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1. ¥#EDME Financial summary

2021/12/31 2022/12/31 2022/3/31
918 BIEELE 91 A BIEELE 125AR BIEELE
(F./Yen) 9 months YOY(%) 9 months YOY(%) FY2022 YOY(%)

1 #REZ DRI (EPS) Earnings per share 77.55 119.8 93.19 120.2 85.81 811.4

B EAREEMHIZEE (ROE) Return on equity - - - - 6.5% +5.7%

KTEXRFZEE (ROIC) Return on invested capital *1 2.7% +0.1% 2.7% 0.0% 3.3% +1.9%

HEEARIX Capital costs *2 - - - - 7.7% A0.1%

BAROX ~ (WACC) Weighted average cost of capital *3 - - - — 3.5% -

(&7 M./ Millions of Yen)

D) — TR Total Group transactions 2,508,400 115.9 2,936,739 117.1 3,373,446 115.6
T Retailing 181,241 109.3 200,919 110.9 245,255 107.0
J42Fv FinTech 2,381,084 116.2 2,790,781 117.2 3,200,536 115.9
HE Eliminations 53,926 - 54,962 - AT72,345 -

7o L UNZE Revenue 156,495 101.9 162,148 103.6 209,323 101.5
[VA—U>DLRZ1—] [Recurring revenue] *1%4 [105,386] [104.6] [108,307] [102.8] [140,972] [103.6]
NG Retailing 53,026 104.3 50,177 94.6 72,940 102.2
T42FvD FinTech 103,469 100.7 111,971 108.2 136,383 101.2

Fo LHFIZE Gross profit 136,857 102.1 143,783 105.1 181,073 102.1
[UA—U>DLRZa1—] [Recurring gross profit] *1%4 [95,373] [104.8] [98,318] [103.1] [127,587] [103.2]

5o LRI Gross profit margin 87.5% +0.3% 88.7% +1.2% 86.5% +0.5%
JE&H - Web Store - Web 88.1% +1.0% 90.2% +2.1% 88.3% +1.6%

RFEERU—REIRE Selling, general and administrative expenses 107,171 101.7 113,244 105.7 144,288 89.0

EEMR Operating income 29,685 103.9 30,539 102.9 36,784 241.6
IIN5E Retailing 1,230 68.3 2,316 188.3 1,963 132.5
J42Fv FinTech 33,054 104.7 33,585 101.6 41,220 204.0
SHEX (F2tt Eliminations/Corporate A4,599 - A5,363 = 6,398 -

REAR Ordinary income 28,894 101.8 29,282 101.3 35,547 244.8

Btk E (CIRRE I HEHIS Net income attributable to owners of parent 16,235 116.9 18,479 113.8 17,791 784.6

(¥ Share)
HAh 5% E (A& k<) Average number of shares (excluding treasury stock) *2 209,367,667 97.6 198,293,926 94.7 207,338,345 96.7

* FRE. RR—Z(ICEHLTEDFET,
The notes are on the next page.



*1

*2

Filldp.212SRIZEN,
For more details, please refer to page 21.

MPEORABOER (CHNT, FITERRED SERT DECHRINERIC(E. KEIRMBIPEES JUKKTSESOPEENMRE T U HMAZEHTEDHT,
(2023438 SE3MHH 766,567, 20224F3AH8 752,112, 20224 3RH8 SE3MHH 747,293)

Treasury stock excluded from average number of shares includes Board Incentive Plan and Employees Stock Ownership Plan.
(FY2023 3Q 766,567 FY2022 752,112 FY2022 3Q 747,293)

* 1~4(F, Non-GAAPIEIRT Y, SHEIF. p.20 <SE> Non-GAAPIERRIC D\ TEZTSIBRIIZE .

Items % 1-4 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.



2. ) —T7#E4RE Total Group transactions

2021/12/31 2022/12/31 2022/3/31

91 A HIEELL 91 A BIELE 125AR BIEEE

(B M./ Millions of Yen) 9 months YOY (%) 9 months YOY(%) FY2022 YOY (%)
/NS5 Retailing 181,241 109.3 200,919 110.9 245,255 107.0
ERMERT > hELRE Tenant sales and others 126,476 114.9 148,690 117.6 169,778 112.0
mmst s Product sales 4,653 77.0 2,275 48.9 5,939 72.9
ZEEREE LS Commisioned sales 13,438 92.7 15,570 115.9 18,743 96.7
SHILEATE LR Consignment sales 23,141 104.9 21,477 92.8 30,288 100.1
FPEEET'PN Related business revenues 13,531 102.2 12,905 95.4 20,505 103.7
JA2TYY FinTech 2,381,084 116.2 2,790,781 117.2 3,200,536 115.9
H—RILZwy b Card credit *1 2,287,703 116.4 2,689,583 117.6 3,075,991 116.2
(2& - UREER=) (Total transactions for installment and revolving payments) (213,683) (113.5) (251,422) (117.7) (292,049) (114.2)
A—RFrv>o Cash advance 86,660 112.1 94,531 109.1 115,547 110.2
IT 1t IT, etc. 6,721 104.2 6,667 99.2 8,997 103.2
HE Eliminations N53,926 - A54,962 = N72,345 -
&t Total 2,508,400 115.9 2,936,739 117.1 3,373,446 115.6

*1 INET [23vEJTL Ty b GMBINEE. AH - BT «) | & [H—EX] ZRDULTRELTEDFELEN, H—EXDOWRICEDDIREILWVMERLIEZSH., >avESTILDy hEfREL.
BIEIZIC [h—ROLZy h EUTEDFEY ., AREEp.5ZZEL LS,
“Card shopping” (outside of Marui Group, Marui/Modi) and “Service” were formerly presented separately.

Since the proportion of “Service” transactions accounted for by rent has expanded, “Service” has been integrated with “Card shopping”, and renamed as “Card credit”. Please refer to page 5 for the breakdown.

* ERERT T NELRHE. ERERZNEMELTVRT I COBIREETY, BRGLEE. ECBEESMIEZRLETD. fANCHRCERZEVRIERIARETOR ELETY.
ZHMGETE LB E(CWe bZEFLET D, BROPTIEERESGIELCH DEREREEIHHCHDRARTHETOEIRE T, HLAAFT LS. EBRORSTEAKCEREIELDEREAANDBEERDOZOETOERETY .
RHESRINA L. JEH - We bLUNO/INERSESSE (RS - L. TO/(FAIRIAS b BECILIRIAS b FBESES) ONETY.
Tenant sales and others are the sales of tenants which made the fixed-term rental contracts. Product sales are the sales mainly by private-brand specialty stores of products purchased outright

(products paid for at time of procurement). Comissioned sales are (mainly online) transactions involving products owned by business partners but for which product management responsibility rests with the Company.
Consignment sales are the sales by the department store type of contract which products are procured from suppliers at the same time they are sold to customers. Related business revenues are the revenues of

retail-related buisiness except store and web revenue, which are commercial facility design - construction, property management, comprehensive building management and real estate business, etc.



<&E>H—-KRIL >y FEIREMER

(Reference) Card credit transaction volume

(f&M.7100 millions of yen)

2021/12/31 2022/12/31 2022/3/31

91 A BIFFELE 9» A BIFFLE 1218 BIFFLE

9 months YOY(%) 9 months YOY(%) FY2022 YOY(%)
KEIALY Rent 4,212 125 4,994 119 5,732 124
EC E-commerce 3,910 110 4,382 112 5,218 110
ALY (BEE - AHNES) Regular payments (communications fees, utilities, etc.) 2,265 105 2,624 116 3,122 107
RSNILRTIZA—FA A b Travel & entertainment 2,018 143 2,947 146 2,712 144
s (BEIE - SCH) Commercial facilities (department stores, shopping centers, etc.) 1,905 113 2,067 108 2,554 111
e Food 779 117 1,070 137 1,044 120
H—EX (REHLVBRE) Service (exclude rent) 158 115 163 103 221 112
At Others 7,630 114 8,649 113 10,157 113
=1 Total 22,877 116 26,896 118 30,760 116

* BEFEE., SHEORBELZITO> TVDIEH. MAICHRUCHRELRRDIBENTZVET,
The classification of figures is reviewed prior to each disclosure. Some figures may therefore differ from previously disclosed figures.



3. 55k Revenue
2021/12/31 2022/12/31 2022/3/31
91 A BIFLEE 91 H BIELE 121 A BIFLEE
(B M./ Millions of Yen) 9 months YOY (%) 9 months YOY(%) FY2022 YOY(%)
NS5 Retailing 53,026 104.3 50,177 94.6 72,940 102.2
EEMERT > MUAE Tenant rent revenue and others 27,427 114.9 27,226 99.3 36,473 110.1
Emc LS Product sales 4,276 74.6 1,886 44.1 5,425 70.3
ZEEIRGTFEARY Commission fees 3,922 90.8 4,530 115.5 5,454 95.4
SHILEAT LS (F%8) Consignment revenue 3,869 104.5 3,628 93.8 5,080 100.2
BEESZEUNA Related business revenue 13,531 102.2 12,905 95.4 20,505 103.7
JTA2FTV0 FinTech 103,469 100.7 111,971 108.2 136,383 101.2
DE - URFER Finance charges on installment and revolving payments 35,820 100.1 38,038 106.2 47,860 100.6
PIEEES 0N Affiliate commissions 29,916 113.3 34,875 116.6 39,299 111.4
H—RFrv>IFE Interest income on consumer loans 15,548 91.8 15,444 99.3 20,510 92.6
ErEREME Liquidated accounts receivable 2,186 40.0 2,198 100.5 895 20.3
TREMCEIERELR Gain on transfer of liquidated accounts receivable 5,566 71.1 6,392 114.8 5,566 71.1
SREREA b Amortization of liquidated accounts receivable and others N3,379 - N4,194 = A4,670 -
H—EXUIRA Service revenue 13,275 113.3 14,747 111.1 18,818 113.2
IT IT, etc. 6,721 104.2 6,667 99.2 8,997 103.2
=L Total 156,495 101.9 162,148 103.6 209,323 101.5
[Uh—U>TLARZ1—] [Recurring revenue] *1k4 [105,386] [104.6] [108,307] [102.8] [140,972] [103.6]
UH—U LR —H=R Ratio of recurring revenue *5 66.0% +1.7% 65.3% N0.7% 66.0% +1.3%
*1 FFfl(Ip. 212 SR IZEN.
For more details, please refer to page 21.
* %4,5(F. Non-GAAPIEIET Y. stERIE. p.20 <EE> Non-GAAPIBRIC DLW TET SR ZELN,
Items % 4,5 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.
* EHERTFTY MIAER. ERERZNCEDKKERAZFONETY. BRcLEE ECBEFMEZHRLET D AANERRCERZEVIRDERTAFETOFE LS T,

ZEREFHRII. ECWe bZERLET S, BROFBIERESISEICH DEREREEFEHTCHDZARTICED FHRIRATY.
HILEATS LS (FER) (3. BmORSE ERFFICESIR X DBRZAANSBEEREOZIAETOR LR T, FIBALEDHZT Lt LI DMBERRZLTHEDEY.

BRESEZEINA (F. [ESH - We b Ibo\ERIESEEE (BFEMRRET - L. TO/\TaA IRIZAS b BECIIRSAS b FBESESE) OIETY.

Tenant rent revenue and others are the revenue of rental income and others which generates from the fixed-term rental contracts. Product sales are sales mainly by private-brand specialty stores of products purchased outright

(products paid for at time of procurement). Commission fees are the commission revenue for (mainly online) commission sales of products owned by business partners but for which product management responsibility rests

with the Company. Consignment revenue is the sales by the department store type of contract which products are procured from suppliers at the same time they are sold to customers, and the Company showsit at net value,

the portion that represents profit to the Company. Related business revenue is the revenue of retail-related buisiness except store and web revenue, which are commercial facility design + construction, property management,

comprehensive building management and real estate business, etc.



4. T L#FIZE Gross profit

2021/12/31 2022/12/31 2022/3/31
91 A HiIfFLL 91 A BIEELE 125A HIfFLL
(87 M./ Millions of Yen) 9 months YOY(%) 9 months YOY (%) FY2022 YOY(%)

N5 Retailing 38,749 107.0 37,126 95.8 51,885 105.0
EHMERT > hNE Rent revenue and others 25,811 113.8 25,018 96.9 34,265 109.0
i Product sales 1,189 58.1 426 35.9 1,496 58.4
ZEEARFEFEAY Commission fees 3,922 90.8 4,530 115.5 5,454 95.4
SHAGEA Consignment revenue 3,869 104.5 3,628 93.8 5,080 100.2
E3pEE=ES Related business revenue 3,956 114.3 3,522 89.0 5,587 121.1
JA>2T7YD FinTech 98,107 100.3 106,656 108.7 129,188 101.0
DE) - URFER Finance charges on installment and revolving payments 35,820 100.1 38,038 106.2 47,860 100.6
HNERIESF &R Affiliate commissions 29,916 113.3 34,875 116.6 39,299 111.4
H—RFvrv>d Interest income on consumer loans 15,548 91.8 15,444 99.3 20,510 92.6
ErEmREML Liquidated accounts receivable 2,186 40.0 2,198 100.5 895 20.3
TREMCEIEEE R Gain on transfer of liquidated accounts receivable 5,566 71.1 6,392 114.8 5,566 71.1
SEEIMEA Amortization of liquidated accounts receivable and others A3,379 - N4,194 = 24,670 -
H—EX Service revenue 13,275 113.3 14,747 111.1 18,818 113.2
IT 4t IT, etc. 1,359 93.2 1,352 99.5 1,802 95.6
ast Total 136,857 102.1 143,783 105.1 181,073 102.1
[UA—U2TLRZa—] [Recurring gross profit] *1k4 [95,373] [104.8] [98,318] [103.1] [127,587] [103.2]
UB—U> LR —HR Ratio of recurring gross profit *5 68.1% +1.7% 66.6% A1.5% 68.8% +0.7%

*1 FFf(Ep. 212 8R<EE0N,

For more details, please refer to page 21.
*  %4,5(F. Non-GAAPIEIET T, 5TE(E. p.20 <EE> Non-GAAPIBIR(C DWW TZZ BRI IZE0,

Items 4,5 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.



5. BSEERU—IRERE

Selling, general and administrative expenses

2021/12/31 2022/12/31 2022/3/31

91 A BIELEE 91 A BIELE 125AR BIELEE

(87 M./ Millions of Yen) 9 months YOY(%) 9 months YOY(%) FY2022 YOY (%)
IRFE{eEE Sales promotion expenses 22,833 107.8 25,122 110.0 31,166 108.4
R4 > NEA Card rewards 20,024 108.4 22,046 110.1 27,156 109.8
RFEEIFE Sales administration costs 20,142 112.1 22,676 112.6 27,900 109.3
ANFE Personnel costs 27,651 104.7 26,781 96.9 36,494 103.9
B Equipment costs 15,723 112.5 16,065 102.2 21,262 108.1
IRATE R E Depreciation and amortization 7,276 121.5 7,434 102.2 9,683 115.1
BRIER Provision for bad debts 9,458 81.6 10,710 113.2 12,403 79.6
ZOAth Others 4,085 89.1 4,453 109.0 5,377 91.7
a5t Total 107,171 101.7 113,244 105.7 144,288 89.0




6. EIA> MBI Segment information

2021/12/31 2022/12/31 2022/3/31

91 A BIELEE 91 H BIELE 1218 BIELEE

IN5E Retailing (87 M./ Millions of Yen) 9 months YOY(%) 9 months YOY(%) FY2021 YOY(%)
75 HURzs Revenue 56,448 105.3 54,995 97.4 77,824 103.4
(=EEA Operating income 1,230 68.3 2,316 188.3 1,963 132.5
EERIEE Operating income to revenue 2.2% A1.2% 4.2% +2.0% 2.5% +0.5%
TOA> NEE Segment assets 256,807 97.7 252,869 98.5 252,499 97.8
TEARFIEEE (ROIC) Return on invested capital *1 0.4% AN0.2% 0.9% +0.5% 0.7% +0.2%

JTA42FTVY FinTech (B Millions of Yen)

FE_bUREE Revenue 104,805 100.8 113,482 108.3 138,227 101.4
(=EEA Operating income 33,054 104.7 33,585 101.6 41,220 204.0
ERFIEE Operating income to revenue 31.5% +1.1% 29.6% A1.9% 29.8% +15.0%
TOA> NEE Segment assets 668,756 103.6 721,797 107.9 659,433 105.0
TEARFIEEE (ROIC) Return on invested capital *1 3.9% +0.1% 3.8% AN0.1% 5.0% +2.5%

* % 1(F. Non-GAAPHEIRT Y, FTEINE. p.20 <EE> Non-GAAPEIR(CDWTZI BRI IZE),
Item %1 is Non-GAAP indicator. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.



7. EREESEVEROBME Summary of consolidated balance sheet

2021/12/31 2022/12/31 2022/3/31

AL BIELE AL

(&M, Millions of Yen) YOY(%) YOY(%) YOY(%)
[=E e Operating receivables 586,347 103.6 620,231 105.8 571,673 105.0
Flnts e Installment sales accounts receivable 472,696 105.9 524,507 111.0 457,624 107.3
EXENME Operating loans 113,650 95.2 95,724 84.2 114,049 96.6

(ErERENLER) (Liquidated accounts receivable) (202,029) (109.0) (234,087) (115.9) (197,164) (108.2)

EE&RE Fixed assets 274,458 100.2 281,783 102.7 271,997 98.0
EBImEES Investment securities 38,894 82.6 40,374 103.8 36,031 85.5
BHTFasi Interest-bearing debt 527,244 108.9 592,555 112.4 527,156 108.8
Bo&AR Shareholder's equity 268,997 88.6 253,773 94.3 261,614 90.3
warE Total assets 933,553 101.5 988,499 105.9 920,026 102.1
TENMELEER Ratio of liquidated accounts receivable *6 25.6% +0.9% 27.4% +1.8% 25.6% +0.5%
B TFEE BXEEL Ratio of interest-bearing debt to operating receivables *7 89.9% +4.3% 95.5% +5.6% 92.2% +3.2%
BE&ARLLE Equity ratio 28.8% N4.2% 25.7% A3.1% 28.4% AN3.7%

* %6,7(F. Non-GAAPIEIR T, FtEI(E. p.20 [ <BE>Non-GAAPIEIRICDWT] ZZBRIEE,

Items % 6,7 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.

-10-



8. JI—TJHEURE HIfLLEE YOY change in monthly of total Group transactions

4A 5H 64 78 84 94 10A 114 124 1A 2H 3R 25
(%) APR. MAY JUN. JUL. AUG. SEP. OCT. NOV. DEC. JAN. FEB. MAR. TOTAL
DI —THER= Total Group transactions 117.8 1223 117.8 116.3 119.5 1199 118.0 112.1 111.9 - - - 117.1
N5 Retailing 115.5 143.3 108.3 94.0 114.1 1143 1109 102.2 106.1 - - - 110.9
JE&H - Web Store - Web *1 1155 147.7 106.9 95.6 116.7 116.0 113.3 104.0 106.4 - - - 112.1
BEFIE Store - Web(Exisiting stores) *2 117.3 149.9 109.0 97.3 120.6 116.5 113.8 104.2 107.3 - - - 113.5
T42FvD FinTech 117.7 122.0 118.0 116.6 119.7 120.1 118.2 112.3 112.0 - - - 117.2
Hh—RoOLZv bk Card credit *3 1184 1225 118.3 117.0 120.1 120.5 118.5 112.6 112.3 - - - 117.6
SMERINEETE Card shopping (Outside of Marui Group) 1184 121.8 118.7 118.6 120.7 121.4 119.1 112.2 111.7 - - - 117.8
FKEIAL Vit Rent, etc. *4 119.6 119.3 119.2 119.0 118.7 118.1 118.1 117.8 117.5 - - - 118.6
A—RFrv>d Cash advance 102.8 112.0 112.0 107.7 110.1 1129 112.3 107.2 104.2 - - - 109.1

*1 [/EEH - Webl (3. IGEDOEMMERTF> bE. Bm. FHRSE. Bt ADSEHETY.

“Store - Web” is a total of Tenant sales and others, Product sales, Commissioned sales and Consignment sales.

*2  BASHESRZEZIROTVETY,

"Existing Stores" are excluded from the effects of closed stores.

*3 TNET [23vETILTy ] & [H—EX] ZRDUTRELTEDELN . H—EXDRRICEDDIRELVMERUIzizsh, 23y ESTIL Sy hEREL.

BINVEFIZ(C [H—ROLZY b ELTEDFT.

“Card shopping” and “Service” were formerly presented separately. Since the proportion of “Service” transactions accounted for by rent has expanded,

“Service” has been integrated with “Card shopping”, and renamed as “Card credit”.

*4  [H—BEX] O&#EBHT.

[REIME] ELTHEDET.

“Service” has been renamed as “Rent, etc.”.

-11-



9. /N5 ERIEMRE Transactions of Retailing by store
2021/12/31 2022/12/31 2022/3/31
918 BIELE 91 H HIEELL 121A BIELL SEipEE ()

(BAHA . Millions of Yen) 9 months  YOY(%) 9 months YOY(%) FY2022 YOY(%) Sales floor area
EFEILA Kitasenju Marui BRIRED Tokyo 22,628 106.0 25,154 111.2 30,265 104.4 35,300
RV D7 =ZU—EO Marui Family Mizonokuchi )R Kanagawa 14,809 115.9 15,361 103.7 19,751 112.8 32,260
HEILA Shinjuku Marui *1 BIRED Tokyo 11,757 115.7 15,136 128.7 15,692 111.2 30,590
W e bi@EiR EC 13,523 88.6 14,936 110.5 18,574 91.6 -
BEE)LA Yurakucho Marui BRIRED Tokyo 8,674 111.6 10,626 122.5 11,574 110.3 18,500
HTER/& Machida *1 BRIRED Tokyo 8,042 107.7 9,180 114.2 10,821 104.2 21,270
A ERRATE Marui Kinshicho RRED Tokyo 8,126 117.6 8,653 106.5 10,961 114.1 22,990
NI TJ7ZU—EKR Marui Family Shiki i EN ) Saitama 7,879 118.1 8,257 104.8 10,570 115.0 18,900
FEFILA Ueno Marui RIRED Tokyo 6,126 115.1 7,705 125.8 8,263 113.6 16,390
Baoant Marui City Yokohama HR)E Kanagawa 5,812 117.6 7,272 125.1 7,993 116.3 16,510
EDFTILA Kokubunji Marui BRIRED Tokyo 6,931 104.9 7,077 102.1 9,269 103.5 14,300
FiEREF« Totsuka Modi )R Kanagawa 6,111 124.6 6,524 106.8 8,188 119.4 16,580
BEIL1 Hakata Marui faEE Fukuoka 4,952 122.5 5,896 119.1 6,565 115.9 15,000
biz)E5 Kashiwa 1 FEER Chiba 5,067 122.5 5,798 114.4 6,680 118.0 18,810
RAEILA Namba Marui KBRAF Osaka 4,557 94.2 5,568 122.2 6,185 93.2 17,000
NI D7 =ZU—iBEE Marui Family Ebina )R Kanagawa 5,393 111.4 5,484 101.7 7,270 108.6 19,500
RKEILA Omiya Marui BEE Saitama 4,441 132.2 4,786 107.8 5,970 127.2 13,970
FEILA Nakano Marui RRED Tokyo 4,340 111.9 4,651 107.2 5,828 107.5 4,950
HEBIE Shibuya *1 ERHED Tokyo 3,744 132.9 4,369 116.7 *1 4,847 133.1 9,840
NHSEHFIE Marui Kichijoji RRED Tokyo 3,887 137.3 4,085 105.1 5,127 123.5 11,950
BhxILA Soka Marui BER Saitama 3,314 118.5 3,592 108.4 4,321 113.1 16,530
WAL Kobe Marui HER Hyogo 2,862 102.0 3,367 117.6 3,867 101.2 6,940
B Shizuoka *1 EREE Shizuoka 740 62.2 1,737 234.4 1,212 68.6 5,540
*1 FBEILAE. [AREE] [7RYOR] TX>] O3, BHE - #8EFE. eNen [RIL1] [E5«1 O28ZEBHALTHEDET,

72, BRI (F202143A28H(CHB L. BETET D, AL (F202248A28H(C—BHARE L., EAET 1 DHERDTHDFET.

Shinjuku Marui includes "Main Building", "Annex" and "Men". Machida and Kashiwa include "Marui" and "Modi."
Shizuoka Marui closed on March 28, 2021 and develops only Shizuoka Modi. Shibuya Marui closed on August 28, 2022 and develops only Shibuya Modi.

* BIEIBINA. [RERAE, £ITESUATREITDMAE. CNFTREOERECFT ELTEDFELRN 23FE3ABEDRVHIECEELTEDFET,
Fz. RIERER - FIEBEADEES KUFIFELLCDVWTE. BEEZOBIBELR>THEDEY.
Revenue primarily earned from sources other than sales floors, such as parking lot revenue and advertising revenue, was previously recorded as transactions for each store.
From the fiscal year ending March 31, 2023, however, such revenue is excluded transactions for each store.

The figures for the same period of the previous year, the full year of the previous year, and YOY have also been changed.
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10. A5 - ELEHRUEHM@OMESE YOY change in number of customers and sales per purchase

2021/12/31 2022/12/31 2022/3/31

9»H 91 A 12nAH

(%) 9 months 9 months FY2022

ANEEE Number of customers coming to stores 116.7 110.7 112.6

B IR# Number of purchase 116.0 106.9 111.9

== <1l Sales per purchase 94.7 105.1 96.1
11. h—REB#W Number of credit card members
2021/12/31 2022/12/31 2022/3/31
A= A= A=
(73 A/10 thousands) Change Change Change

H— R=EHEET Total 709 YAV 725 +15 714 +5
TLEFLA—-R Premium cardholders *1 288 +21 310 +22 293 +23
TIS5FFH—R Platinum cardholders 11 +1 13 +2 11 +1
J—JLRA—R Gold cardholders 277 +20 297 +21 282 +22
TL =7 LH— REEBRK Ratio of premium cardholders *1 40.5% +3.0% 42.8% +2.3% 41.1% +3.0%
NrEl 292 H—R Cards tailored to each individual’s interests *2 42 +8 60 +18 45 +9
Nyl ZiEY 20— RIEK Ratio of cards tailored to each individual’s interests *2 5.9% +1.1% 8.3% +2.4% 6.3% +1.2%
H—RREZ 7 Share of credit card members *3 6.8% 0.0% 6.9% +0.1% 6.8% 0.0%
R - IFEE - R)IIR Tokyo, Saitama and Kanagawa prefectures *3 15.5% AN0.3% 15.5% 0.0% 15.5% N0.2%
BRHE - FEE - R | E Other than Tokyo, Saitama and Kanagawa prefectures *3 3.9% 0.0% 4.1% +0.2% 4.0% +0.1%
RSB New cardholders 43 +5 52 +9 61 +8
FIAZEER (S5THARD) Active cardholders (fiscal year) 436 +13 461 +25 461 +15
FIFAZR Ratio of active cardholders (fiscal year) 61.4% +2.0% 63.6% +2.2% 64.6% +1.6%
wEEE (1 EMFIR) Active cardholders (for a year) 457 +5 482 +25 461 +15
HiE=R Ratio of active cardholders (for a year) 64.4% +0.8% 66.5% +2.1% 64.6% +1.6%

*1 [JLETLN—REE] F ISFFREET-ILRRBOEETT.,
“Premium cardholders” is the total number of Platinum cardholders and Gold cardholders.
*2  [WFE] ZIMEITDHN—RIE. PIA - F—=LEEPLETZIIASRL—3>H—RTT,

“Cards tailored to each individual's interests” are collaboration cards primarily featuring anime and video game characters, etc.

*3  A—REESIVE. BBFERFBSIREERREOAOZNEEVERUTVETY,

Share of credit card members was calculated using population figures from the 2020 Population Census (conducted by the Statistics Bureau of the Ministry of Internal Affairs and Communications) as the denominator.



12. E%(HIE Operating receivables

2021/12/31 2022/12/31 2022/3/31
BIFLEE BIELE BIEEE
(&5, Millions of Yen) YOY/(%) YOY(%) YOY(%)
TS HIRES Installment sales accounts receivable 472,696 105.9 524,507 111.0 457,624 107.3
(REMLEEZSD) (Including liquidated accounts receivable) (660,528) (106.9) (723,492) (109.5) (640,497) (107.7)
2E - URIAL Installment and revolving payments 238,837 93.4 270,558 113.3 247,971 97.0
(REMEEEZSD) (Including liquidated accounts receivable) (362,747) (102.1) (390,640) (107.7) (368,920) (103.6)
1 - 2[E R—FR1EBALE Ean‘ggies’;;f\é;’;f;ﬁgmn”aﬂmm;i?ﬁbmem 233,859 122.7 253,948 108.6 209,652 122.6
mEMLEEESD) (Including liquidated accounts receivable) (297,780) (113.5) (332,852) (111.8) (271,577) (113.7)
BEXEMEKS Operating loans outstanding 113,650 95.2 95,724 84.2 114,049 96.6
mEMLEEESD) (Including liquidated accounts receivable) (127,848) (95.9) (130,826) (102.3) (128,339) (97.3)
&t Total 586,347 103.6 620,231 105.8 571,673 105.0
(REMLEEZSD) (Including liquidated accounts receivable) (788,376) (105.0) (854,318) (108.4) (768,837) (105.8)
(&7 M./ Millions of Yen)
FISRIRERE | HERKS Allowance of loss on interest repayment balance 18,618 385.0 13,648 73.3 17,330 76.0
(%)
BfIR Ratio of bad debt write-offs *8 1.35 AN0.17 1.21 A0.14 1.81 A0.28
2021/12/31 2022/12/31 2022/3/31
BIFZ= RIFZ= BIFZ=E
(73M./10 thousands of Yen) Change Change Change

1 AS0HE - URIALVER (BlfF5HE) Balance of installment and revolving payments per customer *9 39.1 +1.1 40.6 +1.5 39.7 +1.4
1 ANEEDEEENERES Balance of operating loans outstanding per customer *10 23.8 0.0 24.2 +0.4 24.0 +0.1

* % 8~10(F. Non-GAAPIEIRT T, sTEI(E. p.20 [ <EE> Non-GAAPIEIRIC DT ZITESRIZE,
Items %8-10 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.
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13. E&EHEEREE Investments

&S AMERNE Investments and depreciation and amortization

2022/3/31 2022/12/31 2023/3/31 2024/3/31

1218 9hH 1218 125A

(B7M./Millions of Yen) FY2022 9 months FY2023 FY2024
&R (BEET LER) Total investments (Capitalized amount) 12,198 7,953 18,000 18,500
RIBIRE (BRARE) Capital investments (Property and equipment) 5,781 3,032 8,500 9,000
VIO (BREEE) Software investments (Intangible assets) 2,725 2,236 3,500 3,000
HARE (B|RE) Co-Creative investments (Intangible assets) 2,600 2,096 4,500 4,500
FREBE M (BZRE) Investment in new business, etc. (Intangible assets) 1,090 588 1,500 2,000
IRATE R E Depreciation and amortization 11,221 8,519 11,000 11,000
ANNEARKE (BLE) Human capital investment (Intangible assets) *1%2 7,712 5,723 9,000 10,000

*1  [EROBEMRRCDRNDAMADIRE | Z [ ANEARIEE] CHIECERL. ERODAMISE - HRHARE(CIR. FRBERBNADOEENC AMERICEANDD AMEEDIEEZEBIMULTEDET,
BIFICDVWTCEBERBRDBE LI > THDFET,
"Investment in human resources" that will lead to future corporate growth is newly defined as "human capital investment".In addition to conventional investment in human resources and R&D investments,
items such as investment in new business areas and personnel expenses related to human resources growth have been added.
The figures for the previous year have also been redefined.

*2  [AMEAEE] (CEEREBETEENFET,
"Human capital investment " includes expense items.
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14. BFIF&E Interest-bearing debt

2021/12/31 2022/12/31 2022/3/31
AIHARZE AIHARZE AIHARE

(B M./ Millions of Yen) Change Change Change
FEEAEAE Short-term loans 72,044 +9,664 87,314 +11,157 76,156 +13,776
aY—>v)L - R—)\— Commercial paper 60,000 +60,000 52,000 +19,000 33,000 +33,000
& Straight bonds 80,000 30,000 101,540 +20,240 81,300 A28,700
REMEAE Long-term loans 315,200 +3,000 351,700 +15,000 336,700 +24,500
= Total 527,244 +42,664 592,555 +65,398 527,156 +42,576
B FEE ExEEL Ratio of interest-bearing debt to operating receivables *7 89.9% +0.9% 95.5% +3.3% 92.2% +3.2%
D/EL-> Debt/Equity ratio 2.018 +0.315 2.3f& +0.315 2.018 +0.315
* % 7(& Non-GAAPIBEETY . stERI(E. p.20 [ <&E> Non-GAAPIBIZICDU\T] ZTBRIEELN,

Item %7 is Non-GAAP indicator. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.
2021/12/31 2022/12/31 2022/3/31
9nH AIEELE 91 H BIEELE 1251 AR AIEELE

(B M./ Millions of Yen) 9 months YOY(%) 9 months YOY(%) FY2022 YOY(%)
ZIFIR Interest expense 963 104.0 1,067 110.8 1,274 102.4
*x URIVE > EiEiREbIc £ B8 Procurement through Liquidation of Revolving Receivables

(B Millions of Yen)
FER FIERAR POE i FEELR mEMLEMERER BEMEAME (S5HHARD)
Procurement date Procurement period Applicable receivables Procurement amount Gain on transfer of liquidated receivables Amount of gain on transfer and others (for fiscal year)
2018494 53 h1A ZIfksTHE
September 2018 5 years 3 months Installment sales accounts receivables 30,000 4,234 ez
2019438 54 HEEME
March 2019 5 years Operating loans 15,000 1,826 e
2019498 5#8hA ZIfsTHE
September 2019 5 years 8 months Installment sales accounts receivables 40,000 7,110 e
202098 59 51A ZIfsTHE
September 2020 5 years 9 months Installment sales accounts receivables 45,000 7,833 bl
2021498 5% 10 nA ZIfsTHE
September 2021 5 years 10 months Installment sales accounts receivables 32,000 5,566 Ui
2022498 54 HEEME
September 2022 5 years Operating loans 30,000 3,573 e
2022%9 8 59 51A ZIfsTHE
September 2022 5 years 9 months Installment sales accounts receivables 16,000 2,818 137
==t 4,194

total
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15. #&# Number of employees

2021/12/31

2022/12/31 2022/3/31
A= AIEZE A=
(A/Number) Change Change Change
I\ Retailing 2,767 A131 2,435 A332 2,736 A153
(774) (A3) (698) (A76) (767) (A7)
TA>FTVY FinTech 1,684 +77 1,787 +103 1,677 +84
(741) (+57) (726) (A15) (740) (+50)
At EIEERPY Head office, corporate management departments 244 A133 255 +11 241 AN132
(23) (0) (27) (+4) (23) (0)
&it Total 4,695 A187 4,477 A218 4,654 A201
(1,538) (+54) (1,451) (A87) (1,530) (+43)

* HERIIMEAERTT.

The number in brackets ( ) in the lower row is the average number of part-time employees which is not included in each of the numbers in the upper row.

() AERSHEDHRTHIRERERTHD. MEABCEEATEDFRA.
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16. 202343AHIFE Forecasts for the fiscal year ending March 31, 2023
(1) #EEEFHE  Consolidated financial results forecasts

2022/3/31 2022/12/31 2023/3/31
ES BIELL ES BIELL F48 BIELE
(M. Yen) Actual YOY(%) Actual YOY(%) Forecast YOY(%)

1 REIZDHEFIZE (EPS) Earnings per share 85.8 811.4 93.2 120.2 109.4 127.5

HOEALMFIZE (ROE) Return on equity 6.5% +5.7% - - 8.4% +1.9%

RTEARFIEE (ROIC) Return on invested capital *1 3.3% +1.9% 2.7% 0.0% 3.5% +0.2%

(&AM, Millions of yen)

DI —THEURS Total Group transactions 3,373,446 115.6 2,936,739 117.1 3,910,000 115.9
IN\5E Retailing 245,255 107.0 200,919 110.9 270,000 110.1
JI42Fvo FinTech 3,200,536 115.9 2,790,781 117.2 3,720,000 116.2
HE Eliminations N72,345 - NA54,962 - A80,000 =

5t EUINES Revenue 209,323 101.5 162,148 103.6 222,000 106.1
IN5E Retailing 72,940 102.2 50,177 94.6 73,000 100.1
JA427Y0 FinTech 136,383 101.2 111,971 108.2 149,000 109.3

5o LA Gross profit 181,073 102.1 143,783 105.1 194,000 107.1

RFEERU—IREIRE Selling, general and administrative expenses 144,288 89.0 113,244 105.7 153,000 106.0

(=EEA Operating income 36,784 241.6 30,539 102.9 41,000 111.5
NFE Retailing 1,963 132.5 2,316 188.3 3,500 178.3
JA4>2FV0 FinTech 41,220 204.0 33,585 101.6 44,000 106.7
SHEX(FE2Ht Eliminations/Corporate 6,398 - A5,363 - 26,500 =

BERE Ordinary income 35,547 244.8 29,282 101.3 38,500 108.3

EANTE Income taxes 8,625 306.2 9,144 111.0 11,500 133.3

PR E (CIRE I DHFIR Net income attributable to owners of parent 17,791 784.6 18,479 113.8 21,500 120.8

(M./Yen)

1 RHE DRSS Cash dividends per share 52.00 +1.0 - - 59.00 +7.0

Bo= 4 Payout ratio *1 60.6% N421.7% - - 53.9% N6.7%

ORI Total return ratio *2 228.5% N255.0% - - 174.5% A54.0%

* % 1(E. Non-GAAPHEIETY, stBR(E. p.20<EZE> Non-GAAPIEIRIC DWW TZIBRBIZE0),
Items * 1 is Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.
*1 B = 1RHIZDEZEE/EPS (EPS(CERIIMAPFEEORTBOEL (CHNT, RITEARINENSEIRITIESHRIC(E, &BIRAB I PEFERUKNTSE SO PEENMEEIDILUMKAEEHTLET, )
Payout ratio = Cash dividends per share / EPS
(In calculating for the average number of shares to use for EPS, treasury stock to be deducted from the number of issued shares include shares held under the BIP Trust and the ESOP Trust.)
*2 #ETiEm = (RCHREE+ BHREL) HERRIE
Total return ratio = (Total dividends + Share buybacks) / Net income
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(2) pitR&EHF Forecasts assumptions

@® FLEPRBOFHE Forecasts of revenue

2022/3/31 2022/12/31 2023/3/31
S BIELL S BIELL F48 BIELE
(B M./ Millions of yen) Actual YOY(%) Actual YOY(%) Forecast YOY(%)
S EUNES Revenue 209,323 101.5 162,148 103.6 222,000 106.1
INFE Retailing 72,940 102.2 50,177 94.6 73,000 100.1
EEMERT > MIAE Tenant rent revenue and others 36,473 110.1 27,226 99.3 39,000 106.9
mmst s Product sales 5,425 70.3 1,886 44.1 3,000 55.3
ZEEARFEFEAY Commision fees 5,454 95.4 4,530 115.5 5,500 100.8
SHILIEASE LS (8R) Consignment revenue 5,080 100.2 3,628 93.8 4,500 88.6
BEESSZEUNA Related business revenue 20,505 103.7 12,905 95.4 21,000 102.4
JA>TvY FinTech 136,383 101.2 111,971 108.2 149,000 109.3
7 - URFER Finance charges on installment and revolving payments 47,860 100.6 38,038 106.2 50,000 104.5
DNEEEF AR Affiliate commissions 39,299 111.4 34,875 116.6 46,000 117.0
H—RFvrv>D Interest income on consumer loans 20,510 92.6 15,444 99.3 21,000 102.4
BEREML Liquidated accounts receivable 895 20.3 2,198 100.5 0 0.0
H—EXRA Service revenue 18,818 113.2 14,747 111.1 23,000 122.2
IT 1 IT, etc. 8,997 103.2 6,667 99.2 9,000 100.0
@ HURE®DF#E  Forecasts of transactions 2022/3/31 2022/12/31 2023/3/31
S BIELL S BIELL F48 BIELE
(B M./ Millions of yen) Actual YOY(%) Actual YOY(%) Forecast YOY(%)
T4 Fv o FinTech 3,200,536 1159 2,790,781 117.2. 3,720,000 116.2
H—RILSw ~ Card credit *1 3,075,991 116.2 2,689,583 117.6 3,587,000 116.6
H—RFvrv>D Cash advance 115,547 110.2 94,531 109.1 124,000 107.3
IT 1 IT, etc. 8,997 103.2 6,667 99.2 9,000 100.0
® EZ(EHEDTIE  Forecasts of operating receivables 2022/3/31 2022/12/31 2023/3/31
S BIELL S BIELL F48 BIELE
(B M./ Millions of yen) Actual YOY(%) Actual YOY(%) Forecast YOY(%)
S8 - URILER (RBcEipESD) oo et and revolving payments 368,920 103.6 390,640 107.7 393,000 106.5
(Including liquidated accounts receivable)
EERHLEE GRBLEEESD) oo 0ans outstanding 128,339 97.3 130,826 102.3 134,000 104.4

(Including liquidated accounts receivable)

*1 INET [2avEJd0L>y b UMINEIE. IH - EF v) | & [H—EX] ZXRHUTRELTHEDELEEN. Y—EXDWERICEDHDIREAWVDMLA UTzTzsd,
2avESIILDY hEHEL. BRI [H—RILDY R ELTBDET,
“Card shopping” (outside of Marui Group, Marui/Modi) and “Service” were formerly presented separately. Since the proportion of “Service” transactions accounted for by rent has expanded,
“Service” has been integrated with “Card shopping”, and renamed as “Card credit”.
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<8%E>Non-GAAPIBIEICDWLT (Reference) About Non-GAAP indicators

*1 HTFEAFIZER (ROIC) = BEISBREFENGE /KHTEKR FETHE - THE + EXEME + BR + B - BEETEE + EARIAE - BEE)
ROIC = After tax operating income / Invested capital (Installment sales accounts receivable - Accounts receivable + Operating loans + Products +

Tangible and intangible fixed assets + Guarantee deposits - Accounts payable)

*2 HREEARIXAS = UROITU—L—b +BE x URTTLZT A

Capital costs = Risk free rate + B x Risk premium

*3 WACC (MIEFHEEAIRL) = HEEARIXAL[URITU—L—b + BlE x UROTLZTA] x BHliiREE / (BRIFEE + FEHREE) + BAL— b x (1-BK) x BFFaE
/ (BRFEE + BlER) RMEHERE. HEIREROUMRNFIIREFHRCHALE I 2RO IEZER L TEDET.
WACC = Capital costs [Risk free rate + B x Risk premium]x Market capitalization / (Interest-bearing debt + Market capitalization) + Borrowing rate x(1-tax rate) x Interest-bearing debt

/ (Interest-bearing debt + Market capitalization) * Market capitalization is calculated using the average number of years that shares are held by institutional investors.

*4 UR—UZTLNRZa1— = HBESFFLEHEEIFTSFEEDOIZHICED TEHRRIRIRA

Recurring revenue [or Recurring gross profit] is revenue [or gross profit] that is generated on a recurring basis through contracts with customers and business partners

*5 UBH—USITLARZa—-HE = UH-UZITLARZa— / (FLIE [FERLERE] + REERD [BEEIATENSVZREEE])
Ratio of recurring revenue [or Ratio of recurring gross profit] = Recurring revenue [or Recurring gross profit] / (Consolidated revenue [or Consolidated gross profit]

+ Selling, general and administrative expenses paid by business partners)

*6 MEMELLE = BEREE / (EXEE-+BEREMEER)

Ratio of liquidated accounts receivable = Liquidated accounts receivable / (Operating receivables + Liquidated accounts receivable)

*7 BRFEE EXEEL = BRFaE / ExEE

Ratio of interest-bearing debt to operating receivables = Interest-bearing debt / Operating receivables

*8 Bl = ZAENE / BREREEES (REUEESD)

Ratio of bad debt write-offs = Bad debt write-offs / Operating receivables at the end of period (including liquidated accounts receivable)

*9 1 AEEDHE - URIAVVES BIfSEHE) = 28 - URAWES (REMEEIESD) / SHAPEH

Balance of installment and revolving payments per customer = Installment and revolving payments(including liquidated accounts receivable) / Number of customers making payments

*10 1 AHEDEXENEARS = EXEMEES (REMUEESD) / SAPEH

Balance of operating loans outstanding per customer = Operating loans outstanding (including liquidated accounts receivable) / Number of customers making payments

*  Non-GAAP#EZ (Non-Generally Accepted Acounting Principles) : H#tJ)L— T OBEDOEREZKRITIBIEE L THERLTEDEY,
Non-GAAP (non-generally accepted accounting principles) indicators are indicators used to better illustrate the state of MARUI GROUP’s business.
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<BESLTVEEDIBIEICDWLT (Reference) About Lifetime Value Management indicators

(Uh—U>JL~RZa—<&(F]  Recurring Revenue / Recurring Gross Profit
PEEFFHASEMBEIEEHEOZHCED EMNRIADZ T, NETHEHOFRBESEINA, T+ >FTVITRIIRRA— RABCIDFEETDHE - URFHER, H—RFrv v 2IFE,
REFRIVPFRERERIEBLET.

Recurring revenue (gross profit) is revenue (gross profit) that is generated on a recurring basis through contracts with customers and business partners. Examples of recurring revenue (gross profit)

include rent revenues in the Retailing segment and finance charges on installment and revolving payments and cash advances, rent guarantee revenues, and annual enroliment fees from the EPOS
card use in the FinTech segment.

(BB AHEHIEUNZS & (&) Contracted Future Recurring Revenue / Contracted Future Recurring Gross Profit

SHRZ I TR CREABBE GG [C T2V ZVW TV I B R EFOSEEISETENS,. I TICHRENTCNSERBELIZEOT, NEOREMZAND L TERALTNET, FBESEIRACSLTE
LHREFENSRIAFNDERINGSEEH L. DB - URFERH— R+ v D OFBICDWTIRRERRR, MBBEFEHR (VAH—U>09) ([CDWTIEH— REXNER. REMIEICEALTE
R Z B E(CEEHUET,

Contracted future recurring revenue (gross profit) is an indicator of the earnings promised by contracts with customers and business partners in the given fiscal year and in subsequent fiscal years and
is used to measure the stability of earnings. For rent revenues, for example, contracted future recurring revenue (gross profit) is calculated by assessing the future earnings projected based on the

remaining number of years in rental contracts. Meanwhile, repayment periods are used for finance charges on installment and revolving payments and cash advances, expiration dates are used for
(recurring) affiliate commissions, and the number of remaining years of residency is used for rent guarantees.

mUAL—USTLRZ— BUD—USTLART— - BRI
Recurring Revenue / Recurring Gross Profit Recurring gross profit and Contracted future recurring gross profit
1.8%5
o CEOTEEBX 31 . > 1.8years
U = ESOTHESEIRA BE Visualization of revenue aoamitionyen) -
5
S Rt e - —ESHIRES <HKFRROIRES 3000 .
ZHEY T
Target: 1.2%59 P e FAT S RS
. %&“EREE Temporal revenue < Recurring revenue 1 2 profit = 688fEM
Rent guarantee 2000 -Lyears - Fa Ty 268380
- Contracted future
OBEEHE. KRB —BE recurring gross profit
TERFALONNEREF R Tlﬂﬁ | Retailing ¥68.8 billion
f i i it ‘emporal . -
Sare comesions by recurig payments 1000 FinTech ¥268.8 billion
e s B Uh—UHLR=a2—
’ ?r\il{ce i@mﬁ revolving payments, etc. - (SEEE Recurring gross profit
16.3 22.3
FY2016 FY2022

* ST LEHFIRCE. REBERD(BEEIGTHENSMBENCVEEEE)ZE0
Gross profit includes selling, general and administrative expenses paid by business partners

*  REFRIEIEEBEFEL. MEEFER(ERILAW)ED— REMER. EHORSINA FERZNESZE E(CEE
Rent guarantee is calculated based on remaining years of occupancy, affiliate commissions

(regular payments) are based on card expiration dates, and store rental income is based
on remaining contract durations
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<B8E>SEHDIRRICDWNT (Reference) About Store Trends

WD Renovations

2021/12/31 2022/12/31 2022/3/31
ESVAN eI RS Major store renovations FiEET Totsuka Modi FE~<ILA Shinjuku Marui EEILA Ueno Marui
EHILA Ueno Marui BEATILA Yurakucho Marui FEXILA Shinjuku Marui
FENILA Shinjuku Marui EFESILA Kitasenju Marui BEETILA Yurakucho Marui
I T 7 =Y —EO Marui Family Mizonokuchi IR AEILA Namba Marui FiRET« Totsuka Modi
RANERILA Namba Marui RIAIT7=U—K Marui Family Shiki  7RA(EILA Namba Marui
mEEHE ETEISEEDIRNT  Number of stores and sales floor space
(Fm_/Thousand m) PACPAVAWICH] 2022/12/31 2022/3/31
AR IEEREY Number of stores at the end of period 22/58 22584 22J55%
HRRFEIZ A Sales floor space at the end of period  * 388.4 383.6 387.9
*  [ERRFIBEE] @7IL0 (PEPMIEED) . BT+ O&FTHEBETY.
Sales floor space at the end of period is total of Marui including specialty stores and Modi.
m Z2¥AZHE Contract Type mIFYIBRS-> BMERE Non-retail tenants composition
3% 106.8—— HEXHEFIE Directlyoperated
20%
27% 2% M{LfEA  Consignment 48%._
) 57% 208
S EfF Fixed-termrental 82%
/' FEMRR Non-retail tenants
68% K
// 70% {HERE Experience focused 16%
) L s_ Ex Food, services 30%
BERT A2+ Permanentevents 6%
14.3 21.3 22.3 14.3 21.3 223 23.33Q
FY2014 FY2021 FY2022 FY2014 FY2021 FY2022 FY2023.3Q

* 20143880 BRI . B - Y—EX - ARV NSO EELR>TEDET,
The figure for “non-retail”
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<8%E> hfiFEsHm (202243811~ 2026538H]) [CDWT (Reference) About Medium-Term Management Plan (Fiscal Years Ending March 31, 2022-2026)

[EARBRER D #EF) Specific Efforts €2 EREET)| Numerical Targets
1. SSEEHEER Business Strategies
m/\SEEE Retailing W/ FEEEARRBL
! Retailing segment: Operating income outlook
JOF CKDITRDBICHEZEINDIH. CNFTMDPATELEEEEBD NS >R IA—XA =3 >"ES(CHEEL.

FIRREZERRUEY. BT [A2SA2EATSAOME] DTSy hIAa—AEMEDIT,
ECHOICER Y DHMBEN ST FRANRY hEREL. TDANRY MSREESE EIRBEDT DZEDHFET .

(f8F)
(100millions of yen)

PR EEE
Medium-term management plan

ROIC 2.6 %

E. TNBOANY M T 2Ty I EBIES BT ET. AHOEREIFTRL, o o3
PEOBEMS TRATDZEEATFICAN, BEEEEDTVEET, 10g | Mo eerm management)
While deterioration of market conditions by COVID-19 are concerned, we will achieve new growth by further progress
in transformation of department stores. We will define stores as platforms with online and offline fused. 120
And we will hold various store events of new businesses, in which E-commerce is main part of sales, and promote making stores 100 90
where these events become motivation for customer to visit. Also, by combining these events with FinTech,
we will promote commercialization, in which events are held not only at MARUI stores 15 20
but also at commercial facilities nationwide. 203 s 223 233 203 253 26.3
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FinTech segment: Operating income outlook
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Through new card and new application, which started in April 2021, we will dramatically increase UX and aim to

further improve lifetime value. Also, we will expand cards to support each individual's "Interests" such as game and anime
content which have grown into the second pillar after the Gold Card. Also, we will increase the ratio of online applications of
card members instead of physical stores and strengthen strategy of maximizing share of household finances, such as
E-commerce, Internet services and Rent, which are expected to expand. We will aim to double the current transaction volume
of ¥5.3 trillion five years later. Further, we will try to achieve both reduction of CO2 and improvement of lifetime value

by having more than 500,000 customers to use renewable energy and pay the charges by EPOS Card.

Forward-Looking Investments

BRFFEVUT . DDIE—ATREDA I\ T N ERBOMIIEHESLTA I NR—2 3 > ZRIELFET,
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We will create innovation to achieve both impacts, like sustainability and well-being, and revenue.
We will aim to create innovation from within the company about investment in new businesses and
to introduce innovation from outside about Co-Creative Investment. About investment in new businesses,
we will develop the original business model, in which E-commerce, media, stores and FinTech are combined.
About Co-Creative Investment, we will promote efforts to grow together and create value based on the idea of co-creation,
and pursue both earnings contributions to our Retailing, FinTech, and financial returns.
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Co-Creative investment: Profit contribution outlook
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Open stores by Co-creative investee
213 263 *

Usage of Collaboration cards with Co-creative investee
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*Contribution included in Retailing and FinTech operating income
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Specific Efforts

Capital measures
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We will try to eliminate excessive equity and set a target of equity ratio of around 25% for achieving new targeted balance sheet.

Also, we plan to allocate core operating cash flow in the next 5 years of ¥230 billion to growth investments including
Forward-Looking Investments of ¥80 billion, share buybacks of ¥50 billion as a measure toward realization
of the ideal equity ratio, and shareholder returns of ¥100 billion.

AT~ Impact
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Based on "VISION 2050", which was published in 2019, we difined goals related to sustainability and well-being as "Impact".
To achieve the three objectives of "Creating a future for future generations together",

"Creating happiness for individuals", and "Creating ecosystem for co-creation",

we set main efforts as major targets of medium-term management plan.

Also, for the co-creation management, which realizes both interest and happiness value,

we plan to invite stakeholders to board members and evolve the governance system.

Major targets
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About Impact, we aim to achieve six goals, such as "Reduction of CO2 emissions of 1 million tons or more",
"Co-creation activities oriented toward future generations of 150 or more" and so on.And, by realizing these impacts,
we will achieve EPS of ¥200 or more, ROE of 13.0% or more and ROIC of 4.0% or more.

_24-

m EARBCDETE

HipEs
Fyyia-T70-—
Core operating
cash flow

23001&M

Capital allocation plan

(#&A=100millions of yen)

BREH
Investing for
growth
——

restments 3OOEH

S
#EE¥miEk
Capital
optimization

E *im‘i% Sooﬁ H

Share buybacks

G|
HEERT Dividends 800&F
Shareholder
returns saﬁﬁ!;;fh 2ooﬁ|:|]

1>/ Tk - ERIER Impact

BREHEDRE

Realization of a carbon-free society

HY=—Fa5—TO/S—DRH
Creation of a circular economy

—AVEbhOBASRRZGER

Assistance for self-actualization

—AVDEbo T53E) Zi5E

Support for individual preferences
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Provision of venues for co-creation

HASNCEDNIEHI S DRR
Facilitation of work styles that are transparent to both internal and
external stakeholders
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The forward-looking statements contained in this presentation are based on information available at the time of preparation of
this presentation and certain assumptions that MARUI GROUP deems to be reasonable.

The forward-looking statements may differ materially from actual results due to a variety of different factors.

Please direct any inquiries to the IR Department(E-Mail:marui-ir@0101.co.jp).



