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AEON Hokkaido Corporation Financial Results for the 3rd Quarter Ending Feb.28, 2022

1. REMWME (Financial Highlights)

2022%1H12H

[BfI: B5AH; % (Millions of Yen; %) ]

2019/11 2020/11 2021/11 2022/2
BTEALE BIEALE BIEALE (Forecast) BIHEALE
Amount YoY Amount YoY Amount YoY Amount YoY
= =
L 135, 926 | 100. 4 234,259 | 172. 3 236, 639 101. 0 325, 000 101. 6
Net Sales
—
TOHDERRA 13,788 | 101. 2 13, 621 98. 8 14, 093 103. 5 — —
Other Revenues
s
E'%”X(.H 149, 715 | 100. 5 247,880 | 165. 6 250, 733 101. 2 — —
Operating Revenue
pevy
E'%*”.H 4, 635 93. 9 5,337 | 115. 1 3, 150 59.0 8, 800 94. 0
Operating Income
rth
ﬁé#fﬂﬁ 4,615 94.5 5,292 | 114.7 3,117 58. 9 8, 500 91.4
Ordinary Income
RAAAE S 3,011 | 119. 4 3,679 | 122. 2 1, 666 45. 3 4, 500 76. 9
Net Income
RIS SE——r
THR S 72 Y P SRR 2 (F) 28.50 | 119. 2 26. 48 92. 9 11. 99 45. 3 32. 38 76. 9
EPS(yen)
2020/11 2021/2 2021/11
Rk 40745 R
Amount Amount Amount
Share Share Share
wEE 146, 640 | 100. 0 144, 264 | 100.0 155,782 | 100.0
Total Assets
T
MENE 35, 798 24. 4 35, 033 24. 3 36, 693 23. 6
Current Assets
BREEEE
Property, 89, 007 60. 7 87, 504 60. 7 97, 258 62. 4
Plant and Equipment
BEETEEE
Intangible Fixed Assets 1, 878 1.3 1, 828 1.3 1, 867 1.2
L 2 P
BREZOMOAE 19, 955 13. 6 19, 898 13. 8 19, 962 12. 8
Investment and Other Assets
lﬁlmﬁfi 110, 841 75. 6 109, 231 75. 7 119, 088 76. 4
Fixed Assets
pe ==
ABAR 70,343 | 48.0 66,099 | 45.8 79, 716 51.2
Current Liabilities
= ==
e KR el 16, 595 11. 8 16, 291 11. 3 14, 169 9.1
Long-term Liabilities
WL BE 59, 701 40. 7 61, 873 42. 9 61, 895 39.7
Net Assets
et |, P
T#R ST UREE E (F) 428. 06 — 443. 69 - 443. 66 -
BPS(yen)
==
ﬁﬁj%ﬁ{ﬂ. 24, 448 16. 7 17, 782 12. 3 26, 511 17.0
Interest-bearing Debt
2. ¥EBAM (Selling, General and Administrative Expenses)
[B4I: BAM; % (Millions of Yen; %) ]
2019/11 2020/11 2021/11
ot ] BTHALE Sttt Eof] ATHEALE 5L Eof] BITHEALE L
Amount YoY % of Sales Amount YoY % of Sales Amount YoY % of Sales
AHF5E 19, 536 100. 7 14. 4 31, 135 159. 4 13. 3 32, 043 102. 9 13. 5
Personnel Costs
B
’Jiﬁﬁ . 3, 068 101. 3 2.3 3, 601 117. 4 1.5 3, 685 102. 3 1.6
Advertising Costs
Rt
3 3, 242 97.5 2.4 4, 867 150. 1 2.1 5,212 107. 1 2.2
Selling Costs
HiEE
S 16, 969 101. 4 12. 5 22, 482 132. 5 9.6 23, 701 105. 4 10. 0
Facilities Costs
J— 17
it 3,872 107.8 2.8 5,417 139. 9 2.3 5,415 100. 0 2.3
General Costs
e
"l?otn; 46, 689 101. 3 34. 3 67, 503 144. 6 28. 8 70, 058 103. 8 29. 6




3. ELHFEBHFLEDIKR (Sales by Store Type)
[BfI:- B5AH; % (Millions of Yen; %) ]

2021/11
sEEE WL ATHEALE BRI
Sales Share YoY Same .scale
ratio
GMS
General Merchandise Store 128, 657 54. 4 101.0 101.0
SM
Supermarket Store 72,427 30.6 100. 7 99. 6
DS
Discount Store 30, 946 13.1 101. 9 101. 3
% I[GMSEX|--#BEX—/N—(SuUCEL) . [SMBE |- R—/N\—T—4yrEE DSEE |- TARAIUIEE

%1 BEFELLICDOULVTIE, 2020 B LIEDHFHIE -FIEEBREET .

4. ERAFELEORK

(Sales by Product Category)

[Bifii: BHAHM ;% (Millions of Yen; %))

2019/11 2020/11 2021/11
LR | WAL | WM | Bimic | REm | e | ek | Bk | mEm | meu | momee | OO
Per Per Per
Sales Share YoY Comp. Sales Share YoY Comp. Sales Share YoY Comp.
Stores Stores Stores
ZK*‘I. 24, 942 18.3 ( 100.9 | 100.9 19, 760 8.4 79. 2 78.9 19, 474 8.2 98. 5 98. 5
Clothing
=]
Fﬁ;)?)?l 83, 015 61.1 99. 9 99. 8 183, 035 78.1 | 220.5 | 102. 8 186, 578 78. 8 101.9 101.5
EERIR
Home, Digital 27, 067 19.9 ( 101.7 | 101.7 30, 706 13. 1 113. 4 98. 9 29, 831 12. 6 97. 2 97. 1
and H&BC
Tkt 900 0.7 93. 5 93. 5 756 0.3 84.0 85. 5 754 0.3 99. 7 99. 7
Others
PN
”llf(l)::l 135, 926 100.0 | 100.4 | 100. 3 234,259 | 100.0 | 172. 3 99. 6 236, 639 100. 0 101.0 100. 6
[(#BFIDMER]
K LTAR R FUX AU F— AKX
‘B&--JOY)— TA)— RE.KE.BE. TVh. EE
HERRER - REXE. AL EFERE. A—LT7var H&BC
- Z DMty - - FREFEIRTT. FEMR. TN T D
¥1 2020F 11 AQBFLEELY, BYY AN 1t BEMR KM OBRFEREELSATRYET,
5. AERBEEFRLEMUE (Comparable Store Sales Growth by Month )
[B4I: %]
21/3 21/4 21/5 21/ 6 21/ 7 21/ 8 21/ 9 21/ 10 | 21/ 11 REt
Z‘ZH 21.0 48. 5 AO. 1 A18. 8 AB6.9 | A21.3 | A17.5 AO. 2 3.9 A1.5
Clothing
R 0.9 AO. 3 AO. 8 2.9 4. 2 2.8 1.5 3.1 Al. 4 1.5
Food
EERER
Home, Digital and H&BC 4.5 11.0 A3.4| A15.6 AS. 4 AB. 5 A8. 2 1.0 A3. 6 A2.9
P~
Tnotn;; 3.0 4.1 A1 A2.0 2.2 AO. 2 A1.7 2.5 A1, 2 0.6

6. BIFEDEH - THIN - RE[/BOAMAALLHER

(Comparable Stores: Number of Customers, Average Spending per Customer, Number of Product Sales)

2019/11 2020/11 2021/11
AIAALE(YoY) BTt (YoY) BTHALE(YoY)
B8 R ) -
Number of Customers 99.2 % 93. 4 % 100.9 %
& B . 101.0 % 106. 7 % 99.7 %
Average Spending per Customer
ARFE R #K . . -
Number of Product Sales 99.2 % 98. 8 % 99.7 %

X 202011 A&Y, BV IANY 1 L BERASHOBRFEHEEESATHYET




7 . BARAIE DAK:

(New Store and Closed Store Details)

o) = 58 PR SEiSERE (m)
Open Date Store Name Location Retail Space
#E ,
&
New Stores
FAE B [E& F7EHs S mE R (m)
Close Date Store Name Location Retail Space
PRI 202148H31H IS5, VEEBEKIE IRk T 1, 439
Closed Stores

8. gl - EREHIEHEK

(Number of Store : By Region and Store Type)

GMS SM DS )
BEA—/— Z—R—R—trok | FARAYURRRT TOtbo)
General Merchandise Supermarket Store Discount Store Other
Store
FLIRTH 13 29 9 42
BT 4 3
EEET., dLa T 2 6
i 1 6
wILTH 1 4
R 1
g, S ERET 2 4
LRSS D s 16 21 3
£t 40 66 19 42
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