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1. ¥#EDME Financial summary

2021/3/31 2022/3/31

1218 BIEELE 121 A8 BIEELE
(M./Yen) FY2021 YOY (%) FY2022 YOY(%)

1 #RE T D HEsEFIZE (EPS) Earnings per share *1 10.58 9.0 85.81 811.4

B EAREEMHIZEE (ROE) Return on equity 0.8% A\8.0% 6.5% +5.7%

KTEXRFZEE (ROIC) Return on invested capital *1k1 1.4% N2.3% 3.3% +1.9%

HEEARIX Capital costs *2 7.8% +0.9% 7.7% A0.1%

BAROX ~ (WACC) Weighted average cost of capital *3 3.5% +0.5% 3.5% —

(&7 M./ Millions of Yen)

DI —THEIRE Total Group transactions 2,919,231 100.5 3,373,446 115.6
T Retailing 229,207 71.6 245,255 107.0
JA2FvY FinTech 2,760,432 103.0 3,200,536 115.9
SHE Eliminations A70,409 - A72,345 —

S EUNES Revenue *1 206,156 89.0 209,323 101.5
[VA—U>DLRZa1—] [Recurring revenue] *2%k4 [136,127] [94.1] [140,972] [103.6]
T Retailing *1 71,400 74.6 72,940 102.2
JA2FvY FinTech *1 134,755 99.1 136,383 101.2

Fo LHFIZE Gross profit *1 177,326 91.2 181,073 102.1
[UA—U>DLRZa1—] [Recurring gross profit] *2%k4 [123,599] [94.3] [127,587] [103.2]

5o LRI Gross profit margin *1 86.0% +2.1% 86.5% +0.5%
JES - Web Store + Web *1 86.7% +2.3% 88.3% +1.6%

RFEERU—REIRE Selling, general and administrative expenses *1 162,103 106.2 144,288 89.0

BN Operating income *1 15,223 36.5 36,784 241.6
NG Retailing 1,481 14.8 1,963 132.5
T42FvD FinTech *1 20,201 52.9 41,220 204.0
SHEX (F2tt Eliminations/Corporate A6,459 - 6,398 =

BRI Ordinary income *1 14,520 36.1 35,547 244.8

REMKRE(CIRET 2RI Net income attributable to owners of parent *1 2,267 9.0 17,791 784.6

(¥ Share)
HAh 4% (Bl zik<) Average number of shares (excluding treasury stock) *3 214,411,622 99.3 207,338,345 96.7

* FRE. RR—Z(ICEHLTEDFET,
The notes are on the next page.



*1 EEC(E TUNZESERMICRI T DaetEEE] (RERFTEER295 202063 A31H) FZEAULBDORELLOTHEDFEY ., Fo. AIFSIUAILAFICDNTE, BIERROBELROTHEDET,

HFUL(@p.227ELEEL,
The figures above have been determined in accordance with the Accounting Standard for Revenue Recognition (ASBJ Statement No.29, March 31, 2020).

Results for the two previous fiscal years have also been revised by retroactively applying the above accounting standard. For further details, please refer to page 22.

*2 FHfllEp.21EBR<IZE 0.
For more details, please refer to page 21.

*3  HAEOHRIBOBER (CHN T, RITERNEN SR I 2BESHRIRICE. KB

RAMBIPESE M UKRT SESOPESEIMRE T 2 MR ZEH THDFT.
(20224F3888 752,112, 2021438#] 545,184)

Treasury stock excluded from average number of shares includes Board Incentive Plan and Employees Stock Ownership Plan.
(FY2022 752,112, FY2021 545,184)

*  k1~4(F. Non-GAAPIEIRTT, TEIIZ. p.20 <EE> Non-GAAPEEIR(IC DWW TZS BRI TSN,

Items % 1-4 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.



2. ) —T7#E4RE Total Group transactions

2021/3/31 2022/3/31

125AR AIELE 12nA8 AIELE
(&7, Millions of Yen) FY2021 YOY(%) FY2022 YOY(%)

IN5E Retailing 229,207 71.6 245,255 107.0
EHMERTT> hELEE Tenant sales and others 151,634 69.4 169,778 112.0
Hanss LE Product sales *1 8,151 54.6 5,939 72.9
ZEEREE LS Commisioned sales *1 19,389 91.2 18,743 96.7
SHIBEAT LS Consignment sales 30,266 74.9 30,288 100.1
RS ZEUNA Related business revenues 19,765 79.3 20,505 103.7

J4>Fvo FinTech 2,760,432 103.0 3,200,536 115.9
H—RILZwy b Card credit *2 2,646,871 104.8 3,075,991 116.2

(538 - UREURS) (Total transactions for installment and revolving payments) (255,815) (89.9) (292,049) (114.2)
H—RFrv>y Cash advance 104,846 72.2 115,547 110.2
IT 1t IT, etc. 8,714 99.9 8,997 103.2

SHE Eliminations A70,409 - N72,345 =

&st Total 2,919,231 100.5 3,373,446 115.6

*1 PR TINERRHMICR T DaetEE] (BHESFTEEESE295 202043 A31H) F&EAUCROEEERO>THDET,
Ffe, FIESXVFILZECDNTE, BREABOBIELZ>THEDET. FLL(Fp.222T&EIZE.
The figures above have been determined in accordance with the Accounting Standard for Revenue Recognition (ASBJ Statement No.29, March 31, 2020).
Results for the two previous fiscal years have also been revised by retroactively applying the above accounting standard. For further details, please refer to page 22.
*2INET [23vEJTLTy b GMBINEE. AH - BT «) | & [H—EX] ZRBULTRELTEDFELEN, H—EXDOWRICEDDIREILWVWMER LTS, >avESTILDy hEFREL.
BIVEIZIC [h—ROLZy R~ EUTEDFEY ., AREp.5ZZEL LS,
“Card shopping” (outside of Marui Group, Marui/Modi) and “Service” were formerly presented separately.
Since the proportion of “Service” transactions accounted for by rent has expanded, “Service” has been integrated with “Card shopping”, and renamed as “Card credit”. Please refer to page 5 for the breakdown.
* EHERT I MELEEE. EIERZNZHEL TLBT T hoBdRkEETY . ERtLEd. ECAEFMIEZRLETD. LANERATERZEV RS ERTAZETOR LR TY .
BEEEZRUNA (. JE&H - We b DS O/NERSESRSE (BEMELNET - L. TO/FTAIRIAT b, BEBILIRS A b FEESESE) ORKTYI,
Tenant sales and others are the sales of tenants which made the fixed-term rental contracts. Product sales are the sales mainly by private-brand specialty stores of products purchased outright (products paid for at
time of procurement). Consignment sales are (mainly online) transactions involving products owned by business partners but for which product management responsibility rests with the Company.
Consignment sales are the sales by the department store type of contract which products are procured from suppliers at the same time they are sold to customers. Related business revenues are the revenues of

retail-related buisiness except store and web revenue, which are commercial facility design - construction, property management, comprehensive building management and real estate business, etc.



<&8E>h—RIL>y FEUREAER

(Reference) Card credit transaction volume

(f&M ./ Billions of yen)

2021/3/31 2022/3/31

121H IS 125 A AL

FY2021 YOY(%) FY2022 YOY(%)
KEIAL Rent 4,626 132 5,732 124
EC E-commerce 4,726 133 5,219 110
FHIIALY GBEE - AHBEE) Regular payments (communications fees, utilities, etc.) 2,869 107 3,093 108
RSNV I A—FA A S Travel &entertainment 1,885 55 2,713 144
B (B85S - SCE) Commercial facilities (department stores, shopping centers, etc.) 2,292 86 2,554 111
BREe Food 867 80 1,043 120
H—EX (REHLLRE) Service (exclude rent) 197 93 221 112
Z At Others 9,007 111 10,185 113
=1 Total 26,469 105 30,760 116

* BUBISEE., DEEORBEULZITO>TLDIEeH. MHEICHRUZEIELRRDIGENTETVET,
The classification of figures is reviewed prior to each disclosure. Some figures may therefore differ from previously disclosed figures.




3. 55LINEE Revenue

2021/3/31 2022/3/31

125 A8 BIEFLE 121 A8 BIFELE
(&7, Millions of Yen) FY2021 YOY(%) FY2022 YOY(%)

T Retailing *1 71,400 74.6 72,940 102.2
EHERTT> MIAE Tenant rent revenue and others 33,130 78.0 36,473 110.1
mmst s Product sales *1 7,717 53.6 5,425 70.3
ZEEARFEFEAY Commission fees *1 5,718 86.5 5,454 95.4
SHILIEASE LS (F2R) Consignment revenue 5,068 68.9 5,080 100.2
E3EEE VPN Related business revenue 19,765 79.3 20,505 103.7

JA4>2FTY0 FinTech 134,755 99.1 136,383 101.2
2 - URFER Finance charges on installment and revolving payments 47,561 99.3 47,860 100.6
PIEEIEES20 ) Affiliate commissions 35,287 101.6 39,299 111.4
A—RFrvI IR Interest income on consumer loans 22,144 88.9 20,510 92.6
BEEREL Liquidated accounts receivable 4,424 86.5 895 20.3

TREMGEIEEE LS Gain on transfer of liquidated accounts receivable 7,833 110.2 5,566 71.1
EEREHD fih Amortization of liquidated accounts receivable and others A3,409 - N4,670 =
H—EXRA Service revenue *1 16,622 114.4 18,818 113.2
IT 4t IT, etc. 8,714 99.9 8,997 103.2

a5t Total *1 206,156 89.0 209,323 101.5

[Uh—U>TLRZa1—] [Recurring revenue] *1*2%4 [136,127] [94.1] [140,972] [103.6]
Uh—U LR —HxR Ratio of recurring revenue *5 64.7% +3.6% 66.0% +1.3%

*1 FERE NINZERHCR T DRtEE | (BERFTEEESE295 2020463 A31H) FZ2BRAUCRORELRO>THDFET, Fo. SIESIUFILELCDNTE, BRERABROBBELRO>THEDFET., FU<(Fp.222lBILE0.
The figures above have been determined in accordance with the Accounting Standard for Revenue Recognition (ASBJ Statement No.29, March 31, 2020).
Results for the two previous fiscal years have also been revised by retroactively applying the above accounting standard. For further details, please refer to page 22.

*2 FifllEp. 212 BRBIIZE N,
For more details, please refer to page 21.

*  %4,5(F. Non-GAAPIEIETY ., TER(E. p.20 <EE> Non-GAAPIBIEICDWTEI SR IEE0N,
Items % 4,5 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.

* EEMERT > MRAF R, ERERZNICEDKFRENAZFONRTY, EmEFTLEE. ECBEFMEZRLLETD. TANCHRRCTEREZEVIDERTARETOT LS T,
ZEERGFEHRHE. ECWe bZEHRNET D, BEROMBHEJESGIE(CH DEREREEE(EETCHIZAREICE DI FHNIRATI,
SHILEASE LS (F888) (&, EmOIRST EERFCEEIE L DEREAANDEEEROZNZETOR LE T, FRiEHERDH 25T Lit LI BHMEERTZLTHEDET,
BREBHUNA . JES - We bLWSIO/\GEREESEE (BRMERNET - L. O/ T IRSAZ b MEBEILIRIAS N, FEBESESE) OIRTY,
Tenant rent revenue and others are the revenue of rental income and others which generates from the fixed-term rental contracts. Product sales are sales mainly by private-brand specialty stores of products purchased outright
(products paid for at time of procurement). Commission fees are the commission revenue for (mainly online) commission sales of products owned by business partners but for which product management responsibility rests
with the Company. Consignment revenue is the sales by the department store type of contract which products are procured from suppliers at the same time they are sold to customers, and the Company showsit at net value,
the portion that represents profit to the Company. Related business revenue is the revenue of retail-related buisiness except store and web revenue, which are commercial facility design - construction, property management,
comprehensive building management and real estate business, etc.



4. T LIEFZE Gross profit

2021/3/31 2022/3/31

1258 k=S 1218 BIEELE
(&7, Millions of Yen) FY2021 YOY(%) FY2022 YOY(%)

N5E Retailing *1 49,401 75.6 51,885 105.0
EEMERT > hE Rent revenue and others 31,435 78.4 34,265 109.0
(=l Product sales *1 2,564 44 .4 1,496 58.4
ARG FEA Commission fees *1 5,718 86.5 5,454 95.4
SEIBEA Consignment revenue 5,068 68.9 5,080 100.2
E3pEESE Related business revenue 4,613 83.8 5,587 121.1

JTA2FTV0 FinTech *1 127,925 99.1 129,188 101.0
DE - URFER Finance charges on installment and revolving payments 47,561 99.3 47,860 100.6
HNERIEF & Affiliate commissions 35,287 101.6 39,299 111.4
H—RFrvz>d Interest income on consumer loans 22,144 88.9 20,510 92.6
BEREME Liguidated accounts receivable 4,424 86.5 895 20.3

TREMGEIERELR Gain on transfer of liquidated accounts receivable 7,833 110.2 5,566 71.1
EEREA i Amortization of liquidated accounts receivable and others A3,409 - N4,670 —
H—EX Service revenue *1 16,622 114.4 18,818 113.2
IT b IT, etc. 1,884 99.8 1,802 95.6

a5t Total *1 177,326 91.2 181,073 102.1

[Uh—U>TLRZ1—] [Recurring gross profit] *2%4 [123,599] [94.3] [127,587] [103.2]
UH—UTLARZa—H=R Ratio of recurring gross profit *5 68.1% +2.4% 68.8% +0.7%

*1 FEE(E NINEGERMCHITDRETRE] (BESFTEESE295 2020463 A31H) SZBAULCEDEIELRO>THEDNET, Fo. FIFESLUFILAEICDVTE, BREREOBIELR D THEDET. FUL(Fp.222lBLIZE,
The figures above have been determined in accordance with the Accounting Standard for Revenue Recognition (ASBJ Statement No.29, March 31, 2020).
Results for the two previous fiscal years have also been revised by retroactively applying the above accounting standard. For further details, please refer to page 22.
*2 FHHEp. 21 BR<IZE0.
For more details, please refer to page 21.
*  %4,5(F. Non-GAAPIEERT Y, stE(E. p.20 <EE> Non-GAAPIEIRICDWLWTZI SR IZE,
Items % 4,5 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.



5. IRSGERUV—IREEE Selling, general and administrative expenses

2021/3/31 2022/3/31

125H HUEFLE 1218 HISELE

(&5, Millions of Yen) FY2021 YOY(%) FY2022 YOY(%)
ARSE EEE Sales promotion expenses *1 28,759 102.9 31,166 108.4
R > NER Card rewards *1 24,740 110.6 27,156 109.8
ARFEEHE Sales administration costs 25,516 93.3 27,900 109.3
NG Personnel costs 35,115 90.2 36,494 103.9
HinE Equipment costs 19,669 82.1 21,262 108.1
RMEEENE Depreciation and amortization 8,413 107.0 9,683 115.1
BRIER Provision for bad debts 15,590 96.0 12,403 79.6
FIRIRIRE RS HEERA Provision for loss on interest repayment 23,170 524.0 - —
Tt Others 5,866 98.2 5,377 91.7
ai Total *1 162,103 106.2 144,288 89.0

*1 EEC(E TUNZSERICRI T DRt EE)

The figures above have been determined in accordance with the Accounting Standard for Revenue Recognition (ASBJ Statement No.29, March 31, 2020).

Results for the two previous fiscal years have also been revised by retroactively applying the above accounting standard. For further details, please refer to page 22.

((EERETEASE295 20206 3 A31H) FZBEAUEROREELBOTHENET . Ko, BFIFESLURILZFEICDVNTE, BRERBOBIEEROTEDERY . FUL(EFp.2272lBLEE,



6. EOA>MEHR Segment information

2021/3/31 2022/3/31

1218 HIEELL 1218 BIELE

/N5 Retailing (87 M./ Millions of Yen) FY2021 YOY(%) FY2022 YOY(%)
55 PN Revenue *1 75,255 74.0 77,824 103.4
B Operating income 1,481 14.8 1,963 132.5
EBENTE Operating income to revenue *1 2.0% A7.9% 2.5% +0.5%
TIOA> NEE Segment assets *1 258,125 92.8 252,499 97.8
KT EAFIZE (ROIC) Return on invested capital *1k1 0.5% N2.9% 0.7% +0.2%

JA>TvY FinTech (BAM.Millions of Yen) *1

75 bINES Revenue *1 136,320 98.7 138,227 101.4
(=l Operating income *1 20,201 52.9 41,220 204.0
EBENTE Operating income to revenue *1 14.8% A12.9% 29.8% +15.0%
wIOA> NEE Segment assets *1 627,853 100.8 659,433 105.0
KT EAFIZER (ROIC) Return on invested capital *1%1 2.5% AN2.1% 5.0% +2.5%

*1 FERIE TINSERMICRT 2ot ESE] (BESFHTERESE295 2020663 A31H) EEAULRBDOSEELRO>THNFET ., Fo. FIFESIURILECDVNTE, MLRBRABOBEER>THEDFET ., FUL([EFp.22E8IEZE0,
The figures above have been determined in accordance with the Accounting Standard for Revenue Recognition (ASBJ Statement No.29, March 31, 2020).
Results for the two previous fiscal years have also been revised by retroactively applying the above accounting standard. For further details, please refer to page 22.

* K 1(E. Non-GAAPIBEET . stEIE. p.20 <EE> Non-GAAPIBIEIC DWLWTEISESRIZEL,
Item %1 is Non-GAAP indicator. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.



7. EREESEVEROBME Summary of consolidated balance sheet

2021/3/31 2022/3/31

HIEELL HIEELL
(&AM, Millions of Yen) YOY(%) YOY(%)
=E L Operating receivables 544,707 98.0 571,673 105.0
Ellnbnten Installment sales accounts receivable 426,668 102.5 457,624 107.3
EEXEME Operating loans 118,039 84.7 114,049 96.6
(fEtERENLER) (Liquidated accounts receivable) (182,202) (100.1) (197,164) (108.2)
BIEERE Fixed assets *1 277,549 107.0 271,997 98.0
EBImEES Investment securities 42,144 153.9 36,031 85.5
BHFasi Interest-bearing debt 484,580 101.0 527,156 108.8
Bo&AR Shareholder's equity *1 289,579 100.1 261,614 90.3
warE Total assets *1 901,231 101.7 920,026 102.1
mENMELEER Ratio of liquidated accounts receivable *6 25.1% +0.4% 25.6% +0.5%
BHTaE EXEEL Ratio of interest-bearing debt to operating receivables *7 89.0% +2.6% 92.2% +3.2%
Bo&ARLLE Equity ratio *1 32.1% A0.5% 28.4% A3.7%

*1 EERIE TINEGSERMICRI T 2aetESE] (BESFTEHESE295 2020863 A31H) EXEAURDOSEERO>THNFET ., Fi. FIFESIVRILECDVNTE, MRBERABOBESR> THEDFET, FUL<([EFp.22E2TE S0,
The figures above have been determined in accordance with the Accounting Standard for Revenue Recognition (ASBJ Statement No.29, March 31, 2020).
Results for the two previous fiscal years have also been revised by retroactively applying the above accounting standard. For further details, please refer to page 22.

* %6,7(%. Non-GAAPIBIZET Y., SHER(E. p.20 [ <ESE> Non-GAAPIBEE(C DT ZIBBIEEL,
Items % 6,7 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.

-10-



8. JI—TJHEURE HIfLL#EE YOY change in monthly of total Group transactions

4/ 5H 64 7R 84 94 10A 114 124 1A 2H 3R 25
(%) APR. MAY JUN. JUL. AUG. SEP. OCT. NOV. DEC. JAN. FEB. MAR. TOTAL
DI —THEURE Total Group transactions 143.3 1319 111.6 1156 106.9 108.0 110.1 112.0 115.0 117.2 1125 113.8 115.6
IN5E Retailing 268.1 2469 89.7 111.7 876 875 96.5 99.5 102.6 104.6 96.1 1019 107.0
JE&H - Web Store - Web *1 302.1 278.3 904 1136 86.6 884 946 97.3 102.2 103.7 94.1 102.4 107.3
BifFIE Store - Web (Exsting stores) *2 304.2 280.7 90.8 1142 87.1 904 97.2 99.9 104.5 106.3 96.5 105.2 109.5
PES FinTech 139.8 128.7 112.8 116.7 107.9 109.1 110.8 112.6 1158 117.8 113.3 114.6 115.9
Hh—RoOLZv bk Card credit *3 141.3 129.0 1124 116.4 107.6 109.1 111.1 113.2 116.2 118.3 113.6 115.2 116.2
AMEBHNERE Card shopping(Outside of Marui Group) 143.,5 128.4 110.6 1135 104.9 107.2 109.1 112.0 1158 118.1 112.5 114.6 115.0
FREHAL Vb Rent, etc *4 127.1 127.5 126.0 126.1 125.0 124.7 124.1 122.8 121.6 121.6 120.7 120.8 123.8
A—RFrv>o Cash advance 112.6 123.3 126.7 127.7 114.2 107.6 103.5 100.8 103.6 105.5 106.6 102.8 110.2

*1 [/EEH - Webl (3. IGEQOEMERTF> ME. Bm. FHRSE. Bt ADSEHETY.

“Store + Web” is a total of Tenant sales and others, Product sales, Commissioned sales and Consignment sales.

*2  BASHESRZEZIRLTVETY,

"Existing Stores" are excluded from the effects of closed stores.

*3 TNET [23vEIILTy b & [H—BR] ZRHULTRELTEDELEN H—EXDORRICEDHBIRELVMERLZZS. 2avESITILDy hEREL.

BIVEHIZ(C TH—ROLZY M EUTEDEY.

“Card shopping” and “Service” were formerly presented separately. Since the proportion of “Service” transactions accounted for by rent has expanded,

“Service” has been integrated with “Card shopping”, and renamed as “Card credit”.

*4  [U—EX] o&iEils$hT.

[REIME] EUTHDFRT.

“Service” has been renamed as “Rent, etc.”.

-11-



9. /N5 [ERIHMRE

Transactions of Retailing by store

2021/3/31 2022/3/31

125nAR AL 1258 BIELE soimEiE (nd)
(87 M./ Millions of Yen) FY2021 YOY(%) FY2022 YOY(%) Sales floor area
EFESILT Kitasenju Marui RRED Tokyo 28,993 74.4 30,282 104.4 35,300
NIV D7 =ZU—EO Marui Family Mizonokuchi )R Kanagawa 17,511 81.2 19,765 112.9 32,260
W e bi@EiR EC 20,283 94.4 18,574 91.6 -
FE<ILA Shinjuku Marui *1  ERRED Tokyo 14,133 51.5 15,738 111.4 30,590
BEET)L1 Yurakucho Marui RRED Tokyo 10,504 55.2 11,606 110.5 18,500
AFFERRATE Marui Kinshicho BIRED Tokyo 9,626 80.8 10,989 114.2 22,990
HTER/& Machida *1  ERREP Tokyo 10,408 70.3 10,848 104.2 21,270
NIWAD7=ZU—& Marui Family Shiki BEE Saitama 9,206 87.0 10,589 115.0 18,900
EFIILA Kokubunji Marui RRED Tokyo 8,960 84.3 9,269 103.5 14,300
FEFILA Ueno Marui BIRED Tokyo 7,285 60.4 8,283 113.7 16,390
F&ERET« Totsuka Modi HR)E Kanagawa 6,877 77.4 8,208 119.4 16,580
NI ST AR Marui City Yokohama )R Kanagawa 6,883 79.3 8,006 116.3 16,510
NILADO7=Z)—B&4 Marui Family Ebina HR)E Kanagawa 6,694 90.8 7,276 108.7 19,500
taiE Kashiwa 1 FEER Chiba 5,673 72.9 6,697 118.0 18,810
BLEIIL1 Hakata Marui fafg e Fukuoka 5,667 69.7 6,570 115.9 15,000
RAEILA Namba Marui KBRAF Osaka 6,641 59.1 6,201 93.4 17,000
KEXILA Omiya Marui BEE Saitama 4,698 75.2 5,975 127.2 13,970
EFILA Nakano Marui RRED Tokyo 5,436 88.3 5,846 107.5 4,950
NHSEHFIE Marui Kichijoji RRED Tokyo 4,177 83.0 5,160 123.5 11,950
HBIE Shibuya *1  BRIRED Tokyo 3,657 35.1 4,875 133.3 14,090
BHIL-A Soka Marui i EN ) Saitama 3,824 79.8 4,328 113.2 16,530
MEIILA Kobe Marui aEE Hyogo 3,823 78.6 3,872 101.3 6,940
e IL1 Ikebukuro Marui *3  ERREP Tokyo 3,730 68.2 1,832 49.1 *3 -
B Shizuoka *1 FRfEE Shizuoka 1,769 76.2 1,216 68.7 *1 5,540
REBILA Kyoto Marui *2  REBKT Kyoto 26 0.6 *2 = = "2 -
[41BREEPIIE] [Specialty stores] 309 65.4 367 118.9 -

1 FENILA(E THREE)

[P OXR]

[A>] D386, EHE - 5
72d. BRENIL-T 132021438 28BICHE L. BEET + DHDOREMER O THEDFT.
Shinjuku Marui includes "Main Building", "Annex" and "Men". Machida, Shibuya, Kashiwa and Shizuoka include "Marui" and "Modi."

SAIE - AEE - BREIEE. 'NEN [RILT)

Shizuoka Marui closed on March 28, 2021 and only Shizuoka Modi continues to operate.
*2 REILA (. 2020858 128 (CHIELWZLE U,
Kyoto Marui closed on May 12, 2020.
*3 SRTIL(F. 202148H29H(CHIELZLE U,
Ikebukuro Marui closed on August 29, 2021.

€7+ ] O28ZEMLTHDET.
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10. A5 - ELEHRUEHM@OMEE YOY change in number of customers and sales per purchase

2021/3/31 2022/3/31

1218 1218

(%) FY2021 FY2022

ANEEE Number of customers coming to stores 64.3 112.6
BLEH Number of purchase 74.5 111.9
ZE Sales per purchase 94.7 96.1

11. h—R&{E#H Number of credit card members

2021/3/31 2022/3/31

AIEE AIfFEE

(73 A/10 thousands) Change Change
h— REEHEET Total 709 A1l 714 +5
ISFFH—R Platinum cardholders 10 +1 11 +1
J—ILRA—R Gold cardholders 260 +19 282 +22
TLET LH— RESEHERK Ratio of premium cardholders *1 38.1% +3.3% 41.1% +3.0%
FReB New cardholders 53 N29 61 +8
NI —TEGHNAAS Outside of Marui Group stores *2 39 A9 45 +6
FIFAZEE (=EtHARD) Active cardholders (fiscal year) 447 A25 461 +15
FIFAZR Ratio of active cardholders (fiscal year) 63.0% N2.5% 64.6% +1.6%
wEEE (1 FEFIR) Active cardholders (for a year) 447 A25 461 +15
REIR Ratio of active cardholders (for a year) 63.0% N2.5% 64.6% +1.6%

*1 [TLETLN—RE|E] F ISFFREET-ILRRBOEETT,
“Premium cardholders” is the total number of Platinum cardholders and Gold cardholders.
*2  [AHII—TEHAAR] (. A2F—Fv b REFHT—EX, BIEMEENSOARTYT,
“Outside of Marui Group stores” is enrollment from the internet, rent guarantee services and partner facilities, etc.
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12. E%{&lE Operating receivables

2021/3/31 2022/3/31

HIEELL HIELE
(BAA.Millions of Yen) YOY(%) YOY(%)
Ellinbnt e e s Installment sales accounts receivable 426,668 102.5 457,624 107.3
(RatEEZS0) (Including liquidated accounts receivable) (594,950) (101.8) (640,497) (107.7)
E - URIAN Revolving and installment payments 255,677 83.6 247,971 97.0
(REMLBIERSD) (Including liquidated accounts receivable) (356,057) (97.2) (368,920) (103.6)
1+ 2@, /R—7FX 1 ERALE Eja%gir&%b\;;aicﬁilx?nnLsoﬁv;t:ﬁ;:&g?:;lothers 170,991 154.8 209,652 122.6
(RatEEZS0) (Including liquidated accounts receivable) (238,893) (109.4) (271,577) (113.7)
EXEENEES Operating loans outstanding 118,039 84.7 114,049 96.6
(REMLBIERSD) (Including liquidated accounts receivable) (131,959) (86.3) (128,339) (97.3)
&ast Total 544,707 98.0 571,673 105.0
(RatEEZST) (Including liquidated accounts receivable) (726,910) (98.6) (768,837) (105.8)
(&7 M. Millions of Yen)
FIRRIEE RS HEKS Allowance of loss on interest repayment balance 22,810 489.2 17,330 76.0
(%)
BEHI= Ratio of bad debt write-offs *8 2.09 +0.21 1.81 A0.28
B = HIEEE
(73,710 thousands of Yen) Change Change

1 ASZDHE - UARIAVGES (BIE5EH2) Balance of installment and revolving payments per customer %9 38.3 +1.1 39.7 +1.4
1 ABIZDEXEEMNEERS Balance of operating loans outstanding per customer *10 23.9 N0.6 24.0 +0.1

*  *x8~10(%. Non-GAAPIEIZETY ., TEIIE. p.20 [ <BE> Non-GAAPIBIZ(C DT BIBBIZE,
Items % 8-10 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.
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13. #&EHEEEE Investments

(1) HEERLRMMELIE Investments and depreciation and amortization

2021/3/31 2022/3/31 2023/3/31 2024/3/31

125A 1218 125A 1218

(BAM./Millions of Yen) FY2021 FY2022 FY2023 FY2024
Ea=rt] Total investments 24,157 18,910 25,500 26,500
HiRiRE (BREE) Capital investments (Property and equipment) 6,375 5,781 8,500 9,000
VI RDIT7 (BEEE) Software investments (Intangible assets) 4,177 2,725 3,500 3,000
HARGE it (BEIRE) Co-Creative investments, etc. (Intangible assets) 6,733 2,690 4,500 4,500
ANNBEARKE (B\ISE) Human capital investment (Intangible assets) *1 6,871 7,712 9,000 10,000
SHEERE L5 Expense amount *2 6,871 6,712 7,500 8,000
IRME RN E Depreciation and amortization 10,482 11,221 11,000 11,000
BEFt L5 Capitalized amount 17,286 12,198 18,000 18,500

*1 MEROBERRCDOBDDAMADIRE| 7 [ANEARE| CHEICERL. (EROAMIRE - ARARECINX. FRBEEFINDKRECAMRER(CEANDD AMMESOERZBMULTEDET,
BIFC DN TEBERBROBELR O THDET.
"Investment in human resources" that will lead to future corporate growth is newly defined as "human capital investment".In addition to conventional investment in human resources and R&D investments,
items such as investment in new business areas and personnel expenses related to human resources growth have been added.
The figures for the previous year have also been redefined.

*2  [AWERKE] (CIEBEREBEtEENET.

"Human capital investment " includes expense items.

(2) BERORR  Renovations

2018/3/31 2019/3/31 2020/3/31 2021/3/31 2022/3/31

VAT Major store renovations FE<ILA NILMJ7=U—80 NILAJ7ZU—-E0O JIAIJ7ZU—EKR LEBIILA
Shinjuku Marui Marui Family Mizonokuchi  Marui Family Mizonokuchi ~ Marui Family Shiki Ueno Marui
EFETIL EEFILA RILAT7ZVU—& F&EET« FE<ILA
Kitasenju Marui Ueno Marui Marui Family Shiki Totsuka Modi Shinjuku Marui
FLHERRETE EFEILA FENILA EFTIL-T BERET)LA
Marui Kinshicho Kitasenju Marui Shinjuku Marui Nakano Marui Yurakucyou Marui
REILA FHEILA P&EET« LHILA FEET «
Omiya Marui Kobe Marui Totsuka Modi Ueno Marui Totsuka Modi
LEILA NHEHFFIE RAERILA
Ueno Marui Marui Kichijoji Namba Marui

(3) ESEELFFEEEDIRR  Number of stores and sales floor space
(Fm/Thousand m) 2021/3/31 2022/3/31
o Number of stores at the end of period 235 2255
BRR5EIEE Sales floor space at the end of period * 400.6 387.9

* [ERRSEISERE] )L (UNBEPIEED) « BT « O&EFTERETY .
Sales floor space at the end of period is total of Marui including specialty stores and Modi.
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14. BFIFA&E Interest-bearing debt

2021/3/31 2022/3/31

BIHEARE BIHARE

(BAM./Millions of Yen) Change Change
FEEAEAE Short-term loans 62,380 +11,045 76,156 +13,776
aY—>v)L - R—)\— Commercial paper - - 33,000 +33,000
& Straight bonds 110,000 +5,000 81,300 A28,700
REMEAE Long-term loans 312,200 A11,300 336,700 +24,500
a5t Total 484,580 +4,745 527,156 +42,576
B FEE EEEL Ratio of interest-bearing debt to operating receivables *7 89.0% +2.6% 92.2% +3.2%
D/EL> Debt/Equity ratio 1.745 0.01% 2.018 +0.312

*  k7(F. Non-GAAPHSIETY . StER(E. p.20 [ <SE> Non-GAAPHEIR(CDT] ZITEBIZE0N.

Item %7 is Non-GAAP indicator. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.

2021/3/31 2022/3/31

1258 BIFLE 1258 HIELE
(&7 M./ Millions of Yen) FY2021 YOY(%) FY2022 YOY(%)
ZIFIR Interest expense 1,243 93.5 1,274 102.4
*x URIVE > D' EitETEbIC L B8 Procurement through Liquidation of Revolving Receivables
(&AM, Millions of Yen)

FER RIEHAR POEY L FhERER mEEEEEL SEEREAM (SETHAR)
Procurement date Procurement period Applicable receivables Procurement amount Gain on transfer of liquidated receivables | Amount of gain on transfer and others(for fiscal year)

Bt
2018498 53 1A 2R ST e . 30,000 4,234 882
September 2018 5 years 3 months Installment sales accounts receivables
2019438 5 (=E =Nk

1 1,82 4

March 2019 5 years Operating loans 2,000 826 U

et
2019498 548 1A 2R ST e . 40,000 7110 1,359
September 2019 5 years 8 months Installment sales accounts receivables

et
2020498 549 1A 2R ST e . 45,000 7833 1,501
September 2020 5 years 9 months Installment sales accounts receivables

et
2021498 510 »A 2R ST e . 32,000 5,566 520
September 2021 5 years 10 months Installment sales accounts receivables
A=
&5t 4,670
total
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15. #&# Number of employees

2021/3/31 2022/3/31

HIEEE RIFZ=

(A/Number) Change Change
IN5E Retailing 2,889 N278 2,736 A153
(774) (A11) (767) (A7)
T4 Fv FinTech 1,593 A3 1,677 +84
(690) (+44) (740) (+50)
At EIEERPY Head office, corporate management departments 373 +6 241 A132
(23) (+1) (23) (0)
a5t Total 4,855 N275 4,654 A201
(1,487) (+34) (1,530) (+43)

* HBREMEARTY. () REEFTEOHMPTEEERER THD. MEABICEEATEDERA.

The number in brackets ( ) in the lower row is the average number of part-time employees which is not included in each of the numbers in the upper row.
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16. 202343AHIFE Forecasts for the fiscal year ending March 31, 2023

(1) EREELEFIE Consolidated financial results forecasts
2022/3/31 2023/3/31

ES BIELL F48 BIELE
(M. Yen) Actual YOY(%) Forecast YOY(%)

1 #RE= D SEBHEFIZS (EPS) Earnings per share *1 85.8 811.4 109.1 127.2

HOEALMMFIZE (ROE) Return on equity 6.5% +5.7% 8.4% +1.9%

RTEARFIEE (ROIC) Return on invested capital *1%1 3.3% +1.9% 3.5% +0.2%

(B, Millions of yen)

DI —THEURS Total Group transactions 3,373,446 115.6 3,910,000 115.9
IN5E Retailing 245,255 107.0 270,000 110.1
JA 2TV FinTech 3,200,536 115.9 3,720,000 116.2
HE Eliminations N72,345 - 80,000 =

5t EUINES Revenue *1 209,323 101.5 222,000 106.1
I\ Retailing *1 72,940 102.2 73,000 100.1
JA2TV0 FinTech *1 136,383 101.2 149,000 109.3

FE_EHFIZ Gross profit *1 181,073 102.1 194,000 107.1

RFEEBERV—IRERE Selling, general and administrative expenses *1 144,288 89.0 153,000 106.0

EEF Operating income *1 36,784 241.6 41,000 111.5
N5E Retailing 1,963 132.5 3,500 178.3
TA>FTVY FinTech *1 41,220 204.0 44,000 106.7
SHEX(F2H Eliminations/Corporate A\6,398 - 6,500 =

BERE Ordinary income *1 35,547 244.8 38,500 108.3

EANTE Income taxes *1 8,625 306.2 11,500 133.3

B E(CIRE I 2 SRR Net income attributable to owners of parent *1 17,791 784.6 21,500 120.8

(M./Yen)

1RHE DRSS Cash dividends per share 52.00 +1.0 58.00 +6.0

Bo= 4 Payout ratio *1%2 60.6% N421.7% 53.2% N7.4%

HOR TR Total return ratio *1%3 228.5% A255.0% 164.4% AN64.1%

*  k1(E Non-GAAPIEIRTY ., 5TERIE. p.20 <E&E> Non-GAAPIERIC DLW TEIZ SR IZEL.
Items %1 is Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.
*1  FER(E NURZGSERK(CRAT DRETE%E| ((BERFTEASE295 202063 A31H) FRERAUCEROREEL RO THEDFEY, Fiz, BIFELCDOVTE, BREABOBIELR> TEDFET, FUL(Fp.222TB TS,
The figures above have been determined in accordance with the Accounting Standard for Revenue Recognition (ASBJ Statement No.29, March 31, 2020).
Results for the previous fiscal years have also been revised by retroactively applying the above accounting standard. For further details, please refer to page 22.
*2 EeXMm = 1RHIZDEZEE/EPS (EPS(CERAIIMAPFEORIBOEL (CHNT, RITEARINENSEIRITIESHRIC(E. &EBIRAB I PEFERUKNTSE SO PEENMEEIDILUMKAEEHTLET, )
Payout ratio = Cash dividends per share / EPS
(In calculating for the average number of shares to use for EPS, treasury stock to be deducted from the number of issued shares include shares held under the BIP Trust and the ESOP Trust.)
*3 HNETTHM = (BCHHEE+ BHREL) /HERRERIES
Total return ratio = (Total dividends + Share buybacks) / Net income
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(2) #ilR%fF Forecasts assumptions

@® FELEIRFDTFI  Forecasts of revenue 2022/3/31 2023/3/31

S AL T BIFELE
(B7M./Millions of yen) Actual YOY (%) Forecast YOY(%)
5t EUINES Revenue *1 209,323 101.5 222,000 106.1
N5E Retailing *1 72,940 102.2 73,000 100.1
EEMERT > MIAE Tenant rent revenue and others 36,473 110.1 39,000 106.9
[l = Product sales *1 5,425 70.3 3,000 55.3
ARG FEA Commision fees *1 5,454 95.4 5,500 100.8
SHIbEAT LS (F%8) Consignment revenue 5,080 100.2 4,500 88.6
BEESZEUNA Related business revenue 20,505 103.7 21,000 102.4
JA2TV0 FinTech *1 136,383 101.2 149,000 109.3
E| - URFER Finance charges on installment and revolving payments 47,860 100.6 50,000 104.5
HNERIEF & Affiliate commissions 39,299 111.4 46,000 117.0
H—RFrvs > Interest income on consumer loans 20,510 92.6 21,000 102.4
BErERENME Liquidated accounts receivable 895 20.3 0 0.0
H—EXURA Service revenue *1 18,818 113.2 23,000 122.2
IT fib IT, etc. 8,997 103.2 9,000 100.0
e AIEELE T8 BIEELE
(B M./ Millions of yen) Actual YOY(%) Forecast YOY(%)
TA>FTVY FinTech 3,200,536 115.9 3,720,000 116.2
H—ROLZw b Card credit *2 3,075,991 116.2 3,587,000 116.6
H—RFrwv>J Cash advance 115,547 110.2 124,000 107.3
IT 1ib IT, etc. 8,997 103.2 9,000 100.0
@ EBEDTIE  Forecasts of operating receivables
ES | AL T BIFELE
(B M./ Millions of yen) Actual YOY(%) Forecast YOY(%)
PE - URILEE GREMEIESD) oo o0 [evolving payments 368,920 103.6 393,000 106.5

(Including liquidated accounts receivable)

0] ting | tstandi
HEENERE RBLEEESD) perating foans outstanding 128,339 97.3 134,000 104.4
(Including liquidated accounts receivable)

*1 bR NURGSEREH(CRIT 2RETE%E| (RERFTE¥SE205 20206 3 A31H) SHBERAUCEOREERO>THENFET, Fz. BIFELCDOVTHE. MREAZOBIESR> THEDFET, FUL(Fp.2272TBLI 20,
The figures above have been determined in accordance with the Accounting Standard for Revenue Recognition (ASBJ Statement No.29, March 31, 2020).
Results for the previous fiscal years have also been revised by retroactively applying the above accounting standard. For further details, please refer to page 22.

*2 TNFET [23vEJ0L2y b OMHBMEE. AH - E5«) | & [H—EX] ZRPULTRELTEDELIZN. H—EXDRRICEDDREILNIHEKR LIzTzsh,
23avESIILDY hEREL. BIEHZIC [H—RILDy ~ ELTHEDET,

“Card shopping” (outside of Marui Group, Marui/Modi) and “Service” were formerly presented separately. Since the proportion of “Service” transactions accounted for by rent has expanded,
“Service” has been integrated with “Card shopping”, and renamed as “Card credit”.
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<8%E>Non-GAAPIBIEEICDWLT (Reference) About Non-GAAP indicators

*1 HTFEAFIZER (ROIC) = BEISBREENGE /BTEKR FETHE - THE + EXEME + BR + B - BEETEEE + EARIAE - BEE)
ROIC = After tax operating income / Invested capital (Installment sales accounts receivable - Accounts receivable + Operating loans + Products +

Tangible and intangible fixed assets + Guarantee deposits - Accounts payable)

*2 HREEARIXAL = UROITU—L—b +BE x URTTLZT A

Capital costs =Risk free rate + B x Risk premium

*3 WACC (MIEFHEEARIRL) = HEEARIXAL [URITU—L—b + BlE x UROTLZTA] x BHliiREE / (BRIFEE + FEREE) + BAL— b x (1-BK) x BFFaE
/ (BRFEE + BEER) RHMEHERE. HEIREROUMRNTIIREFHRCHALE I 2RO TIMEZERLTEDET.
WACC = Capital costs [Risk free rate + B x Risk premium]x Market capitalization / (Interest-bearing debt + Market capitalization) + Borrowing rate x(1-tax rate) x Interest-bearing debt

/ (Interest-bearing debt + Market capitalization) * Market capitalization is calculated using the average number of years that shares are held by institutional investors.

*4 UR—UZTLNRZa1— = HBESFFLEHEEIFTSFEEDOIZHCED TEHRRIRIRA

Recurring revenue [or Recurring gross profit] is revenue [or gross profit] that is generated on a recurring basis through contracts with customers and business partners

*5 UBH—UITLARZa—-HE = UH-UZITLARZai— / (FLIE [FERLERE] + REERD [BEEIATENSVZREEE])
Ratio of recurring revenue [or Ratio of recurring gross profit] = Recurring revenue [or Recurring gross profit] / (Consolidated revenue [or Consolidated gross profit]

+ Selling, general and administrative expenses paid by business partners)

*6 MEMELLER = BERMEE / (EXEE+BEREMEER)

Ratio of liquidated accounts receivable = Liquidated accounts receivable / (Operating receivables + Liquidated accounts receivable)

*7 BRFEE EXEEL = BRFaE / ExEE

Ratio of interest-bearing debt to operating receivables = Interest-bearing debt / Operating receivables

*8 Bl = ZAENE / BREREEES (RBUEESD)

Ratio of bad debt write-offs = Bad debt write-offs / Operating receivables at the end of period (including liquidated accounts receivable)

*9 1 AZHEONE - URIAVVER BIRFEHE) = £E - URLWES (REMLEESD) / SAPERE

Balance of installment and revolving payments per customer = Installment and revolving payments(including liquidated accounts receivable) / Number of customers making payments

*10 1 AHEDEXENEARS = EXEMEES (REMUEESD) / APEH

Balance of operating loans outstanding per customer = Operating loans outstanding (including liquidated accounts receivable) / Number of customers making payments

*  Non-GAAP#E#Z2 (Non-Generally Accepted Acounting Principles) : H#tJ)L— T DEEDEREZRIIBIEE L TERALTENDET,

Non-GAAP (non-generally accepted accounting principles) indicators are indicators used to better illustrate the state of MARUI GROUP’s business.
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<BE>SLTVEEDEERICDWVWT (Reference) About Lifetime Value Management indicators

(Uh—U>JLARZa—&E] Recurring Revenue / Recurring Gross Profit
BESFFIIBIMEI5EEE EOZWCED S EBMNRUIIADZ T, NETIIIEHOABESEIRA. T+ >F VI TREIRIA—RABICLIDRETDIHE - URFEN, H—RFrvI > IFE,
REFRIPFREREZIELET.
Recurring revenue (gross profit) is revenue (gross profit) that is generated on a recurring basis through contracts with customers and business partners. Examples of recurring revenue (gross profit)

include rent revenues in the Retailing segment and finance charges on installment and revolving payments and cash advances, rent guarantee revenues, and annual enroliment fees from the EPOS
card use in the FinTech segment.

mUH—U>JLARZa1— Recurring Revenue / Recurring Gross Profit B ERARCEHEDBRIUAD—U T LR —0OERK (FRIHRS)
- ESRIAEFTIVOEHICELD, BREFE. BEBEI%LEF EORCHZ DMEHIRURZRNLEK
Recurring revenue grows thanks to long-term relationships with customers and business
partners through the transformation of our business model

Ratio of Recurring Gross Profit to Total Gross Profit (Annual Trends)

2 CRBOREERZ B =
c -~
IJ\% ESOTHESSRA Be Visualization of revente ({8 /100 millions of yen)
2=
O g Rent revenue, etc. . —B%ﬁ'\]l&ﬁ <%l£%;*a9‘]4¥(§
ZHEY ZOME(FEERE)
Target: 685 : Non-recurring
- RE(RET Temporal revenue < Recurring revenue 579 579
Rent guarantee
J
o 12 | Up—USILRZI—
:f.;: EEH, KERE —B5HY 1311 1,236 | Recurring gross profit
SN EEAL\DIMBEF R i - | 1,276
== Expenses of communications / utilities Temporal i J : | g
TuE_ affiliate commissions by recurring payments revenue 529 (52.1%) (60.2%) (62.9%) (65.7%) (68.1%) (68.8%)
o (33.7%) (38.0%) (41.9%)
7 CHE L URESE R Recurring ) )
= /I v (S . revenue 14.3 15.3 16.3 17.3 18.3 19.3 20.3 213 22.3
Frence chargeson nstament and revolvng paymerts et FY2014 FY2015 FY2016  FY2017 FY2018 FY2019 FY2020  FY2021 FY2022

(BB AHEHREUNZS & (&) Contracted Future Recurring Revenue / Contracted Future Recurring Gross Profit

SHAFZ T TR < SEHALUF BHEA (CTZIWZIEVW TV I BE T HEOBEEISL T ENS. T CICHRESNENRZIRELIZED T, NROBEEZAND L TERALTVWET ., ABESENACBNTIE
ZHREHNSRIAFN DRSS EZEE U, 98 - URFERCH— RFv v D JFRCDWTIRIRFRR. MEREFEHR (VH—-U>T9) ([CDWTIEH— REXER. REMFIICBELTE
R Z B E(CEEHUET,
Contracted future recurring revenue (gross profit) is an indicator of the earnings promised by contracts with customers and business partners in the given fiscal year and in subsequent fiscal years and
is used to measure the stability of earnings. For rent revenues, for example, contracted future recurring revenue (gross profit) is calculated by assessing the future earnings projected based on the

remaining number of years in rental contracts. Meanwhile, repayment periods are used for finance charges on installment and revolving payments and cash advances, expiration dates are used for
(recurring) affiliate commissions, and the number of remaining years of residency is used for rent guarantees.

3 ) = < 1 v N = N o . .
B ASEAHRIEIERDEZX 5 (A A—=")  Concept of Contracted Future Recurring Revenue B RATEARIEINEE (P L#FIZmX—X)  Contracted Future Recurring Gross Profit
R ST T (18 /100 millions of yen)
Future recurring SR
... revenue 5th year
e s e 2~588 2022638m S 2022632
& HESEIRG revenue 4th year &itE G At Contracted future recurring fit
‘ontracted future s ross prof fit to be ted VS. gross profil
recurring revenue BN 348 Future Frz022 S Fy2023 and beyond A
IkE F rF\f”"e "E;r'él’f"ﬂgr recurring revenue
Not recognized s Total for = o
SN 248 2nd-5th years /NS Retailing 563 688 122%
Future recurring
R J+>5w% FinTech 1,292 2,688 208%
It L 168 CNECORF L CHRR CORVRIFHEBING -
Rew’ld;dy:"re"“e Contracted recurring revenue not recognized under conventional accounting standards A3t Total 1,855 3,376 182%
= - HIREMRD (SBBIEEENBEEEN E8O
=8 258 e o jJEE | ssmen e s ok b s o
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<BE>HINSRHEEZEDBEAICDOVT (Reference) About application of new revenue recognition standard

5B OINFTERTLSICEATULEZ, EICWebBlEHul & ULEFZRITITOIRFEIRTD (CDVWTI(E FELRIMIZEREOMEARRAN EZEE L,
IZEERGEFHER] EUCHRIERZEITTRRLUTEDET,
: @A — REREERFICHNDEIGIZAR. T ERBENSERLTEDET,

TA4>7YY  QCNFETHRLMBDY —ERRAICEATUVZRA > MEBRADSEBEI LS EEENCDONTE FBEBIVENCHDRGEEREZT LLTHEDEEA.
F @H— RREFRBICDNTIE. ARFOFT LGS ENS. BRI DT NGRS EANEZEELTEDET.

B EDIRZSERHEEZE (L. O~OICKD T, BLUNEG, FEERFR. SLURTEERSE. @CKD T, LR, TLEFE, EXAR. SRR SHFE.
BIEFEEWRREN, HEENSEELQROTHEDEIN BFIFESIURILAFCDONTE, BAEREROBESZD>THEDETY.

Retailing :(1)With regard to (mainly online) commissioned sales in the Retail segment, whereby sales activities are conducted based on commission,
these were previously presented under product sales, but are now presented as a new item as a net amount after deduction of cost of sales under commission fees.

:(2)Discounts awarded to credit card members are deducted from revenue.

FinTech :(3)Sales and associated SG&A expenses relating to the portion of the cost of cash rewards borne by business partners,
which was previously included in service revenue (under revenue), are not recorded.

:(4)With regard to annual enroliment fees of EPOS Card, revenue was previously recognized at the time of deposit, but are now recognized by apportionment according to the period.

Due to the above change in revenue recognition standard, revenue, gross profit and SG&A expenses have been changed by (1) to (3), and revenue, gross profit, operating profit, ordinary profit,
net profit, consolidated balance sheet, and so on have been changed by (4). Although they have changed from the previous standard,
the figures for the two previous fiscal years have also been revised by retroactively applying the above accounting standard.

* FRE. RR—D(CERHBELTHEDET,
The notes are on the next page.
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(1) 20224 3AH%E4E 5ELIRZE  Revenue of Fiscal Year ended March 31, 2022
2021/3/31 2022/3/31
|HE% R |HE% =%
previous standard new standard previous standard new standard
ES k=S ES k=S ES k=S ES AL
(&7 M. Millions of Yen) Actual YOY(%) Actual YOY(%) Actual YOY(%) Actual YOY(%)

I\5E Retailing 85,505 77.1 71,400 74.6 86,743 101.4 72,940 102.2
EHMERT > MIAE Tenant rent revenue and others 33,130 78.0 33,130 78.0 36,473 110.1 36,473 110.1
i ts (ABEYEAL) Product sales (purchased products) *1 8,151 54.5 7,717 53.6 5,939 72.9 5,425 70.3
ZEEARGT A (B:ZEEARGTSD) Commission fees (commissioned products) *1 19,389 91.2 5,718 86.5 18,743 96.7 5,454 95.4
(A+B) X|BE#(CH|TDEmtLE (A+B) *Product sales under the previous standard (27,541) (76.1) (13,435) (63.9) (24,682) (89.6) (10,879) (81.0)
SHIBEASE LR (FE%E) Consigment revenue 5,068 68.9 5,068 68.9 5,080 100.2 5,080 100.2
E3pEEETYN Related business revenue 19,765 79.3 19,765 79.3 20,505 103.7 20,505 103.7
JA4 27V FinTech 135,326 99.1 134,755 99.1 137,030 101.3 136,383 101.2
2B - URFER Finance charges on installment and revolving payments 47,561 99.3 47,561 99.3 47,860 100.6 47,860 100.6
DNERSEFERI Affiliate commissions 35,287 101.6 35,287 101.6 39,299 111.4 39,299 111.4
H—RFrwv > IFE Interest income on consumer loans 22,144 88.9 22,144 88.9 20,510 92.6 20,510 92.6
EEREME Liquidated accounts receivable 4,424 86.5 4,424 86.5 895 20.3 895 20.3
H—EULA Service revenue 17,194 113.1 16,622 114.4 19,465 113.2 18,818 113.2
IT 4B IT, etc. 8,714 99.9 8,714 99.9 8,997 103.2 8,997 103.2
&aat Total 220,832 89.2 206,156 89.0 223,773 101.3 209,323 101.5

(2) 20224 38HRIE O A> BB  Segment information of Fiscal Year ended March 31, 2022

2021/3/31 2022/3/31
|HE% R |HE% =%
previous standard new standard previous standard new standard
ES k=S ES k=S ES k=S ES AL
N5 Retailing (B7/M./Millions of Yen) Actual YOY(%) Actual YOY(%) Actual YOY (%) Actual YOY (%)
S5 bUNZS Revenue 88,925 76.5 75,255 74.0 91,113 102.5 77,824 103.4
J4>5v0 FinTech (&7 M. Millions of Yen)
S5 bUNZS Revenue 137,343 98.4‘ 136,320 98.7 139,421 101.5‘ 138,227 101.4

*1IERD BRELEE] 055, ERAADOHZHELECHS TS [BRTLEE] &U. ZFIRED BIEROBEERTNO SHERRCEEL [FRRTFHN CUTHREZFRULTEDEY,

Of the sales previously presented under product sales, only sales of products purchased outright have been included under “product sales” as defined by the new accounting standard.

Commissioned sales, which were previously presented as a gross amount, are now presented as a net amount under the newly added item “commission fees”.
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<8E> P EHE (2022F3AH1~2026FE3AH1) (CDWT (Reference) About New Medium-Term Management Plan (Fiscal Years Ending March 31, 2022-2026)

(EARI97RELDEF+] Specific Efforts (#ESTE]]  Numerical Targets
1. SEEEEER Business Strategies
m/\FEEE Retailing WNEEEMNERBL
Retailing segment: Operating income outlook
JOFCLDTROBAANMEZINDH. CNEFTEDHEATEEBEEREED NS> A TA—XA—S 3725 (L.
HIZRREEFRRUET ., J§HE [A2SA>EATSA2O/ME] OTSY hIA—AEAIEDT, )
ECThCRM T BIMBENSERERANY NEBEL. COANS MIREBE R BED< DEEDET, e
. TNBOANS MDA STV I EBETZTET, AHOEBEITTRL . s | 4.3%
LEDOBLMRTEMT 2T EERTCAN. BEIEEDTVEET, 1 | TS g
While deterioration of market conditions by COVID-19 are concerned, we will achieve new growth by further progress
in transformation of department stores. We will define stores as platforms with online and offline fused. | 120
And we will hold various store events of new businesses, in which E-commerce is main part of sales, and promote making stores 100 20
where these events become motivation for customer to visit. Also, by combining these events with FinTech, ‘
we will promote commercialization, in which events are held not only at MARUI stores 15 20
but also at commercial facilities nationwide. o s ‘m s s 1o s
FY2020 FY2021 FY2022 FY2023 FY2024 FY2025 FY2026

mJo T IBEE Fintech

2021 4 BB RS — MUTEHA— R 37T UZEC TUXZERIENICES. LTVDE5250 EZ2hE UFET.
Fle. T-ILRA—RICRSBZOEICHERUTEZS —L - PTARE [—AOEDD MFE) ZHIEBIT S
H—RELEFLUET, Feo UPIVERRODOREEEZREL. RY PAZOLRZEZHDFHN
HARNRIAFNDEC - R MEED—EX, REQREZRLICHTRE S T VERAEORDEAFZEET D ET,

5 FROEIRE (S 2 8D5.3JkMAZHELET . =5(C. S0OPAUEOBESH(CHETEIRILF—%
TIARRA— RHWTTHAWZZE. COBIRELTVE EZMIIT DT S ICHULET .

Through new card and new application, which started in April 2021, we will dramatically increase UX and aim to

further improve lifetime value. Also, we will expand cards to support each individual's "Interests" such as game and anime
content which have grown into the second pillar after the Gold Card. Also, we will increase the ratio of online applications of
card members instead of physical stores and strengthen strategy of maximizing share of household finances, such as
E-commerce, Internet services and Rent, which are expected to expand. We will aim to double the current transaction volume
of ¥5.3 trillion five years later. Further, we will try to achieve both reduction of CO2 and improvement of lifetime value

by having more than 500,000 customers to use renewable energy and pay the charges by EPOS Card.

wRRIGE Forward-Looking Investments

BRFFEUT o DIINE—A2TREDA 2I\T M ERBOMIIZHE LT IR 3 > ZAIBULET,
FRBHEREEFHANS DA I R—2 3 VA, HERREEHANSDA IR 3> BAZHSULET,
FREBEEF, ECERLCAT 7, EHl. T4 2Ty Iz ahREMBEDESRIAET I ZBELET.
HAWSE(G, HAIDEBZICEDE, HICKRL. fifiEz D < SEDEHZESD.,

INGE - T 2TV INDEFIGEE, J7AF22v)LUS—2>0OmAEZERLUET,

We will create innovation to achieve both impacts, like sustainability and well-being, and revenue.

We will aim to create innovation from within the company about investment in new businesses and

to introduce innovation from outside about Co-Creative Investment. About investment in new businesses,

we will develop the original business model, in which E-commerce, media, stores and FinTech are combined.

About Co-Creative Investment, we will promote efforts to grow together and create value based on the idea of co-creation,
and pursue both earnings contributions to our Retailing, FinTech, and financial returns.
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FinTech segment: Operating income outlook

(M)

(100millions of yen) RS

600 Medium-term management plan
ROIC3.8% i 4.7T%
(HirhEHAART )

(Average for perlod of previous |
medlum-term management)
400

200 { 460
384 ‘410
203
20.3 213 223 233 24.3 253 26.3
F¥2020 FY2021 Fr2022 FY2023 FY2024 FY2025 FY2026
P Ty R
m HAKESHMFIZRBL
Co-Creative investment: Profit contribution outlook
(=) 55
(100millions of yen) _
« T4oTVY
: // FinTech
- SAHEEETON— KRR
40 Usage of EPOS card at Co-creative investee
- HEUEES L DO SHEN— K ORI
Usage of Collaboration cards with Co-creative investee
hFE
" Retailing
- HAUREKOTF > FHIE
Open stores by Co-creative investee
213 263 * v =0
FY2021 FY2026 *Contribution included in Retailing and FinTech operating income
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2.

3.

(FEEKPI)

Specific Efforts

BARBR

BRZECEREECRDEH. FCHIIRE/NS RS —hEUT. BEREARLER25%EZEREVTRELET,
FSFHMOBREEF v 1 - JO—-23008A%. RRIGEZSHIHMEREIC800EM.
BEARRBLDIZHDEHHREUS(C500/8M. #kFET(C1000FHEZED I DFECTY.

Capital measures

We will try to eliminate excessive equity and set a target of equity ratio of around 25% for achieving new targeted balance sheet.

Also, we plan to allocate core operating cash flow in the next 5 years of ¥230 billion to growth investments including
Forward-Looking Investments of ¥80 billion, share buybacks of ¥50 billion as a measure toward realization
of the ideal equity ratio, and shareholder returns of ¥100 billion.

SPZAWA
2019 (CAFR U TEZ322050] ([CEDE, BRFFEUF v £ITILE— 2T CEAD3EEE
12O EUTERLEFLUR. TREREAROREZHICAID] [—AVDEDD=RZH(CAIB]
[HAIDT Sy hIA—L%EDLB] O3DOEFEZERINL, TELREDHEHEEZPIHREED
FEKPIEUTHRELFY. Feo RF—URILFT—DORHDFIR EEEEFCERT ZHARECHIT T,
RF =R —R— RA = ([CDZR BT ET. ANFUREFZE LS ETENDET,

Impacts

Based on "VISION 2050", which was published in 2019, we difined goals related to sustainability and well-being as "Impact".
To achieve the three objectives of "Building tomorrow’s world for future generations",

"Creating happiness for each individual", and "Establishing a co-creation platform",

we set main efforts as major targets of medium-term management plan.

Also, for the co-creation management, which realizes both interest and happiness value,

we plan to invite stakeholders to board members and evolve the governance system.

Major targets

AT NMIDWTIE 26F3AMDBERE LT, [CO2HFHAIRHEL10070 R B ] [ERER & DHAIDEEA 1504 L |
1RED 6 DOEREDEMZSHESLET. TLT. INSDA2/TRZERIRI ST LT, EPS200MLL L. ROE13%BLE.
ROIC4%M EZRIRLTEWDET,

About Impact, we aim to achieve six goals, such as "Reduction of CO2 emissions of 1 million tons or more",
"Co-creation activities oriented toward future generations of 150 or more" and so on.And, by realizing these impacts,
we will achieve EPS of ¥200 or more, ROE of 13.0% or more and ROIC of 4.0% or more.
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m B ETE

Hppug
*ywa-70—
Core operating
cash flow

23001EM

u>)(U k- ERIEE

Capital allocation plan

(f€F=100millions of yen)

RRIgE
Investing for
growh FRg
— Forward-looking investments 3002
HFEAL
b B HmE
op:iﬂ:i"z:;l] on Share buybacks 500f8F
(5]
BREET Dividends 800fEF3
Shareholder
returns
R ——
Impacts
BiRRHT R ORER

Realization of a carbon-free society

Y—*%a2F5—Ta/S—DOXR
Creation of a circular economy

—ADEboBEBRREGE

Assistance for self-actualization

— AV b TFE) ZiGE

Support for individual preferences

Helo TF) I<b
Provision of venues for co-creation
HANCED MBS HDRR

Facilitation of work styles that are transparent to both internal and
external stakeholders



AERHTHBHE U TE DX IFEROFRICAT 3R, HHMREAFLUTVDBIRNRUSIENTH D T 2 —EDFHRICEDNTED,
KEROFEEF (IR RBRCKIDKREL RRDAERMENGDFT . BSEVEDE(E. I REP :marui-ir@0101.co.jplCTEFE < T\,

The forward-looking statements contained in this presentation are based on information available at the time of preparation of
this presentation and certain assumptions that MARUI GROUP deems to be reasonable.

The forward-looking statements may differ materially from actual results due to a variety of different factors.

Please direct any inquiries to the IR Department (E-Mail:marui-ir@0101.co.jp).



