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1. ¥#EDME Financial summary

2020/12/31 2021/12/31 2021/3/31
918 BIEELE 91 A BIEELE 1218 BIEELE
(F./Yen) 9 months YOY(%) 9 months YOY(%) FY2021 YOY(%)

1 #RE Iz DIUEERHEFIZS (EPS) Earnings per share *1 64.75 70.8 77.55 119.8 10.58 9.0

B EAREEMHIZEE (ROE) Return on equity - - - - 0.8% A8.0%

KTEXRFZEE (ROIC) Return on invested capital *1%1 2.6% AN0.2% 2.7% +0.1% 1.4% N2.3%

HEEARIX Capital costs *2 - - - - 7.8% +0.9%

BAROX ~ (WACC) Weighted average cost of capital *3 - - - - 3.5% +0.5%

(&7 M./ Millions of Yen)

DI —THEIRE Total Group transactions 2,163,718 99.5 2,508,400 115.9 2,919,231 100.5
T Retailing 165,882 67.1 181,241 109.3 229,207 71.6
J42Fv FinTech 2,049,186 102.3 2,381,084 116.2 2,760,432 103.0
SHE Eliminations A51,349 - A53,926 — A70,409 -

7o LINES Revenue *1 153,637 88.1 156,495 101.9 206,156 89.0
[VA—U>DLRZ1—] [Recurring revenue] *2%4 [100,718] [92.6] [105,386] [104.6] [136,127] [94.1]
T Retailing *1 50,864 71.2 53,026 104.3 71,400 74.6
JA>FTvY FinTech *1 102,773 99.8 103,469 100.7 134,755 99.1

Fo LHFIZE Gross profit *1 133,994 90.5 136,857 102.1 177,326 91.2
[UA—U>DLRZa1—] [Recurring gross profit] *2%4 [91,016] [92.3] [95,373] [104.8] [123,599] [94.3]

5o LRI Gross profit margin *1 87.2% +2.3% 87.5% +0.3% 86.0% +2.1%
JE&H - Web Store - Web *1 87.1% +2.9% 88.1% +1.0% 86.7% +2.3%

RFEERU—REIRE Selling, general and administrative expenses *1 105,417 91.5 107,171 101.7 162,103 106.2

BN Operating income *1 28,577 87.2 29,685 103.9 15,223 36.5
T Retailing 1,801 23.4 1,230 68.3 1,481 14.8
T42FvD FinTech *1 31,565 104.4 33,054 104.7 20,201 52.9
SHEX (F2tt Eliminations/Corporate N4,789 - A4,599 = 6,459 -

BRI Ordinary income *1 28,377 89.3 28,894 101.8 14,520 36.1

Btk (CIFRE I 2 H 4 HAf R Net income attributable to owners of parent *1 13,884 70.1 16,235 116.9 2,267 9.0

(¥ Share)
HAh 5% E (A& k<) Average number of shares (excluding treasury stock) *3 214,411,766 99.1 209,367,667 97.6 214,411,622 99.3

* FRE. RR—Z(ICEHLTEDFET,
The notes are on the next page.



*1 EEC(E TNZSERMICRI T DaetEE] (RERFTEER295 202063 A31H) FZEAULBDORELLOTHEDFEY ., Fo. AIFSIUAIAFICDNTE, BRERROBELROTHEDET,

HFUL(@p.227ELEE,
The figures above have been determined in accordance with the Accounting Standard for Revenue Recognition (ASBJ Statement No.29, March 31, 2020).

Results for the two previous fiscal years have also been revised by retroactively applying the above accounting standard. For further details, please refer to page 22.
*2 FHfllEp.21EBR<IZE 0

For more details, please refer to page 21.
*3  HARSEISRRBOB R CHE N T, FITERINEN SR 2E KBTS, EEHRMBIPEFERUKITSESOPEEMRAE I 3EMMAESH THDET.

(20224384 EE3MU4HR 747,293, 202143888 545,184, 20215384 E3MM4¥H 545,184)

Treasury stock excluded from average number of shares includes Board Incentive Plan and Employees Stock Ownership Plan.
(FY2022 3Q 747,293 FY2021 545,184 FY2021 3Q 545,184)

*  k1~4(F. Non-GAAPIEIRTT, TEIIZ. p.20 <EE> Non-GAAPEEIR(IC DWW TZS BRI IZELN,

Items % 1-4 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.



2. J)I—T#ERE Total Group transactions

2020/12/31 2021/12/31 2021/3/31

9n A AIELE 9n A AIELE 1251A8 AIELE

(B M./ Millions of Yen) 9 months YOY(%) 9 months YOY(%) FY2021 YOY(%)
I\ Retailing 165,882 67.1 181,241 109.3 229,207 71.6
EEMERT > M LB%E Tenant sales and others 110,027 64.4 126,476 114.9 151,634 69.4
L= Product sales *1 6,045 50.9 4,653 77.0 8,151 54.6
ZHRGR LS Commisioned sales *1 14,499 89.7 13,438 92.7 19,389 91.2
HIBEATE LS Consignment sales 22,064 69.9 23,141 104.9 30,266 74.9
ESEEET VPN Related business revenues 13,244 79.6 13,531 102.2 19,765 79.3
J1>Fvo FinTech 2,049,186 102.3 2,381,084 116.2 2,760,432 103.0
H—RILZw b Card credit *2 1,965,457 104.2 2,287,703 116.4 2,646,871 104.8
(UR - HEERS) (Total transactions for revolving and installment payments) (188,245) (90.0) (213,683) (113.5) (255,815) (89.9)
H—RFrvz>d Cash advance 77,275 70.4 86,660 112.1 104,846 72.2
IT fib IT, etc. 6,453 99.4 6,721 104.2 8,714 99.9
SHE Eliminations A51,349 - NA53,926 = A70,409 -
&t Total 2,163,718 99.5 2,508,400 115.9 2,919,231 100.5

*1 _FEC(E MNESERMICRT 253
Fe. AESIURILELCDNTE,

(&
R EREDBIEL /RO THDET,

SETEARE295 20206 3 A31H) EEBEAULRDOEREBOTHEDFET.
FUL(Fp.2272THBLI 220N,

The figures above have been determined in accordance with the Accounting Standard for Revenue Recognition (ASBJ Statement No.29, March 31, 2020).

Results for the two previous fiscal years have also been revised by retroactively applying the above accounting standard. For further details, please refer to page 22.

*2

CNET [2avETITLSy b UNBNEE. It - BT ) | & [H—EXR] ZRBULTREBLTHBDHELEN, H—EXDORRICEHIREILVWDMER LS. 23vESTILSy hEREL.

BIREFIZIC TH—ROLZy ] ELTHEDFERY, MEREp.5ETELS TS,

“Card shopping” (outside of Marui Group, Marui/Modi) and “Service” were formerly presented separately.

Since the proportion of “Service” transactions accounted for by rent has expanded, “Service” has been integrated with “Card shopping”, and renamed as “Card credit”. Please refer to page 5 for the breakdown.

EHMERT > Mo LtEE(E. ERERZHNEZMEL VDT> hORIRESE CY, MRtLtEE. ECHAEFMEZFLETD. AANZHR CEREZEV RS EREALETCORLEETY.
ZiRGTE LE(E. ECWe bZFILET D, BROPMBIEESGI%ICH DEREEEE(EEHICHDIZEMRTHETOEIRE T, HILAAT LG MRORST ERFCEIEIELDERELEANDEEE
BIEEEUNA (. JEEH - We b IS/ \GERIESE (FEMIEEET - L. TO/FAIRIAD b BELEILIRSAS M RBESESE) OPNETY,

Tenant sales and others are the sales of tenants which made the fixed-term rental contracts. Product sales are the sales mainly by private-brand specialty stores of products purchased outright (products paid for at
time of procurement). Consignment sales are (mainly online) transactions involving products owned by business partners but for which product management responsibility rests with the Company.

Consignment sales are the sales by the department store type of contract which products are procured from suppliers at the same time they are sold to customers. Related business revenues are the revenues of
retail-related buisiness except store and web revenue, which are commercial facility design - construction, property management, comprehensive building management and real estate business, etc.

B RE TOERETY .



<&&>H—ROL>vY hEUREAR

(Reference) Card credit transaction volume

(f&M./Billions of Yen)

2020/12/31 2021/12/31 2021/3/31

9»AH AIEFELE 91 H AIEFELE 1251A AIEFELE

9 months YOY(%) 9 months YOY(%) FY2021 YOY(%)
KEIAL Rent 3,373 133 4,212 125 4,626 133
EC E-commerce 3,551 136 3,911 110 4,732 133
TERRALY (GBEE - AHREE) Regular payments (communications fees, utilities, etc.) 2,113 107 2,264 107 2,853 106
RSNILKRIA—FTA A b Travel & entertainment 1,412 52 2,018 143 1,885 55
B (B85S - SCH) Commercial facilities (department stores, shopping centers, etc.) 1,682 82 1,905 113 2,289 85
0Ee Food 666 83 779 117 868 80
H—EX (REHLVEFSE) Service (exclude rent) 137 91 158 115 197 93
Zofth Others 6,721 112 7,630 114 9,018 111
&z Total 19,655 104 22,877 116 26,469 105

* BUBEEE. DHEORELZITO TR, UAICHRUBESRBBIBENTENET,

The classification of figures is reviewed prior to each disclosure. Some figures may therefore differ from previously disclosed figures.




3. %LEIEE Revenue
2020/12/31 2021/12/31 2021/3/31
91 A BIfFLE 91 A BIFELE 12148 BIEFLE
(87 M./ Millions of Yen) 9 months YOY(%) 9 months YOY(%) FY2021 YOY (%)

N5 Retailing *1 50,864 71.2 53,026 104.3 71,400 74.6
EEMERT > MIAE Tenant rent revenue and others 23,863 73.4 27,427 114.9 33,130 78.0
mmst LS Product sales *1 5,735 50.4 4,276 74.6 7,717 53.6
ZEEARFEFEAY Commission fees *1 4,317 85.3 3,922 90.8 5,718 86.5
SHIGEATE LS (F488) Consignment revenue 3,702 64.2 3,869 104.5 5,068 68.9
BEESSZEUNA Related business revenue 13,244 79.6 13,531 102.2 19,765 79.3
JA4>2T7Y0 FinTech *1 102,773 99.8 103,469 100.7 134,755 99.1
U7R - DEIFEHRN Finance charges on revolving and installment payments 35,788 100.3 35,820 100.1 47,561 99.3
HNERIESF &R Affiliate commissions 26,408 101.4 29,916 113.3 35,287 101.6
A—RFrv>o Interest income on consumer loans 16,943 90.2 15,548 91.8 22,144 88.9
BEERENL Liquidated accounts receivable 5,462 94.5 2,186 40.0 4,424 86.5
TREMLEIEEE LS Gain on transfer of liquidated accounts receivable 7,833 110.2 5,566 71.1 7,833 110.2
SEETMEA Amortization of liquidated accounts receivable and others N2,371 - A3,379 = 23,409 -
H—ERA Service revenue *1 11,716 115.1 13,275 113.3 16,622 114.4
IT 4t IT, etc. 6,453 99.4 6,721 104.2 8,714 99.9
a5t Total *1 153,637 88.1 156,495 101.9 206,156 89.0
[UA—U>DLRZa1—] [Recurring revenue] *1%¥2%4 [100,718] [92.6] [105,386] [104.6] [136,127] [94.1]
UB—USTLRZa—t=R Ratio of recurring revenue *5 64.3% +3.3% 66.0% +1.7% 64.7% +3.6%

*1 EEC(E TUREERHICR S DRETEE]

*2 FHl(Ep. 212 BRI IZE .

The figures above have been determined in accordance with the Accounting Standard for Revenue Recognition (ASBJ Statement No.29, March 31, 2020).
Results for the two previous fiscal years have also been revised by retroactively applying the above accounting standard. For further details, please refer to page 22.

For more details, please refer to page 21.

*4,5(F. Non-GAAPHEIETY.

stEIE. p.20 <EE> Non-GAAPIBEE(C DWW T ARSI EEL,

Items % 4,5 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.

EBMERTFT> MIAZE . ERERZNCEDRERAZFDONETY .

REEAGEFHERNE. E(CWe bZERLET D, BMOPIEIEIESGIECH DEMEREEFHILICH DRFMRTTICED SFHRRATT .
SEEAATLES (Fi8R) (& BmOiRFE EERCEEI X DEREEANDEEEROZIFETDR LE T, ARBESEADOH 25T LT LI 2MEARTEZ L THENET.

RIEEZEUNA(F. 55 - We b DS/ NERIESESE (BEMERERET - L. TO/\FTA YRIAS b BAEIIRSAS b FBESHEE) OINETY.

(BRESFTE%ESE295 20206 3 A31H) FEAUEROREALAODTHEDEY . Fie. AFESLURILECDONTE, BRERROMIESRD>THEDET.

AR LtEE ECBESMEZRLET D AANERRCTERZEVIRSERIARETOT LS T,

FUL(Ep.22Z2TEBLZE,

Tenant rent revenue and others are the revenue of rental income and others which generates from the fixed-term rental contracts. Product sales are sales mainly by private-brand specialty stores of products purchased outright
(products paid for at time of procurement). Commission fees are the commission revenue for (mainly online) commission sales of products owned by business partners but for which product management responsibility rests
with the Company. Consignment revenue is the sales by the department store type of contract which products are procured from suppliers at the same time they are sold to customers, and the Company showsit at net value,
the portion that represents profit to the Company. Related business revenue is the revenue of retail-related buisiness except store and web revenue, which are commercial facility design « construction, property management,
comprehensive building management and real estate business, etc.



4. TL#FIZE Gross profit
2020/12/31 2021/12/31 2021/3/31
91 A HiIfFLL 91 A BIEELE 125A HIfFLL
(87 M./ Millions of Yen) 9 months YOY(%) 9 months YOY(%) FY2021 YOY(%)

N5 Retailing *1 36,215 72.2 38,749 107.0 49,401 75.6
EHMERT > hNE Rent revenue and others 22,686 74.0 25,811 113.8 31,435 78.4
i Product sales *1 2,048 44.3 1,189 58.1 2,564 44.4
ZEEARFEFEAY Commission fees *1 4,317 85.3 3,922 90.8 5,718 86.5
SHAGEA Consignment revenue 3,702 64.2 3,869 104.5 5,068 68.9
E3pEE=ES Related business revenue 3,460 84.9 3,956 114.3 4,613 83.8
T42Fv FinTech *1 97,778 99.9 98,107 100.3 127,925 99.1
U7R - DEIFER Finance charges on revolving and installment payments 35,788 100.3 35,820 100.1 47,561 99.3
HNERIESF &R Affiliate commissions 26,408 101.4 29,916 113.3 35,287 101.6
H—RFvrv>D Interest income on consumer loans 16,943 90.2 15,548 91.8 22,144 88.9
ErEmEML Liquidated accounts receivable 5,462 94.5 2,186 40.0 4,424 86.5
TREMCEIEEE R Gain on transfer of liquidated accounts receivable 7,833 110.2 5,566 71.1 7,833 110.2
SEEIMEA Amortization of liquidated accounts receivable and others N2,371 - A3,379 = A3,409 -
H—EX Service revenue *1 11,716 115.1 13,275 113.3 16,622 114.4
IT 4t IT, etc. 1,459 106.2 1,359 93.2 1,884 99.8
ast Total *1 133,994 90.5 136,857 102.1 177,326 91.2
[UA—U>DLRZa1—] [Recurring gross profit] ¥2%4 [91,016] [92.3] [95,373] [104.8] [123,599] [94.3]
UB—U> LR —HR Ratio of recurring gross profit *5 66.4% +1.5% 68.1% +1.7% 68.1% +2.4%

*1 RS TUREREHICR T 2RETE%E]

*2

(EESFTE#ESE295 20206 3 A31H) FZEAUBRDOERELLOTHEDEY . Fit.

AIESIVHILZFICDONTE, BRERBROBESR D TEDEY.

The figures above have been determined in accordance with the Accounting Standard for Revenue Recognition (ASBJ Statement No.29, March 31, 2020).

Results for the two previous fiscal years have also been revised by retroactively applying the above accounting standard. For further details, please refer to page 22.

FHiflEp.212BRIEE 0,

For more details, please refer to page 21.

*4,5(F. Non-GAAPEIRTY .

STERE. p.20<EE> Non-GAAPERIC DLW TZI SR ZE0),

Items 4,5 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.

FULFp.2272TEL S0,



5. RFGEERUV—REEE Selling, general and administrative expenses

2020/12/31 2021/12/31 2021/3/31

918 BI4FLE 91 A BIEELE 125AR BI4FLE

(87 M./ Millions of Yen) 9 months YOY(%) 9 months YOY(%) FY2021 YOY (%)
ARSE R EE Sales promotion expenses *1 21,174 99.3 22,833 107.8 28,759 102.9
R1> hER Card rewards *1 18,474 110.5 20,024 108.4 24,740 110.6
ARFEEHE Sales administration costs 17,965 89.6 20,142 112.1 25,516 93.3
ANFE Personnel costs 26,399 88.6 27,651 104.7 35,115 90.2
=inE Equipment costs 13,981 76.7 15,723 112.5 19,669 82.1
RATE R E Depreciation and amortization 5,990 94.1 7,276 121.5 8,413 107.0
BRIER Provision for bad debts 11,590 95.8 9,458 81.6 15,590 96.0
FIRREERGIHEEA Provision for loss on interest repayment 3,730 128.6 = = 23,170 524.0
ZOAt Others 4,585 102.2 4,085 89.1 5,866 98.2
&ait Total *1 105,417 91.5 107,171 101.7 162,103 106.2

*1 R TINSERICR T D2aatEEE] (RERFTEESE295 2020953 A31H) Fa@AUROSE LR > THENFET, Fio, AIFESIVRILKELCDVNTE, MRBEABOBIELR>THENFET, FUL<([@p.22E2IEZE0,
The figures above have been determined in accordance with the Accounting Standard for Revenue Recognition (ASBJ Statement No.29, March 31, 2020).
Results for the two previous fiscal years have also been revised by retroactively applying the above accounting standard. For further details, please refer to page 22.



6. EBOA>MEER Segment information

2020/12/31 2021/12/31 2021/3/31

918 BIEELE 91 A BIEELE 1218 BIEELE

N5E Retailing (&7 M./ Millions of Yen) 9 months YOY(%) 9 months YOY(%) FY2021 YOY(%)
75 LIRE Revenue *1 53,586 70.5 56,448 105.3 75,255 74.0
[=E 1A Operating income 1,801 23.4 1,230 68.3 1,481 14.8
EEARER Operating income to revenue *1 3.4% N6.7% 2.2% N1.2% 2.0% N7.9%
TIOA NEE Segment assets *1 262,885 90.6 256,807 97.7 258,125 92.8
RTEARFIEE (ROIC) Return on invested capital *1a1 0.6% N2.0% 0.4% N0.2% 0.5% N2.9%

JTA>FYY FinTech (&7 M./ Millions of Yen) *1

75 LIRS Revenue *1 103,937 99.3 104,805 100.8 136,320 98.7
[=E T IEA Operating income *1 31,565 104.4 33,054 104.7 20,201 52.9
EEARR Operating income to revenue *1 30.4% +1.5% 31.5% +1.1% 14.8% N12.9%
wIOA> NEE Segment assets *1 645,390 97.8 668,756 103.6 627,853 100.8
RTEARFIEE (ROIC) Return on invested capital *1a1 3.8% +0.3% 3.9% +0.1% 2.5% N2.1%

*1 PRI NNRZRHCEATIRETESE] (BERSTREEE295 202063 A31H) SHBEALLEBRDOERELLRO>THDFET, Fo. FIFESIUFIZFECDNTE, BREAEBOBELRZO>THEDET. FUL(Fp.2272 IS,
The figures above have been determined in accordance with the Accounting Standard for Revenue Recognition (ASBJ] Statement No.29, March 31, 2020).
Results for the two previous fiscal years have also been revised by retroactively applying the above accounting standard. For further details, please refer to page 22.

* %k 1(F. Non-GAAPHEIRT Y, ETEINE. p.20 <EE> Non-GAAPEIR(CDWTZI BRI IZE),
Item %1 is Non-GAAP indicator. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.



7. EREESEVEROBME Summary of consolidated balance sheet

2020/12/31 2021/12/31 2021/3/31

AL BIELE AL

(&M, Millions of Yen) YOY(%) YOY(%) YOY(%)
[=E e Operating receivables 565,780 95.8 586,347 103.6 544,707 98.0
Flnts e Installment sales accounts receivable 446,341 98.6 472,696 105.9 426,668 102.5
EXENME Operating loans 119,439 86.4 113,650 95.2 118,039 84.7

(ErERENLER) (Liquidated accounts receivable) (185,267) (110.0) (202,029) (109.0) (182,202) (100.1)

EE&RE Fixed assets *1 273,894 107.1 274,458 100.2 277,549 107.0
EBImEES Investment securities 47,084 157.5 38,894 82.6 42,144 153.9
BHTFasi Interest-bearing debt 484,241 96.8 527,244 108.9 484,580 101.0
BE&XK Shareholder's equity *1 303,629 105.0 268,997 88.6 289,579 100.1
HERE Total assets *1 919,480 99.4 933,553 101.5 901,231 101.7
TENMELEER Ratio of liquidated accounts receivable *6 24.7% +2.5% 25.6% +0.9% 25.1% +0.4%
B TFEE BXEEL Ratio of interest-bearing debt to operating receivables *7 85.6% +0.9% 89.9% +4.3% 89.0% +2.6%
BE&ARLLE Equity ratio *1 33.0% +1.7% 28.8% A4.2% 32.1% A0.5%

*1 FEC(E [UNESERICRIT DRt EE)

The figures above have been determined in accordance with the Accounting Standard for Revenue Recognition (ASBJ Statement No.29, March 31, 2020).

((ERESETE#EHE295 202063 A31H) FEEAULRDOEREBOTHEDFY. Fi. FIFSIVHILFLCONTE. BRERZOBIELRZDTEDFET. FUL<(Ep.22Z2TBLIZE),

Results for the two previous fiscal years have also been revised by retroactively applying the above accounting standard. For further details, please refer to page 22.
* %6,71F Non-GAAPIEIRT . stEINE. p.20 [ <EE> Non-GAAPIBIRICDWT] ZZSRBZE.

Items * 6,7 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.

-10-



8. VI —T{RHURE HifFLLiERE YOY change in monthly of total Group transactions

4H 5H 6H 7R 8H 9H 10H 1143 12H° 1A 2H 3H k=
(%) APR. MAY JUN. JUL. AUG. SEP. OCT. NOV. DEC. JAN. FEB. MAR. TOTAL
DI —THERS Total Group transactions 143.3 131.9 111.6 115.6 1069 108.0 110.1 112.0 115.0 - - - 115.9
NS5 Retailing 268.1 2469 89.7 111.7 87.6 87.5 96,5 99.5 102.6 - - - 109.3
JEEH - Web Store - Web 1 302.1 2783 904 113.6 86.6 884 946 973 102.2 - - - 109.9
BifF IS Store - Web (Existing stores) *2 304.2 280.7 90.8 114.2 87.1 904 97.2 99.9 104.5 - - - 111.9
Ja4257v0 FinTech 139.8 128.7 112.8 116.7 1079 109.1 110.8 112.6 115.8 - - - 116.2
H—RILZv b Card credit *3  141.3 129.0 1124 116.4 107.6 109.1 111.1 113.2 116.2 - - - 116.4
SEBINERE Card shopping (Outside of Marui Group) 143.5 128.4 110.6 113.5 1049 107.2 109.1 112.0 115.8 - - - 115.0
FREIAL MiD Rent, etc. *4 127.1 127.5 126.0 126.1 125.0 124.7 1241 122.8 121.6 - - - 124.9
HD—RFvrvz>y Cash advance 112.6 123.3 126.7 127.7 114.2 107.6 103.5 100.8 103.6 - - - 112.1

*1  [J5&H - Web) (&, /NEOEBMERTF> hE, Hm. Z5ERGE. HILHADSETEETT.
“Store + Web” is a total of Tenant sales and others, Product sales, Commissioned sales and Consignment sales.

*2 BASHIERSEERROTVET,

“Existing stores” are excluded from the effects of closed stores.

*3 TNEFET [23vE2JILTy ] & H—EX] ZRPULTRELTEDFELRZN, Y—EXDRRICEDDIREILVMERUIZIz, 23y BT ILSy hEFEL.

RINVEHIZIC [h—ROLZy R~ EULTBDFET,

“Card shopping” and “Service” were formerly presented separately. Since the proportion of “Service” transactions accounted for by rent has expanded,

“Service” has been integrated with “Card shopping”, and renamed as “Card credit”.

*4 [H—EX] ORIEHsH T,

[RELME] EUTHEDFT.

“Service” has been renamed as “Rent, etc.”.

-11-



9. /5% ERIEMRE Transactions of Retailing by store
2020/12/31 2021/12/31 2021/3/31
91 A BIELE 91 A8 AL 1218 BIELL FeimmE (m)

(BHH . Millions of Yen) 9 months YOY(%) 9 months YOY(%) FY2021 YOY(%) Sales floor area
EFETILA Kitasenju Marui RRED Tokyo 21,343 70.5 22,635 106.1 28,993 74.4 35,300
NI D7 =U—=EO Marui Family Mizonokuchi HR)E Kanagawa 12,785 77.0 14,818 115.9 17,511 81.2 32,260
W e bi@EiR EC 15,264 93.1 13,523 88.6 20,283 94.4 -
FE<IL1 Shinjuku Marui *1 BRED Tokyo 10,182 47.0 11,787 115.8 14,133 51.5 30,590
BEETILA Yurakucho Marui RRED Tokyo 7,775 51.0 8,684 111.7 10,504 55.2 18,500
NFHERSRE] S Marui Kinshicho RRED Tokyo 6,923 75.7 8,145 117.6 9,626 80.8 22,990
BT /S Machida *1 BRED Tokyo 7,480 65.3 8,058 107.7 10,408 70.3 21,270
NIV IJ7EU—EKR Marui Family Shiki BER Saitama 6,687 81.3 7,894 118.1 9,206 87.0 18,900
ERFTILA Kokubunji Marui RRED Tokyo 6,608 81.2 6,931 104.9 8,960 84.3 14,300
EHTFILA Ueno Marui RRED Tokyo 5,332 55.4 6,139 115.1 7,285 60.4 16,390
FERET« Totsuka Modi _R)E Kanagawa 4,898 69.2 6,127 125.1 6,877 77.4 16,580
RIS 18R Marui City Yokohama _R)E Kanagawa 4,947 73.3 5,820 117.6 6,883 79.3 16,770
NI D7 Z)—8E4 Marui Family Ebina _R)E Kanagawa 4,841 85.6 5,399 111.5 6,694 90.8 19,500
izl Kashiwa 1 FER Chiba 4,142 68.1 5,081 122.7 5,673 72.9 18,810
BEEIL1 Hakata Marui 12 R Fukuoka 4,044 63.9 4,953 122.5 5,667 69.7 15,000
RAEILA Namba Marui KBRAF Osaka 4,841 53.7 4,563 94.2 6,641 59.1 17,000
REILA Omiya Marui BER Saitama 3,366 69.4 4,446 132.1 4,698 75.2 13,970
hEFTIL Nakano Marui RRED Tokyo 3,888 82.2 4,352 111.9 5,436 88.3 4,950
NHSEFIE Marui Kichijoji RRED Tokyo 2,850 71.6 3,909 137.1 4,177 83.0 11,950
EBE Shibuya *1 BRED Tokyo 2,808 33.9 3,763 134.0 3,657 35.1 14,090
<L Soka Marui BER Saitama 2,800 74.8 3,318 118.5 3,824 79.8 16,530
wEILA Kobe Marui aEE Hyogo 2,805 75.1 2,863 102.1 3,823 78.6 6,940
eI Ikebukuro Marui *3  BRHED Tokyo 2,691 61.7 1,832 68.1 *3 3,730 68.2 -
RS Shizuoka Marui *1 BERMIE Shizuoka 1,189 66.3 742 62.4 *1 1,769 76.2 5,540
REILA Kyoto Marui *2  REBRF Kyoto 26 0.7 *2 - - %2 26 0.6 *2 -
[9+EBEPIIE] [Specialty stores] 220 59.6 261 118.7 309 65.4 -

*1 HBENILAE [AEE]

[Py O]

NN

[X>] o388, HTHIE -
12E5. BRIV (3202143A28R(CHEL. BEET  DHOEM LD TEDET.

5 - HIE - BRRIS(E. 'nENn ()L

Shinjuku Marui includes "Main Building”, "Annex" and "Men". Machida, Shibuya, Kashiwa and Shizuoka include "Marui" and "Modi."
Shizuoka Marui closed on March 28, 2021 and only Shizuoka Modi continues to operate.
*2 REPILA(E. 202085 12H(CRABLZLE U,
Kyoto Marui closed on May 12, 2020.
*3 hRTILA(E. 20215F8H29H (CRABLZLE UL,

Ikebukuro Marui closed on August 29, 2021.
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10. A5 - S EEHRUOEEMOMESE YOY change in number of customers and sales per purchase

2020/12/31 2021/12/31 2021/3/31
91 A8 918 1258
(%) 9 months 9 months FY2021
AJEEE Number of customers coming to stores 60.0 116.7 64.3
BLEE#H Number of purchase 69.6 116.0 74.5
===t Sales per purchase 94.4 94.7 94.7

11. H—RE£E# Number of credit card members

2020/12/31 2021/12/31 2021/3/31

BIEZE BIEEZE BIEZE

(73 A./10 thousands) Change Change Change
H— REEHEET Total 711 A3 709 A2 709 A1l
JSFFH—-R Platinum cardholders 10 +2 11 +1 10 +1
J—ILRA—R Gold cardholders 257 +25 277 +20 260 +19
TLUET LH— REBR Ratio of premium cardholders *1 37.5% +3.9% 40.5% +3.0% 38.1% +3.3%
RSB New cardholders 37 A23 43 +5 53 A29
IHITIL—-TIEFHNAAS Outside of Marui Group stores *2 27 A6 30 +3 39 A9
FIAZEE (S5THARD) Active cardholders (fiscal year) 423 A22 436 +13 447 A25
FIFAZR Ratio of active cardholders (fiscal year) 59.4% N2.8% 61.4% +2.0% 63.0% N2.5%
BEEE (1 EmMA) Active cardholders (for a year) 452 A17 457 +5 447 A25
HE=R Ratio of active cardholders (for a year) 63.6% N2.2% 64.4% +0.8% 63.0% N2.5%

*1 [TLEIFLABN—REE] F ISFFRBET-ILRERBOEETT,
“Premium cardholders” is the total number of Platinum cardholders and Gold cardholders.
*2  [RATI—TEHHAAR] [ A>F—FY b RERAT-ER. BIEMERSENSDARTI .
“Outside of Marui Group stores” is enroliment from the internet, rent guarantee services and partner facilities, etc.
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12. E%{&lE Operating receivables

2020/12/31 2021/12/31 PACPAVACYCHE
BIEELE BIEELE BIEELE
(&5 Millions of Yen) YOY(%) YOY(%) YOY(%)
EIFTE R RIES Installment sales accounts receivable 446,341 98.6 472,696 105.9 426,668 102.5
(RatEEZS0) (Including liquidated accounts receivable) (617,781) (101.7) (660,528) (106.9) (594,950) (101.8)
U7R - SEAL Revolving and installment payments 255,779 85.7 238,837 93.4 255,677 83.6
(RatEEZST) (Including liquidated accounts receivable) (355,309) (99.1) (362,747) (102.1) (356,057) (97.2)
1+ 2@, /R—7FX 1 ERALE Ea%rﬁesﬂtrféai”yfﬁae':{??nnfomt:Qéﬁv&f?ﬁbmem 190,562 123.7 233,859 122.7 170,991 154.8
(RatEEZS0) (Including liquidated accounts receivable) (262,472) (105.4) (297,780) (113.5) (238,893) (109.4)
EXEIEEDS Operating loans outstanding 119,439 86.4 113,650 95.2 118,039 84.7
(REMLEEZED) (Including liquidated accounts receivable) (133,266) (87.8) (127,848) (95.9) (131,959) (86.3)
ait Total 565,780 95.8 586,347 103.6 544,707 98.0
(RatEEZS0) (Including liquidated accounts receivable) (751,048) (98.9) (788,376) (105.0) (726,910) (98.6)
(&7 M. Millions of Yen)
FIRRIEE RS HEKS Allowance of loss on interest repayment balance 4,835 111.8 18,618 385.0 22,810 489.2
(%)
BEHI= Ratio of bad debt write-offs *8 1.52 +0.16 1.35 A0.17 2.09 +0.21

2020/12/31 2021/12/31 2021/3/31
BIFE BIEEE BIfFE
(73M.710 thousands of Yen) Change Change Change
1AZZDUR - HEFAVGES (BIEE5EH2) Balance of revolving and installment payments per customer *9 38.0 +1.0 39.1 +1.1 38.3 +1.1
1 ABZDEXEEMNEES Balance of operating loans outstanding per customer *10 23.8 AN0.4 23.8 0.0 23.9 AN0.6

*  *8~10(F. Non-GAAPIEIETT ., TEIIZ. p.20 [ <BE> Non-GAAPIBIREICDWT ] ZZBRIZE,

Items % 8-10 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.
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13. E&EHEEREE Investments

(1) &L AMMELIE Investments and depreciation and amortization

2021/3/31 2021/12/31 2022/3/31 2023/3/31

121R 98 A 126AR 1218

(B, Millions of Yen) FY2021 9 months FY2022 FY2023
1%ERE Total investments 20,717 11,046 20,000 19,000
BrEEst 38 Capitalized amount 17,286 8,563 17,000 15,000
R E (ARE) Capital investments (Property and equipment) 6,375 3,625 7,000 7,000
VI hDIT7 (BREE) Software investments (Intangible assets) 4,177 1,956 4,000 3,000
RFIE i (BRAGE) Investment for the Future, etc. (Intangible assets) *1 6,733 2,981 6,000 5,000
AIRE - IRRFHRE (BRARE) Human resource and R&D investments (Intangible assets) *2 3,431 2,483 3,000 4,000
RMEENE Depreciation and amortization 10,482 8,421 10,000 10,000

*1 FCRIGE fh(d, F(CHARYERE S FIRBEINEREOSET T,
“Investment for the Future, etc. (Intangible assets)” is mainly the sum of Co-creative investments and Investment in new businesses.
*2  AMIGE - ARERE (BRE) GERERLRDFIN. BN CHERILL TWLDA, IHEECEDTHEDET,
Although “Human resource and R&D investments (Intangible assets)” are expense items, as expenditure on these is being increased and sustained in a strategic manner, they are included under “Total investments”.

(2) DRI Renovations

2020/12/31 2021/12/31 2021/3/31
FIRCEEE Major store renovations QI D7 ZU—7EAK Marui Family Shiki FIERET « Totsuka Modi I I7 ZU—FA Marui Family Shiki
FEET« Totsuka Modi EBHILA Ueno Marui FiEREF« Totsuka Modi
HEFILT Nakano Marui FEXILA Shinjuku Marui HEFILA Nakano Marui
HEAIE Shibuya <)o T 7 =YU—#EO Marui Family Mizonokuchi FEF~7)L-1 Ueno Marui
RAEILA Namba Marui RAERILA Namba Marui NHSEHFIE Marui Kichijoji
(3) EfEEFIZEmEDIRIR  Number of stores and sales floor space
(Fm /Thousand m) 2020/12/31 2021/12/31 2021/3/31
HARIESHEN Number of stores at the end of period 2355 2255 23JEEH
HBAR5Ei5HEE Sales floor space at the end of period * 408.6 388.4 400.6

* THRRSEIGERE] (VL1 (MBEFIEED) « B D&TEECY.
Sales floor space at the end of period is total of Marui including specialty stores and Modi.
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14. AHIFARE

Interest-bearing debt

2020/12/31 2021/12/31 2021/3/31

BIHARE BUEARZE BIHARE

(87 H./Millions of Yen) Change Change Change
FEHAEAE Short-term loans 52,941 +1,606 72,044 +9,664 62,380 +11,045
ON—>%)L - R—=)(— Commercial paper - - 60,000 +60,000 - -
HiE Straight bonds 110,000 +5,000 80,000 A30,000 110,000 +5,000
REAEAR Long-term loans 321,300 A2,200 315,200 +3,000 312,200 A11,300
&ast Total 484,241 +4,406 527,244 +42,664 484,580 +4,745
BTEE EXEEL Ratio of interest-bearing debt to operating receivables *7 85.6% N0.8% 89.9% +0.9% 89.0% +2.6%
D/EL-Z Debt/Equity ratio 1.6/ A0.115 2.08 +0.3% 1.718 0.0

*  *7(& Non-GAAPIEETY,

STER(E p.20 [ <BE> Non-GAAPHIRICDWT] ZZBRIEE,

Item %7 is Non-GAAP indicator. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.

2020/12/31 2021/12/31 2021/3/31
98 A k=S 91 H BIEELE 1218 AIEELE

(87 M./ Millions of Yen) 9 months YOY(%) 9 months YOY(%) FY2021 YOY(%)
XINFIE Interest expense 926 91.8 963 104.0 1,243 93.5
* URILE > D'EERELIC K B5/iE Procurement through Liquidation of Revolving Receivables

(&M, Millions of Yen)
FER FEEAR ITRIEHE FhERER mENMEEEEL BERERME (S5HHAR)
Procurement date Procurement period Applicable receivables Procurement amount Gain on transfer of liquidated receivables 'Amount of gain on transfer and others (for fiscal year)
2018%9H 53 5A EfsEEE
September 2018 5 years 3 months Installment sales accounts receivables 30,000 4,234 si82
201943 A 5% EXadE
March 2019 5 years Operating loans 15,000 1,826 AL
201949 A 58 5A EfsEEE
September 2019 5 years 8 months Installment sales accounts receivables 40,000 7,110 1020
202049 A 59 5A EfsEEE
September 2020 5 years 9 months Installment sales accounts receivables 45,000 7,833 28
2021494 5410 nA EfsEEE
September 2021 5 years 10 months Installment sales accounts receivables 32,000 2,566 e
e
=t 3,379

total
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15. #&# Number of employees

2020/12/31 2021/12/31 2021/3/31

BIfFZ=E RIFZ= BIfFZ=E

(A Number) Change Change Change
I\ Retailing 2,898 N278 2,767 A131 2,889 N278
(777) (A15) (774) (A3) (774) (A11)
TA>FTVY FinTech 1,607 A17 1,684 +77 1,593 A3
(684) (+39) (741) (+57) (690) (+44)
At EIEERPY Head office, corporate management departments 377 +2 244 A133 373 +6
(23) (+1) (23) (0) (23) (+1)
&it Total 4,882 A293 4,695 A187 4,855 A275
(1,484) (+25) (1,538) (+54) (1,487) (+34)

* HERIEMEARTT.

() AERESHEDHRTFHIRERERTHD. MEABCEEATEDERA.

The number in brackets ( ) in the lower row is the average number of part-time employees which is not included in each of the numbers in the upper row.
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16. 202243AHF4E Forecasts for the fiscal year ending March 31, 2022

(1) EFEEIEFHE  Consolidated financial results forecasts
2021/3/31 2021/12/31 2022/3/31

ES BIELL ES BIELL F48 BIELE
(M./Yen) Actual YOY(%) Actual YOY(%) Forecast YOY(%)

1 #RE T D HEsEFIZE (EPS) Earnings per share *1 10.6 9.0 77.5 119.8 79.6 752.3

B EARLEMFIZEE (ROE) Return on equity 0.8% A8.0% - - 5.9% +5.1%

KTEARFZE (ROIC) Return on invested capital *1*1 1.4% N2.3% 2.7% +0.1% 3.2% +1.8%

(&AM, Millions of Yen)

DI —THEURS Total Group transactions 2,919,231 100.5 2,508,400 115.9 3,410,000 116.8
N5 Retailing 229,207 71.6 181,241 109.3 250,000 109.1
J42FY FinTech 2,760,432 103.0 2,381,084 116.2 3,240,000 117.4
HE Eliminations A70,409 - AN53,926 - 80,000 =

S EUNES Revenue *1 206,156 89.0 156,495 101.9 212,000 102.8
IN5E Retailing *1 71,400 74.6 53,026 104.3 73,000 102.2
JA>2TYD FinTech *1 134,755 99.1 103,469 100.7 139,000 103.1

bl vl Gross profit *1 177,326 91.2 136,857 102.1 185,000 104.3

RFEERU—REIRE Selling, general and administrative expenses *1 162,103 106.2 107,171 101.7 148,500 91.6

EHEAE Operating income *1 15,223 36.5 29,685 103.9 36,500 239.8
IN5E Retailing 1,481 14.8 1,230 68.3 2,000 135.0
JA>TvY FinTech *1 20,201 52.9 33,054 104.7 41,000 203.0
SHEX (F2tt Eliminations/Corporate 6,459 - A4,599 - 6,500 =

REAR Ordinary income *1 14,520 36.1 28,894 101.8 34,500 237.6

EABE Income taxes *1 2,816 23.6 8,238 126.8 10,000 355.0

FSRE (CIRE I 2 HRBFIE Net income attributable to owners of parent *1 2,267 9.0 16,235 116.9 16,500 727.7

(M./Yen)

1REZDERHE Cash dividends per share 51.00 +1.0 - - 52.00 +1.0

B4 Payout ratio *1%2 482.3% +439.6% - - 65.3% A417.0%

R Total return ratio *1*3 483.5% +413.1% - - 246.3% N237.2%

* Kk 1(E Non-GAAPHEIETY . stER(E. p.20 <EE> Non-GAAPHEIRIC DWW TZIBRRIZEL,
Items %1 is Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.
*1  EERE TINGSRHICRIT 2t ESE] (DESFTERESE295 2020953 A31H) EXEAUZRDEIEER>THDFET,
Fz. FIESLURIZFEICDONTES, BRERBOBIELR>THEDFET ., FU<(Fp.2272lELZE0,
The figures above have been determined in accordance with the Accounting Standard for Revenue Recognition (ASBJ Statement No.29, March 31, 2020).
Results for the two previous fiscal years have also been revised by retroactively applying the above accounting standard. For further details, please refer to page 22.
*2 Foim = 1RHIZDEEE/EPS (E P SI(CERATIMPFIORIABOEL (CHNT, RITEMARNEN SR T IEHKRCE, LEIRENB I PEERUKIMTSE SO PEANMEE I IEUMAEZEHTLET, )
Payout ratio = Cash dividends per share / EPS
(In calculating for the average number of shares to use for EPS, treasury stock to be deducted from the number of issued shares include shares held under the BIP Trust and the ESOP Trust.)
*3 fRrciEm = (BCEHEE+ BHAREL) /HERRIE
Total return ratio = (Total dividends + Share buybacks) / Net income
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(2) pitR&EMF Forecasts assumptions

® sEEIRFDFIE  Forecasts of revenue 2021/3/31 2021/12/31 2022/3/31
ES k=S ES k=S T8 BIEELE
(B M./ Millions of Yen) Actual YOY(%) Actual YOY(%) Forecast YOY(%)
S EUNES Revenue *1 206,156 89.0 156,495 101.9 212,000 102.8
N5 Retailing *1 71,400 74.6 53,026 104.3 73,000 102.2
EEMERT > MIASE Tenant rent revenue and others 33,130 78.0 27,427 114.9 36,000 108.7
mmst s Product sales *1 7,717 53.6 4,276 74.6 6,000 77.7
ZEEARFEFEAY Commision fees *1 5,718 86.5 3,922 90.8 5,500 96.2
SHILEASE LS (2R) Consignment revenue 5,068 68.9 3,869 104.5 5,500 108.5
BEESSZEUNA Related business revenue 19,765 79.3 13,531 102.2 20,000 101.2
PES FinTech *1 134,755 99.1 103,469 100.7 139,000 103.1
U - FEIFER Finance charges on revolving and installment payments 47,561 99.3 35,820 100.1 48,000 100.9
HNERIESF &R Affiliate commissions 35,287 101.6 29,916 113.3 40,500 114.8
H—RFvrv>D Interest income on consumer loans 22,144 88.9 15,548 91.8 21,000 94.8
ErEmEML Liquidated accounts receivable 4,424 86.5 2,186 40.0 0 0.0
H—ERA Service revenue *1 16,622 114.4 13,275 113.3 20,500 123.3
IT B IT, etc. 8,714 99.9 6,721 104.2 9,000 103.3
@ HURE®DF#E Forecasts of transactions 2021/3/31 2021/12/31 2022/3/31
ES k=S ES k=S T8 BIEELE
(B M./ Millions of Yen) Actual YOY(%) Actual YOY(%) Forecast YOY(%)
JA4>2F7v0 FinTech 2,760,432 103.0 2,381,084 116.2 3,240,000 117.4
Hh—RoOLZv bk Card credit *2 2,646,871 104.8 2,287,703 116.4 3,098,000 117.0
H—RFvrv>D Cash advance 104,846 72.2 86,660 112.1 133,000 126.9
IT fiB IT, etc. 8,714 99.9 6,721 104.2 9,000 103.3
® EZ(EHEDTIE  Forecasts of operating receivables 2021/3/31 2021/12/31 2022/3/31
S k=S S k=S T8 BIEELE
(B M./ Millions of Yen) Actual YOY(%) Actual YOY(%) Forecast YOY(%)
Revolvi d install t t
UR - DEHAVES (REMLEIRESD) oo o 1ealMen payments 356,057 97.2 362,747 102.1 371,000 104.2
(Including liquidated accounts receivable)
(e} ting | tstandi
HESNERE RILEEESD) perafing foans oUTstanding - 131,959 86.3 127,848 95.9 133,000 100.8
(Including liquidated accounts receivable)
*1 b5 NINZGSEREICRAT DastEE] (bERFTEES295 202063 A31H) EEBAUROEEELRO>TENFET,
Fz. IESIUFIZECDONTE, BREAROBIESR D THEDFET. FUL(Fp.222TBIZE,
The figures above have been determined in accordance with the Accounting Standard for Revenue Recognition (ASBJ] Statement No.29, March 31, 2020).
Results for the two previous fiscal years have also been revised by retroactively applying the above accounting standard. For further details, please refer to page 22.
*2 CNET [2avE>JoL2y b OIS, AH - EF ) | & [—EXR] ZXHULTRELTHEDELEN, H—EXORNRICEHEDDIRELWMLERUIZTz8H.

2avESTILDY hEREL. BEFIC [H—ROILDY R ELTBDET,
“Card shopping” (outside of Marui Group, Marui/Modi) and “Service” were formerly presented separately. Since the proportion of “Service” transactions accounted for by rent has expanded,
“Service” has been integrated with “Card shopping”, and renamed as “Card credit”.
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<8%E>Non-GAAPIBIEEICDLT (Reference) About Non-GAAP indicators

*1 HTFEAFIZER (ROIC) = BEISBREFENGE /KHTEKR FETHE - THE + EXEME + BR + B - BEETEEE + EARIAE - BElE)
ROIC = After tax operating income / Invested capital (Installment sales accounts receivable - Accounts receivable + Operating loans + Products +

Tangible and intangible fixed assets + Guarantee deposits - Accounts payable)

*2 HREEARIXAL = UROITU—L—b +BE x URTTLZT LA

Capital costs = Risk free rate + B x Risk premium

*3 WACC (MIEFHEEAIRL) = HEEARIXAL [URITU—L—b + BlE x UROTLZTA] x BHliiREE / (BRIFEE + FEHREE) + BAL— b x (1-BK) x BFFaE
/ (BRFEE + BEER) RMEHERE. HEIREROUMRATIIREFHRCHALE I 2RO TIEZERLTEDET.
WACC = Capital costs [Risk free rate + B x Risk premium]x Market capitalization / (Interest-bearing debt + Market capitalization) + Borrowing rate x(1-tax rate) x Interest-bearing debt

/ (Interest-bearing debt + Market capitalization) * Market capitalization is calculated using the average number of years that shares are held by institutional investors.

*4 UR—UZTLNRZa1— = HESFFLEHEEIFTSFEEDOIZHICED TEHRRIRIRA

Recurring revenue [or Recurring gross profit] is revenue [or gross profit] that is generated on a recurring basis through contracts with customers and business partners

*5 UBH—UJLARZa—-E = UH-UZITLARZTa— / (FLIE [FERLERE] + REERD [BEEIATENSVZREEE])
Ratio of recurring revenue [or Ratio of recurring gross profit] = Recurring revenue [or Recurring gross profit] / (Consolidated revenue [or Consolidated gross profit]

+ Selling, general and administrative expenses paid by business partners)

*6 RENMCLLLER = BEREEER / (EXEE+&EERE )

Ratio of liquidated accounts receivable = Liquidated accounts receivable / (Operating receivables + Liquidated accounts receivable)

*7 BFEE EXEEL = BRFaE / EXEE

Ratio of interest-bearing debt to operating receivables = Interest-bearing debt / Operating receivables

*8 EfilE = GEUEARER / BREXEEERS (REtEESD0)

Ratio of bad debt write-offs = Bad debt write-offs / Operating receivables at the end of period (including liquidated accounts receivable)

*9  1AEEODUNR - DEBAVVES BIEFEHE) = WK DEHAVVES (REMUEESD) / SHAPEH

Balance of revolving and installment payments per customer = Revolving and installment payments(including liquidated accounts receivable) / Number of customers making payments

*10 1 ABEDEXEMNERES = EXEMRES (REBbEESD) / HSEH

Balance of operating loans outstanding per customer = Operating loans outstanding (including liquidated accounts receivable) / Number of customers making payments

*  Non-GAAP#EZ (Non-Generally Accepted Acounting Principles) : H#tJ)L— T OEEDOEREZKRIIBIEE L TERLTENDEY,

Non-GAAP (non-generally accepted accounting principles) indicators are indicators used to better illustrate the state of MARUI GROUP’s business.
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<B8E>SLTVEEDIBEICDLT (Reference) About Lifetime Value Management indicators

(Uh—U>PJLA~RZa—&IF]  Recurring Revenue / Recurring Gross Profit

PESFFFISEMBIEEFEOZHCEDEMNRRADZ T, NETIIEHORBESEENA, T+ 2TV ITRIIRRAAD— RFBICIDFEETDUNR - FEIFHR. H—RFrv v 2IFE,

REMIVCEREREZEUET.

Recurring revenue (gross profit) is revenue (gross profit) that is generated on a recurring basis through contracts with customers and business partners. Examples of recurring revenue (gross profit)
include rent revenues in the Retailing segment and finance charges on revolving and installment payments and cash advances, rent guarantee revenues, and annual enroliment fees from the EPOS

Card use in the FinTech segment.

mUBH—U>LARZa1— Recurring Revenue / Recurring Gross Profit B AR CHDHDIUN—U T LR 1 —DE (FRIHR)
c ESRIAEFTIVOERRICELD. BEE. BEHBILTE EORBICHIZ 2HGERNRUNGEHMEX Ratio of Recurring Gross Profit to Total Gross Profit (Annual Trends)

Recurring revenue grows thanks to long-term relationships with customers and business
partners through the transformation of our business model

({&M /100 millions of yen)

697 EDAt(FEHEHR)
5897 Non-recurring

Uh—USILNRZ1—
1]3 718 1,236 Recurring gross profit

(60.2%) (62.9%) (65.3%) (62.7%)

i & - IRBEOPEER R B
EN L [EEOABESENA L Visualization of revenue
7T E Rent revenue, etc. - IR < HEEAINEG
#HET
Target:
. _ Temporal revenue < Recurring revenue
- FERIL
Rent guarantee 1 042
B —EH !
- BEE. KrEREM it
ERAVDMEE TR Temgaral
Expenses of communications / utilities
affiliate commissiens by recurring payments B
. . : 529
CUR - DRFHE B Recurring (38.7%)
Finance charges on revolving and installment payments, etc. P . T
14.3
FY2014

(RRAVEHRIEINZGE & (L] Contracted Future Recurring Revenue / Contracted Future Recurring Gross Profit

18.3 193 20.3 213
FY2018 FY2019 Fy2020 Fy2021

SHIR TR REABS B (C VTRV TOV D BB ST OHEBI K SENS. I TICHRSNNBZRELLEDT, NBEDRERZAND LTERALTVET ., FHEEENACSNTE
LHELEN S RIAFNDIBRIEZE L L. UR - SEIFERROH— REv v S D JFRICDVTIHRFRME. MEBEFHR (UH—U>J93) (CDWTIFHh— REMEAR. RERLECELTE

RIBEZEECBHUET.

Contracted future recurring revenue (gross profit) is an indicator of the earnings promised by contracts with customers and business partners in the given fiscal year and in subsequent fiscal years and
is used to measure the stability of earnings. For rent revenues, for example, contracted future recurring revenue (gross profit) is calculated by assessing the future earnings projected based on the
remaining number of years in rental contracts. Meanwhile, repayment periods are used for finance charges on revolving and installment payments and cash advances, expiration dates are used for

(recurring) affiliate commissions, and the number of remaining years of residency is used for rent guarantees.

BB AHRIENZRDEZ T (1 A—=)  Concept of Contracted Future Recurring Revenue B RRHEARIEINE (FEL#FIZER—2R)  Contracted Future Recurring Gross Profit

(&M /100 miliions of yen)

J+4>Fw% FinTech

R 54H
Future recurring _
... revenue Sthyear HOLIRES
AHES S 4 e
BN Uture recurting st
Contracted future ___. revenue 4th year
recurring revenue ggtﬁum 3EH Future
MmgiREt S e IIng recurring revenue
Not recognized i ST S Total for
GRS 248 2nd-5th years
Future recurring
revenue 2nd year
Iwasst b 1 [ - P
Racsricd tevrie CNECORG ECURR TRV REEH NG &3t Total

e Contracted recurring revenue not recognized under conventional accounting standards

148 258 3%8 458 58 2~5EEES
1t year 2nd year 3rd year 4th year 5th year Total for 2nd-5th years
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XREERD (BBBIKIFENBLORE SN ZBD
Including selling, general and administrative expenses paid by business partners

20224F3R ML

202143/ 202143A

7o LI RAEHEBER S . LRt

Gross profit C;:‘;z‘;?gﬁt’:;r:er;‘;::g vs. gross profit

02t in F¥2022 and beyond fr202

536 762 142%
1,279 2,578 202%
1,815 3,340 184%



<BSE>FHINGRHEEDBEAICDOWLT (Reference) About application of new revenue recognition standard

N5  OINFTE@TLBICEATVE. E(CWebBiRZRLE UEFERITTOIRFERTH ICDUVTE, T ERMIEREOMEAR TN EZE L,
[ZEEBRCEFER] LUTHRIERZI TCTRRLUTHEDET.
: @QH— REEBFHICHNDEISIZAR. T LEIRENSERLTHDET,
J4>Fv0 QZNFETHLERBEDOY —ERRACEATWRA > MNEBIRADSEBISEEFEBD(CDNTE FTLEBXVENCHSIRTEREZST LLTHEDFERA.
P @H— REEFRE(CDNTIE. ARRFOFR EIRGET ES. BIRHRS OB EIRGET EANEEBUTHEDET.

Retailing :(1)With regard to (mainly online) commissioned sales in the Retail segment, whereby sales activities are conducted based on commission, these were previously presented under product sales,

but are now presented as a new item as a net amount after deduction of cost of sales under commission fees.
:(2)Discounts awarded to credit card members are deducted from revenue.
FinTech :(3)Sales and associated SG&A expenses relating to the portion of the cost of cash rewards borne by business partners, which was previously included in service revenue (under revenue),
are not recorded.
:(4)With regard to annual enrollment fees of EPOS Card, revenue was previously recognized at the time of deposit, but are now recognized by apportionment according to the period.

DA EDURZSERHEELE (TN, O~BICKD T, FTLEURES. T LR, SLVIRTERE. @ICLD T, 5t LING. st HBFIZ, EFEAR. BEANR. SR, SIEREEWEBREN.
[HEENSEE LR O>THEDFERIN, AIFESKUFILAEFICDOVNTE, MRERBOBIEEL XD TEDET,
Due to the above change in revenue recognition standard, revenue, gross profit and SG&A expenses have been changed by (1) to (3), and revenue, gross profit, operating profit, ordinary profit,

net profit, consolidated balance sheet, and so on have been changed by (4). Although they have changed from the previous standard, the figures for the two previous fiscal years have also been revised
by retroactively applying the above accounting standard.

(1) 202243881 SE3MIHARIE 5 LUNEE  Revenue of 9 months ended December 31, 2021

2020/12/31 2021/12/31
|EEHE e |EEHE e
previous standard new standard previous standard new standard
S k=S S k=S S AL S AL
(B7H./Millions of Yen) Actual YOY(%) Actual YOY(%) Actual YOY(%) Actual YOY(%)

INGE Retailing 61,355 73.9 50,864 71.2 61,793 100.7 53,026 104.3
EHAERT > MIAE Tenant rent revenue and others 23,863 73.4 23,863 73.4 27,427 114.9 27,427 114.9
mmits (ABEYLAL) Product sales (purchased products) il 6,045 50.9 5,735 50.4 4,653 77.0 4,276 74.6
ZEEARGT A (B:ZEEARGTSD) Commission fees (commissioned products) il 14,499 89.7 4,317 85.3 12,312 84.9 3,922 90.8

(A+B) X|BE#(CH|TDEmtLE (A+B) *Product sales under the previous standard (20,544) (73.3) (10,053) (61.1) (16,553) (80.6) (7,786) (77.4)
SHBEASE LR (fE%E) Consigment revenue 3,702 64.2 3,702 64.2 3,869 104.5 3,869 104.5
FSPEEETPN Related business revenue 13,244 79.6 13,244 79.6 13,531 102.2 13,531 102.2
JA4>27V0D FinTech 103,145 99.7 102,773 99.8 103,877 100.7 103,469 100.7
U - DEIFER Finance charges on revolving and installment payments 35,788 100.3 35,788 100.3 35,820 100.1 35,820 100.1
NNERIEFEY Affiliate commissions 26,408 101.4 26,408 101.4 29,916 113.3 29,916 113.3
H—RFrvvIIFE Interest income on consumer loans 16,943 90.2 16,943 90.2 15,548 91.8 15,548 91.8
BEREL Liquidated accounts receivable 5,462 94.5 5,462 94.5 2,186 40.0 2,186 40.0
H—EXUXA Service revenue 12,089 113.4 11,716 115.1 13,683 113.2 13,275 113.3

IT 4B IT, etc. 6,453 99.4 6,453 99.4 6,721 104.2 6,721 104.2

= Total 164,500 88.2 153,637 88.1 165,671 100.7 156,495 101.9

*1 RO [E@kLtE] D55, BEBMEADOHZHBECH TS [ERTLE] &U. ZFERTD SMEROMIEARTN SHEEFRR(CEEL [ZFERFGFHN] U TEBZHHULTEDFET,
Of the sales previously presented under product sales, only sales of products purchased outright have been included under “product sales” as defined by the new accounting standard. Commissioned sales,
which were previously presented as a gross amount, are now presented as a net amount under the newly added item “commission fees”.
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(2) 202243841 SE3MYHARE I A MEHE Segment information of 9 months ended December 31, 2021

2020/12/31 2021/12/31

|HE%# e
previous standard new standard

|[HE% EiE=%id
previous standard new standard

S BULELL S BULELL ES BU4ELE ES BU4ELE
NG Retailing (B A Millions of Yen) Actual YOY(%) Actual YOY(%) Actual YOY(%) Actual YOY(%)
5t EUNER Revenue 63,768 73.2 53,586 70.5 64,838 101.7 56,448 105.3
Ja427v0 FinTech (B ./ Millions of Yen)
5t EUNER Revenue 104,643 98.9 ‘ 103,937 99.3 105,626 100.9‘ 104,805 100.8

(3) 2021453HAREE HLV2022438HF48 55 EIRA Revenue of the Fiscal year ended March 31,2021 and forecasts for the fiscal year ending March 31, 2022

2021/3/31 2022/3/31
I=E=%-3 e e
previous standard new standard new standard
e AL e AL Fi8 AIEELE
(&M, Millions of Yen) Actual YOY(%) Actual YOY(%) Forecast YOY(%)
5o LUNES Revenue 220,832 89.2 206,156 89.0 212,000 102.8
INTZ Retailing 85,505 77.1 71,400 74.6 73,000 102.2
EEMERT T > MIAE Tenant rent revenue and others 33,130 78.0 33,130 78.0 36,000 108.7
mmst ks (ABEBYLAS) Product sales (purchased products) *1 8,151 54.5 7,717 53.6 6,000 77.7
ZEERGTFEHA  (B:ZEEARTT ) Commission fees (commissioned products) *1 19,389 91.2 5,718 86.5 5,500 96.2
(A+B) X|BE#((CHIFTDEmELS (A+B) Product sales under the previous standard (27,541) (76.1) (13,435) (63.9) (11,500) (85.6)
HEEASE LS (#%E) Consigment revenue 5,068 68.9 5,068 68.9 5,500 108.5
ESEEET VPN Related business revenue 19,765 79.3 19,765 79.3 20,000 101.2
JdA4>2F7v0 FinTech 135,326 99.1 134,755 99.1 139,000 103.1
UR - 3EIFER Finance charges on revolving and installment payments 47,561 99.3 47,561 99.3 48,000 100.9
DNERIE & Affiliate commissions 35,287 101.6 35,287 101.6 40,500 114.8
H—RFrv 2 IF82 Interest income on consumer loans 22,144 88.9 22,144 88.9 21,000 94.8
ErEREME Liquidated accounts receivable 4,424 86.5 4,424 86.5 0 0.0
H—EUXA Service revenue 17,194 113.1 16,622 114.4 20,500 123.3
ITHe IT, etc. 8,714 99.9 8,714 99.9 9,000 103.3

*1 HERD [BRELE] O35, BBEADDOHEHEBLECS TS [BmELE] &U. ZFRTDSMEROMBERFR RN SHERFRR(CEE L [ZFERTFHM] SUTEBEZHHRULTEDET,
Of the sales previously presented under product sales, only sales of products purchased outright have been included under “product sales” as defined by the new accounting standard.
Commissioned sales, which were previously presented as a gross amount, are now presented as a net amount under the newly added item “commission fees”.
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<B8E> FhFEE (2022F3A81~202653A/) (CDWT (Reference) About New Medium-Term Management Plan (Fiscal Years Ending March 31, 2022-2026)

BAMRERDEH] Specific Efforts
1. SBEEEER Business Strategies
m/\FEERE Retailing

JOFCLDTROBINMEZZINDD. CNETMDHRATEZEEEERBDO NS> ATAA—S 322 SSICHEL. FITTRREZRRUET. EE [A>SA>EATSAORE] O
TS5v RIA—LEMBEDF. ECRUNCEMAT IFMBENTEFTLRANRY MEFEL. COARY MREMEERBIED DEEDET, £le. CNESDARNETA 2TV IEEETIET,
HHDOERHZIT TR, SEDOEEMESR CRET D EZREFICAN, BEAEZEHTVEET,
While deterioration of market conditions by COVID-19 are concerned, we will achieve new growth by further progress in transformation of department stores. We will define stores as platforms with online
and offline fused. And we will hold various store events of new businesses, in which E-commerce is main part of sales, and promote making stores where these events become motivation for customer to visit.
Also, by combining these events with FinTech, we will promote commercialization, in which events are held not only at MARUI stores but also at commercial facilities nationwide.

BTV IEE FinTech
4 ANBRAY— hULHTA— R $i7TUZB L TUXZRIBN(CED. LTVOESRBALEESHSUET ., Foo T—ILRD—RIORKSEZOHCHARLTEZI>FTOVA—RRE [—AUVEDOD [HFE]
ZIMBET D] H—RZEMLFUET. Fo. UPIIVUEHPLORESEZREL. Ry MARDILLEZFHD (EFN HEANRIAFEFNDEC - Ry MEED—EX, REREZFDICRETS T PRALCORDEHZ
HWEIDTET. SEROEUREIF 2 ED5.3kAZHSLET. =5(C. SORAU LOBEEHICBETRIRILF—Z2I/RIAN— RIAWTTHAWZZE. CO2HIRMELTVE ELZMI gD & ICHULET.
Through new card and new application, which started in April 2021, we will dramatically increase UX and aim to further improve lifetime value. Also, we will expand cards to support each individual's "like"
such as content cards, which have grown into the second pillar after the Gold Card. Also, we will increase the ratio of online applications of card members instead of physical stores and strengthen strategy of
maximizing share of household finances, such as E-commerce, Internet services and Rent, which are expected to expand. We will aim to double the current transaction volume to ¥5.3 trillion five years later.
Further, we will try to achieve both reduction of CO2 and improvement of lifetime value by having more than 500,000 customers to use renewable energy and pay the charges by EPOS Card.

WRRIGE Investment for the Future
BRFFEUFT o, DIIE—A2TREDA 2D NENEDEZDELTA INR=2 3> RBIB UF T, FHRBEIGEFHANSDA I AR—-2 3 A, HEKRESFHSADNSDA IR 3> EAZE
HEUET, FMBEGE. ECERUNIAT A7, &8, Ta 27 v oZHITEDETEMBOESRRAETI)ILZEBRUET., HEANGE(E. HAIDEBICEDE, HICKEL. MEZD < DEDMEHZESD.
INGE - T 2TV ONDEMAIRE. J7AF>SvILUS—->0mAZEBERUET,
We will create innovation to achieve both impacts, like sustainability and well-being, and revenue. We will aim to create innovation from within the company about investment in new businesses and to
introduce innovation from outside about Co-Creative Investment. About investment in new businesses, we will develop the original business model, in which E-commerce, media, stores and FinTech are

combined. About Co-Creative Investment, we will promote efforts to grow together and create value based on the idea of co-creation, and pursue both earnings contributions to our Retailing, FinTech,
and financial returns.

2. BAKK Capital measures
BFRRECEARHCERDMEH. FIZCHETIRESNS ORI —hEULT. HEEREZK25%mZEEEE U TRELET.
F S FRIOERESEF v 1 - JO—23008A%. RREEZSHIARINEICS00EM. EAFEILDOTIZHDBEHKEUS(CS500EM. #RFET(C1000EMHZRDIDFECT .
We will try to eliminate excessive equity and set a target of equity ratio of around 25% for achieving new targeted balance sheet. Also, we plan to allocate core operating cash flow in the next 5 years of

¥230 billion to growth investments including Investment for the Future of ¥80 billion, share buybacks of ¥50 billion as a measure toward realization of the ideal equity ratio, and shareholder
returns of ¥100 billion.

3. 12Uk Impacts
2019 (CnF U TEZ322050] (CEDE, BRAFTFEUFT &TTIIE—>2JCRNZE®RE [12/)\OK EUTERLFELUR. MERERDEREH(ICDLD] [—AVEDDFEREZEHR(CDLB]
[HBIDTSY b IA—L%DL<D] O3DOEFEEEKRIT N, EBELRMDEHEBEZFHREHEDOEEKPIE L THRELET.
Fle. AT =ML —DRDDFS EFEHRH(CERIDIHAIBREICANTT. AF IR —ZR—RAD = (CBX BT ET. HINF O AEHZE LS BTENDET,
Based on "VISION 2050", which was published in 2019, we difined goals related to sustainability and well-being as "Impact". To achieve the three objectives of "Building tomorrow’s world for future
generations", "Creating happiness for each individual", and "Establishing a co-creation platform", we set main efforts as major targets of medium-term management plan.
Also, for the co-creation management, which realizes both interest and happiness value, we plan to invite stakeholders to board members and evolve the governance system.
(EEKPI] Major targets
A 2O NEDWTIE, 26FE3RMOBIEE LT, [CO2HEHEIHEL100A b E]  MERER EOHBIOEGEAZ 1504 £ | 12 ED 6 DOBERDER ZHS LET,
ZUT. N1\ EEIRIBTET. EPS200AM E. ROE13% E. ROIC4%U E#KRIBLTEWWDET,
About Impact, we aim to achieve six goals, such as "Reduction of CO2 emissions of 1 million tons or more", "Co-creation activities oriented toward future generations of 150 or more" and so on.

And, by realizing these impacts, we will achieve EPS of ¥200 or more, ROE of 13.0% or more and ROIC of 4.0% or more.
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AERHTHBHE U TE DX IFEROFRICAT 3R, HHMREAFLUTVDBIRNRUSIENTH D T 2 —EDFHRICEDNTED,
KROFEEF (IR RBRCIDKREL RRDAERMENGDFT . BEVEDE(E. I REP 03-5343-0075(CTFETEE 0N,

The forward-looking statements contained in this presentation are based on information available at the time of preparation of
this presentation and certain assumptions that MARUI GROUP deems to be reasonable.

The forward-looking statements may differ materially from actual results due to a variety of different factors.

Please direct any inquiries to the IR Department (Tel: 03-5343-0075).



