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1. ¥#EDME Financial summary

2022/12/31 2023/12/31 2023/3/31
918 BIEELE 91 A BIEELE 125AR BIELL
(F./Yen) 9 months YOY(%) 9 months YOY(%) FY2023 YOY(%)

1 #REZ DRI (EPS) Earnings per share 93.19 120.2 93.23 100.0 109.37 127.5

B EARHEFIZEE (ROE) Return on equity - - - - 8.5% +2.0%

KTEARFZEE (ROIC) Return on invested capital *1 2.7% 0.0% 2.5% A0.2% 3.5% +0.2%

HEEARIX Capital costs *2 — - - - 8.1% +0.4%

BAROX ~ (WACC) Weighted average cost of capital *3 - - - - 3.5% 0.0%

(&7 M./ Millions of Yen)

D)L — TR Total Group transactions 2,936,739 117.1 3,340,107 113.7 3,957,281 117.3
T Retailing 200,919 110.9 220,075 109.5 272,772 111.2
J42Fv FinTech 2,790,781 1172 3,175,942 113.8 3,758,847 117.4
SHE Eliminations 54,962 - 55,910 — NA74,338 -

7o L UNZE Revenue 162,148 103.6 170,499 105.2 217,854 104.1
[Uh—U2TLRZ1-] [Recurring revenue] *1%4 [108,307] [102.8] [114,418] [105.6] [145,384] [103.1]
IIN\5E Retailing 50,177 94.6 49,965 99.6 69,260 95.0
J42Fv FinTech 111,971 108.2 120,534 107.6 148,593 109.0

Fo LHFIZE Gross profit 143,783 105.1 151,847 105.6 191,742 105.9
[Uh—U2TLRZ1-] [Recurring gross profit] *1%4 [98,318] [103.1] [103,938] [105.7] [131,883] [103.4]

5o LI Gross profit margin 88.7% +1.2% 89.1% +0.4% 88.0% +1.5%
JE&H - Web Store + Web 90.2% +2.1% 89.3% A0.9% 90.1% +1.8%

RFEERU—REIRE Selling, general and administrative expenses 113,244 105.7 122,923 108.5 152,971 106.0

BN Operating income 30,539 102.9 28,924 94.7 38,771 105.4
T Retailing 2,316 188.3 4,003 172.8 3,614 184.1
JA2FvY FinTech 33,585 101.6 31,210 92.9 42,483 103.1
SHEX (F2tt Eliminations/Corporate NA5,363 - 6,288 = N7,327 -

BRI Ordinary income 29,282 101.3 27,175 92.8 36,364 102.3

Btk E (CIRRE I HEHIS Net income attributable to owners of parent 18,479 113.8 17,623 95.4 21,473 120.7

(¥ Share)
HAh % E (A& k<) Average number of shares (excluding treasury stock) *2 198,293,926 94.7 189,032,021 95.3 196,340,942 94.7

* FRE. RR—Z(ICEHLTEDFET,
The notes are on the next page.



*1 FHlEp.237E 28R <IZE0,
For more details, please refer to page 23.

*2  HFPEIgGRBOBER CHENT, FTHERINEN SR 2ECHINRCIE. KRERMBIPEFES KUKITSESOPERNMRE I 2UHKRZEDTHDET .
(20244F3858 ZE3M4H 766,567, 2023388 766,567, 2023F38H) HE3M¥H] 766,567)

Treasury stock excluded from average number of shares includes Board Incentive Plan and Employees Stock Ownership Plan.
(FY2024 3Q 766,567 FY2023 766,567 FY2023 3Q 766,567)

* Kk 1~4(F. Non-GAAPIEIRTT, HEIE. p.22<EE> Non-GAAPHEIR(C DWW TZI BRI IZE),

Items % 1-4 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.



2. V) —TJ#H4RE Total Group transactions

2022/12/31 2023/12/31 2023/3/31
918 BI4FLE 91 A BIEELE 125AR BI4FLE
(B M./ Millions of Yen) 9 months YOY(%) 9 months YOY(%) FY2023 YOY(%)
NS5 Retailing 200,919 110.9 220,075 109.5 272,772 111.2
EEMERT > e Lte%E Tenant sales and others 148,690 117.6 171,692 115.5 200,659 118.2
ZHRGER LS Commisioned sales 15,570 115.9 14,458 92.9 21,520 114.8
SHILEAT LS Consignment sales 21,477 92.8 19,855 92.4 28,426 93.9
[l = Product sales 2,275 48.9 1,515 66.6 2,855 48.1
BEESZEUNA Related business revenues 12,905 95.4 12,553 97.3 19,309 94.2
JTA>FYY FinTech 2,790,781 117.2 3,175,942 113.8 3,758,847 117.4
H—RILZw b~ Card credit *1 2,689,583 117.6 3,067,765 114.1 3,623,004 117.8
(58 - UREURS) (Total transactions for installment and revolving payments) (251,422) (117.7) (289,725) (115.2) (341,092) (116.8)
H—RFvrv>D Cash advance 94,531 109.1 101,397 107.3 126,851 109.8
IT fib IT, etc. 6,667 99.2 6,779 101.7 8,991 99.9
SHE Eliminations A54,962 - A55,910 — A74,338 -
=L Total 2,936,739 117.1 3,340,107 113.7 3,957,281 117.3
1 [A—ROLSDY M G 23vESIILDy b GMNINERE. 1 - E5+) EY—ER (RELWED) OEFHETTY,
"Card credit" is a total of Card shopping(Outside of Marui group) and Service (including Rent).
* ERMERT T NELEEEE. ERERZNZHEL CVST IS hOBREETY. RSt LEE. E(CWe bZHRILET D, BmOPIEHEIESGIE(CH DEREREEEIHLCH DR FARTHETOERNETY .

SHIEAEAT LS. BROIREE ERERFCEEG| S L DERZAAN S EEEROZAFETORRE T . Bmkttald. EICHEBMEZHRLETE. AANERRTERZEVRSEREARETOTR LS TY .
BESHEINA . /55 - We b DSt/ \SeBaEEEE (MRS - L. T0/(To IRSAD b BELBILIRT A b THESES) OREBTI.

Tenant sales and others are the sales of tenants which made the fixed-term rental contracts. Commisioned sales are (mainly online) transactions involving products owned by business partners but for which product
management responsibility rests with the Company. Consignment sales are the sales by the department store type of contract which products are procured from suppliers at the same time they are sold to customers.
Product sales are the sales mainly by private-brand specialty stores of products purchased outright (products paid for at time of procurement). Related business revenues are the revenues of retail-related buisiness

except store and web revenue, which are commercial facility design - construction, property management, comprehensive building management and real estate business, etc.



<&8E>H—KRIL>y FEIRERN

iR (Reference) Card credit transaction volume

(f&M.7100 millions of yen)

2022/12/31 2023/12/31 2023/3/31

91 H BIEELE 91 A BIEELE 12nA BIEELE

9 months YOY(%) 9 months YOY (%) FY2023 YOY (%)
KEFAL Rent 4,994 119 5,753 115 6,772 118
EC E-commerce 4,382 112 4,752 108 5,849 112
EHIALY (BEE - AHMEE) Regular payments (communications fees, utilities, etc.) 2,624 116 2,824 108 3,618 117
RSNV T A—FTAA Travel & entertainment 2,947 146 3,830 130 3,989 147
EEER (BE)E - SCH) Commercial facilities (department stores, shopping centers, etc.) 2,067 108 2,205 107 2,761 108
B®E Food 1,070 137 1,337 125 1,452 139
H—EBX (RELVBERE) Service (exclude rent) 163 103 187 115 235 106
At Others 8,649 113 9,789 113 11,554 113
= Total 26,896 118 30,678 114 36,230 118
FYFRE E Contactless payments etc. *1 829 262 1,841 222 1,221 260
BFIR— c TURARFVv—2 E-money and prepaid charge 750 156 1,021 136 1,028 154
QRI— RIHE QR code payments *2 246 136 275 112 328 135
= Total 1,824 186 3,136 172 2,577 187

LEEF B—BIL2y REREDS 5. AX— b IA U ICHZEBEFIR— -

Of the card credit transaction volume, the above figures are estimates calculated to the extent that the Company is able to aggregate such data by totaling the transactions
made through smartphone E-money and prepaid charge, QR code payments and Contactless payments etc.
*1 FYFREBEZCIE VisaDBy FRECIMZ, BILWEBFIR—ICLBIAINRNREZEHET .

Contactless payments etc. include smartphone payment with postpaid E-money as well as Visa contactless payment.

*2 2025F 1ALt OL 2y bh— REFB UREAVDELEZFE L TLBPayPay[FQRI— RREL DRV THEDET.

*

PayPay is excluded from QR cord payments because it plans to stop accepting payments by other companies' credit cards after January, 2025.

BUEIIEE. DEORBELZIT> TSI, MRICHARUEHBEERRDIBENTETVET,
The classification of figures is reviewed prior to each disclosure. Some figures may therefore differ from previously disclosed figures.

TURA RF v —T EQRO— RRF, FvFREEZN UIEiREZ Lt (C TESTRIR R EE TEH U iHES R0 E Y,




3. 55EI#&E Revenue
2022/12/31 2023/12/31 2023/3/31
91 A HiIfFLL 91 A BIEELE 125A AIEELE
(B M./ Millions of Yen) 9 months YOY(%) 9 months YOY(%) FY2023 YOY(%)

IN5E Retailing 50,177 94.6 49,965 99.6 69,260 95.0
EEMERT > MUAE Tenant rent revenue and others 27,226 99.3 28,881 106.1 36,572 100.3
ZEEiRst LS (Fi%8) Commission fees 4,530 115.5 4,001 88.3 6,207 113.8
SHIbEAT LS (F%8) Consignment revenue 3,628 93.8 3,358 92.6 4,811 94.7
[l = Product sales 1,886 44.1 1,171 62.1 2,359 43.5
BEESZEUNA Related business revenue 12,905 95.4 12,553 97.3 19,309 94.2
JA2TV0 FinTech 111,971 108.2 120,534 107.6 148,593 109.0
DE - URFER Finance charges on installment and revolving payments *2 38,038 106.2 41,147 108.2 51,003 106.6
INERIEF R Affiliate commissions 34,875 116.6 38,789 111.2 46,655 118.7
H—RFrv>IFE Interest income on consumer loans 15,444 99.3 16,134 104.5 20,519 100.0
EEREME Liquidated accounts receivable 2,198 100.5 993 45.2 571 63.7
TREMGEIERELR Gain on transfer of liquidated accounts receivable 6,392 114.8 6,166 96.5 6,392 114.8
BEREA i Amortization of liquidated accounts receivable and others ~ *3 N4,194 - A5,172 = N5,821 -
H—EXUA Service revenue 14,747 111.1 16,688 113.2 20,852 110.8
IT 4 IT, etc. 6,667 99.2 6,779 101.7 8,991 99.9
&it Total 162,148 103.6 170,499 105.2 217,854 104.1
[Uh—U>dL~RZa1-] [Recurring revenue] *1%k4 [108,307] [102.8] [114,418] [105.6] [145,384] [103.1]
A=V LR -t Ratio of recurring revenue *5 65.3% AN0.7% 65.7% +0.4% 65.2% AN0.8%

*1 FHllEp. 232 BRIZE,
For more details, please refer to page 23.
*2 HEl - URFHERC(E, REMLEEZSODE - UREBSHSDFE LIS EZH L THDET,
Finance charges on installment and revolving payments are shown in revenues from the balance of installment and revolving payments including liquidated accounts receivables.
*3 RENMLEIEREN SONE] - URFERNUNG FBEREI & U TR LR L DIIRUTHDET . EEREEICDNTIEp.18<5E > URILE S IBIEREMLIC DV TETSRIIZE0,
Finance charges from installment and revolving payments from the balance of liquidated accounts receivables are deducted from revenue as amortization of liquidated accounts receivables.
For liquidation of revolving receivables, please refer to “(Reference) About Liquidation of Revolving Receivables” on page 18.

* %4,5(F Non-GAAPIBIET Y., HER(E. p.22 <EE> Non-GAAPEBIZICDWLWTEISIBIIEE0N,
Items % 4,5 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.

* EHMERT > MIAER. EEMERZHNICEDKRENAZDOIETYT, ZEHRFTT LS (E8) & £(CWe bZHRLET D, BROFTEHEJESIEICH DEREESE(FLTCHDZRRTGICEDISFHNIATT,
HABEATE LR (#8R) (3. EROIRSE R ICESI S L DEREAANDIEEEEDOZETOR LE T, MRENEOH 77T L5t L9 2R~ E L THEDET.
Emst ks ECEEFMEZHRLETD. AANHRCERZEVBRDSEREAETOR LETY.
BAESERUNA (. JE&H - We bISLo/\GERIES S (FEMERSET - ML, TO/ (T IRSAT b, MEBILIRSAS b, RENESHESE) ONETI,
Tenant rent revenue and others are the revenues of rental income and others which generates from the fixed-term rental contracts. Commission fees are the commission revenues for (mainly online)
commission sales of products owned by business partners but for which product management responsibility rests with the Company. Consignment revenue is the sales by the department store type of
contract which products are procured from suppliers at the same time they are sold to customers, and the Company shows it at net value,the portion that represents profit to the Company.
Product sales are sales mainly by private-brand specialty stores of products purchased outright (products paid for at time of procurement). Related business revenues are the revenues of retail-related
buisiness except store and web revenue, which are commercial facility design + construction, property management,comprehensive building management and real estate business, etc.



4. 55 E#¥FIZE Gross profit

2022/12/31 2023/12/31 2023/3/31
91 A k=S 91 A BIEELE 1258 k=S
(B M./ Millions of Yen) 9 months YOY(%) 9 months YOY(%) FY2023 YOY (%)

T Retailing 37,126 95.8 36,674 98.8 50,301 96.9
ERMERT > & Rent revenue and others 25,018 96.9 25,931 103.6 33,449 97.6
ZEEARFEFEAY Commission fees 4,530 115.5 4,001 88.3 6,207 113.8
SHAGEA Consignment revenue 3,628 93.8 3,358 92.6 4,811 94.7
(&) Product sales 426 35.9 134 31.5 524 35.0
E3EESES Related business revenue 3,522 89.0 3,248 92.2 5,307 95.0
Jq>27v0 FinTech 106,656 108.7 115,173 108.0 141,441 109.5
2 - URFEHR Finance charges on installment and revolving payments 38,038 106.2 41,147 108.2 51,003 106.6
PIEEIEES2 ) Affiliate commissions 34,875 116.6 38,789 111.2 46,655 118.7
A—RFrv>J Interest income on consumer loans 15,444 99.3 16,134 104.5 20,519 100.0
BEEREt Liquidated accounts receivable 2,198 100.5 993 45.2 571 63.7
TREMGEIEEE LS Gain on transfer of liquidated accounts receivable 6,392 114.8 6,166 96.5 6,392 114.8
EEREHD fih Amortization of liquidated accounts receivable and others N4,194 - N5,172 = N5,821 -
H—EX Service revenue 14,747 111.1 16,688 113.2 20,852 110.8
IT 4t IT, etc. 1,352 99.5 1,419 104.9 1,838 102.0
a5t Total 143,783 105.1 151,847 105.6 191,742 105.9
[UA—U>TLRZ1-] [Recurring gross profit] *1%k4 [98,318] [103.1] [103,938] [105.7] [131,883] [103.4]
UBH—U LR —HxR Ratio of recurring gross profit *5 66.6% N1.5% 66.9% +0.3% 67.0% N1.8%

*1 Ffi(Ep.23ETBRBIZE0N.
For more details, please refer to page 23.

*  %4,5(F Non-GAAPIEIZET Y. stERIE. p.22<EE> Non-GAAPIERIC DLW TEI BRI &0,

Items 4,5 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.



5. IRSGERUV—IREEE Selling, general and administrative expenses

2022/12/31 2023/12/31 2023/3/31

918 BIEELE 91 A BIEELE 125AR BIEELE

(&7 M./ Millions of Yen) 9 months YOY (%) 9 months YOY(%) FY2023 YOY (%)
ARSE EEE Sales promotion expenses 25,122 110.0 28,826 114.7 33,985 109.0
R > NER Card rewards 22,046 110.1 25,976 117.8 29,895 110.1
ARFEEHE Sales administration costs 22,676 112.6 25,931 114.4 31,315 112.2
NG Personnel costs 26,781 96.9 27,128 101.3 35,729 97.9
=imE Equipment costs 16,065 102.2 15,020 93.5 21,259 100.0
RMEENE Depreciation and amortization 7,434 102.2 8,029 108.0 10,016 103.4
BRIER Provision for bad debts 10,710 113.2 13,119 122.5 14,708 118.6
ZAt Others 4,453 109.0 4,867 109.3 5,956 110.8
A Total 113,244 105.7 122,923 108.5 152,971 106.0




6. EIA>CMBEEHR Segment information

2022/12/31 2023/12/31 2023/3/31

918 HIEELE 91 A HIEELE 1218 HIFELE

N5 Retailing (B/AM./Millions of Yen) 9 months YOY (%) 9 months YOY(%) FY2023 YOY (%)
7o bINES Revenue 54,995 97.4 55,200 100.4 75,823 97.4
SR Operating income 2,316 188.3 4,003 172.8 3,614 184.1
EBEER Operating income to revenue 4.2% +2.0% 7.3% +3.1% 4.8% +2.3%
oA NEE Segment assets 252,869 98.5 252,250 99.8 253,743 100.5
TFEARFEE (ROIC) Return on invested capital *1 0.9% +0.5% 1.5% +0.6% 1.4% +0.7%

TA42FVD FinTech (&7 M./ Millions of Yen)

7o bINES Revenue 113,482 108.3 122,110 107.6 150,633 109.0
SR Operating income 33,585 101.6 31,210 92.9 42,483 103.1
EBEER Operating income to revenue 29.6% A1.9% 25.6% A4.0% 28.2% AN1.6%
oA NEE Segment assets 721,797 107.9 766,095 106.1 688,352 104.4
TFEARFEE (ROIC) Return on invested capital *x1 3.8% A0.1% 3.4% A0.4% 5.0% 0.0%

*  x1(d. Non-GAAPIBIET T, TERIE. p.22<EE> Non-GAAPIEIR(IC DWW TZI BRI ZE L,
Item %1 is Non-GAAP indicator. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.



7. EEEERRROME

Summary of consolidated balance sheet

2022/12/31 2023/12/31 2023/3/31
BIELE AIELE BIELE
(875, Millions of Yen) YOY(%) YOY(%) YOY(%)
EXEE Operating receivables 620,231 105.8 645,513 104.1 581,837 101.8
EfsEEE Installment sales accounts receivable 524,507 111.0 544,774 103.9 481,442 105.2
EXeME Operating loans 95,724 84.2 100,738 105.2 100,395 88.0
(ErERENLER) (Liquidated accounts receivable) (234,087) (115.9) (286,241) (122.3) (272,798) (138.4)
BEE&E Fixed assets 281,783 102.7 287,414 102.0 286,040 105.2
Eisd—C =Ll Investment securities 40,374 103.8 39,156 97.0 38,516 106.9
BHrai Interest-bearing debt 592,555 112.4 664,490 112.1 583,059 110.6
Bo&A Shareholder's equity 253,773 94.3 245,433 96.7 246,145 94.1
warE Total assets 988,499 105.9 1,054,886 106.7 961,950 104.6
mEMELEER Ratio of liquidated accounts receivable *6 27.4% +1.8% 30.7% +3.3% 31.9% +6.3%
BHTEE EXEEL Ratio of interest-bearing debt to operating receivables *7 95.5% +5.6% 102.9% +7.4% 100.2% +8.0%
Bo&ARILEE Equity ratio 25.7% NA3.1% 23.3% N2.4% 25.6% N2.8%

* %6,7(%. Non-GAAPIEIRTT ., TEIIZ. p.22 [ <EE> Non-GAAPIBIREICDWT ] ZZBRIZEL,

Items % 6,7 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.

-10-



8. JI—TJHEURE HIfLLEE YOY change in monthly of total Group transactions

48 5H 68 78 8H 9H 108 118 124 18 2R 3R 25
(%) APR. MAY JUN. JUL. AUG. SEP. OCT. NOV. DEC. JAN. FEB. MAR. TOTAL
DI —THEURE Total Group transactions 115.1 113.0 113.6 116.7 116.7 113.7 111.1 1139 110.5 - - - 113.7
N5 Retailing 110.2 1079 1099 115.0 117.2 108.5 104.2 112.1 103.8 - - - 109.5
5 - Web Store - Web *1112.3 111.7 1123 114.6 116.7 108.4 1054 110.6 104.1 - - - 110.4
BiFiE Store - Web(Exisiting stores) *2 1128 112.1 1127 1155 117.3 108.4 1054 110.6 104.1 - - - 110.6
T42FvD FinTech 1153 113.2 113.6 116.6 116.5 113.7 1114 1139 110.8 - - - 113.8
H—roL2y b Card credit *3 1155 1135 114.0 116.9 116.8 114.0 111.6 114.0 1109 - - - 114.1
SHEBINERIE Card shopping (Outside of Marui Group) 115.7 113.2 1139 117.6 117.5 1143 111.2 114.0 110.3 - - - 114.1
FKEAL Mt Rent, etc. *4 1161 115.7 115.6 1153 1153 1154 115.0 115.0 115.1 - - - 1154
A—RFrv>d Cash advance 108.7 1069 104.6 108.7 107.8 104.9 105.2 111.2 107.5 - - - 107.3
*1 [/EEH - Webl (3. /IVGEDEMERTF> ME. FEMRSE. HIttA. BROSEHETY.
“Store + Web” is a total of Tenant sales and others, Commissioned sales, Consignment sales, and Product sales.
*2 BASHESZEERRONTLETD,
"Existing Stores" are excluded from the effects of closed stores.
*3  [A—RILZY R . 23vESIILTy b UMBINERE. AH - B ) EH—EBEX (RELVED) O&5HETY.

"Card credit" is a total of Card shopping(Outside of Marui group) and Service (including Rent).

*4  [H—BEX] O&#EBHT.

[REIME] ELTHEDET.

“Service” has been renamed as “Rent, etc.”.

-11-



9. /N5t ERIHURES Transactions of Retailing by store
2022/12/31 2023/12/31 2023/3/31
918 BIfELE 91 A AIFELE 12nR8 AIFLE SopmiE ()

(BB M./ Millions of Yen) 9 months YOY(%) 9 months YOY (%) FY2023 YOY(%) Sales floor area
EFEILA Kitasenju Marui BIRED Tokyo 25,154 111.2 26,976 107.2 33,786 111.6 35,300
FEILA Shinjuku Marui *1  ERERE Tokyo 15,136 128.7 18,356 121.3 20,605 131.3 30,590
W e bidElk EC 14,936 110.5 16,541 110.7 20,565 110.7 -
NI 7 =U—E0O Marui Family Mizonokuchi BRI Kanagawa 15,361 103.7 16,489 107.3 20,525 103.9 32,260
BEEYILA Yurakucho Marui BIRED Tokyo 10,626 122.5 11,437 107.6 14,327 123.8 18,500
EEFILA Ueno Marui HIRED Tokyo 7,705 125.8 9,862 128.0 10,564 127.8 16,390
FBRETILA Kinshicho Marui BIRED Tokyo 8,653 106.5 9,589 110.8 11,646 106.3 22,990
BT RS Machida *1  BERED Tokyo 9,180 114.2 9,560 104.1 12,271 113.4 21,270
SIS TR Marui City Yokohama BRI Kanagawa 7,272 125.1 8,861 121.9 9,911 124.0 16,510
NILAJD7=U—& Marui Family Shiki BEE Saitama 8,257 104.8 8,575 103.8 11,023 104.3 18,900
ERFILA Kokubunji Marui HIRED Tokyo 7,077 102.1 7,342 103.7 9,552 103.1 14,300
BZIILA Hakata Marui il Fukuoka 5,896 119.1 7,041 119.4 8,026 122.3 15,000
FiFET« Totsuka Modi BRI Kanagawa 6,524 106.8 6,966 106.8 8,684 106.1 16,580
RAIERILA Namba Marui KBRAF Osaka 5,568 122.2 6,664 119.7 7,482 121.0 17,000
RIS Shibuya *1  BERED Tokyo 4,369 116.7 *1 6,226 142.5 *1 5,859 120.9 *1 9,840
bizIES Kashiwa 1 FEE Chiba 5,798 114.4 6,080 104.9 7,699 115.3 18,810
NILAIT7=ZVU—8EE Marui Family Ebina BRI Kanagawa 5,484 101.7 5,147 93.9 7,415 102.0 19,500
RKEIILA Omiya Marui BEE Saitama 4,786 107.8 5,054 105.6 6,407 107.3 13,970
SHEFIILA Kichijoji Marui HIRED Tokyo 4,085 105.1 4,304 105.4 5,476 106.8 11,950
FEFIL1 Nakano Marui BIRED Tokyo 4,651 107.2 4,236 91.1 6,142 105.4 4,950
)L Soka Marui BEE Saitama 3,592 108.4 3,715 103.4 4,723 109.3 16,530
HMEILA Kobe Marui aER Hyogo 3,367 117.6 3,322 98.7 4,457 115.3 6,940
BETET Shizuoka Modi B2 Shizuoka 1,737 234.4 2,044 117.7 2,338 192.8 5,540

1 BN [AEE]

732y DR

[A>] o388, HIHE - HBEE ETnEn [RIL-1)

BB, BT (F202248H28HIC—BHAE L., EBET A DHERDTHDET,
Shinjuku Marui includes "Main Building", "Annex" and "Men". Machida and Kashiwa include "Marui" and "Modi."

Shibuya Marui closed on August 28, 2022 and develops only Shibuya Modi.

€5« O28EZ2EBALTHEDET.
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10. AKE - B EEHRUEHMEOMESE YOY change in number of customers and sales per purchase

2022/12/31 2023/12/31 2023/3/31

91 A 98 A 1258

(%) 9 months 9 months FY2023

AERH Number of customers coming to stores 110.7 106.9 110.8

BIR# Number of purchase 106.9 103.3 106.8

E=4=-tii] Sales per purchase 105.1 107.0 105.6

11. H—RE&HM Number of credit card members
2022/12/31 2023/12/31 2023/3/31
A= HIEZ= A=
(7 A./10 thousands) Change Change Change

H— REHEE Total 725 +15 747 +23 731 +17
TLEFZLH—R Premium cardholders *1 310 +22 335 +25 317 +23
ISFFH-R Platinum cardholders 13 +2 15 +2 13 +2
J—=JLRH—R Gold cardholders 297 +21 320 +22 303 +21
TLET LAB— REEER Ratio of premium cardholders *1 42.8% +2.3% 44.8% +2.0% 43.3% +2.2%
[FE] ZISEIDH—R Cards tailored to each individual’s interests *2 60 +18 84 +24 65 +20
[FeE] ZISHE T 20— BB Ratio of cards tailored to each individual’s interests *2 8.3% +2.4% 11.2% +2.9% 8.9% +2.6%
H—ReE>x7 Share of credit card members *3 6.9% +0.1% 7.1% +0.2% 7.0% +0.2%
ERE - JHER - /R Tokyo, Saitama and Kanagawa prefectures *3 15.5% 0.0% 15.6% +0.1% 15.6% +0.1%
RRED - JHER - )RS Other than Tokyo, Saitama and Kanagawa prefectures *3 4.1% +0.2% 4.4% +0.3% 4.2% +0.2%
Eips e =F5¢ New cardholders 52 +9 57 +6 74 +13
FIRAZEE (=ETHAR) Active cardholders (fiscal year) 461 +25 489 +28 489 +28
FIAE Ratio of active cardholders (fiscal year) 63.6% +2.2% 65.4% +1.8% 66.9% +2.3%
BwEEE (1 E[FA) Active cardholders (for a year) 482 +25 510 +28 489 +28
HE= Ratio of active cardholders (for a year) 66.5% +2.1% 68.3% +1.8% 66.9% +2.3%

*1 [JLEFLH—REEB] G ISFFREET-ILREBDESTY.
“Premium cardholders” is the total number of Platinum cardholders and Gold cardholders.
*2  [WFE] ZRBIDH—RE. PIX - HF=—LEE2PLETDIIASRL—23>H—RTY, #illldp.27, 28<5E> [FE] ZHIEBIDH— RICDVWTESSRIIZE,
“Cards tailored to each individual's interests” are collaboration cards primarily featuring anime and video game characters, etc.
For more details, please refer to "(Reference) About Cards Tailored to Each Individual's Interests " on page 27, 28.
*3  H—RREII 7@ BBETRHESIREERFABEOAOZSFBLLEE L TVWET,
Share of credit card members was calculated using population figures from the 2020 Population Census (conducted by the Statistics Bureau of the Ministry of Internal Affairs and Communications) as the denominator.
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12, E#f{5l& Operating receivables

2022/12/31 2023/12/31 2023/3/31
HIEELL HIEELL HIEELL
(&5, Millions of Yen) YOY(%) YOY(%) YOY(%)
ZIERTE IR IAS Installment sales accounts receivable 524,507 111.0 544,774 103.9 481,442 105.2
(RatEEESD) (Including liquidated accounts receivable) (723,492) (109.5) (793,512) (109.7) (720,878) (112.5)
S3E - URIAL Installment and revolving payments 270,558 113.3 313,303 115.8 285,460 115.1
(RatEEESD) (Including liquidated accounts receivable) (390,640) (107.7) (426,257) (109.1) (399,071) (108.2)
1+ 2@ R—FR1ERLAVE Ea%?_‘z%b\éa“;mw?n”tbsomt:m:&g?:;'Others 253,948 108.6 231,470 91.1 195,981 93.5
(RatEEESD) (Including liquidated accounts receivable) (332,852) (111.8) (367,255) (110.3) (321,806) (118.5)
=E SNz Operating loans outstanding 95,724 84.2 100,738 105.2 100,395 88.0
(RatEEESD) (Including liquidated accounts receivable) (130,826) (102.3) (138,241) (105.7) (133,758) (104.2)
=L Total 620,231 105.8 645,513 104.1 581,837 101.8
(RatEEESD) (Including liquidated accounts receivable) (854,318) (108.4) (931,754) (109.1) (854,636) (111.2)
(&7 M./ Millions of Yen)
FRREBRS I HEKS Allowance of loss on interest repayment balance 13,648 73.3 9,278 68.0 12,500 72.1
(%)
Bf=R Ratio of bad debt write-offs *8 1.21 AN0.14 1.22 +0.01 1.61 A0.20
2022/12/31 2023/12/31 2023/3/31
A= HIEEE HIEFEE
(73M.710 thousands of Yen) Change Change Change

1 AS=0E - UARIAVWES (BIR5EHEE) Balance of installment and revolving payments per customer *9 40.6 +1.5 41.3 +0.7 40.9 +1.2
1 ASBDEXEENEERS Balance of operating loans outstanding per customer *10 24.2 +0.4 24.5 +0.3 24.4 +0.4

*  *8~10(%. Non-GAAPIEIZET T, SHER(E. p.22 [<ESE> Non-GAAPIBEE(CDWT] ZIZBBIESL,
Items %*8-10 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.
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13. E&EHEEREE Investments

& L EMERNE  Investments and depreciation and amortization

2023/3/31 2023/12/31 2024/3/31 2025/3/31

1218 98 A 1218 1218

(B7M./Millions of Yen) FY2023 9 months FY2024 FY2025
%E%E (ST LR Total investments (Capitalized amount) 14,049 11,851 14,300 15,600
RIBIRE (BRARE) Capital investments (Property and equipment) 6,347 7,379 9,000 10,000
VI hDIT7 (BREE) Software investments (Intangible assets) 3,263 2,688 3,000 3,500
HEUGE (BERE) Co-Creative investments (Intangible assets) 4,301 317 1,800 1,600
RSB M (BRAYE) Investment in new business, etc. (Intangible assets) 137 1,466 500 500
RATE R E Depreciation and amortization 11,499 9,262 11,000 11,000
ANERERE (BIALE) Human capital investment (Intangible assets) 9,128 7,024 10,000 11,000

1 [EROBEMRICDINDAMADIRE | & [NNERRE] EHILICERL. IEROAMEE - RRRARE(CINR. FRBHEEINAORECAMER(CEADZ AFESDERZEMULTEDET,

BIFICDVWTEBERROBELRO>THEDFET,

"Investment in human resources" that will lead to future corporate growth is newly defined as "human capital investment".In addition to conventional investment in human resources and R&D investments,

items such as investment in new business areas and personnel expenses related to human resources growth have been added.

The figures for the previous year have also been redefined.

*2  [AMEBEARE] (C(FEREBEEGEFENET,
"Human capital investment " includes expense items.
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14. BFIF&E Interest-bearing debt

2022/12/31 2023/12/31 2023/3/31
BITHEARE AITHEARE AITHEARE
(B M./ Millions of Yen) Tnge Tnge Tnge
JEHAfEAE Short-term loans 87,314 +11,157 77,787 +12,468 65,319 10,837
aY—>v)L - R—)\— Commercial paper 52,000 +19,000 67,000 +42,000 25,000 8,000
& Straight bonds 101,540 +20,240 81,503 A20,037 101,540 +20,240
REABGAR Long-term loans 351,700 +15,000 438,200 +47,000 391,200 +54,500
a5t Total 592,555 +65,398 664,490 +81,430 583,059 +55,903
B FEE ExEEL Ratio of interest-bearing debt to operating receivables *7 95.5% +3.3% 102.9% +2.7% 100.2% +8.0%
D/EL-> Debt/Equity ratio 2.3f8 +0.315 2.718 +0.315 2.418 +0.45
* K 7(F Non-GAAPIEIETT ., 51ER(E. p.22 [ <EE> Non-GAAPIEEIEICDWLT] ZZB8R<IZE0,
Item %7 is Non-GAAP indicator. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.
2022/12/31 2023/12/31 2023/3/31
91 H BIFLE 91 H HIELE 1251 H BIFLE
(B M./ Millions of Yen) 9 months YOY(%) 9 months YOY(%) FY2023 YOY(%)
ZIFIR Interest expense 1,067 110.8 1,327 124.4 1,454 114.1
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15. URILE >V EIEREMEICKB5E Procurement through Liquidation of Revolving Receivables

(B M /Millions of Yen)

FER RIEEAR TISR{EHE SERER mEMEERER EERENML (RETHER)
Procurement date Procurement period Applicable receivables Procurement amount Gain on transfer of liquidated receivables = Amount of gain on transfer and others (for fiscal year)
égétseiifr 2018 gia?sjg}rqnonths ;:Esﬂtﬁiﬁit sales accounts receivables 30,000 4,234 607
aglr?f 230}1319 giars ?ifgﬁfloans 15,000 1,826 285
égpl)geiafr 2019 gia?sjé}rqnonths ;:Eftiiﬁit sales accounts receivables 40,000 7,110 986
égigfnifr 2020 gia?sg}rqnonths ;:Esﬂtﬁiﬁit sales accounts receivables 45,000 7,833 1,125
éng’tleiafr 2021 giaig 178}:]10nths ;rli/ﬁsﬂtﬁiﬁit sales accounts receivables 32,000 5,566 776
égrz)tzefrﬁnafr 2022 giars ?rfréa‘:iifloans 30,000 3,573 637
égertzeTnE)fr 2022 gia?sg}rqnonths i{iﬂtﬁiﬁit sales accounts receivables 16,000 2,818 419
June 2025 3 years 1 morths Operating foans 10,000 1,119 138
égigeiifr 2023 giaisl ljljionths ;:Esﬂtﬁiﬁit sales accounts receivables 20,000 3,524 193
é(;i:rf;:rﬁZOB giaisg}?nonths ;rli/ﬁsﬂtﬁiﬁit sales accounts receivables 8,000 1,521 2
==

tl:c;lt:; 5,172
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<8EZ>URILE>HEHEREMEICDOWVWT (Reference) About Liquidation of Revolving Receivables

(B#] Purpose
SREREDZFRLERZEMEERBUICERTE Fund procurement geared toward safety and diversification of procurement methods

- MIBIRERADIRFGEE O 2. FEXDZHRIL  Diversification of procurement methods through sale to market investors
mREMEEITODIRAN D /23S Without Liquidation
BIERBEZITNIRVNGS, UMBIHEKRS X DRE UIZBIFERHIBIARE D Z55 UGt £

When accounts receivables are not liquidated, finance charges on installment payments arising from the balance of revolving payments are recorded as revenue in each fiscal year as they occur.

FHEHRDRETUNEG
4212M
) 7R{EVE Aggregate revenue for
= 8fEm 8fEm 8{=m 8{=m 612m procurement period
25818 ME ¥4.2 billion
Revolving “FEJ ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.6 billion
receivables ¥0.4 billion =
¥25.8 billi
ter ——— || || || |
2018/9/30 2019/3/31 2020/3/31 2021/3/31 2022/3/31 2023/3/31 2024/3/31
(61A8) 9»A8)
(6 months) (9 months)
< BHEREME Ui a OTERRH >

Procurement period when accounts receivables are liquidated.

mRBE{bZEITo/IZmSE With Liquidation
UREHETR S OFIERRM (S8 UIFRRIAFN DB F RIS ZH/ER S U T LU TETE
Future finance charges on installment payments for the procurement period of the balance of revolving payments are batch recorded as gain on the transfer.
EER (FFERMER (CF (SREERER & U TR EIRGS K DIER

Gain on transfer is deducted from revenue evenly throughout the procurement period as amortization of gain on transfer.

LS 42180 —iEEtE FEREAEN B EMFLBUIA 4208
Gain on the transfer ¥4.2 billion Batch recording Future finance charges on installment payments  ¥4.2 billion
- . ' A
i UIREHE | BER [ l
30018M 25818 Gain on the 4EH 8{EM 88 8{EM 8{8H 68
Procurement | | Revolving . transfer ¥0.4 billion ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.6 billion
amount receivablés | : ) v ) v : r :
¥30.0 billion | | ¥25.8 billion R . T |
2018/9/30 2019/3/31 2020/3/31 2021/3/31 2022/3/31 2023/3/31 2024/3/31
(61A8) (91A8)
(6 months) (9 months)
< EERBEOTHELR , >
Procurement period for liquidated accounts receivables
<PL¥& (A A—=) > Impact on income statement (image)
EERE U CRENEGICET E 4280
Recorded in revenue as gain on transfer ¥4.2 billion SEEHARI D RETUNZS
FE EINZS(CETE (DEIURFEAY) 42{8M
Recorded in revenue (Finance charges on installment and revolving payments) Aggregate revenue for
procurement period
4EF 8fBM 81EM 81&M 8fBM 615 ¥4.2 billion
¥0.4 billio ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.6 billion
2018/9/30 2019/3/31: 2020/3/31 i 2021/3/31 i 2022/3/31 i 2023/3/31 i 2024/3/31
AMBA AB{EM ABIEH A8EM AB{EM A6RM
-¥0.4 billion \\ -¥0.8 billion -¥0.8 billion -¥0.8 billion -¥0.8 billion -¥0.6 billion

FEERER & U e IR SRR

Deducted from revenue as amortization of gain on transfer
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16. &% Number of employees

2022/12/31 2023/12/31 2023/3/31

BIfFZ=E RIFZ= BIfFZ=E

(A Number) Change Change Change
I\ Retailing 2,435 A332 2,151 N284 2,409 A327
(698) (A76) (656) (A42) (694) (A73)
TA>FTVY FinTech 1,787 +103 1,876 +89 1,772 +95
(726) (A15) (740) (+14) (726) (A14)
At EIEERPY Head office, corporate management departments 255 +11 270 +15 254 +13
(27) (+4) (28) (+1) (27) (+4)
&it Total 4,477 AN218 4,297 A180 4,435 A219
(1,451) (A87) (1,424) (A27) (1,447) (A83)

* HERIEMEARTT.

() AERESHEDHRTFHIRERERTHD. MEABCEEATEDERA.

The number in brackets ( ) in the lower row is the average number of part-time employees which is not included in each of the numbers in the upper row.
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17. 20244%3AHAF4E Forecasts for the fiscal year ending March 31, 2024
(1) EFEZEEFE Consolidated financial results forecasts

BIEMEIESHE

2023/3/31 2023/12/31 Previous forecasts Revised forecasts

2024/3/31 2024/3/31

ES BIEFLE S k=S T8 T8 BIEMEIESTEZE  RIfELD
(M. Yen) Actual YOY (%) Actual YOY (%) Forecast Forecast V?éfgi\a“sc;ss YOY(%)

1 #REZ DRI (EPS) Earnings per share 109.4 127.5 93.2 100.0 128.0 128.0 — 117.0

B EARLEMFIEE (ROE) Return on equity 8.5% +2.0% - - 9.9% 9.9% = =

KTEARFZE (ROIC) Return on invested capital *1 3.5% +0.2% 2.5% A0.2% 3.5% 3.5% = =

(&AM, Millions of yen)

DI —THEURS Total Group transactions 3,957,281 117.3 3,340,107 113.7 4,520,000 4,490,000 A30,000 113.5
N5 Retailing 272,772 111.2 220,075 109.5 280,000 280,000 - 102.7
JA4>2TYD FinTech 3,758,847 117.4 3,175,942 113.8 4,310,000 4,280,000 A30,000 113.9
HE Eliminations N74,338 - A55,910 - 270,000 A70,000 = =

S EUNES Revenue 217,854 104.1 170,499 105.2 232,500 232,500 = 106.7
N5 Retailing 69,260 95.0 49,965 99.6 70,000 70,000 - 101.1
JA>2T7YD FinTech 148,593 109.0 120,534 107.6 162,500 162,500 - 1094

Pl ooyl Gross profit 191,742 105.9 151,847 105.6 205,500 205,500 = 107.2

RFGEERU—IREIRE Selling, general and administrative expenses 152,971 106.0 122,923 108.5 163,500 163,500 — 106.9

EHEAE Operating income 38,771 105.4 28,924 94.7 42,000 42,000 — 108.3
5T Retailing 3,614 184.1 4,003 172.8 7,000 7,000 = 193.7
JA>2FTYD FinTech 42,483 103.1 31,210 92.9 43,000 43,000 - 101.2
SHEX (F2tt Eliminations/Corporate N7,327 - A6,288 - A8,000 8,000 = =

REAR Ordinary income 36,364 102.3 27,175 92.8 39,000 39,000 — 107.2

EANTE Income taxes 10,949 126.9 9,121 99.8 12,500 12,500 = 114.2

FSRE(CIRE T DHFIE Net income attributable to owners of parent 21,473 120.7 17,623 95.4 24,000 24,000 - 111.8

(M./Yen)

1HREEDEEE Cash dividends per share 59.00 +7.0 - - 101.00 101.00 —  +42.0

[iE=lEdE] Payout ratio *1 53.9% A6.7% - - 78.9% 78.9% — +25.0%

DOE (#4fEEABLEK) Devidend on equity ratio *2 4.6% +0.6% - - 8.0% 8.0% - +3.4%

*  *1(& Non-GAAPIEEETY, stBERI(E. p.22<EE> Non-GAAPHEIRIC DWW TZIBRBRIZE0),
Items %1 is Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.
*1 Feim = 1RHIZDEEE/EPS  (E P SI(CERATIMPFIORIBOEL (CHNT, RITEMERNEN SEBRTIESHKRCE, LEIRENB I PEERUKIMTSE S O PEENMEE I IEUMAEZEHTLET, )
Payout ratio = Cash dividends per share / EPS
(In calculating for the average number of shares to use for EPS, treasury stock to be deducted from the number of issued shares include shares held under the BIP Trust and the ESOP Trust.)
*2 DOE = FCH#e&E/MREER
Dividend on equity ratio = Total amount of dividend / Shareholder's Equity
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(2) pitR%EM Forecasts assumptions
@® FELIRFEDFE  Forecasts of revenue

AIENEIEETE SEUEIEETE
2023/3/31 2023/12/31 Previous forecasts Revised forecasts
2024/3/31 2024/3/31
S AILELE e AIELE T8 Fi8 AIEHEIEETEIZE RiIFELE
(55757 Millions of yen) Actual  YOY(%) Actual  YOY(%) Forecast Forecast Ve-Previous  Yov(%)
55 EURZS Revenue 217,854 104.1 170,499 105.2 232,500 232,500 - 106.7
INGT Retailing 69,260 95.0 49,965 99.6 70,000 70,000 — 101.1
EHMERTF> MIAE Tenant rent revenue and others 36,572 100.3 28,881 106.1 38,700 38,700 — 105.8
SRS e LS (FEEE) Commision fees 6,207 113.8 4,001 88.3 5,900 5,900 - 95.0
SHILEASE LS (FER) Consignment revenue 4,811 94.7 3,358 92.6 4,700 4,700 - 97.7
mmsttS Product sales 2,359 435 1,171 62.1 1,200 1,200 - 50.9
BEESEHUNA Related business revenue 19,309 94.2 12,553 97.3 19,500 19,500 - 101.0
JA427v0 FinTech 148,593 109.0 120,534 107.6 162,500 162,500 — 109.4
& - URFER Finance charges on installment and revolving payments 51,003 106.6 41,147 108.2 55,700 55,700 - 109.2
HNEREFEAY Affiliate commissions 46,655 118.7 38,789 111.2 52,300 52,300 - 112.1
H—RFvwz > Interest income on consumer loans 20,519 100.0 16,134 104.5 21,500 21,500 — 104.8
BEiETREL Liquidated accounts receivable 571 63.7 993 45.2 0 0 - 0.0
B—EXURA Service revenue 20,852 110.8 16,688 113.2 23,900 23,900 — 114.6
IT it IT, etc. 8,991 99.9 6,779 101.7 9,100 9,100 - 101.2
@ HUREODFH Forecasts of transactions
BIENEIEETE SEUEIEETE
2023/3/31 2023/12/31 Previous forecasts Revised forecasts
2024/3/31 2024/3/31
ES B EiE B Fi8 Fi8 BIEHEIESTEE RIELE
(B73M./ Millions of yen) Actual YOY(%) Actual YOY(%) Forecast Forecast V?Aﬁgﬁ;ﬁgs YOY(%)
JA>FTY0 FinTech 3,758,847 117.4 3,175,942 113.8 4,310,000 4,280,000 A30,000 113.9
H—ROLSw ~ Card credit *1 3,623,004 117.8 3,067,765 114.1 4,163,900 4,133,900 /30,000 114.1
H—RFvrwv>d Cash advance 126,851 109.8 101,397 107.3 137,000 137,000 — 108.0
IT 1 IT, etc. 8,991 99.9 6,779 101.7 9,100 9,100 - 101.2
G EEMEEDFIE Forecasts of operating receivables
AIENEIEETE SEUEIEETE
2023/3/31 2023/12/31 Previous forecasts Revised forecasts
2024/3/31 2024/3/31
S AL S AL T8 Fi8 AIEHEIEETEIZE RiIFLE
(55757 Millions of yen) Actual  YOY(%) Actual  YOY(%) Forecast Forecast Ve-Previous  Yov(%)
P8 URAES (REcEEESn)  oment and revolving payments 399,071 108.2 426,257 109.1 439,000 439,000 ~ 110.0
(Including liquidated accounts receivable)
HESNERE RBLEEESD) Operating laans ouitstanding 133,758 104.2 138,241 105.7 142,000 142,000 - 106.2

(Including liquidated accounts receivable)

*1 [A—RILDy N (& 23avESITLSy b MBS, AH - BT «) &H—EX (RELVWED) O&FHETT.
"Card credit" is a total of Card shopping(Outside of Marui group) and Service (including Rent).



<8E>Non-GAAPIBIEEICDWLT (Reference) About Non-GAAP indicators

*1 HTFEAFIZER (ROIC) = BEISBREFENGE /KHTEKR FETHE - THE + EXEME + BR + B - BEETEE + EARIAE - BEE)
ROIC = After tax operating income / Invested capital (Installment sales accounts receivable - Accounts receivable + Operating loans + Products +

Tangible and intangible fixed assets + Guarantee deposits - Accounts payable)

*2 HEEARIRXbL = URITU—L—b +BiE x YROTLZF L *VRIOTLZTLARBERANIDIVEEA T SA REDFETY,

Capital costs = Risk free rate + B x Risk premium * Risk premium is the average of the historical and implied methods.

*3 WACC (MIEFHEEAIRL) = HEEARIXAL[URITU—L—b + BlE x UROTLZTA] x BHliiREE / (BRIFEE + FEHREE) + BAL— b x (1-BK) x BFFaE
/ (BRFEE + BlER) RMEHERE. HEIREROUMRNFIIREFHRCHALE I 2RO IEZER L TEDET.
WACC = Capital costs [Risk free rate + B x Risk premium]x Market capitalization / (Interest-bearing debt + Market capitalization) + Borrowing rate x(1-tax rate) x Interest-bearing debt

/ (Interest-bearing debt + Market capitalization) * Market capitalization is calculated using the average number of years that shares are held by institutional investors.

*4 UR—UZTLNRZa1— = HBESFFLEHEEIFTSFEEDOIZHICED TEHRRIRIRA

Recurring revenue [or Recurring gross profit] is revenue [or gross profit] that is generated on a recurring basis through contracts with customers and business partners

*5 UBH—USITLARZa—-HE = UH-UZITLARZa— / (FLIE [FERLERE] + REERD [BEEIATENSVZREEE])
Ratio of recurring revenue [or Ratio of recurring gross profit] = Recurring revenue [or Recurring gross profit] / (Consolidated revenue [or Consolidated gross profit]

+ Selling, general and administrative expenses paid by business partners)

*6 MEMELLE = BEREE / (EXEE-+BEREMEER)

Ratio of liquidated accounts receivable = Liquidated accounts receivable / (Operating receivables + Liquidated accounts receivable)

*7 BRFEE EXEEL = BRFaE / ExEE

Ratio of interest-bearing debt to operating receivables = Interest-bearing debt / Operating receivables

*8 Bl = ZAENE / BREREEES (REUEESD)

Ratio of bad debt write-offs = Bad debt write-offs / Operating receivables at the end of period (including liquidated accounts receivable)

*9 1 AEEDHE - URIAVVES BIfSEHE) = 28 - URAWES (REMEEIESD) / SHAPEH

Balance of installment and revolving payments per customer = Installment and revolving payments(including liquidated accounts receivable) / Number of customers making payments

*10 1 AHEDEXENEARS = EXEMEES (REMUEESD) / SAPEH

Balance of operating loans outstanding per customer = Operating loans outstanding (including liquidated accounts receivable) / Number of customers making payments

*  Non-GAAP#EZ (Non-Generally Accepted Acounting Principles) : H#tJ)L— T OBEDOEREZKRITIBIEE L THERLTEDEY,

Non-GAAP (non-generally accepted accounting principles) indicators are indicators used to better illustrate the state of MARUI GROUP’s business.
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<B8E>SLTVEEDIBEICDLT (Reference) About Lifetime Value Management indicators

(Uh—U>PJL~RZa—&I(d]  Recurring Revenue / Recurring Gross Profit

PESFHLIBMBIEETHE LOZHNCEDSERHRIADZ T, NG CIRIIEHORBESENA. T+ 27V ITEIRAD— RHBCKDREETDDE - URFHER, H—RFrvI 2 IFR.

RERIVPEREREZEUERT.

Recurring revenue (gross profit) is revenue (gross profit) that is generated on a recurring basis through contracts with customers and business partners. Examples of recurring revenue (gross profit)
include rent revenues in the Retailing segment and finance charges on installment and revolving payments and cash advances, rent guarantee revenues, and annual enroliment fees from the EPOS

card use in the FinTech segment.

(B HIE FHFIENZS & (3]

Contracted Future Recurring Revenue / Contracted Future Recurring Gross Profit

SHIZ TR REALUF BN (CT2HO VW TV BB SEOHEEIKSENS. I TIHIRESNEBZRELLEDT, NREODTEUERD L TEALTVEY . FEESBIAICSNTE
LHEHN S RIAFNBIFRNEZEL U, 38 - URFHEERCH— REv v S D IFBIC DN TIHRFRB. MEBEFHE (UhH—U>2TJ9) [CDWTIEHh— REMERR. RERECELTE

R ZE S ICEHUET .

Contracted future recurring revenue (gross profit) is an indicator of the earnings promised by contracts with customers and business partners in the given fiscal year and in subsequent fiscal years and

is used to measure the stability of earnings. For rent revenues, for example, contracted future recurring revenue (gross profit) is calculated by assessing the future earnings projected based on the
remaining number of years in rental contracts. Meanwhile, repayment periods are used for finance charges on installment and revolving payments and cash advances, expiration dates are used for

(recurring) affiliate commissions, and the number of remaining years of residency is used for rent guarantees.

B UH—US T LRI 31— EFHIEH BRI DE X T
Concept of Recurring revenue and Contracted future recurring revenue

ELiINO]
RaEEtE

2FEEMBFICRRT BV A— ) VI LARZa—%
TRHABRENEE) L LTRZ 31

Visualization of recurring revenue from the second year onward as
“Contracted Future Recurring Revenue”

<UA=VYILRZa—DORR>
Breakdown of

Recurring Revenue / Recurring Gross Profit re’:,icn':,f?:,atf,e

—  currentfiscal year

- [EEOFENE

Js
Retailing

BHRAGY

Rent revenue, etc. S5ER~

Sthyear-
Pr

4th year

« RERE
Rent guarantee

I RATHES
EER. Kl - RBBIED 3%H

FRAEIN 2

TEEAEA L 00 DN R R k)
Affiliate commissions on
communications,
utilities, and other
regular payments

- 5 WRFEHRIRYE

Finance charges on
installment and revolving
payments, etc.

Yh—uro
LR=a2—

158
Recurring revenue
st year

248

2nd year

3rd year

Contracted
Future
Recurring
Revenue

*  REREERBEFS. MBEFER(ERLL)(ED— MEHE. [EHORENAIEZNFELRZE L (CETH

Rent guarantee is calculated based on remaining years of occupancy, affiliate commissions (regular payments)

are based on card expiration dates, and store rental income is based on remaining contract durations

mUP—US TR — - BFTEHRREIN

Recurring gross profit and Contracted future recurring gross profit

(100 million yen)

(f&F)

3000

2000

1000

16.3tk
VS.FY2016
+22%
- Lessy o— AT
Fe LsHIRE -
Gross profit i e6atmFy
1,968 17Ty 2911fBH
Contracted future
31316 recurring gross profit
Retailing ¥66.4 billon
1,991 FinTech ¥291.1 billion
1,276 Vh—U>JL~RZa—
(692%)
(6434) Recurring gross profit
16.3 22.3 233
FY2016 FY2022 FY2023

*  FEHFIESCE. REBERD(BIBIGESENSMENCOZERE)ZED
Gross profit includes selling, general and administrative expenses paid by business partners

-23-



<BE>SEHDIRRICDOWLT (Reference) About Store Trends

mSEEDIANE  Renovations

2022/12/31 2023/12/31 2023/3/31
F IR Major store renovations FEILA Shinjuku Marui BEEIL Yurakucho Marui FEILA Shinjuku Marui
BEEYILA Yurakucho Marui FE<ILA Shinjuku Marui EFETILT Kitasenju Marui
EFEILA Kitasenju Marui I I7=U—iBE%  Marui Family Ebina BXEE<I/L Yurakucho Marui
RAEILA Namba Marui FHRRET )L Kinshicho Marui RAFEILA Namba Marui
RILAT7ZU—& Marui Family Shiki = dEFEILA Kitasenju Marui BRAT L1 Kinshicho Marui
SR S FIBmEADIAN  Number of stores and sales floor space
(Fm/Thousand mi) 2022/12/31 2023/12/31 2023/3/31
BRRIEEHER Number of stores at the end of period 22J58 22J58 22J58
BRRSoim EiE Sales floor space at the end of period ~ * 383.6 383.6 383.6
*  [HRSESERE] (X)L (MPEPISED) « B D&EHTERETY.
Sales floor space at the end of period is total of Marui including specialty stores and Modi.
m HIFZRE Contact Type m 3R> BMERL Non-retail tenants composition
3%, 1% O%pe——— BIEHFIE Directly operated
20% . ST 25%
27% & —— HILEA Consignment 50% 44% 42%®
57%
Fixed-term rental
FEMER Non-retail tenants
hr %5 Experience focused 23%
3; Ex Food, services 31%
IRV Events 5%
143 21.3 22.3 23.3 14.3 21.3 22.3 23.3 24.33Q
FY2014 FY2021 FY2022 FY2023 FY2014 FY2021 FY2022 FY2023 FY2024 3Q

*

20143 AHADTIEMR G, B H—ER-ARVNEDEFHELL>TEYVETS,

The figure for “Non-retail” for the fiscal year ended March 31, 2014, is the total for food, services, events, etc.
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<8%E> hfiFEsHm (202243811~ 2026538H]) [CDWT (Reference) About Medium-Term Management Plan (Fiscal Years Ending March 31, 2022-2026)

(EARRRER D #HF+] Specific Efforts (FBETiE] Numerical Targets
1. SBEEEPR Business Strategies
W/ B Retailing W/ \EEEFEREL
IOF L& BHROBINMERSNDH, INFTROMA TS LEEEEED NSO TA—A—S I HSSITHEEL. (@:)eta'"ng segment: Operating income ook
R EERRUET, EHE [ASSA2EATSAORME] DTSy NIA—ALEMBED, (L00milion=iafyen)
ECHRL|CEM T BHRBEN SELFAANRY NEBIEL. TOARY MSRIEEIKERBET< DEEDFT. ROIL So% 4.39%
Ffz, INBDOAR hET+4 2TV I EEETDIET, AHDEFHZIFTTRL, (Average for period of previous —— i
SEDHEELCREY ST EERTICAN. SRS TOEET, ] o
While deterioration of market conditions by COVID-19 are concerned, we will achieve new growth by further progress i i i E
in transformation of department stores. We will define stores as platforms with online and offline fused. E““‘E i i 51205
And we will hold various store events of new businesses, in which E-commerce is main part of sales, and promote making stores 100 E i i i E §
where these events become motivation for customer to visit. Also, by combining these events with FinTech, i i i i i i
we will promote commercialization, in which events are held not only at MARUI stores =5 20 36 i i i i i i
but also at commercial facilities nationwide. Lt 1
20.3 21.3 223 233 24.3 25.3 26.3
FY2020 FY2021 FY2022 FY2023 FY2024 FY2025 FY2026
nJo TV IEE FinTech B 2TV IEBENRRBEL
2021F 4 ANS RS — hUIZHFH— R Fi7TUZBL CTUXERENICES. LTVOETS5RB3ELEZHEUET, FinTech segment: Operating Income outlook
Flz. J-ILRA—REERSEZDFCHRRELUTELT —L - PIARE [—AOEDOD MMFE] ZIGET 3] Eﬁ)';)qrr)ﬂllionsofyen) SERE R E
e KERALET. £ U7 MR OOSRBEEREL, Ry b ASDIFEEDSEN.
IAPFAFNBEC - v MBEY—EX, REREERDICRES T PRAOMOBHEHIETETET, G S
5 ESOBRE(E 2 f5D5.39kMAEHE LET. =5(C. S0FAU LOBESF(CEETEIRILE—% (verageforperiodofpreviows | _____ ey & |
TR D— RILWWTTHIFANER S, COMIRMELTVRE L ZMIIT 3 & (CHELET . aop | et tem management) A B
i ! i i i
Through new card and new application, which started in April 2021, we will dramatically increase UX and aim to i i é E i i
further improve lifetime value. Also, we will expand cards to support each individual's "Interests" such as game and anime 200 i i i E E53oi
content which have grown into the second pillar after the Gold Card. Also, we will increase the ratio of online applications of 384 3412 g i E i E i i
card members instead of physical stores and strengthen strategy of maximizing share of household finances, such as 202 ‘ i i i i i i
E-commerce, Internet services and Rent, which are expected to expand. We will aim to double the current transaction volume i i i E i i
of ¥5.3 trillion five years later. Further, we will try to achieve both reduction of CO2 and improvement of lifetime value 203 23 223 933 243 253 263
by having more than 500,000 customers to use renewable energy and pay the charges by EPOS Card. F¥2020 FY2001 F2022 Bz Y24 Fy2025 Fr2036
mRRIRE Forward-Looking Investments mHARGESHAIRREEL
HRFFEUT 1, DTILE—A S IREDA ) N EGEDTIIRHE L TA IR~ 3 SRR UET. Co-Creative investment: Profit contribution outlook
FRBEREFHANS DA RS 3R, HAHREBHAN SO IR—> 3> BAEDHS LET, @ 55
IRBRE, ECERLCAT 7. B, T >F v URMIEDEREDE SRREFILEBRLET, o et
HANGES, HAIDEBRCEDSE, HICHEL. Bz D< 3MOBHEED. ¥ _
NG - T4 STV ONDERIEE . TFAF SIS~ S DTS EERUET, 4 P “:ij::”'a:”mm
; -3 aASHA—K
We will create innovation to achieve both impacts, like sustainability and well-being, and revenue. ' Usage of Collaboration cards with Co-creative investee
We will aim to create innovation from within the company about investment in new businesses and /Ri‘ji—ng
to introduce innovation from outside about Co-Creative Investment. About investment in new businesses, 5 C HEHEERDT S - HE
we will develop the original business model, in which E-commerce, media, stores and FinTech are combined. LI H Open stores by Co-creative investee
About Co-Creative Investment, we will promote efforts to grow together and create value based on the idea of co-creation, Flengl nfféiﬁ j;omb“ﬁminu;luzefdﬁ:h“‘;ga"d B erating income

and pursue both earnings contributions to our Retailing, FinTech, and financial returns.
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(ERIIRER D $E7+] Specific Efforts

2. BARGE Capital measures m EARALDEHE Capital allocation plan
(f&F=100millions of yan)
BRIZBCEARFHICEDEA. FILCHITIRE/ISORI—hEUT, BEEARLE25%AI#ZZERE U TERELET. ———
1 S ERMORREL vy - JO-23008M%. FRIGEESHIMEREC800/EM. it
> s /i - = smm — = T = rowth
BAREDIZHDEHREUS(CS00/8MA. #ERT(C1000BAEERDTZFETT . — &t
X BERREEDOIEHDBHKREUS(F2023F38A TR TUE L. Fiz. KEETICDOVWTIF2024F38K D AHZZELTVET, *rywa 70— S———
Core operating ﬁ*m_!ﬁﬂ‘.
We will try to eliminate excessive equity and set a target of equity ratio of around 25% for achieving new targeted balance sheet. Cashiflow optiaation
Also, we plan to allocate core operating cash flow in the next 5 years of ¥230 billion to growth investments including 230015M
Forward-Looking Investments of ¥80 billion, share buybacks of ¥50 billion as a measure toward realization r—
of the ideal equity ratio, and shareholder returns of ¥100 billion. Shareholder
% The share buyback for capital optimization was completed in the fiscal year ended March 31, 2023. —
In addition, we changed our policy on shareholder returns beginning in the fiscal year ending March 31, 2024.
3. A2) Impacts m>)\U - ERIEE Impacts
F—=< EREE
20195 (CHRELE TRHIIL—TE=3>2050] (CEDE. YRXFFEUF 4 &Well-being(CREHZEZEZE o BERRORD "

o —_— _ - . . _ lelp realize a carbon-neutral socief
[\ EUTERULE U, 2030FICEITTEERDBEHFO—RELT, [TERERDEREZH(CAIB] $2FFILEER - B LOEH
[—ADEOD TUBHE] Z#ICAIZ] THAIDIISRTLZ2D< 3] O3 DOBEOEHERZ—HZEL. i et e

= == P . N s 5 L "
FERWDEAEBZFIRARETBEOFEKP [ EUTHELTVWET ., SEIFK P IERkCHET. EANREDEHEEDHET, SURBOTEfitfe follceante
Fle. RF—IRILSY —DkDBHE E UbDEEHICERT ZHABECEITIT. RF—IILY—&R— RA> /- (TR, S b Ais o s
HIF > R RS TV EET. A e RN R

Creating happiness for —AVEDLD TRE ZiHE

Based on the “MARUI GROUP’s 2050 Vision,” formulated in 2019, we defined goals related to sustainability and well-being Individuals S"Pwmh:'{e=l'hf'i"dividu=ls
as “Impact”. As part of our initiatives toward 2030, we have made some changes to the components of the three goals of s_u.ﬁ?fsngaﬁuuiﬁ?ﬁg‘ntﬁiarﬁﬁi
“Creating a future for future generations together”, “Creating happiness for individuals” , and “Creating ecosystem for co-creation”, o | #EOBS<D
and have set key initiative items as main KPIs in our medium-term management plan. Going forward, we will be taking o< Brovidevenues foricocreation
specific measures to achieve the KPIs. Furthermore, we will be inviting stakeholders to serve as board members towards Mo WS LARDT / N—> 5>

. . ) . Innovate work styles and organizations
a co-creative manegment to realize both profit and hapiness the stakeholders call for, and thus strengthen our governance system.

*3¥#l(E [IMPACT BOOK 2023)] Z#ZBRIZE,
<BAFEiR>
https://www.0101maruigroup.co.jp/ir/pdf/impactbook/2023/impactbook all.pdf

For more details, please refer to "IMPACT BOOK 2023."
(English edition)
https://www.0101maruigroup.co.ip/en/ir/pdf/impactbook/2023/impactbook all.odf

[FEKPI] Major targets

- . 200X E / ¥200
REREREET(E [BREEE] [EARGE] (1) R 03 DEHIADEBTET, n s

26 3RMMBREDEPS200ME £ ROE13% £, ROIC4%L £, CO2HRLHAIREL00 b M EDERMEDHE LET,

13.0%24 E / 13.0% or more
In the medium-term management plan, we aim to achieve minimum targets of an EPS of ¥200, an ROE of 13.0%,

an ROIC of 4.0% and a CO2 emission cut of 1 million tons for the fiscal year ending March 31, 2026, by combining our

“business strategy”, “capital policy” and “impact”. 4.0%3L E [ 4.0% or more

1005 k>4 E / 1 million t-CO, or more
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<8E> [§FE] ®IEIEBISDH—RICDULT (Reference) About Cards Tailored to Each Individual's Interests

( 7] ZEEITDH— REF] Cards Tailored to Each Individual's Interests m [1FE] ZINE I D2H— ROZKEH
Number of members of Cards tailored to each individual's interests
MMFE] ZIMET 20— RIE. VIAPBET—FT 1AM =LY HAREEDISARTHA 2 EZEMAITDIRIAO—R

TY, EETIE H— REFBET BT ENBIVDB BT —F 1 A MDETCORHSD [NSIRZ—H—R] . @l P Pl
EMBCHRNTES [E<USHIRRN— R] BEDHABERDN— REEI TETLET, ‘
150
Cards tailored to each individual's interests are the Epos Cards which have been designed in collaboration with anime 130/
and music artists, video games, and manga. In recent years, there has been an increase in the number of cards that support 100 90 |
society, such as the "Heralbony Card," which allows card users to give back to the artists with disabilities, and the "TOKUBIGUMI 65 i
Epos Card," which allows card users to make donations to the Tokugawa Art Museum. 50
17.3 18.3 19.3 20.3 21.3 223 23.3 24.3 I 25.3 26.3 :\ ‘ 29.3
(tm) (s5#)
(plan) (After 5 years)
[MFE] ZIMETDH— R(E. £6310H - REHBAHAIGELTHSD (2023F12ARTE) . FRKEB(CLHHDEREELR B RN — REBICHITD [FE] ZIET D H— ROERK
BED. 2024FE3AMF4BSETDREBELUTY ., BEDIERZBX 2T —T—ARTORBERME. EHAR> ~EEBUZ Cards tailored to each individual's interests in new cardholders
SEEE. BHNREESFEOHATIOASIFTAEWNDZ, NG - T 2TV T - HEWGEDO=I—HKEZXAZREMT D BN
AR DER D HHOMH LIFH T DREEERLTOET, e’ 82
80 mégiﬁ K

Cards tailored to each individual's interests have reached a total of 63 projects and 840,000 members (as of December 2023), Carde tailored to
and the percentage of new cardholders is increasing every year and is expected to reach 40% in the fiscal year ending March 31, 33 ead;rl?s::;(tj:alls
2024. This growth has been made possible by our unique approach to the trinity of retail, fintech, and co-creation investment,

40 4 00/0

which includes group-wide planning and development that transcends business boundaries, card member recruitment through
in-store events, and a co-creation ecosystem with attractive companies.

22.3 23.3 24.3
(5HE)
(plan)

MFE] ZIMETDH— R(E. SNSEDFHMENE <. TORBR, IMHEZDOEBIXNET7 I+ UIA MNEDLECHEAN m [§72] GBI D H— ROLTV
IECO-—IRARTY, Flz. BBENRA T T4 TERBIIEARBEICIDIBEDEWN T 7> DL DICDRA DI LTV of Cards Tailored to Each Individual's Interests
ZEEHD. LTVIE—MH— RD2~7f8EE <. SEOBIRETEIT—ILRAD— ROLTVISBD RSSO TH D FET,
CNBDH—RERZRMEL T, RF—TRILFT—D—AVDEDD T1FE] [CF DRV SESRMMERZILIET D
ESRIAZRETDICEICKD. HHMBIFD [—AVEDD [UbHE] ZHICAID] EWDS12/\OMDOERZBIEUET,

 OULS |

Cards tailored to each individual's interests have a high affinity with social media, and as a result, the acquisition cost per card is rg?omwft?,r

very low compared to affiliate advertising. In addition, because it is easy to create enthusiastic fans who join for more than 2~T

financial incentives, LTV is 2 to 7 times higher than that of classic cards, and may approach the LTV of gold cards, depending 2~7ti'ﬁes'-: '

on future strategies. ¢

With these cards as our major axis, we aim to realize our impact of "creating happiness for individuals together” by catering to ﬁ_—mF m}égg;ﬁf e :'7‘]—_“':'
the "likes" of each and every one of our stakeholders and developing businesses that support a wide variety of values. Classic Cards  Cards tailored to Gold cards

each individual’s
interests
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<&8E> [iFE] ZMETSIH—RICDONT

(Reference) About Cards Tailored to Each Individual's Interests

({ME—E] List of projects

F47TH  month of release N— REFR Card Title F47TH  month of release N— REFR Card Title
20144078 July 2014 Z XA RIRZH— R otomate Epos Card 20224E088 August 2022 S5HBIRIAN—R Chimimo Epos Card
2015%E02H February 2015 BRI M OR— DX TRIAA— R Fukuoka Softbank Hawks Epos Card 20224E09H September 2022  onbBY AIRAH—R on chan Epos Card
20154098 September 2015 HIADTIRAH—R CAPCOM Epos Card 20224108 October 2022 FUN’S PROJECTIT/RAH— R FUN’S PROJECT Epos Card
20162038 March 2016 I—I—FUFES—LATRID—R KOEI TECMO GAMES Epos Card 20224118 November 2022 FEEL LU AIIBDES 1) —X IT/RRH— R Magical Girl Lyrical NANOHA series Epos Card
20174068 June 2017 R TARI D — R Gin Tama Epos Card 20224118 November 2022 ELVPSHIRAH—R TOKUBIGUMI Epos Card
20174E068 June 2017 JINSUST— K IARXH—R ParalymArt Epos Card 20234018 January 2023 SwIXTI/RAD—R RACCOS Epos Card
20174098 September 2017 TSI RIAH—R Godzilla Epos Card 20234018 January 2023 RIILIARID—R Pocket Marche Epos Card
2018403H March 2018 T —ADEFHRIRID—R The Prince of Tennis II Epos Card 20238028 February 2023 2> TP/t - E—O—X - 1=/8—2X (SJH.U.) THRZH—K  SHIN JAPAN HEROES UNIVERSE (S.J.H.U.) Epos Card
20184108 October 2018 JFUFaT7 TRAH—R Precure Epos Card 20234E02H February 2023 JURURI—IRAHD—R marymarymary Epos Card
20194018 January 2019 BIS5kR [Fate/stay night [Heaven's Feel]l] T/RX— R Fate/stay night [Heaven's Feel] Epos Card 20234038 March 2023 NieR:Automata Verl.la T/RXH— R NieR:Automata Verl.1a Epos Card
20194028 February 2019 ATA)—ZXITRIAD— R Tkémen Series Epos Card 20234038 March 2023 h—=> ITRAHD—R MOOMIN Epos Card
20194078 July 2019 FHO>IASBULIRAT—R Sumikkogurashi Epos Card 20235038 March 2023 F1IYVYRIAZIRAN—R KYUSONEKOKAMI Epos Card
2019408H August 2019 JYE—-XTRIAD—R ONE PIECE Epos Card 2023%03H March 2023 BEEe A ROY TFYOTIRID—R DROPKICK ON MY DEVIL!! Epos Card
20194098 September 2019  colyIL/RXH— R coly Epos Card 20235048 April 2023 2 REISASY —I/RAP—R Shin Masked Rider Epos Card
20194098 September 2019 S+ RJI\ORAERRIRAHL—R PRIDE HOUSE TOKYO Epos Card 20234048 April 2023 REMTB IR D — R Knives Out Epos Card
20204038 March 2020 BEFRIRAN—R BULLET TRAIN Epos Card 2023058 May 2023 IO CERPTLLDIC, T/RAH—R ZUTOMAYO Epos Card
20204038 March 2020 FHOSKEIRID— R Sakura Wars Epos Card 20234058 May 2023 MirrativI/RAH— R Mirrativ Epos Card
20204E04H April 2020 I97>5UATRAN—R EVANGELION Epos Card 20234078 July 2023 INRD TS TARAH— R Koinu no Koinu Epos Card
20204088 August 2020 ZHRIRIAN—R Tasuketsu Epos Card 20234078 July 2023 AATIIA =D — ITRAH—R MapleStory Epos Card
20204E08H August 2020 USwoT IT/RAH—R Rilakkuma Epos Card 20234%E08H August 2023 NARUTO-F/L b- J&RRBUR TR H— R NARUTO Shippuden Epos Card
20204108 October 2020 FHATRBATIRIA— R Minna-Denryoku Epos Card 20234%E08H August 2023 EAproject TARXH— R Touhou_Project Epos Card
20214018 January 2021 ET S AIAOIRID—R HYPNOSISMIC Epos Card 20234E08H August 2023 BTMNFFTA TRAHD—R ODEKAKE KOZAME Epos Card
20214058 May 2021 HBEMETATIRID—R Mr.Osomatsu Epos Card 20234%E08H August 2023 [BRXE!] 2U—-X IT/RRH—R "EKIMEMO!" SERIES Epos Card
202146078 July 2021 EDODAFEIRID—R Seven Deadly Sins Epos Card 20234%E08H August 2023 NO COFFEEL/RXH— R NO COFFEE Epos Card
202146078 July 2021 NieR CLOTHINGI/RRH— R NieR CLOTHING Epos Card 20234098 September 2023 BHEATRIAD—R CHIMITAN Epos Card
20214108 October 2021 SWHOIRID— R CHIIKAWA Epos Card 20234098 September 2023 HBHTAREDIRIAH—R everyday debudori Epos Card
20214118 November 2021 ANSILRZ—H—R Heralbony Card 2023%10H October 2023 mofusand T/RXAH— R mofusand Epos Card
20224018 January 2022 SUPER BEAVERT/RXH— R SUPER BEAVER Epos Card 2023%10H October 2023 TVFZZX [Fx>VY—<I>] IT/RXHB—RK TV Anime “Chainsaw Man” Epos Card
2022#03H March 2022 AT AUGIRAN—R studio U.G. Epos Card 2023% 118 November 2023 PELLWEBHHIILIT < AIRAIT—R  WOLFKUN Epos Card
20224048  April 2022 TIGER & BUNNY 2 T/RZXH— R TIGER & BUNNY 2 Epos Card 20234128 December 2023 MGAI/RAH—R MGA Epos Card
20224E06H June 2022 WBFv > ATRID—R Laid-Back Camp Epos Card 2023% 128 December 2023 TP 1UYV—- I 7—LTIRRHIT—R Versailles Resort Farm Epos Card
20224068 June 2022 TI/RXTOGETHERH— R Epos TOGETHER Card
%2023%F12H3R7E  As of December 2023
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<8E> [HAIRELR—b 2023] [CDWT (Reference) About “Co-Creation Management Report 2023”

HHTI—T TR IRTORFT—IRILY —DOESHICATTZREETHOREEHAREL/R— b 20 2 31 (HERER ZFTVLELE.

HLMR— bE BREEBRETHDEARKIC, XT—INILY—DESFEDOTZATI—232V-ILTESDFET., AHIIL-—TOHETTE] AOHR - KR(ICDIRFBNRL
[—RREIRRSIREZ N SDOIREN] ZZERICHRE - BIELVZULE L.

ALIR—bEY—ILEVTRT ORIV —DESHEMFEIT DI LT, BTN —TZ2LDRTEBOZRE EEBIC, RUESEFRDMES. HRUTWEZRITDHZEED.

IRTOAD [UDE] ZRELUSNZA 2O - TRUAREH(CAID EFTOEWEBZITVET,

MARUI GROUP has published the Co-Creation Management Report 2023 (Japanese version), a report on corporate activities for all stakeholders. This report is both

a documentation of our management strategy and a tool for communicating with stakeholders. This report has been created and edited with the aim of moving away
from a typical integrated report in order to create a sense of empathy and understanding for MARUI GROUP’s aspirations. By using this report as a tool to engage in
dialogue with stakeholders, we hope to deepen understanding of the Group, attract like-minded colleagues and individuals who can empathize with us, and work together
to build an inclusive society that offers happiness to all.

( HREFBRIEEADMEEL ) Evolution to a company resolving social issues
AHFTIL—TE 201 9FICARLEE. TEZ3>2205 01 OFRICAITT. HRFTFEUF . Well-being [CMWHOZBEEZE 1> /\0 K EUTEBIFTWET,
ZULT2023F6AHICE BDBEHFZESICIMREETDHIC MHRFEBREEADENL] ZESULELU.
SEIDLR—BTE. O [HESBEERREEADEL] 270, BIENSE > T DMHZ ESHKADETEZBFEX TEEBUBRN S,
EALCEITTZEEETTRARERE, TNERRISD [A] & [ CDVWT, BHZRIBASHBEALTNET,
Fz. 202 1FEDLR— FTRESFFWVCRWEERERBNE SO FoIJO0—4ER] 27— &L, BEREFEDIHZ1TILRRIAILTHEE—AND EDDMEEFR 2R EZRIEALUTNET,
In order to realize VISION 2050, which was announced in 2019, MARUI GROUP has set goals related to sustainability and well-being as “Impact” goals. In June 2023,
we declared that we would evolve into a company that resolves social issues to further accelerate our efforts. Under the theme of “Evolution to a company resolving social issues”,
this report summarizes the strengths we have cultivated since our founding in light of changes in our business, and provides examples of various social experiments aimed at
evolution and the people and organizations that bring those experiments to life. And, this year’s introduction of officers, which was quite well received in the 2021 report, is
focused on the theme of “My Flow Experience,” expressing the unique values and diversity of each officer in a more causal style than what is normally seen.
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CO-CREATION

1/x—varOFER

8RR T AR TAARRLTT.

X [HAERELR— b 2023] F. ZE55MBZELTZEL) Co-Creation Management Report 2023 is available through the following links.
— (BAEEMR) https://www.0101maruigroup.co.jp/ir/pdf/i_report/2023/i_report2023_a3.pdf (English) https://www.0101maruigroup.co.jp/en/ir/pdf/i_report/2023/i_report2023_ena3.pdf
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* I REPHO\SDBHSHE Notice from the IR Department -
B AHIIIL—T AR YouTubeF + >RILODTERN The MARUI GROUP Official YouTube Channel \\*9‘\0\‘ %’w//
HHIIN—T TR AT —ORIG —DESTEEDEAO—DELT, AZ1=F Y1~ [ZDigE—FN!] ZEELTLET,
AR YoutubeF v >RV T(d. BUBESOETONHIIL—T OO, IREBDHE(ICKDREMRREZEELTLETD,
The MARUI GROUP operates a community website named “Kono Yubi To-mare” as one of its points of contact with stakeholders. - OZY;ERE;% n!

The official YouTube channel streams scenes from Board of Directors meetings, provides information on the MARUI GROUP’s initiatives,

and gives presentations on financial results by IR Department staff. https://www.youtube.com/@maruigroup/videos

AHITI—TOEREORTERAM 1 - [IHEREOEERSR in1> R - [RFATIL-T PTUBRTERMME! ] - [RE#R]
— B R TOMEZE &I —FT B TEF > EHEENEDLS — [DXAM] OFAE - BRRDIZ —NHITIL—TDIREI LB (C L BDRED
CFON'ZDEREMRA > R | [STERENTVDDOWVEA > RICTHAE ! HHITI—THENONS T TUZHIE | RA > BNEER
"A Glance at a MARUI GROUP Board of "Survey of Support Investment in India" "MARUI GROUP App Koshien is held!" "Presentation on Financial Results"
Directors Meeting!"
The CFO explains the background and Research in India on how money raised MARUI GROUP staff create an app from MARUI GROUP’s IR Department staff
key points based on discussions at through digital bonds is being utilized! scratch to discover and foster “DX talent”! explain the key points of financial results.

board meetings! (Japanese only) (Japanese only) (Japanese only)
(Japanese only)
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https://www.youtube.com/watch?v=zP8qlX7UbJY
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m ZOfBERER  Other disclosure materials

«ESGT—4TJw 7 2023 (BHAZER) ESGEED/\ T A —X > AT —FEBEETENL. SHONEYIREZLEDI—EUVTRDFEESHTVET
https://www.0101maruigroup.co.jp/sustainability/pdf/esg/esg2023.pdf Summary of past fiscal years’ ESG-related performance data, current fiscal year’s topics and other information

ESG DATA BOOK 2023 (English edition)
https://www.0101maruigroup.co.jp/en/sustainability/pdf/esg/esg2023 en.pdf

- ANNEARE (BASEM) BHDOANEARE(CET D INETOBMDHEMCSEDOAMEIE. ANEREEDKPINCUS -2 (CDVWTITBNULTWVET
https://www.0101maruigroup.co.jp/ir/lib/h-report.html The Company’s past initiatives and future direction related to human capital management, as well as KPIs and return on

Human Capital Management (English edition) human capital investment are presented
https://www.0101maruigroup.co.jp/en/ir/lib/h-report.html

« &YH > ISSUEO1~04 AF—ORIVEF —DESTECAFT TUdHt (Well-being) | PHRAFFEUF 4 RECAT DL IL—TDEDHEH
&Magazine ISSUE01~04 (Japanese only) ZHAMSELULTWET

https://www.0101maruigroup.co.jp/ir/lib/magazine.html We inform our stakeholders about the Group’s initiatives related to “Well-being” and sustainability
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AERHTHBHE U TE DX IFEROTFTRICAT 3R, HBHMREAFLUTVDBIRNRUSIENTH D T 2 —EDFHRICEDNTED,
KROFEEF (IR RBRCIDKREL RRDAERMENGDFT . BSEVEDE(E. I REP :marui-ir@0101.co.jplCTEFE < TN,

The forward-looking statements contained in this presentation are based on information available at the time of preparation of
this presentation and certain assumptions that MARUI GROUP deems to be reasonable.

The forward-looking statements may differ materially from actual results due to a variety of different factors.

Please direct any inquiries to the IR Department(E-Mail:marui-ir@0101.co.jp).



