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1. EEOME Financial summary

2020/9/30 2021/9/30 2021/3/31
618 HIELE 618 HILELE 1218 HIELE
(M. Yen) 6 months YOY(%) 6 months YOY(%) FY2021 YOY(%)

1 #RE 2 D M ERFERIZE (EPS) Earnings per share *1 41.54 64.8 57.83 139.2 10.58 9.0

B &AL (ROE) Return on equity - - - — 0.8% A8.0%

HTEAFZEER (ROIC) Return on invested capital *1 1.9% A0.1% 1.9% +0.0% 1.4% N2.3%

BHEEAIR b Capital costs *2 - - - - 7.8% +0.9%

BAOX b~ (WACC) Weighted average cost of capital *3 - - - - 3.5% +0.5%

(&73M./Millions of Yen)

D) —THERS Total Group transactions 1,348,295 95.3 1,591,533 118.0 2,919,231 100.5
/NGB Retailing 96,773 59.4 112,355 116.1 229,207 71.6
J42FvH FinTech 1,281,494 98.5 1,512,693 118.0 2,760,432 103.0
SHE Eliminations N\29,973 - A33,515 = A70,409 -

75 LINZS Revenue *1 102,404 87.0 104,503 102.0 206,156 89.0
[UH—USHLARZ1—] [Recurring revenue] ¥2%4 [65,808] [91.2] [70,011] [106.4] [136,127] [94.1]
N5 Retailing *1 32,220 67.8 34,833 108.1 71,400 74.6
Ja2Fvo FinTech *1 70,184 99.9 69,670 99.3 134,755 99.1

bl vk Gross profit *1 88,969 89.0 91,423 102.8 177,326 91.2
[UA—USDLRZa1—] [Recurring gross profit] *2x4 [59,532] [91.2] [63,162] [106.1] [123,599] [94.3]
Fo LHRFIZEER Gross profit margin *1 86.9% +2.0% 87.5% +0.6% 86.0% +2.1%

58 - Web Store - Web *1 86.5% +3.1% 87.8% +1.3% 86.7% +2.3%

RFGEERV—IREIRE Selling, general and administrative expenses *1 68,251 88.1 70,291 103.0 162,103 106.2

(e il Operating income *1 20,717 92.1 21,132 102.0 15,223 36.5
IN5E Retailing 1,139 23.6 399 35.0 1,481 14.8
T42FTv0 FinTech *1 22,661 107.5 23,842 105.2 20,201 52.9
SHEX (F21t Eliminations/Corporate A3,083 - A3,109 - 6,459 -

BEAE Ordinary income *1 20,897 95.6 20,612 98.6 14,520 36.1

Rtk E (CIRE I DIUHHAMEF & Net income attributable to owners of parent *1 8,907 64.1 12,230 137.3 2,267 9.0

(¥ Share)
BRPIEgtRRE (Bt &ERR<) Average number of shares (excluding treasury stock) *3 214,411,841 98.8 211,477,972 98.6 214,411,622 99.3

* R RR-DECRBELTHBDET,
The notes are on the next page.



*1 EEC(E TNZSERMICRI T DaetEE] (RERFTEER295 202063 A8310) FZEAULBDOREALLOTHEDFEY ., Fo. AIFSIUAIAFICDNTE, BERROBELROTHEDET,

FUL(@Fp.22&ZE<ZE0
The figures above have been determined in accordance with the Accounting Standard for Revenue Recognition (ASBJ Statement No.29, March 31, 2020).

Results for the two previous fiscal years have also been revised by retroactively applying the above accounting standard. For further details, please refer to page 22
*2 FHfllEp.21EBR<IZE0

For more details, please refer to page 21.
*3 BRI OER [CHE VT, FITERIVEN SR Y 2BSHIERICIE. RERMBIPERRUMKITSESOPEENMRE T 2LUHKAEZEH THEDET.
(20224F3AH8 SE2MU4HR 737,656, 20214388 545,184, 202143888 ZE2MU4Hl 545,184)
Treasury stock excluded from average number of shares includes Board Incentive Plan and Employees Stock Ownership Plan.
(FY2022 2Q 737,656 FY2021 545,184 FY2021 2Q 545,184)
* 1~4(F. Non-GAAPIEIRETT . sTEIIZ. p.20 <EE> Non-GAAPIEIRIC DWW TZES BRI TSN,

Items % 1-4 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.



2. ) —T7#E4RE Total Group transactions

2020/9/30 2021/9/30 2021/3/31

618 BIEELE 618 BIEELE 125AR BIEELE

(B M./ Millions of Yen) 6 months YOY(%) 6 months YOY(%) FY2021 YOY(%)
T Retailing 96,773 59.4 112,355 116.1 229,207 71.6
TEEMERT > M LBE Tenant sales and others 61,709 54.8 77,042 124.8 151,634 69.4
[l = Product sales *1 3,830 45.9 3,218 84.0 8,151 54.6
ZHRGER LS Commisioned sales *1 9,290 89.5 8,213 88.4 19,389 91.2
SHILEAT LS Consignment sales 12,484 59.9 15,048 120.5 30,266 74.9
ESEEET VPN Related business revenues 9,458 88.4 8,831 93.4 19,765 79.3
T42Fv FinTech 1,281,494 98.5 1,512,693 118.0 2,760,432 103.0
H—RIOLZw b Card credit *2 1,228,963 100.4 1,451,273 118.1 2,646,871 104.8
(UK - DEEURE) (Total transactions for revolving and instaliment payments) (117,829) (87.0) (135,665) (115.1) (255,815) (89.9)
H—RFrwv>J Cash advance 48,281 65.8 56,927 117.9 104,846 72.2
IT 1B IT, etc. 4,250 97.8 4,492 105.7 8,714 99.9
HE Eliminations N29,973 - A33,515 = A70,409 -
&ast Total 1,348,295 95.3 1,591,533 118.0 2,919,231 100.5

*1 PR NRESZRMICET 25 EEE] (BHEREFTEERE295 202063 A31H) E@BRALCERORELLBOTHEDFET.
Fe. AIFESIUHILFELCDOVNTE, BREAROBELLROTEDET. FUL(Fp.222T&BI LS,
The figures above have been determined in accordance with the Accounting Standard for Revenue Recognition (ASBJ Statement No.29, March 31, 2020).
Results for the two previous fiscal years have also been revised by retroactively applying the above accounting standard. For further details, please refer to page 22.
*2INET [23vEDUOLTy b MBS, X - E5«) 1 & [H—EX] ZRPUTRRBLTHDFELEN, H—EXORRICEDDIREILVWMERLIZzS, 23vESIILDY hERE
BIVEHC TH—ROLZY b EUTEDFET, AREp.5Z2TEILZE0N,
“Card shopping” (outside of Marui Group, Marui/Modi) and “Service” were formerly presented separately.
Since the proportion of “Service” transactions accounted for by rent has expanded, “Service” has been integrated with “Card shopping”, and renamed as “Card credit”. Please refer to page 5 for the breakdown.
* ERERT T NELEHE. ERERZNEMELTVRT I hOBIREETY, BRGLEE. ECBEESMIEZRLETD. fANCHRCERZEVRIERIARETORELETY.
R LS E(CWe bZHRLET D, EROFBEESGIKLCH DEREREEFHHICHDIRARTHETOERRE T, HLAAT LS. BmOIRTE A (CEEIELDEREAANDBEEREOZOEETORRS TS,
RHESRINA L. 5 - We bLUN/INERSESSE (RFEMREE - L. TO/(FAIRIAS b BECILIRTAS b FBESES) ONETY.
Tenant sales and others are the sales of tenants which made the fixed-term rental contracts. Product sales are the sales mainly by private-brand specialty stores of products purchased outright (products paid for at
time of procurement). Consignment sales are (mainly online) transactions involving products owned by business partners but for which product management responsibility rests with the Company.
Consignment sales are the sales by the department store type of contract which products are procured from suppliers at the same time they are sold to customers. Related business revenues are the revenues of

retail-related buisiness except store and web revenue, which are commercial facility design - construction, property management, comprehensive building management and real estate business, etc.



<&E>h—RIL >y MEUREAER

(Reference) Card credit transaction volume

(f&M./ Billions of yen)

2020/9/30 2021/9/30 2021/3/31

6: A4 AL 65 A4 AL 125 A AL

6 months | YOY(%) | 6 months = YOY(%) | FY2021 = YOY(%)
KEIAL Rent 2,188 134 2,755 126 4,626 134
EC E-commerce 2,267 136 2,496 110 4,735 133
THIALY (GBIEE - AHBIEE) Regular payments (communications fees, utilities, etc.) 1,405 107 1,497 107 2,853 106
RSNRILRIA—FA A~ Travel & entertainment 769 42 1,193 155 1,885 55
B (B85S - SCH) Commercial facilities (department stores, shopping centers, etc.) 967 73 1,149 119 2,289 85
0Ee Food 387 77 450 116 869 80
T Others 4,307 108 4,973 115 9,213 110
&ait Total 12,290 100 14,513 118| 26,469 105




3. 5L Revenue

2020/9/30 2021/9/30 2021/3/31
658 AIEELE 658 BIEELE 125 A AIEELE
(B M./ Millions of Yen) 6 months YOY(%) 6 months YOY(%) FY2021 YOY(%)

N5 Retailing *1 32,220 67.8 34,833 108.1 71,400 74.6
EEMERT > MIAE Tenant rent revenue and others 14,250 65.8 18,111 127.1 33,130 78.0
[l = Product sales *1 3,653 45.6 2,963 81.1 7,717 53.6
ARG FEA Commission fees *1 2,797 84.3 2,405 86.0 5,718 86.5
SHILEAT LS (F%8) Consignment revenue 2,059 53.8 2,521 122.4 5,068 68.9
BEESZEUNA Related business revenue 9,458 88.4 8,831 93.4 19,765 79.3
JA>2TYD FinTech *1 70,184 99.9 69,670 99.3 134,755 99.1
UR - 3EIFER Finance charges on revolving and installment payments 23,848 101.6 23,787 99.7 47,561 99.3
INERIEF R Affiliate commissions 16,445 97.5 18,795 114.3 35,287 101.6
H—RFrvz>d Interest income on consumer loans 11,464 92.1 10,364 90.4 22,144 88.9
ErEREME Liquidated accounts receivable 6,501 100.8 3,481 53.6 4,424 86.5
TREMGEIERELR Gain on transfer of liquidated accounts receivable 7,833 110.2 5,566 71.1 7,833 110.2
SREREA b Amortization of liquidated accounts receivable and others N1,332 - N2,084 = A3,409 -
H—EXUIA Service revenue *1 7,675 115.0 8,748 114.0 16,622 114.4
IT 4t IT, etc. 4,250 97.8 4,492 105.7 8,714 99.9
a5t Total *1 102,404 87.0 104,503 102.0 206,156 89.0
[Uh—U2dLRZa—] [Recurring revenue] *1¥2%4 [65,808] [91.2] [70,011] [106.4] [136,127] [94.1]
UH—UTLRZa—t=R Ratio of recurring revenue *5 62.9% +3.1% 65.7% +2.8% 64.7% +3.6%

*1 EEE(E [IRZSERGHICRI 9 25T R %)

The figures above have been determined in accordance with the Accounting Standard for Revenue Recognition (ASBJ Statement No.29, March 31, 2020).

Results for the two previous fiscal years have also been revised by retroactively applying the above accounting standard. For further details, please refer to page 22.

*2 FHl(Ep. 212 BRI IZE,

For more details, please refer to page 21.
*  %4,5(&. Non-GAAPIEIETY ., TER(E. p.20 <EE> Non-GAAPIBIEICDWTEI SR IEE0N,
Items % 4,5 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.
* EHERT TS MIAEE, ERERZNICEDRERAZDONETY, ERtLed. ECBEFMEZRLETD. AANCHATEREZEVRSEEARETOR LETY,
ZEERGFHRNE. ECWe bZEHRNET D, BEROPMBHEJESGIECH DEREREE(EHTCHIZARECE DI FHNIRATI,
HIEAAT LS (#E8) (3. BEmORST EERICEEISELDEREAANDEEEROZNETOT LB T, FSBELEOH%T Lt E 9 3#EERRZ L THDFET,

REELINA L. 58 - We b DU /\GRIESSE (BEMEREE - L. T0/(F0 IRSA b BEEILIRT AT b FEESHESE) O TY.

((REREFTEAESE295 20206 3 A31H) FEBAUCEROREE RO THNET. T, AESIUFILAELCDNTE, BRERAROBIELR>THDFET. FL<(Fp.222lBI R,

Tenant rent revenue and others are the revenue of rental income and others which generates from the fixed-term rental contracts. Product sales are sales mainly by private-brand specialty stores of products purchased outright
(products paid for at time of procurement). Commission fees are the commission revenue for (mainly online) commission sales of products owned by business partners but for which product management responsibility rests
with the Company. Consignment revenue is the sales by the department store type of contract which products are procured from suppliers at the same time they are sold to customers, and the Company showsit at net value,
the portion that represents profit to the Company. Related business revenue is the revenue of retail-related buisiness except store and web revenue, which are commercial facility design - construction, property management,
comprehensive building management and real estate business, etc.



4. 55 E#¥FIZE Gross profit

2020/9/30 2021/9/30 2021/3/31
658 AIEELE 658 BIEELE 125 A AIEFELE
(&7 M./ Millions of Yen) 6 months YOY(%) 6 months YOY(%) FY2021 YOY(%)

N5 Retailing *1 22,027 66.9 25,322 115.0 49,401 75.6
ERMERT > bE Rent revenue and others 13,556 66.7 17,075 126.0 31,435 78.4
o Product sales *1 1,282 39.7 835 65.2 2,564 44 .4
ZEEARGTFEA Commission fees *1 2,797 84.3 2,405 86.0 5,718 86.5
SEHABEA Consignment revenue 2,059 53.8 2,521 122.4 5,068 68.9
EREESES Related business revenue 2,330 104.3 2,484 106.6 4,613 83.8
JTA4>25vD FinTech *1 66,942 99.9 66,101 98.7 127,925 99.1
UR - 3EIFER Finance charges on revolving and installment payments 23,848 101.6 23,787 99.7 47,561 99.3
NERIEF &R Affiliate commissions 16,445 97.5 18,795 114.3 35,287 101.6
H—RFrvz>d Interest income on consumer loans 11,464 92.1 10,364 90.4 22,144 88.9
ErEREME Liquidated accounts receivable 6,501 100.8 3,481 53.6 4,424 86.5
TREMGEIERELR Gain on transfer of liquidated accounts receivable 7,833 110.2 5,566 71.1 7,833 110.2
SEREREA b Amortization of liquidated accounts receivable and others N1,332 - N2,084 = A3,409 -
H—EX Service revenue *1 7,675 115.0 8,748 114.0 16,622 114.4
IT 4t IT, etc. 1,007 91.9 923 91.7 1,884 99.8
a5t Total *1 88,969 89.0 91,423 102.8 177,326 91.2
[Uh—U2dLRZa—] [Recurring gross profit] *2%k4 [59,532] [91.2] [63,162] [106.1] [123,599] [94.3]
UBD—U>TLRZa—t=R Ratio of recurring gross profit *5 65.3% +1.7% 67.5% +2.2% 68.1% +2.4%

*1 FEE(E NIRGERHMICRAT DRETRE] (CEAFTEESE295 202063 A31H) SEBEAUEORBELELRO>THEDET, Fo. AIFESLURILAEICDVTE, BRERBOBIBER> THDET., FULL<(Fp.22E2IBLIIZE,
The figures above have been determined in accordance with the Accounting Standard for Revenue Recognition (ASBJ Statement No.29, March 31, 2020).
Results for the two previous fiscal years have also been revised by retroactively applying the above accounting standard. For further details, please refer to page 22.
*2 FMEp.21= SR IZE 0,
For more details, please refer to page 21.
*  %4,5(d. Non-GAAPIEIET T, 5TE(E. p.20 <EE> Non-GAAPIBIR(C DWW TZZ BRI IZE0,
Items 4,5 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.



5. IRSGERUV—IREEE Selling, general and administrative expenses

2020/9/30 2021/9/30 2021/3/31

618 HIEELL 618 BIELE 1218 HIEELL

(B M./ Millions of Yen) 6 months YOY (%) 6 months YOY(%) FY2021 YOY (%)
IRFElREE Sales promotion expenses *1 13,462 97.2 14,724 109.4 28,759 102.9
R > NEH Card rewards *1 11,818 108.8 12,912 109.2 24,740 110.6
IRFEEIFE Sales administration costs 11,361 85.2 13,243 116.6 25,516 93.3
NG Personnel costs 16,866 84.6 18,416 109.2 35,115 90.2
B Equipment costs 8,437 69.5 10,387 123.1 19,669 82.1
RMEEENE Depreciation and amortization 3,644 87.1 4,776 131.1 8,413 107.0
BRER Provision for bad debts 7,793 95.9 5,639 72.4 15,590 96.0
FIRREEREIHEBEA Provision for loss on interest repayment 3,730 128.6 — — 23,170 524.0
HRAFE (BEHR) Taxes and dues (business taxes) 742 104.8 776 104.5 1,386 96.3
ZAt Others 2,213 98.5 2,326 105.1 4,480 98.8
=1 Total *1 68,251 88.1 70,291 103.0 162,103 106.2

*1 EEC(E MNZSERMICRI T DRetEE| (RERFTEERE295 20206 3 A31H) FZBAUBRDOREAELLOTHEDEY ., Fe. FIESLURILZFEICDVNTE, BRERBOBIELEROTEDERY ., FUL([EFp.222lBIEE,

The figures above have been determined in accordance with the Accounting Standard for Revenue Recognition (ASBJ Statement No.29, March 31, 2020).
Results for the two previous fiscal years have also been revised by retroactively applying the above accounting standard. For further details, please refer to page 22.



6. BOA>MEER Segment information

2020/9/30 2021/9/30 2021/3/31

618 HIEELL 618 AIEELE 1258 AIELE

N5E Retailing (B M./Millions of Yen) 6 months YOY(%) 6 months YOY(%) FY2021 YOY(%)
75 LINES Revenue *1 33,894 66.8 36,964 109.1 75,255 74.0
EENE Operating income 1,139 23.6 399 35.0 1,481 14.8
ERAEE Operating income to revenue *1 3.4% N6.1% 1.1% N2.3% 2.0% A7.9%
wIA> NEE Segment assets *1 260,417 91.4 252,053 96.8 258,125 92.8
KTFEARFIZE (ROIC) Return on invested capital *1 0.4% A1.3% 0.1% A0.3% 0.5% AN2.9%

JTA42FTVY FinTech (B Millions of Yen) *1

7o LINES Revenue *1 70,884 99.4 70,466 99.4 136,320 98.7
EHEAE Operating income *1 22,661 107.5 23,842 105.2 20,201 52.9
SRR Operating income to revenue *1 32.0% +2.4% 33.8% +1.8% 14.8% N12.9%
TwIOA> NEE Segment assets *1 621,693 98.3 625,878 100.7 627,853 100.8
KTEXRFZEE (ROIC) Return on invested capital *1 2.8% +0.3% 2.9% +0.1% 2.5% N2.1%

*1 FEEE NIRERHMICEI 2Rt RE%E] (RESTEEHE295 202063 A31H) E@EALLERDOERELOTHEDFEY. Fi. AIFSIUAILFLCDONTE, BRERROBELR O TEDEY.

The figures above have been determined in accordance with the Accounting Standard for Revenue Recognition (ASBJ Statement No.29, March 31, 2020).

Results for the two previous fiscal years have also been revised by retroactively applying the above accounting standard. For further details, please refer to page 22.

* % 1(F. Non-GAAPIEIRT T, FTEIE. p.20 <EE> Non-GAAPHEIR(C DWW TZIS BRI IZE),

Item %1 is Non-GAAP indicator. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.

FUL(Fp.2272THBLI 20N,



7. EREEERRROME

Summary of consolidated balance sheet

2020/9/30 2021/9/30 2021/3/31
BIEELE BIEELE BIEELE
(875, Millions of Yen) YOY(%) YOY(%) YOY(%)
ExEE Operating receivables 543,775 95.4 550,148 101.2 544,707 98.0
Bl Installment sales accounts receivable 421,792 98.1 435,178 103.2 426,668 102.5
(=ES=IhE Operating loans 121,983 87.1 114,969 94.3 118,039 84.7
(EtERENLER) (Liquidated accounts receivable) (177,299) (105.7) (184,097) (103.8) (182,202) (100.1)
EE&RE Fixed assets *1 273,594 107.4 279,067 102.0 277,549 107.0
EBImEES Investment securities 47,466 172.4 43,731 92.1 42,144 153.9
BHFaE Interest-bearing debt 485,637 100.2 502,485 103.5 484,580 101.0
Bo&A Shareholder's equity *1 305,179 104.9 282,686 92.6 289,579 100.1
HRERE Total assets *1 894,770 99.6 901,446 100.7 901,231 101.7
mENMbEE Ratio of liquidated accounts receivable *6 24.6% +1.9% 25.1% +0.5% 25.1% +0.4%
BHTEE EXEEL Ratio of interest-bearing debt to operating receivables *7 89.3% +4.3% 91.3% +2.0% 89.0% +2.6%
Bo&EALLE Equity ratio *1 34.1% +1.7% 31.4% N2.7% 32.1% A0.5%

*1 EECE TUREREHICR T 2RETE%E]

(bERFTE%ESE295 202043 A31H) EEBAUROEIELRO>TENFET, Fit, AIFESIVFILAELCDOVNTE, BRERBOBIELZ>TEDEY,
The figures above have been determined in accordance with the Accounting Standard for Revenue Recognition (ASBJ] Statement No.29, March 31, 2020).

Results for the two previous fiscal years have also been revised by retroactively applying the above accounting standard. For further details, please refer to page 22.

* %6,7(& Non-GAAPIBEET T, stER(E. p.20 [ <EE> Non-GAAPIBIR(ICDWT] ZTEBBRIZE,
Items % 6,7 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.

-10-

FUL(Fp.2272TEL S,



8. JI—TJHEURE HIfLLEE YOY change in monthly of total Group transactions

4/ 5H 64 78 84 94 10A 114 124 1A 2H 3R 25t
(%) APR. MAY JUN. JUL. AUG. SEP. OCT. NOV. DEC. JAN. FEB. MAR. TOTAL
DI —THEURS Total Group transactions 143.3 131.9 111.6 1156 106.9 108.0 - - - - - - 118.0
T Retailing 268.1 246.9 89.7 111.7 87.6 87.5 - - - - - - 116.1
JE&H - Web Store - Web *1 302.1 278.3 90.4 113.6 86.6 88.4 - - - - - - 118.6
J4>Fvo FinTech 139.8 128.7 112.8 116.7 107.9 109.1 - - - - - - 118.0
H—ROLZwY Card credit 2 141.3 129.0 112.4 1164 107.6 109.1 - - - - - - 118.1
ArEBHNERIE Card shopping (Outside of Marui Group) 143.5 128.4 110.6 113.5 104.9 107.2 - - - - - - 116.5
FREIAL Mt Rent, etc. *3 127.1 127.5 126.0 126.1 125.0 124.7 - - - - - - 126.0
H—RFrvs > Cash advance 112.6 123.3 126.7 127.7 114.2 107.6 - - - - - - 117.9

*1  [/E&H - Web] (& NSEOEMMERFTF> b, B, ZetiR5t. HILHADSEEETY .
“Store - Web” is a total of Tenant sales and others, Product sales, Commissioned sales and Consignment sales.

*2 TNET [23vEXIILTy b & [H—BR] ZRHULTRELTEDELEN. H—EXDORRICEHBIRELVMERLZS, 2avESITILDy hEREL.

BIVEHIZ(C [H—ROLZY M EUTEDEY,

“Card shopping” and “Service” were formerly presented separately. Since the proportion of “Service” transactions accounted for by rent has expanded,

“Service” has been integrated with “Card shopping”, and renamed as “Card credit”.

*3  [U—EX] o&frzEilishT.

[REIME] ELTHDFRT.

“Service” has been renamed as “Rent, etc.”.

-11-



9. /N5t ERIEMRE Transactions of Retailing by store
2020/9/30 2021/9/30 2021/3/31
678 BIELE 618 AIEELE 12518 BIELE soizmEiE ()

(BAM./Millions of Yen) 6 months YOY(%) 6 months YOY(%) FY2021  YOY(%) Sales floor area
EFETILA Kitasenju Marui IRED Tokyo 12,191 61.1 13,576 111.4 28,993 74.4 35,300
NI D7 =ZU—E0 Marui Family Mizonokuchi BRI Kanagawa 7,391 69.3 9,289 125.7 17,511 81.2 32,260
W e bi@EiR EC 10,028 95.8 8,655 86.3 20,283 94.4 -
FE<ILA Shinjuku Marui 1 BIRED Tokyo 5,552 38.5 7,129 128.4 14,133 51.5 30,590
HFHERRETE Marui Kinshicho IRED Tokyo 4,008 66.1 5,032 125.5 9,626 80.8 22,990
NI T7ZU—FEKR Marui Family Shiki BHER Saitama 3,963 70.8 5,015 126.5 9,206 87.0 18,900
BT /S Machida *1 BRED Tokyo 4,219 54.8 4,928 116.8 10,408 70.3 21,270
BEEYILA Yurakucho Marui BRIRED Tokyo 4,037 40.4 4,884 121.0 10,504 55.2 18,500
ERFILA Kokubunji Marui IRED Tokyo 3,944 75.3 4,255 107.9 8,960 84.3 14,300
PIRET « Totsuka Modi BRI Kanagawa 2,726 58.6 3,886 142.5 6,877 77.4 16,580
EBILL Ueno Marui IRED Tokyo 3,001 47.2 3,659 121.9 7,285 60.4 16,390
NI ST 1ER Marui City Yokohama BRI Kanagawa 2,665 60.6 3,464 130.0 6,883 79.3 16,770
RILAD7Z)—BES Marui Family Ebina HE)I[2 Kanagawa 2,915 76.9 3,446 118.2 6,694 90.8 19,500
piz)ES Kashiwa 1 FEER Chiba 2,309 58.8 3,169 137.3 5,673 72.9 18,810
BEILA Hakata Marui pi={rale) Fukuoka 2,099 50.3 3,033 144.5 5,667 69.7 15,000
REVILA Omiya Marui BHEER Saitama 1,840 58.0 2,825 153.6 4,698 75.2 13,970
HEFIL1 Nakano Marui BIRED Tokyo 2,265 73.2 2,754 121.5 5,436 88.3 4,950
BRAEILA Namba Marui KBRAF Osaka 2,673 45.0 2,546 95.2 6,641 59.1 17,000
HNHEHFFE Marui Kichijoji IRED Tokyo 1,534 57.8 2,418 157.6 4,177 83.0 11,950
RS Shibuya *1  ERIRED Tokyo 1,321 23.2 2,236 169.2 3,657 35.1 14,090
BEhnIL-r Soka Marui BEE Saitama 1,541 62.9 2,065 134.0 3,824 79.8 16,530
MEEILA Ikebukuro Marui *3  BRED Tokyo 1,394 46.8 1,831 131.4 *3 3,730 68.2 -
HEILA Kobe Marui gER Hyogo 1,623 65.7 1,677 103.3 3,823 78.6 6,940
BREIE Shizuoka Marui 1 BREIE Shizuoka 696 56.5 434 62.5 *1 1,769 76.2 5,540
REPILA Kyoto Marui *2  IRHEDAT Kyoto 26 1.1 *2 - — *2 26 0.6 *2 -
[SMEPEEFYIE] [Specialty stores] 114 46.0 167 146.4 309 65.4 -

*1 HBEILA (.

[AEE| [PRYOR] [A>] D3R, BIHE - 3

72E. BETIL(F2021463H280(CAHIE L. BEEST + DHFDEMEROTHNET .

Shinjuku Marui includes "Main Building", "Annex" and "Men". Machida, Shibuya, Kashiwa and Shizuoka include "Marui" and "Modi."
Shizuoka Marui closed on March 28, 2021 and only Shizuoka Modi continues to operate.

*2 REPRILA(F. 202058 128(CHELZLE L.
Kyoto Marui closed on May 12, 2020.

*3 RTILA(E. 202148H298I(CHELZLE L.
Ikebukuro Marui closed on August 29, 2021.
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10. A5 - S EEHRUOEEMOMESE YOY change in number of customers and sales per purchase

2020/9/30 2021/9/30 2021/3/31
618 618 1258
(%) 6 months 6 months FY2021
ANEZEE Number of customers coming to stores 51.6 126.3 64.3
B LR Number of purchase 61.3 126.0 74.5
EH Sales per purchase 93.0 94.1 94.7

11. H—RE£E# Number of credit card members

2020/9/30 2021/9/30 2021/3/31

AIFEE [FE =S AIFE

(73 A./10 thousands) Change Change Change
H—RERE#HES Total 713 +5 706 JANS) 709 All
TISFFH—R Platinum cardholders 9 +2 10 +1 10 +1
J—ILRA—R Gold cardholders 253 +31 272 SF1C) 260 +19
TL =7 LH— REEEBRK Ratio of premium cardholders *1 36.8% +4.3% 40.0% +3.2% 38.1% +3.3%
RSB New cardholders 23 A18 27 +4 53 N29
AHI I —TEHHNAR Outside of Marui Group stores *2 17 A5 20 +3 39 A9
FIAZEE (S5ETHARD) Active cardholders (fiscal year) 389 A19 403 +14 447 A25
FIFAZR Ratio of active cardholders (fiscal year) 54.6% A3.0% 57.1% +2.5% 63.0% N2.5%
BEEE (1 EmMA) Active cardholders (for a year) 458 N7 454 N4 447 NA25
HriE=R Ratio of active cardholders (for a year) 64.3% A1.5% 64.3% 0.0% 63.0% N2.5%

*1 [TLEFLABD—REE] & TISFFREET-ILRREOEFTT,
“Premium cardholders” is the total number of Platinum cardholders and Gold cardholders.
*2 [RHII—TESNAR] . 12—y b REFRTIY—EX, REHRSENSOARTT,
“Qutside of Marui Group stores” is enrollment from the internet, rent guarantee services and partner facilities, etc.
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12, E#f{5l& Operating receivables

2020/9/30 2021/9/30 2021/3/31
BIFLEE BIELE BIFLEE
(&5, Millions of Yen) YOY(%) YOY(%) YOY(%)
ZETE R RES Installment sales accounts receivable 421,792 98.1 435,178 103.2 426,668 102.5
(RatEEESD) (Including liquidated accounts receivable) (585,356) (100.1) (605,170) (103.4) (594,950) (101.8)
R - 9EIFALY Revolving and installment payments 253,081 86.8 229,254 90.6 255,677 83.6
(RatEEZS0) (Including liquidated accounts receivable) (351,760) (100.2) (356,305) (101.3) (356,057) (97.2)
1 2Bl R—FRLEHANG  Payment by istaliments within two tmes, 168,710 121.9 205,923 122.1 170,991 154.8
(RatEEZS0) (Including liquidated accounts receivable) (233,596) (100.1) (248,864) (106.5) (238,893) (109.4)
EXEMRES Operating loans outstanding 121,983 87.1 114,969 94.3 118,039 84.7
(RatEEESD) (Including liquidated accounts receivable) (135,718) (88.5) (129,075) (95.1) (131,959) (86.3)
a5t Total 543,775 95.4 550,148 101.2 544,707 98.0
(RatEEESD) (Including liquidated accounts receivable) (721,075) (97.7) (734,245) (101.8) (726,910) (98.6)
(&7, Millions of Yen)
FRIREERS | HEES Allowance of loss on interest repayment balance 6,277 111.7 20,021 319.0 22,810 489.2
(%)
BA=R Ratio of bad debt write-offs *8 1.04 +0.11 0.96 A0.08 2.09 +0.21

2020/9/30 2021/9/30 2021/3/31
BIFZ= BIFZ= BIFZ=
(73M.710 thousands of Yen) Change Change Change
1ASZ0UR - HEFAVES (BIt55EIS) Balance of revolving and installment payments per customer *9 38.0 +0.9 38.8 +0.8 38.3 +1.1
1 A DEXENEERS Balance of operating loans outstanding per customer *10 24.0 AN0.3 24.0 0.0 23.9 AN0.6

*  *x8~10(F. Non-GAAPIEEETY . 5tERIZE. p.20 [ <EE> Non-GAAPIBIRICDWLT] ZSBRIZE,

Items *8-10 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.
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13. E&EHEEEE Investments

(1) & EAMELZIE Investments and depreciation and amortization

2021/3/31 2021/9/30 2022/3/31 2023/3/31
1218 68 H 1218 1218
(B Millions of Yen) Fy2021 6 months FY2022 FY2023
1&ERE Total investments 20,717 8,064 20,000 19,000
RIBIRE (BRARE) Capital investments (Property and equipment) 6,375 2,099 7,000 7,000
VI hDIT7 (BREE) Software investments (Intangible assets) 4,177 1,407 4,000 3,000
FREE (BARE) New businesses (Intangible assets) 6,733 2,935 6,000 5,000
AMIRE - IRRFHRE (BRAYE) Human resource and R&D investments (Intangible assets) 3,431 1,621 3,000 4,000
RATEENE Depreciation and amortization 10,482 5,588 10,000 10,000
(2) BE=DIRR Renovations
2020/9/30 2021/9/30 2021/3/31
ESVANw eI Major store renovations FPERET« Totsuka Modi EHTFILA Ueno Marui IV 7 ZU—EAR Marui Family Shiki
IV I 7 ==K Marui Family Shiki FERET Totsuka Modi FEET « Totsuka Modi
REFTIL Nakano Marui FENILA Shinjuku Marui REFTIL Nakano Marui
FE<ILA Shinjuku Marui RAESILA Namba Marui EEILA Ueno Marui
BEE)LA Yurakucho Marui BZEE)L1 Yurakucho Marui  FLHEHFIE Marui Kichijoji
(3) ESEEFEIBEBEOIRR  Number of stores and sales floor space
(Fm./Thousand m) 2020/9/30 2021/9/30 2021/3/31
BARIE&HER Number of stores at the end of period 235 22]55 235
HBAR5Ei5HETE Sales floor space at the end of period * 408.6 388.4 400.6

* [HARSEISEE] (3XIL (UNEBEPIEED) « B« OAFTEECTY.
Sales floor space at the end of period is total of Marui including specialty stores and Modi.
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14. BFIF&E Interest-bearing debt

2020/9/30 2021/9/30 2021/3/31
AIHARE AIHARZE AIHARE

(&7 M./ Millions of Yen) Change Change Change
FEEAEAE Short-term loans 51,337 +2 72,285 +9,905 62,380 +11,045
aOR—>v)b - R—=)(— Commercial paper 23,000 +23,000 25,000 +25,000 - -
& Straight bonds 90,000 15,000 90,000 20,000 110,000 +5,000
RAEAfEAE Long-term loans 321,300 NA2,200 315,200 + 3,000 312,200 A11,300
= Total 485,637 +5,802 502,485 +17,905 484,580 +4,745
B FEE EXEEL Ratio of interest-bearing debt to operating receivables *7 89.3% +2.9% 91.3% +2.3% 89.0% +2.6%
D/EL-S Debt/Equity ratio 1.6(% NO.115 1.81& +0.118 1.718 0.0
* % 7% Non-GAAPIBEET Y, stERI(E. p.20 [ <E&E> Non-GAAPIBIEICDUW\T] ZITERBIZEN,

Item %7 is Non-GAAP indicator. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.
2020/9/30 2021/9/30 2021/3/31
65 AH AIEELE 61 H BIEELE 1218 AIEELE

(87 M./ Millions of Yen) 6 months YOY(%) 6 months YOY(%) FY2021 YOY(%)
ZIFIR Interest expense 615 89.9 649 105.4 1,243 93.5
*x URIVE > EigiEbIc £ B8 Procurement through Liquidation of Revolving Receivables

(&AM, Millions of Yen)
FER RIEEAR TSRIENE FEERER mENLEERER BERMEAME (S5HHAR)
Procurement date Procurement period Applicable receivables Procurement amount Gain on transfer of liquidated receivables 'Amount of gain on transfer and others (for fiscal year)
2018494 53 5A ZIERFERIE
September 2018 5 years 3 months Installment sales accounts receivables 30,000 4,234 S
2019438 5% =ES=(hEA
March 2019 5 years Operating loans 15,000 1,826 Atie
201949 A 58 5A ZIERFERIE
September 2019 5 years 8 months Installment sales accounts receivables 40,000 7,110 e
202049 A 59 5A Flnts
September 2020 5 years 9 months Installment sales accounts receivables 45,000 7,833 72
2021498 5410 nA Flnts
September 2021 5 years 10 months Installment sales accounts receivables 32,000 2,566 2
e
=1 2,084

total
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15. &

Number of employees

2020/9/30 2021/9/30 2021/3/31

BIEFE BIEEE BIEFE

(A Number) Change Change Change
INSE Retailing 3,009 A307 2,919 A90 2,889 N278
(774) (A24) (773) (A1) (774) (A11)
JTA>FYY FinTech 1,586 A10 1,625 +39 1,593 A3
(667) (+26) (732) (+65) (690) (+44)
b W= Head office, corporate management departments 373 +26 239 N134 373 +6
(23) (+2) (22) (A1) (23) (+1)
a5 Total 4,968 A291 4,783 A185 4,855 A275
(1,464) (+4) (1,527) (+63) (1,487) (+34)

* HBREMEARTY. () REEFTEOHMPTEEERER THD. MEABICEEATEDERA.

The number in brackets ( ) in the lower row is the average number of part-time employees which is not included in each of the numbers in the upper row.
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16. 202243AHIF Forecasts for the fiscal year ending March 31, 2022

(1) EEZEFE Consolidated financial results forecasts
2021/3/31 2021/9/30 2022/3/31

ES BIFLEE ES | AL STAG AL
(M./Yen) Actual YOY(%) Actual YOY(%) Forecast YOY(%)

1 BRSO HHAfEFIE (EPS) Earnings per share *1 10.6 9.0 57.8 139.2 79.6 753.0

HOEALMFIZE (ROE) Return on equity 0.8% A8.0% - - 5.9% +5.1%

TEARFIEEE (ROIC) Return on invested capital *1 1.4% N2.3% 1.9% +0.0% 3.2% +1.8%

(&AM, Millions of yen)

D) —THEERS Total Group transactions 2,919,231 100.5 1,591,533 118.0 3,410,000 116.8
IN5E Retailing 229,207 71.6 112,355 116.1 250,000 109.1
JA>TYY FinTech 2,760,432 103.0 1,512,693 118.0 3,240,000 117.4
SHE Eliminations A70,409 - A33,515 - 80,000 =

5t EINES Revenue *1 206,156 89.0 104,503 102.0 212,000 102.8
N5 Retailing *1 71,400 74.6 34,833 108.1 73,000 102.2
JA>2TYD FinTech *1 134,755 99.1 69,670 99.3 139,000 103.1

5t LHRFIZE Gross profit *1 177,326 91.2 91,423 102.8 185,000 104.3

RFEERU—IREIRE Selling, general and administrative expenses *1 162,103 106.2 70,291 103.0 148,500 91.6

[=E 1 Operating income *1 15,223 36.5 21,132 102.0 36,500 239.8
N5 Retailing 1,481 14.8 399 35.0 2,000 135.0
I Fv FinTech *1 20,201 52.9 23,842 105.2 41,000 203.0
HEX (21 Eliminations/Corporate A6,459 - A3,109 - 6,500 =

BERE Ordinary income *1 14,520 36.1 20,612 98.6 34,500 237.6

EARE Income taxes *1 2,816 23.6 6,137 147.7 10,000 355.0

PR E(CIRE I D HEAMFI & Net income attributable to owners of parent *1 2,267 9.0 12,230 137.3 16,500 727.7

(M./Yen)

1RHE DRSS Cash dividends per share 51.00 +1.0 26.00 +1.0 52.00 +1.0

B 14 Payout ratio *1%2 482.3%  +439.6% - - 65.3% A417.0%

HOR TR Total return ratio *1*3 483.5% +413.1% - - 246.3% A237.2%

* % 1(E. Non-GAAPHEIETY, stBR(E. p.20<EZE> Non-GAAPIEIRIC DWW TZIBRBIZEL),
Items * 1 is Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.
*1 bR NINESERECRIT 25t RSl (DERFTEEES295 202063 A31H) SREAUZRDEREER>THDFET,
Fe. AIESLVFIRFECDVNTE, BREABEBOBEERZRO>THEDET. FUL(Fp.2272lBIZE,
The figures above have been determined in accordance with the Accounting Standard for Revenue Recognition (ASBJ Statement No.29, March 31, 2020).
Results for the two previous fiscal years have also been revised by retroactively applying the above accounting standard. For further details, please refer to page 22.
*2 EeXMm = 1RHIZDEZEE/EPS (EPSI(CERIIMAPFEORTBOEL (CHNT, RITEARINENSEIRITIESHRIC(E. &BIRAB I PEFERUKNTSE SO PEENMBEIDILUAKAEEHTLET, )
Payout ratio = Cash dividends per share / EPS
(In calculating for the average number of shares to use for EPS, treasury stock to be deducted from the number of issued shares include shares held under the BIP Trust and the ESOP Trust.)
*3 HETTHEM =  (BCHHEE+ BHREL) /SRR
Total return ratio = (Total dividends + Share buybacks) / Net income
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(2) pitR&EMF Forecasts assumptions

*2

Fe. FIFESIUHILFELCDOVNTE, BREAROBEELROTEDET. FUL(Fp.222T&BI LS,

The figures above have been determined in accordance with the Accounting Standard for Revenue Recognition (ASBJ] Statement No.29, March 31, 2020).

Results for the two previous fiscal years have also been revised by retroactively applying the above accounting standard. For further details, please refer to page 22.

2avEIIILDY hERAL. EMEFEC [h—RILSY ) ELTEDFET.

“Card shopping” (outside of Marui Group, Marui/Modi) and “Service” were formerly presented separately. Since the proportion of “Service” transactions accounted for by rent has expanded,

“Service” has been integrated with “Card shopping”, and renamed as “Card credit”.
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CNET [2ayvE2JdoLSy b GMHBNEE, H - E5+) | & P—EX] ZRPULTREBLTHDHELEN, H—EXDRRICEDDREIAVDHEKR UTzTzs,

@® S ERFDFHE Forecasts of revenue 2021/3/31 2021/9/30 2022/3/31
S AIELE S AL Fi8 AL
(B M./ Millions of yen) Actual YOY(%) Actual YOY(%) Forecast YOY(%)
S LUNES Revenue *1 206,156 89.0 104,503 102.0 212,000 102.8
IN5E Retailing *1 71,400 74.6 34,833 108.1 73,000 102.2
EHMERTT> MIAE Tenant rent revenue and others 33,130 78.0 18,111 127.1 36,000 108.7
mmit s Product sales *1 7,717 53.6 2,963 81.1 6,000 77.7
ZEEARFETFEAY Commision fees *1 5,718 86.5 2,405 86.0 5,500 96.2
SHILIEASE LS (2R) Consignment revenue 5,068 68.9 2,521 122.4 5,500 108.5
RS ZEUNA Related business revenue 19,765 79.3 8,831 93.4 20,000 101.2
Ja>7v0 FinTech *1 134,755 99.1 69,670 99.3 139,000 103.1
U7R - DEIFEHRN Finance charges on revolving and installment payments 47,561 99.3 23,787 99.7 48,000 100.9
HNERIESF &R Affiliate commissions 35,287 101.6 18,795 114.3 40,500 114.8
A—RFrv>D Interest income on consumer loans 22,144 88.9 10,364 90.4 21,000 94.8
ErEmEML Liquidated accounts receivable 4,424 86.5 3,481 53.6 0 0.0
H—ERA Service revenue *1 16,622 114.4 8,748 114.0 20,500 123.3
IT 4t IT, etc. 8,714 99.9 4,492 105.7 9,000 103.3
@ HURE®DF#E  Forecasts of transactions 2021/3/31 2021/9/30 2022/3/31
e k=S e k=S T8 BIEELE
(B7M./Millions of yen) Actual YOY(%) Actual YOY(%) Forecast YOY (%)
JT4>27v0 FinTech 2,760,432 103.0 1,512,693 118.0 3,240,000 117.4
H—ROLZv b Card credit *2 2,646,871 104.8 1,451,273 118.1 3,098,000 117.0
H—RFvrv > Cash advance 104,846 72.2 56,927 117.9 133,000 126.9
IT b IT, etc. 8,714 99.9 4,492 105.7 9,000 103.3
@ EHZE(BEDFIE Forecasts of operating receivables 2021/3/31 2021/9/30 2022/3/31
ES AL ES AL Fi8 AL
(B M./ Millions of yen) Actual YOY(%) Actual YOY(%) Forecast YOY(%)
Revolvi d install t t
UK - DEHAVES REMLEEERD) oo oo NS MEnt Payments 356,057 97.2 356,305 101.3 371,000 104.2
(Including liquidated accounts receivable)
(6] ting | tstandi
HEHNLRE RBLEEZED) perating foans outstanding 131,959 86.3 129,075 95.1 133,000 100.8
(Including liquidated accounts receivable)
*1 FERE NESERECRI T DastREE] (REASTERSE295 2020 3 A31H) SABEALLBOEIELR>THNET,



<8%E>Non-GAAPIBIEICDWLT (Reference) About Non-GAAP indicators

*1

*2

*3

*4

*5

*6

*7

*8

*9

* 10

KTEANZE (ROIC) = HEISREENR /HTEKR FHTHE - TtHE + EXEME + BR + Bl - BREATEE + EARIE - BEE)
ROIC = After tax operating income / Invested capital (Installment sales accounts receivable - Accounts receivable + Operating loans + Products +

Tangible and intangible fixed assets + Guarantee deposits - Accounts payable)

WEBEAIRN = URITU—L—h + Bl x URITLZT L

Capital costs = Risk free rate + B x Risk premium

WACC (MEFHEATIREN) = #HREEAIRXL [URITU—L—b + Bl x URITLZTA] x BHliiREE / (BFITFEE + BHEREE) + BAL— b x (1-8HXR) x GH7aEi
/ (BRIFaE + BHlfgE)  RHERERE. HEHSEROIHMAFIREFEHRCIHE I 3 BBOFIEZERALTEDET.
WACC = Capital costs [Risk free rate + B x Risk premium]x Market capitalization / (Interest-bearing debt + Market capitalization) + Borrowing rate x(1-tax rate) x Interest-bearing debt

/ (Interest-bearing debt + Market capitalization) * Market capitalization is calculated using the average number of years that shares are held by institutional investors.

UR—UZITLARIa— = BESHFHFZEHEEIGSFEEORZHITED SEHRIRUIA

Recurring revenue [or Recurring gross profit] is revenue [or gross profit] that is generated on a recurring basis through contracts with customers and business partners

UA—USTLARID—R = UB-USTLARIa— / (FLINE [FEFRLLEFIR] + REERD [BEEILSHENDVEEREE])
Ratio of recurring revenue [or Ratio of recurring gross profit] = Recurring revenue [or Recurring gross profit] / (Consolidated revenue [or Consolidated gross profit]

+ Selling, general and administrative expenses paid by business partners)

mEMELER = BEREE  (BEXEE+EERE R

Ratio of liquidated accounts receivable = Liquidated accounts receivable / (Operating receivables + Liquidated accounts receivable)

BHFRE EXEEL = BRFRE / EXEE

Ratio of interest-bearing debt to operating receivables = Interest-bearing debt / Operating receivables

BExE = BRMENE  BREXREEAS (REBMLEESD)

Ratio of bad debt write-offs = Bad debt write-offs / Operating receivables at the end of period (including liquidated accounts receivable)

1ASEZDUNR - DERAWES BIEFEERE) = UK. DEHAVVES (REMLEESD) / SHAPEH

Balance of revolving and installment payments per customer = Revolving and installment payments(including liquidated accounts receivable) / Number of customers making payments

1ASRDERENERE = EXEMEKS (REtEEST) / L$PEH

Balance of operating loans outstanding per customer = Operating loans outstanding (including liquidated accounts receivable) / Number of customers making payments

Non-GAAP{E#Z (Non-Generally Accepted Acounting Principles) : H#tJIL—FDEEDOREEXRIEZE U THERULTHENET,
Non-GAAP (non-generally accepted accounting principles) indicators are indicators used to better illustrate the state of MARUI GROUP’s business.
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<BE>SLTVEEDIBIEICDWVT (Reference) About Lifetime Value Management indicators

[Uh—U>JL~RZa1—&IF]  Recurring Revenue / Recurring Gross Profit
BESFFZ(EIHEBEILTE EOZHCED EBRRRAMIADZ ET. /INETIRSHOREBESGSEINA. T+ >FTVITERIRIN— RFBICKDREETDIUNR - DEIFEHR. H—RFr v IFE,
REFIPCFREREZRIEBELUET.
Recurring revenue (gross profit) is revenue (gross profit) that is generated on a recurring basis through contracts with customers and business partners. Examples of recurring revenue (gross profit)

include rent revenues in the Retailing segment and finance charges on revolving and installment payments and cash advances, rent guarantee revenues, and annual enroliment fees from the EPOS
Card use in the FinTech segment.

mUH—U>ZJLARZa1— Recurring Revenue / Recurring Gross Profit B ERFIRCEHDUN—U DT LRI —DER (FERIHERE)
c ESRIAEFTIVOERIRICK D, BESE. BEBEIFKTE EDORIPICHIZ D MEEHIRUNZE ALK Ratio of Recurring Gross Profit to Total Gross Profit (Annual Trends)
Recurring revenue grows thanks to long-term relationships with customers and business N
partners through the transformation of our business model (£6F3 /100 millions of yen)
- (- e e
= & B \BES Al Visualization of revenue -
RN centrevene, otc - — BN < RN 697 _ TOM(3FER)
EHET 589 Non-recurring
i ﬁ%ﬂ%ﬁ T[gvgwigral revenue < Recurring revenue
Rent guarantee o 1]042 UjJ—U )0DN:1—
GEEE. KOCEE Rz 317 | o  Recurring gross profit
AL DI Tenpu =
B 529 oy G0a%) (0% (Ba%) (SZI%)
S UR - EFSH mE - s i, (38.0%) (41:9%)
Finance charges on revolving and installment payments, etc. ; . . - . . . — \
14.3 15.3 16.3 17.3 18.3 19.3 20.3 21.3
FY2014  FY2015 FY2016 FY2017 FY2018  FY2019 FY2020 FY2021

[RRAIEARIEINZS & (F]  Contracted Future Recurring Revenue / Contracted Future Recurring Gross Profit

SHRIF TR REALUE BB C T2V ZTZVW TV DB B S FVOBEEISEESENS. I TICHRENZNSERBELIZEDT, NESORESEZRAD L THERLUTVWET ., FBESERACSNTE
DR ERNSRIAENDIFRINGZEBEHR L. UR - DEIFEROD— REv v D OMBIC DV TIHRFRR-. MBEEFEN (UH—U>D9) (CDWTIEH— REMDHIM. REFRTEICELTE
REEEARIZE B L (CBHUE D,
Contracted future recurring revenue (gross profit) is an indicator of the earnings promised by contracts with customers and business partners in the given fiscal year and in subsequent fiscal years and
is used to measure the stability of earnings. For rent revenues, for example, contracted future recurring revenue (gross profit) is calculated by assessing the future earnings projected based on the

remaining number of years in rental contracts. Meanwhile, repayment periods are used for finance charges on revolving and installment payments and cash advances, expiration dates are used for
(recurring) affiliate commissions, and the number of remaining years of residency is used for rent guarantees.

m R HTEAMREURDEZ T (£ A—=)  Concept of Contracted Future Recurring Revenue mARHEAHRIEIRES (G5 E#FIZRNR—X)  Contracted Future Recurring Gross Profit

(f&F3 /100 millions of yen)

e 20224F3AMALRE
Future recurring
.. revenue 5th year BHERES 20214371 RAESBIEINES 20214371
s 4 e T LTS . T LTI
Eij.%f]/ﬁh Fliile e e Gross profit Contracted future recurring vs. gross profit
HRAEN2S Ll =hl FY2021 gross profit to be posted FY2021
Contracted future ] b in FY2022 and beyond
recurring revenue WIS 358 e |
IN2SkE Future recurring recurring revenue = s
P re?;gnized | revenue 3rd year , ;—0;::‘ e I\5E  Retailing 536 762 142%
ERENS 24 netyears .« = .
Future recurring J+4>7w% FinTech 1,279 2,578 202%
revenue 2nd year
= as o
Wizt I 14H CIETOAE L THERE TR RRRHEITING &5t Total 1,815 3,340 184%
S e Contracted recurring revenue not recognized under conventional accounting standards
158 28 3EH 4R 5&EH 2~SEBAE XREERD (BR5I%EEHSUVEE ER) 230

1st year 2nd year 3rd year 4th year Sth year Total for 2nd-5th years _2 1 - Including selling, general and administrative expenses paid by business partners
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(Reference) About application of new revenue recognition standard

 OINFTHETLSCEATLEZ, EICWebBiREH D E UREFZRITTOIRERTICDOVWTIE FELRMIZEIREOMERR RN CZEE L,
IZEERGEFEHER] EUCHRIBERZEITTRRLTEDET,

i QB — RFEEEFICH N DEIGIZAR. T ERBENSERULTEDET.

P @INFTFELRGEDT —ERIRA(CEATWERA > MEEIRADSEEIEEFEED(CDONTI(E, FLESIUBNICHSREEREZST LU TEDFEA.

P @H— FPEREFRE(CDVTEE. ABRFOFE EINEET 5. BN D% LIRS ENEEELTHDFET,

:(1)With regard to (mainly online) commissioned sales in the Retail segment, whereby sales activities are conducted based on commission, these were previously presented under product sales,

but are now presented as a new item as a net amount after deduction of cost of sales under commission fees.

:(2)Discounts awarded to credit card members are deducted from revenue.
:(3)Sales and associated SG&A expenses relating to the portion of the cost of cash rewards borne by business partners, which was previously included in service revenue (under revenue),

are not recorded.

:(4)With regard to annual enroliment fees of EPOS Card, revenue was previously recognized at the time of deposit, but are now recognized by apportionment according to the period.

B DURESERHEEZ B (T, O~OICKD T, LI, ST EHEAIE. BRURGEERE, @CK> T, TN, FTHEFIR, B BEARE. SR, BLUEREENRBRERSEN.
[HEENSEEELRODTHDFIN AIESIURILAELCDODVNTE, #MREREBOBIEER>TEDET.,

Due to the above change in revenue recognition standard, revenue, gross profit and SG&A expenses have been changed by (1) to (3), and revenue, gross profit, operating profit, ordinary profit,

net profit, consolidated balance sheet, and so on have been changed by (4). Although they have changed from the previous standard, the figures for the two previous fiscal years have also been revised
by retroactively applying the above accounting standard.

(1) 2022438 SB2MU<FASEiA 55 LIRSS

Revenue of 6 months ended September 30,2021

2020/9/30 2021/9/30

[2E=%3 TR [aE=%3 TR

previous standard

new standard

previous standard

new standard

SeHE

BILELE

SeHE

BILELE

SeHE

BILELE

eSS BILELE

(B M./ Millions of Yen) Actual YOY(%) Actual YOY(%) Actual YOY(%) Actual YOY/(%)

I\5E Retailing 38,890 70.8 32,220 67.8 40,896 105.2 34,833 108.1
EHMEZRTF> MXAE Tenant rent revenue and others 14,250 65.8 14,250 65.8 18,111 127.1 18,111 127.1
mmts (ABEYLAL) Product sales (purchased products) il 3,830 45.9 3,653 45.6 3,218 84.0 2,963 81.1
ZEEARGTFEHA  (B:ZEEARGTSD) Commission fees (commissioned products) il 9,290 89.5 2,797 84.3 8,213 88.4 2,405 86.0

(A+B) X|BE#(CH|TDEmtLE (A+B) *Product sales under the previous standard (13,121) (70.0) (6,451) (56.9) (11,432) (87.1) (5,369) (83.2)
SHILIEASE LS (%R) Consigment revenue 2,059 53.8 2,059 53.8 2,521 122.4 2,521 122.4
E3pEEETPN Related business revenue 9,458 88.4 9,458 88.4 8,831 93.4 8,831 93.4
JA427V0 FinTech 70,429 99.8 70,184 99.9 69,940 99.3 69,670 99.3
U - DEIFER Finance charges on revolving and installment payments 23,848 101.6 23,848 101.6 23,787 99.7 23,787 99.7
NNERIEFEY Affiliate commissions 16,445 97.5 16,445 97.5 18,795 114.3 18,795 114.3
H—RFrvvI 2 IFE Interest income on consumer loans 11,464 92.1 11,464 92.1 10,364 90.4 10,364 90.4
BEEREL Liquidated accounts receivable 6,501 100.8 6,501 100.8 3,481 53.6 3,481 53.6
H—EXUXA Service revenue 7,919 113.3 7,675 115.0 9,018 113.9 8,748 114.0

IT 1t IT, etc. 4,250 97.8 4,250 97.8 4,492 105.7 4,492 105.7

&aat Total 109,319 87.1 102,404 87.0 110,837 101.4 104,503 102.0

*1 ko [EmstLtEl 055, BRAADOHZHEECHSITD [EmstLE] &L, ZHERFTD (IMCROBEERTH SHEIRRICEEL [ZHERFGFHN] EUTEBZHRUTEDETD,
Of the sales previously presented under product sales, only sales of products purchased outright have been included under “product sales” as defined by the new accounting standard. Commissioned sales,

which were previously presented as a gross amount, are now presented as a net amount under the newly added item “commission fees”.
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(2) 2022438 SB2MM¥HARIA

TIA MER

Segment information of 6 months ended September 30,2021

[RE%E

previous sta

2020/9/30

ndard

FTEAE

new standard

[2E=%3
previous sta

2021/9/30

ndard

R

new standard

EiE BIEELE EiE BILELE ES BILELE ES BILELE
N5 Retailing (&7 M./ Millions of Yen) Actual YOY(%) Actual YOY(%) Actual YOY(%) Actual YOY(%)
N Revenue 40,386 69.9 33,894 66.8 42,772 105.9 36,964 109.1
Ja>7vYo FinTech (BHAM./Millions of Yen)
55 bRz Revenue 71,315 99.0 70,884 99.4 70,999 99.6 70,466 99.4

(3) 20214 3AMEME HLUV2022F 3/ F8

55.EIR#E Revenue of the Fiscal year ended March 31,2021 and forecasts for the fiscal year ending March 31,2022

[RE%E

previous sta

2021/3/31

ndard

FTEAE

new standard

2022/3/31

FEAE

new standard

ES | HIFELL ES | BIFELE F18 BIELE

(&73M./ Millions of Yen) Actual YOY(%) Actual YOY(%) Forecast YOY(%)
St bURE Revenue 220,832 89.2 206,156 89.0 212,000 102.8
TS Retailing 85,505 771 71,400 74.6 73,000 102.2
EHMERT > MIAE Tenant rent revenue and others 33,130 78.0 33,130 78.0 36,000 108.7
Bt ts (ABEEAL) Product sales (purchased products) *1 8,151 54.5 7,717 53.6 6,000 77.7
SEEARGEFHR (B ZFEAR5TSD) Commission fees (commissioned products) *1 19,389 91.2 5,718 86.5 5,500 96.2
(A+B) X|HE#(CH|T2EmuLE (A+B) Product sales under the previous standard (27,541) (76.1) (13,435) (63.9) (11,500) (85.6)
SHIBEASE LS (F&R) Consigment revenue 5,068 68.9 5,068 68.9 5,500 108.5
EEEETN Related business revenue 19,765 79.3 19,765 79.3 20,000 101.2
A>Ty FinTech 135,326 99.1 134,755 99.1 139,000 103.1
UR - DEIFER Finance charges on revolving and installment payments 47,561 99.3 47,561 99.3 48,000 100.9
HNERIEFER Affiliate commissions 35,287 101.6 35,287 101.6 40,500 114.8
H—RFrv IR Interest income on consumer loans 22,144 88.9 22,144 88.9 21,000 94.8
BEiEmEnt Liquidated accounts receivable 4,424 86.5 4,424 86.5 0 0.0
H—EXUA Service revenue 17,194 113.1 16,622 114.4 20,500 123.3
It IT, etc. 8,714 99.9 8,714 99.9 9,000 103.3

*1 ek EREEE] 055, BREADDOHZHEECHS TS [EmstLtal U, ZRRGD ICROMEERFN SHERFRRICEE L [ZERFGFHEN] CUTEHBZHHRUTEDETD,
Of the sales previously presented under product sales, only sales of products purchased outright have been included under “product sales” as defined by the new accounting standard.

Commissioned sales, which were previously presented as a gross amount, are now presented as a net amount under the newly added item “commission fees”.
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<8E> FhEEE (20224638H1~20265E38H) (CDWT (Reference) About New Medium-Term Management Plan (Fiscal Years Ending March 31, 2022-2026)

(EARRY7RER D H 7] Specific Efforts
1. SIEHEEE Business Strategies
W/\SEEREE Retailing

JOF (CXDTROBEMEZESNDH. CNEFTMDHEATEREEEFERDO NSO A TA A2 I ZES(THEL. FERREZRRLUET. Gz (A5 EATSAO/RE] @

TS5y hIA—LEMBEDF. ECRLICERMIDFRBENSEFSFRANRY MEFMEL. COANRD MSEESMERBEDI DEEDHFET, T, INSDANR T A>Ty IEBEITDET,
AHOEFH LT TR LEDEHEBRTERY 3 CZREFCAN. BEAEEEDTNEET,

While deterioration of market conditions by COVID-19 are concerned, we will achieve new growth by further progress in transformation of department stores. We will define stores as platforms with online

and offline fused. And we will hold various store events of new businesses, in which E-commerce is main part of sales, and promote making stores where these events become motivation for customer to visit.
Also, by combining these events with FinTech, we will promote commercialization, in which events are held not only at MARUI stores but also at commercial facilities nationwide.

mA TV IOEE FinTech

4AMBRAI—RUIZHFHAH— R, Fi7TUERBC CUXERENCED. LTVOSESRZEEZHS UFET . Fo. J—ILRAO—RICRSEZOFICHRREL TSI FTVH—RRE [—AVEDOD MFE]
EIMET D] D—RZELFTUET ., Fo. UTIIVERHPLOKEEEZRBEL. RY MARDIERZEDHDEFN, HEANRIAFEFNDBEC - Ry MEHEY—ER, REREZFLCHRETS T 7RACOBMDEHZ
LT DTLET. SEROHURG I 2EBD5.3kAZHELFET ., =5(C. 505 AU LOEBSKICBENEIRIILF—Z2ITIRRAT— FAWCTTHABWZIZE, CO2HIRELTVE L ZMIZT DT EICHEULET .
Through new card and new application, which started in April 2021, we will dramatically increase UX and aim to further improve lifetime value. Also, we will expand cards to support each individual's "like"
such as content cards, which have grown into the second pillar after the Gold Card. Also, we will increase the ratio of online applications of card members instead of physical stores and strengthen strategy of
maximizing share of household finances, such as E-commerce, Internet services and Rent, which are expected to expand. We will aim to double the current transaction volume to ¥5.3 trillion five years later.
Further, we will try to achieve both reduction of CO2 and improvement of lifetime value by having more than 500,000 customers to use renewable energy and pay the charges by EPOS Card.

BRRINE Investment for the Future

BRFFEUT o, DIIE—A2TREDA I\ NERBOMIZEDHE U TA INR—23>ZEIH UERT, FRRFBERESHANSDA I ARX—2 3 VA, HEREFHINDNSDA I R—2 328 A%E
HEUFET ., FIFHFEL. ECERDCAT v 7. &, T 2T v IZBEITEDETTHBEOESRXAETIVEBRUFT I . HERRE(L, HEIDERCEDE., HICHKRL., MEZ D DD HEHZESD.,
INGE - DA 2TV IONDEMIRE. J7AF22v)LUS—20mAZERVET,
We will create innovation to achieve both impacts, like sustainability and well-being, and revenue. We will aim to create innovation from within the company about investment in new businesses and to
introduce innovation from outside about Co-Creative Investment. About investment in new businesses, we will develop the original business model, in which E-commerce, media, stores and FinTech are
combined. About Co-Creative Investment, we will promote efforts to grow together and create value based on the idea of co-creation, and pursue both earnings contributions to our Retailing, FinTech,
and financial returns.

2. BARKE Capital measures
BRIZECEAREHE(CEDEH. FECHEITINRENST A —FEUT. HEERER25%FIZRZEEEUVTHRELET,
FESFRORREEEF v 1 - JO-23008A%. REIKEZZHEMEIRE(C800EMH. EXRFELDTZHDBEHIREUS(CS500EM. HKREET(C1000EHZEDIITDIFETY .
We will try to eliminate excessive equity and set a target of equity ratio of around 25% for achieving new targeted balance sheet. Also, we plan to allocate core operating cash flow in the next 5 years of
¥230 billion to growth investments including Investment for the Future of ¥80 billion, share buybacks of ¥50 billion as a measure toward realization of the ideal equity ratio, and shareholder
returns of ¥100 billion.

3. 42Uk Impacts
2019FF(CARUIE TE=322050] [CEDE, UXFFEUFT A &DTILE—A2JCEOZBEZ [12/)\U K] EUTERLFELUR,
(HEIDTSY hIA—L%ZEDLD] D3IDOEFZENRINL, FELRDEHEEHZPHRFEESTBEOFEKPIE U CHRELET .
Ffz. AT—TRIVI—DRDDFER EFERBZH(CRIR I DIHARE(C@ITT. RT—TRILI —ER— RAZN—([CBR B ET. ANF O RKFIZE LB TENDFT,
Based on "VISION 2050", which was published in 2019, we difined goals related to sustainability and well-being as "Impact". To achieve the three objectives of "Building tomorrow’s world for future

generations"”, "Creating happiness for each individual", and "Establishing a co-creation platform", we set main efforts as major targets of medium-term management plan.
Also, for the co-creation management, which realizes both interest and happiness value, we plan to invite stakeholders to board members and evolve the governance system.

MERERDORFZHICDLD] [—AOEDDZEEH(CDLB]

(FZEKPI] Major targets

A2 BMEDVWTIE. 26F3BMOBERE LT, [CO2BRHEIRE100 b bl MERIEA EOHBIDEHEHA 150U ] 2 ED 6 DDOBEERDEREHELET .
ZUT, NS0/ hEFRTDIE T, EPS200M E. ROE13%B L. ROIC4%IU EZERUTHENDET,

About Impact, we aim to achieve six goals, such as "Reduction of CO2 emissions of 1 million tons or more", "Co-creation activities oriented toward future generations of 150 or more" and so on.
And, by realizing these impacts, we will achieve EPS of ¥200 or more, ROE of 13.0% or more and ROIC of 4.0% or more.
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AERHTBE U TEDFIFEROTRICAT RS, BHMMREAFLUTCVDBRRUSENTH D EHIIIT 2 —EDFHRICEDNTHED.
KEROFEF(IRARBRICIDKRES RRDAEMENSDFT . SEVEDE (. I REP 03-5343-0075(C5&8F& <20,

The forward-looking statements contained in this presentation are based on information available at the time of preparation of
this presentation and certain assumptions that MARUI GROUP deems to be reasonable.

The forward-looking statements may differ materially from actual results due to a variety of different factors.

Please direct any inquiries to the IR Department (Tel: 03-5343-0075).



