasury stock) *3 214,411,916 98.6 213,562,945 99.6 214,411,622 99.3

* SFERE>. RR—D(CEHLTHEDFET,
The notes are on the next page.



*1 EER(E NUNZGERGHICRI T 2RETE%E] (RERFTE%ERE295 20206 3 A31H) $2BEAULRDRBALLOTHEDFT. F SIFSIUHILFEICDOVNTE., MRERZOBEL /RO THEDFET.

FUL([Ep.21EIELIZE0,
The figures above have been determined in accordance with the Accounting Standard for Revenue Recognition (ASBJ Statement No.29, March 31, 2020).
Results for the two previous fiscal years have also been revised by retroactively applying the above accounting standard. For further details, please refer to page 21.

*2 FFM(Ep. 202 8RR ZE0N,

For more details, please refer to page 20.

*3 AP EIOHRRNBOBEH(CH T, FITERNEN SR T 2B CHINRICIE. RERMBIPEENUKIISESOPERMRE T LKA ZEHTHEDET .

(20224F38H8 #E1MUSHE 708,745, 20214388 545,184, 202143888 SB1MU¥HR 545,184)

Treasury stock excluded from average number of shares includes Board Incentive Plan and Employees Stock Ownership Plan.
(FY2022 1Q 708,745 FY2021 545,184 FY2021 1Q 545,184)

* Kk 1~4(F. Non-GAAPIEIRTT, FHEIE. p.19 <EE> Non-GAAPEIR(C DWW TZI BRI IZE),

Items % 1-4 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 19.



2. ) —T#ERE Total Group transactions

2020/6/30 2021/6/30 2021/3/31

318 HIEELE 3188 HIEELE 1218 HIFELE

(B M./ Millions of Yen) 3 months YOY(%) 3 months YOY(%) Fy2021 YOY(%)
II\FE Retailing 34,050 42.7 52,816 155.1 229,207 71.6
EEERTFT> NELEE Tenant sales and others 19,643 35.3 36,204 184.3 151,634 69.4
Bmiets Product sales *1 1,529 35.9 1,568 102.6 8,151 54.6
ZEERFESE LS Commisioned sales *1 4,581 89.6 4,220 92.1 19,389 91.2
SHIBEATE LS Consignment sales 4,413 42.1 6,892 156.2 30,266 74.9
EBEEETNN Related business revenues 3,882 90.3 3,930 101.2 19,765 79.3
J42FTv0 FinTech 591,719 93.8 746,081 126.1 2,760,432 103.0
>avBE2dULTy b Card shopping 459,912 90.0 580,864 126.3 2,185,997 100.7
PN IS Outside of Marui Group 449,431 92.5 566,633 126.1 2,115,588 101.9
(U - DEIEES) (Total transactions for revolving and installment payments) *2 (55,104) (84.5) (66,659) (121.0) (255,815) (89.9)
H—EX Service 105,589 130.9 133,954 126.9 460,873 130.2
H—RFvrvz>2y Cash advance 24,112 64.9 29,043 120.4 104,846 72.2
IT 4t IT, etc. 2,104 95.9 2,218 105.4 8,714 99.9
HE Eliminations A10,480 - A14,230 — A70,409 -
=5 Total 615,288 89.7 784,666 127.5 2,919,231 100.5

*1 FERE NNESRHICRI T et EEE ] (BERFTE#SE295 202063 A31H) S BEALLROEELB>THNFET.
Fz, IESIURIAECDOVNTE, BRERROBIESR>THEDET. FUL(Fp.212TBIZE,
The figures above have been determined in accordance with the Accounting Standard for Revenue Recognition (ASBJ Statement No.29, March 31, 2020).
Results for the two previous fiscal years have also been revised by retroactively applying the above accounting standard. For further details, please refer to page 21.
223y ESIOLDy NEEBERRFIL DY MRETHRALE TUR - DEEURS] REOEFEETT.
Total transactions for revolving and installment payments are the total of Card shopping and Driver's license Credits,etc.
* EEMERT > MELEEE. ERERZNEMIELCVDTT hOBIRESETY. BRkLsE. ECBEFMEZHRLETD. AANZRATERZEVIRBZERIAETOTLETY .
ZHAREELBE. ECWe bZEFLET D, BROPIEEIESIECH DEREREEFEFHHICHDIZARGCHETORRE T, HEAATLE(E. ERORSTEERKCEEILXLDERZELIANDEEEREDOZHIHETOERIRETY.
BEBEIVA (. [E&H - We b LIOO/\SEREESE (Mt - L. TO/(TAIRSAS b BEBILTIRSAS b, TEESESE) OREHTY,
Tenant sales and others are the sales of tenants which made the fixed-term rental contracts. Product sales are the sales mainly by private-brand specialty stores of products purchased outright (products paid for at
time of procurement). Consignment sales are (mainly online) transactions involving products owned by business partners but for which product management responsibility rests with the Company.
Consignment sales are the sales by the department store type of contract which products are procured from suppliers at the same time they are sold to customers. Related business revenues are the revenues of

retail-related buisiness except store and web revenue, which are commercial facility design - construction, property management, comprehensive building management and real estate business, etc.



3. %ENEE Revenue

2020/6/30 2021/6/30 2021/3/31

35nAH BIEELL 318 BIELE 1258 BIEELL

(B Millions of Yen) 3 months YOY(%) 3 months YOY(%) FY2021 YOY(%)
INFE Retailing *1 12,033 53.4 16,592 137.9 71,400 74.6
EHMERTFT> MIAE Tenant rent revenue and others 4,633 43.8 8,810 190.1 33,130 78.0
EmELES Product sales *1 1,473 36.0 1,500 101.8 7,717 53.6
ZEEARFEFER Commission fee *1 1,349 82.8 1,226 90.9 5,718 86.5
SEIEEATR LS (FEZR) Consignment revenue 693 36.1 1,124 162.0 5,068 68.9
BEESSZEUNA Related business revenue 3,882 90.3 3,930 101.2 19,765 79.3
JA4>Fv0 FinTech *1 30,681 98.7 31,985 104.3 134,755 99.1
2avE>JdoLSy bk Card shopping revenue 19,582 99.5 21,247 108.5 82,849 100.2
UR - 3EIFEHR Finance charges on revolving and installment payments 12,096 104.5 11,866 98.1 47,561 99.3
DNERIEFER Affiliate commissions 7,486 92.3 9,381 125.3 35,287 101.6
H—RFvyv>TFE Interest income on consumer loans 5,982 96.1 5,233 87.5 22,144 88.9
BEEREME (18.9~) Liquidated accounts receivable (Sep. 2018-) A664 - A1,039 = 4,424 86.5
TREMCEERE R Gain on transfer of liquidated accounts receivable - - = = 7,833 110.2
BELEL i Amortization of liquidated accounts receivable and others 1664 - A1,039 = A\3,409 -
H—ERA Service revenue *1 3,676 110.7 4,325 117.7 16,622 114.4
IT 4t IT, etc. 2,104 95.9 2,218 105.4 8,714 99.9
Aast Total *1 42,714 79.7 48,578 113.7 206,156 89.0
[UAh—U>DLRZ1—] [Recurring revenue] *2 k4 [30,289] [84.9] [34,624] [114.3] [136,127] [94.1]
-SRI - Ratio of recurring revenue *5 69.9% +4.9% 70.1% +0.2% 64.7% +3.6%

*1 FEC(E MUNZSEReHCRIT

(1B

The figures above have been determined in accordance with the Accounting Standard for Revenue Recognition (ASBJ Statement No.29, March 31, 2020).
Results for the two previous fiscal years have also been revised by retroactively applying the above accounting standard. For further details, please refer to page 21.

*2 F#Mi(Ep. 202 BB IZE0N,

For more details, please refer to page 20.

*  %4,5(F Non-GAAPIEIETY . stE(E. p.19 <EE> Non-GAAPHEEIR(IC DWW TZZSRIIZE0,
Items % 4,5 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 19.

SETEHESE295 20206 3 A31H0) FEEAULBDERELLOTHEDEY . FiL. fFIESIURILZEICDNTE, MMERRDBELRD THEDETY.

* EMERT T MRAER. ERERZNICEDRENAZDORBTY ., Bl ECHEEBIEZHRLETS. LANLHRTEREEV RS BEIMIAETDR EETY,
ZERGEFHRNL. E(CWe bZERLET D, BROFBIEIESEIKLCH DEREREEFUHTICHDFRARTICED S FHRATT,
EEEATE LS (FE88) (3. PAROARSE EREFCEBISE R DERZEAN D BEEEOZNEETODR LB T, MISELUEROH 25T L5 ETSMBARTZLTHEDET.

FUL@Ep.21EIBL S0,

BRHEEEIVA (E, /58 - We bLUN/NERIEESE (MRSt - L. TO/(TAIRSAT b BEBILIRI A b RBESESE) OIETY,

Rent revenues and others are the revenues of rental income and others which generates from the fixed-term rental contracts. Product sales are sales mainly by private-brand specialty stores of products purchased outright
(products paid for at time of procurement). Commission fees are the commission revenues for (mainly online) commission sales of products owned by business partners but for which product management responsibility rests
with the Company. Consignment revenues are the sales by the department store type of contract which products are procured from suppliers at the same time they are sold to customers, and the Company showsit at net value,
the portion that represents profit to the Company. Related business revenues are the revenues of retail-related buisiness except store and web revenue, which are commercial facility design - construction, property management,
comprehensive building management and real estate business, etc.



4. TL#¥FZE Gross profit

2020/6/30 2021/6/30 pAspAVTCHE

358 BIEFLE 368 BIFELE 121A BIEFLE

(B7H./Millions of Yen) 3 months YOY(%) 3 months YOY(%) FY2021 YOY (%)
NFE Retailing *1 8,174 50.8 12,279 150.2 49,401 75.6
EEMERT > hNE Rent revenue and others 4,433 45.3 8,349 188.3 31,435 78.4
o Product sales *1 594 33.7 530 89.3 2,564 44 .4
ZEEARFTF A Commission fee *1 1,349 82.8 1,226 90.9 5,718 86.5
SEHABEA Consignment revenue 693 36.1 1,124 162.0 5,068 68.9
ESpEE=ES Related business revenue 1,102 111.7 1,048 95.1 4,613 83.8
JA2TV0 FinTech *1 28,986 98.6 30,224 104.3 127,925 99.1
SaveEJdoLSy b Card shopping revenue 19,582 99.5 21,247 108.5 82,849 100.2
U7R - DEIFER Finance charges on revolving and installment payments 12,096 104.5 11,866 98.1 47,561 99.3
HNERIEF &R Affiliate commissions 7,486 92.3 9,381 125.3 35,287 101.6
H—RFvrv>D Interest income on consumer loans 5,982 96.1 5,233 87.5 22,144 88.9
EEREL (18.9~) Liquidated accounts receivable (Sep. 2018-) N664 - A1,039 = 4,424 86.5
TRENM BRI Gain on transfer of liquidated accounts receivable - - - — 7,833 110.2
SREREA b Amortization of liquidated accounts receivable and others N664 - A1,039 = 23,409 -
PJ—EX Service revenue *1 3,676 110.7 4,325 117.7 16,622 114.4
IT 4t IT, etc. 409 82.1 456 111.5 1,884 99.8
A Total *1 37,160 81.7 42,503 114.4 177,326 91.2
[UAh—U>dL~RZa1-] [Recurring gross profit] *2% 4 [27,345] [85.2] [31,324] [114.5] [123,599] [94.3]
UBD—U>TLRZa—t=R Ratio of recurring gross profit *5 72.4% +3.8% 72.3% A0.1% 68.1% +2.4%

*1 FEE(E NINGRHCHITDRETRE] (BESFTEESE295 202063 A31H) SZBALCEDEIELRO>THEDNET, Fo. FIFESLUFIRAFEICDVTE, BREREOBIELR D THENET. FUL<(Fp.212BLIZE,
The figures above have been determined in accordance with the Accounting Standard for Revenue Recognition (ASBJ Statement No.29, March 31, 2020).
Results for the two previous fiscal years have also been revised by retroactively applying the above accounting standard. For further details, please refer to page 21.
*2 FHHEp.20ZZBIR<IZE0.
For more details, please refer to page 20.
*  %4,5(F Non-GAAPISEET T, stEI(E. p.19 <EE> Non-GAAPIER(ICDWTZEI SR IZE,
Items % 4,5 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 19.



5. RFGEERUV—REEE Selling, general and administrative expenses

2020/6/30 2021/6/30 2021/3/31

3nA HIEELL 3nA BIELE 1218 HIEELL

(&7 M./ Millions of Yen) 3 months YOY (%) 3 months YOY(%) FY2021 YOY (%)
IRFEleEE Sales promotion expenses *1 6,266 92.2 7,532 120.2 28,759 102.9
R > hER Card rewards *1 5,406 113.6 6,434 119.0 24,740 110.6
IRFEEHE Sales administration costs 4,687 72.9 6,626 141.3 25,516 93.3
A& Personnel costs 7,493 74.9 9,102 121.5 35,115 90.2
B = Equipment costs 2,830 48.3 4,972 175.6 19,669 82.1
RMERN & Depreciation and amortization 1,435 69.6 2,261 157.5 8,413 107.0
BHER Provision for bad debts 4,296 102.7 3,571 83.1 15,590 96.0
FISREERE I HERA Provision for loss on interest repayment - - - — 23,170 524.0
HEHRNE (BEEMR) Taxes and dues (business taxes) 350 106.5 350 100.0 1,386 96.3
DAt Others 923 88.6 1,111 120.3 4,480 98.8
&st Total *1 28,284 77.1 35,527 125.6 162,103 106.2

*1 EECE TIRESRHMICR T 2R5TE%E] (BERETEERE295 20206 3 A31H) F2BEAUCEDOREAELBOTHEDET ., Fie. FIESIUHILFEICDVNTE, #BRERBOBIELLROTEDFEY. FUL(Ep.212TBIZEU,

The figures above have been determined in accordance with the Accounting Standard for Revenue Recognition (ASBJ Statement No.29, March 31, 2020).
Results for the two previous fiscal years have also been revised by retroactively applying the above accounting standard. For further details, please refer to page 21.



6. EOA>MEHR Segment information

2020/6/30 2021/6/30 2021/3/31

3nA HIEELL 3nA AIELE 1258 HIEELL

IN5E Retailing (B M./ Millions of Yen) 3 months YOY(%) 3 months YOY(%) FY2021 YOY(%)
75 HUN Revenue *1 12,674 52.6 17,520 138.2 75,255 74.0
SRR Operating income 840 35.8 213 25.4 1,481 14.8
EBENTE Operating income to revenue *1 6.6% A3.2% 1.2% A5.4% 2.0% A7.9%
TIOA NEE Segment assets *1 263,721 92.8 250,191 94.9 258,125 92.8
TEARFIEEE (ROIC) Return on invested capital *1 0.3% AN0.5% 0.1% A0.2% 0.5% AN2.9%

JA>TvY FinTech (B Millions of Yen) *1

5t EUINES Revenue *1 31,001 98.1 32,395 104.5 136,320 98.7
(=EEA Operating income *1 9,491 117.2 8,351 88.0 20,201 52.9
EEAEEK Operating income to revenue *1 30.6% +5.0% 25.8% N4.8% 14.8% N12.9%
TR NEE Segment assets *1 614,376 97.0 630,161 102.6 627,853 100.8
RTEARFIEE (ROIC) Return on invested capital *1 1.2% +0.2% 1.0% N0.2% 2.5% N2.1%

*1 FEEF NGRHCHITDIRTREE] (BESFTEEE295 20203 A31H) SZBAUCEDEIELRO>THEDFET, Fo. FIFESLURIAEICDVNTE. BREREOBIELR > THENFET. FUL<(Fp.212lBIZE,
The figures above have been determined in accordance with the Accounting Standard for Revenue Recognition (ASBJ Statement No.29, March 31, 2020).
Results for the two previous fiscal years have also been revised by retroactively applying the above accounting standard. For further details, please refer to page 21.

* % 1(E Non-GAAPIEIRT Y. stEIIE. p.19 <EE> Non-GAAPIEEIRICDWTEISERZE,
Item %1 is Non-GAAP indicator. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 19.



7. EESEWEBROBME Summary of consolidated balance sheet

2020/6/30 2021/6/30 2021/3/31
BIFLEE BIELEE BIFLEE
(&M, Millions of Yen) YOY(%) YOY(%) YOY(%)
ExEE Operating receivables 540,424 94.7 552,037 102.1 544,707 98.0
Bl Installment sales accounts receivable 411,537 95.3 435,560 105.8 426,668 102.5
(=ES=IhE Operating loans 128,886 92.8 116,476 90.4 118,039 84.7
(EtERENLER) (Liquidated accounts receivable) (177,465) (131.9) (183,163) (103.2) (182,202) (100.1)
BEE&RE Fixed assets *1 265,601 105.1 279,806 105.3 277,549 107.0
EBImEES Investment securities 35,326 133.6 44,680 126.5 42,144 153.9
BHFEE Interest-bearing debt 472,836 93.0 504,516 106.7 484,580 101.0
Bo&AR Shareholder's equity *1 290,901 102.5 283,910 97.6 289,579 100.1
Fy=1:3 Total assets *1 884,751 98.1 905,498 102.3 901,231 101.7
TmENMbLEE Ratio of liquidated accounts receivable *6 24.7% +5.6% 24.9% +0.2% 25.1% +0.4%
B TFEE SXEEL Ratio of interest-bearing debt to operating receivables *7 87.5% N1.6% 91.4% +3.9% 89.0% +2.6%
BoBALLE Equity ratio *1 32.9% +1.4% 31.4% A1.5% 32.1% A0.5%

*1 R TINESERICR T DaatEEE] (RERFTEESE295 2020953 A31H) Fa@AUROSE LR > THENFET, Fio, AIFESIVRILELCDVNTE, MRBEABOBIELR>THEDFET, FUL<([@p.21E2IEIZE0,
The figures above have been determined in accordance with the Accounting Standard for Revenue Recognition (ASBJ Statement No.29, March 31, 2020).
Results for the two previous fiscal years have also been revised by retroactively applying the above accounting standard. For further details, please refer to page 21.

* %6,7(%. Non-GAAPIEIET Y, 5tER(E. p.19 [ <EE> Non-GAAPIBEE(CDWT] ZZEBIZE,
Items % 6,7 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 19.



8. VI —THEukE RIELLHERE YOY change in monthly of total Group transactions

4/ 5H 64 7R 84 9A 10A 118 124 1A 2H 3A 25t

(%) APR. MAY JUN. JUL. AUG. SEP. OCT. NOV. DEC. JAN. FEB. MAR. TOTAL

D) —THEERS Total Group transactions 143.3 1319 111.6 - - - - - - - - - 127.5
NFE Retailing 268.1 246.9 89.7 - - - - - - - - - 155.1
JE&H - Web Store - Web *1  302.1 2783 904 - - - - - - - - - 162.0
T42F7vYD FinTech 139.8 128.7 112.8 - - - - - - - - - 126.1
2avEJdoLSy b (SMEBINERE) Card shopping (Outside of Marui Group) 143.5 128.4 110.6 - - - - - - - - - 126.1
H—EX Service *2 127.1 127.5 126.0 - - - - - - - - - 126.9
A—RFrvz>o Cash advance 112.6 123.3 126.7 - - - - - - - - - 120.4

*1 [15&H - Web) (& \GEOEMMERTF> bE. Bm. ZHRGE. HILEADSEETY.

“Store + Web” is a total of Tenant sales and others, Product sales, Commissioned sales and Consignment sales.

*2 JA2FTVICHITD Y—ER] F. TRE

TEIAEE, EERFIL DY b - RIREDSFIRMEETY .
“Service” under FinTech represents the amounts of rent advances, driver’s license credit, insurance sales, etc.

-10-



9. /N5 ERIEMRE Transactions of Retailing by store
2020/6/30 2021/6/30 2021/3/31
318 BIEELE 3nH BIFELE 121 A8 [z SoipmiE (n)

(BAM./Millions of Yen) 3 months YOY(%) 3 months YOY(%) FY2021 YOY(%) Sales floor area
EFESILA Kitasenju Marui BRIRHED Tokyo 4,131 41.6 6,163 149.2 28,993 74.4 35,300
W e bi@EiR EC 5,236 99.4 4,525 86.4 20,283 94.4 -
NI D7 =U—EO Marui Family Mizonokuchi HR)E Kanagawa 2,523 48.1 4,446 176.2 17,511 81.2 32,260
FE<IL1 Shinjuku Marui *1 ERIRHED Tokyo 1,485 20.5 3,244 218.4 14,133 51.5 30,590
NI D7 ZU—ER Marui Family Shiki BER Saitama 1,429 52.6 2,360 165.1 9,206 87.0 18,900
RFHERSRETE Marui Kinshicho BRIRHED Tokyo 1,457 48.2 2,338 160.5 9,626 80.8 22,990
BT /& Machida *1 ERIRHED Tokyo 1,168 31.1 2,280 195.1 10,408 70.3 21,270
BREE)L Yurakucho Marui BRIRHED Tokyo 1,067 21.7 2,075 194 .4 10,504 55.2 18,500
ERFILA Kokubunji Marui BRIRHED Tokyo 1,619 60.8 2,030 125.4 8,960 84.3 14,300
Bl oant Marui City Yokohama HR)E Kanagawa 672 31.5 1,975 293.9 6,883 79.3 16,770
F&EET« Totsuka Modi HR)E Kanagawa 875 37.7 1,960 223.9 6,877 77.4 16,580
NILA D7 =Z)—B8E4 Marui Family Ebina HR)E Kanagawa 1,117 59.7 1,686 150.9 6,694 90.8 19,500
bi=lS Kashiwa 1 FEER Chiba 727 37.5 1,676 230.5 5,673 72.9 18,810
EHTILA Ueno Marui BRIRHED Tokyo 847 26.3 1,667 196.8 7,285 60.4 16,390
BHEILA Hakata Marui pis{ral=y Fukuoka 632 30.7 1,495 236.5 5,667 69.7 15,000
RENILA Omiya Marui BER Saitama 568 35.2 1,402 246.6 4,698 75.2 13,970
HEFIL Nakano Marui BRIRHED Tokyo 809 53.1 1,333 164.8 5,436 88.3 4,950
NHEEFIE Marui Kichijoji BRIRHED Tokyo 415 31.3 1,118 269.1 4,177 83.0 11,950
Bl Soka Marui BER Saitama 504 39.8 1,071 212.6 3,824 79.8 16,530
RAEILA Namba Marui ABRAF Osaka 906 30.2 880 97.2 6,641 59.1 17,000
e )L Ikebukuro Marui BRIRHED Tokyo 379 24.9 864 228.0 3,730 68.2 12,170
MBS Shibuya *1 ERIRHED Tokyo 354 12.7 811 229.0 3,657 35.1 14,090
WEILA Kobe Marui aEE Hyogo 519 43.6 694 133.9 3,823 78.6 6,940
B35 Shizuoka *1 EREIE Shizuoka 231 37.9 173 74.9 1,769 76.2 5,540
REBILA Kyoto Marui REDAT Kyoto 26 2.1 - — *2 26 0.6 -
[9MEBEEFYIE] [Specialty stores] 29 23.0 91 314.5 309 65.4 -

1 FENILA(E THREE)

[P OXR]

TS

23

[A>] D388, BTHE - 48/ -

&, BERTIL-1 (32021638 28HICHEL. BHET + DAORMER D TEDET.
Shinjuku Marui includes "Main Building", "Annex" and "Men". Machida, Kashiwa, Shibuya and Shizuoka include "Marui" and "Modi."

Shizuoka Marui closed on March 28, 2021 and only Shizuoka Modi continues to operate.

*2 REIILA(E. 202058128 (CHEWLWELE UL,
Kyoto Marui closed on May 12, 2020.

A/IE - BEEE. ZnTEn (YL

[E7+] O28ZEMLTHDET.
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10. AiS5 - BEEEBRUEH@EOMERE YOY change in humber of customers and sales per purchase

2020/6/30 2021/6/30 2021/3/31
31H 35nA8 121 H
(%) 3 months 3 months FY2021
ANEEE Number of customers coming to stores 34.3 184.1 64.3
BLEE#H Number of purchase 42.8 173.3 74.5
== <Liii} Sales per purchase 92.9 93.1 94.7

11. Hh—R&8# Number of credit card members

2020/6/30 2021/6/30 2021/3/31

AIFE A= AIFE

(710 thousands) Change Change Change
H— REEHEET Total 715 +18 706 A9 709 AN
ISFFA-R Platinum cardholders 9 +2 10 +1 10 +1
J—ILRA—R Gold cardholders 247 +32 266 +19 260 +19
TLEZT7 LH— REEEBRK Ratio of premium cardholders 35.8% +3.9% 39.2% +3.4% 38.1% +3.3%
RSB New cardholders 10 A10 12 +3 53 N29
NHII—TEHENAE Outside of Marui Group stores 8 A3 10 +1 39 A9
FIFEE (25HHARD) Active cardholders (fiscal year) 339 A16 359 +21 447 A25
FIFAER Ratio of active cardholders (fiscal year) 47.4% N3.6% 50.9% +3.5% 63.0% N2.5%
BwaEE (1 F/[FIA) Active cardholders (for a year) 463 +4 451 A12 447 A25
e Ratio of active cardholders (for a year) 64.8% AN1.1% 63.9% AN0.9% 63.0% N2.5%

*1 [JLETFLA—REE] G TSFFEREET-ILREBOEFTY,
“Premium cardholders” is the total number of Platinum cardholders and Gold cardholders.
*2  [RHII-TEHAAR] (F. 29—y ~ REFTIY—-EX. BEHEENSOARTY.
“QOutside of Marui Group stores” is enrollment from the internet, rent guarantee services and partner facilities, etc.
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12. E%{GE Operating receivables

2020/6/30 2021/6/30 2021/3/31
HIEELL HIEELL HIEELL
(&M, Millions of Yen) ToYov(%) YOY(%) YOY(%)
TR ES Installment sales accounts receivable 411,537 95.3 435,560 105.8 426,668 102.5
(RENMLBEEZED) (Including liquidated accounts receivable) (575,360) (104.0) (604,711) (105.1) (594,950) (101.8)
7R « DEIFAL Revolving and installment payments 293,345 92.9 254,011 86.6 255,677 83.6
mEMLEEESD) (Including liquidated accounts receivable) (354,343) (103.6) (355,242) (100.3) (356,057) (97.2)
1+ 20 R—FRLEHALE  Pavment by instalments within twotimes. 118,191 101.9 181,549 153.6 170,991 154.8
(REMLEEZSD) (Including liquidated accounts receivable) (221,017) (104.8) (249,468) (112.9) (238,893) (109.4)
EXEMEES Operating loans outstanding 128,886 92.8 116,476 90.4 118,039 84.7
RELEEESD) (Including liquidated accounts receivable) (142,529) (93.7) (130,489) (91.6) (131,959) (86.3)
=H Total 540,424 94.7 552,037 102.1 544,707 98.0
RELEEESD) (Including liquidated accounts receivable) (717,889) (101.8) (735,200) (102.4) (726,910) (98.6)
(&7 M./ Millions of Yen)
FISIREREI HEKS Allowance of loss on interest repayment balance 3,552 90.5 21,398 602.4 22,810 489.2
(%)
Bf=R Ratio of bad debt write-offs *8 0.47 A0.01 0.48 +0.01 2.09 +0.21
2020/6/30 2021/6/30 2021/3/31
A= A= A=
(73M.710 thousands of Yen) Change Change Change

1Az UK - SEBALVES (BE55HE) Balance of revolving and installment payments per customer *9 37.6 +0.7 38.5 +0.9 38.3 +1.1
1 NEHZOEEEMNEKS Balance of operating loans outstanding per customer *10 24.2 N0.2 23.9 AN0.3 23.9 N0.6

*  *8~10(d. Non-GAAPIERT I, tEIN(E. p.19 [ <EE> Non-GAAPIEERIC DV T ZITSRIZEN,
Items *8-10 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 19.
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13. IEHEEEE Investments

(1) HEEELRMMELZIE Investments and depreciation and amortization

2021/3/31 2021/6/30 2022/3/31 2023/3/31
1218 3nA 1218 1218
(B/AM./Millions of Yen) FY2021 3 months FY2022 FY2023
HERR Total investments 20,717 3,785 20,000 19,000
HiERE (ArEE) Capital investments (Property and equipment) 6,375 1,502 7,000 7,000
VI RO (BRARE) Software investments (Intangible assets) 4,177 546 4,000 3,000
FIREE (BALE) New businesses (Intangible assets) 6,733 982 6,000 5,000
AMSE - ARHARE (BERE) Human resource and R&D investments (Intangible assets) 3,431 754 3,000 4,000
RMERN & Depreciation and amortization 10,482 2,725 10,000 10,000
(2) SRR Renovations
2020/6/30 2021/6/30 2021/3/31
EVAG eI Major store renovations FiEEF« Totsuka Modi FERET « Totsuka Modi RILAI7=U—=EA  Marui Family Shiki
FEILA Nakano Marui FENILA Shinjuku Marui FiEEF« Totsuka Modi
FESILA Shinjuku Marui  _EBFILA Ueno Marui FEILA Nakano Marui
BEEILA Yurakucho Marui XJL-f 7 =U—#&MO Marui Family Mizonokuchi _E2F <)L Ueno Marui
RAEILA Namba Marui AL FHERRET /S Marui Kinshicho NHSEHFIE Marui Kichijoji
(3) EFEHEFZmEOIRR  Number of stores and sales floor space
(Fm./Thousand m) 2020/6/30 2021/6/30 2021/3/31
HARIEEHER Number of stores at the end of period 2355 23554 235
HAR ST EE Sales floor space at the end of period * 408.8 400.6 400.6

* [HARSEIBEIE] (FX]IL1 MEEPIEED) « BT O&sTEHE T .
Sales floor space at the end of period is total of Marui including specialty stores and Modi.
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14. EFIF&{E Interest-bearing debt

2020/6/30 2021/6/30 2021/3/31
BIEARZE AITEARZ= BIEARZE
(B7/M./Millions of Yen) Change Change Change
FREMEAE Short-term loans 51,336 +1 71,316 +8,936 62,380 +11,045
aX—>%)L - =)= Commercial paper - - 21,000 +21,000 - -
& Straight bonds 90,000 A15,000 100,000 210,000 110,000 +5,000
RBEAS Long-term loans 331,500 +8,000 312,200 = 312,200 A11,300
ast Total 472,836 26,998 504,516 +19,936 484,580 +4,745
BRI TFaE SXE1EL Ratio of interest-bearing debt to operating receivables *7 87.5% +1.1% 91.4% +2.4% 89.0% +2.6%
D/EL-> 7 Debt/Equity ratio 1.6 N0.145 1.8 +0.115 1.74% 0.01%
* Kk 7(F Non-GAAPIBEET Y, 5TEIE. p.19 [ <E&E> Non-GAAPIBRRICDWT] ZTESRIZEL,
Item % 7 is Non-GAAP indicator. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 19.
2020/6/30 2021/6/30 2021/3/31
3108 BI4FLE 318 BI4FLE 1208 B
(B7 M. Millions of Yen) 3 months YOY (%) 3 months YOY (%) Fy2021 YOY(%)
ZIFIR Interest expense 312 90.7 330 106.0 1,243 93.5
*x YRV E >V EitEREMbIC &L B5H:% Procurement through Liquidation of Revolving Receivables
(&7, Millions of Yen)
RER SREHAR IIERIEIE SEREE mEMUEHEREER REREIML (S5THAR)

Procurement date

Procurement period

Applicable receivables

Procurement amount

Gain on transfer of liquidated receivables ' Amount of gain on transfer and others (for fiscal year)

e
2018% 98 56318 ZIRRFTEIE . 30,000 4234 222
September 2018 5 years 3 months Installment sales accounts receivables
201943 8 54 aﬁéﬁﬁ 15,000 1,826 101
March 2019 5 years Operating loans

= 551
20199 8 5#8nA ZIRRFTEIE . 40,000 7110 339
September 2019 5 years 8 months Installment sales accounts receivables

ot
202098 56918 ZIRRFTEIE . 45,000 7.833 375
September 2020 5 years 9 months Installment sales accounts receivables
ANE
il 1,039
total
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15. #8# Number of employees

2020/6/30 2021/6/30 2021/3/31

A= A= A=

(A Number) Change Change Change
IN5E Retailing 3,024 A327 2,936 A88 2,889 N278
(777) (A39) (783) (+6) (774) (A11)
JA2TYY FinTech 1,575 A36 1,640 +65 1,593 A3
(656) (+17) (728) (+72) (690) (+44)
A EIREBPT Head office, corporate management departments 374 +31 247 A127 373 +6
(23) (+1) (23) (0) (23) (+1)
&ait Total 4,973 A332 4,823 A150 4,855 AN275
(1,456) (A21) (1,534) (+78) (1,487) (+34)

* HEHERMEARTY.

() REERSHECHRTHERERTHD. MEABCEEATEDHEEA.

The number in brackets ( ) in the lower row is the average number of part-time employees which is not included in each of the numbers in the upper row.
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16. 2022438 HAF1E Forecasts for the fiscal year ending March 31, 2022

(1) EEEEFHE Consolidated financial results forecasts
2021/3/31 2022/3/31

e AIFLE T8 AIEFLE
(M./Yen) Actual YOY(%) Forecast YOY(%)

1 #RE 72 D HERERIZE (EPS) Earnings per share *1 10.6 9.0 79.6 752.4

BoEARLHMERIZZE (ROE) Return on equity 0.8% A8.0% 5.9% +5.1%

KTFEAFZEE (ROIC) Return on invested capital *1 1.4% N2.3% 3.2% +1.8%

(BAM./Millions of yen)

DI —THERS Total Group transactions 2,919,231 100.5 3,410,000 116.8
INE Retailing 229,207 71.6 250,000 109.1
JA4>27v0 FinTech 2,760,432 103.0 3,240,000 117.4
HE Eliminations A70,409 - /80,000 -

SE bUNZS Revenue *1 206,156 89.0 212,000 102.8
N5 Retailing *1 71,400 74.6 73,000 102.2
Ja4>5wv0 FinTech *1 134,755 99.1 139,000 103.1

7o LHaRIzE Gross profit *1 177,326 91.2 185,000 104.3

RFEENRUV—IREIRE Selling, general and administrative expenses *1 162,103 106.2 148,500 91.6

EERR Operating income *1 15,223 36.5 36,500 239.8
IN5E Retailing 1,481 14.8 2,000 135.0
JA4>27v0 FinTech *1 20,201 52.9 41,000 203.0
SHEX (E2tt Eliminations/Corporate A6,459 - A6,500 =

e Ordinary income *1 14,520 36.1 34,500 237.6

EAE Income taxes *1 2,816 23.6 10,000 355.0

FSHKRECIRE Y 2 LRI Net income attributable to owners of parent *1 2,267 9.0 16,500 727.7

(M./Yen)

1#RBZDEEEE Cash dividends per share 51.00 +1.0 52.00 +1.0

BotEm Payout ratio *1%2 482.3% +439.6% 65.4% N416.9%

#iErTidm Total return ratio *1*3 483.5% +413.1% 246.3% N237.2%

* Kk 1(E. Non-GAAPEIRT T . 5TER(E. p.19<EZ>Non-GAAPHEIRICDWTZIZRITZS0Y,
Items % 1 is Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 19.
*1  EREE TUNRERHMICRIT DRETREE] (RERSTEELSE295 202063 A31H) SEBEAULEBDEEEEROTHEDET,
Fz. AIESIVHIRELCDNTE, BRERAROBIELR>TEDFY., #FU<([@Fp.21E2ITBIZE,
The figures above have been determined in accordance with the Accounting Standard for Revenue Recognition (ASBJ] Statement No.29, March 31, 2020).
Results for the two previous fiscal years have also been revised by retroactively applying the above accounting standard. For further details, please refer to page 21.
*2 ECHMM = IMREEDRER/EPS  (EPSICEAIIHAPFEORABOBLE(CHENT, RITEARAENSERITDECHKRCE. BERHB I PEERUKIMISE SO PEEMREI LUK NZZHDTVET. )
Payout ratio = Cash dividends per share / EPS
(In calculating for the average number of shares to use for EPS, treasury stock to be deducted from the number of issued shares include shares held under the BIP Trust and the ESOP Trust.)
*3 HETHE = (MK + BB /HEFIR
Total return ratio = (Total dividends + Share buybacks) / Net income
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(2) #miR%MH Forecasts assumptions

@® ST HIRWDFHE Forecasts of revenue 2021/3/31 2022/3/31
ES T BIELL T8
(BAM./Millions of yen) Actual YOY(%) Forecast
SE bUNZS Revenue *1 206,156 89.0 212,000 102.8
N5 Retailing *1 71,400 74.6 73,000 102.2
EHERT > MNAE Tenant rent revenue and others 33,130 78.0 36,000 108.7
[l =] Product sales *1 7,717 53.6 6,000 77.7
ZEEARGEFEA Commision fee *1 5,718 86.5 5,500 96.2
EIEEATE LS (FE%R) Consignment revenue 5,068 68.9 5,500 108.5
BEESEZEINA Related business revenue 19,765 79.3 20,000 101.2
Ja4>25wv0 FinTech *1 134,755 99.1 139,000 103.1
SaveE>JoLSY ~ Card shopping revenue 82,849 100.2 88,500 106.8
U7R - S EIFER Finance charges on revolving and installment payments 47,561 99.3 48,000 100.9
DIERIEF &R Affiliate commissions 35,287 101.6 40,500 114.8
B—RFvrvS2IFR Interest income on consumer loans 22,144 88.9 21,000 94.8
BEREME (18.9~) Liquidated accounts receivable (Sep. 2018-) 4,424 86.5 0 0.0
H—EXULA Service revenue *1 16,622 114.4 20,500 123.3
IT 4B IT, etc. 8,714 99.9 9,000 103.3
@ HUREDFE  Forecasts of transactions 2022/3/31
ES T BIELL T8
(B/AM./Millions of yen) Actual YOY(%) Forecast
Ja4>5v0 FinTech 2,760,432 103.0 3,240,000 117.4
>avBE2doLTy b Card shopping 2,185,997 100.7 2,500,000 114.4
PJ—EX Service 460,873 130.2 598,000 129.8
H—RFvrwv >y Cash advance 104,846 72.2 133,000 126.9
IT 1 IT, etc. 8,714 99.9 9,000 103.3
® EXEBEDTIE Forecasts of operating receivables 2021/3/31 2022/3/31
e BIELL T8
(&7, Millions of yen) Actual YOY(%) Forecast
UK - SEHLVES (RBMLEiEERD) o g and installment payments 356,057 97.2 371,000 104.2
(Including liquidated accounts receivable)
HESHERE RBEEEaD) o ound loans outstanding 131,959 86.3 133,000 100.8

(Including liquidated accounts receivable)

*1 LR TINGERHICRI T 2Rt E%E] (RESFTEAER295 2020F 3 A31H) F@EAULROERELBOTHEDET.,

Fre. BIESIURILAELCDOVNTE, MRERRDBIELRO>THEDFET. FUL(Fp.21Z2TBIEE,

The figures above have been determined in accordance with the Accounting Standard for Revenue Recognition (ASBJ Statement No.29, March 31, 2020).
Results for the two previous fiscal years have also been revised by retroactively applying the above accounting standard. For further details, please refer to page 21.
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<8E>Non-GAAPIBIEICDWLT (Reference) About Non-GAAP indicators

*1 WTFEARFEE (ROIC) = MEIESREZREND /HTELR FHTHE - ©HE + EEEME + BR + B - BEEATERE + ZEARIE - BHE)
ROIC = After tax operating income / Invested capital (Installment sales accounts receivable - Accounts receivable + Operating loans + Products +

Tangible and intangible fixed assets + Guarantee deposits - Accounts payable)

*x2 BREEARIRb = UROIITU—-L—b + BfE x URTITLZT A

Capital costs = Risk free rate + B x Risk premium

*3 WACC (MEFHIEARTIRL) = HREEARIZAL[URIITU—L—b + BlE x UROTLZT L] x BHEHREE / (BAITAEE + BEHREE) + BAL— b x (1-8X) x Gil7aE
/. (BRIFEE + KMEHEE) RHEERE. HEINEROIMRNFIEREFERICHEE I IMBOFIEZERLTEDET,
WACC = Capital costs [Risk free rate + 8 x Risk premium]x Market capitalization / (Interest-bearing debt + Market capitalization) + Borrowing rate x(1-tax rate) x Interest-bearing debt

/ (Interest-bearing debt + Market capitalization) * Market capitalization is calculated using the average number of years that shares are held by institutional investors.

*4 UBD—UZTILNRZa1— = BESFFCEHEEIKSFEEOZNCED SEHRIRIIA

Recurring revenue [or Recurring gross profit] is revenue [or gross profit] that is generated on a recurring basis through contracts with customers and business partners

*5 UB—UZTLARIa—HER = UH-USITLARITa— / GELUE [FEERLMAR] + REERD [BEEILkSENSVRERE])
Ratio of recurring revenue [or Ratio of recurring gross profit] = Recurring revenue [or Recurring gross profit] / (Consolidated revenue [or Consolidated gross profit]

+ Selling, general and administrative expenses paid by business partners)

*6 REMCLLLR = BEREMEE / (EXEE+BEREER)

Ratio of liquidated accounts receivable = Liquidated accounts receivable / (Operating receivables + Liquidated accounts receivable)

*7 BTl BEXEEL = BRFaE / EXEE

Ratio of interest-bearing debt to operating receivables = Interest-bearing debt / Operating receivables

*8 Bl = SfEIE / MREXGEERS (RBLEESD)

Ratio of bad debt write-offs = Bad debt write-offs / Operating receivables at the end of period (including liquidated accounts receivable)

*9 1 ASHEDUNR - DEBAVVES EIESSEE) = YR DEVWES (REMUBIESD) / SIPEH

Balance of revolving and installment payments per customer = Revolving and installment payments(including liquidated accounts receivable) / Number of customers making payments

*10 1 AHEDERENEARE = EXEMEES (RBMEES0) / SAPEH

Balance of operating loans outstanding per customer = Operating loans outstanding (including liquidated accounts receivable) / Number of customers making payments

*  Non-GAAP{EfZ (Non-Generally Accepted Acounting Principles) : HttJ)L—FDOEEDOEEZRIIBEZEE U TERLTHBNET,

Non-GAAP (non-generally accepted accounting principles) indicators are indicators used to better illustrate the state of MARUI GROUP’s business.
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<BE>SLTVIEEDIEEICDWVWT (Reference) About Lifetime Value Management indicators

(Uh—U>TL~RZa—<&(F] Recurring Revenue / Recurring Gross Profit
BESFFLIIBEEIEETHF EDOZHCED S ERNRIIADZ T, INETIRIEHDOARBESEIRA. T+ >F VI TRERIRIA— RABLCLIDRETDIUN - DEIFHER, H—RFrvI > IFIE,
RERIFREREZELUEFT.
Recurring revenue (gross profit) is revenue (gross profit) that is generated on a recurring basis through contracts with customers and business partners. Examples of recurring revenue (gross profit)

include rent revenues in the Retailing segment and finance charges on revolving and installment payments and cash advances, rent guarantee revenues, and annual enroliment fees from the EPOS
Card use in the FinTech segment.

mUBH—U>JLARZa1— Recurring Revenue / Recurring Gross Profit
- ESRIAEFTIVOERICELD ., BREFE. BEEIEETFE EORCHIZDMEHIRUNZEHIHEAR
Recurring revenue grows thanks to long-term relationships with customers and business
partners through the transformation of our business model

B EHRARCEDDUD— U T LRI 1 -0k (FHIHER)
Ratio of Recurring Gross Profit to Total Gross Profit (Annual Trends)

({8F /100 millions of yen)

ME TR B - REOREERA B
= 7 BG5S =1 ok Visualization of revenue 5
mg Rent revenue, atc. - —EEUNES < HEERAOUNGS 697 %M(;Fﬂh)
#HIT 589 Non-recurring
Target:
_ Temporal revenue < Recurring revenue
- AR
Rent guarantee 1,042 =N
n ' UA—USILARZ1—
% %ﬁgiuggﬁf&%gﬁﬂ 'relgfml . 17_;"35'-5 1,236 Recurring gross profit
revenue q |
e Bl it (52.10) (60:2%) (62:9%) (69:8%) (67.7%)
UM - HEFHH e R e (3%35) (380%) ()
Finance charges on revolving and Installment payments, etc. r T T T T : T T T
14.3 153 16.3 17.3 18.3 19.3 20.3 21.3
FY2014 FY2015 FY2016 FY2017 FY2018 FY2019 FY2020 FY2021

[RAIBEHEEINZEE & (E]  Contracted Future Recurring Revenue / Contracted Future Recurring Gross Profit

SHATZ TR < REABF BRI (C T 2ZWZIZW TV R BB T EOEHEIRETENS. T TIHREINZNRZRELTZEDOT, NROZEEZAD L TERBLTVWET ., ABESSINAICBNTIE
ZRFREBNSRIAFENDFFERINGSZEL L. UK - DEIFEROCD— RFv v S D OFRICDWTIERFRM. MBEFER (VAH—U>T9) (CDWTIEFAD— RESERE. REFRIECBELTIE
REEHAEZ B L (CBHUET,
Contracted future recurring revenue (gross profit) is an indicator of the earnings promised by contracts with customers and business partners in the given fiscal year and in subsequent fiscal years and
is used to measure the stability of earnings. For rent revenues, for example, contracted future recurring revenue (gross profit) is calculated by assessing the future earnings projected based on the
remaining number of years in rental contracts. Meanwhile, repayment periods are used for finance charges on revolving and installment payments and cash advances, expiration dates are used for
(recurring) affiliate commissions, and the number of remaining years of residency is used for rent guarantees.
m S HIEARREINZRDEZ S (£ X—=)  Concept of Contracted Future Recurring Revenue

B HBARIEING (FE E#8FIZE~—X)  Contracted Future Recurring Gross Profit

({8F /100 millions of yen)

Future recurring : 202243 MBI -
.. revenue Sthyear RIS 22&:;5! RIS zgmgg
BRfE LIRS 48 2~5%8 Gross profit Contracted future recurring ¢ “groce profit
e o BEE FY2021 gioss profit tojhs postud " Fra021
Contracted future ___ |Brevenie hivealy in FY2022 and beyond
recurring revenue :s"».tﬂlﬂﬁ 36H Future
< uture recurring i -
gt | revenue 3rd year pest it /\F5  Retailing 536 762 142%
2nd-5th years
SR 248 s .
Future recurring 4 >7w4 FinTech 1,279 2,578 202%
revenue 2nd year
MEsE E 1R TNFETORE ETERE TR HIRTIS &3f Total 1,815 3,340 184%
Recorded revenue Contracted recurring revenue not r under c standards
1st year
158 258 258 s sER P— KIREMED (SM3IESENSUEEN 280
ik year 2nd year 3rd year 4th year Sth year Total for 2nd-5th years Including selling, general and administrative expenses paid by business partners
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<SE>HINZERHELEDERICDWVWT (Reference) About application of new revenue recognition standard

NG tOINFETERELBCEATWLZ, EICWebBIRZHLE UEERFRERIFITORERTRCDOVTIE, T EREEEREOMEBFRTNEZE L,
[ZFERTEFEN] EUTHRIEBEZII CCRRLTHENET,
! @B — RREEFICTHHNDEISIZRFE, T EIRGSHSERULTHDET,
J4>7v0 1 @QINFTHLREOH —ERRAICEATWERA > MEEIRADSEGISEEFEEBRCDONTIE, BESIUZNICHSRFTEEREZT LLTEDERE A,
: @P— RREFRE(CDNT(E. AEKRD5E EINEET EHS, BIRNRD D% EIRGSET EANEEELTEDFT,
Retailing :(1)With regard to (mainly online) commisioned sales in the Retail segment, whereby sales activities are conducted based on commission, these were previously presented under product sales,
but are now presented as a new item as a net amount after deduction of cost of sales under commission fee.
:(2)Discounts awarded to credit card members are deducted from revenue.
FinTech :(3)Sales and associated SG&A expenses relating to the portion of the cost of cash rewards borne by business partners, which was previously included in service revenue (under revenue),
are not recorded.
:(4)With regard to annual enroliment fees of EPOS Card, revenue was previously recognized at the time of deposit, but are now recognized by apportionment according to the period.

DA EDURESRHEEL B (LA, O~OICELD T, FTLINE, T ERFIR. SLVRCTERE. @(CKDO T, FTLHING., FTLHEFIE. B, BEAR. SR, BICEBEETBRREN.
[BEENSEE LR D> THDEIN, FIESKIURILECDVNTE. PBRERBOMESRD THEDET,

Due to the above change in revenue recognition standard, revenue, gross profit and SG&A expenses have been changed by (1) to (3), and revenue, gross profit, operating profit, ordinary profit,

net profit, consolidated balance sheet, and so on have been changed by (4). Although they have changed from the previous standard, the figures for the two previous fiscal years have also been revised
by retroactively applying the above accounting standard.

(1) 202243888 E1PUHAELEE ST EINZE  Revenue of 3 months ended June 30,2021

2020/6/30 2021/6/30
|EE%E =S4 |REHE e
previous standard new standard previous standard new standard
S BIELL S BIELL ES AL ES | AL
(875 Millions of Yen) Actual  YOY(%)  Actual  YOY(%) Actual  YOY(%) | Actual  YOY(%)
N5E Retailing 15,321 58.5 12,033 53.4 19,654 128.3 16,592 137.9
EHERT > MIAE Tenant rent revenue and others 4,633 43.8 4,633 43.8 8,810 190.1 8,810 190.1
mms s (AABEYEAL) Product sales (purchased product) *1 1,529 35.9 1,473 36.0 1,568 102.6 1,500 101.8
SEEARGT AN (B:ZEEARTE D) Commission fee (commissioned product) *1 4,581 89.6 1,349 82.8 4,220 92.1 1,226 90.9
(A+B) X|AE#E(CHITDEmTLE (A+B) *Product sales under the previous standard (6,111) (65.2) (2,822) (49.4) (5,788) (94.7) (2,726) (96.6)
SHIbEAT LS (F%8) Consignment revenue 693 36.1 693 36.1 1,124 162.0 1,124 162.0
BEEEZEINA Related business revenue 3,882 90.3 3,882 90.3 3,930 101.2 3,930 101.2
J4257V0 FinTech 30,778 98.5 30,681 98.7 32,109 104.3 31,985 104.3
2avESIILSY ~ Card shopping revenue 19,582 99.5 19,582 99.5 21,247 108.5 21,247 108.5
R - 3EIFER Finance charges on revolving and installment payments 12,096 104.5 12,096 104.5 11,866 98.1 11,866 98.1
DNERIEFEURL Affiliate commissions 7,486 92.3 7,486 92.3 9,381 125.3 9,381 125.3
H—RFrvI>IF8 Interest income on consumer loans 5,982 96.1 5,982 96.1 5,233 87.5 5,233 87.5
BEREME (18.9~) Liquidated accounts receivable (Sep. 2018-) A664 — A664 — A1,039 — A1,039 —
H—EXUXA Service revenue 3,772 109.0 3,676 110.7 4,449 117.9 4,325 117.7
IT 1B IT, etc. 2,104 95.9 2,104 95.9 2,218 105.4 2,218 105.4
=11 Total 46,099 80.3 42,714 79.7 51,763 112.3 48,578 113.7

*1 kD Bk tE] 055, BRI ADOHZHEEICHSITD [BEmstLtE] &U. ZFERTED (IMEROBERRTH SHEERRCEE L [FHRRTGFHR] U THBZEHHRUTEDEY,
Of the sales previously presented under product sales, only sales of products purchased outright have been included under “product sales” as defined by the new accounting standard. Commissioned sales,
which were previously presented as a gross amount, are now presented as a net amount under the newly added item “commission fee”.



(2) 202243814

51 MEHRE O A> MBER  Segment information of 3 months ended June 30,2021

2020/6/30 2021/6/30
|[HE%# e I=E=%-3 e
previous standard new standard previous standard new standard
e AL e AL ES AIEFELE ES AIEFELE
INFE Retailing (B75H.Millions of Yen) Actual YOY(%) Actual YOY(%) Actual YOY/(%) Actual YOY(%)
Fo LUNES Revenue 15,906 57.7 12,674 52.6 20,514 129.0 17,520 138.2
Ja>7v0 FinTech (B M./ Millions of Yen)
Fo LUNES Revenue 31,167 97.5 ‘ 31,001 98.1 32,680 104.9‘ 32,395 104.5

(3) 202143AMRE $LU2022F3AKFHE

e LIR#%E Revenue of the Fiscal year ended March 31,2021 and forecasts for the fiscal year ending March 31,2022

2021/3/31

[2E=%:3

RS

2022/3/31
FTESE

previous standard new standard new standard

S AL e AL Fi8 AIEFELE

(&7 M./ Millions of Yen) Actual YOY(%) Actual YOY(%) Forecast  YOY(%)
5o LUNES Revenue 220,832 89.2 206,156 89.0 212,000 102.8
INTZ Retailing 85,505 77.1 71,400 74.6 73,000 102.2
EHMERTT> MIAE Tenant rent revenue and others 33,130 78.0 33,130 78.0 36,000 108.7
mmst s (ALBEYLAS) Product sales (purchased products) *1 8,151 54.5 7,717 53.6 6,000 77.7
ZEERGTFHN (B ZERGER) Commission fee (commissioned products) *1 19,389 91.2 5,718 86.5 5,500 96.2
(A+B) X IHEZECHITDEmELS (A+B) Product sales under the previous standard (27,541) (76.1), (13,435) (63.9) (11,500) (85.6)
SHILIEASE LS (F2R) Consignment revenue 5,068 68.9 5,068 68.9 5,500 108.5
RS ZEUNA Related business revenue 19,765 79.3 19,765 79.3 20,000 101.2
JdA4>27v0 FinTech 135,326 99.1 134,755 99.1 139,000 103.1
2aveEsTdoLSy b~ Card shopping revenue 82,849 100.2 82,849 100.2 88,500 106.8
U7R - DEIFEHN Finance charges on revolving and installment payments 47,561 99.3 47,561 99.3 48,000 100.9
RIS FE Affiliate commissions 35,287 101.6 35,287 101.6 40,500 114.8
H—RFr v IF8 Interest income on consumer loans 22,144 88.9 22,144 88.9 21,000 94.8
BEREME (18.9~) Liquidated accounts receivable (Sep. 2018-) 4,424 86.5 4,424 86.5 0 0
H—EXURA Service revenue 17,194 113.1 16,622 114.4 20,500 123.3
It IT, etc. 8,714 99.9 8,714 99.9 9,000 103.3

*1HERD [EmELE] 055, BERIEADDOHEHELECH TS BmELE] U, FFRTD BIEROBEATR D SMEARRCEEL [FRIRGEFHN ] LUTEAZHRULTEDEY,

Of the sales previously presented under product sales, only sales of products purchased outright have been included under “product sales” as defined by the new accounting standard.
Commissioned sales, which were previously presented as a gross amount, are now presented as a net amount under the newly added item “commission fee”.
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<8E> PHEEHE (2022F3AH1~2026F3811) (CDWT (Reference) About New Medium-Term Management Plan (Fiscal Years Ending March 31, 2022-2026)

[EARRYIREY D ¥H74) Specific Efforts
1. SBEEEER Business Strategies
W/NFEEEEE Retailing

JOF[CRKDTROBINSEZEINDT. CNFTRDHATELEEEERBO NSO RITAA—I A ZESS(ICHEL. FITRRERERRUET. BT (A2 S1>EATSAORE] O
TSy hIA—LEABEDF. ECRLCEBEIDFRBENSESERANRD hZHEL. COANRY MSREEIEERDIED DEEDFET, Ffo. INSDAR NETA 2TV IEBKETDET,
HHDEHIZIT TR . £EOEEMR TRAT D EEREICAN. BEEEEHTNEET,
While deterioration of market conditions by COVID-19 are concerned, we will achieve new growth by further progress in transformation of department stores. We will define stores as platforms with online
and offline fused. And we will hold various store events of new businesses, in which E-commerce is main part of sales, and promote making stores where these events become motivation for customer to visit.
Also, by combining these events with FinTech, we will promote commercialization, in which events are held not only at MARUI stores but also at commercial facilities nationwide.

1TV IERE FinTech
4 ANBRE—UIZFHA— R, FiIrTUZEL TUXEREN(ICED. LTVOESR3ELEZHEUET, Fo. T-ILRD—RIERSEZDFICHRLU TSI FTOVH—RRE [—ADEDD [HFE]
ZIHEI D] H—RELFLET. T UVIIVUEHPLORESEEZREL. Ry MASOLEEEHDEFN. HEANRIAFTFNSDEC - *v hEEDG—EX, REQEZFLICRES T PRAIEOBRDEHZ
LT DIET. SFEROHIRG(F 2EDS5.3AZHTLFET . =5(C. S0RAULDOHBESKICBERRIRIILF—ZIRRAD— RAWTITHAWEZESE, CO2HIRELTVR LZ2Mmizdd I & (CHEULET .
Through new card and new application, which started in April 2021, we will dramatically increase UX and aim to further improve lifetime value. Also, we will expand cards to support each individual's "like"
such as content cards, which have grown into the second pillar after the Gold Card. Also, we will increase the ratio of online applications of card members instead of physical stores and strengthen strategy of
maximizing share of household finances, such as E-commerce, Internet services and Rent, which are expected to expand. We will aim to double the current transaction volume to ¥5.3 trillion five years later.
Further, we will try to achieve both reduction of CO2 and improvement of lifetime value by having more than 500,000 customers to use renewable energy and pay the charges by EPOS Card.

BRRISE Investment for the Future
BRFFEVUFT o JIIE—A2TIRREDA2)NT MERBEOMIIZHELTA INR—=—23 2 ZRIMUE T, FIRFENETHANSDA I AR—23 2 alh, HEIEEEIHIDNSDA I R—-232E A%
HEUET . FREBREE. ECERLCAT v 7. IEH. T4 2T vIOBTENDETEMBOESRAETIVZBRUT T, HEIR&EE, HEIOEZ(ICEDE, HICKERL., ifEzD< SEDHEAZESD.,
INGE « TA 2TV INDEIIZRE. J7A0F>22v)LUS—20OmEEERUVET,.
We will create innovation to achieve both impacts, like sustainability and well-being, and revenue. We will aim to create innovation from within the company about investment in new businesses and to
introduce innovation from outside about Co-Creative Investment. About investment in new businesses, we will develop the original business model, in which E-commerce, media, stores and FinTech are

combined. About Co-Creative Investment, we will promote efforts to grow together and create value based on the idea of co-creation, and pursue both earnings contributions to our Retailing, FinTech,
and financial returns.

2. BRBGR Capital measures
BERIRE ERFEHICEDHEA. TCHETIARES/IS RS —FEUT, BEERER25%EEBZEZEE U TCHELET .
FESFROEREEF v - JO—23008A%Z. RKEMNEZZHITRRINE(CS00EAH. EARREILDIZHDBEHIREVSICS500EM. #REERTIC1I000EMAZED I DI FECI .

We will try to eliminate excessive equity and set a target of equity ratio of around 25% for achieving new targeted balance sheet. Also, we plan to allocate core operating cash flow in the next 5 years of

¥230 billion to growth investments including Investment for the Future of ¥80 billion, share buybacks of ¥50 billion as a measure toward realization of the ideal equity ratio, and shareholder
returns of ¥100 billion.

3. A2k Impacts
2019FF(CAKRUE TEZ322050] (CEDE, YURXFFEUFTa EDTIILE—A2JCADIERZ (12U EUTERLFLURL. MERERDOFREZHICDCD] [—AVEDDERZH(ICDLB]
[HEIDTSY b IA—L%ZEDLD] D3 DOEFREZEKRI N, FEGMDEHEBZPIAFEESTBEOFEEKPIE UTERELET .
Fiz. AF—OMILI—DkHDFEmEFEEHRICRRITDIHAMEZ CHEITT. RF—TRILY—ZR—RAZ/N-(CHBRDZET, ANFORIEHZELSETENDET,
Based on "VISION 2050", which was published in 2019, we difined goals related to sustainability and well-being as "Impact". To achieve the three objectives of "Building tomorrow’s world for future
generations", "Creating happiness for each individual", and "Establishing a co-creation platform", we set main efforts as major targets of medium-term management plan.
Also, for the co-creation management, which realizes both interest and happiness value, we plan to invite stakeholders to board members and evolve the governance system.

[FZEKPI] Major targets

AT MMEDWTIE, 2683F80BERE LT, TCO2HFHEHIREL1007 A ] MERER EDHAIDEIEA 150U £ RED 6 DOBEEDERZEDHELET,

ZFUT. INBDOA IO EEIRT B E T EPS200AB L. ROE13%BL E. ROIC4% EEER U TEWDET,

About Impact, we aim to achieve six goals, such as "Reduction of CO2 emissions of 1 million tons or more", "Co-creation activities oriented toward future generations of 150 or more" and so on.
And, by realizing these impacts, we will achieve EPS of ¥200 or more, ROE of 13.0% or more and ROIC of 4.0% or more.
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AERHTBE U TEDFIFEROTRICAT RS, BHMMREAFLUTCVDBRRUSENTH D EHIIIT 2 —EDFHRICEDNTHED.
KEROFEF(IRARBRICIDKRES RRDAEMENSDFT . SEVEDE (. I REP 03-5343-0075(C5&8F& <20,

The forward-looking statements contained in this presentation are based on information available at the time of preparation of
this presentation and certain assumptions that MARUI GROUP deems to be reasonable.

The forward-looking statements may differ materially from actual results due to a variety of different factors.

Please direct any inquiries to the IR Department (Tel: 03-5343-0075).



