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Aeon Hokkaido Corporation Financial Results for the 3 Quarter Ending Feb.29, 2024

1. REBE

(Financial Highlights)

2024%1H12H

[Bifii: HAH ;% (Millions of Yen; %) ]

2021/11 ¢ 2022/11 2023/11 2024/2
ATHEALE ATHEALL ATHEALE (Forecast) ATEALL
Amount YoY Amount YoY Amount YoY Amount YoY
= =
ELE 236,639 | 101.0 231, 024 97. 6 242, 252 104. 9 331, 000 104. 3
Net Sales
—
TOHRDERRA 14,093 | 103.5 16,488 | 117.0 16, 870 102. 3 — —
Other Revenues
sn
E¥”¥H 250, 733 | 101. 2 247, 513 98. 7 259, 122 104. 7 — —
Operating Revenue
pevy
Eiﬂ.ﬁ 3, 150 59.0 4,250 | 134.9 5, 532 130. 2 8, 800 105. 4
Operating Income
aln
ﬁé%*uﬁ 3,117 58. 9 4,371 | 140. 2 5, 559 127. 2 8, 800 103.5
Ordinary Income
PE S+ AL 4 1, 666 45. 3 2,530 | 151. 9 3, 165 125. 1 4, 800 102. 0
Net Income
L+ 1) O K
TR =Y AR R 2 (FD) 11. 99 45. 3 18.19 | 151. 8 22. 74 125. 0 34. 49 102. 0
EPS(yen)
X 2021F11BIZD0VTIE. TINERHICET 28 A (D ERHAKEE208) | OFERMOKIETT .
2022/11 2023/2 2023/11
Rt 40745 R
Amount Amount Amount
Share Share Share
wEE 157, 799 | 100. 0 152,966 | 100.0 160, 258 | 100.0
Total Assets
pe 2
MENHE 36, 400 | 23.1 33, 184 21.7 36, 849 23.0
Current Assets
AREEEE
Property, 97, 956 62. 1 96, 251 62. 9 99, 839 62. 3
Plant and Equipment
ﬂ ; [— P
RIEIE R E 3, 469 2.2 3,378 2.2 3,216 2.0
Intangible Fixed Assets
L 2 P
BEZOMO A E 19, 972 12. 7 20, 151 13. 2 20, 352 12. 7
Investment and Other Assets
lﬁ.lmﬁ@ 121, 398 76. 9 119, 781 78. 3 123, 408 77.0
Fixed Assets
pe ==
ABAMR 74, 181 47.0 63,369 | 41.4 71, 867 44.8
Current Liabilities
= =
S e 18, 678 11.8 22, 434 14.7 19, 753 12. 8
Long-term Liabilities
A 64, 938 41. 2 67, 161 43. 9 68, 637 42. 8
Net Assets
e, P
TR STY A E (F) 465. 61 — 481. 61 - 492. 08 -
BPS(yen)
==
ﬁﬂ%ﬁ{ﬁ. 28, 007 17. 7 25, 310 16. 5 24, 654 15. 4
Interest-bearing Debt

2. BEHMA

(Selling, General and Administrative Expenses)

[Bf:- BHAM; % (Millions of Yen; %) ]

2021/11¢x0 2022/11 2023/11
ot ] BTHALE Sttt Eof] ATHEALE 5L Eof] BITHEALE L
Amount YoY % of Sales Amount YoY % of Sales Amount YoY % of Sales
A5 32, 043 102. 9 13. 5 31, 841 99. 4 13. 8 32, 976 103. 6 13. 6
Personnel Costs
B
'Jiﬁ%. . 3, 685 102. 3 1.6 2, 964 80. 4 1.3 2, 860 96. 5 1.2
Advertising Costs
Rt E
. 5, 212 107. 1 2.2 5, 597 107. 4 2.4 5, 758 102. 9 2.4
Selling Costs
HiEE
g 23, 701 105. 4 10.0 24, 371 102. 8 10. 5 24,883 102. 1 10. 3
Facilities Costs
J— 17
! 5, 415 100. 0 2.3 5, 262 97. 2 2.3 5, 627 106. 9 2.3
General Costs
e
"l?otu:l 70, 058 103. 8 29. 6 70, 038 100. 0 30. 3 72, 107 103. 0 29. 8

X 2021F11AIZDOWTIE, TIRERHICET 2R EE (XK EEE 2909 IOFERAIOKIETY .



3. ELHFEBHFLEDKR (Sales by Store Type)
[B4I: B AM; % (Millions of Yen; %) ]

2023/11
b=t ATEALE BEZ b o)
Sales YoY Same §cale
ratio
GMS
General Merchandise Store 135,377 104. 1 104. 1
SM
Supermarket Store 74,448 103.0 103. 2
DS
Discount Store 36,907 113.7 109. 4
X TIRBRHBICEAT I8 ELE (DELHEELEF 205 2020F3A31A)ENEHARIOELETERLTEYET,

X1 BEEFELEICOWTIE, 20225 ELIBOHIE -FAEEBREET,

[GMS £ |- #REX—/N\—(SuUC BL) ISMBE |- X—/N\—T—4YrBE DSEE |- TARAYVIEE

4. BRAFTLEOWKR (Sales by Product Category)
[Bifsi: HAH ;% (Millions of Yen; %) ]
2022/11 2023/11
sEEE R BTHALE o5 b= R AIHALE
Sales Share YoY Sales Share YoY
Z‘E;H 14, 654 6.3 106. 9 15, 220 6.3 103. 9
Clothing
R 185, 937 80. 5 100. 5 196, 245 81.0 105. 5
Food
EERE
Home, Digital 30, 166 13. 1 102. 4 30, 678 12. 7 101. 7
and H&BC
Tt 265 0.1 99. 8 108 0.0 41.0
Others
ait 231, 024 100.0 101. 2 242, 252 100. 0 104. 9
Total
[EBFI D AIER]

cKE TR RER, FUR A F— AR
BRIy — FTA)— BE.KE.BE. TN AVANTR—H)— #EE
EERRERRE.XE. . MKRE— . YA(IIL, T5T—&H—T 2 INURS EFERE. k—LT7yiar H&BC

~ZDM - F TR, ZTDM

X 2022F 11 ADRIHALLIS OV TIE, TR RHICE T IR EE N ERXIHBEEFE 298 I0FERFEERVTEHLTLEY,

5. AERBFETLEHRUE

(Comparable Store Sales Growth by Month )

[BifI:9%)
23/3 23/4 23/5 23/6 23/7 23/8 23/9 23/10 23/11 2Et

Z‘Eﬂ 13.0 1.4 3.7 7.7 3.3 16. 7 0.3 A4.0 12. 8 5.8
Clothing
R 0.6 5 2 4.3 4.1 4.9 6. 8 6. 6 7.4 3.5 4.8
Food
EERE
Home, Digital and H&BC Al. 4 AO. 3 0.7 2.9 3.6 7.8 AO. 7 3.6 0.4 1.8
e
&t 1.2 4.1 3.8 4.3 4.6 7.5 5.1 5.9 3.9 4.5
Total

X NIRRT AR EE (EERHEEF208) | DBEREZEERVTEHLTOET,

6. BIFEDEH - THIN - RE[/BOAMAALLHER

(Comparable Stores: Number of Customers, Average Spending per Customer, Number of Product Sales)

2021/11 2022/11 2023/11

AL (YoY) BITHALE(YoY) BT L (YoY)
B8 R ) -
Number of Customers 100.9 % 100. 2 % 103. 1 %
& B . 99.7 % 102. 3 % 101.3 %
Average Spending per Customer
BR5E M3k . : -
Number of Product Sales 99.7 % 98. 5 % 97.9 %




7 . BAFAIE DK

(New Store and Closed Store Details)

FE H 54 FR7EHs SeimmE R (m)
Open Date Store Name Location Retail Space
#i5 2023%3A9H TYPRNY1T YR T RFNIBEIE FLIRMIER 670
New Stores
2023%10H25H TYY RN 2IESE FLIRH e RE 1,743
2023%11H22H AA U REFRE HLIRTEFX 2,606
FArE B 54 AT SEiSERE (m)
Close Date Store Name Location Retail Space
BIE -
Closed Stores L

8. MhigAl - KREHIETHE

(Number of Store : By Region and Store Type)

GMS SM DS .
General Merchandise Supermarket Store Discount Store Other
Store
LR 13 30 9 43
hBJIlT 3 4
g, dbak 2 6
=M 1 6
LN 1 4
dRm 1
BIERT . Sl FRET 2 4
LEELIS D ihig 16 22 3
&t 39 68 20 43

X 2023F12AXKEA

X1 INBRR—N—TFENET Fo L 142EFHE (AU NAVFIRTERIE1EBYET




