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P.10  [Consolidated] Progress for Main KPIs # of machines installed graph
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FY2023 3Q Financial Highlights : [Consolidated] Progress for Main KPls

# of monthly rentals # of machines installed

(Average for each quarter) Unit: 10,000 (End of each quarter) Unit: 10,000
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Active users exceeded 1 million
* # of monthly rentals/active users: Expressed as of end of month of each quarter in 1Q materials. Changed to average for 3 months from 2Q.
INFORICH * Active users: Users who use the service at least once a month (FY2020 1Q and 2Q data do not include data for China.)

10
GTIE)
FY2023 3Q Financial Highlights : [Consolidated] Progress for Main KPIs

# of monthly rentals # of machines installed

(Average for each quarter) Unit: 10000 (End of each quarter) Unit: 10,000
Global
: [] Globel
2 (exchuding franchised oreas) Jopen, - 195 so g ncchined moss) W Jopon i

4.6
2 45

§

2023 2023
10 20

s I

2021 2021 2021 2022
20 30 4«

88

2020 2020
10 20 30

4
15 40 37 37
144 3.6
124
2 31 32 34 34
: % 101 1 30 by &2
75 84 21 24 i
P 67 71 20
05 42 22 48
15 21 126 10
g ) 43 ﬁ
-gciycy § | o
20 2021 2022 2022 202: 2020
2 x 4Q

Steady i in both and

# of active users

(Average for each quarter)
Unit: 10,000

Giobal
(excluding franchised arcas) M J8pen

)
54
49 5.
] 45
3B 36 44 37 3
] 26 i
,¢$&ﬁﬁﬂﬁ.

momzommt:m\mnm mmzmnnmm:ma
o % % e 10 20 3

Global active users exceeded 1 million

INFORICH

5 G -
35 G
<5 I

[ #

9

f rentals and users increased more than units |

Cumulative downloads

(Native application only) N

B Giobal (ah areas)

664
581
600 506
423
351
0, 289
240
180
152
20 9g 118 1%
- il
.omuill
2023 2023 2023
20 4Q 3Q

[ Global downloads exceeded 7.5 million

* # of monthly rentals/active users: Expressed as of end of month of each quarter in 1Q materials. Changed to average for 3 months from 2Q.
* Active users: Users who use the service at least once a month (FY2020 1Q and 2Q data do not include data for China.)
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P.11  [Consolidated] Changes in Per-unit Economics
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FY2023 3Q Financial Highlights : [Consolidated] Changes in Per-unit Economics

Continued growth in the number of users contributed to sales growth.
Controlled direct and common expense compared to sales growth lead to profit increase.

FY2022 3Q Per-unit economics

I Unit: Thousand yen

20

-20 . &
Direct Business Common

| N
Sales costs profit expenses
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FY2023 3Q Financial Highlights : [Consolidated] Changes in Per-unit Economics

Operating
profit

40

20

-20

FY2023 3Q Per-unit economics

Sales

I Unit: Thousand yen I

-21
-13
Direct Business Common Operating
costs profit expenses profit
* Sales = rental sales ( subscription are included Jsadvertising sales

Continued growth in the number of users contributed to sales growth.
Controlled direct and common expense compared to sales growth lead to profit increase.

FY2022 3Q Per-unit economics

I Unit: Thousand yen (reunded down) I

40
27 =
20 21
) (| s
=20 .
Direct Business Common Operating
Sales - y
costs profit expenses profit
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FY2023 3Q Per-unit economics

Sales

I Unit: Thousand yen (reunded dewn) I

-21
-13
Direct Business Common  Operating
costs profit expenses profit

* Sales = rental sales [ subscription are included J+advertising sales
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P.12/13  FY2023 3Q Financial Highlights : [Consolidated] Changes in Per—unit Economics
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FY2023 3Q Financial Highlights : [Consolidated] Changes in Per-unit Economics

Operating profit increased with the increase in rental sales per unit.
Costs such as call center and advertising expenses decreased YoY.

Unit: Thousand yen (reunded down)

FY2022 || Fyz022 || Fy2022 | Fy2022 | Fy2023  FY2023 YoY QoQ
] 2Q 3Q 49 19 20 m Increase | Increase Reason for change (YoY)
sl Rental sales 7.2 259 274 301 300 359 39.8 +45 % ATl | e L e e I e e
ales = =
Advertising sales 03 03 0.2 06 03 0.3 0.4 +42 % +1B G | e e o e crassed sdvertising space
Payment fee 1 1.8 19 22 20 24 26 +33% +8 % || Proportionsl to the incresse in the number of rentals (sales) per unit
Other variable costs o1 o1 o1 02 01 el 01 +1% +10 96 || Server centract faes inerease as the number of rentals and stands
Variable || REVENUe share . 16 23 23 24 30 32 3.4 +48 % +8 % || Proportionsl to the incresse in the number of rentals (sales) per unit
costs Rounders 13 15 15 19 17 21 1.8 +22% -10 % || increase In the number of lcatlans with uneven distribution
Call center 09 12 08 07 06 05 0.5 -43 % -1% tﬁ;}; Sgg;sai Eﬁ"&%ﬁ?ﬁhﬂ;ﬁ support
: Advertising & . Strang acquisition of new users through organic alliances curbs use
Eg(:;t Mt 14 23 33 23 05 12 13 59 % +8% || Srongecauls
P - R it f battery stands due t
Depreciation 23 28 28 36 38 38 a1 +43 % 47% || Incanse in'the rumber of datributed bettsries thee ta ncreased
(cost of sales) demand for the service
Cancelled SIM cards that d d b
., | SMcerdcosts 07 07 06 05 05 06 05 8% -8 % | Concellsd unnecessary SIM cards that were used on unused battery
B
costs Other fixed costs 02 03 05 08 03 03 03 -41% +13 % || Additionsl login methods reduce the volume of SMS sent
Installation fee 61 66 6.5 55 63 6.2 6.3 -4% +2 % || Slight decrease in the percentage of sites requiring installation fees
Sales commission 06 Qi1 04 02 02 04 0.4 +2% +8 % || slight increase In incentive payments to agents and locations
e Common expenses 13.4 16.2 136 13.7 n7 12.8 13.2 -3% +3 % || slight decrease per unit due to the nature of fixed costs
=
‘Operating profit I =121 -10.1 -6.8 -3.5 -05 27 - - =
*1 Rentals through subscription are included in rental sales, starting from the financial results for the current period
*2 Referred to s "Royalty” in FY2023 1Q financial results and before
*The gray area is the cost of sales. Other SG&A expenses
INFORICH *Figures before 2Q FY2022 have not besn audited or reviewed
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FY2023 3Q Financial Highlights : [Consolidated] Changes in Per-unit Economics
Operating profit increased with the increase in rental sales per unit.
Costs such as call center and advertising expenses decreased YoY.
Unit Thousand yen (rounded down)
FY2022 | FY2022 | FY2022 | FY2022 | FY2023 | FY2023 | -] YoY QoQ
1 2Q 3Q aQ Q 29 3Q Increase | Increase Reason for change (YoY)
“ Rentalsales .| 172 | 258 274 301| 300 | 358 398 145 % Al e it
ales
Advertising sales 03 0.3 02 06 03 03 0.4 +42 % 1B | e e crased advertising space
Payment fee 11 18 18 2.2 20 24 26 +33 % +8 % Proportiensl to the increase In the number of rentals (sales) per unit
e Tt e ol ol 01 0.2 [o 01 o1 N% +10% .‘E;r:;:gcsgmrst( fees increase as the number of rentals and stands
Variable Revenue share .. 16 23 23 2.4 30 32 3.4 +48 % +8 % | Proportiensl to the increase In the number of rentels (sales) per unit
costs Rounders 13 15 15 18 17 21 18 +22% “10% | increase in the number of locations with unsven distribution
Call center 09 12 08 07 06 05 0.5 -43 % SN% | feet iggf}ﬁ 'i;grpnmmeﬁg‘u;‘{_u‘m support
Direct a:::;ii;i;\g & 14 23 33 23 o5 12 13 _50 9% +8% g:r::igai::l:;:wnuuww of new users through organic slliances curbs use
costs
Ay - n t 1 battery stands due to i
Depreciation 23 28 28 36 38 3.8 41 +43 % T% - Incrasae In the numbber of Jletributad battsrles e o Increased
(cost of sales) demand for the service
SIM card costs 07 07 06 05 08 06 0.5 _8% _g 9y || Cancelled unnecessary SIM carcl that were used on unused battery
- - - . . o atands
Fixed
£08LS Other fixed costs 0.2 0.3 05 0.8 03 03 0.3 =-41% +13 % || Additienal legin methods reduce the velume of SMS sent
Installation fee 61 66 65 55 6.3 6.2 6.3 -4% 429 | Shight decrease in the percentage of sites requiring installation fees
Sales commission 06 ol 04 0.2 02 0.4 0.4 +2% +6 % || Slight increase in incentlve psyments to agents and locations
e Commaon expenses 13.4 16.2 13.6 137 ni 12.8 13.2 -3% 43 % | Slight decrease per unit due to the nature of fixed costs
Operating profit I -12.7 -9.9 =73 =37 -0.8 23 - - =
“T Rentals through subscription are included in rental sales, starting fram the financial results for the current period
*2 Refarred to as “Royalty” in F¥2023 1Q financial results and before
*The gray ares is the cost of sales. Other SG&A expenses
INFORICH *Figures befare 20 FY 3022 have not been audited or reviewed



