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Core Competence
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Overview - “Specialty” Marketplace BUYMA
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Owned Media
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181 ,000 = ¢ g _ y Registered
In 166Countries é s ')\'ﬂ @ K N £ % & 9,100,000

P E RSO N AL Beauty Baby Kids Men’s & Ladies’ Lifestyle Sports
SHOPPERS CUSTOMERS

Empower Engage

Data &
Fake Detection Te C h n 0 I O gy SEO Expertise
D riV e n LTV Forecast

Transaction Monitoring

Fashion Trend Analysis Churn Rate Management

Software for Shoppers MA Tool

API Program Personalized Recommendation
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Growth potential
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