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Aeon Hokkaido Corporation Financial Results for the 15t Quarter Ending Feb.29, 2024

1. REBE

(Financial Highlights)

2023%7H12H

[Bifii: HAH ;% (Millions of Yen; %) ]

2021/5¢x) 2022/5 2023/5 2024/2
ATHEALE ATHEALL ATHEALE (Forecast) BTEALL
Amount YoY Amount YoY Amount YoY Amount YoY
= =
xLE 79,288 | 102.8 77, 486 97.7 79, 776 108. 0 331, 000 104. 3
Net Sales
—
TOMDERRIA 4,694 | 114.9 5,599 [ 119. 3 5,6 764 102. 9 — —
Other Revenues
sn
E%HXH 83,982 ( 103. 4 83, 086 98. 9 85, 541 103. 0 — —
Operating Revenue
pevy
Eﬁﬂ.ﬁ 1,024 | 115. 8 1,846 | 180. 2 1,724 93. 4 8, 800 105. 4
Operating Income
aln
ﬁé%*uﬁ 1,002 | 116.0 1,868 | 186.5 1,719 92. 0 8, 800 103. 5
Ordinary Income
PG 4 LR 28 810 70.9 1,288 | 1568. 9 1, 141 88. 6 4, 800 102. 0
Net Income
Mz —L O R 72
THR 7= Y PE AR RR 2 (F) 5. 83 70.9 9.26 | 158. 8 8. 20 88.5 34. 49 102. 0
EPS(yen)
X 2021FS5RITDONTIE, NINAEERHICEA T IRHELE (B XRHEEFE298) I OFERAFIOHETT,
2022/5 2023/2 2023/5
Rt 40745 R
Amount Amount Amount
Share Share Share
wEE 152, 022 | 100. 0 152,966 | 100.0 154, 200 | 100.0
Total Assets
pe 2
MENHE 32, 930 21.7 33, 184 21.7 34, 042 22.1
Current Assets
AREEEE
Property, 96, 001 63. 1 96, 251 62. 9 96, 793 62. 8
Plant and Equipment
EREEEE
Intangible Fixed Assets 3. 599 2. 4 3,378 2.2 3, 321 2.2
L 2 P
BREZOMOAE 19, 490 12. 8 20, 151 13. 2 20, 042 13.0
Investment and Other Assets
lﬁlmﬁfi 119, 091 78. 3 119, 781 78. 3 120, 157 77.9
Fixed Assets
pe ==
ABAR 68,086 | 44.8 63,369 | 41.4 65, 735 42. 6
Current Liabilities
= ==
e R e 20, 262 13. 83 22, 434 14. 7 21, 848 14. 2
Long-term Liabilities
MR E 63, 673 41. 9 67, 161 43. 9 66, 616 43. 2
Net Assets
e, P
1S YRMEE M) 456. 46 — 481. 61 — 477.55 —
BPS(yen)
==
ﬁﬁj%ﬁ{ﬂ. 29, 082 19. 1 25, 310 16. 5 27, 258 17. 7
Interest-bearing Debt

2. BEHMA

(Selling, General and Administrative Expenses)

[Bf:- BHAM; % (Millions of Yen; %) ]

2021/56x0 2022/5 2023/5
ot ] BTHALE Sttt Eof] ATHEALE 5L Eof] BITHEALE L
Amount YoY % of Sales Amount YoY % of Sales Amount YoY % of Sales
AHF5E 10, 671 103. 9 13. 5 10, 574 99. 1 13. 6 10, 661 100. 8 13. 4
Personnel Costs
B
’Jiﬁﬁ. 1, 401 129. 4 1.8 1,012 72. 2 1.3 969 95. 8 1.2
Advertising Costs
Rt E
. 1, 695 109. 1 2.1 1, 717 101. 3 2.2 1, 822 106. 1 2.3
Selling Costs
=n
nxﬁﬁ 7, 963 106. 3 10.0 8, 063 101. 3 10. 4 8, 580 106. 4 10. 8
Facilities Costs
J— 17
ksl 1, 833 99. 4 2.3 1, 756 95. 8 2.3 1, 927 109. 7 2.4
General Costs
e
"l?otn:l 23, 564 105. 9 29.7 23, 125 98. 1 29. 8 23, 961 103. 6 30. 0

X 2021F5R(2OWTIE, TINERBICHT SRR E N(RRRFREE295) IOFEATOKIETT,



3. ELHFEBHFLEDIKR (Sales by Store Type)
[B4I: B AM; % (Millions of Yen; %) ]

2023/5
b= BIEALE BETELE 1)
Sales YoY Same §cale
ratio

GMS
General Merchandise Store 44, 940 102. 1 102. 1
SM
Supermarket Store 24,418 100. 2 101. 9
DS
Discount Store 12, 167 114.1 109. 0

X TRBRDHICETOIRHBEE (RRRHBEEF205) | OBRZEERVTEHLTLET,
X TGMS EBX - #MBERX—/I—(SuC BL).ISM BE |- A== YrEE DS EX] - TAAAVVIEE
X1 BEFLISOWTIE, 2021 FELBOHE - FIEZIREET .

4. BERAFELEORR (Sales by Product Category)

[Bfi:-BAM; % Millions of Yen;%)]
2022/5 2023/5
sEEE FERLEE BITEALE (3¢ EEE ¥ERLEE AIHALE
Sales Share YoY Sales Share YoY
?é‘zl:?hing 4, 845 6.3 109. 5 5, 124 6. 4 105. 8
=]
Fﬁ;)(n)l:i 62, 032 80. 1 101. 1 64, 264 80. 6 103. 6
EERRE
Home, Digital 10, 387 13. 4 101.5 10, 323 12. 9 99. 4
and H&BC
gtﬂ)ef' 220 0.3 101.5 64 0.1 29. 2
&=
”E)?:l 77, 486 100. 0 101. 8 79,776 100. 0 103. 0
[EBF9 D AIER]

KB LTaRRER, TR AT — AKX
BRI — FTA)— BE.KE.BE. TN AVANTR—H)— #EE
EERRERRE.XE. . MKRE— . YA(IIL, T5T—&H—T 2 INURS EFERE. k—LT7yiar H&BC

~ZDM - F TR, ZTDM

X 2022F5ADRTHLISONTIE, TIRBFHICEH T IR RE (RRRFTREE295) I 0D#E

EEFBRVTEHLTLEY,

5. AERBEEFEEFRLEE®UE (Comparable Store Sales Growth by Month )

[Bifii: %)

23/3 23/4 23/5 BEt

=
Clothing 13.0 1.4 3.7 5.9
bl 0.6 5 2 4.3 3.3
Food
FERR
Home, Digital and H&BC Al 4 AO. 3 0.7 AO. 4
At

1.2 4.1 3.8 3.0
Total

X NIRRT SR AL (RERFHEEF208) | DBRZEERVTEHLTVET,

6. BIFEDER - HIH - RS [ABOAILLHER

(Comparable Stores: Number of Customers, Average Spending per Customer, Number of Product Sales)

2022/5 2023/5
BT LE(YoY) BTHEALE(YoY)
I?fﬁber of Customers 100. 9 % 102.8 %
ifiege Spending per Customer 102. 1 % 100.2 %
i =
I\JI%JJr;befi(l)f Product Sales 99. 2 % 97.5 %




7 . BAFAIE DK

(New Store and Closed Store Details)

FAE B 5% FR7EHs SeimmE R (m)
Open Date Store Name Location Retail Space
#i5 2023%3A9H TYYRN) 2T HRTLR$IBEE FLE T AL X 670
New Stores
FiE B 5% AT SEiSERE (m)
Close Date Store Name Location Retail Space
R -
f
Closed Stores L

8. kA - FRERESHE  (Number of Store : By Region and Store Type)

GMS SM DS

BEA—— A—rimx—trok | Farpobary | CORGD
General Merchandise Supermarket Store Discount Store Other
Store

AL 13 28 9 43
hBJIlT 3 4
EEET™. dt3h 2 6
=T 1 6
WA 1 4
R 1
BIERT . Bl R AT 2 4
LEELIS D ihig 16 22 3

&t 39 66 20 43

X 2023F5HFKFER

X1 INIR—/R—TEWNET (Fo&142[EGHET A A N OFNRTERE 1 EHYET,



