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20254018288 *ff%“;i; 5;;%;@3177]);\_ e PLAZAZ VS A YRR T ZETA HASHTAG
20254028 04H d—FUAESEKAa dA—F>UT4—Levav” ZETA SEARCH
20255%02H13H Bt IXE KOMEHYO ONLINE ZETA HASHTAG
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E-commerceD RN LRE

T -~

Exhibit E2

The 18 arenas of could $29 trillion to
$48 trillion in revenues and $2 trillion to $6 trillion in profits.
18 potential arenas Revenve, 2040 estimate  (CAGR. Profit, 2040
of tomorrow, by 2040 2022 2022-40, %) estimate,’ $ bilon
revenue estimate, $ bifon N (peoit marpin, %6}
E-commerce . : ;’%?; @ m260-
7-9) - -5 1000
a-5
Al softwars and services X ;ﬂ oo
18 potential arenas Profit, 2040
of tomorrow, by 2040 2022 2022-40, 4 estimate,' $ billion
Cloud services ® 20 o revenue estimate, $ billion 3 (profit margin, %)

Space @ w0

Cyparsacurty o0 @ Choudsarvices (10-16)

Batteries D ] 100-320
o @ Electric vehicles @-10)

Streaming video ew (@ w0000

Video games. o0 () smoo0se Digital advertisements "ggg)—zsoo ) :gg;g?o

Robotics 7 ® wosomn)

Industrial and consumer biotech ® 0 ® so-w05n

Future air mobility Lz ® 75340 + %0-70 (10~20)

Drugs for obesity and related conditions % - 120-280 (9-15) *  30-100 (25-35)

Nuclear fission power plants -8B . 65-150 (7-13) * 5-50(5-30)

Total 7250+ 26,000-48,000 (8-11) 1,900-6,100

Hi# : McKinsey Global Institute Thenastbgaronssofcompetiion 13

The next big arenas of competition
https://www.mckinsey.com/mgi/our-research/the-next-big-arenas-of-competition
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CN 518D EFIF2040F X TICHFH L T29JE~48JK FILDINEEZ
FHHTEFRATNATVLS

BOLRENFEINTLSBE-commerceld. T TICEELRHDHT
HB1EFTTHESAIDBTULICIEADNRIAZFNTED.. 2022FED4Jk
RILD52040F £ TIC14JK~20Jk RILICHR T3 e FR TN TWVWS
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US Consumers Reached New Highs in Loyalty
Program Membership and Engagement in 2023
average number of active vs. total loyalty program
memberships among US consumers, 2019-2023

179

16.7 16.6
14.8

9.0
- 70 74 _V‘
L
2019 2020 2021 2022 2023

B Active loyalty program memberships
[l Total loyalty program memberships
Source: Bond, "The Loyalty Report” in partnership with Visa, June 22, 2023
351086 =M | EMARKETER

USDEEEIZ2023FICEY L TIT.MEDOOCVILTF« 7OT S LREIC
BoTHEDH., THIZBEESDOHHT. IS5ICEDRD50%ICFEBAYIC
BMLTWVW3

Hi88 : EMARKETER

US Retail Loyalty Programs 2024
https://content-naf.emarketer.com/us-retail-loyalty-programs-2024

34

Reasons Why Consumers Worldwide Would Use
Loyalty Programs More Often, Feb 2022

% of respondents

Automatically applied rewards 61%

s
s
- 8% None of the above

Note: ages 10-58
Source: Salesforce, "Fifth Edition State of the Connected Customer," May 13, 2022

275542 eMarketer | Insiderintelligence.com

REASLBEHZH OZHRIIBRERAANDTIEX - hXAEZTALX
INEETITD  N=VFSAIINENYRILERBE. SI5|UND
O4VILT 1 FRZFOERLH S

8 . EMARKETER

Guide to customer loyalty programs and what makes these successful for retail brands
https://www.emarketer.com/learningcenter/guides/guide-customer-loyalty/
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HED) F—IL X T PHIFIF2025F F TICHIFLE15.4%BD1TI5E FILIC, 2028F FT27 4 REREZHIFIBZI L FHTNTWVS

2025FE DV T=I AT TIcHIT3100 ML > F(h#E)
10 Retail Media Trends for 2025:

Coresight Research Analysis « KET7x—3v FOBHIL
BEERIRARIY—FRLEE. o1 b7 AT L1 OMICHIRAR

BRILE7#— v h28EATS

We categorize our 10 retail media trends into three areas—innovation and technology, market shifts, and data and
measurement—as shown in Figure 3. We discuss each trend in detail in the following sections.

Figure 3.10 Retail Media Trends for 2025, Categorized into Three Key Areas ° ’r \/1 l" 7 U 7___”/)( 7__“’( 7
SRIFNFBEEILELDII VAT UT—ILAT ¢ THEOBFE L
HE. MENLTIMELUEBNKROSNZ LTINS

G

£3

VTN AN N
O o
N/ =z
Market Data and
Shifts Measurement

« TUNITFRIVLEY—IIL
HEEO—MOTELIITERL., 20178 EZEBLIY—T T«
VIREZOHETINT 7RI —T T4 IDT SV R2RR
TRDICIF. FTYA MLEEZILKRT B EHBRFHFEINTWVS

Innovation and
Technology

1. Role of Al 5. In-store retail media 8. Importance of trust and
2. Programmiatic ad buying 6. Full-funnel advertising LR0SRarency e 1 \ — S~ = g gﬁ{ t
% Adformat exbansion o Firstbary data 9. Measurement standardization St!\ R TAT 2 o ) _ \
,,: Stiatagic pa::e,smps o i 10. Growth of new RMNs ESICHEINTE =TT Y TPN—=YF S A INELE
offsite retail media :\: Y R— y@;ﬁﬁ%ﬁjﬁg 2: 7:!: D . ,K%/\nj F—~ \/Z@ﬁaij(ﬂf,b‘
ree: Coresight Ressarc Ei& £h3
- BRCEAMOEEN
148 : CRITEO BRAB)T—IAT 1 7 TEIEVREDI . BENTA—TIVAD
Retail 2025: 10 Trends Shaping the Retail Media Market J:tﬁb‘;ﬁ L < ANGY (el )N ;E*%L;EHEEIJ\DIE%@ L% wle %1%§IE3- %)
https://www?2.criteo.com/|/126241/2024-12- %‘gb‘%%

30/85z8qb/126241/1736361406dStalMnt/Retail_2025_10_Trends_Shaping_the_Retail_Media_Market_final__1_.pdf
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Years For Search, Social, and Retail Media Advertising Markets US Digital Ad Revenue Growth, by Company, 2023
to Grow From $1 Billion to Over $30 Billion % change

42% 4%

s
e osm
- o r—te
- Retail Media: 5 Years B
3 2016-2021
Ko [ —
§ Social: 11 Yoars -
g e 2008-2019
3 y
g e Search: 14 Years* e
g e 2002-2016
-|f =
AR3 = 9, ~~
€} % 2 [ | ]
e 4 hulu ‘x’
Walmart instacart g SG’W ' g M,c.,osoﬂ Meta q
*

MR 000 N6 65 M6 N7 200 I N NN MR N XN 08 e M0 MO MO ND NN N2 D3 NN

B RetailMedia [l BigTech [M Streaming [ The Duopoly

Note: includes advertising that appears on desktop and laptop computers os well as mobile phones, tablets, and other

M Retailmedia W Social W Search**

mxw"zmm c'vc tn;x‘ 2:: "':wa’nal«)m & A ot ahaikasii "w::fm:‘;::”v morket Inch mg"'m:(;;::vl c:momr condions: Nstorkco) rends of internet-connected devices, and includes all the various formats of ising on those net ad ofter

the DAertmng market, Mstovicat evds of 60th megue. maewro MY MEV: rEDNTOd rEVIVIES o ANy 5 AUNVSNE, 58Otes fram odhey 7senroh Srms: companies pay traffic acquisition costs (TAC) to partner sites; Google includes YouTube advertising revenues; Meta includes

ot from STUTCAT, ContATI Anwze uog Mcrhadar Wrtariman wath ezacuitsen of o GeRCWE, brands, Facebook and g advertising excludes reported under Meta's “Facebook Reality Labs” segment;

1ucdko publahira, cved othir ity koders Microsoft data from 2016 forward includes Linkedin ad revenues

Sowrce: edovietey, Oct 2022 INSIDER eMurkater Source: eMoarketer, Oct 2022

T ENEr .
279179 eMarketer | Insiderintelligence.com

GoogleZ Il ¥ § B IRFEE B LEN 144, Facebook*Instagramz &' d T TICAFDAmazoniZHEW T, WalmartZinstacartO A EEE LW
V=2 v LILEDLILENMNT TRRE L eHSRIEICHO T HSETRE (£N&n31156,000/7 FJL L 11152,00055 KJL)
H88 © business leaders square wisdom H# : EMARKETER
BHONFERTRINEISEC U T—ILXT 1 T~R2ILKY BHIH EEHRANEZRILT 2 F v R~ 5 must-see digital ad marketing charts for 2023
https://wisdom.nec.com/ja/series/orita/2023052601/index.html https://www.emarketer.com/content/5-must-see-digital-ad-marketing-charts-2023
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US Ecommerce Channel Ad Spending, by Format,

2020-2026 BWTBIVF—=IAXAFs T LI

billions
- + KEICEWT20265F F TICECF v RILOLEADE H 202050
MEULETECF Y RILDLEDIFLAEDRRICERINS
$56.01 $15.89
s46.56 IEXE « Walmart@ECH A MIUT—ILAXTF 1 PIREDFELE « F)EHAETL
LECET I $10.62 o VF—=I AT 4 7IREZHRDZETIE. T—RICEDCETEMRD
$32.64 RIS TE3ZeHKEiR
s2786 [
$7.08 $5172
$18.98 S $42.79
— $2078 $24.85 ga9ot
$13.90 ‘

2020 2021 2022 2023 2024 2025 2026
Il Ecommerce channel search ad spending
W Ecommerce channel display ad spending

Note: digital advertising that appears on websites or apps that are primarily engaged in
retall ecommerce; examples include advertising on Amazon, Walmart, and eBay; excludes
advertising on soclal networks or search engines; includes advertising that appears on

d and laptop comp s as well as mobile phones, tablets, and other
internet-connected devices, and includes all the various formats of advertising on those
platforms

Source: eMarketer, Oct 2022

280127 oMarketer | Insiderintelligence.com

tH#8 | EMARKETER HE AV EVR - FI—VRNTHAYSAY
Retail media to sustain rapid growth across search and display in the US

AYVRTFIZNYAZ—IDSmOBUVIE ! 2RNTBEUT—ILXT 1 TOFIEL G
https://www.emarketer.com/content/retail-media-sustain-rapid-growth-across-search-display-us

https://diamond-rm.net/management/businessplan/462946/2/
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Salelallhamlri s

Ol 508 « H—R/X\—F 1 CookieiflzERIC. BENMROEVIFT—IL
10,000 9,332 AT a4 PLEDVHEE
Aben T | .+ 2023FEDYF—ILXF 1 FIRETHIEORIEIF3625EMISEL.
HIEL122% R EE 3 REL
1,070
5,989
6,000
4,688 e
4,000 3,625 = 7,942
2,983 220
2,292 135 1
' 5,244
2,000 90 Yia 4,268
2,202 2,848
0
2021% 20224 2023 2024 20254 20264 2027
ECERE o 5MERs

CARTA HOLDINGS /FI9NA > T 70 NAX
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¥*E (20214)
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Sponsored products growth increases 10% on average over the last quarter.

Percentage of Searches that Show Sponsored

RED) TF—=I AT+ PILETEORE
Products Q1 2024-Q3 2024

How has ad coverage evolved so far this year? « 2K LT AR —FREROAN/NL Y PIFBEINFETFY
Q12024 Q32024 +10%3&10

Sponsored

o Spon  Staplesh$FICEVERE(+17%) %588k L. Target (+12.3%)
’ HELTWLS

« Amazon&Walmartid, &R L THIZD) —H—THD.
IZIFTRTOBRRTLELNERTINDS

+0.4%
98% 99% +7.0%

76%
71%

amazon wamatst SN @taet Miswpes  xmO0y
O

Hi#8 : Pentaleap X Colosseum Strategy

H2 2024 Sponsored Products Benchmarks Report
https://lp.pentaleap.com/hubfs/Pentaleap/H2%202024%20Sponsored%20Products%20Benchmarks%20Report.pdf
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Walmart, Amazon and Staples cover long-tail searches most effectively.

Albertsons and Best Buy show room for improvement.
REOBRVWRFESR Y T—IXT+ TILS

« Amazon&Walmartid. #EF—7— FRRICBEVWTIEICEW
BEORRBEREZREMLTVLS

Ad Coverage by Number of Words in Search Query

How well do retailers cover search queries as they
get more complex?

% Searches Covered amazon

Walmart )<

M Staples

. « Targetld33DDEEF—T— FTHE0~0%DSIEEZHERFL.
& OFES L ERTHEEIEAEW
@ TARGET

Qfice « Staplesid4DDEEF—T7— FOBREBEHNRBUET

[Towes)

« Albertsonsi3ZB{EADF —7 — KX L TIF80%DIEEEFE S '
3XF—T—FRULEICRZEBENKECETTS

Word Count
1 2 3 4

eg. Apples eg. Red apples eg. Red eg. Local red
delicious apples delicious apples

Hi#8 : Pentaleap X Colosseum Strategy

H2 2024 Sponsored Products Benchmarks Report
https://lp.pentaleap.com/hubfs/Pentaleap/H2%202024%20Sponsored%20Products%20Benchmarks%20Report.pdf
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The bigger the retail media network, the longer the tail.

Percentage of Head-Torso-Tail Impressions by RMN 7‘5s/ F*ﬂtg:tw u ,;__"'xa_"‘r 7&;%““

What is the breakdown of large to small advertisers by retailer?
e . « Amazon&Walmart®D & S B ARFIERMN (U TF—ILXFT 17Xy b
eal orso Ell

7—=2)& TOYJT7—ILER ZHAL. BLVWLEEZIWDA
i i CTLTRBEERALLTWS

Walmart >j<

« —H. CVSO & 5B/ NRERMNIIDBDLEEICKEFELTHD.
LEENHBRT B AT LREZRITS IR LD HS

@ target

o ZFDH. NMNARERMNIZILEE 7 +—< v FOZKE(FER
AL =TI CHELRER ) ZED., TS5 RICE>THEAONE
LEREEEIZIVELDH S

BEST
BUYa
M Staples
Office
DEPOT

YCvs

Hi#8 : Pentaleap X Colosseum Strategy

H2 2024 Sponsored Products Benchmarks Report
https://lp.pentaleap.com/hubfs/Pentaleap/H2%202024%20Sponsored%20Products%20Benchmarks%20Report.pdf
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