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2019 2020 2021 2022 2023
B Active loyalty program memberships
[l Total loyalty program memberships
Source: Bond, "The Loyalty Report” in partnership with Visa, June 22, 2023
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US Consumers Reached New Highs in Loyalty
Program Membership and Engagement in 2023
average number of active vs. total loyalty program
memberships among US consumers, 2019-2023
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Reasons Why Consumers Worldwide Would Use
Loyalty Programs More Often, Feb 2022

% of respondents

Automatically applied rewards

Rewards applied to multiple brands 55%

Personalized rewards 55%

Ease of tracking

Simpler terms and conditions 44%

8% None of the above

Note: ages 10-58
Source: Salesforce, "Fifth Edition State of the Connected Customer," May 13, 2022
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10 Retail Media Trends for 2025: o ] i
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We categorize our 10 retail media trends into three areas—innovation and technology, market shifts, and data and
measurement—as shown in Figure 3. We discuss each trend in detail in the following sections.
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Figure 3.10 Retail Media Trends for 2025, Categorized into Three Key Areas
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Years For Search, Social, and Retail Media Advertising Markets
to Grow From $1 Billion to Over $30 Billion
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US Digital Ad Revenue Growth, by Company, 2023
% change

42% 4%
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Walmart instacart TikTok Spotify Nt Microsoft

B RetailMedia [l BigTech [l Streaming [ The Duopoly

Note: includes advertising that appears on desktop and loptop computers as well as mobile phones, tablets, and other
internet-connected devices, and includes all the various formats of ising on those netod ofter
companies pay traffic acquisition costs (TAC) to partner sites; Google includes YouTube advertising revenues; Meta includes
Facebook and g advertising excludes reported under Meta's “Facebook Reality Labs” segment;
Microsoft data from 2016 forward includes Linkedin ad revenues

Source: eMorketer, Oct 2022
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$27.86 IYAL)
$7.08 $5172
$18.98 $42.79
$3594
$5.08 e $29.66
$20.78 i
$13.90
2020 2021 2022 2023 2024 2025 2026
Il Ecommerce channel search ad spending
W Ecommerce channel display ad spending
Note: digital advertising that appears on websites or apps that are primarily engaged in
retall ecommerce; examples include advertising on Amazon, Walmart, and eBay; excludes
advertising on soclal networks or search engines; includes advertising that appears on
desk and laptop comp s as well as mobile phones, tablets, and other
internet-connected devices, and includes all the various formats of advertising on those
platforms
Source: eMarketer, Oct 2022
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Percentage of Searches that Show Sponsored
Products Q1 2024-Q3 2024

How has ad coverage evolved so far this year?

Q12024 Q3 2024

Sponsored
Products Coverage

+0.6% +0.4%

99% 99% 98y 99%
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Ad Coverage by Number of Words in Search Query

How well do retailers cover search queries as they
get more complex?

% Searches Covered amazon
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Word Count
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eg. Apples eg. Red apples eg. Red eg. Local red
delicious apples delicious apples
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What is the breakdown of large to small advertisers by retailer?
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