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Aeon Hokkaido Corporation Financial Results for the 3 Quarter Ending Feb.28, 2023

1. REBE

(Financial Highlights)

2023%1H13H

[Bifii: HAH ;% (Millions of Yen; %) ]

2020/11 2021/11 2022/11 2023/2
ATHEALE ATHEALL ATHEALE (Forecast) ATEALL
Amount YoY Amount YoY Amount YoY Amount YoY

= =

L& 234,259 | 172. 3 236,639 | 101.0 231, 024 97. 6 317, 000 98. 6

Net Sales

—

TOMDERIIA 13, 621 98. 8 14,093 | 103. 5 16, 488 117.0 — —

Other Revenues
s
E¥u¥3§ 247,880 | 165. 6 250, 733 | 101. 2 247, 513 98. 7 — —
Operating Revenue
=
Eiﬂ.ﬁ 5,337 | 115.1 3, 150 59.0 4, 250 134. 9 9, 000 135. 1
Operating Income

aln
ﬁé%*uﬁ 5,292 | 114.7 3,117 58. 9 4, 371 140. 2 8, 800 131. 6
Ordinary Income
PO SRRURI 2 3,679 | 122. 2 1, 666 45. 3 2, 530 151. 9 4, 500 117. 6
Net Income

1) pO 2 B A F

;ﬁié;;))#ﬁﬂﬁﬂﬁ(ﬂ) 26. 48 92. 9 11. 99 45. 3 18. 19 151. 8 32. 35 117.5

% TIRREREICET 2 EE (DEAHAEE2052020F3A31B)E+E 1 HEHHHMNOHEISFERALTHEY., LT LB YREEFER
LE=#OBBELLE>TEYET . 4. UZEELFERALGNS-IBE . 2022F811HD RS LEEIL. 239, 431HAH(FI#ILL101. 2%) EHEYET,

Ff BEFIE. BERE. MPFHRAMEFIEICETEZERISVER A
2021/11 2022/2 2022/11
Rk 40745 R
Amount Amount Amount
Share Share Share
wEE 155, 782 | 100. 0 152, 094 | 100.0 157,799 | 100.0
Total Assets
2= &
MENE 36, 693 23. 6 32, 637 21.5 36, 400 23. 1
Current Assets
BREEEE
Property, 97, 258 62. 4 96, 033 63. 1 97, 956 62. 1
Plant and Equipment
e ACIE
"“ﬁ'EEﬁE 1, 867 1.2 3, 661 2.4 3, 469 2.2
Intangible Fixed Assets
L 2 P
BEZOMOAE 19, 962 12. 8 19, 762 13.0 19, 972 12. 7
Investment and Other Assets
lﬁlmﬁfi 119, 088 76. 4 119, 456 78. 5 121, 398 76. 9
Fixed Assets
pe ==
AMRE 79,716 | 51.2 66, 933 | 44.0 74, 181 47.0
Current Liabilities
= ==
S e 14, 169 9.1 21, 084 13. 9 18, 678 11. 8
Long-term Liabilities
LR B 61, 895 39.7 64, 076 42. 1 64, 938 41. 2
Net Assets
et |, P
TS YRLEE (F) 443. 66 — 459. 38 — 465. 61 -
BPS(yen)
| ==
ﬁﬂ%ﬁ{ﬁ. 26, 511 17.0 29, 582 19. 4 28, 007 17. 7
Interest-bearing Debt

2. EERH

(Selling, General and Administrative Expenses)

[Bf:-BHAM; % (Millions of Yen; %) ]

2020/11 2021/11 2022/11
ot ] BTHALE Sttt Eof] ATHEALE 5L Eof] BITHEALE L
Amount YoY % of Sales Amount YoY % of Sales Amount YoY % of Sales
A5 31, 135 159. 4 13. 3 32, 043 102. 9 13. 5 31, 841 99. 4 13. 8
Personnel Costs
B
'Jiﬁ%. . 3, 601 117. 4 1.5 3, 685 102. 3 1.6 2,964 80. 4 1.3
Advertising Costs
BR5t &
. 4, 867 150. 1 2.1 5,212 107. 1 2.2 5, 597 107. 4 2.4
Selling Costs
EiEE
o 22, 482 132. 5 9.6 23, 701 105. 4 10. 0 24, 371 102. 8 10. 5
Facilities Costs
J— 17
s 5,417 139. 9 2.3 5,415 100. 0 2.3 5, 262 97. 2 2.3
General Costs
e
;cl)tn:l 67, 503 144. 6 28. 8 70, 058 103. 8 29. 6 70, 038 100. 0 30. 3
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3. ELEREAFTLEDIKI (Sales by Store Type)
[Bf: B5AH; % (Millions of Yen; %) ]

2022/11
b= R BTHEALE BETELE ey
Sales Share YoY Same .scale
ratio

GMS
General Merchandise Store 130, 301 54. 1 101. 3 103. 2
SM
Supermarket Store 72,285 30.0 99. 4 101.0
DS
Discount Store 32,474 13.5 104. 9 104.0

X TN T It (DELSHEEE208 20203831 A)EDHEANMDOELETHERLTBYET,
% TGMS BE |- BRERX—/\—(SuC &) . [SMBE |- R—/I\—I—4 I EE DS EE |- TARANIUIEE
X BRELICOWTIE, 2021 EELUBROHE -FAEEREET,

4. ERAFELEEODORR (Sales by Product Category)
(B HAM; % Millions of Yen; %) ]

2020/11 ¢ 2021/11 2022/11
bl =] R | BTEALE | BEfFELE bl =] ¥ERLLE | BiIEALL | BX7ELE bl =] Rt | ATHALE BETFLL
Per (P>e<:i Per
Sales Share YoY Comp. Sales Share YoY Com Sales Share YoY Comp.
Stores Storé)s ) Stores
K*Jf 19, 760 8. 4 79. 2 78.9 19, 474 8.2| 98.5| 98.5 20, 702 8.6 | 106.3| 107.5
Clothing
E)??zl 183, 035 78. 1 220. 5 102. 8 186, 578 78. 8 101. 9 101. 5 187, 424 78. 3 100. 5 101. 9
FERERE
Home, Digital 30, 706 13.1| 118. 4 98. 8 29, 831 12.6 | 97.2| 97.1 30, 551 12.8 | 102.4| 103.5
and H&BC
Tt 756 0.3 84.0 85. 5 754 0.3| 99.7| 95 4 752 0.3 99. 7 96. 8
Others
Téozl 234,259 | 100.0 | 172.3 99. 6 236,639 | 100.0 | 101.0 | 100.6 | 289,431 | 100.0| 101.2 | 102.5
[ERFI D NER]
LT AR RER, FOR AP — AV
B0V — TA— BE.KE.BE. TUH. AVANTR—H)—_ {ES
EBRRR--RE.XE, MY, TST—&H—F o INURS EHEEE., h—LTJ7y3  H&BC
cZ DM - R, FER. T OME. T 04
X 2022F 11 BIZDOWWTIE, NIRERHICEHATIRHEE (B ERTHEEFE 205 2020F3A31A)EDERAATOEETHERLTBYET,
X1 202011 ADBHELIZOVTIE. [BXYYZRNY 1 tiBEM XLt DR EESEEESATEYET,
5. AERBFEETLE#MUE (Comparable Store Sales Growth by Month )
[Bifii:9%)
22/3 22/4 22/5 22/6 22/7 22/8 22/9 22/10 22/11 25t
22*4 A5. 8 8.9 31.3 6.4 9.6 8.7 11. 2 7.1 A1.1 7.5
Clothing
B 4.7 1.9 0.6 A1. 6 0.9 AO. 1 1.9 2.6 5 5 1.9
Food
FEERE
Home. Digital and H&BC 3.0 0.9 3.9 0.8 2.9 4.8 10. 5 2.3 2.6 3.5
OE
il 3.4 2.4 3.2 AO. 6 1.9 1.1 3.6 3.0 4.4 2.5
Total

¥ TIRERFICETISHEE (EERFHEEF2052020F3A3 1 HEDEAGIORETHERLTEYET,

6. BIFEDER - THIH - RS /ABOAILLHER

(Comparable Stores: Number of Customers, Average Spending per Customer, Number of Product Sales)

2020/11 ¢ 2021/11 2022/11
BIEALL(YoY) ATEALE(YoY) BIEALE(YoY)

gﬁ [+) [v) o)
Number of Customers 93. 4 % 100.9 & 100.2 %
& E . 106.7 % 99. 7 % 102.3 %
Average Spending per Customer

Bk AR ] ; .
Number of Product Sales °8.8 9% 99.7 & 98.5 %

X 2020F 11122V T, [BRYIZRNY 2t BEMXESH OB EEHEEESATEYET,



7 . BABAIE DK; (New Store and Closed Store Details)

FIEH JE4& FRE#D SEiGEAE (m)
Open Date Store Name Location Retail Space
#E 2022%4822H FWET oL 18EFHATHIE FLIRTATIE X 166
New Stores
2022%10A21H H-EvJkIlUE JBJN 5K LLIET 1,739
2022%11A18H RYPANYLBEE ST SRR S AT 2,072
FAER &4 FriEih SeimmEE ()
Close Date Store Name Location Retail Space
B 202248H31H TYHRNY1LFERE HRHEFER 1, 937
Closed Stores
2022%8H31H BV ZAVEE ¢ §r3 AT BEAER 1, 082

8. MulkAl - FREAIESHE  (Number of Store : By Region and Store Type)

GMS SM DS .
WER—/N— R—/IN\—T—4 Yk FAARAAYIURRRT ZD k1)
General Merchandise Supermarket Store Discount Store Other
Store
AR 13 27 5 s
e 3 a
B, L2k 2 6
EIMgTH ; .
I 1 A
TR 1
S8 . SIZRET > .
J:EEDJ\%G)iﬂ’,ﬁQ 16 22 3
Hi 39 65 20 43

X 2022F12AKER
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