ZETA

PHRE EFHE
(FRFTERUKRRAREMSEICE T 5FE)

a5 J—F [ 6031
2025 &£ 348 31H



Strive for 17 and beyond

VISION 2027




Strive for 17 and beyond

MZETA

F77=RALRT=Y DS S
EEWEICK DBELRT I 5B ZREADESH

« ZETALX DM&A o JII—T3H0EH

o VI RNYIHSDEMEEL o ZETAICEHESZEE

o VE—HFTF4 UIIREEEOEE . REHIZE

o TEEMRIRAD S ST
o MEBRTAOED A

BESROTSLIRBLFAERER

THYRRAF—T

751 L RIBRIcAER
BESEEDOE 5L 3HEL
KIELT B T—IXT 1 TIRE

AV — AT 1 TREOFIRERM
IREBEETD S 542 ZNNE

BIFDZETACXS U =W 2=y b T BTBIRIARTBHRENRIAEFN. TNZERICSBDR/VERRIMEFTE Y, . TNS LI FP—MROFEVI T—ILXA T« PIREEZE. UGC
TEALICBHAT « TEEREOFREXLERL. EERRZHBALTVERT. TNOOWMDIEAERIRT BIODIEHEED E. ~S222 3V ATF—OTREI B3 FETY,

IRE#RERTDHIL

HiE T 7 —ZA MR T—IICBIT MDA THRATIHICH T ZRMERIELEL TED X LI FREEOEREICHTIMBEFITELTVWBEEZTVWEY, CDdH. LH—EIRZR
L. BERNREREE. BEREROABRSTEAREREDOII 2 =7 —> a3 Y OiER. L TRERVBHMEVEORIETHRIEL TV FETT,

731 Lt EISA D %R

TAYRIT=IICETBHRIG. —FNBROLDTRIRHFRTFTILNBHDTH D EHNEELLEITUVET, Strive for 17 and beyond(C#i < PR EFEZ RIEX . #EHIAE VR
RE—REHHFL. HRCERTIEEZRELTEDET, TO—RELTT S LTEAOLISHEEL. BEREOIA. EEAESIRUI—FRL— b NF Y ZOBLICHERDIBATL

EESER



INRKD
AX—AXT 1 7%
ZBELET

AV —AXTFaT7Lld. VTFr—=IAXTF1 7LE%
FLHETRAT—AFELERITTIIHLS, 7
SYVRTLEDAT« TER. AEBOOFIAZIYHA
FEZHEISIFEZBELTVWET

ZETACX2 ) —ZXD\EFERLIAXAV KR, 2F3=.
Ny>ayJ, xal—>ay, A14vVITa 7
OJSLBEETORBE ZRINEZ{ELTVWEE

-

%
Er3JkMtiS

ERDOIY—IX T« 7RI
[RE721TT202TE X TIC
KAICE LS B VWTRIRIC

KT B RAH(P8)

+1000%mE

UT—ILAT 1 TIRENED
AIHALE+100% D =LA (P14)

%

1795ErL

RO F—ILXT o PILETS
12025 ICHIELE15.5%E D
179518 R JL & F38I(P55)

=i

130074

O —AX T4 ZICBERA
UGC% 13005 %= &% (P15)



00 TVEITTHTY

00 Table of contents

0WITIEIT+THIV

MZETA



00 TVEITTHTY

00 T9€¥ VTV

D) F=ILAF A TILEEAV—AXT 1 ZICEN

2 | HEARESHEOEARSEHIIIEES
3 | ZETACX2 U —XI35FA. =Z:xI3aiHALE+63%

4 AHUEORELIC& DBEEORBEOITE

MZETA 6



01 RHERREEETE

01 Table of contents

01 RERRE EFHE

MZETA



01 FREREEFHE

01 AV —AAXATa 7 ENICEADZ Y FLEETHIEFA

AR—ZAXAT 1 T7I3GE. VT —IATAPLEZECHSPIBETHICEADL TS FRTNS
EDDHLERITIHRIAT—IAAT A THESRETIESRATIREL, TESICHYTIIVTa yFHH[/TIND

AX—AXT17T
BIEF AT TV B LERBEETS
o — Ay S N g= =3
FES A wEns  CC0he  pboowms iR
(f8F)

O vILT«
pe— 20254 5,982 8,408 12,237 1,075 21,720
20066 7,389 9,482 13,858 1,224 24,564

SNS

(RUSNSTS) ERAIRRER 20274 9,107 10,454 15,574 1,396 27,424

HB RN R CARTA HOLDINGSTCARTA HOLDINGS, U 7 —IL AT « TIRETHAEZ £ (2025F18238%XK)  https://cartaholdings.co.jp/news/20250123_2/

BRARHYAN—I—I > b THAN—I—J x>~ 2024FERBELEOTHHEEZEM (2025F2827HHRK)  https://www.cyberagent.co.jp/news/detail /id=31459

MRS A N—« NX NR028FEDY =S v ILAT 14 TI—7 T4 I Hi5I131K2,038(FM. #iFELE113%DRE L. 2029F(C132024FAK91.815. 2JK1,313(BMIC) (2024F118ATHER) https://www.cyberbuzz.co.jp/2024/11/post-2595.html
B ECARTAHOLDINGS TCARTAHOLDINGS. T &I A R—JRETIHEEZ EMI (2023F12H218%K)  https://cartaholdings.co.jp/news/20231221_1/

MZETA 8



01 FREREEFHE

01 3DDHFEEHER—FITAVFICELBIHEEETIL

-

AR —ZAXT 1 75

ARX—AXT1 T
SHBOOAT—ADHRNE 73T
A—H—TOIRYIVZPOA
VILT« 7O Z LBEDCXE L

£/ Mo EE D A fn

X

g

3

7]

%

#H )

= JF—IL AT« 7ILETHIE
DF=ILXT 17L&

D27 a4 >JILE. SNSIKEIS
FE. SBREEENNMRAENS
v FLREDH

S DRIREE

ECYUa—>3 > i ZETACX Y —X

HHEBER-bTxUF
DEBeRBZIEIRZR

MZETA 9



01 RHERREEETE

01 TI914T4 A=~

-

BROBEHGZ3DDESRIZETACXD V=X, VTF—I AT« T7hLE. AR—AXT47
2 HOHVEDRETIUGCR I T—ILAT 1 PILEF L ORMMEZZRARICIER

3 | ZETACXS U —XWNE % ER LI READ - HOFMAITIREFII L L

hERE =5tE X ZETA CX ) —Z‘G)EJZEZ:EH?GJ D) F—=ILAT 1 TILEINEZEDAHDT-8.
D) T7=I AT« TILE. AV—AXT1 7ORERIZT v 71 FER

MZETA 10



01 FREREEFHE

01 ZETACXDERFALRSZERER. siFERELL TE S D KIEEM

« ZEDFIHALE63.7%18 L RFICHER

CHRBEREGICMATREISITY

E:\)ﬂl:. LT FOT7y 7L 20X EILHIEM
R REZ BT

cFT-HROBVHERIRAICED.
TSR3 I7O0XEILZBIET

cUT—IUXT 7RG AY—2ZX
TAT7TBEYRZIATEREET
el

23/06 23/06 24/06 24/06 24/12
et TR £+ T 57

MZETA 11



01 AR ESTE

01 ARV IBRIETFTILDZETACX> ) —X

wz) T

1t ZADFRTE LD BELE
ICHfEE L L TREA DD

HEFNG TS S Hreh e

MZETA 12

Mroe b

(B3 )

At Y RNBEHBHUED RERIC
B LIiC. RIS T7 > bOER.
FrBBEISATYROTY TR -
JO0ZREIIICK AT LELER

« ZETACX> ) — X DN HFHREED
REERIZRBZLEITTIERL. ®EKY
IV, JFAZIRNYSaRTRED
ZETACX> U =ZX@aA>YF>Y)Yy—
ZBED. UTF—IXT 1 TILESE.
AX—RAAT« TEXOMERER & &
DEEBE



01 FREREEFHE

01 VF—IL A5« 7ILETHISIZ2028F ICIF1IKAM LDFRIEIC

BECEXRE | [EHEXE

5,982
3,761

’ 550
3,092

356

244
(f&M)

20224 20234 20244 20254 20264 20274 20284

% HEL R AECARTA HOLDINGS 7L 2 1) 1) — RTCARTAHOLDINGS. U F—IL X5« PIRETISAE %R (2025F18238HRK)
CE) 75 713 LERORRER & DERK

MZETA 13

s MIHHRIRIZ2024F D4000EMA D 5 2k
x

- ERH15132028F IC1JEFIRREAR R
TR

« BN OBRECH THIBIARZERITL



01 FREREEFHE

01 FUHEALE+100% DM RZRE B3 HHD I T—IL X T« PILEEE

o IREINZED FIEREILE T+100.9% D&
+100.99% PR

IN=(0E:S
3Q 4Q 1Q

24/06 24/12

AIHALL

cWEEoFVAREER L LTEE

1Q

2Q

MZETA 14



01 FREREEFHE

01 UGCH*1300/5 1. muHALE+22.7%3EN0

9,815,946
9,153,198

10,249,216

3Q 4Q
23/06

MZETA

10,723,109

11,378,060

1Q

2Q

24/06

AUEALE

+22.7%

11,757,718

12,465,892

3Q

4Q

15

JFIAIH
13,160,133

24/12

« JF A 3EIFREALL+22.7% TRERIC

i 24

cA—-HEMEOIYTUVEMICED.

AV —ZAXAT 1 7 DRIV B ERMH(E
EN = =y5y



01 FREREEFHE

01 ZETAHASHTAGA I FRAICHEFE. 70X EILE A=A XT 1 T7ICHFE

BREY Iy o8>

- ZETAHASHTAGD Fi R A3 | S S B
1,549,034 (2024£F125)

cHERNYIaRITEHEML. TV
F=I XY bOEERERR

ZETA HASHTAG

]
. Dy VBMNEZISHEML, 1 -YL

ERNY 2RI DESZNRIICIEA
40,4941

Ny aARTDMBHBIFRICED.
A—HoRXFHEREL. TRy
T=SXD Ty IA

516,627
(202343A)
7 T
300 4 1Q 2 3  4Q 1@
23/06 24/06 24/12

¥ By ISITEIRZHD Ly BORBOMRI Uy S8 BD &Y

MZETA 16



01 AR EFE

01 ROV —AX T+ 7EEDKITEH

MBDEA. BHEENLTHILTWIERDKITES

. 4

BERBEER 3’86775)\%1 1’78075)\% 1’70075}\>:<4 380EAX6
mstnasH 2,00056uc  2,0805uL 1,4005 ¢t x5

EXMIFE S —LL ZITEE LA

BEXC TS

IFASREIITREL. Ny2aJ, Fal—>ary, OMVIT14 OIS LB EZEHETES LT,
EOHBENTIVITEAVR—AAT+ TORERICHDIEA. BRAMYTZBIET

%12024F12ABFR 7 = 75 k& D3| https://corporate.kakaku.com/press/mission

%220165FTH Rt HH I AL TL R — & D35 https://corporate.kakaku.com/press/release/20160704
%32024F 128 AR T A XA RAILTL XU =& D5|A https://www.istyle.co.jp/news/press/2024/12/1211-2.html
¥4 7T E TV O— REECE HEIZ2024558ECD = W2 52E & D 5| https://ecnomikata.com/ecnews/42947/

%5 2024558 #he1$120Z0 7L 2 1) 1 — X & D3| A https://corp.zozo.com/news/20240509-wear-renewal/

%6 2025828 EX T L — TR 7 T ¥+ b & D3IA https://www.rakuten.co.jp/hedgren/contents/aranku/

MZETA .



01 AV —AXTF1s7HhH6xEE. BEICES

BHAT 4 T7hBIavEIdAL FADOERICER

. 4

H\ l‘:‘tt\*Es
k. 4,283 381wm 153,599
N 669:m " &
. (5 B1Hi#G.com1881&M) 5604 1,970
N savEYIERE DT —ILEE ZOZOTOWNZE
e 13wM 421 M 4,647 &M

MREtH NI L 2024F3FEFRERAER L DE|H  https://ssl4.eir-parts.net/doc/2371/tdnet/2431160/00.pdf

MBI T A X R )L - 2024F6 BHRERBEER & D5 https://ssl4.eir-parts.net/doc/3660/ir_material_for_fiscal_ym3/161911/00.pdf
HIE$EZ0Z0 : 202453 FHIREEIEERI L DE|A  https://corp.zozo.com/ir-info/files/pdf/6ea89f34d1d03bf89f002c8154728dac9179b012. pdf
BRI I — TRt | 2024FEEHIRENAER K D5|H  https://corp.rakuten.co.jp/investors/documents/results/

MZETA 18

159,577 M

25 713&m

ERNECEHEXTIEZDMET)

5%9,550%m

KN RYIDIETTEH



01 RHERREEETE

01 2027F12AHAICERFZEITEM. EES1EM30%DEIIEE S

2025/1288 2026/128H 2027/128H
BiE BiE BiE
=)
ol 23.0 29.0 37.0
=ERE 7.5 10.5 17.0
EEM SR 32.6% 36.2% 45.9%
S 4.8 6.8 11.0
(GELEdR) 17% 30% 30%
" 0.8 2.0 3.3
B4R @4.2F @9.9F3. @16.0M

#12024F 2R8I, FHIOZRRE
X2 EEFIE. SEIEMELcRFHUEDRE LalIc 51T B IREDHIE
%3 Fp 2 Bl 3B B R 2 202582 A 25 R IRE DEC SR RMA B TR L 1

MZETA

19

CUF— L XT 1 PR REIE L EED

HITDRAH (MRS IZHDIAHLL)

T RAT4 TIREDHEKR. I7—

AATA TEEOUBLENDHT v
1 RER

HEZRTIIEEHIEZD LD BHHKEL

FH 5| TH T /BHOICIRF



01 RHERREEETE

01 R RRH MkEiFe L EFHMFTLDIRA LIFICL DR

TAYERRTF=

25/1248 26/1248 27/1288 CAGR R ESIIPHARESEORSICIT
HE FHE HE 3% IFLEZHBTFH
N (BERM)
LR 2,300 2,900 3,700 270t RRRERERT S L CRERR
FERLE N +269% +28% giEIEtE & DB
(5 BFHFLE) 730 1,060 1,380 P RREONBERIIEES
37%
BUHALE - +459% +30%
(5 Bk L) 1,570 1,840 2,320
229%
BUHALE - +17% +26%
o L #FI2S 1,930 2,450 3,150
28%
BUHALE - +27% +29%
=E S IE 750 1,050 1,700
S51%
BUHALE - +40% +62%
eEaN 85 97 109 W

MZETA 20



01 RHERREEETE

01 FERIEIZDIREIE

TN =T R TI—TERFEX

G

ZETACXEAT 1 K

70.9% -17.1%

430,

192

DK LUGCHE

AIHALE
+9
|HZETAS E#aFa= IRZETAR $£5283% IHZETAEFICAGR ZETA CXETREEE S
(202446 5~202459A)

X 2024128813, FHAOEARETH -7l &, BEFEDORBEOFTEICED. —HOETHHLLOLBN TE LV ICHEEZRERL TV EL A

SRIIIEHARRC TEEEREEN L TORFETY.

MZETA

21

1316574

FiHALE
+116 5

ZETA CXEER T B




01 FREREEFHE

01 EXRFRRIIFEELKPIL L THHGEN L E = XH

Fo LAt FREETE C ZATRBICL 2 —BHNRRED B 5000, EFRFIHRIFERICHERER
EEMZEDO LY RRET Y T LY REiEF L. IS Dm EhMEET

SREETIERTHLD BEFR(BE) 1700 1700

SREETIERTPHID EEFRR(BE)

i prars
— R

=ESilEa=o

s 34.8%
FE A ERAEDE B 32.6%

28.7%, 1050
750
14.0%
10.5%
282
-116
22/65A 23/65A 24/6HA 24/1288%3 25/124A 26/124A 27/124A

W1REETIERTZ I&. 2025828258 ICRIR LR EETIERTICE D < 8E
X2 R EDEERNZEDOHME(AZETA 22/5801Q0YE F N TULZRUME)
%3 202412 ARG, FHOZARE

MZETA 2



02 ZETA CX growth

02 Table of contents

02 ZETA CX growth

HEBN/RRER/T—T v MESR/EHBN/ECRIETI

MZETA



00 TIEIToTH<Y)  O1HREERHE  02ZETACXgrowth 03 Market forecast
F—=N—Ea—

02 ZETACX> U —=ZXD22oDA>E T E6DDF—T—F

X - MEE QSR HERROBY
. cc:lv_Z)(j_-‘«{ 7 - UGC%&%@?E%

“NTIVR’Z—=Hw |k “ZAbYO’ESRR

D) —=XEmED “TEEHAR"ICES

BN F U7 =21

“ucC’r LT F1a= - BREHED
NySaBRJ *al—>3> “DF—=ILAXT 1 7ILE”

MZETA 24



0 IIEITsTHT)  O1FHEAEERTE  02ZETACXgrowth 03 Market forecast
SR

02 ZETACX2 U —XDZA1>F v

ECEIRIRT - ¥ 1 MR
ZETA SEARCH

LEa—-Q&A

ZETAVOICE

ZETACXS ) — X Drhtx
FRNSHEECNTI Y RO=Z—X%E-T
fBDZETACXS U —XBGZOEE YL L TOREIHIES

AV—AXT 1 7D EIF3UGCr L TH&E!
CXRALOEELRBERTH S:EAMTIRE
BREEROELICHTFS

X Q -

Efp % S ERELER ERYAR— b

@ N 4

2 U7V BIRTEkEE

MZETA 25



02 ZETA CX growth
L

02 ZETACX2 U —XDZA1>F v

EC¥al—>3>

Ny a2 J5ER
ZETA BASKET

ZETA HASHTAG

JFAZICKHECUGCE BB Fal—>a>ya0TrY
HEZICON—ZAXAT 1 TICBMT 5 L HEiRM
JFASPNY 2R EDOBEDODREIHIRR

ERERPIFOASH SNy aRT%ER
H 1 FREEILIE T TR ASRAICHEEFE TS
OAX—AXAT 1 7 ESNSZE DR CIBE LMNARBEIHiED

t ¥

ARPUT7 v 7 SEOME Lt arvy %S

MALEN

MZETA 26



00 TVEIT«7H<Y)  OlFhHERRESTE  02ZETACXgrowth 03 Market forecast
SRAEN

02 ZETACX U —XDZA4>F v

LaOXY R 7= AT« TILE

ZETA RECOMMEND ZETAAD

BRIy L > TERBEVIRZFEIET S EL VT 1 ET + DR EBICKETATHIBAREEDH 2 ) T—ILXT 1 PILE
JFAZTREDUGCICL > TEENZESHDERD YFICZETA SEARCH L E# L e iRRESRLS IS VIELRIA EN S
Strive for 17 and beyond®beyond %185 XHiFE H &R

1 {3 N i PE

BATHER BHABETIVYIHAREL NS XTLEE TRRY b7 -8R fRfEHER L

MZETA 27



02 ZETA CX growth

BN

02 ZETACXD U —XDZA>Fv T

A1 vIiT<smE

OMO - DX
ZETA ENGAGEMENT

ZETA CLICK

ERBIYFRAY M EERLTA 2T 1 T ORMP
RAL=—STOJSLDBEABETI VT —I XY heiEkt
CXHEICEDEEOIVILT s ZRLEICES

ECEIESHZ S —LL RICBREFEHT — 2z & - 7B
U7NET SRR L TERNGY—7 T« > JERZ RIE

X 202

URLUAAIL Y+ QRO— K 1T [EBEN—-VFS1X CX({ififiEm £ d3az=74EMEE BEOT7ULEE

28

MZETA



02 ZETA CX growth
SUmiBN

2B OCTVILFo-mET>YS Y TZETAENGAGEMENT]

BRAYFRAVEDIVTF =AY P 2FEHIELERED T 7 b, ERORPNLGHRRERBICES ISV Va—>3>

O1¥ILF <L LEa—-033 - Q&A

ZETA ENGAGEMENT ZETAVOICE
ECEQSa=/—a i LT
SEEE. ECDY — v )LESBED INE

Ny aR95EH

SYFRIY MCBRDERE
BT T ZETA HASHTAG

ElEEmE. UGCERINI=2JT
B LY FORR. ABRAICHEFS

ECXal—>3ay

ZETA BASKET
(ks e AVl d &bl bl HBENFL—42—¥LTaOY—X
b7 7O—FHE AT TICBMT 3% L HERM

YF—ILAF 1 TIEE
ZETAAD

BRREBUETEE=_—XICEo1k
N=VYF 51 ALEZERE

MZETA 29



02 ZETA CX growth

UR=E%2 PN
ERIBN

02 X BEEOAYILT«

2017EFEBFDUSIZN% U EDEEAOCVILT 7O S LZEA, EEAXRICEVWTHXZERL-EA - RELDHEESINTWVWS

kDO VILT 1 BIRDRE ESEDIER

<L2017TERROOCVILT « TOJ S5 LDOKE> <EA - RELICEBZI VT =X bOsab>
O VL7« AT 5 LREIFFEEE L D HEM12%~18%DENMINEZ SEAVEATEET I T < SR OAEREEZ 700 5 LICED BEEHENM

B5T—AT. FOYSLBERICAKRERIZ FEEL TV

CONVERSION

LOYALTY

BAR, Y METEO IO SLTIERLS . TESERT—XEFALT H— R/N—F« CookiefRFIDFHEDH H D . [LEDHDFFIEF TIZHL
BETEZIER T INEN. HEEEESIDIIBMEAT Y TIT—FLT BELOENDIEbE BN L LI-EHNGERED RO SN TVS
=iMtER3 C e HEEICH - T
filifEd B 45 BAEOZVERZES BAPOISZEALE
ANDBIRE I BRE(LE FREEEER
88 © Accenture
SEEING BEYOND THE LOYALTY ILLUSION IN=YVFZ1AXBE =
https://www.accenture.com/content/dam/accenture/final/a-com-migration/pdf/pdf-43/accenture-strategy-gcpr- X1 VBEBOD=—XICEehtE D{‘Y’)E‘é{fm&mﬁ:&%ﬁﬁ;#@ﬁsw
customer-loyalty.pdf TohESRERET N=)

MZETA 30



00 TIEIToTH<Y)  O1HREERHE  02ZETACXgrowth 03 Market forecast
HmIEN

02 BIF—EXRDRE

ot
H
at

R—=T v b2 —XZR R I-H B
HA) U —-XDSBHREICHVESTREEMDOER

e,

By fed

N
20074 20104 20134 20165 20194 20234 720254

)

2441258
SRS

MZETA 31



02

BUREREE ZETA CX

HmiEl>rFro—oO0XEiLt

ZETACXI ) —XDERRIIBEICHTREFREFOCE T, BEAZIROALELE7OX I EZEAHT

ZETA SEARCH

BREREHELEICHFS
BARBOFIAIT—2%ZREAREIC

ZETAVOICE
LEa—2I7 TREHROBER L

Ny a2 )F— I AT 4 TILE
F—U—REERITZITT—ZICH

MZETA

02 ZETA CX growth

i B

32

ZETAAD

BB, FI3I. \v>agJ03F3RTOD
BEFFHALTIOVY—AATA 7EED
EiF3

ZETAHASHTAG

EREINTNY Y 22T 3REDKDIA
HERY LTHEH

5= AT 4 T7IREDEYITF+—7—
RIE#EICH



02 ZETA CX growth
BUREREE ZETA CX

02 FRFBMAMEZER T 5 HmHubE

CXORLEICFET BT TGS, RPEUMZHEILL TEAREZESPTVRAHEL. SLARMEZHSITIAELER

BREIVOVICEITZER ECEEES > JIcBWNT ZETAHASHTAG®ZETAAD%: & AEBICERE LBV RS BEHRR
- FIBSRZE 2 T U AL 1000qps L1304t DHI37%(1141)ICEA UGC+* UF—ILAF 1 PILEDE AHIcE D EABFE L HAA
(>¢qgps - query per second) Hi8E | @Ak | 20248 10A17RS TR E IR RimHE T RR

c A YTy U RBHREHE 612 <ZETAHASHTAG>

(st 5 DR DI THE)

- 4§57 5% 72033985
- 45EFEE 74303025
- 157 % 75389395
- JEFE 76373045
<ZETAAD>

- 1575 74926335
- 1¥5F 576032675

MZETA 33



02 ZETA CX growth
BUREREE ZETA CX

R2NAITVRZR—=Ty b33 —7 v NEEg

“X—ry FORE"E Y517 Y FORE OWMADR Y v FEEZLPTVELEFIL

X—7v FOREE

NIVER .‘&k&\\

B
B

SRILIVR

MZETA

LD EZEEN

34

T NAIVRI—TYMITA—NAT

B3LT. 9347V FDORRICE D
FOBIDEELICKW (Fyr—>
L—FHMEW) ESRIETIL

cECHIZOMRICE B LI XY FORER

ZRINAIVFHPEDBRLBBDT,
BERMIZEORROFEZRITP TV

¢ A — XX T 1 7 & L TOBRAKMIEIF

NTIVRIFEELL KRB THNY>a
RIRF=IL AT« TILEDERD
BRIcHB



02 ZETA CX growth

BUREREE ZETA CX

02 ZERICBIFTBZETADRS >3 =vyJ

IVRIREC

MZETA

CXZRY a2y

Z e S

NATIVR

ZETA
ORACLE

RIUREC

Salesforce

B R REECMHAR

35

VVa—=aryFanad—ig. R

Ja—LOAZIVWO—IVRDLESE
R—=ry T RRGHEEEIRT 3
Zehzn

« —AT. Hitld, BRKE KM

SZEIZEVH. BEIEEOARZTWVWN\T
IVReEEZ—FyhLTWS

s CHUCIE. BRIBRICMR. KFLE

ICBITBEHADSAI NI RTEE
EHEPBRTEIXAV Y bH BB

< IF3kMICIZ. Oracle®@SAPLRY. X

TLOEBrARD S 3UmERZBE
+



00 ITIEITsT7HT) 01 PHEAEEFHE  02ZETACXgrowth 03 Market forecast
RTEIE VT —ILX T« TILE

02 BRICIALTWB U T—I AT« PILEDEHEFHK

ZETAADDEHH DT SO RERHBER

BIE0 54 7> MC& 2300 IO TS 258

%’\A/_\
oy 3

€=l

BEAFEH
1 Zfigh

Bxh
a6

25

20

7N L

MZETA 36



02 ZETA CX growth
WML ) T — VX T 1 VIR

R2NAIVRE=T Y MIELBVT=IAT 1 7ILEDEAME

T =L AT 4 PILGIZBEH T BECH 1 FOREDNKEFWVIEE AT v 7BEN LD B
NTIVRRE—=7y FTREIYIOVPUGCY Ja—2a ZRELTERBANEDT IV T—ILAT 1 PILEDIERAIC

NI RFECEE

ZETACXDU—=XDNA T2 FE—7y FERIZ. RO TPIY—7 v FORREDRETLITTIRG L, EAKD
AT T7INT—UGCHERH RIBER T-HEE

ATF4T7INT— UGC/EH
V7= AT TLEEZ®BHTILEEDIL JFIA=. \Ny>aRJ, Fal—ark
BTWS ., BEFEDECH 1 FMIARETWVIE Wo7cUGCIE. ECH A FOIRRIEDRAKETWVIE
CILEBRHMEN LT S CHEEME LTOMELNRLT S
GoogleREDBERI VI VICA VT VIR
ThareEtdbEED

MZETA 37



SIS U T —ILX T 1 TIRE

02 RORRIVSVELTH{IECNB IV T—ILAT4 7L

02 ZETA CX growth

HHIN—TDERR—+T7 VT

B

BREMEOTO-FE

BELZ by s ER

UT—I AT« TIRE

CXelE

MZETA

2025%

v

ERAXFTL—V—0DEFR

EXITN=TDVT=IAT1+TLSE

202451281

Pl

2,221
=0

it I ZKXY )L — THEAER

202512844

5 FEEtElE
é
RHFER

https://corp.rakuten.co.jp/investors/documents/results/2023.html

Z20ZODI FT=I AT+ PILE

202453748

bl

97.3

=M

88 1 ZOZOREEHBAE R

202553844
5t LmEtEE

-2 115

Elg

3QEER
85.31EM

[F21.0%%%

https://corp.zozo.com/ir-info/files/pdf/d08b045839b9975e7aelfd615336422337¢3274d.pdf

38




02 ZETA CX growth
WS ) T —ILXT 1 VIR

02 ERTHEIETNTWBAUTF—ILAT s 7ILE

DTF— ATt PILERFASA2EF T4 DOREL2BRAICHTEINDS

ECHA PP TVBETRESNBZIT VA IAT1T D7 LDERICHESNZI TN R—S

keyword

A

BRREHELS F4RATLAINF—LE FOANYA =L
- T—R Y LTEFEMDE W st Party Data% i& L TECERTAE *POPRF DT RIMRE LTOFERAN XA >
BERED SHAETHEN >T VB LHHRAE - BED A RO HEA TV HBEIIMOS ¢ VLD F—4
BLWTF—4Hh85NDB BERT B TREDED

MZETA 39



02 ZETA CX growth
=Ty MR

02 1st Party Datar &k o TV

1st Party Datald SN E <. FTHRRITVIZEVIANDI) TILRZA LD —XZECHENBT—2

S

mEmATrdY AR h3—
it % &0 B ARIE F—TJ—F

cBAMICAEN IR CTINETHHEBER O T4 N —1E—7
. N S A R 4 = o 5 =y
HEISEBATIHENEVLO. BRAXMELIFL EEREEBIEES C L OB RS Y

. _\\l\\‘“ O :%5 = _.\\_ 5 \\3 ]
T14—RNYIZEDBEEORVWT—2ZEATES A ENBEEE LY — DREF D= — X

MZETA 40



02 ZETA CX growth
=Ty ME

02 RFEFHB) T—I AT PLEDAVN—-2a VR

BREBR) T—IXAT 4 TLRERZR AP —Z—XIEDETRREINBZHIAN-I 3 VHRDEV

rmBA Z 1%

ECH - MEARE

MZETA 4



02 ZETA CX growth
BUREIE OV — AT 17

02 AV—AAXT T7ZED EIFBHUGC

CNDSDECIFAT—AXT 1« TALHE L
AX—ARXT 1 7 DEEICIZUGCHRAI R
JFAZ QA Ny aRY « Fal—a3>eWokaAVTUVDRINERE

Ny anyg
# 4
# 4
(@ Jr—
AX—AATA TICHITBUGCHERE JFAZIEWAEELLIEEOA> TV YHQEA AlZFERALEABUGCHhSEF—DJ— K%
K3IAVTFIY WMELTNY a2 %25ER
HBERLTO RS I avICE>TX
S avE I DEREORLEICHES F ¢ THEMAL SNS & D3EHEIC B R

MZETA 42



02 ZETA CX growth

E=HHEN

02 KFEXZHRLCILKT HEARE

Panasonic Q|QVC

Francfranc
MARUZEN
JUNKUDO CosmeKitchen ESIO (PLAZA|
D J-TJCSRYI
JAL 1 Oll ﬁf?ﬁégigg mghl-on AU PAY BB D
O CHtmE UPGARACE

(7 IDOM Inc.

GUNZE pal+system

Panasonic Ka O bshg](?él §}-||7A|Jg%Ell:j ne;—% . DESCENTE GD O GOLF PARTNER & AlpenGroup
SFURF DNP &% HANDS

PN
Y s BAYCREW'S  SHOPLIST.com ADASTRIA . .
UNITED ARROWS LTD. (‘\-‘!,.r'm“ STORE by CROOZ Pl fashion! USAGI ONLINE

wy

BOOK-OFF Shaddy ~ ANA,/  (@xomems EYAMADA

43

[MZETA



EhlaEn

02914 T7> 1R E—

MZETA

02 ZETA CX growth

ety mZE®RS 1) 1—XECHZETA SEARCHEE A, ZETAHASHTAGETHREAICK > TCVRMALEICHINL 7=#5RICE S

OXE

g s mm %

FE7 R (AD)

AXENE LV I-ABSTROECEEDH# LS RIEROEEE
BERUCVRALICEI LIcHRE X

EConeRR (R / KA KH(T)

REH—=D0E A-RECK 2. T3 /EROAM - WAESTSIARNE
RS 'KOMEHYO ONLINE; HHATIREZL, MY k2 JJ—lEC“lDII!Zil')IK CVRALEXRULON, RARUIAR A
SAVERBRRNAI V=Y I CABR PRANKL, MUEXRNT SZETARKRYE RTRAMILR 9L (MERT) LENGE, WS 21
Sy R AHRREDIE M,

https://eczine.jp/article/detail/16135

O],

1=

4
5

44

E ECEmIRE « Y+ A& ZETA SEARCH

m Ny a8 5ER ZETA HASHTAG

ZETA SEARCH

ZETASEARCHZBEALTH S, HFEFEFC TREZHRHDOCVRAHIERAL
1L1EICME. BREERO—EXR—JICRTINZIBERE. BT ITHIEICENRS
iR %

ZETA HASHTAG

N>R 020Uy LIEESERIF. €53 THRVLSERICEEANTEEERD
3.3f% « CVRH4.71ZIC. ZETAHASHTAG X ZETA SEARCHDEH#IC K D
NY2aR25%720 )y I LIEBICHA IR TSV RZEHE LIERDIAAH®P
WO ZHATEEIC



02

ESlE

BAVY)—2—EK @r)

02 ZETA CX growth

B8R == YA g AR
20240681880 HREEIXE KOMEHYO ONLINE ZETA SEARCH
2024068258  ANABH T A CHTAH ANAD 333 & LR ZETA SEARCH
2024507H02H HXattd—ILrko1> Goldwin Online Store ZETA RECOMMEND
2024407809 R A£4HDOM HUN— ZETA SEARCH
20245078168  ANABH T A CMTEH ANAD 333 & LR ZETA RECOMMEND
20242078308 VYA YR—F> arikatt o034 ZETA SEARCH
20244F08F208  SHFBEHRAH %ﬁ;g Ve [ ZETA RECOMMEND
202450882TH  HMRAEMT Y THL—ITN—TF FYTAL=Y ZETA HASHTAG
2024£09810H BAMZEGI ST JAL Mall ZETA SEARCH
0u50AIE  LEBETEERI T e3NAT ZETA SEARCH
2024410H08H HRARHS A~ A Right-on ZETA SEARCH
20244108298 KDDItkR &4t au PAY 3.3 & C it ZETAAD
20244108308 HREHINED 1 VI EEE HED 2V IBEERY ST ZETA SEARCH

MZETA

45

6( =HREE

MITSUI FUDOSAN

UP GARAGE

JALi1all

@ J-JCsxvk
Right-on.

(i ®

© KOMEHYO

.......

Goldwin Online Store

IDOM Inc.

QUUPAY 33 MM

MARUZEN
JUNKUDO



02

ESlE

02 ZETA CX growth

BAVY)—2—EK @r)

B8R == YA AR
2024410831H HRARMS T~ A Right-on ZETA RECOMMEND
2024£1185H HRARMS T~ A Right-on ZETAVOICE
2024%11H26H MR YT aRh—ILT1 VIR Cosme Kitchen L5 + ZETAVOICE
20244128108 HARETXO SAKKEY ZETA SEARCH
2024F12817H EEREEEESR - TIEEEES  eT7L VX ZETA SEARCH
20254015148 ﬁ?%g;@g%;@?jﬁjjg L PLAZAFY STV R ZETA SEARCH
202550148218 HARETXO ESCOA> S >oay ZETA SEARCH
20254018288 *ff%*g; T Pty SRk ZETAHASHTAG
20255028048 J—F REsEsatt d—F>UT7x—Lbevav” ZETA SEARCH
202550281380 HRAEHIXE KOMEHYO ONLINE ZETAHASHTAG
20255%03804H v ttFrancfranc Francfranc ZETAVOICE
2025%03818H NFY Zw OB AT NFY ZwomEmEY A~ ZETA SEARCH
20255038258 HARQUCT v /N> QVCT v /XY ZETA SEARCH

MZETA

46

CosmeKitchen

Natural Organic Beauty Select

© KOMEHYO

Panasonic

Right-on.

£FUMMSERR

J-ThEExES

Francfranc

Qvc



02 ZETA CX growth

ESRIETIL
DA SR\ —
02 ESHRAETI BE
EFI) AhvIETIL
. (MEBSHE SR IEFIL)
i LR YL —THRETEY U2 -
#EEHE ﬁ%ﬁmﬁfﬁ DESHZREF LI, HEBLBD
Eha o
St ZUNA by o ETI
CZ RV IEFLOBLBROERLD
o d. BHYU2—-23 051 kY2
sernecomen | e | | gemevex L Ame NS
[ DR
ZETA ENGAGEMENT
CXi=E

cdequicos.RECO cdequuas.VISION
dequas.MYBUSINESS

MZETA 41



00 TOE¥IT1T7H<TV
ESRREFIL

02 CXSHEY—

MZETA

01 FRAFIEEST

B 02ZETACXgrowth 03 Market forecast
E X(ZETACX> 1) —X)
oo [ e [
e [ e EBEEEE deqwsReco  dequuiasvisioN

« TZETACX> U =X RECH A +E&L
CUTIILERICE T2 BN BERER

ZRYIEFI JO-EFIL ‘
EIRMEL. HENAEIT—T T 00 %
_ ‘ ) AgElcT3d3YVa—>ay
T4t R BRIRENE SRATLIODZT) I —ER
s TREEIF. PHNLILEEEDS 3y
- Byt 2—Br ABOBRERS
cBIGSAIEVR

© IS S A 1Y FSF LTW3EESE
c VRFLIYIUZTYSIH—ER

CFAVIFAVTRER - VFIAIL VD
TEBAICENBBERIEM. £/475
1Y TRREL I —ITREERD

H—E 2
D BARGERI—Y—ENDO>avEY
\EC‘U"I’ I3 Jh—rZERLI-HY—EIZAH
EEEEE
Benzi

cBEANLBREFERL LT, PHOEA
ICH DB ERDIEDL. REEOREH
HERRBMEDORES N

48



02 ZETA CX growth

ESRIEFTIL
W — b A SR\
02 CXHEH—EX(TIITR - ITEIHRX)
Yya-say clequuas.MYBUSINESS
ESRRETIL 2Ry IETIL c TFOTZ MR IF. BEE
TEIE=ZFBOBRS Y T+ —L4L
- POy :m
= bEf b EEEe kﬁLTsﬁﬁwfﬁﬁﬁiiﬁts
B BELLTRETZLNTES
CEBI. VRFLAYTFIL—vaYy
IK&kB3YR—YRYU2—2 3> 04l
HEDET. MEDKEEZEMT 3
rbTES
NI _ N
> Ji cEEIE. BAREORBELEZET
= - s SMB (FUMEBE U RBLEE) &3
EE RN N N £ &
N & (SMB)
ﬁ L ENOE 2R fhOHEAE e 0Zih
| CEANLRSERL L TR, BERS

AR

MZETA 49



03 Table of contents

03 Market forecast

MZETA

03 Market forecast

50



03 Market forecast

03 ¥wvF >t —%t The next big arenas of competition
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HRBRICKETLEEZEZSEEDH I I1SORREESFZFEL TLER—F,. E-commerceDE5B3HENFEINTVS

E-commerceDH RN LRE

Exhibit E2

The 18 arenas of d $29 trillion to
$48 trillion in revenues and $2 trillion to $6 trillion in profits.

18 potential arenas. Revenve,  2040estimate  (CAGR, Profit, 2040
2040 2022 2022-40,%) estimate.' $ bilion

profit margin, )

E-commerce
Al software and services.

18 potential arenas (CAGR, Profit, 2040

of tomorrow, by 2040 2022 2022-40, %) — estimate,’ ; biltion
Cloud services ® 0 revenue estimate, $ billion % (profit margin, %)
Blectric vehicies @0 E-commerce
Digital sdvertisements. [ B9
Semiconductors. @

b s 1600-4,600
Shared autonomous vehicles e (17-25)
Space @20

gy . Cloud services
Batteries o % . B10-1,100 (12-
Moduiar construction e (@ swuoe Electric vehicles
Streaming video ® %0 . 510-1000 8-
, P " 2,100-2,900 320-580

Video games 00 @ mososy Digital advertisements 0 I3 20
Robotics 2 ® rosomn
Industrial and contumer bistech ® w0 ® :o0en
Future air mobility ey, ® ™30 * 10-70 (10-20)
Drugs for cbesity and related conditions + 24 ® 120-2809-15 *  30-100(25-35)
Nuclear fission power plants. - - 65-150 (1-13) *  5-50(5-30)

Total 7.250¢ 29,000-48,000 (3~11) 1900-6,100

Hi# : McKinsey Global Institute Thomstbigoremssstoompobtion 13

The next big arenas of competition
https://www.mckinsey.com/mgi/our-research/the-next-big-arenas-of-competition
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MAGNA Globaltt DFFKR TIF2027FEICIF2,000B RILZBR. HADLEED20%ULICHRT S EFRHIThTWVWS

= Commerce Media Ad Spend $ ====Shareof Advertising % 510
0

20%

20234 20245 20255 20264 20274

HADIAT—ZAAT 1 PILEEIF20255121,580E FILIEL. 20274FICIF
2,2008 RJLICEEDD. HFRDEEINAD20%U L% G583 RiddH & FHl
TNTLW3

Hi88 : PubMatic
NAVIGATING COMMERCE MEDIA 2.0: MARKET OPPORTUNITY

https://pubmatic.com/reports/navigating-commerce-media-market-opportunity/
(GF) LEEDOFRKRER & D ER Source:Magna Global,2023

MZETA

B Programmatic Non-programmatic
$3.7B
$2.98B
$2.28
$1.7B $2.2B
$1.28
$2.0B
$1.7B
o w .
20224 20234 20245 20255 20265
14% 18% 25% 32% 42%

Programmatic Share %

REECHY A b LOLERBEME SN TOWAVWLEDNAF ZHDHTLSH
2027TFICIIBEFM L S NILEDASEDRRNRIAEN. 57%DL 7%
EEI3cFATNATVS
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20255 ICIZ100E FILA EDEMLZFED ) T—IL AT 1 PICHA. FTRFREEERIZ400E FILISBSRHE

US Retail Media Ad Spending Will Increase by 88.5% SERFEICEODRERDORAS

From 2024 to 2028
billions in US retail media ad spending, % change, and
% of digital ad spending, 2024-2028

R —— > $97.91

« 20253620 R ILULEDILEENMR L SNBRIAH T, LEEIC
EoT TEHfleIReRsE Ll TFSANS—ICEREBLET—4%1 &
WSBEAHHDAFDINLEEDEMZEFELTWVS

© 2025F DRI EFHELEHIF396/84,0005 FILTL2ED63.6%. Fic
2028FICIFSTORFILEBICSET 3 RiAH

20.4%

16.1% I
13.9%

2024 2025 2026 2027 2028
. Retail media ad spending . % change [l % of digital ad spending

Note: digital advertising that appears on websites or apps that are primarily engaged in
retail ecommerce or is bought through a retailer's media network or demand-side
platform (DSP); examples of websites or apps primarily engaged in retail ecommerce
include Amazon, Walmart, and eBay; examples of retail media networks include
Amazon's DSP and Etsy's Offsite Ads; includes ads purchased through retail media
networks that may not appear on ecommerce sites or apps

Source: EMARKETER Forecast, Nov 2024

351983 =M |EMARKETER
88 : EMARKETER

Retail Media Forecast Report Update
https://content-naf.emarketer.com/retail-media-forecast-report-update
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03 O VITAEHIROBZ O VILT 7O S LEMICHELGRESR

N=YVFFARITSVF < UT—IEBRICE>THREFRICEDDDOHD, BET—EINDTI/LANRELESB

US Consumers Reached New Highs in Loyalty
Program Membership and Engagement in 2023
average number of active vs. total loyalty program
memberships among US consumers, 2019-2023

179

16.7 16.6

14.8

9.0
7.6
67 70 A Tb e
# S
2019 2020 2021 2022 2023

B Active loyalty program memberships
[l Total loyalty program memberships
Source: Bond, "The Loyalty Report" in partnership with Visa, June 22, 2023
351086 =M |EMARKETER

USOiEEEIF2023FICFEE L TIT.9BAD O VIL T« 7O S LREIC
BoTHED. THhIHBEEEDOHHT. T5ICZDRAD50%I-FERIIC
2L TW3

Hi88 : EMARKETER

US Retail Loyalty Programs 2024
https://content-naf.emarketer.com/us-retail-loyalty-programs-2024

MZETA
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Reasons Why Consumers Worldwide Would Use
Loyalty Programs More Often, Feb 2022
% of respondents

Automatically applied rewards 61%

Rewards applied to multiple brands 55%

Personalized rewards 55%

Ease of tracking 51%

Simpler terms and conditions 44%

8% None of the above

Note: ages 10-58
Source: Salesforce, "Fifth Edition State of the Connected Customer," May 13, 2022

275542 eMarketer | Insiderintelligence.com

BREASRBENZROIHRRBRERBADT IR « HRAEIA1X
SNIBEITTD - N=VFSA IS\ FIVERRBE, 5 IUAD
O1 VLT« RRZFOERNH S

Hi# © EMARKETER

Guide to customer loyalty programs and what makes these successful for retail brands
https://www.emarketer.com/learningcenter/guides/guide-customer-loyalty/
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03 CRITEO%t T Retail 2025: 10 Trends Shaping the Retail Media Market |
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HADU T —ILAT ¢ 7HIFIF20255F F TICHIFLE15.4%BD1TI5E RILIC, 2028F F T2 AR ZMIFIT I FHAINATVS

10 Retail Media Trends for 2025:
Coresight Research Analysis

We categorize our 10 retail media trends into three areas—innovation and technology, market shifts, and data and
measurement—as shown in Figure 3. We discuss each trend in detail in the following sections.

Figure 3.10 Retail Media Trends for 2025, Categorized into Three Key Areas

& oh i
= e/ =
Innovation and Market Data and

Technology Shifts Measurement

1. Role of Al 5. In-store retail media 8. Importance of trust and
transparency
2. Programmatic ad buying 6. Full-funnel advertising
A 5 9. Measurement standardization
3. Ad format expansion 7. First-party data
10. Growth of new RMNs
4. Strategic partnerships for Shbsncements

offsite retail media

Source: Coresight Research

88 : CRITEO

Retail 2025: 10 Trends Shaping the Retail Media Market
https://www?2.criteo.com/l/126241/2024-12-
30/85z8qb/126241/1736361406dStalMnt/Retail_2025_10_Trends_Shaping_the_Retail_Media_Market_final__1_.pdf

55

2025F DV T=I AT PICHEITZH100 L > F(3h#)

« KE7#—<v FDZHAL

BRXERIRARVY—FRLEE. VM T T L1 OMICHIRA
BLE74—XI v bZ2EATS

AVRANTFVT—=IAT1T
SBRNTZERICEBZ MV RAMTFUT—IIRAT ¢ THROBHEE
HE. MENLBTIAMEIUVEBNROSNZEFHEINS

FLNT7RILEY =

HEBEO—HOITHREIITELS. 2F0TBZEERLIY—7T T«
VIR EDETINT 7RXINI—T T4V ITDT SV RERH
TRREDICIE. ZTYA FLREZIHWART B EHB/HINTVS

IstN\—F 14 T—2 D1t

SHICEBEINTR—T T VI N=V TS AEINELE
FrOR—VORBEEARREED. LENT #—I Y ADRALH
RiAEFh3

- FHECEREOEEN

BABUT—IATs 7TTEENELD L. LENTF—IVAD
EBRIF# L BB, ERIZHAEI ODEBRLEVWC L ZRET S
VEHH B



03 Market forecast

03 REIDY T—ILXAT 1 7 ILEHiE

KEHIBZICEWTD 7= AT PILEII2RICEEREZE L. 2028FICIXZT LELEDINAZ EEZ e FEINTLS

Years For Search, Social, and Retail Media Advertising Markets US Digital Ad Revenue Growth, by Company, 2023
to Grow From $1 Billion to Over $30 Billion % change
- 42% 41%
g E Rewlle?'za(:) ;Veans g
: L ad Social: 11 Years -
g 1m0 20015-;.;79
P [
; = Search: 14 Years* Mata
0w 2002-2016
w|f =
e ~
L~ W ~
:w Walmart instacart rSrt Spotify ‘ ~—" M,Eo,cﬁ @ a

W0 W03 Ne4 65 206 AT 000 MR BN NN DR N0 XN 08 A0 B0 0 MO ND NN N 0 XN

W Retallmedia W Social W Search** B RetailMedia [l BigTech [l Streaming [ The Duopoly

Note: includes advertising that appears on desktop and laptop computers as well as mobile phones, tablets, and other

m 06‘0'0;’ AE‘:mm c’v« b;::;‘:‘ ,; anaysis of ';,w, alamonts “m mead !:M\'a mavket Mk m, ; e r-;l‘e:t'c:um‘nt conditions; Nstaricol trands of internet-connected devices, and includes all the various formats of advertising on those platforms; net ad revenues after
the mm,’ mavkot Rstovicot o m f 60T Mgt 1 re¥DLON to GERer Meas: raparted revenues from makr o0 pUtEhers: estimates from other research Ams: companies pay troffic acquisition costs (TAC) to pannel sites; Google includes YouTube advertising revenues; Meta includes
ATareA%; consn frevddy: commmar damze e frandt: and abdarkedar intarims with macutres ot o Goenci, brands, Facebook and advertising reported under Meta’s “Facebook Reality Labs” segment;
nudu publahers, avd olher indialry hudmn Microsoft data from 2016 forward includes Linkedin ad revenues
Sowce. edaviotey, Oct 2022 INSIDER Miekal Source: eMarketer, Oct 2022
INTELLIGENEY Ly o "
1279179 eMarketer | Insiderintelligence.com

GoogleZHuD\ & T DR EENBILE N 145, Facebook*Instagram?z &M I TICAFDAmMazonlZHL T, WalmartZInstacartOERHABEEE LWL
V=¥ ULEDILEMNT TEREL IciigRIRICHh I H S ETRLE (£2hn31186,00077 FJL £ 11152,00075 KIL)
Hi#8 : business leaders square wisdom 88 . EMARKETER
FBAONGERTRIEEISEC U T—IUXT 1 T~2IKT 3HIF L ERAANC SR T E5F v R~ 5 must-see digital ad marketing charts for 2023
https://wisdom.nec.com/ja/series/orita/2023052601/index.html https://www.emarketer.com/content/5-must-see-digital-ad-marketing-charts-2023
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2020-2026 BWTIBVF=IAFsT LI

billions

6761 © REICEWT2026F L TICECF ¥y RILDLEANDZ HIE2020F D
MEULTECF Y RILDLHFDIFELAEHRRICEPLPEINS

« Walmart@ECH A MMIV T—ILAT 4 PIREDF L - FIEH KTV

s DF—=I AT T7LEXHBDZ LETIE. T—RICEDCBETESED
—635 [ tb‘j(ﬁu*ff

2020 2021 2022 2023 2024 2025 2026
M Ecommerce channel search ad spending
M Ecommerce channel display ad spending

Note: digital advertising that appears on websites or apps that are primarily engaged in
retail ecommerce; examples include advertising on Amazon, Walmart, and eBay; excludes
aavertising on soclal networks or search engines; includes advertising that appears on
desktop and laptop computers as well as mobile phones, tablets, and other
internet-connected devices, and includes all the various formats of advertising on those

platforms

Source: eMarketer, Oct 2022
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Retail media to sustain rapid growth across search and display in the US AVRET IR A =D SmHABEVNI L ! 2TV T—ILX T« TOFIECIE
https://www.emarketer.com/content/retail-media-sustain-rapid-growth-across-search-display-us https://diamond-rm.net/management/businessplan/462946/2/
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https://cartaholdings.co.jp/news/20250123_2/
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Sponsored products growth increases 10% on average over the last quarter.

Percentage of Searches that Show Sponsored
Products Q1 2024-Q3 2024

How has ad coverage evolved so far this year?

Q12024 Q3 2024

Sponsored
Products Coverage

amazon b3 “:. . M Staples
= 25

B : Pentaleap X Colosseum Strategy

H2 2024 Sponsored Products Benchmarks Report
https://lp.pentaleap.com/hubfs/Pentaleap/H2%202024%20Sponsored%20Products%20Benchmarks%20Report.pdf
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Walmart, Amazon and Staples cover long-tail searches most effectively.

Albertsons and Best Buy show room for improvement.
FEOBEVRFEHY) T—I AT+ TLE

Amazon¥Walmartid. #8F—7— RFRERICEVWTIEEICEL
BEORRERZ ieH

Ad Coverage by Number of Words in Search Query

How well do retailers cover search queries as they
get more complex?

% Searches Covered amazon

Walmart )<

m:taples o Targetld3DDEEF—T— R TH80~I0%DEREEZHITFL.
& HOBEE L LR THHEE AL
@ TARGET

Office « Staplesid4oDEEF—T—FOBRKRBEINZHIZET

DEPOT

[Towes)

AlbertsonsiZB{ED F —7 — RICx L TIX80% DIEEEEB H.
3F—U—RULEICRZ ERENASET

Word Count
2 3 4

eg. Apples eg. Red apples eg. Red eg. Local red
delicious apples delicious apples

Hi#8 : Pentaleap X Colosseum Strategy

H2 2024 Sponsored Products Benchmarks Report
https://lp.pentaleap.com/hubfs/Pentaleap/H2%202024%20Sponsored%20Products%20Benchmarks%20Report.pdf
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The bigger the retail media network, the longer the tail.

Percentage of Head-Torso-Tail Impressions by RMN

TS5V FRBCEDY T AT 1 TILEHRE

What is the breakdown of large to small advertisers by retailer?

s o « Amazon&Walmart® & 5 BAKMRERMN (VT —ILATF 1 7xw b
) ) J—=o)E&. TOYI7—ILEEE ZHERBL. BLEVWLASEEZEDA
acon = £ e TREERKIL

Walmart 3\<

—7A. CVSD & 5/ NRIERMNIZFDEDIEEEICEKEFEL TS D,
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EDDH. NMEERMNIZLE 7 #—< v FDZHAL(FE M
AN—CIIPEHELERE)Z2ED. TS5V RICE>THANS
LERREEZBZADZVELNDHD

M Staples

Office
DEPOT

YCVs

B : Pentaleap X Colosseum Strategy

H2 2024 Sponsored Products Benchmarks Report
https://lp.pentaleap.com/hubfs/Pentaleap/H2%202024%20Sponsored%20Products%20Benchmarks%20Report.pdf
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