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1. REMWME (Financial Highlights)
[EfL: B5AH; % (Millions of Yen; %) ]

2023/2 2024/2 2025/2
ATHEALE ATHEALE ATHALE
Amount YoY Amount YoY Amount YoY
= =
L& 317, 274 98. 7 333, 160 105. 0] 354,018 106. 3
Net Sales
—
ERRA 22, 386 116. 6 22, 848 102. 1 23, 464 102. 7
Other Revenues
s
E.%HZH 339, 660 99. 7 356, 009 104. 8 377, 482 106. 0
Operating Revenue
pevy
Eiﬂ.ﬁ 8, 347 125. 3 10, 366 124. 2 7, 892 76. 1
Operating Income
s
ﬁﬁ.’ﬂﬁ 8, 501 127. 1 10, 396 122. 3 8, 020 77.1
Ordinary Income
"ﬁ
A= 4, 705 123. 0 6, 193 131. 6 3, 606 58. 2
Net Income
s 4 ] A H
TRRS Y SRR & () 33. 82 122. 9 44. 49 131.5 25. 90 58. 2
EPS(yen)
[Bfi:- BAM ;% Millions of Yen; %) )
2023/2 2024/2 2025/2
R R 4574
Amount Amount Amount
Share Share Share
wEE 152,966 | 100.0 156, 268 100. 0 187,262 | 100.0
Total Assets
T
MENE 33, 184 21.7 33, 840 21.7 37, 446 20.0
Current Assets
BREEEE
Property, 96, 251 62. 9 99, 001 63. 4 120, 123 64. 1
Plant and Equipment
BREEEE
Intangible Fixed Assets 3. 378 2.2 3. 112 2.0 7,519 4.0
L 2 P
BEZOMORE 20, 151 13. 2 20, 312 13.0 22,173 11. 8
Investment and Other Assets
lﬁlmﬁfi 119, 781 78. 3 122, 427 78. 3 149, 815 80.0
Fixed Assets
pe ==
"'LE}JEJ? 63, 369 41. 4 66, 287 42 4 79, 858 42. 6
Current Liabilities
= E
S e 22, 434 14. 7 18, 315 11.7 34, 340 18. 3
Long-term Liabilities
HEE 67, 161 43. 9 71, 665 45. 9 73, 063 39.0
Net Assets
e, >
THR ST YREE E (F) 481. 61 - 513. 83 — 523. 85 -
BPS(yen)
==
75*”?5.15 25, 310 16. 5 22, 546 14. 4 46, 441 24. 8
Interest-bearing Debt

2. ¥EBAM (Selling, General and Administrative Expenses)
(B EAM; % Millions of Yen; %) ]

2023/2 2024/2 2025/2
&% ATHEALE FE Ltk €% ATHALE FELblt o) ATHEALE SEELt
Amount YoY % of Sales Amount YoY % of Sales Amount YoY % of Sales
AR 42, 430 99.5 13. 4 44, 225 104. 2 13. 3 47, 907 108. 3 13. 5
Personnel Costs
B
'Jiﬁ%. . 3, 820 78. 6 1.2 3,772 98. 7 1.1 4, 058 107. 6 1.1
Advertising Costs
Rt &
. 7, 607 105. 5 2.4 7, 954 104. 6 2.4 8, 311 104.5 2.3
Selling Costs
EiEE
i 33, 003 104. 2 10. 4 33, 423 101. 3 10. 0 36, 242 108. 4 10. 2
Facilities Costs
J— - 111
kel 7, 046 99. 3 2.2 7, 541 107. 0 2.3 8,478 112. 4 2.4
General Costs
e
%:; 93, 909 100. 5 29. 6 96, 919 103. 2 29. 1 104, 997 108. 3 29.7




3. KEBDIK

(Number of Employees)

2023/2 2024/2 2025/2
N - ATHAIERE A BTAAIER A# ATHAIER
Number Change Number Change Number Change
e
Full-Time Employees 2, 970 A22 2, 986 16 3, 071 85
A—h-T)THE
Part-Timers and Contracted Employees 9, 551 £209 9, 611 60 10, 287 626
BERAR 12, 521 A231 12, 597 76 13, 308 711
Number of Employees
¥ REEBIPRA—R N—r2(7—[LAH160H #H, H B (It ~DHAEZRE FALHRAEEZELHHEETT,
2023/2 2024/2 2025/2
ATHAIERE BTAAIER ATHAIER
Change Change Change
IN—IEEEE (%)
Ratio of Part-timers to Total 75.9 £0.3 75.9 0.0 76. 4 0.5
TS BECE (%)
[NEE/EEHBFE] 41.5 A1 1 41. 2 AO. 3 42. 4 1.2
Labor Share
—AN&EYFZES(FA)
(55 b &/ e R R 2] 25, 106 6 26, 504 1, 399 27, 255 750
Sales per Employee
(Thousands of Yen)
4. €MDK (Financial Position)
[Ef: BAM; % (Millions of Yen; %) ]
2023/2 2024/2 2025/2
®%8 AIEALE ®%8 ATEAEE ®%8 EUE N4
Amount YoY Amount YoY Amount YoY
= E0F| B
IR 5 78.5 4 77.5 3 81.8
Interest Income
SWMEEE
Dividend Income 12 97.0 8 65. 1 1 18. 1
IhEF(A) 18 90. 4 12 68. 9 5 40. 2
Financial Income
LTS 105 102. 0 112 106. 7 216 192. 6
Interest Expenses
hEt (B) 105 102. 0 112 106. 7 216 192. 6
Financial Expense
£RINZ (A) — (B) _ _ _
Net Financial Charges A86 A99 A211
AV GUAR DALY D LU 135. 75  f&(Times) 105. 92 f(Times) 78. 47 f&(Times)

Interest Coverage Ratio

5. FAlFIEE - FrAliRk

(Extraordinary Profit and Loss)

[ Bifsi : 5 A M (Millions of Yen) ]

Amount

AR R & &

Total Extraordinary Income

g EES

Impairment Loss

2,929

& & EFRANE

Loss on Retirement of Fixed Assets

40

Z0ith
Other

10

FABRAL AR
Total Extraordinary Loss

2,980




6. RiFREDIK

(Capital Expenditures)

[ B84z : B A M (Millions of Yen) ]

2023/2 2024/2 2025/2
HIERE
For New Store 1, 906 3, 316 9, 730
EE#E?E:%. 1, 795 2,102 2,199
For Renovation
IT %&
For IT 50 119 205
D
For Others 4, 939 6, 270 10, 738
Rl E R
Total Capital Expenditure 8. 692 11,808 22, 874
AAGEAIR o 6, 164 6. 340 7,048
Depreciation and Amortization
¥ BEREEFET. EANIHRVEREEOREN 2 ZSORIREETYT.

7. EFIFARDIKH (Interest-bearing Debt)

[Bifii: BHAHM ;% (Millions of Yen; %) ]

2023/2 2024/2 2025/2
For] AIHARLE ®%8 BIHARLE ®%8 AIHARLE
Amount YoY Amount YoY Amount YoY

RAEAS 1 FURBEFFRED) 15, 749 114.9 11, 395 72. 4 30, 200 265. 0
Long-term Dept
B A 9, 300 59. 6 10, 900 117. 2 16, 000 146. 8
Short-term Dept
W—ARBOFURREFFERL) 261 95. 7 251 96. 4 241 95. 9
Lease Dept
F’ig?ﬁ{ﬁé‘l‘ 25, 310 85. 6 22, 546 89. 1 46, 441 206. 0

8. FLEREAFTLEDIRR (Sales by Store Type)
(B BAM; % (Millions of Yen; %) ]

2025/2
D= BIEALE BETELE 1)
Sales Yoy Same §cale
ratio

GMS
General Merchandise Store 195, 236 104.7 101.7
SM
Supermarket Store 107, 497 107.7 102. 0
DS
Discount Store 56, 371 108. 8 106. 3

¥ TIRBERBICETIRHEE (D ESHEEF208)DBEAMOEETHERLTHEYET,
¥ [GMS BZ | --#BERX—/8—(SuC &) [SMEBZ |- R—/S\—T—4yrBE DS EBE| - TARAYUIEE
¥1 BFELISDOVNTIE, 2024 FEUBOHIE -BAEEREET,




9. ARAFTLEOKR (Sales by Product Category)
[Bifii: HAH ;% (Millions of Yen; %) ]
2024/2 2025/2
bl =) R BTHALE o) D= R ATHEALE
Sales Share YoY Sales Share YoY
Z‘Eﬂ. 20, 443 6.1 101. 4 20, 279 5 7 99. 2
Clothing
B 270, 654 81. 2 105. 9 289, 471 81. 8 107.0
Food
EERE
Home, Digital 41, 924 12. 6 101. 9 44,130 12. 5 105. 3
and H&BC
Tt 138 0.0 46. 1 135 0.0 98. 2
Others
&t 333, 160 100. 0 105. 0 354, 018 100. 0 106. 3
Total
[EBFI D AIER]

cKE TR R, FYR A F— AVX

BRI OY— TA— BE.KE.BE. TIH AVRNTR—H)— S

EERRRBR--RE.XE MEKRE—. A9, I5T—&H—T . INURS EHEEE. h—LT7yiar, H&BC
“FDMh - X TRE, FDM

X 2024FEICBVWVTC, —HERICERERBMILOKRBADEALEENH>T-1=6. 2023 FEDHIEIZ DLV TIL.
2024FEDRFITHAZTATRRLTEBYET,

10. BMmAFELELFIZEE (Gross Margin Ratio by Product Category)

[BE4iL: %]
2024/2 2025/2
SE LRI E i Fo b #aF A3 iR
Gross Margin Ratio Change Gross Margin Ratio Change
=¥
. A1, . .
Clothing 38. 6 1.1 40. 4 1.8
=]
B 24.0 0.3 23.8 AO. 2
Food
EERER
Home, Digital and H&BC 27. 4 0.3 27.7 0.3
TOth 16. 3 1.9 29.5 13. 2
Others
B
25. 3 0.2 25. 3 AO. 1
Total

X 2024FEITBVWT, —HERICERERBIMOKBADRAEENH o116 . 2023 FEDHIEIZDLTIE,
2024 FEDEAICHABZTRRLTBYET,

11. AERBREFEETLEHUE (Comparable Store Sales Growth by Month )
[BifI:9%)
24/3 24/4 24/5 24/6 24/7 24/8 24/9 24/10 24/11 24/12 25/1 25/2 .jgg‘l‘
& Ar4.5| 1.9| a5 1| r0.1|25.3| 00| 80| a55| 57| A1.6| A1.4| a6 2| A1.1
Clothing
B 6. 2 2.4 2.1 5.3 1.9 1.7 1.5 2.8 5.0 1.8 3.5 0.8 2.9
Food
FEERE
Home, Digital and H&BC 2.9 0.1 0.5 7.4 0.1 1.7 4.5 1.1 5 4 AO. 5 3.4 A1.0 2.0
Ej:l 4.7 2.0 1.2 5.1 1.0 1.6 2.3 1.8 5.0 0.9 2.7 AO. 2 2.4
¥ TIREERHEICET IR REE | (DERFEEF 2905 OFEAFXELRVTEELTLET,
AENBREERLEHUE
%
15 -

24/3 24/4 24/5 24/6 24/7 24/8 24/9 24/10 24/11

e RH e B& - ERRIR —— &5
4

24/12  25/1  25/2




12. BIFEDOEH - FHIE - RER/BOBHLHERS

(Comparable Stores: Number of Customers, Average Spending per Customer, Number of Product Sales)
2023/2 2024/2 2025/2
BITHAEE(YoY) BTEALE(YoY) RTHALE(YoY)

@éﬂl 0, o) o)
Number of Customers 100.9 % 102.8 % 99.8 %
F 5 ‘ 102.6 % 101.5 % 102.6 %
Average Spending per Customer

HR 5% MK o 0 0
Number of Product Sales 98.9 % 95. 5 % 99.0 %

1 3. EEAEDIK (New Store and Closed Store Details)

FIEH JE4& FRE#D SEiGEAE (m)
Open Date Store Name Location Retail Space
il 2024%5H831H A7 AL e ARETBEER 2,653
New Stores
2024%7819H TR 2 EINEGEIKTE =N 1,853
2024%8H23H FWET FoLBSETEITHIE LR R RX 150
2024498 13H AFURINER avEL T S— BT 2,860
20244%10A25H FWET FoLBBERSTHIE LR R RX 226
FAER &4 [igal SEiGmEAE (m)
Close Date Store Name Location Retail Space
RIS 2024%8A31H IVYRNLEBEIE EWm 1,762
Closed Stores

X AMESRRS

1 4. Highl - ZREAIESH  (Number of Store : By Region and Store Type)

GMS SM DS .
B R—— R—18—2—Hrh FARNYURRRT TOHexD
General Merchandise Supermarket Store Discount Store Other
Store
LR 19 32 11 45
#BJIT 4 4
g™, dt3h 2 6
=i 1 7
WL 1 1 3
R 1
SIEE . 2 ERET 2 4
LRES D i 16 21 3
Hi 46 67 25 45

2025F 2 KA

2024%10A18. WAKRMNILBEECERL WV -9EHERMBLEL-, OEHDOARIZ.

GMS: - TA A FLIRB Y EIE 1. TAA U HIRERIE L (A A FIRERE L. T4 F AR FREERAIE L. T A FLIRFERTIE ). A4 2 ALIRFEFIE )
SM---TRYH RN\ 2 EDRE]

DS--[H-EvyEEEl [ EvIREITY, £, WIFhbilRmICRRIELTEYET .

¥ INER—/R—=TEWNMET (Fo&144TERETAFA A VFIRERE 1 EHYET,



15. HERERELORE

(Inventory Turnover and Loss Ratio )

2023/2 2024/2 2025/2
EESHEUE (%)
Inventory Growth Ratio (%) 100.5 93.2 93.6
xH HEEREEE ([E) . 3.0 3 4 3 7
Clothing Inventory Turnover (Times)
AR (%)
Loss Ratio (%) 0. 36 0. 36 0. 30
EESHEUE (%)
Inventory Growth Ratio (%) 103.1 106.3 118.7
B HEERERE ([E)
Food Inventory Turnover (Times) 41.2 40.8 39. 8
AR (%)
AOQ. AQ. AOQ.
Loss Ratio (%) 0. 15 0. 18 0. 11
ERESEUE (%) N 104. 0 99. 8 106. 1
EESE Inventory Growth Ratio (%)
il HEEREE ([E)
Home, Digital Inventory Turnover (Times) 4.7 4.2 4.4
and H&BC T (rZ/ )
5 (9
Loes Ratio (%) 0. 23 0. 30 0. 29
EESHEUE (%)
Inventory Growth Ratio (%) 1024 99.3 105. 8
BF HEERERE ([E)
Total Inventory Turnover (Times) 134 13.8 14.5
ARE (%)
AOQ. AQ. AOQ.
Loss Ratio (%) 0. 06 0. 08 0. 03
M = - - - -
16. TEREE (Major Financial Indicators)
2023/2 2024/2 2025/2
REEREFRE %
Ordinary Income to Total Assets Ratio 56 6.7 4.7
REELIIMA SR %
Net Income to Total Assets Ratio s 1 4.0 2.1
P2 "E 3R 0,
B2 AASHIRFIE R (ROE) % 5 5 8 9 5 0
Return on Equity
RHEERLE = 2. 07 2.13 1.89
Total Assets Turnover times
e e p5723
E%Hﬂﬁﬁ%*‘]ﬁi % 2 5 2 9 2 1
Ordinary Income to Revenues
TLERENEE %
Ordinary Income to Net Sales 2.7 3.1 2.3
SETETES R % ) s ” o .
Operating Income to Revenues
= = =
55 b & E KA 4 % 2.6 3.1 2.2
Operating Income to Net Sales
CEE Fl
Net Assets per Share Yen 481. 61 513. 83 523. 85
BOHALE . . % 43. 8 45. 8 39.0
Shareholder's Equity Ratio
17. XD (Stocks Position)
2023/2 2024/2 2025/2
R S 8 (D) 1, 256 973 1,018
High(yen)
AR RAE (FD) 846 772 831
Low(yen)
H ch 5T 5
HArh T R4 (F9) 1. 094 869 902
Average(yen)
HAK#R
,ﬁEE.‘LﬁE(F':])' . 853 889 835
Term-end closing price(yen)
BB lifcER (B A 118, 702 123, 788 116, 318

Market Capitalization(Millions of Yen)




