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1. ¥EDMWE Financial summary

2021/6/30 2022/6/30 2022/3/31
3nA BIEELE 3nA8 BIEELE 125AR BIEELE
(F9./Yen) 3 months YOY(%) 3 months YOY(%) FY2022 YOY(%)

1 REIZ DIUHEARHEFIZE (EPS) Earnings per share 15.59 213.6 19.20 123.2 85.81 811.4

BoBEARZEHFIEE (ROE) Return on equity - - - - 6.5% +5.7%

RTEARFIEE (ROIC) Return on invested capital *1 0.6% AN0.2% 0.7% +0.1% 3.3% +1.9%

HEEARIR & Capital costs *2 - - - - 7.7% A0.1%

BAOX ~ (WACC) Weighted average cost of capital *3 - - - - 3.5% -

(&7 M./ Millions of Yen)

DI —THEURS Total Group transactions 784,666 127.5 935,746 119.3 3,373,446 115.6
NFE Retailing 52,816 155.1 64,023 121.2 245,255 107.0
JTA>FYY FinTech 746,081 126.1 889,542 119.2 3,200,536 115.9
M= Eliminations A14,230 - A17,819 - AT72,345 -

55 _EINZS Revenue 48,578 113.7 51,068 105.1 209,323 101.5
[UA—U>PLRZa1—] [Recurring revenue] *1x4 [34,624] [114.3] [35,554] [102.7] [140,972] [103.6]
NFE Retailing 16,592 137.9 16,841 101.5 72,940 102.2
T42F7vD FinTech 31,985 104.3 34,227 107.0 136,383 101.2

Fo L#RFIEE Gross profit 42,503 114.4 44,795 105.4 181,073 102.1
[UA—U>PLRZa1—] [Recurring gross profit] *1%4 [31,324] [114.5] [32,165] [102.7] [127,587] [103.2]

5t LTI Gross profit margin 87.5% +0.5% 87.7% +0.2% 86.5% +0.5%
JEEH - Web Store + Web 88.7% +1.9% 90.2% +1.5% 88.3% +1.6%

RFEERU—IREIRE Selling, general and administrative expenses 35,527 125.6 37,330 105.1 144,288 89.0

[=E 1A Operating income 6,975 78.6 7,465 107.0 36,784 241.6
NS5 Retailing 213 25.4 856 401.3 1,963 132.5
42T FinTech 8,351 88.0 8,502 101.8 41,220 204.0
SHEX(F2Ht Eliminations/Corporate A1,589 - A1,893 = 6,398 -

EEAZE Ordinary income 6,815 72.8 7,218 105.9 35,547 244.8

Btttk E (CIRE I D E-HAREFI 2% Net income attributable to owners of parent 3,330 212.8 3,843 115.4 17,791 784.6

(¥ Share)
BRIk AR (B zikR<) Average number of shares (excluding treasury stock) *2 213,562,945 99.6 200,156,951 93.7 207,338,345 96.7

* SFERE. RR—D(CEHLTHBEDFET,
The notes are on the next page.



*1

*2

FHfll(Ep. 212 BRI IZE0,

For more details, please refer to page 21.

BRI BOBEL (CHNT, BITERINEN SERT 2ECHRIMICIE. RERMBIPERS JUKISESOPEEMRE I 2UMRZEEZHTHENFTI.
(20234E3A88 SE1MM¥H 766,567, 20224E3AH8 752,112, 202243888 #1MM¥H 708,745)

Treasury stock excluded from average number of shares includes Board Incentive Plan and Employees Stock Ownership Plan.
(FY2023 1Q 766,567 FY2022 752,112 FY2022 1Q 708,745)

*1~4(3, Non-GAAPIEIRT Y. FtERIZE. p.20 <EE> Non-GAAPIERIC DN TZT SR IZE,

Items % 1-4 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.



2. V) —T#H4RE Total Group transactions

2021/6/30 2022/6/30 2022/3/31

38R HIEELL 3nA HIEELL 1218 HIEELL

(&7 M./ Millions of Yen) 3 months YOY(%) 3 months YOY(%) FY2022 YOY(%)
NFE Retailing 52,816 155.1 64,023 121.2 245,255 107.0
EEMERT > e te%E Tenant sales and others 36,204 184.3 46,774 129.2 169,778 112.0
[l = Product sales 1,568 102.6 920 58.7 5,939 72.9
ZHRGER LS Commisioned sales 4,220 92.1 4,856 115.1 18,743 96.7
SHILEAT LS Consignment sales 6,892 156.2 6,967 101.1 30,288 100.1
BEESZEUNA Related business revenues 3,930 101.2 4,504 114.6 20,505 103.7
JTA>FYY FinTech 746,081 126.1 889,542 119.2 3,200,536 115.9
H—RILSw Card Credit *1 714,819 126.4 855,695 119.7 3,075,991 116.2
(DE - URERS) (Total transactions for installment and revolving payments) (66,659) (121.0) (79,453) (119.2) (292,049) (114.2)
H—RFrvs > Cash advance 29,043 120.4 31,629 108.9 115,547 110.2
IT 1B IT, etc. 2,218 105.4 2,216 99.9 8,997 103.2
M= Eliminations A14,230 - A17,819 - NAT72,345 -
ait Total 784,666 127.5 935,746 119.3 3,373,446 115.6

*1 INFET [23vEIILDy b OMIINMEE. 2t - BF«) 1 & [H—EX] RS UTRELTHEDFELEN. H—EXDRRICEDDIRELVWIER LD, S3vESIILDyY hEHRE
BIMEFIZIC [D—RILSy b ELTEDFET, ARIFp.5SZZELZEZ0.
“Card shopping” (outside of Marui Group, Marui/Modi) and “Service” were formerly presented separately.

Since the proportion of “Service” transactions accounted for by rent has expanded, “Service” has been integrated with “Card shopping”, and renamed as “Card credit”. Please refer to page 5 for the breakdown.

* EEMERT > MELEEE. ERERZNZHELTCVBT T hOBIRESE CY, BRttad. ECAFEEMEZFRLETD. AANZHRRCEREEVRDIERTALETCORLEETY.
ZERGTE LEE. ECWe bZEHRILET D, BMROPMBIEGESEIEICH DEREESETEHICHDZARTHETORIRE T . HILHAT LS. RO ERAKICEEIEL DEREAANDEEEROEZIETOERRETY .
BRESHUNA (L, /G - We b o/N\GEREESEE (MLt - L. TO/\FTAIRSAT b BEEILIRSAS b RBESESE) OIETY .
Tenant sales and others are the sales of tenants which made the fixed-term rental contracts. Product sales are the sales mainly by private-brand specialty stores of products purchased outright (products paid for at
time of procurement). Commisioned sales are (mainly online) transactions involving products owned by business partners but for which product management responsibility rests with the Company.
Consignment sales are the sales by the department store type of contract which products are procured from suppliers at the same time they are sold to customers. Related business revenues are the revenues of

retail-related buisiness except store and web revenue, which are commercial facility design - construction, property management, comprehensive building management and real estate business, etc.



<8E>H—RIL>v FEUEERMER (Reference) Card credit transaction volume

(f&M.7100 millions of yen)

2021/6/30 2022/6/30 2022/3/31

31AH BIFFLE 31AH BIFFELE 1218 BIFFLE

3 months YOY(%) 3 months YOY(%) FY2022 YOY(%)
KEIALY Rent 1,348 126 1,608 119 5,732 124
EC E-commerce 1,244 111 1,345 108 5,219 110
TFEEAALY GBIEE - AHBILE)  Regular payments (communications fees, utilities, etc.) 772 107 871 113 3,122 107
RSNRILR I A—FTA A b Travel &entertainment 564 227 915 162 2,713 144
s (B8IE - SCH) Commercial facilities (department stores, shopping centers, etc.) 536 152 663 124 2,554 111
e Food 219 150 339 155 1,043 120
H—EX (REHLVBRE) Service (exclude rent) 50 130 52 103 221 112
At Others 2,416 123 2,762 114 10,156 113
=1 Total 7,148 126 8,557 120 30,760 116

* BEGEE. PMORBELZTOTVSIEsH. UEICRRUERIEERZZHBENTSNETY,

The classification of figures is reviewed prior to each disclosure. Some figures may therefore differ from previously disclosed figures.




3. 55LINEE Revenue

2021/6/30 2022/6/30 2022/3/31
31K BIEFLE 31nH BIFELE 121AH BIEFLE
(&7 M./ Millions of Yen) 3 months YOY(%) 3 months YOY(%) FY2022 YOY(%)
NFE Retailing 16,592 137.9 16,841 101.5 72,940 102.2
EEMERT > MIAE Tenant rent revenue and others 8,810 190.1 8,916 101.2 36,473 110.1
[Zlrbe =) Product sales 1,500 101.8 793 52.9 5,425 70.3
ARG FEA Commission fees 1,226 90.9 1,437 117.2 5,454 95.4
HEEASE LS (#%E) Consignment revenue 1,124 162.0 1,189 105.8 5,080 100.2
BEESZEUNA Related business revenue 3,930 101.2 4,504 114.6 20,505 103.7
Ja>7v0 FinTech 31,985 104.3 34,227 107.0 136,383 101.2
DE - URFER Finance charges on installment and revolving payments 11,866 98.1 12,332 103.9 47,860 100.6
INERIEF & Affiliate commissions 9,381 125.3 11,109 118.4 39,299 111.4
H—RFr v >IFE Interest income on consumer loans 5,233 87.5 5,086 97.2 20,510 92.6
BEREME Liquidated accounts receivable A1,039 - A1,287 = 895 20.3
TREMCEIERELR Gain on transfer of liquidated accounts receivable - - = = 5,566 71.1
EEREA i Amortization of liquidated accounts receivable and others A1,039 - N1,287 — 4,670 -
H—EXUXA Service revenue 4,325 117.7 4,770 110.3 18,818 113.2
IT 1B IT, etc. 2,218 105.4 2,216 99.9 8,997 103.2
a5t Total 48,578 113.7 51,068 105.1 209,323 101.5
[UAh—U>TLRZa1-] [Recurring revenue] *1%k4 [34,624] [114.3] [35,554] [102.7] [140,972] [103.6]
UH—U LR —H=R Ratio of recurring revenue *5 70.1% +0.2% 68.0% N2.1% 66.0% +1.3%
*1 FEp.212BRIZE .
For more details, please refer to page 21.
* %4,5(F Non-GAAPIBIET Y, &L, p.20 <EE> Non-GAAPIBIEIC DLW TETESIBLEE0,
Items % 4,5 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.
* EHMERT > MIAEE. EEMERZNICEDKRENAZORETY, BRtLeld. FCEEFMEERLETD. CANEHATEREEV BRI EREAFETODE LR T,

ZERGFHRL. E(CWe bEHPILET D, BROFGIEGESEI%ICH DEREESEFHLCHDIZARTICED S FHENINATT,
HABEATE LR (#88) (3. EROIRSE R ICESEI S L DEREAANDIEEEROZETOTR LE T, MRENEOH 77 L5t L9 2R~ E L THEDET.
BAESEEUNA (. JE&H - We bISLo/\GERIESE (FEMERSET - ML, T/ (T IRISAT b, MEBILIRIAS b, RENESHESE) OINETI,

Rent revenues and others are the revenues of rental income and others which generates from the fixed-term rental contracts. Product sales are sales mainly by private-brand specialty stores of products purchased outright
(products paid for at time of procurement). Commission fees are the commission revenues for (mainly online) commission sales of products owned by business partners but for which product management responsibility rests
with the Company. Consignment revenues are the sales by the department store type of contract which products are procured from suppliers at the same time they are sold to customers, and the Company showsit at net value,
the portion that represents profit to the Company. Related business revenues are the revenues of retail-related buisiness except store and web revenue, which are commercial facility design - construction, property management,

comprehensive building management and real estate business, etc.



4. T LEEFZE Gross profit

2021/6/30 2022/6/30 2022/3/31
358 BIEFLE 368 AL 125 A8 BIEFLE
(B M./ Millions of Yen) 3 months YOY(%) 3 months YOY(%) FY2022 YOY (%)

NFE Retailing 12,279 150.2 12,414 101.1 51,885 105.0
EEMERT > hE Rent revenue and others 8,349 188.3 8,271 99.1 34,265 109.0
(=l Product sales 530 89.3 234 44.2 1,496 58.4
ARG FEA Commission fees 1,226 90.9 1,437 117.2 5,454 95.4
SEIBEA Consignment revenue 1,124 162.0 1,189 105.8 5,080 100.2
EEESES Related business revenue 1,048 95.1 1,281 122.2 5,587 121.1
Ja>7v0 FinTech 30,224 104.3 32,381 107.1 129,188 101.0
DE - URFER Finance charges on installment and revolving payments 11,866 98.1 12,332 103.9 47,860 100.6
HNERIEF & Affiliate commissions 9,381 125.3 11,109 118.4 39,299 111.4
H—RFrvz>P Interest income on consumer loans 5,233 87.5 5,086 97.2 20,510 92.6
BErERENME Liquidated accounts receivable A1,039 - N1,287 — 895 20.3
TREMCEIERER Gain on transfer of liquidated accounts receivable - - = = 5,566 71.1
EEREA i Amortization of liquidated accounts receivable and others A1,039 - N1,287 — AN4,670 -
H—EX Service revenue 4,325 117.7 4,770 110.3 18,818 113.2
IT b IT, etc. 456 111.5 370 81.1 1,802 95.6
= Total 42,503 114.4 44,795 105.4 181,073 102.1
[Uh—U>dL~RZa1-] [Recurring gross profit] *1%k4 [31,324] [114.5] [32,165] [102.7] [127,587] [103.2]
UBD—U>TLRZa—t=R Ratio of recurring gross profit *5 72.3% N0.1% 69.9% N2.4% 68.8% +0.7%

*1 FllEp.21E B8R <IZE0
For more details, please refer to page 21.
*  %4,5(% Non-GAAPIEIZET Y, TEIIE. p.20 <EE> Non-GAAPIBEE(ICDWTEIBIBIZEL,

Items % 4,5 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.



5. IRSGERUV—IREEE Selling, general and administrative expenses

2021/6/30 2022/6/30 2022/3/31

38R HIEELL 3nA HIEELL 12nRH HIEELL

(&7 M./ Millions of Yen) 3 months YOY(%) 3 months YOY(%) FY2022 YOY(%)
ARSE EEE Sales promotion expenses 7,532 120.2 7,841 104.1 31,166 108.4
R > NER Card rewards 6,434 119.0 7,350 114.2 27,156 109.8
ARFEEHE Sales administration costs 6,626 141.3 7,346 110.9 27,900 109.3
NG Personnel costs 9,102 121.5 9,126 100.3 36,494 103.9
=imE Equipment costs 4,972 175.6 5,186 104.3 21,262 108.1
RMEENE Depreciation and amortization 2,261 157.5 2,449 108.3 9,683 115.1
BRIER Provision for bad debts 3,571 83.1 3,928 110.0 12,403 79.6
FIRRZERSIHEEA Provision for loss on interest repayment - - - - - -
Tt Others 1,461 114.7 1,451 99.3 5,377 91.7
=5 Total 35,527 125.6 37,330 105.1 144,288 89.0




6. EBOA>MEEHR Segment information

2021/6/30 2022/6/30 2022/3/31

38R HIEELL 3nA HIEELL 1218 HIEELL

N5E Retailing (B M./ Millions of Yen) 3 months YOY(%) 3 months YOY(%) FY2022 YOY(%)
Fo LURZ Revenue 17,520 138.2 18,418 105.1 77,824 103.4
EEMNR Operating income 213 25.4 856 401.3 1,963 132.5
SRR Operating income to revenue 1.2% N5.4% 4.7% +3.5% 2.5% +0.5%
TIOA NEE Segment assets 250,191 94.9 244,138 97.6 252,499 97.8
RTEARFIEE (ROIC) Return on invested capital *1 0.1% N0.2% 0.3% +0.2% 0.7% +0.2%

JTA>FYY FinTech (&7 M./ Millions of Yen)

Fo LURZS Revenue 32,395 104.5 34,719 107.2 138,227 101.4
[=E 1A Operating income 8,351 88.0 8,502 101.8 41,220 204.0
EEARR Operating income to revenue 25.8% N4.8% 24.5% N1.3% 29.8% +15.0%
wIOA> NEE Segment assets 630,161 102.6 682,925 108.4 659,433 105.0
RTEARFIEEE (ROIC) Return on invested capital *1 1.0% N0.2% 1.0% 0.0% 5.0% +2.5%

* % 1(E. Non-GAAPHSIRTT,

STERE. p.20<EE> Non-GAAPERIC DLW TZI SR ZE0),

Item %1 is Non-GAAP indicator. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.



7. ERRENRROME

Summary of consolidated balance sheet

2021/6/30 2022/6/30 2022/3/31

BILELE BILELE BILELE

(&AM, Millions of Yen) YOY(%) YOY(%) YOY(%)
ExEE Operating receivables 552,037 102.1 596,322 108.0 571,673 105.0
ZIRRFEHNE Installment sales accounts receivable 435,560 105.8 479,174 110.0 457,624 107.3
EXEME Operating loans 116,476 90.4 117,147 100.6 114,049 96.6

(BtEREMLER) (Liquidated accounts receivable) (183,163) (103.2) (204,535) (111.7) (197,164) (108.2)

BE&EE Fixed assets 279,806 105.3 276,167 98.7 271,997 98.0
el Investment securities 44,680 126.5 38,818 86.9 36,031 85.5
BHFaE Interest-bearing debt 504,516 106.7 568,105 112.6 527,156 108.8
EIS-%N Shareholder's equity 283,910 97.6 260,436 91.7 261,614 90.3
B Total assets 905,498 102.3 945,573 104.4 920,026 102.1
TREMEEEE Ratio of liquidated accounts receivable *6 24.9% +0.2% 25.5% +0.6% 25.6% +0.5%
BHTFaE EXEEL Ratio of interest-bearing debt to operating receivables *7 91.4% +3.9% 95.3% +3.9% 92.2% +3.2%
BE&ALEE Equity ratio 31.4% A1.5% 27.5% A3.9% 28.4% A3.7%

* %6,7(F. Non-GAAPIEIRTY.

FHEINE. p.20 [ <EE> Non-GAAPIEIEICDWLT] ZZBRIEEL,

Items % 6,7 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.

-10-



8. JI—TJHEURE HIfFLLEE YOY change in monthly of total Group transactions

4/ 5H 64 78 84 94 10A 114 124 1A 2H 3R 25
(%) APR. MAY JUN. JUL. AUG. SEP. OCT. NOV. DEC. JAN. FEB. MAR. TOTAL
DI —THER= Total Group transactions 117.8 122.3 117.8 - - - - - - - - - 119.3
INFE Retailing 115.5 143.3 108.3 - - - - - - - - - 121.2
JE&H - Web Store - Web *1  115.5 147.7 106.9 - - - - - - - - - 121.8
BEFIE Store -+ Web(Exisiting stores) *2 117.3 149.9 109.0 - - - - - - - - - 123.8
PES FinTech 117.7 122.0 118.0 - - - - - - - - - 119.2
Hh—RoOLZv bk Card Credt *3  118.4 122.5 118.3 - - - - - - - - - 119.7
SMEBINER IS Card shopping(Outside of Marui Group) 118.4 121.8 118.7 - - - - - - - - - 119.7
FKEAL Mt Rent,etc *4 119.6 119.3 119.2 - - - - - - - - - 119.3
H—RFrvz >y Cash advance 102.8 112.0 112.0 - - - - - - - - - 108.9

*1  [/5& - Web] (. /NEOEBERTFT> NE, EmR. Z5ER%G. HILEADOSEETT.
“Store - Web” is a total of Tenant sales and others, Product sales, Commissioned sales and Consignment sales.

*2  BASHESRZEZIRLTVETY,

"Existing Stores" are excluded from the effects of closed stores.

*3 INET [23avEJILSy M & [H—EX] ZEXHUTRELTEDELEN, H—EXORRICEDIREIVWMERUIZIzD. >3 vESITILDY hEREL.
2IVEFIZIC Th—ROLZY R ELTHEDFET,
“Card shopping” and “Service” were formerly presented separately. Since the proportion of “Service” transactions accounted for by rent has expanded,

“Service” has been integrated with “Card shopping”, and renamed as “Card credit”.

*4  [H—BEX] O&#EBHT.

[REIME] ELTHEDET.

“Service” has been renamed as “Rent, etc.”.

-11-



9. /IhsE

IERIERE Transactions of Retailing by store

2021/6/30 2022/6/30 2022/3/31
358 BIEFLE 318 BIFELE 121A8 BIEFLE SoinmEiE (m)

(BHH./Millions of Yen) 3 months YOY(%) 3 months YOY(%) FY2022 YOY(%) Sales floor area
EFETIL Kitasenju Marui RIRED Tokyo 6,161 149.2 8,073 131.0 30,265 104.4 35,300
R J7=ZU—EO Marui Family Mizonokuchi HR)E Kanagawa 4,443 176.1 4,883 109.9 19,751 112.8 32,260
W e bk EC 4,525 86.4 4,707 104.0 18,574 91.6 -
FESILA Shinjuku Marui *1  BRRE Tokyo 3,235 218.1 4,475 138.4 15,692 111.2 30,590
BEE)LA Yurakucho Marui BRIRED Tokyo 2,073 194.2 3,342 161.2 11,574 110.3 18,500
HTER/& Machida *1  BRRE Tokyo 2,277 195.5 2,969 130.4 10,821 104.2 21,270
A ERRETE Marui Kinshicho BRIRED Tokyo 2,333 160.5 2,776 119.0 10,961 114.1 22,990
NI TJ7ZU—EKR Marui Family Shiki BEE Saitama 2,357 165.2 2,626 111.4 10,570 115.0 18,900
FEFILA Ueno Marui RIRED Tokyo 1,663 196.6 2,481 149.1 8,263 113.6 16,390
EDFIILA Kokubunji Marui RRED Tokyo 2,030 125.4 2,277 112.2 9,269 103.5 14,300
RIS+ 1R Marui City Yokohama B Kanagawa 1,973 293.9 2,162 109.6 7,993 116.3 16,510
FiEREF« Totsuka Modi HR)E Kanagawa 1,954 224.2 2,138 109.4 8,188 119.4 16,580
RAEILA Namba Marui KBRAF Osaka 879 97.1 1,832 208.3 6,185 93.2 17,000
biz)E5 Kashiwa 1 FER Chiba 1,673 230.5 1,830 109.4 6,680 118.0 18,810
RILA D7 ZU—iBEA Marui Family Ebina )R Kanagawa 1,686 150.9 1,789 106.1 7,270 108.6 19,500
BLEIIL1 Hakata Marui fafg e Fukuoka 1,495 237.1 1,748 116.9 6,565 115.9 15,000
RKEILA Omiya Marui BEE Saitama 1,400 246.4 1,606 114.7 5,970 127.2 13,970
FEILA Nakano Marui RRED Tokyo 1,329 164.6 1,476 111.1 5,828 107.5 4,950
AHSEHEFIE Marui Kichijoji BRIRED Tokyo 1,111 270.1 1,376 123.8 5,127 123.5 11,950
HEAIE Shibuya *1  BRRE Tokyo 808 230.6 1,240 153.5 4,847 133.1 14,090
Bl Soka Marui BEE Saitama 1,070 212.5 1,168 109.1 4,321 113.1 16,530
WAL Kobe Marui HER Hyogo 694 133.9 1,095 157.7 3,867 101.2 6,940
B Shizuoka *1 AR Shizuoka 173 74.8 540 312.3 1,212 68.6 5,540
B ILA Ikebukuro Marui BRIRHED Tokyo 862 228.0 — — *2 1,828 49.1 *2 -
*1 FEILAE. TAREE] [7RyOR] [A>] O3, BIHE - 3E8IE - H8EE. ZNEN IRIL1] [T« O28ZEBLTEDET,

R, FEEIL(F202143H28H(CRIEL. BRET + DHDOEBERDODTHEDET.
Shinjuku Marui includes "Main Building", "Annex" and "Men". Machida, Shibuya, Kashiwa include "Marui" and "Modi."
Shizuoka Marui closed on March 28, 2021 and develops only Shizuoka Modi.

*2 ERTIL(E. 2021588298 (CHIEWLVELE ULz,
Ikebukuro Marui closed on August 29, 2021.

* BEIBINAL RERAE. EICFTEHLOMTRETINMALR. CNETREOIRGEICET ELTHEDELEN 23FE3AMIDBRVVERIECEELTHEDET .

Fiz. BIFEH - AFEEHORES SURIFLICDNTE, ZEEROBIEERO>THEDFEY.

Revenue primarily earned from sources other than sales floors, such as parking lot revenue and advertising revenue, was previously recorded as transactions for each store.
From the fiscal year ending March 31, 2023, however, such revenue is excluded transactions for each store.

The figures for the same period of the previous year, the full year of the previous year, and YOY have also been changed.

-12-
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10. AfE - ELEHRUEH@OMERE YOY change in number of customers and sales per purchase

2021/6/30 2022/6/30 2022/3/31

1218 1218 1218

(%) FY2021 FY2022 FY2022

ANEEE Number of customers coming to stores 184.1 122.1 112.6

B LR Number of purchase 173.3 115.8 111.9

E=4=1ii} Sales per purchase 93.1 105.7 96.1
11. H—PR&E# Number of credit card members
2021/6/30 2022/6/30 2022/3/31
GIES BISEAE BIgEE
(73 A./10 thousands) Change Change Change

H— REEHEET Total 706 A9 718 +12 714 +5
TLETLA—R Premium cardholders *1 276 +20 298 +22 293 +23
TISFFH—R Platinum cardholders 10 +1 12 +1 11 +1
J—JLRA—R Gold cardholders 266 +19 287 +21 282 +22
TLET LH— RESEHERK Ratio of premium cardholders *1 39.2% +3.4% 41.6% +2.4% 41.1% +3.0%
M=) ZIGEIDH—R Cards tailored to each individual’s interests *2 37 +6 50 +13 45 +9
M7= ®ISETD0— RIERK Ratio of cards tailored to each individual’s interests *2 5.3% +1.0% 7.0% +1.7% 6.3% +1.2%
h—R&8>17 Share of credit card members *3 6.7% AN0.1% 6.8% +0.1% 6.8% 0.0%
RRED - BER - FR)IIE Tokyo, Saitama and Kanagawa prefectures *3 15.6% N0.3% 15.5% A0.1% 15.5% N0.2%
BERE - HER - )RS Other than Tokyo, Saitama and Kanagawa prefectures *3 3.9% 0.0% 4.0% +0.1% 4.0% +0.1%
=B New cardholders 12 +3 18 +5 61 +8
FIFAZEE (ETHARD) Active cardholders (fiscal year) 359 +21 386 +27 461 +15
FIAZR Ratio of active cardholders (fiscal year) 50.9% +3.5% 53.8% +2.9% 64.6% +1.6%
wEEL (1 5RAME) Active cardholders (for a year) 451 A12 471 +20 461 +15
FREIR Ratio of active cardholders (for a year) 63.9% N0.9% 65.7% +1.8% 64.6% +1.6%

*1 [JLETLHN—REE] & ISFFEEET-ILREBOEETT.,
“Premium cardholders” is the total number of Platinum cardholders and Gold cardholders.
*2  FE] ZIMEIDH—RE. 72X - = LEZ2HRLETDASRL—23 2 H—RTY,

“Cards tailored to each individual's interests” are collaboration cards primarily featuring anime and video game characters, etc.

*3  H—RRESITVE. BBEFHESIREERREOAONZNFGEVBHULTVET,

Share of credit card members was calculated using population figures from the 2020 Population Census (conducted by the Statistics Bureau of the Ministry of Internal Affairs and Communications) as the denominator.



12, E#f{5l& Operating receivables

2021/6/30 2022/6/30 2022/3/31
BI4FLE BIEELE BI4FLE
(&7 M./ Millions of Yen) YOY (%) YOY (%) YOY (%)
TSR AS Installment sales accounts receivable 435,560 105.8 479,174 110.0 457,624 107.3
(RatEEESD) (Including liquidated accounts receivable) (604,711) (105.1) (671,351) (111.0) (640,497) (107.7)
SE| - UARIAN Installment and revolving payments 254,011 86.6 256,423 100.9 247,971 97.0
(RatEEESD) (Including liquidated accounts receivable) (355,242) (100.3) (374,682) (105.5) (368,920) (103.6)
1+ 2@ R—FR1ERLALE Ear\rf]r;esztnf’\gai’;f;ae'mnnfoﬁ’f:ir';g:&;”a“:j’others 181,549 153.6 222,750 122.7 209,652 122.6
(RatEEESD) (Including liquidated accounts receivable) (249,468) (112.9) (296,669) (118.9) (271,577) (113.7)
EXEMEES Operating loans outstanding 116,476 90.4 117,147 100.6 114,049 96.6
(REMLEEZSD) (Including liquidated accounts receivable) (130,489) (91.6) (129,505) (99.2) (128,339) (97.3)
=L Total 552,037 102.1 596,322 108.0 571,673 105.0
(RatEEESD) (Including liquidated accounts receivable) (735,200) (102.4) (800,857) (108.9) (768,837) (105.8)
(&7 M./ Millions of Yen)
FIRREERSIEHRES Allowance of loss on interest repayment balance 21,398 602.4 16,067 75.1 17,330 76.0
(%)
Bf=R Ratio of bad debt write-offs *8 0.48 +0.01 0.44 A0.04 1.81 A0.28
2021/6/30 2022/6/30 2022/3/31
BIEFE BIEEE BIEFE
(73M.710 thousands of Yen) Change Change Change

1 ASZ053E - UNALVE (BIft5sHie) Balance of installment and revolving payments per customer *9 38.5 +0.9 40.0 +1.5 39.7 +1.4
1 ASBDEXEENEERS Balance of operating loans outstanding per customer *10 23.9 AN0.3 24.0 +0.1 24.0 +0.1

*  *8~10(%. Non-GAAPIEIZT T, StER(E. p.20 [ <SE> Non-GAAPIBEE(CDWT] ZIZBBIIEEL,
Items % 8-10 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.
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13. E&EHEEREE Investments

& L EMERNE  Investments and depreciation and amortization

2022/3/31 2022/6/30 2023/3/31 2024/3/31

1218 38A 1218 121R

(B Millions of Yen) FY2022 3 months FY2023 FY2024
&R (BEEET LER) Total investments (Capitalized amount) 12,198 2,596 18,000 18,500
RABIRE (BRRE) Capital investments (Property and equipment) 5,781 742 8,500 9,000
VI DI (BEEE) Software investments (Intangible assets) 2,725 560 3,500 3,000
HANSYE (B\E) Co-Creative investments (Intangible assets) 2,600 716 4,500 4,500
FREBE M (BZRE) Investment in new business, etc. (Intangible assets) 1,090 576 1,500 2,000
RMEENE Depreciation and amortization 11,221 2,759 11,000 11,000
ANHNBEARGE (BIESE) Human capital investment (Intangible assets) *1%2 7,712 2,245 9,000 10,000

1 MPEROBEMRICDBNDAMADIRE | 7 [NNEARRE| EHLICERL. IEROAMIGE - ARMRE(CINX. FRBEERADKRECAMBEERICENDZ AHESDERZBMLTHEDET,
BIFCDVWTEBERRDBIELR O THNET .
"Investment in human resources" that will lead to future corporate growth is newly defined as "human capital investment".In addition to conventional investment in human resources and R&D investments,
items such as investment in new business areas and personnel expenses related to human resources growth have been added.
The figures for the previous year have also been redefined.

*2  [AMEARE] (CFERERBEFENET,
"Human capital investment " includes expense items.
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14. BFIF&E Interest-bearing debt

2021/6/30 2022/6/30 2022/3/31
RIEARZE BIHARZE RIEARZE

(B M./ Millions of Yen) Change Change Change
EMEAE Short-term loans 71,316 +8,936 91,983 +15,827 76,156 +13,776
aAR—>v)L - R—)\— Commercial paper 21,000 +21,000 88,000 +55,000 33,000 +33,000
& Straight bonds 100,000 A10,000 61,421 A19,878 81,300 A28,700
RAEAfEAE Long-term loans 312,200 - 326,700 10,000 336,700 +24,500
A Total 504,516 +19,936 568,105 +40,948 527,156 +42,576
B TFEE SXEEL Ratio of interest-bearing debt to operating receivables *7 91.4% +2.4% 95.3% +3.1% 92.2% +3.2%
D/EL-S Debt/Equity ratio 1.81% +0.115% 2.218 +0.215 2.018 +0.31%
* % 7(&. Non-GAAPIBEETY . :tERI(E. p.20 [ <&E> Non-GAAPIBIZICDU\T] ZTBRIEEN,

Item %7 is Non-GAAP indicator. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.
2021/6/30 2022/6/30 2022/3/31
3nA AILELE 3nA AL 1218 AL

(B M./ Millions of Yen) 3 months YOY(%) 3 months YOY (%) FY2021 YOY(%)
ZHFIE Interest expense 330 106.0 323 97.9 1,274 102.4
*x URIVE > EiEiREEIc £ B8 Procurement through Liquidation of Revolving Receivables

(B, Millions of Yen)
FER FEEAR POER i FERRE TREMCEIEEE R EEREIME (S5THAR)
Procurement date Procurement period Applicable receivables Procurement amount Gain on transfer of liquidated receivables 'Amount of gain on transfer and others (for fiscal year)
2018498 53 51A ZIfRFTHIE
September 2018 5 years 3 months Installment sales accounts receivables 30,000 4,234 2
2019438 54 EXEME
March 2019 5 years Operating loans 15,000 1,826 O
2019%9 A8 58 h1A ZIfRsTHE
September 2019 5 years 8 months Installment sales accounts receivables 40,000 7,110 =
2020498 59 5A ZIfRFTHIE
September 2020 5 years 9 months Installment sales accounts receivables 45,000 7,833 S
2021498 5410 nA RS HIE
September 2021 5 years 10 months Installment sales accounts receivables 32,000 2,266 2=
O
St 1,287
total
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15. #£tE# Number of employees

2021/6/30 2022/6/30 2022/3/31

BIfFE BIEEE BIEFE

(A Number) Change Change Change
NS5 Retailing 2,936 N88 2,632 A304 2,736 A153
(783) (+6) (719) (A64) (767) (A7)
JTA>FYY FinTech 1,640 +65 1,754 +114 1,677 +84
(728) (+72) (722) (A6) (740) (+50)
b W= Head office, corporate management departments 247 AN127 249 +2 241 A132
(23) (0) (27) (+4) (23) (0)
=5 Total 4,823 A150 4,635 A188 4,654 A201
(1,534) (+78) (1,468) (A66) (1,530) (+43)

* HBRIIMEARTT,

() REEREEHTEDOHPTFIERERTH D, MEABCPEEATEDEEA.

The number in brackets ( ) in the lower row is the average number of part-time employees which is not included in each of the numbers in the upper row.
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16. 202343AHIFE Forecasts for the fiscal year ending March 31, 2023

(1) EREELETFIE Consolidated financial results forecasts

2022/3/31 2022/6/30 2023/3/31
ES BIEFLE e BIEFLE T8 AL
(MH./Yen) Actual YOY (%) Actual YOY(%) Forecast YOY (%)

1 #REZ D SEBHEFIZS (EPS) Earnings per share 85.8 811.4 19.2 123.2 109.2 127.2

HOEALMMFIZE (ROE) Return on equity 6.5% +5.7% - - 8.4% +1.9%

RTEARFIEE (ROIC) Return on invested capital *1 3.3% +1.9% 0.7% +0.1% 3.5% +0.2%

(B7/M./Millions of yen)

DI —THEURS Total Group transactions 3,373,446 115.6 935,746 119.3 3,910,000 115.9
IN5E Retailing 245,255 107.0 64,023 121.2 270,000 110.1
JA2TV0 FinTech 3,200,536 115.9 889,542 119.2 3,720,000 116.2
HE Eliminations N72,345 - AN17,819 - 80,000 =

5t EUINES Revenue 209,323 101.5 51,068 105.1 222,000 106.1
IN5E Retailing 72,940 102.2 16,841 101.5 73,000 100.1
JA427Y0 FinTech 136,383 101.2 34,227 107.0 149,000 109.3

5o LARFIZ Gross profit 181,073 102.1 44,795 105.4 194,000 107.1

RFEERU—IREIRE Selling, general and administrative expenses 144,288 89.0 37,330 105.1 153,000 106.0

(=EEA Operating income 36,784 241.6 7,465 107.0 41,000 111.5
NFE Retailing 1,963 132.5 856 401.3 3,500 178.3
JA>2FV0 FinTech 41,220 204.0 8,502 101.8 44,000 106.7
SHEX(F&2H Eliminations/Corporate 6,398 - A1,893 - 6,500 =

BERE Ordinary income 35,547 244.8 7,218 105.9 38,500 108.3

SEATE Income taxes 8,625 306.2 2,302 145.8 11,500 133.3

PR E(CIRE I D A& Net income attributable to owners of parent 17,791 784.6 3,843 115.4 21,500 120.8

(MH./Yen)

1RHE DRSS Cash dividends per share 52.00 +1.0 - - 59.00 +7.0

oM Payout ratio *1 60.6% N421.7% - - 54.0% N6.6%

ORI Total return ratio *2 228.5% A255.0% - - 174.6% A53.9%

* % 1(& Non-GAAPHSIET Y. STEI(E. p.20 <EE> Non-GAAPERICDWTEISRIZE0\,

Items %1 is Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.
*1 EeHMm = 1RHZDEEE/EPS  (EPS(CERATIHAPFHARIBOBEL (CHNT, FITEHMRNEN SERT DESHRC(E.

Payout ratio = Cash dividends per share / EPS

=

SR B I PEERUKIISE S O PEENMBI 2HHKAESHTNET . )

(In calculating for the average number of shares to use for EPS, treasury stock to be deducted from the number of issued shares include shares held under the BIP Trust and the ESOP Trust.)

*2 #iRsTiEm =  (BCER+ BAREL) /HERRRIE
Total return ratio = (Total dividends + Share buybacks) / Net income
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(2) #ilR%fF Forecasts assumptions

@®© FTLERFEDFI Forecasts of revenue

2022/3/31 2022/6/30 2023/3/31
ES AL S AL STAG AL
(B M./ Millions of yen) Actual YOY(%) Actual YOY(%) Forecast YOY(%)
FE_bUNEE Revenue 209,323 101.5 51,068 105.1 222,000 106.1
N5E Retailing 72,940 102.2 16,841 101.5 73,000 100.1
EEMERT T > MIAE Tenant rent revenue and others 36,473 110.1 8,916 101.2 39,000 106.9
[l = Product sales 5,425 70.3 793 52.9 3,000 55.3
ZEEIRFEFE Commision fees 5,454 95.4 1,437 117.2 5,500 100.8
SHIbEAT LS (F%8) Consignment revenue 5,080 100.2 1,189 105.8 4,500 88.6
ESEEET VPN Related business revenue 20,505 103.7 4,504 114.6 21,000 102.4
JA427Y0 FinTech 136,383 101.2 34,227 107.0 149,000 109.3
DE - URFER Finance charges on installment and revolving payments 47,860 100.6 12,332 103.9 50,000 104.5
HNERIEF & Affiliate commissions 39,299 111.4 11,109 118.4 46,000 117.0
H—RFrvz>P Interest income on consumer loans 20,510 92.6 5,086 97.2 21,000 102.4
BEREME Liquidated accounts receivable 895 20.3 A 1,287 - 0 0.0
H—EXUXA Service revenue 18,818 113.2 4,770 110.3 23,000 122.2
IT fib IT, etc. 8,997 103.2 2,216 99.9 9,000 100.0
@ HURE®DFHE Forecasts of transactions 2022/3/31 2022/6/30 2023/3/31
ES AL S AL STAG AL
(B M./ Millions of yen) Actual YOY(%) Actual YOY(%) Forecast YOY(%)
TA>FTVY FinTech 3,200,536 115.9 889,542 119.2 3,720,000 116.2
H—RILZw b Card Credit *1 3,075,991 116.2 855,695 119.7 3,587,000 116.6
H—RFrwv > Cash advance 115,547 110.2 31,629 108.9 124,000 107.3
IT fib IT, etc. 8,997 103.2 2,216 99.9 9,000 100.0
® EZRBEEDTFHE Forecasts of operating receivables 2022/3/31 2022/6/30 2023/3/31
e AL e HIELL STAG AL
(B M./ Millions of yen) Actual YOY(%) Actual YOY(%) Forecast YOY(%)
SE - URIVES (RBMcEIEESD) Lo et and revolving payments 368,920 103.6 374,682 105.5 393,000 106.5
(Including liquidated accounts receivable)
EEHORRE RBLEEESD) Operating loans outstanding 128,339 97.3 129,505 99.2 134,000 104.4

(Including liquidated accounts receivable)

*1 INET [2avEXIdoLSy b GMBIMEAE. AH - €5 v) | & [U—EBX] ZRDULTRELTHDELIZA H—EXDA

23vESIILDY hEREL. EMEHIZC [h—RILZY R ELTHBDET.

FRICESHDRELNDIER UTzfzsd,

“Card shopping” (outside of Marui Group, Marui/Modi) and “Service” were formerly presented separately. Since the proportion of “Service” transactions accounted for by rent has expanded,

“Service” has been integrated with “Card shopping”, and renamed as “Card credit”.
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<8E>Non-GAAPIBIEICDWLT (Reference) About Non-GAAP indicators

*1 WTFEARFEE (ROIC) = MEIESREZREND /HTELR FHFTHE - ©HE + EEEME + B + B - BEEATERE + ZEARIE - BHE)
ROIC = After tax operating income / Invested capital (Installment sales accounts receivable - Accounts receivable + Operating loans + Products +

Tangible and intangible fixed assets + Guarantee deposits - Accounts payable)

*x2 BEEARIRb = UROIITU—L—b + BfE x URTITLZT A

Capital costs = Risk free rate + B x Risk premium

*3 WACC (MEFHIEARTIRL) = HEEARIZAS[URIITU—L—h + Bl x UROTLZT L] x BHEREE / (BAITAEE + BEHREE) + BAL— b x (1-8X) x Gil7afE
/. (BRIFEE + KMEHEE) RHEERE. HEINEROIMRNFIEREFERICHEE T IMEOFIEZERLTEDET,
WACC = Capital costs [Risk free rate + 8 x Risk premium]x Market capitalization / (Interest-bearing debt + Market capitalization) + Borrowing rate x(1-tax rate) x Interest-bearing debt

/ (Interest-bearing debt + Market capitalization) * Market capitalization is calculated using the average number of years that shares are held by institutional investors.

*4 UBD—UZTILNRZa1— = BESFFCEHEEIKSFEEOZNCED SEHRIRIIA

Recurring revenue [or Recurring gross profit] is revenue [or gross profit] that is generated on a recurring basis through contracts with customers and business partners

*5 UB—UZTLARIa—WER = UH-USITLARITa— / GELUE [FEERRAR] + REERD [BEEIEkSENSVRERE])
Ratio of recurring revenue [or Ratio of recurring gross profit] = Recurring revenue [or Recurring gross profit] / (Consolidated revenue [or Consolidated gross profit]

+ Selling, general and administrative expenses paid by business partners)

*6 REMCLLLR = BEREMEE / (EXEE+BEREER)

Ratio of liquidated accounts receivable = Liquidated accounts receivable / (Operating receivables + Liquidated accounts receivable)

*7 BTl BEXEEL = BRFaE / EXEE

Ratio of interest-bearing debt to operating receivables = Interest-bearing debt / Operating receivables

*8 Bl = SfEIE / MREXEERS (RBULEESD)

Ratio of bad debt write-offs = Bad debt write-offs / Operating receivables at the end of period (including liquidated accounts receivable)

*9 1 ASHEDHE - URIALVES EIESSEE) = 28 - URLOWERS (REMUEIESD) / SWPEH

Balance of installment and revolving payments per customer = Installment and revolving payments(including liquidated accounts receivable) / Number of customers making payments

*10 1 AHEDERENEARE = EXEMEES (RBMEES0) / SSAPEH

Balance of operating loans outstanding per customer = Operating loans outstanding (including liquidated accounts receivable) / Number of customers making payments

*  Non-GAAP{EfZ (Non-Generally Accepted Acounting Principles) : HttJ)L—FDOEEDOEERZRIIBESE LU TERLTHBDET,

Non-GAAP (non-generally accepted accounting principles) indicators are indicators used to better illustrate the state of MARUI GROUP’s business.
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<BE>SLTVIEEDIEEICDWVWT (Reference) About Lifetime Value Management indicators

[(UB—U>TLARZa—&F]

RERLPEREREZEUERT.

Recurring revenue (gross profit) is revenue (gross profit) that is generated on a recurring basis through contracts with customers and business partners. Examples of recurring revenue (gross profit)
include rent revenues in the Retailing segment and finance charges on installment and revolving payments and cash advances, rent guarantee revenues, and annual enroliment fees from the EPOS

card use in the FinTech segment.

(RSB RN EE & (3]

R ZE S ICEBHUET .

Contracted future recurring revenue (gross profit) is an indicator of the earnings promised by contracts with customers and business partners in the given fiscal year and in subsequent fiscal years and
is used to measure the stability of earnings. For rent revenues, for example, contracted future recurring revenue (gross profit) is calculated by assessing the future earnings projected based on the
remaining number of years in rental contracts. Meanwhile, repayment periods are used for finance charges on installment and revolving payments and cash advances, expiration dates are used for

Recurring Revenue / Recurring Gross Profit
BESFFLIEIBEEIGRTFEEOZNICED S ERRNRADZ ET. INETIIEHORBEEGENA. T+« >FTvITERIRIAD— RFBICKDFEETIHE - URFER., h—RFrvvS > IFIR.

Contracted Future Recurring Revenue / Contracted Future Recurring Gross Profit
SHIE TR < REALF BRI [C S ZWZIZEVW TV BB E S EVOBEEI KX ETENS. T TICHREINCNBZRELZEOT. NEOZEHZRD L TEALUTVET., AEBEEEIRAICSVTIE
LR EEN S RIAFNFRIEZEH U, 928 - UARFERCH— RFv v DOFBICDWTIRIRFRM. EEFHEN (UAh—U>09) ([CDWTIEHh— REMERM. REMECEULTE

(recurring) affiliate commissions, and the number of remaining years of residency is used for rent guarantees.

mUA—U I ARZ1—

Recurring Revenue / Recurring Gross Profit

f=
Retailing

H=

o
e
i=
i

>
<
=
7__
W,
2

- EHORBEATNA B

Rent revenue, etc.

- SR

Rent guarantee

- BEE. KRB

TERBHAL \ODNNERIEF 200
Expenses of communications / utilities
affiliate commissions by recurring payments

CHE] - UARTR e

Finance charges on installment and revolving payments, etc.

- RBORHERZ B

Visualization of revenue

- —BFROURES <HAFTRIURZE

ZHEY

Target:
Temporal revenue < Recurring revenue

—Fy

Temporal
revenue

Recurring

o
- -

BUAD—UST LR 21— - BB AHRIEINE
Recurring gross profit and Contracted future recurring gross profit
1.8
. ¥ 1.8years

(100 million yen)

(f8F3)
3000
1.2 FEATADAREIN 2
hFE e33f8F
2000 1.2years T Tvd 26888
Contracted future

recurring gross profit
Retailing ¥68.8 billion
1000 FinTech ¥268.8 billion
Uh—»FLR=a—
Recurring gross profit

16.2 22.3
FY2016 FY2022

*  FELHFRCE. REBRO(SEBIESENSHENICVELEEE)ZE0

Gross profit includes selling, general and administrative expenses paid by business partners

*  REFRIEEBEFR. MNBEFERERLL)EH— REHHR. EHOREBINAFEZNEREE & (CHEE
Rent guarantee is calculated based on remaining years of occupancy, affiliate commissions
(regular payments) are based on card expiration dates, and store rental income is based

on remaining contract durations
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<BE>S[ESHDIRRICDWLWT (Reference) About Store Trends

WD Renovations

2021/6/30 2022/6/30 2022/3/31
ESVAN eI RS Major store renovations FIFET Totsuka Modi FE<ILA Shinjuku Marui EEILA Ueno Marui
HESILA Shinjuku Marui BEATILA Yurakucho Marui HESILA Shinjuku Marui
EEILA Ueno Marui BEEYILA Yurakucho Marui
I+ J7 = J—#0 Marui Family Mizonokuchi PIRET Totsuka Modi
NHEBRETE Marui Kinshicho RAFILA Namba Marui
m 5 EFTIBEBDIRT  Number of stores and sales floor space
(Fm/Thousand mi) 2021/6/30 2022/6/30 2022/3/31
AR IEEREY Number of stores at the end of period 2355 22]E8H 22JE5
HRRFEIZ A Sales floor space at the end of period * 400.6 387.9 387.9
*  [ERRFIBEE] @TIL1 (PEPMIEED) . BT O&FTHEBETY.
Sales floor space at the end of period is total of Marui including specialty stores and Modi.
mEZHAZRE Contract Type mIEYPERS > MMERE Non-retail tenants composition
3% 1@ —— HIHFFIE Directly operated
20% 250
27% °. M{EEA  Consignment 490 E%EB!  Traditionalretail tenants
57% 50% ° *PINLIL - EZ  Apparel &Sundries, etc.
,'/ EfE Fixed-term rental 82%
’,' JEMIRR Non-retail tenants
68% ; - - . 159,
// 70% .- P PR Experience focused 7
/,’/ /,"’/ 43% 50% 5;5 2 Food, services 30%
m BERT A2 Permanentevents 6%
14.3 21.3 22.3 14.3 21.3 22.3 23.31Q
FY2014 FY2021 FY2022 FY2014 FY2021 FY2022 FY2023.1Q

*  2014E38HD [IEMER] (2. B - H—EX - AR NEDEHBEEL RO THNDET,
The figure for “non-retail” for the fiscal year ended March 31, 2014, is the total for food, services, events, etc.
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<8E> hiF=E5HE (2022E38H1~2026%F3A8) [CDWT (Reference) About Medium-Term Management Plan (Fiscal Years Ending March 31, 2022-2026)

(EARRE D #HF) Specific Efforts (Z%{EETE]]  Numerical Targets
1. SEEEEER Business Strategies
mI\FEEE Retailing WNEEEMNERBL

JOFCKDHROBIENMESSNDH. CNETEDBATELAEEEED SR T A —A—2 32 FS5([CHIEL.
FIRARERRUEY ., EHE (A5 EATSAOME] DTSy hIA—AEMEDT,

ECRLCEMIT DHMBENSHEETRANRY hZREL. COARY MOSREEEERDED DZEDFTT .

Fle. INBDARYNET A>Ty I EEET DI ET, AHOERHLITTRRL,
EEOEEBRTEMI D LZREFICAN. BRAEEZEHTNEET,

While deterioration of market conditions by COVID-19 are concerned, we will achieve new growth by further progress

in transformation of department stores. We will define stores as platforms with online and offline fused.

And we will hold various store events of new businesses, in which E-commerce is main part of sales, and promote making stores
where these events become motivation for customer to visit. Also, by combining these events with FinTech,

we will promote commercialization, in which events are held not only at MARUI stores

but also at commercial facilities nationwide.

mJo T IBEE Fintech
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HEARNRIAFNDEC - Ry MEED—EX REQREZRLICHTRE S T VERAEORDEHFZEET D ET,
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Through new card and new application, which started in April 2021, we will dramatically increase UX and aim to

further improve lifetime value. Also, we will expand cards to support each individual's "Interests" such as game and anime
content which have grown into the second pillar after the Gold Card. Also, we will increase the ratio of online applications of
card members instead of physical stores and strengthen strategy of maximizing share of household finances, such as
E-commerce, Internet services and Rent, which are expected to expand. We will aim to double the current transaction volume
of ¥5.3 trillion five years later. Further, we will try to achieve both reduction of CO2 and improvement of lifetime value

by having more than 500,000 customers to use renewable energy and pay the charges by EPOS Card.

wRRIGE Forward-Looking Investments

BRFFEUT 1. DIIE—A2ITREDA 2T N ERBEOmMIIEHE L TA IR 3 7RI UFET.
FRBHEREEFHANSDA I R—2 3 VA, HERREEHANSDA I R—2 3> BAZHSULET,
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We will create innovation to achieve both impacts, like sustainability and well-being, and revenue.

We will aim to create innovation from within the company about investment in new businesses and

to introduce innovation from outside about Co-Creative Investment. About investment in new businesses,

we will develop the original business model, in which E-commerce, media, stores and FinTech are combined.

About Co-Creative Investment, we will promote efforts to grow together and create value based on the idea of co-creation,
and pursue both earnings contributions to our Retailing, FinTech, and financial returns.
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Retailing segment: Operating income outlook
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FinTech segment: Operating income outlook
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Co-Creative investment: Profit contribution outlook
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BARNRED EA) Specific Efforts

2. BABE Capital measures m EARBCEHE Capital allocation plan

(f&M=100millions of yen)
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We will try to eliminate excessive equity and set a target of equity ratio of around 25% for achieving new targeted balance sheet. “‘g’o‘;’;;‘e.‘ag;_ BEARB( P— S00f
Also, we plan to allocate core operating cash flow in the next 5 years of ¥230 billion to growth investments including cashiicy optianration — Share buybacks
Forward-Looking Investments of ¥80 billion, share buybacks of ¥50 billion as a measure toward realization 230015 —_ -
of the ideal equity ratio, and shareholder returns of ¥100 billion. HEET Dividends 800f8F
Shareholder
returns saﬁm zooﬁﬂ
3. A2V~ Impacts n>)\ Uk - ERIER Impacts
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Assistance for self-actualization
Based on "VISION 2050", which was published in 2019, we difined goals related to sustainability and well-being as "Impact". —ADEDD TFE) EIGE
To achieve the three objectives of "Building tomorrow’s world for future generations", Support for individual preferences
"Creating happiness for each individual", and "Establishing a co-creation platform", Halp T 5< D
we set main efforts as major targets of medium-term management plan. Provision of venues for co-creation
Also, for the co-creation management, which realizes both interest and happiness value, HASCENIEE FORE )
Facilitation of work styles that are transparent to both internal and
we plan to invite stakeholders to board members and evolve the governance system. external stakeholders

[FZEKPI] Major targets
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About Impact, we aim to achieve six goals, such as "Reduction of CO2 emissions of 1 million tons or more",
"Co-creation activities oriented toward future generations of 150 or more" and so on.And, by realizing these impacts,
we will achieve EPS of ¥200 or more, ROE of 13.0% or more and ROIC of 4.0% or more.
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The forward-looking statements contained in this presentation are based on information available at the time of preparation of
this presentation and certain assumptions that MARUI GROUP deems to be reasonable.

The forward-looking statements may differ materially from actual results due to a variety of different factors.

Please direct any inquiries to the IR Department(E-Mail:marui-ir@0101.co.jp).



