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1. REBE

(Financial Highlights)

[E{I: BAH ;% (Millions of Yen; %) ]

2020/2 2021/2 2022/2
BTHALE ATHEALL ATEALE
Amount YoY Amount YoY Amount YoY
L& 185, 921 100. 1 319,900 | 172. 1 321, 604 100. 5
Net Sales
—
TOHDERRA 18, 590 100. 8 18, 557 99. 8 19, 193 108. 4
Other Revenues
I,
E'%”X.H 204, 511 100. 1 338,457 | 165. 5 340, 797 100. 7
Operating Revenue
vy
E'%*”.H 8, 106 98. 6 9,365 | 115. 5 6, 661 71.1
Operating Income
rth
ﬁé#fﬂﬁ 8, 035 98. 7 9,297 | 115. 7 6, 688 71.9
Ordinary Income
kY ,E
= LR 2 3, 873 97. 3 5,852 | 151.1 3, 827 65. 4
Net Income
s+ ) A H
1H$T~Jé,ﬁ{ﬁiﬁ$ljﬁ(ﬂ) 36.66 97. 3 42. 11 | 114.9 27. 53 65. 4
Earnings Per Share (Yen)
2020/2 2021/2 2022/2
Rk 40745 R
Amount Amount Amount
Share Share Share
WEE 106, 942 100. 0 144, 264 | 100.0 152, 094 100. 0
Total Assets
T
MENA 24, 921 23.3 35, 033 24.3 32, 637 21.5
Current Assets
BREEEE
Property, 68, 413 64. 0 87, 504 60. 7 96, 033 63. 1
Plant and Equipment
AL
““ﬁ’lﬁ.‘iﬁﬁé 1, 483 1.4 1, 828 1.3 3, 661 2.4
Intangible Fixed Assets
L 2 P
$2ﬁ%0)ﬂﬂ0)§ﬁ£ 12, 124 11. 83 19, 898 13. 8 19, 762 13.0
Investment and Other Assets
EI;E:%E 82, 020 76.7 109, 231 75.7 119, 456 78.5
Fixed Assets
pe ==
ABEE 44, 301 41. 4 66, 099 45. 8 66, 933 44.0
Current Liabilities
= E
EE SRR . 14, 969 14. 0 16, 291 11. 3 21, 084 13.9
Long-term Liabilities
M E 47, 671 44. 6 61, 873 42. 9 64, 076 42. 1
Net Assets
e, P
THRAFY R E () 449. 83 — 443. 69 — 459. 38 —
Book-value per Share (Yen)
==
ﬁiﬂ]%ﬁiﬁ 14,174 13. 3 17, 782 12. 3 29, 582 19. 4
Interest-bearing Debt

2. EERH

(Selling, General and Administrative Expenses)

[Bfi:- BAM ;% Millions of Yen; %) )

2020/2 2021/2 2022/2
ot ] BTHALE Sttt Eof] ATHEALE 5L Eof] BITHEALE L
Amount YoY % of Sales Amount YoY % of Sales Amount YoY % of Sales
A5 26, 031 100. 7 14. 0 41, 584 159. 7 13. 0 42, 628 102. 13. 3
Personnel Costs
B
'Jﬂﬂﬁ . 4, 020 99. 8 2.2 4,948 123. 1 1.5 4, 860 98. 1.5
Advertising Costs
Rt
3 4,570 99. 0 2.5 6, 809 149. 0 2.1 7, 208 105. 2.2
Selling Costs
=
uXﬁ%% 22, 322 99. 2 12. 0 30, 024 134.5 9.4 31, 679 105. 9.9
Facilities Costs
J— - 111
kel 5, 066 106. 8 2.7 7,082 139. 8 2.2 7, 098 100. 2.2
General Costs
e
"ll?ogl 62, 013 100. 4 33. 4 90, 448 145. 9 28. 3 93, 474 108. 29. 1




3. KEXBDIK;

(Number of Employees)

2020/2 2021/2 2022/2
N BTEATE R A RTHATER A BTHATER

Number Change Number Change Number Change
#a
Full-Time Employees 1, 844 462 2, 933 1, 089 2,992 59
ANGae 6, 150 r224 9, 806 3, 656 9, 760 A46
Part-Timers Employees
ExAH 7, 994 238 12, 739 4,745 12, 752 13
Number of Employees

X REBBUIIPHRA—X /IA—FA(T—IZAM160H #25, BTt ~ADHRAEZRE. ZAERELZSLHHFETT .
X 2020F2AHFMA U iBERKXSHOTITHEZHEBICERLIZCLICKY, 2021F2A#1(F2020F381BDIHT YR /N
TiEEHAEHEOBRERESICEVIBMLTEYET,

2020/2 2021/2 2022/2
ATERALER AT EA R BTEALEIR
Change Change Change
/3~ (%) 75. 5 AO. 2 76.0 0.5 76. 5 0.5
Ratio of Part-timers to Total
FE 5 ERE (%)
[AHE/EXHBTR] 37. 1 0.2 41.7 4.5 42. 6 0.9
Labor Share
—AN&ERYFZ LS (FH)
[5e L&/ FHtERAH] 24, 043 394 25, 561 1,518 25, 099 A461
Sales per Employee
(Thousands of Yen)
4. £RNZDIKR (Financial Position)
[B4I: B AM; % (Millions of Yen; %) ]
2020/2 2021/2 2022/2
&% ATEALL Eof] AIHEALE &% AIHALE
Amount YoY Amount YoY Amount YoY
S 0 67. 1 8 1697. 9 7 81. 7
Interest Income
iﬂgﬁﬂéﬁ 11 100.0 13 124. 4 13 95. 6
Dividend Income
M (A) 11 97.8 22 195. 6 20 90. 1
Financial Income
S HLFIE 182 100. 7 117 64. 7 103 87.5
Interest Expenses
/hat (B) 182 100. 7 117 64. 7 103 87.5
Financial Expense
£RIRZZ (A) — (B) _ _ _
Net Financial Charges AT170 £95 A82
AV FLARDALYT LA 60.57  f&(Times) 109. 36 £ (Times) 8. 59 £ (Times)

Interest Coverage Ratio

5. FAlFIZE - FrAliRL

(Extraordinary Profit and Loss)

[ B4 : B 5 M (Millions of Yen) ]

Amount
HEIEIRA
Subsidy Income 128
ZDHh 2
Other
RS 130
Total Extraordinary Income
& E & FERRENE 32
Loss on Retirement of Fixed Assets
BIRIER 765
Impairment Loss
EEEE T LHET I 113
Provision for loss on store closings
FRE SRR R a2
Extraordinary Loss Due To Closing And Other
BEEERNBNIE 396
Loss on Cancellation of Rental Contracts
AR REE 1 641
Total Extraordinary Loss '




6. RiFREDIK

(Capital Expenditures)

[ B84z : B A M (Millions of Yen) ]

2020/2 2021/2 2022/2

AP
ISR A 100 1,186 102
For New Store

L 2

BRF 15 I 1, 155 603 2, 248
For Renovation
IT %&
For IT 57 159 109
ot (%1) 9,576 4,179 (%2) 15, 956
For Others
EiERERET
Total Capital Expenditure 10, 890 6,129 18,416
AUAEEE 52 o 3, 618 5, 406 5, 814
Depreciation and Amortization

X BRRERERER. BEANXHRMEEBEFOREMDEECHRIRESETT .

X1

7. BfIFEEORKR

(Interest-bearing Debt)

FLIRTETE DIERZRIEMBRUAA U ERPC-HDEHED L HIMENEETNTEYET,
X2 AFUBEFPCOEE-JRFEIRENSFENTHEYETS,

[Bifii: BHAHM ;% (Millions of Yen; %) ]
2020/2 2021/2 2022/2
&% ATEARLE ®% AIEAR L &% AIEIR L
Amount YoY Amount YoY Amount YoY
RABAZ I RLUARFFESD) 8, 245 149. 2 7, 643 92. 7 13, 709 179. 4
Long-term Dept
=1 [+
EREAE 5, 900 68. 6 9, 800 166. 1 15, 600 159. 2
Short-term Dept
—ARBTFLUARFFESD) 29 45. 8 338 1140. 8 272 80. 5
Lease Dept ) ) '
f}iﬂ?ﬁ{ﬁﬁ 14,174 99. 9 17,782 125. 5 29, 582 166. 4

8. XLFREAHFLEDIKR (Sales by Store Type)
[Bifii- BAM:; % Millions of Yen; %))

2022/2
b= R AIHALE BEFFLE oy
Sales Share YoY Same scale
ratio

GMS
General Merchandise Store 176, 115 54.7 100. 6 100. 6
SM
Supermarket Store 97, 320 30. 2 100. 0 99. 4
DS
Discount Store 41, 267 12. 8 101. 2 100. 7

% TGMSHEE|--#BEX—/IN\—(SuUCEL) . ISMBE |- R—/IN\—T—4YrEE,  DSEZE |- TARIIUIEE
X1 BE7ELEICDULNTIE, 2020 ELIBOHIE -BFEZREET .



o. ARAFTLEOKR (Sales by Product Category)
[BfL: B5AH; % (Millions of Yen; %) ]
2020/2 2021/2 2022/2
mrm | me | wmk | Bbek | mbm | ek | s | BEE L mem | ome | wome | e
Per Per Per
Sales Share YoY Comp. Sales Share YoY Comp. Sales Share YoY Comp.
Stores Stores Stores
Z&H 32, 938 17.7 98. 8 98. 8 26, 831 8. 4 81.5 80. 8 26, 418 8.2 98. 5 98. 5
Clothing
Fﬁ;)f:j 115, 310 62. 0 100. 2 100. 1 250, 453 78.3 | 217.2 | 102. 5 253, 747 78.9 101. 3 101.0
EERE
Home, Digital 36, 476 19. 6 100. 8 100. 8 41, 595 13.0 | 114.0 99. 2 40, 447 12. 6 97. 2 97. 2
and H&BC
Tt 1, 196 0.6 97.7 97.7 1, 020 0.3 85. 3 89. 9 991 0.3 97. 2 97.2
Others
T%j:l 185, 921 100. 0 100. 1 100. 0 319,900 | 100.0 | 172. 1 99. 7 321, 604 100. 0 100. 5 100. 3
[(ERFDORER] KL TR REA. ¥R A0F— AKX
B&-- 70— XM TA)— BE.KE.BE. TVH. S
EERRE--RE.XE. ML EFERE. F—LT7y3ar H&BC
- Z DM - RERGE. ZER. X O TOM
¥1 20212 AOBRFELELY. B RN\t BEMX KL OBRFERERELZEATBYET,
10. EMAIGELILFIZEE (Gross Margin Ratio by Product Category)
[B{I:9%)
2020/2 2021/2 2022/2
St L#aFIEER iR REBMAL | 55 FfFIIE R mEE#at | 55 R B RLEMAL
Gross Margin Change Share Gross Margin Change Share Gross Margin Change Share
Ratio Ratio Ratio
ZK“ 38. 1 AOQ. 2 17.7 36. 3 A1, 7 8.4 36. 2 AO. 1 8.2
Clothing
Fﬁ;)il 25. 1 0.1 62. 0 23. 9 A1, 1 78. 3 23. 8 AO. 1 78. 9
FEERR
Home, Digital and H&BC 27. 3 AO. 1 19. 6 27.5 0.2 13. 0 26. 9 AO. 6 12. 6
Tt 12. 8 0.1 0.6 12. 6 AO. 2 0.3 14. 4 1.8 0.3
Others
ifg 27.7 AO. O 100. O 25. 4 A2. 3 100. 0 25. 2 AO. 2 100. 0

X 2021F2AKYBATYIRN 1L BEMRASHORELZEATLSO . BRAITLSERENESLTEYFET,

11. AENBREFEERLEHRUE

(Comparable Store Sales Growth by Month )

[BfI:9%)])

21/3 21/4 21/5 21/ 6 21/ 7 21/ 8 2179 | 21710 | 21711 | 21/ 12 22/ 1 22/ 2 Bt
Z‘ZH 21.0 48.5 AO0. 1| Aa18. 8 A6.9 | A21.3 | A17.5 AO. 2 3.9 6.7 Al 6| a16 9 A1.5
Clothing
R 0.9 AO. 3 AO. 8 2.9 4.2 2.8 1.5 3.1 A1 4 A1.5 AO. 6 2.2 1.0
Food
EERER
Home, Digital 4.5 11.0 A3.4 | A15.6 A3.4 A6.5 A8 2 1.0 A3.6 A3.9 0.6 A4 1 A2 8
and H&BC
&=
&t 3.0 4.1 A1 1 A2.0 2.2 AO. 2 A1.7 2.5 A1.2 A1 1 AO. 6 0.0 0.3
Total
50 AEABRFET LEEHBURE
% I A
40 | 2
L / \
% 7 \
i \
20 + ¢ \
. A \
0 "\ N
0 L N ol - PR S S < A
-10 RN SN T e -
L N~ ~ _ \\.
-20 | » S
-30
21/3 21/4 21/5 21/6 21/17 21/8 21/9 21710 21/11  21/12 22/1 22/2

—e-KH = BR ERRE —— A

4




12. BIFEDOEH - FHIE - RER/BOBHLHERS

(Comparable Stores: Number of Customers, Average S

pending per Customer, Number of Product Sales)

2020/2 2021/2 2022/2
BIEEE(YoY) BTEALE(YoY) BT LE(YoY)
B8
Number of Customers 99.5 % 93. 5 % 100.3 %
L] . 100.5 % 106. 7 % 100.0 %
Average Spending per Customer
AR5T R A 99.6 % 98. 8 % 99.1 %
Number of Product Sales ' ) '
¥ 2021F2A &Y BTy AN 2B ERRSHOBRFEHEFEEATHYET,

1 3. BRAEDIK; (New Store and Closed Store Details)

FIEH JE4& FRTE#D SEiGEAE (m)

Open Date Store Name Location Retail Space
5% R
&

New Stores

FAER &4 [igal SEiGmEAE (m)

Close Date Store Name Location Retail Space

RS 202148A31H TS, B EBHEKIE E BB 1,439
Closed Stores
RS 2022%2H28H AFBINIEIIE BT 8, 292
Closed Stores

14. Al - KB IERHH

(Number of Store : By Region and Store Type)

GMS SM DS .
BaR—— R—R——lyk | FARAYURRET TOf G
General Merchandise Supermarket Store Discount Store Other
Store
AL 13 29 9 42
KBl 3 3
EEET. db3T 2 6
NG 1 6
wIaT™ 1 4
LR 1
IR, 8| FRET 2 4
LEELS D ihig 16 21 3
Hi 39 66 19 42

X 2022F2A KB

INIZ—N—=TFEWNIF T2 & 141 [ERHETA A NAVFIRTERE 1EBYET




15. HEAEREOXFE

(Inventory Turnover and Loss Ratio )

2020/2 2021/2 2022/2
HEEB®RUE (%)
Inventory Growth Ratio (%) 1087 o1. 4 93.0
= HEREE ([E)
Clothing Inventory Turnover (Times) s 3 2.8 2.9
00X (%)
Loss Ratio (%) 0. 57 0. 49 0. 42
HEEB®RUE (%)
Inventory Growth Ratio (%) 108.2 198. 4 106. 1
B HEREE ([E)
Food Inventory Turnover (Times) 87.7 42. 4 40.9
AR (%)
Loss Ratio (%) 0. 03 AO. 17 AO. 10
ERBMUE (%) 102. 9 111.0 95. 6
ERAE Inventory Growth Ratio (%)
el FEEEERE ([E)
Home,Digital I tory T Times) 4.2 4.7 4.4
and H&BC él\;fnx o(rz; )urnover( imes
% (9
Loss Ratio (%) 0. 41 0. 32 0. 31
HEES®BUE (%)
Inventory Growth Ratio (%) 103. 3 112.9 97.1
= HEEEERE ([E)
Total Inventory Turnover (Times) 8.5 13.0 13.2
ARE (%)
Loss Ratio (%) 0. 20 AO. 05 AO. 01
'nq b - - = -
16. TEHEE (Major Financial Indicators)
2020/2 2021/2 2022/2
WEERENTER %
Ordinary Income to Total Assets Ratio 7.7 7.4 4.5
WEELEMA TR %
Net Income to Total Assets Ratio 3.7 4.7 2.6
P sle H] 3R 0,
HEAXRSHMFER (ROE) %o 8 4 10 7 6 1
Return on Equity
HWEEmERR _H 1.74 2.22 2.1
Total Assets Turnover times
s A 2z 0
EXRIRBEEREE % 3 9 > 7 2 0
Ordinary Income to Revenues
FLERERER %
Ordinary Income to Net Sales 4.3 2.9 2.1
=h =h 373 9
SRR /o 4.0 2.8 2.0
Operating Income to Revenues
TLEEERNERE
Operating Income to Net Sales 4.4 2.9 2.1
1B YMEE =
Net Assets per Share Yen 449. 83 443. 69 489. 38
BOEARLE %
Shareholder's Equity Ratio 44.5 42.7 42.0
17. DK (Stocks Position)
2020/2 2021/2 2022/2
Hi =
R i i (F) 847 1,198 1, 460
High(yen)
ﬁ B i
&% EM) 700 503 081
Low(yen)
AR AR () 761 845 1, 181
Average(yen)
ﬁ,ﬁﬁ{{ﬁ%{ﬁ(ﬂ)' . 766 1, 129 1, 171
Term-end closing price(yen)
U AEER (B ) 81, 001 156, 926 162, 876

Market Capitalization(Millions of Yen)




