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1. ¥EDMWE Financial summary

2023/3/31 2024/3/31

12nRH BIFLE 12nH HIELE
(M. Yen) FY2023 YOY(%) FY2024 YOY(%)

1 RBZDHEFIZE (EPS) Earnings per share 109.37 127.5 130.70 119.5

HOEALMHEFIZE (ROE) Return on equity 8.5% +2.0% 9.9% +1.4%

RTEARFIEE (ROIC) Return on invested capital *1 3.5% +0.2% 3.6% +0.1%

HEEARIR b~ Capital costs *2 8.1% +0.4% 7.8% A0.3%

BRI~ (WACC) Weighted average cost of capital *3 3.5% 0.0% 3.5% 0.0%

(&73M./Millions of Yen)

DI —THEURS Total Group transactions 3,957,281 117.3 4,487,152 113.4
I\ Retailing 272,772 111.2 298,331 109.4
42T FinTech 3,758,847 117.4 4,264,379 113.4
HE Eliminations AN74,338 - A75,559 =

Fo LURZ Revenue 217,854 104.1 235,227 108.0
[Uh—U>dL~RZa1-] [Recurring revenue] *1%4 [145,384] [103.1] [155,759] [107.1]
NS5 Retailing 69,260 95.0 70,203 101.4
T4 Fw FinTech 148,593 109.0 165,023 111.1

5t LARFIZE Gross profit 191,742 105.9 205,619 107.2
[Uh—U>dL~RZa1-] [Recurring gross profit] *1%4 [131,883] [103.4] [140,859] [106.8]

5t LTI Gross profit margin 88.0% +1.5% 87.4% A0.6%
JE& - Web Store - Web 90.1% +1.8% 89.5% A0.6%

RFEERU—IREIRE Selling, general and administrative expenses 152,971 106.0 164,593 107.6

EEF Operating income 38,771 105.4 41,025 105.8
N5E Retailing 3,614 184.1 6,960 192.6
JA427V0 FinTech 42,483 103.1 42,364 99.7
SHEX(F&2H Eliminations/Corporate N7,327 - A8,299 =

BERE Ordinary income 36,364 102.3 38,776 106.6

B E (CIRE I DHFIE Net income attributable to owners of parent 21,473 120.7 24,667 114.9

(¥ Share)
Bt Etgk R (B zkR<) Average number of shares (excluding treasury stock) *2 196,340,942 94.7 188,736,513 96.1

* ERE. RR—ZICEHBLTHEDFET.

The notes are on the next page.



*1 FHlEp.237E 28R <IZE0,
For more details, please refer to page 23.

*2  HFPEIgGRBOBER CHENT, FTHERINEN SR 2ECHINRCIE. KRERMBIPEFES KUKITSESOPERNMRE I 2UHKRZEDTHDET .
(202443858 766,567, 20234388 766,567)

Treasury stock excluded from average number of shares includes Board Incentive Plan and Employees Stock Ownership Plan.
(FY2024 766,567 FY2023 766,567)

* Kk 1~4(F. Non-GAAPIEIRTT, HEIE. p.22<EE> Non-GAAPHEIR(C DWW TZI BRI IZE),

Items % 1-4 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.



2. V) —T#H4RE Total Group transactions

2023/3/31 2024/3/31

1218 BIEELE 121 A8 BIEELE
(&5, Millions of Yen) FY2023 YOY(%) FY2024 YOY(%)

NFE Retailing 272,772 111.2 298,331 109.4
EEMERT > e tE%E Tenant sales and others 200,659 118.2 229,845 114.5
ZHRGER LS Commisioned sales 21,520 114.8 20,072 93.3
SHILEAT LS Consignment sales 28,426 93.9 26,701 93.9
[l = Product sales 2,855 48.1 2,076 72.7
BEESZEUNA Related business revenues 19,309 94.2 19,634 101.7

42T FinTech 3,758,847 117.4 4,264,379 113.4
H—RILSw Card credit 1 3,623,004 117.8 4,117,220 113.6

(538! - UREURES) (Total transactions for installment and revolving payments) (341,092) (116.8) (392,456) (115.1)
H—RFvrv>D Cash advance 126,851 109.8 134,763 106.2
IT 1 IT, etc. 8,991 99.9 12,395 137.9

SHE Eliminations N74,338 - 75,559 —

ait Total 3,957,281 117.3 4,487,152 113.4

1 [A—ROLSDY b o 23vESIILDy b GMNINERE. 1 - E5+) EY—ER (RELWED) OEFHETTY,

"Card credit" is a total of Card shopping (including outside of Marui group) and Service (including Rent).

* ERMERT T NELEREE. ERERZNZHEL CVWST Y hOBREETY. RS LS. E(CWe bZHRILET D, BmOPIBHEIESGIE(CH DEmEEEEIHLCH DR FARTHETOERNETY .
SHILEAT LS. EmRORTE CRAKFICEREISELDERZAANDEEEEOZNETOERRETY, BRtLEd. ECBEFMEZRLETD. fANCHERCERZEVRSERIARETORLEETY.
BREBZINA (L. JES - We b UM/ ERIESEE (FEMINRET - L. TO/\TAIRIAS b BEEILIRI A b FBEBESE) ORETY.
Tenant sales and others are the sales of tenants which made the fixed-term rental contracts. Commisioned sales are (mainly online) transactions involving products owned by business partners but for which product
management responsibility rests with the Company. Consignment sales are the sales by the department store type of contract which products are procured from suppliers at the same time they are sold to customers.
Product sales are the sales mainly by private-brand specialty stores of products purchased outright (products paid for at time of procurement). Related business revenues are the revenues of retail-related buisiness

except store and web revenue, which are commercial facility design - construction, property management, comprehensive building management and real estate business, etc.



<8E>H—RIL>v FEURERMER (Reference) Card credit transaction volume

(f&M.7100 millions of yen)

2023/3/31 2024/3/31

1218 BIFFLE 12nA BIFFLE

FY2023 YOY(%) FY2024 YOY(%)
KEIALY Rent 6,772 118 7,797 115
EC E-commerce 5,849 112 6,265 107
FEHIALY (BEE - DHENEE) Regular payments (communications fees, utilities, etc.) 3,618 117 3,847 106
RSNV TIZA—FTA2AT Travel & entertainment 3,989 147 5,082 127
s (B8IE - SCH) Commercial facilities (department stores, shopping centers, etc.) 2,762 108 2,962 107
e Food 1,452 139 1,821 125
H—EX (REHLVBRE) Service (exclude rent) 235 106 270 115
At Others 11,554 113 13,129 114
=1 Total 36,230 118 41,172 114
FYVFRE E Contactless payments etc. *1 1,221 260 2,670 219
BFIR— - TURARFv—> E-money and prepaid charge 1,028 154 1,293 126
QRO— K& QR code payments *2 328 135 368 112
&t Total 2,577 187 4,331 168

* FRIE H—RILSY REIREDDS S, AX— R IADVICKBIEBFIR— - TURA RF v —JEQRI— RRE., FvFRESEN UEikE % U1t (C CEST IR E CEH U MBS D E T,
Of the card credit transaction volume, the above figures are estimates calculated to the extent that the Company is able to aggregate such data by totaling the transactions
made through smartphone E-money and prepaid charge, QR code payments and Contactless payments etc.
*1 Ay FREECE. VisaDPyvFRECHZ, BILWEEFIR—(CLDIANRREEZEHFT .
Contactless payments etc. include smartphone payment with postpaid E-money as well as Visa contactless payment.
*2 2025F 1AM CMtIL 2y hh— REFIAUEZIAWDELEZFE L TLBPayPay[FQRO— RREL DRV THEDET,
PayPay is excluded from QR cord payments because it plans to stop accepting payments by other companies' credit cards after January, 2025.

* BEIEE. HFEORBELZITO TLRRED. MEICHRUZBEERRDIBENTETNET,
The classification of figures is reviewed prior to each disclosure. Some figures may therefore differ from previously disclosed figures.



3. 55LINEE Revenue

2023/3/31 2024/3/31

1258 HIELL 1258 AL
(&7, Millions of Yen) FY2023 YOY(%) FY2024 YOY(%)

N5 Retailing 69,260 95.0 70,203 101.4
EEMERT > MIASE Tenant rent revenue and others 36,572 100.3 38,965 106.5
ZitRseR LS (WER) Commission fees 6,207 113.8 5,513 88.8
SHIGEATE LS (F488) Consignment revenue 4,811 94.7 4,469 92.9
mmst LS Product sales 2,359 43.5 1,620 68.7
BEESSZEUNA Related business revenue 19,309 94.2 19,634 101.7

JA4>2TYD FinTech 148,593 109.0 165,023 111.1
2 - URFEHR Finance charges on installment and revolving payments *2 51,003 106.6 55,336 108.5
HNERIESF &R Affiliate commissions 46,655 118.7 51,906 111.3
HA—RFrvI 2 IFR Interest income on consumer loans 20,519 100.0 21,499 104.8
BERENL Liquidated accounts receivable 571 63.7 424 74.4

TREMGEIEEE LS Gain on transfer of liquidated accounts receivable 6,392 114.8 7,366 115.2
EERMEL 1 Amortization of liquidated accounts receivable and others ~ *3 A5,821 - 26,941 =
H—EXRA Service revenue 20,852 110.8 23,461 112.5
IT 4t IT, etc. 8,991 99.9 12,395 137.9

&t Total 217,854 104.1 235,227 108.0

[UBh—U>TLRZa1—] [Recurring revenue] *1%4 [145,384] [103.1] [155,759] [107.1]
UH—U> LR - Ratio of recurring revenue 65.2% A0.8% 64.9% A0.3%

*1 FFl(Ep. 23 BRI IS,

For more details, please refer to page 23.

*2 5E| - URFHENC (. REMLEEESODE - UREENSOE LR ZEH LU THDET,
Finance charges on installment and revolving payments are shown in revenues from the balance of installment and revolving payments including liquidated accounts receivables.

*3 REMLEIEZRENSONE] - URFHMNGS SFERMEN & U TR LR LDERUTHEDET . BEREEICDNTIEp.18<8E > URILES IBIEREMEIC DV TEISRIIZE.
Finance charges from installment and revolving payments from the balance of liquidated accounts receivables are deducted from revenue as amortization of liquidated accounts receivables.

For liquidation of revolving receivables, please refer to “(Reference) About Liquidation of Revolving Receivables” on page 18.

* %4,5(F Non-GAAPIBIET Y, 5TER(E. p.22 <EE> Non-GAAPIBIEIC DWW TEISIBLI IS,
Items % 4,5 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.

* EEMERT T MRIAEE. ERERZOCEDSRENAZORATY. ARt EE (#EH) (3. E(CWe bZEHRLET D, BROFBIERISI%EICH D EREBREEFHLICHDIZARTCED S FHRATY.

HEEATEES (WD) (& EmORSTEEREFCEEISXI DERZEANDEEEREOZNETDOR LT, FBALEADHZT LT L MEFRRZLTEDET.

Amst s EICBEEEMEZRLET D AANERRTERZEVISERIARE TOEELESTY .
RESEZEUNA(F, 55 - We b DSMO/NERIESSE (BEMERERET - L. TO/\FTA IRIAD b BEBIIRSAS b FBESHEE) OINETY.

Tenant rent revenue and others are the revenues of rental income and others which generates from the fixed-term rental contracts. Commission fees are the commission revenues for (mainly online)
commission sales of products owned by business partners but for which product management responsibility rests with the Company. Consignment revenue is the sales by the department store type of
contract which products are procured from suppliers at the same time they are sold to customers, and the Company shows it at net value, the portion that represents profit to the Company.

Product sales are sales mainly by private-brand specialty stores of products purchased outright (products paid for at time of procurement). Related business revenues are the revenues of retail-related

buisiness except store and web revenue, which are commercial facility design - construction, property management,comprehensive building management and real estate business, etc.



4. T LIEFIZE Gross profit

2023/3/31 2024/3/31

1218 k=S 1218 BIEELE
(&7, Millions of Yen) FY2023 YOY(%) FY2024 YOY(%)

NFE Retailing 50,301 96.9 49,794 99.0
EEMERT > hE Rent revenue and others 33,449 97.6 35,027 104.7
ZEEIRFEFE Commission fees 6,207 113.8 5,513 88.8
SEHBEA Consignment revenue 4,811 94.7 4,469 92.9
(=l Product sales 524 35.0 232 44.3
EEESES Related business revenue 5,307 95.0 4,552 85.8

JA4>2FV0 FinTech 141,441 109.5 155,824 110.2
DE - URFER Finance charges on installment and revolving payments 51,003 106.6 55,336 108.5
HNERIEF & Affiliate commissions 46,655 118.7 51,906 111.3
H—RFrvz>P Interest income on consumer loans 20,519 100.0 21,499 104.8
BErERENME Liquidated accounts receivable 571 63.7 424 74.4

TREMGEIERELR Gain on transfer of liquidated accounts receivable 6,392 114.8 7,366 115.2
EEREA i Amortization of liquidated accounts receivable and others N5,821 - 6,941 —
H—EX Service revenue 20,852 110.8 23,461 112.5
IT b IT, etc. 1,838 102.0 3,196 173.8

&5t Total 191,742 105.9 205,619 107.2

[Uh—U>TLRZ1—] [Recurring gross profit] *1%4 [131,883] [103.4] [140,859] [106.8]
UH—U LR —H=R Ratio of recurring gross profit *5 67.0% N1.8% 67.0% 0.0%

*1 FFll(Ep. 232 BRI S0,

For more detai

Is, please refer to page 23.

*  %4,5(F. Non-GAAPISEET T, stEI(E. p.22<EE> Non-GAAPIER(IC DWW TZEISIBIZE,
Items % 4,5 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.



5. REHERU—REEH

Selling, general and administrative expenses

2023/3/31 2024/3/31

1258 AIEFLE 1258 AISFLE

(875, Millions of Yen) FY2023 YOY(%) FY2024 YOY(%)
RS {eEE Sales promotion expenses 33,985 109.0 37,906 111.5
RA> NERA Card rewards 29,895 110.1 34,580 115.7
IRFGEEHE Sales administration costs 31,315 112.2 36,355 116.1
ANGE Personnel costs 35,729 97.9 35,915 100.5
B Equipment costs 21,259 100.0 19,354 91.0
IRTEENE Depreciation and amortization 10,016 103.4 11,037 110.2
BHIEA Provision for bad debts 14,708 118.6 17,444 118.6
Z A Others 5,956 110.8 6,577 110.4
=5 Total 152,971 106.0 164,593 107.6




6. EIACMBEEHR Segment information

2023/3/31 2024/3/31

125A8 AUEELE 1258 HUEELE
II\5E Retailing (&7 M. Millions of Yen) FY2023 YOY(%) FY2024 YOY(%)
SE bUNZS Revenue 75,823 97.4 77,303 102.0
SR Operating income 3,614 184.1 6,960 192.6
EBEER Operating income to revenue 4.8% +2.3% 9.0% +4.2%
oA NEE Segment assets 253,743 100.5 257,487 101.5
KTFEAFZEE (ROIC) Return on invested capital *1 1.4% +0.7% 2.6% +1.2%
TA42FVD FinTech (&7 M./ Millions of Yen)
7o bINES Revenue 150,633 109.0 167,137 111.0
SR Operating income 42,483 103.1 42,364 99.7
EBEER Operating income to revenue 28.2% A1.6% 25.3% N2.9%
oA NEE Segment assets 688,352 104.4 712,574 103.5
KTFEAFZEE (ROIC) Return on invested capital *1 5.0% 0.0% 4.9% AN0.1%

*

*1(d. Non-GAAPIEIZT Y. SHERIF. p.22 <BE>Non-GAAPISIEIC DNTET BB EE,

Item %1 is Non-GAAP indicator. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.



7. EEEERRROME

Summary of consolidated balance sheet

2023/3/31 2024/3/31

HIEELL AIELE
(B, Millions of Yen) YOY(%) YOY(%)
EEEE Operating receivables 581,837 101.8 590,200 101.4
it Installment sales accounts receivable 481,442 105.2 486,166 101.0
EXENE Operating loans 100,395 88.0 104,034 103.6
(ErERENLER) (Liquidated accounts receivable) (272,798) (138.4) (345,924) (126.8)
BEEERE Fixed assets 286,040 105.2 294,526 103.0
Eisd—C =Ll Investment securities 38,516 106.9 39,547 102.7
BHrai Interest-bearing debt 583,059 110.6 594,357 101.9
EISI=ZN Shareholder's equity 246,145 94.1 253,250 102.9
waE Total assets 961,950 104.6 1,003,501 104.3
mEMELEER Ratio of liquidated accounts receivable *6 31.9% +6.3% 37.0% +5.1%
BHTEE EXEEL Ratio of interest-bearing debt to operating receivables *7 100.2% +8.0% 100.7% +0.5%
Bo&ARILEE Equity ratio 25.6% N2.8% 25.2% A0.4%

* %6,7(& Non-GAAPIBEET Y. StER(E. p.22 [<EE> Non-GAAPIBIZICDWT] ZZTEBIEELN,
Items % 6,7 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.

-10-



8. JI—TJHEURE HIfLLEE YOY change in monthly of total Group transactions

48 5H 68 78 8H 9H 108 118 124 18 2R 3R 25
(%) APR. MAY JUN. JUL. AUG. SEP. OCT. NOV. DEC. JAN. FEB. MAR. TOTAL
DI —THEURE Total Group transactions 115.1 113.0 113.6 116.7 116.7 113.7 111.1 1139 110.5 111.3 113.8 111.3 113.4
N5 Retailing 110.2 1079 1099 115.0 117.2 108.5 104.2 112.1 103.8 105.7 111.2 109.9 109.4
5 - Web Store - Web 1 112.3 111.7 1123 114.6 116.7 108.4 1054 110.6 104.1 104.7 111.2 110.3 110.0
BiFiE Store - Web(Exisiting stores) *2 1128 112.1 1127 1155 117.3 108.4 1054 110.6 104.1 104.7 111.2 110.3 110.2
T42FvD FinTech 1153 113.2 113.6 116.6 116.5 113.7 1114 1139 110.8 111.5 1139 111.0 113.4
H—roL2y b Card credit *3 1155 1135 114.0 116.9 116.8 114.0 111.6 1140 1109 1118 114.2 1115 113.6
SMERINEETE Card shopping (Outside of Marui Group) 115.7 113.2 1139 117.6 117.5 1143 111.2 114.0 110.3 111.3 1141 111.3 113.6
FKEAL Mt Rent, etc. *4 1161 115.7 115.6 1153 1153 1154 115.0 1150 115.1 1148 114.8 114.3 115.2
A—RFrv>d Cash advance 108.7 1069 104.6 108.7 107.8 104.9 105.2 111.2 107.5 103.4 107.5 099.6 106.2
*1 [/EEH - Webl (3. /IVGEDEMERTF> ME. FEMRSE. HIttA. BROSEHETY.
“Store + Web” is a total of Tenant sales and others, Commissioned sales, Consignment sales, and Product sales.
*2 BASHESZEERRONTLETD,
"Existing Stores" are excluded from the effects of closed stores.
*3  [A—RILZY R . 23vESIILTy b UMBINERE. AH - B ) EH—EBEX (RELVED) O&5HETY.

"Card credit" is a total of Card shopping(Outside of Marui group) and Service (including Rent).

*4  [H—BEX] O&#EBHT.

[REIME] ELTHEDET.

“Service” has been renamed as “Rent, etc.”.

-11-



9. /5% ERIEYNRE Transactions of Retailing by store
1218 RIEELE 121 H BILELE FeimmEiE (m)

(B Millions of Yen) FY2023 YOY(%) 12 months YOY(%) Sales floor area
EFEILT Kitasenju Marui RRHED Tokyo 33,786 111.6 35,905 106.3 35,300
FESILA Shinjuku Marui *1  ERRED Tokyo 20,605 131.3 24,609 119.4 30,590
W e bi@EiR EC 20,565 110.7 23,008 111.9 -
NI D7 =U—EO Marui Family Mizonokuchi B8 Kanagawa 20,525 103.9 21,942 106.9 32,260
BEEILA Yurakucho Marui RRHED Tokyo 14,327 123.8 15,286 106.7 18,500
EBILA Ueno Marui RRHED Tokyo 10,564 127.8 13,121 124.2 16,390
SRRETILT Kinshicho Marui RRHED Tokyo 11,646 106.3 12,991 111.5 22,990
BT ERJE Machida *1  ERRED Tokyo 12,271 113.4 12,799 104.3 21,270
NIASTa @R Marui City Yokohama B8 Kanagawa 9,911 124.0 12,275 123.9 16,510
NIA 7 =U—-FEKR Marui Family Shiki BER Saitama 11,023 104.3 11,460 104.0 18,900
ERFIILA Kokubunji Marui RRHED Tokyo 9,552 103.1 9,840 103.0 14,300
BEEILA Hakata Marui Pl Fukuoka 8,026 122.3 9,315 116.1 15,000
FiERET Totsuka Modi B8 Kanagawa 8,684 106.1 9,159 105.5 16,580
RAERILA Namba Marui KBRAF Osaka 7,482 121.0 8,964 119.8 17,000
=AE Shibuya *1  ERRED Tokyo 5,859 120.9 *1 8,402 143.4 *1 9,840
LisIES Kashiwa 1 FER Chiba 7,699 115.3 8,049 104.5 18,810
RILAMIT7=V—B8E Marui Family Ebina B8 Kanagawa 7,415 102.0 6,943 93.6 19,500
RKEXILA Omiya Marui BER Saitama 6,407 107.3 6,772 105.7 13,970
FEFILA Nakano Marui RRHED Tokyo 6,142 105.4 5,859 95.4 4,950
EHEFIILA Kichijoji Marui RRHED Tokyo 5,476 106.8 5,792 105.8 11,950
BEhxIL1 Soka Marui BER Saitama 4,723 109.3 4,822 102.1 16,530
HMEILA Kobe Marui HER Hyogo 4,457 115.3 4,414 99.0 6,940
BEET Shizuoka Modi ERfEIE Shizuoka 2,338 192.8 2,742 117.2 5,540

1 HENILA(E THEE)

[73RyOX]

[X>] o388, HHE - HEE. ThEN [RILA]

BB, KAV (F202248H28HIC—HAE L., EBET A DHERODTHNET,
Shinjuku Marui includes "Main Building", "Annex" and "Men". Machida and Kashiwa include "Marui" and "Modi."
Shibuya Marui closed on August 28, 2022 and develops only Shibuya Modi.

-12-

€5« O2B=RBALTHEDFEY.



10. AJ5 - BEEEBRUEHMOMEE YOY change in number of customers and sales per purchase

2023/3/31 2024/3/31

121H 121 H
(%) FY2023 FY2024
ANEEH Number of customers coming to stores 110.8 107.0
B L& Number of purchase 106.8 103.9
EH Sales per purchase 105.6 106.0

11. H—R&{E#HM Number of credit card members

2023/3/31 2024/3/31

A= RISEZE

(;7AA./10 thousands) Change Change
Hh— RBEHES Total 731 +17 759 +27
TLET7LSH—R Premium cardholders *1 317 +23 340 +24
TS5FFH—R Platinum cardholders 13 +2 15 +2
J—ILRA—R Gold cardholders 303 +21 325 +21
TLET7 LA— REEERK Ratio of premium cardholders *1 43.3% +2.2% 44.8% +1.5%
[tF&] ZISEIDH— R Cards tailored to each individual’s interests *2 65 +20 90 +25
[tF& ] =TT 27— RiERk Ratio of cards tailored to each individual’s interests *2 8.9% +2.6% 11.9% +3.0%
Hh—RRBE>x17 Share of credit card members *3 7.0% +0.2% 7.2% +0.2%
BRE - BHER - BR)I|R Tokyo, Saitama and Kanagawa prefectures *3 15.6% +0.1% 15.7% +0.1%
BRE - JHER - /K I[BU5 Other than Tokyo, Saitama and Kanagawa prefectures *3 4.2% +0.2% 4.5% +0.3%
Eoivsie=d=F3¢ New cardholders 74 +13 81 +7
FIFEZEE (=FHHARD) Active cardholders (fiscal year) 489 +28 518 +29
FURAZR Ratio of active cardholders (fiscal year) 66.9% +2.3% 68.3% +1.4%
wERE (1 E/[FA) Active cardholders (for a year) 489 +28 518 +29
RMEER Ratio of active cardholders (for a year) 66.9% +2.3% 68.3% +1.4%

*1 [JLEFLA—RRE] J TSFFRELT-ILREBOETY.
“Premium cardholders” is the total number of Platinum cardholders and Gold cardholders.
*2 W& ZIBIDH—RE PIX - F—LAFZRLETDIASRL—23>H—RTY, #illlEp.27, 28<8E> [IFE] ZIMET D H— RICDVWTETSRIIZE),
“Cards tailored to each individual's interests” are collaboration cards primarily featuring anime and video game characters, etc.
For more details, please refer to "(Reference) About Cards Tailored to Each Individual's Interests " on page 27, 28.
*3  H—RRESI7E. BBEARSEASIREEZATEONOZIBELEHEULTVETY,
Share of credit card members was calculated using population figures from the 2020 Population Census
(conducted by the Statistics Bureau of the Ministry of Internal Affairs and Communications) as the denominator.
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12, E#{EHE Operating receivables

2023/3/31 2024/3/31

HIELE HILELE
(75, Millions of Yen) YOY(%) YOY(%)
EllinenE e 1) Installment sales accounts receivable 481,442 105.2 486,166 101.0
(matEEZSY) (Including liquidated accounts receivable) (720,878) (112.5) (795,535) (110.4)
2E] - URIAL Installment and revolving payments 285,460 115.1 326,873 114.5
(REnLEEZSD) (Including liquidated accounts receivable) (399,071) (108.2) (436,512) (109.4)
1+ 2E R—FX1EHAVE fﬁ?iﬂﬂ;?fﬁi"nr??n”?ovnﬂ‘:Eém‘ééi?ﬁgmars 195,981 93.5 159,293 81.3
(RaMLEEZS0) (Including liquidated accounts receivable) (321,806) (118.5) (359,023) (111.6)
EEEMEES Operating loans outstanding 100,395 88.0 104,034 103.6
(RaLEEZS0) (Including liquidated accounts receivable) (133,758) (104.2) (140,589) (105.1)
= Total 581,837 101.8 590,200 101.4
(RaLEEZS0) (Including liquidated accounts receivable) (854,636) (111.2) (936,125) (109.5)
(B73 /Millions of Yen)
FIRIRRIB RS HEES Allowance of loss on interest repayment balance 12,500 72.1 8,453 67.6
(%)
B Ratio of bad debt write-offs *8 1.61 A0.20 1.63 +0.02
HIFEZ= HIEZ=
(73M.710 thousands of Yen) Change Change

1 ASZ09E - URIALVES (BIRt55HIE) Balance of installment and revolving payments per customer *9 40.9 +1.2 41.5 +0.6
1 ANHZDEREHERS Balance of operating loans outstanding per customer *10 24.4 +0.4 24.6 +0.2

* % 8~10(%. Non-GAAP#EIETY,

STERE. p.22 [<EE> Non-GAAPEIRICDWT | ZTSRIZE0,

Items % 8-10 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.
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13. E&EHEEREE Investments

& L AMERNE  Investments and depreciation and amortization

(B7 M./ Millions of Yen)

2024/3/31

2025/3/31

2026/3/31

%E%E (ST L) Total investments (Capitalized amount) 17,893 22,000 21,000
RIBIRE (BRRE) Capital investments (Property and equipment) 11,627 12,000 15,000
VI KD (BRAEE) Software investments (Intangible assets) 3,893 4,000 4,000
RFKIGE (BIRE) Forward-Looking investments (Intangible assets) 2,373 6,000 2,000

RMEENE Depreciation and amortization 12,574 13,500 14,500

AHNERISE (BIALE) Human capital investment (Intangible assets) 9,261 10,000 12,000

1 [RRIRE (BAARE) | @ HANRE CHREE thosstETT.

"Forward-Looking investments (Intangible assets)" is a total of Co-Creative investments and Investment in new business, etc..

*2 [IEROBEBRRCOBNDAMADIRE | & [NWERIGE| EEEL. IEROAMIEE - ARMEE(CIRX. FRBERIADHELAMBER(CEDIAGEEDEEZBMULTEDET.
"Investment in human resources" that will lead to future corporate growth is defined as "human capital investment".In addition to conventional investment in human resources and R&D investments,
items such as investment in new business areas and personnel expenses related to human resources growth have been added.

*3  [AMEARE] (CFERERGEFENET,
"Human capital investment " includes expense items.
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14. BFIF&E Interest-bearing debt

2023/3/31 2024/3/31
BITHEARE AITHEARE
(B7 M./ Millions of Yen) Change Change
SEHABAE Short-term loans 65,319 10,837 34,754 A30,564
aAN—>v)L - R—=)(— Commercial paper 25,000 A8,000 = A25,000
& Straight bonds 101,540 +20,240 121,503 +19,962
REMEAE Long-term loans 391,200 +54,500 438,100 +46,900
At Total 583,059 +55,903 594,357 +11,297
B FEE EEEL Ratio of interest-bearing debt to operating receivables *7 100.2% +8.0% 100.7% +0.5%
D/EL-> Debt/Equity ratio 2.48 +0.415% 2.31% A0.115
* K 7(F Non-GAAPIEIETT, 51ER(E. p.22 [ <EE> Non-GAAPHEIEICDLT] ZZB8RIZE0,
Item %7 is Non-GAAP indicator. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.
2023/3/31 2024/3/31
121 A4 BIELEE 121 A4 BIELE
(B M./ Millions of Yen) FY2023 YOY(%) FY2024 YOY(%)
TIFIR Interest expense 1,454 114.1 1,866 128.4
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15. URILE >V EIEREMEICKB5E Procurement through Liquidation of Revolving Receivables

(B M /Millions of Yen)

FER SREHAR TISR{EHE SERER mEMEERER EERENML (RETHER)
Procurement date Procurement period Applicable receivables Procurement amount Gain on transfer of liquidated receivables = Amount of gain on transfer and others (for fiscal year)
égétseiifr 2018 gia?sjg}rqnonths ;:Esﬂtﬁiﬁit sales accounts receivables 30,000 4,234 674
fllgisffﬁ;(’)i) g iars ?if:i?floans 15,000 1,826 347
égpl)geiafr 2019 gia?sjé}rqnonths ;:Eftiiﬁit sales accounts receivables 40,000 7,110 1,309
égigfnifr 2020 gia?sg}rqnonths ;:Esﬂtﬁiﬁit sales accounts receivables 45,000 7,833 1,493
éng’tleiafr 2021 giaig 178}:]10nths ;rli/ﬁsﬂtﬁiﬁit sales accounts receivables 32,000 5,566 1,035
égrz)tzefrﬁnafr 2022 giars ?rfréa‘:iifloans 30,000 3,573 850
éng’tzeiE"i 2022 gia?sg}?nonths i{iﬂtﬁiﬁit sales accounts receivables 16,000 2,818 556
June 2025 2 yeors 11 montrs Operating foans 10,000 1,119 206
égrz)t?’efrﬁnit}?r 2023 giaisl 1713}:]10nths ;rli/ﬁsﬂtﬁiﬁit sales accounts receivables 20,000 3,524 383
é(;i:rf;:rﬁZOB giaisg}?nonths ;rli/ﬁsﬂtﬁiﬁit sales accounts receivables 8,000 1,521 82
f’|232th}{¢230”24 3 iadrrsji}rqnonths ;rli/ﬁsﬂtﬁiﬁit sales accounts receivables 6,500 1,199 1
==

fota 6941
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<8EZ>URILE>HEHEREMEICDOWVWT (Reference) About Liquidation of Revolving Receivables

(B#] Purpose
SREREDZFRLERZEMEERBUICERTE Fund procurement geared toward safety and diversification of procurement methods

- MIBIRERADIRFGEE O 2. FEXDZHRIL  Diversification of procurement methods through sale to market investors
mREMEEITODIRAN D /23S Without Liquidation
BIERBEZITNIRVNGS, UMBIHEKRS X DRE UIZBIFERHIBIARE D Z55 UGt £

When accounts receivables are not liquidated, finance charges on installment payments arising from the balance of revolving payments are recorded as revenue in each fiscal year as they occur.

FHEHRDRETUNEG
4212M
) 7R{EVE Aggregate revenue for
= 8fEm 8fEm 8{=m 8{=m 612m procurement period
25818 ME ¥4.2 billion
Revolving “FEJ ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.6 billion
receivables ¥0.4 billion =
¥25.8 billi
ter ——— || || || |
2018/9/30 2019/3/31 2020/3/31 2021/3/31 2022/3/31 2023/3/31 2024/3/31
(61A8) 9»A8)
(6 months) (9 months)
< BHEREME Ui a OTERRH >

Procurement period when accounts receivables are liquidated.

mRBE{bZEITo/IZmSE With Liquidation
UREHETR S OFIERRM (S8 UIFRRIAFN DB F RIS ZH/ER S U T LU TETE
Future finance charges on installment payments for the procurement period of the balance of revolving payments are batch recorded as gain on the transfer.
EER (FFERMER (CF (SREERER & U TR EIRGS K DIER

Gain on transfer is deducted from revenue evenly throughout the procurement period as amortization of gain on transfer.

LS 42180 —iEEtE FEREAEN B EMFLBUIA 4208
Gain on the transfer ¥4.2 billion Batch recording Future finance charges on installment payments  ¥4.2 billion
- . ' A
i UIREHE | BER [ l
30018M 25818 Gain on the 4EH 8{EM 88 8{EM 8{8H 68
Procurement | | Revolving . transfer ¥0.4 billion ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.6 billion
amount receivablés | : ) v ) v : r :
¥30.0 billion | | ¥25.8 billion R . T |
2018/9/30 2019/3/31 2020/3/31 2021/3/31 2022/3/31 2023/3/31 2024/3/31
(61A8) (91A8)
(6 months) (9 months)
< EERBEOTHELR , >
Procurement period for liquidated accounts receivables
<PL¥& (A A—=) > Impact on income statement (image)
EERE U CRENEGICET E 4280
Recorded in revenue as gain on transfer ¥4.2 billion SEEHARI D RETUNZS
FE EINZS(CETE (DEIURFEAY) 42{8M
Recorded in revenue (Finance charges on installment and revolving payments) Aggregate revenue for
procurement period
4EF 8fBM 81EM 81&M 8fBM 615 ¥4.2 billion
¥0.4 billio ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.6 billion
2018/9/30 2019/3/31: 2020/3/31 i 2021/3/31 i 2022/3/31 i 2023/3/31 i 2024/3/31
AMBA AB{EM ABIEH A8EM AB{EM A6RM
-¥0.4 billion \\ -¥0.8 billion -¥0.8 billion -¥0.8 billion -¥0.8 billion -¥0.6 billion

FEERER & U e IR SRR

Deducted from revenue as amortization of gain on transfer
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16. #£8# Number of employees

2023/3/31 2024/3/31

AIEEE EIf=

(A Number) Change Change
T Retailing 2,409 N327 2,144 A265
(694) (A73) (648) (A46)
JA4>2F7v0 FinTech 1,772 +95 1,876 +104
(726) (A14) (727) (+1)
R EIREBPT Head office, corporate management departments 254 +13 270 +16
(27) (+4) (29) (+2)
Aast Total 4,435 N219 4,290 A145
(1,447) (A83) (1,404) (A43)

* HEHEMEARTY. () NEENKTEOHPIERAENR THD. MEABLCEEATEDEEA.

The number in brackets ( ) in the lower row is the average number of part-time employees which is not included in each of the numbers in the upper row.
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17. 202543AHIF ¥ Forecasts for the fiscal year ending March 31, 2025
(1) EREZETFE Consolidated financial results forecasts

ES BIELL Fi8 BIELE
([ Yen) Actual YOY (%) Forecast YOY (%)

1 RBIZDHEFIZE (EPS) Earnings per share 130.7 119.5 141.4 108.2

HOEALMMFIZE (ROE) Return on equity 9.9% +1.4% 10.4% +0.5%

RTEARFIEE (ROIC) Return on invested capital *1 3.6% +0.1% 3.7% +0.1%

(B, Millions of yen)

DI —THEURS Total Group transactions 4,487,152 113.4 5,010,000 111.7
IN5E Retailing 298,331 109.4 320,000 107.3
JI42Fvo FinTech 4,264,379 113.4 4,760,000 111.6
HE Eliminations A75,559 - A70,000 =

5t EUINES Revenue 235,227 108.0 254,500 108.2
IN5E Retailing 70,203 101.4 74,500 106.1
JA427Y0 FinTech 165,023 111.1 180,000 109.1

FE_EHFIZ Gross profit 205,619 107.2 223,500 108.7

RFEERU—IREIRE Selling, general and administrative expenses 164,593 107.6 178,500 108.4

EEF Operating income 41,025 105.8 45,000 109.7
N5E Retailing 6,960 192.6 8,500 122.1
JdA427V0 FinTech 42,364 99.7 44,500 105.0
HEX (FEtt Eliminations/Corporate 8,299 - 8,000 =

BERE Ordinary income 38,776 106.6 41,000 105.7

EATE Income taxes 12,835 117.2 12,500 97.4

Bt E (CIRRE 9 DHFIE Net income attributable to owners of parent 24,667 114.9 26,500 107.4

(M. Yen)

1 RHE DRSS Cash dividends per share 101.00 +42.0 106.00 +5.0

Bo= 4 Payout ratio *1 77.3% +23.4% 75.0% N2.3%

DOE (#MREEARHK) Devidend on equity ratio *2 7.9% +3.3% 8.0% +0.1%

* % 1(E. Non-GAAPIEIRTY, stBERI(E. p.22<EE> Non-GAAPIEIRIC DWW TEI BB EE0L),
Items %1 is Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.
*1 EeXMm = 1RHIZDEZEE/EPS (EPS(CERIIMAPFEEORIBOEL (CHNT, RITEARINENSEIRITIESHRC(E, &EBIRAB I PEFERUKNTSE SO PEENMEEIDILUAKAEEHTLET, )
Payout ratio = Cash dividends per share / EPS
(In calculating for the average number of shares to use for EPS, treasury stock to be deducted from the number of issued shares include shares held under the BIP Trust and the ESOP Trust.)
*2 DOE = FoH#sE/MREEXR
Dividend on equity ratio = Total amount of dividend / Shareholder's Equity
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(2) milR%MH Forecasts assumptions
@® FEEINFADFE Forecasts of revenue

ES HIFELE F18 BIFELE
(B[, Millions of yen) Actual YOY(%) Forecast YOY(%)
S bUNER Revenue 235,227 108.0 254,500 108.2
N5 Retailing 70,203 101.4 74,500 106.1
EREZRT > NMRASE Tenant rent revenue and others 38,965 106.5 42,000 107.8
ZEERGEST LS (FE&E) Commision fees 5,513 88.8 6,100 110.6
ELEASE LS (FER) Consignment revenue 4,469 92.9 4,200 94.0
[EER = Product sales 1,620 68.7 1,600 98.7
E3EEETN Related business revenue 19,634 101.7 20,600 104.9
Ja4>5wv0 FinTech 165,023 111.1 180,000 109.1
FE - URFEHN Finance charges on installment and revolving payments 55,336 108.5 59,600 107.7
HNERIEFER Affiliate commissions 51,906 111.3 58,600 112.9
H—RFvrvz>2y Interest income on consumer loans 21,499 104.8 22,600 105.1
BEiEmREnt Liquidated accounts receivable 424 74.4 0 0.0
H—EXUXA Service revenue 23,461 112.5 26,700 113.8
IT 1 IT, etc. 12,395 137.9 12,500 100.8
@ HUREDOTFH Forecasts of transactions
e AL F18 AIFELE
(B3, Millions of yen) Actual YOY(%) Forecast YOY(%)
JA427v0 FinTech 4,264,379 113.4 4,760,000 111.6
H—ROL>wY Card credit *1 4,117,220 113.6 4,603,500 111.8
H—RFvrwv >y Cash advance 134,763 106.2 144,000 106.9
IT 1B IT, etc. 12,395 137.9 12,500 100.8
® EEBEDTHE Forecasts of operating receivables
ES HILFLE BI4FLE
(B[, Millions of yen) Actual YOY(%) Forecast YOY/(%)
S8 - URILVER CRBpEiEEaD) oo ment and revolving payments 436,512 109.4 474,000 108.6
(Including liquidated accounts receivable)
BEEOEES (RBEEESD) Operating loans outstanding 140,589 105.1 149,000 106.0

(Including liquidated accounts receivable)

1 [H=ROLDY R [E 23vEXIILSy ~ GHBNEE. A - 5 +) EY—EX (RELVWED) OBFHMETT .
"Card credit" is a total of Card shopping (including outside of Marui group) and Service (including Rent).
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<8E>Non-GAAPIBIEEICDWLT (Reference) About Non-GAAP indicators

*1 HTFEAFIZER (ROIC) = BEISBREFENGE /KHTEKR FETHE - THE + EXEME + BR + B - BEETEE + EARIAE - BEE)
ROIC = After tax operating income / Invested capital (Installment sales accounts receivable - Accounts receivable + Operating loans + Products +

Tangible and intangible fixed assets + Guarantee deposits - Accounts payable)

*2 HEEARIRXbL = URITU—L—b +BiE x YROTLZF L *VRIOTLZTLARBERANIDIVEEA T SA REDFETY,

Capital costs = Risk free rate + B x Risk premium * Risk premium is the average of the historical and implied methods.

*3 WACC (MIEFHEEAIRL) = HEEARIXAL[URITU—L—b + BlE x UROTLZTA] x BHliiREE / (BRIFEE + FEHREE) + BAL— b x (1-BK) x BFFaE
/ (BRFEE + BlER) RMEHERE. HEIREROUMRNFIIREFHRCHALE I 2RO IEZER L TEDET.
WACC = Capital costs [Risk free rate + B x Risk premium]x Market capitalization / (Interest-bearing debt + Market capitalization) + Borrowing rate x(1-tax rate) x Interest-bearing debt

/ (Interest-bearing debt + Market capitalization) * Market capitalization is calculated using the average number of years that shares are held by institutional investors.

*4 UR—UZTLNRZa1— = HBESFFLEHEEIFTSFEEDOIZHICED TEHRRIRIRA

Recurring revenue [or Recurring gross profit] is revenue [or gross profit] that is generated on a recurring basis through contracts with customers and business partners

*5 UBH—USITLARZa—-HE = UH-UZITLARZa— / (FLIE [FERLERE] + REERD [BEEIATENSVZREEE])
Ratio of recurring revenue [or Ratio of recurring gross profit] = Recurring revenue [or Recurring gross profit] / (Consolidated revenue [or Consolidated gross profit]

+ Selling, general and administrative expenses paid by business partners)

*6 MEMELLE = BEREE / (EXEE-+BEREMEER)

Ratio of liquidated accounts receivable = Liquidated accounts receivable / (Operating receivables + Liquidated accounts receivable)

*7 BRFEE EXEEL = BRFaE / ExEE

Ratio of interest-bearing debt to operating receivables = Interest-bearing debt / Operating receivables

*8 Bl = ZAENE / BREREEES (REUEESD)

Ratio of bad debt write-offs = Bad debt write-offs / Operating receivables at the end of period (including liquidated accounts receivable)

*9 1 AEEDHE - URIAVVES BIfSEHE) = 28 - URAWES (REMEEIESD) / SHAPEH

Balance of installment and revolving payments per customer = Installment and revolving payments(including liquidated accounts receivable) / Number of customers making payments

*10 1 AHEDEXENEARS = EXEMEES (REMUEESD) / SAPEH

Balance of operating loans outstanding per customer = Operating loans outstanding (including liquidated accounts receivable) / Number of customers making payments

*  Non-GAAP#EZ (Non-Generally Accepted Acounting Principles) : H#tJ)L— T OBEDOEREZKRITIBIEE L THERLTEDEY,

Non-GAAP (non-generally accepted accounting principles) indicators are indicators used to better illustrate the state of MARUI GROUP’s business.
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<BE>SLTVEEDIEEICDWVWT (Reference) About Lifetime Value Management indicators

(Uh—U>JLRZa—&(E] Recurring Revenue / Recurring Gross Profit
BESFFCEBEEIEETHF EDOZHCED S ERNRIIADZ T, INETIRIEHDOARBESEIRA. T+« >F VI TRERIRIA— RABCLIDRETDHE - URFER, H—RFrvI > IFE,
REFRIVFEREREZELET.
Recurring revenue (gross profit) is revenue (gross profit) that is generated on a recurring basis through contracts with customers and business partners. Examples of recurring revenue (gross profit)
include rent revenues in the Retailing segment and finance charges on installment and revolving payments and cash advances, rent guarantee revenues, and annual enroliment fees from the EPOS

card use in the FinTech segment.

(RAIBEARIEURZEE & (F]  Contracted Future Recurring Revenue / Contracted Future Recurring Gross Profit
SHATZ TR < REABF BRI (CTZWZIZW TV R BB T EOEHEIRETENS. T TIHREINZNRZIRELTZEDOT, NROZEEZAD L TERBLTVWET . ABESSINAICBNTIE
LR EBN S RIAFNDHRIINGSEEH U, DF - URFEROH— RFv v S D IFIRCDVWTIRRFRR-. MEBEFEHR (UH—U>T9) ([CDWTIEH— REZER. REFRICELTE
R ZE L ICEHUET,
Contracted future recurring revenue (gross profit) is an indicator of the earnings promised by contracts with customers and business partners in the given fiscal year and in subsequent fiscal years and
is used to measure the stability of earnings. For rent revenues, for example, contracted future recurring revenue (gross profit) is calculated by assessing the future earnings projected based on the
remaining number of years in rental contracts. Meanwhile, repayment periods are used for finance charges on installment and revolving payments and cash advances, expiration dates are used for
(recurring) affiliate commissions, and the number of remaining years of residency is used for rent guarantees.

B UH—US TR 31— EFRHIEHRBEINSDE R T mUF—UTLNRT D — - BHEH RN
Concept of Recurring revenue and Contracted future recurring revenue Recurring gross profit and Contracted future recurring gross profit
X _ LEAAD 2FEEMBFICRRT BV A— ) VI LARZa—%
<UH—=VUYILARZa—DHR> IRzt E TRAIE BRI L LTRZ 31
3 Breakdown o_f 3 Recorded Visualization of N f
Recurring Revenue / Recurring Gross Proflt‘ cﬁé&%s{oaﬁaizr fsua |zat|on:c;::r;z|tr5 I:;ﬁ::i;:::;:; ;eef,::‘::far onward as
(100 million yen)
e - EEE*QE e
='n - A% . 16.3Lk
= § Rent revenue, etc. S VS.FY2016
5thyear-
3000 +31%
Jue—— 4%H = T R B ARIEAR S
Rent ;uarantee N ggﬁg szs,s]_%:fﬁt A7 650fF
< BIEE. kil - KREED 3%H oo T4vFys 3,144EM
TERBTAV D INEAREFHK Sy Contracted Contracted future
Affiliate commissions on Future recurring gross profit
communications, 2%H Recurring Retailing ¥65.0 billon
utilities, and other andyaar REVENLE FinTech ¥314.4billion
regular payments N 1000
- 38l URFEBRBY L g Uh—UYHLAZa—
Finance charges on l’?;é-"_ Recurring revenue
installment and revolving A,
payments, etc. B 1styear 16.3 23.3 24.3
FY2016 FY2023 FY2024
*  REFIEGKBEER. MBEFHERCERILL) @ — REZIER. [EHORENA FERZNERZE E(CEE *  FLEHFISCE. REBERD(BIBIGSENSMENCOZERE)ZED
Rent guarantee is calculated based on remaining years of occupancy, affiliate commissions (regular payments) Gross profit includes selling, general and administrative expenses paid by business partners

are based on card expiration dates, and store rental income is based on remaining contract durations

-23-



<BES[EHDIRRICDOWVWT (Reference) About Store Trends

BSOS Renovations

2023/3/31 2024/3/31
F IR Major store renovations FENILA Shinjuku Marui FEFILA Nakano Marui
EFEILA Kitasenju Marui BEEYILA Yurakucho Marui
BEETIL Yurakucho Marui FENILA Shinjuku Marui
RAERILA Namba Marui NILATJ7=VU—iBEE  Marui Family Ebina
FRRATIL-1 Kinshicho Marui RANERILA Namba Marui
SR EFIBEADIAN  Number of stores and sales floor space
(Fm /Thousand m) 2023/3/31 2024/3/31
BRI H#Y Number of stores at the end of period 22)58H 22J58
BARSEi5 A Sales floor space at the end of period 383.6 383.6

* THIRFESEE] L1 GMIBPIEED) . B« OAFTEETY.

Sales floor space at the end of period is total of Marui including specialty stores and Modi.

m ZZHAZEE Contact Type

1% 0% 0%pe——— BEXHFIE  Directly operated

20% 25% 25% 21% &— HtitA Consignment

Fixed-term rental

143 22.3 233 243
FY2014 FY2022 FY2023 FY2024

m3EYIER S>> BMERK Non-retail tenants composition

39%e——
44%
57% 50%

Non-retail tenants
Experience focused 23%

Food, services 33%

Events 5%

14.3 21.3 22.3 23.3 243
FY2014 FY2021 FY2022 FY2023 FY2024

* 2014F3AHDTEDIRIE. B-H—ER-ARVNEDFFHEL G- TEYET

The figure for “Non-retail” for the fiscal year ended March 31, 2014, is the total for food, services, events, etc.

_24-



<B8E> hiEEitE (2022463A81~202653AH) (CDWT (Reference) About Medium-Term Management Plan (Fiscal Years Ending March 31, 2022-2026)

[EARRY/RER D #H7+] Specific Efforts [FfEEtiE] Numerical Targets
1. SEEEERER Business Strategies
m/\FEHE Retailing W/\EEEFRRBL
CNETMOBATE R EEEEED NS> R T4 —A—S 3V ESSCIEL. FRmEEERUET. Retalling segment: Operating income outiook
SR [ASAEATSAOME] DTSV S ITA—LEMBDIT. 168 ionsofyen
ECRLICRMS BHRBEN SESERAND MEBEL. TOAR> MIFEBRERBED< DEEDET, ROIC2.6% : e
(RiEHBRITE) : 4,39%
Flz, INSDANRD bETA 2TV DO EBKET D ET. AHDEFHZITTRL, o e bl e g ""i
PEOEEMS CRMYT 2 EZRFICAN, BREIEZEHTNEET, i
We will achieve new growth by further progress in transformation of department stores. i i i
We will define stores as platforms with online and offline fused. And we will hold various store events 100 i E 120!
of new businesses, in which E-commerce is main part of sales, and promote making stores | 70 E E i
where these events become motivation for customer to visit. Also, by combining these events with FinTech, 36 i i i
we will promote commercialization, in which events are held not only at MARUI stores &5 = - i
but also at commercial facilities nationwide. » » » » “ = 263
FY2020 FY2021 Fy2022 FY2023 FY2024 FY2025 FY2026
B 20215 4 ANSRI— NUIEHA— R, Hi7TJUZBEL TUXERENICED. LTVOSTS5RBELEEHSULET, n Ty OBENRREL
2. T—ILRA— RIORSEZDRICHELUTE RS — L4 - PoARE [—AVEDD MFE] ZHETS] FinTech segment: Operating income outlook
H—REHFELET, Fe. UPILERPOORESEZREL. Ry MAROLEEEHBEN "
WEANEAFNBEC - Ry MEIED—E R, REREERLCRS T PRACOBRDBHERILTBTET.
5 OIS (S 2 BD5.3)MEHILET. S5(C. S0FAU LOBESHCHBERREIILE—% ROIC 3,85 4.7%
TIARRA— RIAWTTHIALERZE, COMIRELTVE EEMIITDZ EICHEULET, (Avmf?fiﬁ?"ffj?l "
Through new card and new application, which started in April 2021, we will dramatically increase UX and aim to O i i i i
further improve lifetime value. Also, we will expand cards to support each individual's "Interests" such as game and anime i i i i
content which have grown into the second pillar after the Gold Card. Also, we will increase the ratio of online applications of 0 284 12 . 424 i i E530i
card members instead of physical stores and strengthen strategy of maximizing share of household finances, such as ! i i i
E-commerce, Internet services and Rent, which are expected to expand. We will aim to double the current transaction volume 202 i i i E
of ¥5.3 trillion five years later. Further, we will try to achieve both reduction of CO2 and improvement of lifetime value - LI
by having more than 500,000 customers to use renewable energy and pay the charges by EPOS Card. Fiats0 Pt Fiate Frat33 P24 Fr2025 Fr2026
B BRFFEUFT . JTILE—A>TREDA > INT M ERBEDENIZDHS U TA I R—=23 2 &BIHUFET. n HERSEEHAIRREL
FRRBEEIE(IHAN S DA I R—2 3 2RI, HARKRER>HIADNSDA IR 3> BAEZHEUET . Co-Creative investment: Profit contribution outlook
FRBEE. ECERLCAT 7., JE8. T+ >FTvoZBTEDEEMBEOESRAET IV ZEBELET,
FANGE(, HAIDBRICEDE, RICHEL. %D < MMM EIED, - 55
NG - T4 STV ONDBEBFERE, T7AF S vILUY— S OmAEERLET, /’;i;j;’
We will create innovation to achieve both impacts, like sustainability and well-being, and revenue. - REEEKTON—KRE
We will aim to create innovation from within the company about investment in new businesses and g .;f;f;;;?j;i";;f‘;ﬁ;ﬁ': iestes
to introduce innovation from outside about Co-Creative Investment. About investment in new businesses, Usage of Collaboration cards with Co-creative investee
we will develop the original business model, in which E-commerce, media, stores and FinTech are combined. /Ri‘a’i—““ng
About Co-Creative Investment, we will promote efforts to grow together and create value based on the idea of co-creation, 5 7 - SQRARDT S RHE
and pursue both earnings contributions to our Retailing, FinTech, and financial returns. | H Open stores by Corcreative investee
213 26.3 FERABMBNG, 7127 v 7 OEEABCEC
FY2021 FY2026 *Contribution included in Retailing and FinTech operating income
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(ERIIRER D $E7+] Specific Efforts

2. BARGE Capital measures m EARALDEHE Capital allocation plan
(f&F=100millions of yan)
BRIZBCEARFHICEDEA. FILCHITIRE/ISORI—hEUT, BEEARLE25%AI#ZZERE U TERELET. ———
1 S ERMORREL vy - JO-23008M%. FRIGEESHIMEREC800/EM. it
> s /i - = smm — = T = rowth
BAREDIZHDEHREUS(CS00/8MA. #ERT(C1000BAEERDTZFETT . — &t
X BERREEDOIEHDBHKREUS(F2023F38A TR TUE L. Fiz. KEETICDOVWTIF2024F38K D AHZZELTVET, *rywa 70— S———
Core operating ﬁ*m_!ﬁﬂ‘.
We will try to eliminate excessive equity and set a target of equity ratio of around 25% for achieving new targeted balance sheet. Cashiflow optiaation
Also, we plan to allocate core operating cash flow in the next 5 years of ¥230 billion to growth investments including 230015M
Forward-Looking Investments of ¥80 billion, share buybacks of ¥50 billion as a measure toward realization r—
of the ideal equity ratio, and shareholder returns of ¥100 billion. Shareholder
% The share buyback for capital optimization was completed in the fiscal year ended March 31, 2023. —
In addition, we changed our policy on shareholder returns beginning in the fiscal year ended March 31, 2024.
3. A2) Impacts m>)\U - ERIEE Impacts
F—=< EREE
20195 (CHRELE TRHIIL—TE=3>2050] (CEDE. YRXFFEUF 4 &Well-being(CREHZEZEZE o BERRORD "

o —_— _ - . . _ lelp realize a carbon-neutral socief
[\ EUTERULE U, 2030FICEITTEERDBEHFO—RELT, [TERERDEREZH(CAIB] $2FFILEER - B LOEH
[—ADEOD TUBHE] Z#ICAIZ] THAIDIISRTLZ2D< 3] O3 DOBEOEHERZ—HZEL. i et e

= == P . N s 5 L "
FERWDEAEBZFIRARETBEOFEKP [ EUTHELTVWET ., SEIFK P IERkCHET. EANREDEHEEDHET, SURBOTEfitfe follceante
Fle. RF—IRILSY —DkDBHE E UbDEEHICERT ZHABECEITIT. RF—IILY—&R— RA> /- (TR, S b Ais o s
HIF > R RS TV EET. A e RN R

Creating happiness for —AVEDLD TRE ZiHE

Based on the “MARUI GROUP’s 2050 Vision,” formulated in 2019, we defined goals related to sustainability and well-being Individuals S"Pwmh:'{e=l'hf'i"dividu=ls
as “Impact”. As part of our initiatives toward 2030, we have made some changes to the components of the three goals of s_u.ﬁ?fsngaﬁuuiﬁ?ﬁg‘ntﬁiarﬁﬁi
“Creating a future for future generations together”, “Creating happiness for individuals” , and “Creating ecosystem for co-creation”, o | #EOBS<D
and have set key initiative items as main KPIs in our medium-term management plan. Going forward, we will be taking o< Brovidevenues foricocreation
specific measures to achieve the KPIs. Furthermore, we will be inviting stakeholders to serve as board members towards Mo WS LARDT / N—> 5>

. . ) . Innovate work styles and organizations
a co-creative manegment to realize both profit and hapiness the stakeholders call for, and thus strengthen our governance system.

*3¥#l(E [IMPACT BOOK 2023)] Z#ZBRIZE,
<BAFEiR>
https://www.0101maruigroup.co.jp/ir/pdf/impactbook/2023/impactbook all.pdf

For more details, please refer to "IMPACT BOOK 2023."
(English edition)
https://www.0101maruigroup.co.ip/en/ir/pdf/impactbook/2023/impactbook all.odf

[FEKPI] Major targets

- . 200X E / ¥200
REREREET(E [BREEE] [EARGE] (1) R 03 DEHIADEBTET, n s

26 3RMMBREDEPS200ME £ ROE13% £, ROIC4%L £, CO2HRLHAIREL00 b M EDERMEDHE LET,

13.0%24 E / 13.0% or more
In the medium-term management plan, we aim to achieve minimum targets of an EPS of ¥200, an ROE of 13.0%,

an ROIC of 4.0% and a CO2 emission cut of 1 million tons for the fiscal year ending March 31, 2026, by combining our

“business strategy”, “capital policy” and “impact”. 4.0%3L E [ 4.0% or more

1005 k>4 E / 1 million t-CO, or more
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<8E> [§FE] ®IEIEBISDH—RICDULT (Reference) About Cards Tailored to Each Individual's Interests

( 7] ZEEITDH— REF] Cards Tailored to Each Individual's Interests m [1FE] ZINE I D2H— ROZKEH
Number of members of Cards tailored to each individual's interests
MMFE] ZIMET 20— RIE. VIAPBET—FT 1AM =LY HAREEDISARTHA 2 EZEMAITDIRIAO—R

TY. EETE D— REFBT BT ENBINDHZT—F 1 A MDETCORAD [NSILRZ—H— K] 1o, @ (entos
EiMERCHFNNTED [E<UKCHIRIN— R] IREDHRIGEEDH — REER TETVET, . o/ :
Cards tailored to each individual's interests are the Epos Cards which have been designed in collaboration with anime, »
music artists, video games, manga, and etc.. In recent years, there has been an increase in the number of cards that support 100 90
society, such as the "Heralbony Card," which allows card users to give back to the artists with disabilities, and the "TOKUBIGUMI
Epos Card," which allows card users to make donations to the Tokugawa Art Museum. *
17.3 18.3 19.3 20.3 21.3 223 233 243 25.3 26.3 ‘/‘ ‘ 29.3 ‘
(@) (55%)
(plan) (After 5 years)
[MFE] ZIMEI D H—R(E. £78%H - REHO0KAIGELTHSD (2024F3HT) « FRSB(CHDDIBREEAR B RN — REBICHITD [FE] ZIET D H— ROERK
BED. 2024F388F43%(ELE UTc. BEDEREBX 1)L —T—@hTORERFE. [EHAAR> hEEUE Cards tailored to each individual's interests in new cardholders
SEEE. BHNREESFEOHATIOASIFTAEWNDZ, NG - T 2TV T - HEWGEDO=I—HKEZXAZREMT D .
LB DB D HHDHEH LIFHC OREEERUTOET. (en thousand
Cards tailored to each individual's interests have reached a total of 78 projects and 900,000 members (as of March 2024), 80 mg;?ﬁﬁ K
and the percentage of new cardholders is increasing every year and has reached 43% in the fiscal year ended March 31, s:crgsirleilvoi;etiltz
2024. This growth has been made possible by our unique approach to the trinity of retail, fintech, and co-creation investment, nterests
which includes group-wide planning and development that transcends business boundaries, card member recruitment through 40 43%
in-store events, and a co-creation ecosystem with attractive companies.
22.3 23.3 24.3
MFE] ZIE I 27— R(E. SNSEDORMENE <. TORBR, IRHEZDDEEIXNET T UIA hMEDLESICHA m [§FE] 2B Y3 H— ROLTV
IECO-—IRARTY, Flz. BBENRA T T4 TERBIIEARBEICIDIBEDEWN T 7> DL DICDRA DI LTV of Cards Tailored to Each Individual's Interests
ZEEHD. LTVIE—MH— RD2~7f8EE <. SEOBIRETEIT—ILRAD— ROLTVISBD RSSO TH D FET, promeenzeanees ;
INSDOH—RZEREZREMELT, RF—IMILI—D—AVEDD [IFE] (CHFDHRV. SESFRMEBEHRZSEITD
ESXRZEMI B ELICKD. HHNBIFD [—AVEDD TUHHE] ZHICAIB] £V hORAZEELFT. 23111?5
Cards tailored to each individual's interests have a high affinity with social media, and as a result, the acquisition cost per card is 2~Tes grogrth
very low compared to affiliate advertising. In addition, because it is easy to create enthusiastic fans who join for more than 2~7times,E E
financial incentives, LTV is 2 to 7 times higher than that of classic cards, and may approach the LTV of gold cards, depending o . -
on future strategies. —hg Mg % -k
With these cards as our major axis, we aim to realize our impact of "creating happiness for individuals together” by catering to A=k Fﬁ?&?‘?t— K A—F
Classic Cards Cards tailored to Gold cards
the "likes" of each and every one of our stakeholders and developing businesses that support a wide variety of values. each individual’s

interests
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<8E> [FE] ZIMETS3H—RICDONT

(Reference) About Cards Tailored to Each Individual's Interests

({PEI—E]  List of projects

F17H  month of release H— RE&HR Card Title F1TH  month of release H— RE&HR Card Title
20144078 July 2014 ZRXA RIRIABD—R otomate Epos Card 20234028 February 2023 S Bp)t - E—O—X - 12/—X (S.IH.U) TRRA—K  SHIN JAPAN HEROES UNIVERSE (SJ.H.U.) Epos Card
20154028 February 2015 EEY J M OR—OXIRAT— R Fukuoka Softbank Hawks Epos Card 2023028 February 2023 JURIIU—TIRIAD—R marymarymary Epos Card
20152098 September 2015 HTIA>T/RAH—R CAPCOM Epos Card 20234038 March 2023 NieR:Automata Verl.la T/RXH— R NieR:Automata Verl.la Epos Card
20164038 March 2016 A—I—FUFS—LRXATIRIAND—R KOEI TECMO GAMES Epos Card 2023%03H March 2023 L©—=> ITRAH—R MOOMIN Epos Card
20174068 June 2017 | TARID—R Gin Tama Epos Card 20234038 March 2023 FAIOYRIAZTTIARIH—R KYUSONEKOKAMI Epos Card
2017406H June 2017 INSUST—hK ITRRHA—R ParalymArt Epos Card 2023%03H March 2023 s A ROY TFYITRIAD—R DROPKICK ON MY DEVIL!! Epos Card
2017#%098 September 2017 TS IRIAH—R Godzilla Epos Card 20234048 April 2023 > ARETSA Y —IRAA—R Shin Masked Rider Epos Card
20184038 March 2018 FTFZADEFHEIARIA—R The Prince of Tennis II Epos Card 20234048 April 2023 REMTEI I ARRAD—R Knives Out Epos Card
20184108 October 2018 TJUF£a 7 ITRIAHD—R Precure Epos Card 20234058 May 2023 IO EERFATLVDIC, T/RRHD—R ZUTOMAYO Epos Card
20194018 January 2019 BISHR [Fate/stay night [Heaven's Feel]] T/RX/— R Fate/stay night [Heaven's Feel] Epos Card 20235058 May 2023 MirrativI/;RXH— R Mirrativ Epos Card
20194E028 February 2019 ATASY—XTRABD—R Ikémen Series Epos Card 20234078 July 2023 INRDZTW6 TRRAAD— R Koinu no Koinu Epos Card
20194078 July 2019 FHO>IASSULIRAAT—R Sumikkogurashi Epos Card 20234078 July 2023 AATIWA=U— T/RZAH—R MapleStory Epos Card
20194088 August 2019 DY E—XITRAPD—R ONE PIECE Epos Card 2023408H August 2023 NARUTO-F)L - &ER T/RAH—R NARUTO Shippuden Epos Card
20194098 September 2019  colyI/RXA— R coly Epos Card 2023%08A August 2023 Eproject T/RRA— R Touhou_Project Epos Card
20194098 September 2019 IS+ R/I\TIRERIRIAH—R PRIDE HOUSE TOKYO Epos Card 2023408H August 2023 BTMNFFFA TIRAH—R ODEKAKE KOZAME Epos Card
20204038 March 2020 BREFEIRIH—R BULLET TRAIN Epos Card 2023%08A August 2023 [BRXAE! ] 2U—-X ITRAA—R "EKIMEMO!" SERIES Epos Card
20204E038 March 2020 FHOSKETRIN—R Sakura Wars Epos Card 2023408 August 2023 NO COFFEET/RXH— R NO COFFEE Epos Card
20204E04H April 2020 IJ7 2T UAZTIRIA—R EVANGELION Epos Card 2023%F09H September 2023  BHIAIRIAN—R CHIMITAN Epos Card
202046088 August 2020 ZERIRIN—R Tasuketsu Epos Card 20234098 September 2023 HBHTIREDITRIAH—R everyday debudori Epos Card
20204E08H August 2020 USwOT IRAH—R Rilakkuma Epos Card 2023108 October 2023 mofusand T/RXH— KR mofusand Epos Card
20204108 October 2020 FHATRBNIRIAN—R Minna-Denryoku Epos Card 20234108 October 2023 TVZZX [Fx>VY—<>] IT/RXH—R TV Anime "Chainsaw Man” Epos Card
20214018 January 2021 ET S RAIAOIRAAT—R HYPNOSISMIC Epos Card 2023118 November 2023 PELLBBHHIIL T AIRIIT—R  WOLFKUN Epos Card
20214058 May 2021 BEMTATIRIND—R Mr.Osomatsu Epos Card 2023118 November 2023 JSRAFTSIRAN—R NOJIMA STELLA Epos Card
20214078 July 2021 tDODOKRFEINRIN—R Seven Deadly Sins Epos Card 2023%12H December 2023 MGALARIAH— R MGA Epos Card
20214078 July 2021 NieR CLOTHINGI/RXH— R NieR CLOTHING Epos Card 2023%12H December 2023 JTIYIUYV - I 7 —ALAIRAPD—R  Versailles Resort Farm Epos Card
20214108 October 2021 BV IARID— R CHIIKAWA Epos Card 2024£018 January 2024 =/IKE T/RRAD—R Taisei Miyakawa Epos Card
20215118 November 2021 ANTILURZ—H—R Heralbony Card 20244018 January 2024 [T ATKEETRID—R The Battle Cats Epos Card
20224018 January 2022 SUPER BEAVERT/RAH7— R SUPER BEAVER Epos Card 20244018 January 2024 WO —ILT>F I RATARIAA—R RYUKYU GOLDEN KINGS EPOS CARD
20224038 March 2022 A AUGIRAN—R studio U.G. Epos Card 20244018 January 2024 [EEHEEVN> Lkl TARRH—R "NIGHTS WITH A CAT" Epos Card
20224048 April 2022 TIGER & BUNNY 2 T/RZXH— R TIGER & BUNNY 2 Epos Card 20244028 February 2024 I\ABAREF TR — R HAISAITANTEIDAN Epos Card
20224E068 June 2022 WBFv > ATIRIPD—R Laid-Back Camp Epos Card 20244028 February 2024 ULBzA IRIAD—R SIROTAN Epos Card
2022406H June 2022 TI/RXTOGETHERAD— R Epos TOGETHER Card 20244038 March 2024 I7AFILIT7>FS—VII U)N—R T/RXH— R FINAL FANTASY VII REBIRTH Epos Card
20224E088 August 2022 B5HEIRIAN—R Chimimo Epos Card 20244038 March 2024 Saucy Dog T/RXH—R Saucy Dog Epos Card
20224F09H September 2022 onBwAIRIAN—R on chan Epos Card 20244038 March 2024 GUILTY GEART/RAA— R GUILTY GEAR Epos Card
2022#108 October 2022 FUN’S PROJECTI/RXH— R FUN'S PROJECT Epos Card 20244038 March 2024 TRZRY hH—R Epos Pet Card
20224118 November 2022 BEEL T UAIIRD(ES U —X IT/RAH—R  Magical Girl Lyrical NANOHA series Epos Card 20244038 March 2024 flumpool TARZXA— R flumpool Epos Card
20224E118 November 2022 &< USHIRAHN— R TOKUBIGUMI Epos Card 20244038 March 2024 Cake.jpTRZXH—R Cake.jp EPOS CARD
20234018 January 2023 SwIAXIRAA—R RACCOS Epos Card 20244038 March 2024 TAO>IRAAD—R CHEIRON EPOSCARD
20232018 January 2023 RETIVIRAH— R Pocket Marche Epos Card 20244038 March 2024 TVFZZX [BLEACH T4EMERE] T/RRIT— R "7V anime "BLEACH THE BLOOD WARFARE” Epos Card”

X 2024371

As of March 2024



<8E> [HAIRELR—b 2023] [CDWT (Reference) About “Co-Creation Management Report 2023”

HHTIN =TT IRTORFT—IRILY —DESHICATTZEEETHOHREEHAREL MR- 20 2 31&2FTLWeLELE.

HLMR— bE BREEBRETHDEARKIC, XT—INILY—DESFEDOTZATI—232V-ILTESDFET., AHIIL-—TOHETTE] AOHR - KR(ICDIRFBNRL
[—RREIRRSIREZ N SDOIREN] ZZERICHRE - BIELVZULE L.

ALIR—bEY—ILEVTRT ORIV —DESHEMFEIT DI LT, BTN —TZ2LDRTEBOZRE EEBIC, RUESEFRDMES. HRUTWEZRITDHZEED.

IRTOAD [UDE] ZRELUSNZA 2O - TRUAREH(CAID EFTOEWEBZITVET,

MARUI GROUP has published the Co-Creation Management Report 2023, a report on corporate activities for all stakeholders. This report is both

a documentation of our management strategy and a tool for communicating with stakeholders. This report has been created and edited with the aim of moving away
from a typical integrated report in order to create a sense of empathy and understanding for MARUI GROUP’s aspirations. By using this report as a tool to engage in
dialogue with stakeholders, we hope to deepen understanding of the Group, attract like-minded colleagues and individuals who can empathize with us, and work together
to build an inclusive society that offers happiness to all.

( HREFBRIEEADMEEL ) Evolution to a company resolving social issues
AHFTIL—TE 201 9FICARLEE. TEZ3>2205 01 OFRICAITT. HRFTFEUF . Well-being [CMWHOZBEEZE 1> /\0 K EUTEBIFTWET,
ZULT2023F6AHICE BDBEHFZESICIMREETDHIC MHRFEBREEADENL] ZESULELU.
SEIDLR—BTE. O [HESBEERREEADEL] 270, BIENSE > T DMHZ ESHKADETEZBFEX TEEBUBRN S,
EALCEITTZEEETTRARERE, TNERRISD [A] & [ CDVWT, BHZRIBASHBEALTNET,
Fz. 202 1FEDLR— FTRESFFWVCRWEERERBNE SO FoIJO0—4ER] 27— &L, BEREFEDIHZ1TILRRIAILTHEE—AND EDDMEEFR 2R EZRIEALUTNET,
In order to realize VISION 2050, which was announced in 2019, MARUI GROUP has set goals related to sustainability and well-being as “Impact” goals. In June 2023,
we declared that we would evolve into a company that resolves social issues to further accelerate our efforts. Under the theme of “Evolution to a company resolving social issues”,
this report summarizes the strengths we have cultivated since our founding in light of changes in our business, and provides examples of various social experiments aimed at
evolution and the people and organizations that bring those experiments to life. And, this year’s introduction of officers, which was quite well received in the 2021 report, is
focused on the theme of “My Flow Experience,” expressing the unique values and diversity of each officer in a more casual style than what is normally seen.

ANMELT—}

2023

R A2 BRXAE20

RERRH A/ N—a Y OFER

EMERGENCE OF

IRIRIMYV/ATIAR

REIC20, ERE, TNETD BRI 0, ONBEAREEDTLT, HR-ADE

R
DADKEERCERL BEH PR BYRETETECE,

CO-CREATION

1/x—varOFER

8RR T AR TAARRLTT.

X [HAERELR— b 2023] F. ZE55MBZELTZEL) Co-Creation Management Report 2023 is available through the following links.
— (BAEEMR) https://www.0101maruigroup.co.jp/ir/pdf/i_report/2023/i_report2023_a3.pdf (English) https://www.0101maruigroup.co.jp/en/ir/pdf/i_report/2023/i_report2023_ena3.pdf
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* I REPHO\SDBHSHE Notice from the IR Department
B AHTIL—TARKYouTubeF ¥ > FILDTEAN The MARUI GROUP Official YouTube Channel 3 ]
~

HHAIIN—T TERAFT ORI —DESFEOEROD—DELT, AZaT57 Yo b [CoiEE—FN! ZEELTOET.
AR YouTubeF v > RILT(E, EFFRKROFETFORHAIIL—T DDA, IREBOUHECKDREMHDIEERELTNET,

The MARUI GROUP operates a community website named “Kono Yubi To-mare” as one of its points of contact with stakeholders.
The official YouTube channel streams scenes from Board of Directors meetings, provides information on the MARUI GROUP’s initiatives,

COIEE—Fh!

by MARUI GROUP

and gives presentations on financial results by IR Department staff. https://www.youtube.com/@maruigroup/videos
[RFAFTI—TOEFRSOFEFEANR ] - [IMBREOERRERSE in1> K] - [RFATIL-T PTUBRTERMME! ] - [REHFBKRTOIS A [CMAL 155! ]

— B R TOMEZE &I —FT B TEF > EHEENEDLS — [DXA#M] DFHE - BRRDIZ&H —REROBREEBKRZENELT
CFORNEDE R LR > bR | [CERAESNTVDIONVEA > RICTHRA ! HHITIL—THENONS 7T ZHIE | EELTVWBTOIS A [CMA] Z4FE !
"A Glance at a MARUI GROUP Board of "Survey of Support Investment in India" "MARUI GROUP App Koshien is held!" "Featuring “CMA,” a program to nurture
Directors Meeting!" the next generation of managers!"
The CFO explains the background and Research in India on how money raised MARUI GROUP staff create an app from Featuring “CMA,” a program implemented
key points based on discussions at through digital bonds is being utilized! scratch to discover and foster “DX talent”! by the MARUI GROUP to nurture the next
board meetings! (Japanese only) (Japanese only) generation of managers!
(Japanese only) (Japanese only)

i

g

12

.,f’g;
=z

https://www. outube.com/watch?v=339SiiKIztI]E https://www.youtube.com/watch?v=mUEfdRiUtw8

J Pr s b - L -
https://www.youtube.com/watch?v=zP8qlX7UbJY https://www.youtube.com/watch?v=—NarytASMQA

m ZOfBERER  Other disclosure materials

«ESGT—4TJw 7 2023 (BHAZER) ESGEED/\ T A —X > AT —FEBEETENL. SHONEYIREZLEDI—EUVTRDFEESHTVET
https://www.0101maruigroup.co.jp/sustainability/pdf/esg/esg2023.pdf Summary of past fiscal years’ ESG-related performance data, current fiscal year’s topics and other information

ESG DATA BOOK 2023 (English edition)
https://www.0101maruigroup.co.ip/en/sustainability/pdf/esg/esg2023 en.pdf

- ANNEARE (BASEM) BHDOANEARE(CET D INETOBMDHEMCSEDOAMEIE. ANEREEDKPINCUS -2 (CDVWTITBNULTWVET
https://www.0101maruigroup.co.jp/ir/lib/h-report.html The Company’s past initiatives and future direction related to human capital management, as well as KPIs and return on
Human Capital Management (English edition) human capital investment are presented
https://www.0101maruigroup.co.jp/en/ir/lib/h-report.html

« &YH > ISSUEO1~04 AF—ORIVEF —DESTECAFT TUdHt (Well-being) | PHRAFFEUF 4 RECAT DL IL—TDEDHEH
&Magazine ISSUE01~04 (Japanese only) ZHAMSELULTWET
https://www.0101maruigroup.co.jp/ir/lib/magazine.html We inform our stakeholders about the Group’s initiatives related to “Well-being” and sustainability
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AERHTHBHE U TE DX IFEROTFTRICAT 3R, HBHMREAFLUTVDBIRNRUSIENTH D T 2 —EDFHRICEDNTED,
KROFEEF (IR RBRCIDKREL RRDAERMENGDFT . BSEVEDE(E. I REP :marui-ir@0101.co.jplCTEFE < TN,

The forward-looking statements contained in this presentation are based on information available at the time of preparation of
this presentation and certain assumptions that MARUI GROUP deems to be reasonable.

The forward-looking statements may differ materially from actual results due to a variety of different factors.

Please direct any inquiries to the IR Department(E-Mail:marui-ir@0101.co.jp).



