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1. ¥EDMWE Financial summary

2022/6/30 2023/6/30 2023/3/31
3nA BIEELE 3nA8 BIEELE 1218 BIEELE
(F9./Yen) 3 months YOY(%) 3 months YOY(%) FY2023 YOY(%)

1 RBIZDHEFIZE (EPS) Earnings per share 19.20 123.2 22.91 119.3 109.37 127.5

BoBEARZEHFIEE (ROE) Return on equity - - - - 8.5% +2.0%

RTEARFIEE (ROIC) Return on invested capital *1 0.7% +0.1% 0.7% 0.0% 3.5% +0.2%

HEEARIR & Capital costs *2 — - - - 8.1% +0.4%

BAOX ~ (WACC) Weighted average cost of capital *3 - - - - 3.5% 0.0%

(&7 M./ Millions of Yen)

DI —THEURS Total Group transactions 935,746 119.3 1,065,709 113.9 3,957,281 117.3
NFE Retailing 64,023 121.2 69,965 109.3 272,772 111.2
JA427Y0 FinTech 889,542 119.2 1,014,315 114.0 3,758,847 117.4
SHE Eliminations A17,819 - A18,571 = A74,338 -

Fo LURZ Revenue 51,068 105.1 53,534 104.8 217,854 104.1
[UA—U>PLRZa1—] [Recurring revenue] *1%4 [35,554] [102.7] [37,646] [105.9] [145,384] [103.1]
NS Retailing 16,841 101.5 15,397 91.4 69,260 95.0
JA427Y0 FinTech 34,227 107.0 38,137 111.4 148,593 109.0

Fo L#RFIEE Gross profit 44,795 105.4 48,364 108.0 191,742 105.9
[UA—U>PLRZa1—] [Recurring gross profit] *1%4 [32,165] [102.7] [34,165] [106.2] [131,883] [103.4]
5t LTI Gross profit margin 87.7% +0.2% 90.3% +2.6% 88.0% +1.5%

JEEH - Web Store + Web 90.2% +1.5% 89.8% A0.4% 90.1% +1.8%

RFEERU—IREIRE Selling, general and administrative expenses 37,330 105.1 40,483 108.4 152,971 106.0

[=E 1A Operating income 7,465 107.0 7,881 105.6 38,771 105.4
NFE Retailing 856 401.3 1,068 124.8 3,614 184.1
JTA>FYY FinTech 8,502 101.8 9,008 106.0 42,483 103.1
SHEX(F2Ht Eliminations/Corporate A1,893 - N2,195 — N7,327 -

BEMNE Ordinary income 7,218 105.9 7,397 102.5 36,364 102.3

Btk E (CIRE I DRI Net income attributable to owners of parent 3,843 115.4 4,337 112.8 21,473 120.7

(¥ Share)
BRIk (Bt ziR<) Average number of shares (excluding treasury stock) *2 200,156,951 93.7 189,346,287 94.6 196,340,942 94.7

* SFERE. RR—D(CEHLTHBEDFET,
The notes are on the next page.



*1

*2

l(Ep.21E SR IZE,
For more details, please refer to page 21.

MPEORABOER (CHNT, BITERRED SERT DECHRINERIC(E. KEIRMBIPEEDS JUKITSESOPERNMRE T U HMAZEHTEDHT,
(20244388 SE1MHR 766,567, 202343AH 766,567, 2023%F3AH SH1M+H 766,567)

Treasury stock excluded from average number of shares includes Board Incentive Plan and Employees Stock Ownership Plan.
(FY2024 1Q 766,567 FY2023 766,567 FY2023 1Q 766,567)

*1~4(%. Non-GAAPIEIZET Y., stEIEL. p.20 <BE> Non-GAAPIBEE(C DWW THEZSBLEELN,

Items % 1-4 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.



2. ) —T#ERE Total Group transactions

2022/6/30 2023/6/30 2023/3/31

38R HIELE 3nA8 HIELE 1218 HIELE

(B, Millions of Yen) 3 months YOY(%) 3 months YOY(%) FY2023 YOY(%)
/NGB Retailing 64,023 121.2 69,965 109.3 272,772 111.2
EHERT > N LB%E Tenant sales and others 46,774 129.2 54,957 117.5 200,659 118.2
ZHRSESE LS Commisioned sales 4,856 115.1 4,783 98.5 21,520 114.8
SHILEATE LS Consignment sales 6,967 101.1 6,503 93.3 28,426 93.9
mEmis e Product sales 920 58.7 477 51.9 2,855 48.1
EEEETIN Related business revenues 4,504 114.6 3,244 72.0 19,309 94.2
T42FvT FinTech 889,542 119.2 1,014,315 114.0 3,758,847 117.4
H—RIOLZwY b Card Credit *1 855,695 119.7 978,296 114.3 3,623,004 117.8
(538 - UREURS) (Total transactions for installment and revolving payments) (79,453) (119.2) (91,743) (115.5) (341,092) (116.8)
H—RFvrwv>y Cash advance 31,629 108.9 33,758 106.7 126,851 109.8
IT it IT, etc. 2,216 99.9 2,260 102.0 8,991 99.9
SHE Eliminations A17,819 - A18,571 = A74,338 -
&ast Total 935,746 119.3 1,065,709 113.9 3,957,281 117.3

*1 [A—ROLSvY R (E 2avESJdoLSy b (UEBINEAE. 2H - B ) &H—EX (RELWVWED) O&EHMETT .
"Card credit" is a total of Card shopping(Outside of Marui group) and Service (including Rent).

* EHMERT Y MELEEEE. EHERZNZHELTVST T bOBRESETY. RRERTTLEE. E(CWe bZRLET D, BROFBEFESISEICH D EREREEFHHICHBDRARCHETOERETI .
SHIEEATE LR BmOIRGT LR ICEEIE X DEBREAANDBEEROZNEETORKRS TY . BmstLtEEd. EICAFFEMEZTLETD. AANLCHRTERZEV RS EETAETDR LS T,
BEEEEEIVA(F, G - We b IOO/NSERIESE (Mt - L. TO/(TAIRIAS b BEBILIRS A b, TEESESE) OIETT.
Tenant sales and others are the sales of tenants which made the fixed-term rental contracts. Commisioned sales are (mainly online) transactions involving products owned by business partners but for which product
management responsibility rests with the Company.Consignment sales are the sales by the department store type of contract which products are procured from suppliers at the same time they are sold to customers.
Product sales are the sales mainly by private-brand specialty stores of products purchased outright (products paid for at time of procurement). Related business revenues are the revenues of retail-related buisiness

except store and web revenue, which are commercial facility design - construction, property management, comprehensive building management and real estate business, etc.



<8E>h—RUL>v FEUREAER (Reference) Card credit transaction volume

(f&M./100 millions of yen)

2022/6/30 2023/6/30 2023/3/31

35nA BIEELL 351A BIEELL 1258 BIEELL

3 months YOY(%) 3 months YOY(%) FY2023 YOY(%)
KEIAL Rent 1,608 119 1,860 116 6,772 118
EC E-commerce 1,345 108 1,546 115 5,849 112
EHIFALY GBEB - NHERILEE) Regular payments (communications fees, utilities, etc.) 871 113 964 111 3,618 117
RSNV I>A—FTA A N Travel &entertainment 915 162 1,194 130 3,989 147
B (B85 - SCH) Commercial facilities (department stores, shopping centers, etc.) 663 124 701 106 2,761 108
nE Food 339 155 416 123 1,452 139
H—EX (REHLLRE) Service (exclude rent) 52 103 58 110 235 106
Z ot Others 2,762 114 3,046 110 11,554 113
= Total 8,557 120 9,783 114 36,230 118
Ay FRE & Contactless payments etc. *1 217 291 483 222 1,221 260
BFIYR—Fv—2> E-money charge 217 157 292 135 946 147
QRIO— RRFH QR code payments *2 75 135 82 111 328 135
=1 Total 508 190 857 169 2,495 184

*

E5EE. B—RILZY REIRED DS, AX—hIAVICLBDBFIR—Fr—EQRI— RRE, v FREEZN UICEUREZ Bt (C CESTRIRRREE CEH LIS HES 1D FE T,
Of the card credit transaction volume, the above figures are estimates calculated to the extent that the Company is able to aggregate such data by totaling the transactions
made through smartphone E-money charge and QR code payments,contactless payments etc.
*1 AYFREFEZC(E, VisaDF v FRECNMR. BIHWEBEFIR—ICLDIRAINNREZEHET .
Contactless payments etc. include smartphone payment with postpaid E-money as well as Visa contactless payment.
*2 2025F 1AM (CtOL 2y b H— RZEFIAUEZIAVWDELZFE L TL\BPayPay(@FQRI— RRELDBRVTHEDET,
PayPay is excluded from QR cord payments because it plans to stop accepting payments by other companies' credit cards after January, 2025.

HESHE, DEORELZEITO TS, UATCHRUZBELRRBISEENTENET,

The classification of figures is reviewed prior to each disclosure. Some figures may therefore differ from previously disclosed figures.




3. 55LIN#E Revenue

2022/6/30 2023/6/30 2023/3/31
31A8 B 318 BIFELE 121R RIEELE
(B7/M./Millions of Yen) 3 months YOY(%) 3 months YOY(%) FY2023 YOY (%)

B Retailing 16,841 101.5 15,397 91.4 69,260 95.0
EHERTF> NMIAE Tenant rent revenue and others 8,916 101.2 9,370 105.1 36,572 100.3
ZEEARGEFERY Commission fees 1,437 117.2 1,332 92.7 6,207 113.8
SHILEASE LS (FER) Consignment revenue 1,189 105.8 1,093 91.9 4,811 94.7
mmsE LS Product sales 793 52.9 356 45.0 2,359 43.5
BEESEHUNA Related business revenue 4,504 114.6 3,244 72.0 19,309 94.2
JA>2F7Y0 FinTech 34,227 107.0 38,137 111.4 148,593 109.0
& - URFER Finance charges on installment and revolving payments *2 12,332 103.9 13,389 108.6 51,003 106.6
NEREFEAY Affiliate commissions 11,109 118.4 12,246 110.2 46,655 118.7
H—RFvrvI 2 IFE Interest income on consumer loans 5,086 97.2 5,296 104.1 20,519 100.0
BEETREL Liquidated accounts receivable N1,287 - A505 = 571 63.7
TREMUEIEE B Gain on transfer of liquidated accounts receivable - - 1,119 = 6,392 114.8
EEREA i Amortization of liquidated accounts receivable and others  *3 A1,287 - A1,625 - A5,821 -
H—EXUA Service revenue 4,770 110.3 5,450 114.2 20,852 110.8
IT 4ib IT, etc. 2,216 99.9 2,260 102.0 8,991 99.9
a5t Total 51,068 105.1 53,534 104.8 217,854 104.1
[UA—U>DLRZa—] [Recurring revenue] *1%4 [35,554] [102.7] [37,646] [105.9] [145,384] [103.1]
UA—U>2D LR —tEXR Ratio of recurring revenue *5 68.0% N2.1% 68.7% +0.7% 65.2% N0.8%

*1 FfEp.212 SR,

For more details, please refer to page 21.
*2 9E - URFHRIC(E, REMLBEERZSONE - UREBNSDFE LG ZRHL THDET,

Finance charges on installment and revolving payments are shown in revenues from the balance of installment and revolving payments including liquidated accounts receivables.
*3 REMUEEEENSODE - URFERUNEG (SFRESER & U TR LIS K DIERUTEDET, &

RENLICDNTIEP.23<5E > UMILES JBEREMEIC DV TZI SR IZEL.

Finance charges from installment and revolving payments from the balance of liquidated accounts receivables are deducted from revenue as amortization of liquidated accounts receivables.
For liquidation of revolving receivables, please refer to “(Reference) About Liquidation of Revolving Receivables” on page 23.

* %4,5(F. Non-GAAPISEETY . stER(E. p.20 <BE> Non-GAAPIBEIC DLW\ TETBBLIEE),
Items % 4,5 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.

* EHMERT Y MRAERR. ERERZNCEDRERAZDIRETY .

SHIEEATE LS (W) (3. BmOIRTS & RRFICESGISEL DEREAANDSEEEROZFETOTR LS T, FISESEADH 25T LT L9 SR RE L THEDET,
AmELEE. ECEEFMEZRLETD. AANCRRCERZEVRSEREARE TR LS TY .

BRESEZUNA (F, 58 - We bSho/\SERIESE (FEMERRET - ML, TO/(FAIRIAS N BEEIIRS A b, FEESESE) OUIETY,
Tenant rent revenue and others are the revenues of rental income and others which generates from the fixed-term rental contracts. Commission fees are the commission revenues for (mainly online)
commission sales of products owned by business partners but for which product management responsibility rests with the Company. Consignment revenue is the sales by the department store type of

ZERRGEFHEANSL. EICWe bEPILET D, BROFEIEESIEICH DEREBSEIHHICHDRAMRTICEISFHIRATY .

contract which products are procured from suppliers at the same time they are sold to customers, and the Company shows it at net value,the portion that represents profit to the Company.

Product sales are sales mainly by private-brand specialty stores of products purchased outright (products paid for at time of procurement). Related business revenues are the revenues of retail-related

buisiness except store and web revenue, which are commercial facility design - construction, property management,comprehensive building management and real estate business, etc.



4. T LEEFZE Gross profit

2022/6/30 2023/6/30 2023/3/31
358 BIEFLE 368 AL 125 A8 BIEFLE
(BAM./Millions of Yen) 3 months YOY(%) 3 months YOY(%) FY2023 YOY (%)

NFE Retailing 12,414 101.1 12,004 96.7 50,301 96.9
EEMERT > hE Rent revenue and others 8,271 99.1 8,451 102.2 33,449 97.6
ZEEIRFEF A Commission fees 1,437 117.2 1,332 92.7 6,207 113.8
SEHBEA Consignment revenue 1,189 105.8 1,093 91.9 4,811 94.7
(=l Product sales 234 44.2 36 15.7 524 35.0
EEESES Related business revenue 1,281 122.2 1,091 85.2 5,307 95.0
TA>FTVY FinTech 32,381 107.1 36,359 112.3 141,441 109.5
DE - URFER Finance charges on installment and revolving payments 12,332 103.9 13,389 108.6 51,003 106.6
HNERIEF & Affiliate commissions 11,109 118.4 12,246 110.2 46,655 118.7
H—RFrvz>P Interest income on consumer loans 5,086 97.2 5,296 104.1 20,519 100.0
BEREME Liquidated accounts receivable N1,287 - A505 = 571 63.7
TREMCEIERER Gain on transfer of liquidated accounts receivable - - 1,119 = 6,392 114.8
EEREA i Amortization of liquidated accounts receivable and others N1,287 - AN1,625 — AN5,821 -
H—EX Service revenue 4,770 110.3 5,450 114.2 20,852 110.8
IT b IT, etc. 370 81.1 482 130.3 1,838 102.0
&it Total 44,795 105.4 48,364 108.0 191,742 105.9
[Uh—U>dL~RZa1-] [Recurring gross profit] *1%k4 [32,165] [102.7] [34,165] [106.2] [131,883] [103.4]
UH—UTLRZa—H=R Ratio of recurring gross profit *5 69.9% N2.4% 68.8% N1.1% 67.0% N1.8%

*1 FllEp.21E B8R <IZE0
For more details, please refer to page 21.
*  %4,5(% Non-GAAPIEIZET Y, TEIIE. p.20 <EE> Non-GAAPIBEE(ICDWTEIBIBIZEL,

Items % 4,5 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.



5. RGERU—IREEH

Selling, general and administrative expenses

2022/6/30 2023/6/30 2023/3/31

38R HIEELL 3nA HIEELL 12nRH HIEELL

(&7 M./ Millions of Yen) 3 months YOY(%) 3 months YOY(%) FY2023 YOY(%)
ARSE EEE Sales promotion expenses 7,841 104.1 9,006 114.9 33,985 109.0
R > NER Card rewards 7,350 114.2 8,385 114.1 29,895 110.1
ARFEEHE Sales administration costs 7,346 110.9 8,468 115.3 31,315 112.2
NG Personnel costs 9,126 100.3 9,281 101.7 35,729 97.9
=imE Equipment costs 5,186 104.3 4,944 95.3 21,259 100.0
RMEENE Depreciation and amortization 2,449 108.3 2,613 106.7 10,016 103.4
BRIER Provision for bad debts 3,928 110.0 4,548 115.8 14,708 118.6
ZAt Others 1,451 99.3 1,620 111.6 5,956 110.8
=5 Total 37,330 105.1 40,483 108.4 152,971 106.0




6. TIUA>MEEHR Segment information

2022/6/30 2023/6/30 2023/3/31

38R HIELE 3nA HIELE 1218 HIELE

IN5E Retailing (B, Millions of Yen) 3 months YOY(%) 3 months YOY(%) FY2023 YOY (%)
55 EURZS Revenue 18,418 105.1 17,153 93.1 75,823 97.4
EEAR Operating income 856 401.3 1,068 124.8 3,614 184.1
EERRE Operating income to revenue 4.7% +3.5% 6.2% +1.5% 4.8% +2.3%
TOXA> NEE Segment assets 244,138 97.6 246,084 100.8 253,743 100.5
KTEAFZEER (ROIC) Return on invested capital *1 0.3% +0.2% 0.4% +0.1% 1.4% +0.7%

Ja2Fwvo FinTech (87, Millions of Yen)

55 EUNES Revenue 34,719 107.2 38,686 111.4 150,633 109.0
EEFIR Operating income 8,502 101.8 9,008 106.0 42,483 103.1
EERRE Operating income to revenue 24.5% A1.3% 23.3% A1.2% 28.2% A1.6%
wIA NEE Segment assets 682,925 108.4 706,114 103.4 688,352 104.4
KTEAFZEER (ROIC) Return on invested capital *1 1.0% 0.0% 1.0% 0.0% 5.0% 0.0%

* K 1(d. Non-GAAPIEIET Y. stER(E. p.20 <EE> Non-GAAPIBER(CDWLWTEI SR IZEL,

Item %1 is Non-GAAP indicator. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.



7. ERRENRROME

Summary of consolidated balance sheet

2022/6/30 2023/6/30 2023/3/31

BILELE BILELE BILELE

(&AM, Millions of Yen) YOY(%) YOY(%) YOY(%)
ExEE Operating receivables 596,322 108.0 595,321 99.8 581,837 101.8
ZIRRFEHNE Installment sales accounts receivable 479,174 110.0 499,986 104.3 481,442 105.2
EXEME Operating loans 117,147 100.6 95,334 81.4 100,395 88.0

(BtEREMLER) (Liquidated accounts receivable) (204,535) (111.7) (284,290) (139.0) (272,798) (138.4)

BE&EE Fixed assets 276,167 98.7 291,189 105.4 286,040 105.2
el Investment securities 38,818 86.9 41,153 106.0 38,516 106.9
BHFaE Interest-bearing debt 568,105 112.6 607,025 106.9 583,059 110.6
BHDER Shareholder's equity 260,436 91.7 245,996 94.5 246,145 94.1
B Total assets 945,573 104.4 977,761 103.4 961,950 104.6
TREMEEEE Ratio of liquidated accounts receivable *6 25.5% +0.6% 32.3% +6.8% 31.9% +6.3%
BHTFaE EXEEL Ratio of interest-bearing debt to operating receivables *7 95.3% +3.9% 102.0% +6.7% 100.2% +8.0%
BHOBALE Equity ratio 27.5% A3.9% 25.2% A2.3% 25.6% N2.8%

* %6,7(F. Non-GAAPIEIRTY.

FHEINE. p.20 [ <EE> Non-GAAPIEIEICDWLT] ZZBRIEEL,

Items % 6,7 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.

-10-



8. VI —THERE

AIEELLHERE  YOY change in monthly of total Group transactions

44 5H 6H 7H 8H 9H 108 118 128 14 2H 3R 25t
APR. MAY JUN. JUL. AUG. SEP. OCT. NOV. DEC. JAN. FEB. MAR. TOTAL
DI —THERE Total Group transactions 115.1 113.0 113.6 - - - - - - - - - 113.9
IN5E Retailing 110.2 107.9 109.9 - - - - - - - - - 109.3
JE&H - Web Store - Web *1 112.3 111.7 112.3 - - - - - - - - - 112.1
BEfEIE Store - Web(Exisiting stores) *2112.8 1121 112.7 - - - - - - - - - 112.5
T42FvD FinTech 115.3 113.2 113.6 - - - - - - - - - 114.0
H—RoOLZy b Card Credt *3 115.5 113.5 114.0 - - - - - - - - - 114.3
SMNEBANERSE Card shopping(Outside of Marui Group) 115.7 113.2 1139 - - - - - - - - - 114.3
FKE Mt Rent,etc *4 116.1 115.7 115.6 - - - - - - - - - 115.8
H—RFvryvi>yg Cash advance 108.7 106.9 104.6 - - - - - - - - - 106.7
*1 /58 - Web] (&, NEOEBMERTF> b HIBEA. Z5ERT. BROAEETY.
“Store - Web” is a total of Tenant sales and others, Product sales, Commissioned sales and Consignment sales.
*2  BASHESZEZIROTVETY,
"Existing Stores" are excluded from the effects of closed stores.
*3  [A—ROLZY K] @ 23vEXIILTy b OMBMERE. A - EF «) &H—EX (RELVWED) O&FHETY.

"Card credit" is a total of Card shopping(Outside of Marui group) and Service (including Rent).

*4  [U—EX] o&iEisishT.

“Service” has been renamed as “Rent, etc.”.

[REIME] EUTHDERT.

-11-



9. /N5t ERIHURES Transactions of Retailing by store
2022/6/30 2023/6/30 2023/3/31
358 AIfFLE 35A BIFELE 1258 AIfFLE FeimmEiE (m)

(BAH . Millions of Yen) 3 months YOY(%) 3 months YOY(%) FY2023 YOY(%) Sales floor area
EFEILT Kitasenju Marui RIRED Tokyo 8,073 131.0 8,673 107.4 33,786 111.6 35,300
FESILA Shinjuku Marui *1  EREREED Tokyo 4,475 138.4 5,833 130.3 20,605 131.3 30,590
W e bi@EiR EC 4,707 104.0 5,464 116.1 20,565 110.7 -
NI D7 =U—EO Marui Family Mizonokuchi BRI Kanagawa 4,883 109.9 5,275 108.0 20,525 103.9 32,260
BRIV Yurakucho Marui RIRED Tokyo 3,342 161.2 3,667 109.7 14,327 123.8 18,500
EBILA Ueno Marui RIRED Tokyo 2,481 149.1 3,144 126.7 10,564 127.8 16,390
SRRETILT Marui Kinshicho RIRED Tokyo 2,776 119.0 3,085 111.2 11,646 106.3 22,990
BT ERJE Machida *1  EREREED Tokyo 2,969 130.4 3,083 103.8 12,271 113.4 21,270
NIASTa R Marui City Yokohama HE)I[2 Kanagawa 2,162 109.6 2,763 127.8 9,911 124.0 16,510
NIA 7 =U—-FEKR Marui Family Shiki BEE Saitama 2,626 111.4 2,738 104.2 11,023 104.3 18,900
ERFILA Kokubunji Marui RIRED Tokyo 2,277 112.2 2,355 103.4 9,552 103.1 14,300
FiEET Totsuka Modi HE)I[2 Kanagawa 2,138 109.4 2,251 105.3 8,684 106.1 16,580
BEZILA Hakata Marui faER Fukuoka 1,748 116.9 2,204 126.1 8,026 122.3 15,000
LisIES Kashiwa 1 FEE Chiba 1,830 109.4 2,108 115.2 7,699 115.3 18,810
RAEILA Namba Marui RBRAF Osaka 1,832 208.3 2,001 109.2 7,482 121.0 17,000
=AE Shibuya *1  EREREED Tokyo 1,240 153.5 1,974 159.1 5,859 120.9 *1 9,840
RILAMIT7ZU—BES Marui Family Ebina BRI Kanagawa 1,789 106.1 1,732 96.9 7,415 102.0 19,500
RKEXILA Omiya Marui BEE Saitama 1,606 114.7 1,625 101.1 6,407 107.3 13,970
SEFIILA Marui Kichijoji RIRED Tokyo 1,376 123.8 1,368 99.4 5,476 106.8 11,950
FEF)LA Nakano Marui RIRED Tokyo 1,476 111.1 1,311 88.8 6,142 105.4 4,950
BEmxIL1 Soka Marui BEE Saitama 1,168 109.1 1,220 104.5 4,723 109.3 16,530
HMEILA Kobe Marui aER Hyogo 1,095 157.7 1,056 96.5 4,457 115.3 6,940
BEET Shizuoka Modi Bl Shizuoka 540 312.3 700 129.6 2,338 192.8 5,540

1 HBENILA(E TAEE)

[73RYOX]

[X>] o388, HHE - HEE. ThEN [RILA]

RB. EAETILA(F202268H28H (C—FAREL., HBET A DHERDTHEDFET.
Shinjuku Marui includes "Main Building", "Annex" and "Men". Machida and Kashiwa include "Marui" and "Modi."

Shibuya Marui closed on August 28, 2022 and develops only Shibuya Modi.

€5« O28B=RBALTHEDFEY.
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10. A5 - ELEHRUEHM@OMEE YOY change in number of customers and sales per purchase

2022/6/30 2023/6/30 2023/3/31

38R 38R 12nRH

(%) 3 months 3 months FY2023

ANEEE Number of customers coming to stores 122.1 104.0 110.8

B IR# Number of purchase 115.8 101.8 106.8

== <1l Sales per purchase 105.7 110.3 105.6

11. H—BR2E¥ Number of credit card members
2022/6/30 2023/6/30 2023/3/31
B = HIEEE A=
(7B A./10 thousands) Change Change Change

H— R=EHEST Total 718 +12 738 +20 731 +17
TLEFLA—R Premium cardholders *1 298 +22 323 +25 317 +23
ISFFH—-R Platinum cardholders 12 +1 14 +2 13 +2
T—JLRA—-R Gold cardholders 287 +21 309 +23 303 +21
TLET LH— RESEHERK Ratio of premium cardholders *1 41.6% +2.4% 43.8% +2.2% 43.3% +2.2%
reEl ZiiEIdHh— R Cards tailored to each individual’s interests *2 50 +13 72 +22 65 +20
MFE] ZE Y 20— Rigak Ratio of cards tailored to each individual’s interests *2 7.0% +1.7% 9.8% +2.8% 8.9% +2.6%
Hh—RRE> 17 Share of credit card members *3 6.8% +0.1% 7.0% +0.2% 7.0% +0.2%
BRHE - FHEE - mR)(R Tokyo, Saitama and Kanagawa prefectures *3 15.5% A0.1% 15.6% +0.1% 15.6% +0.1%
BERE - HER - )RS Other than Tokyo, Saitama and Kanagawa prefectures *3 4.0% +0.1% 4.3% +0.3% 4.2% +0.2%
FREEH New cardholders 18 +5 20 +3 74 +13
FIFAZEE (ETHARD) Active cardholders (fiscal year) 386 +27 410 +24 489 +28
FIAZR Ratio of active cardholders (fiscal year) 53.8% +2.9% 55.6% +1.8% 66.9% +2.3%
wEEL (15/RAME) Active cardholders (for a year) 471 +20 497 +26 489 +28
REIR Ratio of active cardholders (for a year) 65.7% +1.8% 67.4% +1.7% 66.9% +2.3%

*1 [TLETLHN—REE] F ISFFEEET-ILREBOERTT.,
“Premium cardholders” is the total number of Platinum cardholders and Gold cardholders.
*2 [FE] ZIMEIDH—RE. 72X - HF—LEZ2HRLETDASRL—23 2 H—RTY,

“Cards tailored to each individual's interests” are collaboration cards primarily featuring anime and video game characters, etc.

*3  H—RRESITVE. BBEFHESIREERREOAONZNFGELVBHULTVET,

Share of credit card members was calculated using population figures from the 2020 Population Census
(conducted by the Statistics Bureau of the Ministry of Internal Affairs and Communications) as the denominator.



12, E#f{5l& Operating receivables

2022/6/30 2023/6/30 2023/3/31
BI4FLE BIEELE BI4FLE
(&7 M./ Millions of Yen) YOY (%) YOY (%) YOY (%)
ZIERTE IR IAS Installment sales accounts receivable 479,174 110.0 499,986 104.3 481,442 105.2
(RatEEESD) (Including liquidated accounts receivable) (671,351) (111.0) (743,651) (110.8) (720,878) (112.5)
SE| - UARIAN Installment and revolving payments 256,423 100.9 299,082 116.6 285,460 115.1
(RatEEESD) (Including liquidated accounts receivable) (374,682) (105.5) (406,926) (108.6) (399,071) (108.2)
1+ 2@ R—FR1ERLALE Ear\rf]f;esztnf’\gai';f;ae'mnnfomt:L’;gﬁ’&;‘g‘:jﬁhem 222,750 122.7 200,904 90.2 195,981 93.5
(RatEEESD) (Including liquidated accounts receivable) (296,669) (118.9) (336,725) (113.5) (321,806) (118.5)
EXEMEES Operating loans outstanding 117,147 100.6 95,334 81.4 100,395 88.0
(RatEEESD) (Including liquidated accounts receivable) (129,505) (99.2) (135,960) (105.0) (133,758) (104.2)
=L Total 596,322 108.0 595,321 99.8 581,837 101.8
(RatEEESD) (Including liquidated accounts receivable) (800,857) (108.9) (879,612) (109.8) (854,636) (111.2)
(&7 M./ Millions of Yen)
FIRREERSIEHRES Allowance of loss on interest repayment balance 16,067 75.1 11,345 70.6 12,500 72.1
(%)
Bf=R Ratio of bad debt write-offs *8 0.44 A0.04 0.44 0.00 1.61 A0.20
2022/6/30 2023/6/30 2023/3/31
BIEFE BIEEE BIEFE
(73M.710 thousands of Yen) Change Change Change

1 AS=09E - UARIAVES (BIR5EEE) Balance of installment and revolving payments per customer *9 40.0 +1.5 41.0 +1.0 40.9 +1.2
1 ASBDEXEENEERS Balance of operating loans outstanding per customer *10 24.0 +0.1 24.5 +0.5 24.4 +0.4

*  *8~10(%. Non-GAAPIEIZT T, StER(E. p.20 [ <SE> Non-GAAPIBEE(CDWT] ZIZBBIIEEL,
Items % 8-10 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.
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13. #&EHEEEE Investments

&L AMERHNE Investments and depreciation and amortization

2023/3/31 2023/6/30 2024/3/31 2025/3/31

125A 3nA 125A 125A

(B7M./Millions of Yen) FY2023 3 months FY2024 FY2025
ERE (&Rt L%E) Total investments (Capitalized amount) 14,049 3,757 17,000 18,500
HBRE (BrA%E) Capital investments (Property and equipment) 6,347 1,514 9,000 10,000
VI RDIT7 (\EEEE) Software investments (Intangible assets) 3,263 764 3,000 3,500
HAWSE (BERE) Co-Creative investments (Intangible assets) 4,301 77 4,500 4,500
FIREHE . (BREE) Investment in new business, etc. (Intangible assets) 137 1,400 500 500
RUTHEENE Depreciation and amortization 11,499 2,994 11,000 11,000
ANEREE (BRAYE) Human capital investment (Intangible assets) *1%2 9,128 2,575 10,000 11,000

*1  [fEROBERRCDRBNDAMADIRE | %= [ ANERLE] CHIZCERL. MEROAMIEE - HRBRECIX. FRBEBEHADEENCAMAE (CBEHD AMESZDOEEZENUTHEDET.
AIFEICDVWTEBERBOBEL > THDET,
"Investment in human resources" that will lead to future corporate growth is newly defined as "human capital investment".In addition to conventional investment in human resources and R&D investments,
items such as investment in new business areas and personnel expenses related to human resources growth have been added.
The figures for the previous year have also been redefined.

*2  [TAWEXREE] (C(FEREREESENET.,
"Human capital investment " includes expense items.
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14. BFIF&E Interest-bearing debt

2022/6/30 2023/6/30 2023/3/31
BIHARZE BIEARZE BIHARZE

(B M./ Millions of Yen) Change Change Change
FEEAEAE Short-term loans 91,983 +15,827 88,406 +23,087 65,319 AN10,837
aY—>v)L - R—)\— Commercial paper 88,000 +55,000 26,000 +1,000 25,000 8,000
& Straight bonds 61,421 N19,878 101,419 A121 101,540 +20,240
REMEAE Long-term loans 326,700 10,000 391,200 = 391,200 +54,500
= Total 568,105 +40,948 607,025 +23,965 583,059 +55,903
BiTaE SXEEL Ratio of interest-bearing debt to operating receivables *7 95.3% +3.1% 102.0% +1.8% 100.2% +8.0%
D/EL-> 7 Debt/Equity ratio 2.218 +0.21% 2.5f& +0.115 2.418 +0.445
* % 7% Non-GAAPIBEET Y, stERI(E. p.20 [ <EE> Non-GAAPIBIEICDU\T] ZITBRBIIZEN,

Item %7 is Non-GAAP indicator. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.
2022/6/30 2023/6/30 2023/3/31
351RH AL 31H AL 121R AL

(B M./ Millions of Yen) 3 months YOY(%) 3 months YOY(%) FY2023 YOY(%)
ZIFIR Interest expense 323 97.9 426 131.6 1,454 114.1
*x URIVE >V EiETREEIC &35 Procurement through Liquidation of Revolving Receivables

(BAA.Millions of Yen)
FER FIERART POE i FEERER mENMLEIEREER BEEMEAME (=5HHAR)
Procurement date Procurement period Applicable receivables Procurement amount Gain on transfer of liquidated receivables | Amount of gain on transfer and others (for fiscal year)
2018%9 A 53 1A ZIfRsThIE
September 2018 5 years 3 months Installment sales accounts receivables 30,000 4,234 20
201943 A8 5 HEEME
March 2019 5 years Operating loans 15,000 1,826 E
20194948 58 1A ZIftsTHE
September 2019 5 years 8 months Installment sales accounts receivables 40,000 7,110 sl
2020498 59 »A ZIfsTHE
September 2020 5 years 9 months Installment sales accounts receivables 45,000 7,833 S
2021498 5% 10 »A ZIftsTHE
September 2021 5 years 10 months Installment sales accounts receivables 32,000 5,566 25
2022%9 A8 5 HEEME
September 2022 5 years Operating loans 30,000 3,573 21z
2022%9 A8 59 »A ZIftsTHE
September 2022 5 years 9 months Installment sales accounts receivables 16,000 2,818 Las
20236 8 4411 »A HREME
June 2023 4 years 11 months Operating loans 10,000 1,119 L
P
= 1,625
total
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15. #8# Number of employees

2022/6/30 2023/6/30 2023/3/31

BIEFE BIEEE BIEFE

(A Number) Change Change Change
IIN5E Retailing 2,632 N304 2,273 A359 2,409 N327
(719) (A64) (647) (A72) (694) (A73)
JA2Fvo FinTech 1,754 +114 1,937 +183 1,772 +95
(722) (A6) (710) (A12) (726) (A14)
R EIREBPT Head office, corporate management departments 249 +2 267 +18 254 +13
(27) (+4) (27) (0) (27) (+4)
&ast Total 4,635 N188 4,477 A158 4,435 AN219
(1,468) (A66) (1,384) (A84) (1,447) (A83)

* HEHEMEARTY. () NEENKTEOHPTIERAENR THD. MEABLCEEATEDEEA.

The number in brackets ( ) in the lower row is the average number of part-time employees which is not included in each of the numbers in the upper row.
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16. 20244 3AHIF ¥ Forecasts for the fiscal year ending March 31, 2024
(1) #EEEFHE  Consolidated financial results forecasts

2023/3/31 2023/6/30 2024/3/31
ES BIELE e BIEFLE T AL
(MH./Yen) Actual YOY (%) Actual YOY(%) Forecast YOY (%)

1#REZD#EFIZE (EPS) Earnings per share 109.4 127.5 22.9 119.3 140.0 128.0

HOEALMMFIZE (ROE) Return on equity 8.5% +2.0% - - 10.0% +1.5%

RTEARFIEE (ROIC) Return on invested capital *1 3.5% +0.2% 0.7% 0.0% 3.8% +0.3%

(B7/M./Millions of yen)

DI —THEURS Total Group transactions 3,957,281 117.3 1,065,709 113.9 4,570,000 115.5
IN5E Retailing 272,772 111.2 69,965 109.3 280,000 102.7
JI42Fvo FinTech 3,758,847 117.4 1,014,315 114.0 4,360,000 116.0
HE Eliminations AN74,338 - A18,571 - 70,000 =

5t EUINES Revenue 217,854 104.1 53,534 104.8 234,000 107.4
IN5E Retailing 69,260 95.0 15,397 91.4 70,000 101.1
JA2FTV0 FinTech 148,593 109.0 38,137 111.4 164,000 110.4

FE_EHFIZ Gross profit 191,742 105.9 48,364 108.0 207,000 108.0

RFEERU—IREIRE Selling, general and administrative expenses 152,971 106.0 40,483 108.4 161,500 105.6

(=EEA Operating income 38,771 105.4 7,881 105.6 45,500 117.4
N5E Retailing 3,614 184.1 1,068 124.8 7,000 193.7
JA>2FV0 FinTech 42,483 103.1 9,008 106.0 46,000 108.3
SHEX(F&2H Eliminations/Corporate N7,327 - N2,195 - 7,500 =

BERE Ordinary income 36,364 102.3 7,397 102.5 42,500 116.9

EANTE Income taxes 10,949 126.9 2,368 102.9 13,000 118.7

PR E (CIRE I DRI Net income attributable to owners of parent 21,473 120.7 4,337 112.8 26,000 121.1

(MH./Yen)

1RHE DRSS Cash dividends per share 59.00 +7.0 - - 101.00 +42.0

Bo= 4 Payout ratio *1 53.9% N6.7% - - 72.1% +18.2%

DOE (#MREEARHK) Devidend on equity ratio *2 4.6% +0.6% - - 8.0% +3.4%

*  k1(E Non-GAAPIEIRTY ., 5TERIE. p.20 <E&E> Non-GAAPIERIC DLW TEZ SR IZE.
Items %1 is Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 20.
*1 Beidm = IRHZ0REER/EPS (EPSICHEATIMPFEOMRABOEL CHNT, RITEAKRAHN SIERT IECHRICE, ZEHRIMB I PEERUKRAMSE S O PEIMNMREID2HHKAZEHTVET, )
Payout ratio = Cash dividends per share / EPS
(In calculating for the average number of shares to use for EPS, treasury stock to be deducted from the number of issued shares include shares held under the BIP Trust and the ESOP Trust.)
*2 DOE = Fo#&8/MEER
Dividend on equity ratio = Total amount of dividend / Shareholder's Equity
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(2) #ilR%fF Forecasts assumptions

@® FELIRZDFA Forecasts of revenue 2023/3/31 2023/6/30 2024/3/31
e AL S AL STAG AL
(B M./ Millions of yen) Actual YOY(%) Actual YOY(%) Forecast YOY(%)
% IS Revenue 217,854 104.1 53,534 104.8 234,000 107.4
NFE Retailing 69,260 95.0 15,397 91.4 70,000 101.1
EEMERT T > MIAE Tenant rent revenue and others 36,572 100.3 9,370 105.1 38,700 105.8
ARG FEA Commission fees 6,207 113.8 1,332 92.7 5,900 95.0
SHEEASE LS (#%E) Consignment revenue 4,811 94.7 1,093 91.9 4,700 97.7
[l = Product sales 2,359 43.5 356 45.0 1,200 50.9
ESEEET VPN Related business revenue 19,309 94.2 3,244 72.0 19,500 101.0
JI4>Fvo FinTech 148,593 109.0 38,137 111.4 164,000 110.4
DE - URFER Finance charges on installment and revolving payments 51,003 106.6 13,389 108.6 55,700 109.2
HNERIEF & Affiliate commissions 46,655 118.7 12,246 110.2 53,800 115.3
H—RFrwv>J Interest income on consumer loans 20,519 100.0 5,296 104.1 21,500 104.8
EEREML Liquidated accounts receivable 571 63.7 A 505 - 0 0.0
H—EXUXA Service revenue 20,852 110.8 5,450 114.2 23,900 114.6
IT fib IT, etc. 8,991 99.9 2,260 102.0 9,100 101.2
@ HURE®DFHE Forecasts of transactions 2023/3/31 2023/6/30 2024/3/31
e AL S AL STAG AL
(B M./ Millions of yen) Actual YOY(%) Actual YOY(%) Forecast YOY(%)
P, FinTech 3,758,847 117.4 1,014,315 114.0 4,360,000 116.0
H—ROLSw Card Credit *1 3,623,004 117.8 978,296 114.3 4,213,900 116.3
H—RFrwv > Cash advance 126,851 109.8 33,758 106.7 137,000 108.0
IT fib IT, etc. 8,991 99.9 2,260 102.0 9,100 101.2
® EZRBEEDTFHE Forecasts of operating receivables 2023/3/31 2023/6/30 2024/3/31
e AL e AL STAG AL
(B M./ Millions of yen) Actual YOY(%) Actual YOY(%) Forecast YOY(%)
SE - URIVES (RBMcEIEESD) Lo et and revolving payments 399,071 108.2 406,926 108.6 439,000 110.0
(Including liquidated accounts receivable)
EEHORRE RBLEEESD) Operating loans outstanding 133,758 104.2 135,960 105.0 142,000 106.2

(Including liquidated accounts receivable)

*1 [H—ROLDy N & 2avESITLSy b GHBMEE. AH - B ) EH—EX (RELWVLED)
"Card credit" is a total of Card shopping(Outside of Marui group) and Service (including Rent).

SFHETT.
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<8E>Non-GAAPIBIEICDWLT (Reference) About Non-GAAP indicators

*1 WTFEAFZE (ROIC) = HEISRERENTR /KHTER (FHEHE - ThE + EXEME + BR + B - BEETEE + ZAKRIE - BRE)
ROIC = After tax operating income / Invested capital (Installment sales accounts receivable - Accounts receivable + Operating loans + Products +

Tangible and intangible fixed assets + Guarantee deposits - Accounts payable)

*2 HEEAIRbL = URIITU—L—b + Bl x UROTLZF I

Capital costs = Risk free rate +  x Risk premium

*3 WACC (MMEFHEAIRL) = HEEARIZAL[URITU—L—b + BlE x URTTLZTA] x BHEHRERE / (BAITEE + BMHEEE) + BAL— b x (1-BX) x BiT7&&E
/ (BRIFaE + FHliiegE)  EHlieEd. HEHSEROIHRA FIOFREFERICIHE T MO EZER L THEDET,
WACC = Capital costs [Risk free rate + B x Risk premium]x Market capitalization / (Interest-bearing debt + Market capitalization) + Borrowing rate x(1-tax rate) x Interest-bearing debt

/ (Interest-bearing debt + Market capitalization) * Market capitalization is calculated using the average number of years that shares are held by institutional investors.

*4 UBR—UZTLNRIa— = BESFFLEHEEIESFEEOZHCED EHRIIRIRA

Recurring revenue [or Recurring gross profit] is revenue [or gross profit] that is generated on a recurring basis through contracts with customers and business partners

*5 UB—UZTLARIZ—ER = UH-—USITLARZa— / GELUES [FEFREEFIR] + IREERD [BEBEIKETENSVZRERE])
Ratio of recurring revenue [or Ratio of recurring gross profit] = Recurring revenue [or Recurring gross profit] / (Consolidated revenue [or Consolidated gross profit]

+ Selling, general and administrative expenses paid by business partners)

*6 MENMCLLLR = BEREEER / (EXEE+&EEReE)

Ratio of liquidated accounts receivable = Liquidated accounts receivable / (Operating receivables + Liquidated accounts receivable)

*7 BRFEE EXEEL = BRFaE / EXEE

Ratio of interest-bearing debt to operating receivables = Interest-bearing debt / Operating receivables

*8 EfilE = GEUEARER / BIREXEEERS (REtEES0)

Ratio of bad debt write-offs = Bad debt write-offs / Operating receivables at the end of period (including liquidated accounts receivable)

*9 1 AZHEOHE - URIAVVER BIRFEHE) = £E - URLWES (REVLEESD) / SAPERE

Balance of installment and revolving payments per customer = Installment and revolving payments(including liquidated accounts receivable) / Number of customers making payments

*10 1 AHEDEREMNEAE = EXREMEES (REMEESD) / APEH

Balance of operating loans outstanding per customer = Operating loans outstanding (including liquidated accounts receivable) / Number of customers making payments

*  Non-GAAP#EZ (Non-Generally Accepted Acounting Principles) : Ht#tJ)L— T OEEDOEREZKRIIBIEE L TERLTEDEY,

Non-GAAP (non-generally accepted accounting principles) indicators are indicators used to better illustrate the state of MARUI GROUP’s business.
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<B8E>SLTVEEDIBEICDLT (Reference) About Lifetime Value Management indicators

(Uh—U>PJL~RZa—&I(F]  Recurring Revenue / Recurring Gross Profit
BESFFCEBEEIEETHF EDOZHCED S ERNRIIADZ T, INETIRIEHDOARBESEIRA. T+« >F VI TRERIRIA— RABCLIDRETDHE - URFER, H—RFrvI > IFE,
REFRIVFEREREZELET.
Recurring revenue (gross profit) is revenue (gross profit) that is generated on a recurring basis through contracts with customers and business partners. Examples of recurring revenue (gross profit)
include rent revenues in the Retailing segment and finance charges on installment and revolving payments and cash advances, rent guarantee revenues, and annual enroliment fees from the EPOS

card use in the FinTech segment.
(BAIBEHHEEINEE & (F]  Contracted Future Recurring Revenue / Contracted Future Recurring Gross Profit
SHATZ TR < REABF BRI (CTZWZIZW TV R BB T EOEHEIRETENS. T TIHREINZNRZIRELTZEDOT, NROZEEZAD L TERBLTVWET . ABESSINAICBNTIE
THPIREBN S RIAFENDFFERIGEEEH U, DE - URFEROH— RFv v DIFIBICDWTERFRRM. MEEFER (VAH—U>TJ9) ([CDWTEHAO— RESHR. REFREICEULTIE
REIEZ B EICEHUET,

Contracted future recurring revenue (gross profit) is an indicator of the earnings promised by contracts with customers and business partners in the given fiscal year and in subsequent fiscal years and
is used to measure the stability of earnings. For rent revenues, for example, contracted future recurring revenue (gross profit) is calculated by assessing the future earnings projected based on the

remaining number of years in rental contracts. Meanwhile, repayment periods are used for finance charges on installment and revolving payments and cash advances, expiration dates are used for
(recurring) affiliate commissions, and the number of remaining years of residency is used for rent guarantees.

B UH—US TR 31— EFRHIEHRBEINSDE R T
Concept of Recurring revenue and Contracted future recurring revenue

mUF—UTLNRT D — - BHEH RN
Recurring gross profit and Contracted future recurring gross profit

ELiINO]

2FEEMBFICRRT BV A— ) VI LARZa—%
RaEEtE

<UA=VYILRZa—DORR>

Breakdown of

TRHABRENEE) L LTRZ 31

. X ) ded isualizati i (100 million yen)
Recurring Revenue / Recurring Gross Profit ,,:,2‘,3,'; ?oratf,e V's"al'la"°"fé;:::;'t2§ f&iﬁ:iﬁ:ﬁ;z; ;eeflzr:‘:zgar onward as (45r3)
—  currentfiscal year
)
N - IESRORBE 16.3Lt
Pk EERABE TEEs oo vin\g«:;s
k)
*J| Rentrevenue, etc. el () R B IR
- REMRE aea Gross profit 'J‘“: S_G:‘EH
4thyear BES 1,968 Za1rTvy 291188
Rent guarantee u 2000 g
< BIEE. KE - RBRBEED 3%H8 L Contracted future
EHILVOMBAEERE e Contacred 3,376 recurring gross profit
Affiliate cpmtrpissions on . RFutu re Retailing ¥66.4 billon
communications, ecurring » oy
utilities, and othér snayenr Raranne 1000 1,991 FinTech ¥291.1 billion
regular payments N
¢ Py 1 s 1,276 Yh—VrJL~Rza—
- 58 - URFHRBY L i — (699%)
Finance charges on l’?;é" (@2%) Recurring gross profit
installment and revolving e
payments, etc. stycar 16.3 22.3 23.3
- FY2016 FY2022 FY2023

*  REREERBEFE. MBEFER(ERLL) (D — MEHE. EHORENAGEZNFLRZE L (CETH

Rent guarantee is calculated based on remaining years of occupancy, affiliate commissions (regular payments)

are based on card expiration dates, and store rental income is based on remaining contract durations

*  FLEHFISCE. REBERD(BIBIGSENSMENCOZERE)ZED
Gross profit includes selling, general and administrative expenses paid by business partners
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<BE>S[ESHDIRRICDWLWT (Reference) About Store Trends

WD Renovations

2022/6/30 2023/6/30 2023/3/31
B AN ET RS Major store renovations FENILA Shinjuku Marui HEXILA Shinjuku Marui FEILA Shinjuku Marui
BEATYILA Yurakucho Marui =~ BEE)L Yurakucho Marui  dtFE<IL1 Kitasenju Marui
FRRET)L1 Kinshicho Marui BEETILA Yurakucho Marui
RAFILA Namba Marui
BRAT L1 Kinshicho Marui
m 5 EFTIBEBDIRT  Number of stores and sales floor space
(Fm_/Thousand mi) 2022/6/30 2023/6/30 2023/3/31
AR IEEREN Number of stores at the end of period 22/E5 22/ 22JE5
HARFEIZ A Sales floor space at the end of period * 387.9 383.6 383.6
*  [ERRFIBEE] @TIL1 (PEPMEED) . ET A O&FTHEBETY.
Sales floor space at the end of period is total of Marui including specialty stores and Modi.
m 2R Contract Type mIEYPERS > BMERE Non-retail tenants composition
3% 1% O%me——— HETMIE Directly operated
20%
25% 25% PE—
27% — HfLiEA Consignment 57% 50% 44%

82%

EfE Fixed-term rental
- FEER Non-retail tenants

{kEREY Experience focused 20%

" ; o
H—pz Food, services 30%

HWERA A2+ Permanentevents 6%

14.3 21.3 22.3 23.3
FY2014 FY2021 FY2022 FY2023

14.3 21.3 22.3 23.3
FY2014 FY2021 FY2022 FY2023

*  2014E38HD [IEMER] (2. B - H—EX - AR NEDEHBEEL RO THNET,
The figure for “non-retail” for the fiscal year ended March 31, 2014, is the total for food, services, events, etc.
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<8E>URIVEVEIEREEICDOVWT (Reference) About Liquidation of Revolving Receivables

(B8] Purpose
EFEDZREE TR EERB UIZERIIE Fund procurement geared toward safety and diversification of procurement methods

- TIGIRERNDRGZE U, JhEFXDZHEE Diversification of procurement methods through sale to market investors

mREMEEITORN D ZBE Without Liquidation
BERMEZITDIRVES. URBEERS K DRE UL EIFER IBIIRED Z5T LINEAST £
When accounts receivables are not liquidated, finance charges on installment payments arising from the balance of revolving payments are recorded as revenue in each fiscal year as they occur.
RIERAR D RETUNER
42f8M

URENE Aggregate revenue for
2580 . 8fEm 8fEm 8fEm &M 6/EMm progement. period

Revolving %"I“ ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.6 billion

receivables ¥0.4 billion =
¥25.8 billi

ton —— | | | | | | | |
2018/9/30 2019/3/31 2020/3/31 2021/3/31 2022/3/31 2023/3/31 2024/3/31
(61 H) (91 A)
(6 months) (9 months)
< BIEREME LT3 DFREEAR >

Procurement period when accounts receivables are liquidated.
mREbEITO/2mE With Liquidation
UNMEHEFR R OFIERR (O30 UIFRRIAFN DRI FHRING 2 HESR S LT U TR E
Future finance charges on installment payments for the procurement period of the balance of revolving payments are batch recorded as gain on the transfer.

RES SIIERRE P (I SERERMEN & U TR NG K DR

Gain on transfer is deducted from revenue evenly throughout the procurement period as amortization of gain on transfer.

B 4280 —iE5 £ TPREBIAFTNDEMFEHRURA  42(8M
Gain on the transfer ¥4.2 billion Batch recording Future finance charges on installment payments ~ ¥4.2 billion
. " . A
e URMEIE [ R [ \
30018M 25818 Gain on the =M 8iEM 818M 818M 818M 6f2M
Procurement | | Revolving . transfer ¥0.4 billion ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.6 billion
amount receivablés | : . : . : . : .
¥30.0 billion | | ¥25.8 billion
2018/9/30 2019/3/31 2020/3/31 2021/3/31 2022/3/31 2023/3/31 2024/3/31
(61 8) (91 AR)
(6 months) (9 months)
< BEIERECOFERAR - >
Procurement period for liquidated accounts receivables
<PLFZ (A A—=) > Impact onincome statement (image)
EERE UG RNGICET E 42180
Recorded in revenue as gain on transfer ¥4.2 billion EEEARI D REHINZS
Fe ERZS(C5T £ (DEIURFERD 42181
Recorded in revenue (Finance charges on installment and revolving payments) Aggregate revenue for
- procurement period
MEm 7 8fEM 818 818 818 618 ¥4.2 billion
¥0.4 biIIion// ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.6 billion
2018/9/30 2019/3/31:. 2020/3/31 1 2021/3/31 :2022/3/31 : 2023/3/31 i 2024/3/31
AMER A81ER IN:l A8{EFH NS
-¥0.4 billion \ -¥0.8 billion -¥0.8 billion -¥0.8 billion -¥0.8 billion -¥0.6 billion

\

SEEISER & LTS LIS Hh SR

N\ Deducted from revenue as amortization of gain on transfer

-23-



<8%E> hfiFEsHm (202243811~ 2026538H]) [CDWT (Reference) About Medium-Term Management Plan (Fiscal Years Ending March 31, 2022-2026)

(EARRRER D #HF+] Specific Efforts (FBETiE] Numerical Targets
1. SBEEEPR Business Strategies
W/ B Retailing W/ \EEEFEREL
IOF L& BHROBINMERSNDH, INFTROMA TS LEEEEED NSO TA—A—S I HSSITHEEL. (@:)eta'"ng segment: Operating income ook
R EERRUET, EHE [ASSA2EATSAORME] DTSy NIA—ALEMBED, (L00milion=iafyen)
ECHRL|CEM T BHRBEN SELFAANRY NEBIEL. TOARY MSRIEEIKERBET< DEEDFT. ROIL So% 4.39%
Ffz, INBDOAR hET+4 2TV I EEETDIET, AHDEFHZIFTTRL, (Average for period of previous —— i
SEDHEELCREY ST EERTICAN. SRS TOEET, ] o
While deterioration of market conditions by COVID-19 are concerned, we will achieve new growth by further progress i i i E
in transformation of department stores. We will define stores as platforms with online and offline fused. E““‘E i i 51205
And we will hold various store events of new businesses, in which E-commerce is main part of sales, and promote making stores 100 E i i i E §
where these events become motivation for customer to visit. Also, by combining these events with FinTech, i i i i i i
we will promote commercialization, in which events are held not only at MARUI stores =5 20 36 i i i i i i
but also at commercial facilities nationwide. Lt 1
20.3 21.3 223 233 24.3 25.3 26.3
FY2020 FY2021 FY2022 FY2023 FY2024 FY2025 FY2026
nJo TV IEE FinTech B 2TV IEBENRRBEL
2021F 4 ANS RS — hUIZHFH— R Fi7TUZBL CTUXERENICES. LTVOETS5RB3ELEZHEUET, FinTech segment: Operating Income outlook
Flz. J-ILRA—REERSEZDFCHRRELUTELT —L - PIARE [—AOEDOD MMFE] ZIGET 3] Eﬁ)';)qrr)ﬂllionsofyen) SERE R E
e KERALET. £ U7 MR OOSRBEEREL, Ry b ASDIFEEDSEN.
IAPFAFNBEC - v MBEY—EX, REREERDICRES T PRAOMOBHEHIETETET, G S
5 ESOBRE(E 2 f5D5.39kMAEHE LET. =5(C. S0FAU LOBESF(CEETEIRILE—% (verageforperiodofpreviows | _____ ey & |
TR D— RILWWTTHIFANER S, COMIRMELTVRE L ZMIIT 3 & (CHELET . aop | et tem management) A B
i ! i i i
Through new card and new application, which started in April 2021, we will dramatically increase UX and aim to i i é E i i
further improve lifetime value. Also, we will expand cards to support each individual's "Interests" such as game and anime 200 i i i E E53oi
content which have grown into the second pillar after the Gold Card. Also, we will increase the ratio of online applications of 384 3412 g i E i E i i
card members instead of physical stores and strengthen strategy of maximizing share of household finances, such as 202 ‘ i i i i i i
E-commerce, Internet services and Rent, which are expected to expand. We will aim to double the current transaction volume i i i E i i
of ¥5.3 trillion five years later. Further, we will try to achieve both reduction of CO2 and improvement of lifetime value 203 23 223 933 243 253 263
by having more than 500,000 customers to use renewable energy and pay the charges by EPOS Card. F¥2020 FY2001 F2022 Bz Y24 Fy2025 Fr2036
mRRIRE Forward-Looking Investments mHARGESHAIRREEL
HRFFEUT 1, DTILE—A S IREDA ) N EGEDTIIRHE L TA IR~ 3 SRR UET. Co-Creative investment: Profit contribution outlook
FRBEREFHANS DA RS 3R, HAHREBHAN SO IR—> 3> BAEDHS LET, @ 55
IRBRE, ECERLCAT 7. B, T >F v URMIEDEREDE SRREFILEBRLET, o et
HANGES, HAIDEBRCEDSE, HICHEL. Bz D< 3MOBHEED. ¥ _
NG - T4 STV ONDERIEE . TFAF SIS~ S DTS EERUET, 4 P “:ij::”'a:”mm
; -3 aASHA—K
We will create innovation to achieve both impacts, like sustainability and well-being, and revenue. ' Usage of Collaboration cards with Co-creative investee
We will aim to create innovation from within the company about investment in new businesses and /Ri‘ji—ng
to introduce innovation from outside about Co-Creative Investment. About investment in new businesses, 5 C HEHEERDT S - HE
we will develop the original business model, in which E-commerce, media, stores and FinTech are combined. LI H Open stores by Co-creative investee
About Co-Creative Investment, we will promote efforts to grow together and create value based on the idea of co-creation, Flengl nfféiﬁ j;omb“ﬁminu;luzefdﬁ:h“‘;ga"d B erating income

and pursue both earnings contributions to our Retailing, FinTech, and financial returns.
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(EARRER D #E] Specific Efforts

2. BAIE Capital measures | J=¥Nilvys =]

Capital allocation plan

(f&A—=100millions of yen)

BREIZECEARHCIRDEH FECHETIRSNSIRE— LT, BEEARLEERS%AI#ZEREVTHRELET,

R
F/c 5 EROBRELEF Y1 - JO—23008M%. FEEEE SsHIMERE(C800/EM. JRERE
BARRELDOZHDOBEHREVEICS00EM. HERTIC1000EMZRSIDFETT. s )
X ERREEOT HOBHKISE2023F3BMTRT LE LR, T, HERTICOVTE024F3AML D HHEZEL TS, e Sr—
We will try to eliminate excessive equity and set a target of equity ratio of around 25% for achieving new targeted balance sheet. coﬁ':'?:‘g‘::ng Dmﬁﬁ‘;‘m
Also, we plan to allocate core operating cash flow in the next 5 years of ¥230 billion to growth investments including 23001EM
Forward-Looking Investments of ¥80 billion, share buybacks of ¥50 billion as a measure toward realization Jr—
of the ideal equity ratio, and shareholder returns of ¥100 billion. Sharsholder
% The share buyback for capital optimization was completed in the fiscal year ended March 31, 2023. —

In addition, we changed our policy on shareholder returns beginning in the fiscal year ending March 31, 2024.

3. 12/ Impacts n>)\ UK - ERIER Impacts
2019 (CHE LR TAHIIL—TES3>2050] [CEDE, BRFFEUF 1 EWell-being[CEIDZ BiE% === Miical
1> ELTEZELELUR. 2030&ECHITTERDEFO—IBELT, [ERIHROAEZILCAID] Helprealizea carbon-neutralsociety
[—ADEDD [LbHE] £HCAIZ] THAIDIOIZIFLAEDLB] O3 DOEEDERIBRZ —LEE L, B
TERRDEHFEEEHERESEOEEKP I ELTHRELTWET, S%IEK P LERICHET, EHRNRERDEFEEDET . BREKD TEREUL TR

Support future to “create

Fz. A=V —DkDHDFIFIE LHHEZRH(CERRIDIHABE(CAIT T, XRF—IMILY—ZMR— RXAZ/N—(THX.
HIF D REG B E LS ETVEET,

—AVEDOD ThFE) G

Support individuals in pursuing their interests

—AVLHD TLHbE) —ADE DD TEM) E5E
(BB Support the personalities of individuals
Based on the “MARUI GROUP’s 2050 Vision,” formulated in 2019, we defined goals related to sustainability and well-being Creating happiness for —ADEDD TEEE) ZiiE

Individuals Support the health of individuals
—AVEDOD TEEDEN LS ZiHE

Support individuals in utilizing their money

as “Impact”. As part of our initiatives toward 2030, we have made some changes to the components of the three goals of
“Creating a future for future generations together”, “Creating happiness for individuals” , and “Creating ecosystem for co-creation”,
and have set key initiative items as main KPIs in our medium-term management plan. Going forward, we will be taking I : pm,ideif,ﬁﬁf,izc,emm
specific measures to achieve the KPIs. Furthermore, we will be inviting stakeholders to serve as board members towards

. . ) . EAINE ceomys WE5 LEBRD T/ X—> 3>
a co-creative manegment to realize both profit and hapiness the stakeholders call for, and thus strengthen our governance system. : Innovate work styles and organizations

*3¥#H(E FIMPACT BOOK 2023] ISR ZE L,
For more details, please refer to "IMPACT BOOK 2023" (Japanese only).
https://www.0101maruigroup.co.jp/ir/pdf/impactbook/2023/impactbook all.odf

[FEKPI] Major targets

- . 2004 E / ¥200 or more
hHARRESTE TS [ ] [EABER] (12U K] @3 D=ENFEHERZET. /

265 3AHBAMBERMDEPS200M M £, ROE13% E. ROIC4%LL L. CO2#FHHIHE 1007 b ML EDERZESHE LET n

13.0%L E / 13.0% or more
In the medium-term management plan, we aim to achieve minimum targets of an EPS of ¥200, an ROE of 13.0%,

an ROIC of 4.0% and a CO2 emission cut of 1 million tons for the fiscal year ending March 31, 2026, by combining our
“business strategy”, “capital policy” and “impact”. ROIC 4.0%IAE [ 4.0% or more

CO. BB E
o e 1005 k>4 E / 1 million t-CO, or more

reduction
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* I REPOSDHHSHE Notice from the IR Department
B AT —T AR YouTubeF v+ > RILDTERAN  The MARUI GROUP Official YouTube Channel

AHITIN—TTERT— ORI —DESTEEDERO—DELT, AZa"FTasHYA b [CTODBE—FN!] BEELTLET,

AR YoutubeF v IV TIE, BUFRESDEFONATIL—TOE DA, IREDIHTE (CKDREBHRIXEEHIELTVET,

The MARUI GROUP operates a community website named “Kono Yubi To-mare” as one of its points of contact with stakeholders.

The official YouTube channel streams scenes from Board of Directors meetings, provides information on the MARUI GROUP’s initiatives,
and gives presentations on financial results by IR Department staff.

MDD I —T DEFERRDRF 2 RN | |
R s TOMEES E(C
CFON'EDER EMA > hafFsR |

"A Glance at a MARUI GROUP Board of
Directors Meeting!"

The CFO explains the background and
key points based on discussions at

MRS EDORERE in1> R
TYIIAETEF O EHEN EDLDIC
EHESNTULWSDOhE> RICTHE !

"Survey of Support Investment in India"

Research in India on how money raised
through digital bonds is being utilized!

HII—T 7T URFEBME ! |
[DXA#] DFHE - BREDIZ&
HHATIN—THENONST7 T ZHIE |

"MARUI GROUP App Koshien is held!"

MARUI GROUP staff create an app from
scratch to discover and foster “DX talent”!

ZoiEE—Fhn!

by MARUI GROUP

https://www.youtube.com/@maruigroup/videos

[RE#EE
RNHII—T DIREME R IC L DRED
IRA > NERER

"Presentation on Financial Results"

MARUI GROUP’s IR Department staff
explain the key points of financial results.

board meetings! (Japanese only)

(Japanese only)

https://www.youtube.com/watch?v=33951KIztIE

m ZOfBERER  Other disclosure materials

+ESGT—4TJw 7 2023
ESG DATA BOOK 2023 (Japanese only)
https://www.0101maruigroup.co.jp/sustainability/pdf/esg/esg2023.pdf

- ANEARRE
Human Capital Management (Japanese only)
https://www.0101maruigroup.co.jp/ir/lib/h-report.html

- AN H> ISSUE01~03
&Magazine ISSUE01~03 (Japanese only)
https://www.0101maruigroup.co.ip/ir/lib/magazine.html

t?ﬂ‘j‘g t"
BBl > [SPHES

https://www.youtube.com/watch?v=mUEfdRiUtw8

(Japanese only) (Japanese only)

& &
>

23> 202343 AR

. ,\‘,.(

https://www.youtube.com/watch?v=2cuF 1zHv0S;

https://www.youtube.com/watch?v=zP8qIX7UbJY

ESGRED/\ T A —X > AT —FZBFEETENL. SHDOMEYIREZLEI—EUTRDFEEHTVET
Summary of past fiscal years’ ESG-related performance data, current fiscal year’s topics and other information

LBHDOANEARE(CEY D INETOMDEHFSEOBEME, ANERGEDKPINCUS —> (CDVWTTHBNMLTWLEY
The Company’s past initiatives and future direction related to human capital management, as well as KPIs and return on
human capital investment are presented

RF—OMRILF—DEZFHICATT [LdHE (Well-being) | 2HRFFEUSTAREICETDHLTIL—TDEDIHEH

ZHHMSELTVET
We inform our stakeholders about the Group’s initiatives related to “Well-being” and sustainability
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AERCHBEHE LU TEDXIIEROFACE T Dl (E. HEMREAF U TCOIBHRRUSENTHD EHIIT D2 —EDFHRICEDNTH D,
EROEBEE (IR AREBRCEIDARESSERDOREMNGDET, BEIVEDEIE. I REP :marui-ir@0101.co.jplC EE S TZE LN,

The forward-looking statements contained in this presentation are based on information available at the time of preparation of
this presentation and certain assumptions that MARUI GROUP deems to be reasonable.

The forward-looking statements may differ materially from actual results due to a variety of different factors.

Please direct any inquiries to the IR Department(E-Mail:marui-ir@0101.co.jp).



